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Summary for public dissemination

The ShapeTourism project seeks to develop a Smart Integrated Tourism Data System (SITDS) for monitoring
the dynamics of tourism development and assessing the ongoing sustainability of tourism in Mediterranean
coastal regions, as well as supporting decision-making processes using scenarios maps of tourism trends.
This system is an online, interactive and user-friendly tool that facilitates data visualisation.

The SITDS provides support to private and public stakeholders who need to make the best business and
management decisions in Mediterranean regions as quickly as possible based on reliable data. The primary
data supporting this tool were collected through a transnational survey. In addition, this tool relies on
secondary data published by Eurostat.

In the second half of 2017, the ShapeTourism research team launched a comprehensive survey of a
population of 9,000 tourism-related stakeholders from nine countries of the MED area (i.e. eligible regions of
the MED Cooperation Programme 2014-2020). Based on this survey, we were able to compile stakeholders’
perceptions of tourism dynamics and trends and these stakeholders’ reactions to global trends in tourism
sustainability. This survey’s results also provide insights into both sustainability practices in tourism
development and challenges to the adoption of sustainable tourism practices in the coming years. We further
surveyed public and private stakeholders on their perceptions of their destinations’ life cycle stage to find out
how closely aligned stakeholders’ assessments are with tourism areas’ actual life cycles.

Users of the SITDS tool can thus pull up the survey’s results on a number of issues such as tourism dynamics
and trends in each region, local reactions to global trends and/or challenges in tourism sustainability,
perceptions of destinations’ life cycles and tourism externalities at an economic, social and environmental
level. In addition, users can visualise the impacts of a set of scenarios of tourism demand and offer on the
carrying capacity of MED regions.

This work is in its first stages because, with the uniform and comparable information available in the SITDS,
we plan to set up discussions and help destination leaders and planners develop their own approaches and
lay out the best path forward. The usefulness of the information published in the SITDS will only be as
important as the extent to which stakeholders are willing to identify and face the barriers that may prevent
destinations from becoming more sustainable.

These stakeholders’ decision-making processes are complex, and they can only make better decisions with
reliable information about different dimensions of analysis. We believe, therefore, that our tool’s contribution
has added value because it can help destinations’ stakeholders begin to meet global challenges with more
sustainable tourism development planning.

If you would like more information or have any feedback or questions, please feel free to contact us. On behalf
of the ShapeTourism research team, we would like to thank the approximately 500 survey respondents who
generously gave their time to contribute to this study. Without their insights, this research would not have been
possible.
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1. Evaluation tool
Authors: PP1 — University of Algarve

1.1. Introduction

The ShapeTourism project focuses on developing the SITDS to monitor the dynamics of tourism development
and assess the ongoing sustainability of Mediterranean coastal regions, as well as support decision-making
processes using scenarios maps of tourism trends. This system is an online tool facilitating data visualisation. '
This user-friendly tool provides support to private and public stakeholders who need to make the best business
and management decisions in the MED region as quickly as possible based on reliable data.

In order to achieve the project’s goals, a sample survey was conducted across a wide range of MED regions.
The specific objectives of this survey were as follows:

a) To identify tourism dynamics and trends in each region

b) To evaluate local reactions to global trends and/or challenges in tourism sustainability

)
c) To compare the destination life cycles of the MED regions surveyed
)

d) To analyse tourism externalities at an economic, social and environmental level

This project also seeks to stimulate public and private tourism stakeholders’ adoption of plans for more
sustainable and responsible coastal and maritime tourism development based on information generated from
a participative decision support system. Thus, we decided to collect stakeholders’ opinions, practices and
needs regarding sustainable tourism development through this survey. The survey also aimed to achieve the
following objectives:

e) To evaluate the level of implementation of sustainability practices (i.e. economic, environmental and
social) by private tourism stakeholders

f) To identify the main barriers to adopting sustainable tourism practices for private tourism stakeholders

g) To assess public tourism stakeholders’ opinions on if i) tourism development respects sustainability
and ii) tourism operations meet sustainability standards

In summary, the ShapeTourism Transnational Survey (i.e. ShapeSurvey) is an academically-driven cross-
national survey, designed and implemented in 2017 by the ShapeTourism Project’s research team. The core
scientific team comprises the project members at the University of the Algarve, but all the project partners

1 Data visualisation is the visual and interactive exploration and graphic representation of data of any size, type (i.e. structured and
unstructured) or origin. Visualisations help individuals see things that were not obvious to them before. Even when the volume of
data is extremely large, patterns can be spotted quickly and easily. Visualisations convey information in a universally understandable
manner, so they make sharing ideas with others simple.
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contributed to the ShapeSurvey’s design and implementation.

The present document — with the short title of ‘Evaluation Tool and Scenario Maps’ — outlines the tasks and
responsibilities of the University of the Algarve regarding both the design and implementation of the
transnational survey of relevant tourism-related stakeholders and the development of a set of scenario maps
of tourism trends in the MED region. This text supports the deliverable with the same name.

1.2. Survey profile and key tasks

The ShapeSurvey sought to ensure optimal comparability and standardised approaches across countries. Key
characteristics of the survey profile were as follows:

— Rigorous identification and enumeration of tourism-related stakeholders, ensuring that the target
population adequately represented all MED countries

— Innovative and extensive questionnaire design and translation procedures followed by a thorough
assessment aiming for optimal comparability across countries

— Standardised fieldwork approaches with a strong emphasis on invitation and call-back procedures and
extensive monitoring of fieldwork progress, thus ensuring optimal comparability across countries

— Provision of support to interviewees through country-specific contacts
— Adherence to international quality and ethical procedures

— Submission of survey data to rigorous processing and adherence to national and European data
protection regulations

— Free and equal access to data and metadata for non-commercial use

Members of each country’s project team worked with the ShapeSurvey project partner coordinator to
accomplish the following tasks:

— Definition of the target population’s profile
— Participation in questionnaire development, translation and pre-tests
— Provision of a sampling frame of each country
— Preparation and monitoring fieldwork in collaboration with the activity coordinator
— Dissemination of the survey findings to local stakeholders
Apart from tasks of each partner, the project partners’ activity coordinator had the following tasks:

— Coordination of questionnaire development, translation and pre-tests
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— Harmonisation of the overall sampling frame

— Preparation of a survey platform for data collection and storage

— Introduction of the questionnaire in eight different languages in the survey platform
— Upload of 10 country sampling frames to the survey platform

— Oversight of a global pre-test

— Coordination of fieldwork resulting in a sufficient (i.e. effective) sample size and agreed-upon
response rate

— Overall preparation, management and monitoring of the survey fieldwork
— Development of the tool’s architecture for data visualisation
— Coordination of survey data processing and pre-estimation procedures

— Preparation of the survey data file for public use

1.3. Methods

1.3.1. Transnational survey highlights

We conducted a sample survey covering a wide range of MED regions. In this sample survey, we started by
collecting stakeholders’ opinions, practices and needs regarding sustainable tourism development. The
population comprised private, public and other key tourism stakeholders of the relevant regions.

Although none of the survey partners were from France, we decided to include France in the Web survey
since France is an important MED region. We also decided to include Malta in the survey.Thus, the survey
covered 9 countries, including 6 countries of the 7 project partners (i.e. Italy, Portugal, Croatia, Cyprus,
Slovenia and Spain), as well as France, Greece and Malta.

Data were collected through a self-administrated Web questionnaire, and respondents were invited via email.
The data were collected in two waves: one from May to July 2017 and the other from September to November
2017. The first wave included Portugal, Spain and Malta. The second wave covered the first three countries
again and added France, ltaly, Cyprus, Greece, Slovenia and Croatia. In each wave, three reminders were
sent to maximise the number of responses. In all, invitations were sent to 9,128 stakeholders from the 9
countries. The final sample was 474 stakeholders from 8 countries (Malta: 33; Spain: 37; France: 35; Croatia:
133; ltaly: 50; Portugal: 111; Slovenia: 68; and Cyprus: 7).

After an extensive review of the literature on tourism dynamics and trends, local reactions to global trends in
tourism sustainability, destination life cycles, tourism externalities and sustainable tourism development, we
designed a questionnaire that included 13 questions. These included five questions about personal and
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institutional characteristics. We then asked for and received the other partners’ input. The final questionnaire
included their suggestions.

1.3.2. Questionnaire

The aforementioned literature review helped identify the most important information and variables that needed
to be included in the questionnaire. This review was the basis of the questionnaire developed by the University
of the Algarve, which was composed of five sections: (i) personal and organisational characteristics, (ii)
tourism dynamics and trends, (iii) local reactions to global trends in tourism sustainability, (iv) destination life
cycles and (v) tourism externalities. The following subsections list the variables included in each section.

Personal and organisational characteristics
— Region
— Age
— Gender
— Education
— Number of years of experience in the tourism industry
— Type of key stakeholder
— Role in the organisation in question

— Level of the organisation’s operation

Tourism dynamics and trends
— ldentification of three main competitors for each region

— Expressed level of agreement with nine statements, keeping in mind each region as a tourism
destination and reflecting on the period from 2014 to 2016

= Investment

= Creation of jobs and/or recruitment
= Increases in demand and offer

= Diversification of tourism offer

= Decreases in prices
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Marketing efforts
Promotion of new markets and/or segments

Distribution channels

Local reactions to global trends in tourism sustainability

Expressed level of agreement with 10 statements

Ability to deal with the entry of new competing destinations

Capacity to deal with terrorist threats

Competence to ensure environmental sustainability

Ability to ensure social sustainability

Capacity to take advantage of big data

Skill in using digital marketing channels

Capability to meet individuals’ growing concerns about health and wellbeing
Competence to face climate change

Ability to ensure economic sustainability

Facility in taking advantage of the collaborative economy

Destination life cycles

|dentification of destinations’ current life cycle stage according to the stakeholders’ perceptions

Tourism externalities

Expressed level of agreement with 11 statements concerning tourism’s positive impacts
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= Increased number of cultural events
= Preservation of socio-cultural authenticity
= Improved quality of life for residents
= Encouragement of cultural exchange
— Expressed level of agreement with 11 statements concerning tourism’s negative impacts
= Increased prices
= Rising real estate values
= Exclusion of other economic activities
= Long-term negative effects on the environment
= Water pollution
= Qther types of pollution
= QOverdevelopment
= Qvercrowding
= Qveruse of natural resources
= Crime

= Strong pressure on land use and loss of aesthetic landscape values

Sustainability of tourism development
— Private stakeholders
= Sustainability practices incorporated
= Barriers and challenges
— Public stakeholders and/or civil society organisation
= Tourism development’s respect for sustainability
= Tourism operations’ adherence to sustainability standards

The questionnaire included Likert-type scale, item-category and quantitative measurement scales. The survey
was distributed in eight languages: English, Italian, Portuguese, Spanish, French, Croatian, Slovenian and
Greek. The questionnaire was initially developed in English, and each partner provided a translation into their
own language. Specialised translation services were used to translate the questionnaire to French. The
questionnaires in the eight languages are included in an appendix.
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1.3.3. Technology topics

The transnational survey was distributed via LimeSurvey 2.65 because this is:

e Open-source software
e Compatible with a variety of mobile devices including iOS and Android
e Supportive of surveys in multiple languages

The database server used was MySQL 14.14, and the operating system was Linux Ubuntu 16.10. Apache
2.4.18 with PHP 5.6.30 software was also used.

1.3.4. Stakeholders’ sampling frame

Each partner collaborated to implement the survey in a small number of MED regions (i.e. NUTS 3 level). In
order to distribute the ShapeSurvey online, a sampling frame of key tourism stakeholders with their email
addresses was used for each MED region selected. Thus, each partner (i) identified two or three MED regions
(i.e. NUTS 3 level) in which they planned to distribute the questionnaires and (i) prepared the sampling frame
of key tourism stakeholders with their email addresses for each MED region selected.

To expand the stakeholders’ database for each MED region included in the transnational survey and,
therefore, maximise the sample size, we decided to supplement the Spanish database. As a result, the
Portuguese team prepared the following databases: Portuguese, French and Maltese stakeholders and the
abovementioned supplemented Spanish database.

Table 1 shows the project stakeholders’ database by country, including private and public stakeholders. This
table also presents the number of MED regions covered by country at the NUTS 2 and NUTS 3 level and the
average number of stakeholders at the NUTS 3 level.
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Table 1: Distribution of stakeholders

MED country Number of MED Number of Number of Average number of
regions covered (at MED regions stakeholders stakeholders (at
NUTS 2 level) covered (at NUTS 3 level)
NUTS 3 level)
Croatia 2 3 831 277
Cyprus 1 1 553 553
France 2 4 1.242 311
Greece 1 3 177 59
Italy 8 62 1.500 24
Malta 1 2 500 250
Portugal 3 7 1.525 218
Slovenia 2 2 1.098 549
Spain 2 7 1.756 251
Total 17 91 9.182 101

1.4. Smart Integrated Tourism Data System (SITDS)

1.4.1. Architecture of the system

The University of the Algarve designed the architecture of Output 01 — SITDS. This is a tool for monitoring the
dynamics of tourism development and assessing the state of MED regions’ sustainability in terms of tourism.
SITDS integrates the results of the transnational sample survey conducted by the University of the Algarve
and secondary data (i.e. Eurostat, European Spatial Planning Observation Network [ESPON] and World
Economic Forum [WEF]) collected by the University of Venice in Activity 3.1 through a smart tourist data
gathering and processing system.

The SITDS has two types of dashboards and a repository of reports in Portable Document Format, as shown
in Figure 1. One dashboard is fed by a database of secondary data (i.e. indicators of attractiveness,
sustainability and competitiveness), while the other dashboard is fed by a database of primary data from the
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transnational survey. Both dashboards of the decision support system are dynamic, producing results (e.g.
relative frequencies and descriptive measures) according to users’ choice of visualisation variables (e.g.
country).

Figure 1: Architecture of Participative Decision Support System: SITDS

Survey-based |/ Y\ Indicators-based View & download |

dashb_oards /. dashb.qards | PDF reports
i1 I 1l

DB primary data: DB secondary data: Reports:
- Dynamics & trends; - A : - SITDS;
- Life cycle; - - Tourism Dynamics
- Challenges for sustain. - SS and trends;

= (=) S _ - Evaluation tool;

= ()

External
sources

The SITDS has the following three characteristics. First, the system is fed by a database with a rectangular
format (i.e. ~100 rows per ~100 columns), including indicators of attractiveness, sustainability and
competitiveness. Second, SITDS is supported by another database with a rectangular format (i.e. ~1000 rows
per ~100 columns), obtained from a transnational survey (i.e. 9 European countries). This database’s contents
are used to produce and present statistical information in the form of tables, charts and maps of the MED
area’s European countries (i.e. NUTS 2 level). Last, the system includes a repository of reports that can be
viewed and downloaded.

At the moment, the dashboard that includes the external sources, that is, the secondary data (i.e. Eurostat,
ESPON and WEF) defined by the University of Venice in Activity 3.1, can be accessed in a demo version at
http://www.shapetourism.eu/main-output/shapetourism-observatory/. Figure 2 shows the key navigation and
visualisation system of the architecture of the SITDS dashboard that includes the transnational survey results.
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Figure 2: Architecture of SITDS's survey-based dashboard
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The dashboard that includes the results of the survey conducted by the University of Algarve can be accessed
in a demo version at http://exchanges.dataspritz.it/med/build-algarve/map.php?data=algarve. The following
pages summarise the most important points of the evaluation tool, namely, the SITDS dashboard that includes
the transnational survey results.
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1.4.2. Survey tool highlights

This page presents the results of the transnational survey (i.e. the Tourism Stakeholders Questionnaire).

A Tourism Stakeholders’ Questionnaire

Question < QO01 My region s investing more in tourism thisyear ¥ >

Map : : uxembourg el Vzhodna Slovenija
NUTS 2 # y st

All ages g =
Both genders

All educations

All years of experience §
All sectors

All levels

Strongly agree
Agree
R Neither agree nor disagree
Disagree
Strongly disagree
1 do not know/l cannot assess

$§EFEEP

Turkey

Strongly agree

Agree

Nelther agree nor disagree
Disagree

Strongly disagree

Tunisia

Leafiet | © OpenStroethixg contritnsons

The questionnaire seeks to identify regional dynamics and trends affecting the MED area, as well as evaluate
the impacts that global changes may have on sustainable tourism development. The questionnaire is divided
into six sections. The first section includes questions about personal and organisational characteristics. The
second focuses on tourism dynamics and trends. The third has questions about local reactions to global trends
in tourism sustainability. The fourth section is about destination life cycles. The fifth focuses on tourism
externalities, while the last section includes questions about the sustainability of tourism development. The last
section is subdivided into two sectors: private and public stakeholders. The questions can be selected here,
and information is available about related subjects.
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M Tourism Stakeholders’ Questionnaire

Question < Q001 My region is investing more in tourism thisyear ¥ >

Select to see more
questions

Indicators (91)

Section

Tourism dynamics and trends -

Questions

T

The characterisation variables can be selected on the left side of the homepage. Although six variables are
available, only a maximum of two variables can be selected at a time. The results refer to the NUTS 2 or
NUTS 3 level, and the data can be presented in two different formats: maps or charts.

Different ways to

Map ]
NUTS 1 view the data
. All ages
Characterisation 9
variables Both genders
All educations

. All years of experience

All sectors

4r 4F M4)r 40 4> 4y 4> 4>

All levels

If the map presentation is chosen, the mouse button can be placed over the coloured region to gain access to
the information about the selected question.
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Question < QO01 My region s investing more in tourism thisyear ¥ >

Map H F Luxembourg o Jadranska Hrvatska
NUTS 2 - Rep HR

All ages 5 E ;
Both genders : France

All educations Strongly agree 0%
All years of experience % y Agree ) 0%
All sectors = . R :.elll‘lef agree nor disagree x
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All le $ . tsag
Strongly disagree 0%
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RESET
Options
=, Turkey
Greece
Map types
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Tiles
- = I swongly agree
Opacity LLIEL I AT
] Neithes agree nor disagree
Disagree
Swrongly disagree
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If the chart presentation is chosen, the mouse button can be placed over the coloured bars to access the same
information.

t QMW g kinnsSg o s ¥

15 areas witt

|
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When the mouse button is placed over the coloured bars,
a visualisation is presented that highlights the percentages by response, region and degree of agreement. Al
six characterisation variables have several options that can be chosen according to what needs to be
visualised.

Map
NUTS 1
All ages

v All ages
Age 18-34 yrs
Age 35-54 yrs
Age > 54 yrs

Both genders
All educations
All years of experience

All sectors All sectors

All levels

4F 4AF 4AF A 4AF 4AF | 4> 4>

All levels
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The selection process of the characterisation variables can also be reversed to return to the initial situation by

choosing one of these buttons.

RESET

The results are presented in graduated colours that can also be chosen from the following options for both
maps and charts.

Options

Color

[]

Opacity

When presenting the results in the map format, map presentation can be controlled on the homepage by
choosing from among the five available options.

Map types

Tiles

Opacity

The results can be viewed after selecting a question from the 91 items available, along with @ maximum of two
characterisation variables. At this point, a scale of agreement-disagreement, in which the darkest colour
represents strong agreement and the lighter strong disagreement, is presented along with the selected
question. When the mouse button is placed over the coloured regions, the percentages relative to the other
agreement levels in between are shown.
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| Vzhodna Slovenija
Hung: s
,'
. trong| 15.4%
Croatia Strongly agree
Agree 23.1%
{"Be Neither agree nor disagree 30.8%
: Disagree 15.4%
Bosnia and Strongly disagree 7.7%
rzegovina | do not know/l cannot assess ~ 7.7%
] Strongly agree
_ Agree
[ Neither zgree nor disagree
< Disagree
Strongly disagree

Although most of the questions in this questionnaire use a scale of agreement-disagreement, some questions
use different response options. For example, the fourth section focuses on destination life cycles and thus
presents another type of response scale. The means of access to the information is the same, but, in this
case, the darkest colour represents the exploration phase and the lighter colour the rejuvenation phase.

Question < Q020 Considering the figure below, please indicate in which phase (1 to 7) you percetve your NU R Il reglon is in terms of tourism development W

Map : 4 Lurermbenrs e Jadranska Hrvatska
NUTS 2 H = HR
All ages 2

1 - Exploration
2 - Involvement
3 - Development
4 - Consolidation
5 - Stagnation

6 - Decline

Information

Hungary

1 - Exploration
2+ Involvernent

3 Development

4 - Consolidation

5 - Suxgnation

6 - Decline

7 - Rejuvenation
MORE INFO

Licfiet | © OpenStrostMap contribuions
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ase indicate in which phase (1 to 7) you percelve your NUTS Il rej n terms of tourism development W
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Below the legend of the destination life cycles is a button with which the life cycle graph or each region can be
viewed in order to understand better the concept of destination life cycles.

1 - Exploration
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2 - Involvement / 3 - Development
3- Development
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2 Involvement
1 Exploration

Time

the questionnaire’s sixth section, the darkest colour

represents a quite extensive incorporation of sustainable practices and the lighter colour refers to the non-

incorporation of any sustainable practices.
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Question < Q043 Recruit and hire local people for job opportunities w  »
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1.5. Sample profile

The next pages present a summary of the sample’s main characteristics revealed by the survey. Table 2
shows the distribution of the sample by NUTS 2 regions. Most respondents are from Croatia (28.1%), and the
smallest group of stakeholders is from Cyprus. Portuguese respondents represents a considerable percentage
due to the number of tourism organisations based in the Algarve. Understandably, the number of organisations
is always higher in coastal areas than in non-coastal areas. This distribution can be explained by traditional
forms of tourism based on sun and beach. The remaining values can be accounted for by the growth of rural
tourism in the case of such regions as the Alentejo.
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Table 2: Regions in which organisations are located

NUTS Il region / count %
Alentejo 7,0%
Algarve 10,3%
Area Metropolitana de Lisboa 6,1%
23,4%
Andalucia 4,6%
. Span____ 4,6%
Campania 4,4%
Toscana 1,9%
Veneto 4,2%
- day | 10,5%
Jadranska Hrvatska 28,1%
28,1%
Kypros 1,5%
1,5%
Languedoc Roussillon 2,3%
Provence Alpes Cote d'Azur 5,1%
74%
Malta 7,0%
. Mata__ | 7,0%
Region de Murcia 3,2%
3,2%
Vzhodna Slovenija 3,2%
Zahodna Slovenija 11,2%
14,4%

As can be seen in Table 3, the stakeholders’ mean age is similar across regions. However, Toscana (ltaly)
presents the highest mean age, and Jadranska Hrvatska (Croatia) has the lowest mean age.
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Table 3: Descriptive statistics of stakeholders’ age

NUTS Il Region Maximum Minimum Standard
Deviation
Alentejo 45 72 25 12
Algarve 45 65 27 8
Andalucia 45 64 25 10
Area Metropolitana de Lisboa 47 68 32 11
Campania 47 77 26 13
Jadranska Hrvatska 40 64 22 10
Kypros 51 64 33 11
Languedoc Roussillon 52 71 23 13
Malta 42 65 24 12
Provence Alpes Cote d’Azur 47 72 26 11
Region de Murcia 48 71 28 11
Toscana 95 76 26 16
Veneto 48 75 28 14
Vzhodna Slovenija 46 65 24 13
Zahodna Slovenija 48 70 25 11

The stakeholders’ gender is presented in Table 4. The majority of stakeholders are women in almost all
regions. The exceptions are the Area Metropolitana de Lisboa (Portugal), Jadranska Hrvatska (Croatia),
Provence Alpes Cote d’Azur (France), Region de Murcia (Spain), Toscana (ltaly) and Vzhodna Slovenija
(Slovenia).

Table 4: Stakeholders’ gender

NUTS Il Region Male (%) Female (%)
Alentejo 36,4% 63,6%
Algarve 49,0% 51,0%
Andalucia 40,9% 59,1%
Area Metropolitana de Lishoa 51,7% 48,3%
Campania 42,9% 57,1%
Jadranska Hrvatska 58,6% 41,4%
Kypros 42,9% 57,1%
Languedoc Roussillon 45,5% 54,5%
Malta 33,3% 66,7%
Provence Alpes Cote d’Azur 33,3% 46,7%
Region de Murcia 53,3% 46,7%
Toscana 66,7% 33,3%
Veneto 50,0% 50,0%
Vzhodna Slovenija 66,7% 33,3%
Zahodna Slovenija 47.2% 52,8%
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Table 5 shows the stakeholders’ education levels. Most stakeholders have a bachelor’s, master’s or doctoral
degree across all regions. However, in Tuscana, the number of stakeholders with only a high school education
is slightly higher than those with a higher degree. The number of stakeholders with an elementary school
education is zero or practically zero in all regions.

Table 5: Stakeholders’ education levels

NUTS Il Region Bachelor, master or PhD degree High School (%)
(%)

Alentejo 78,8% 21,2%
Algarve 83,7% 16,3%
Andalucia 72,7% 22.7%
Area Metropolitana de Lishoa 79,3% 20,7%
Campania 71,4% 28,6%
Jadranska Hrvatska 79,7% 20,3%
Kypros 57,1% 42,9%
Languedoc Roussillon 81,8% 18,2%
Malta 63,6% 30,3%
Provence Alpes Cote d’Azur 83,3% 12,5%
Region de Murcia 66,7% 26,7%
Toscana 44,4% 55,6%
Veneto 75,0% 25,0%
Vzhodna Slovenija 66,7% 33,3%
Zahodna Slovenija 66,0% 34,0%

Regarding years of experience in the tourism industry (see Table 6), the results show that, on average, the
number is higher in Kyprus (22 years), while the region with the maximum years of experience per stakeholder
is Murcia. However, some regions such as the Algarve, Area Metropolitana de Lisboa, Jadranska Hrvatska
and Zadodna Slovenija include some stakeholders with no experience in tourism.
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Table 6: Descriptive statistics of years of experience in tourism industry

Maximum Minimum Standard Deviation
Alentejo 14,0 45,0 1,0 10,9
Algarve 15,3 39,0 0 9,6
Andalucia 16,4 42,0 3,0 10,6
Area Metropolitana de Lishboa 14,4 34,0 0,0 9,2
Campania 15,9 35,0 1,0 9,6
Jadranska Hrvatska 13,8 42,0 0 10,3
Kypros 22,4 40,0 5,0 12,0
Languedoc Roussillon 171 35,0 1,0 11,5
Malta 13,9 41,0 2,0 11,4
Provence Alpes Cote d’Azur 12,0 40,0 1,0 11,4
Region de Murcia 16,8 50,0 1,0 11,4
Toscana 10,1 25,0 1,0 9,9
Veneto 13,2 30,0 3,0 7,0
Vzhodna Slovenija 16,2 41,0 4,0 13,0
Zahodna Slovenija 14,3 45,0 0,0 10,7

Table 7 shows the type of stakeholders surveyed. The public sector includes national, regional or local
government bodies. The private sector includes tour operators, transport operators, hospitality sector
businesses, retail travel agencies and tourism attractions. Civil society organisations include, among others,
non-governmental organisations, trusts and environmental charities and groups or institutions focusing on the
environment, wildlife, human rights and workers’ rights. The majority of the stakeholders surveyed are in the
private sector. Tuscana’s stakeholders all belong to the private sector, while, in some regions (i.e. Andalucia,
Kypros, Provence Alpes Cote d’Azur and Region de Murcia), none of the stakeholders surveyed are from civil
society organisations.
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Alentejo 6,1% 63,6% 30,3%
Algarve 12,2% 49,0% 38,8%
Andalucia 0,0% 77,3% 22,7%
Area Metropolitana de 6,9% 48,3% 44,8%
Lisbhoa
Campania 14,3% 71,4% 14,3%
Jadranska Hrvatska 7,5% 55,6% 36,8%
Kypros 0,0% 85,7% 14,3%
Languedoc Roussillon 9,1% 63,6% 27,3%
Malta 9,1% 66,7% 24,2%
Provence Alpes Cote 0,0% 87,5% 12,5%
d’Azur
Region de Murcia 0,0% 73,3% 26,7%
Toscana 0,0% 100,0% 0,0%
Veneto 5,0% 75,0% 20,0%
Vzhodna Slovenija 26,7% 73,3% 0,0%
Zahodna Slovenija 18,9% 67,9% 13,2%

Table 8 presents the role of the stakeholders surveyed in their organisations. In eight regions (i.e Campania,
Languedoc Roussillon, Provence Alpes Cote d’Azur, Region de Murcia, Toscana, Veneto, Vzhodna Slovenija
and Zahodna Slovenija), the stakeholders participating in the survey are all presidents, chief executive officers,
directors or business owners.

Table 9 shows the level of operation of the stakeholders’ organisations. Most stakeholders’ institutions operate
at an international or national level. In regions such as Kypros, Toscana, Veneto and Zahodna Slovenija, more
than 40% of the stakeholders who participated in the survey operate at an international or national level.
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Table 8: Stakeholders’ role in their organisations

NUTS Il Region President/CEO/director/  Senior Management  Middle management  Other (%)

business owner (%) staff (%) staff (%)
Alentejo 36,4% 18,2% 24.2% 21,2%
Algarve 36,7% 20,4% 18,4% 24.,5%
) Andalucia 40,9% 9,1% 27,3% 22,7%
Area d"gelfi’:gg:ta“a 13.8% 241% 24.1% 37.9%
Campania 61,9% 9,5% 19,0% 9,5%
Jadranska Hrvatska 49.6% 18,8% 14,3% 17,3%
Kypros 42.9% 28,6% 14,3% 14,3%
II-?aonugsl:I(Ij:: 72.7% 0,0% 9.1% 18.2%
Malta 39,4% 33,3% 21,2% 6,1%
Prg‘;f:g?::ffs 75.0% 4.2% 8.3% 12.5%
Region de Murcia 60,0% 0,0% 6,7% 33,3%
Toscana 88,9% 0,0% 11,1% 0,0%
Veneto 60,0% 0,0% 20,0% 20,0%
Vzhodna Slovenija 53,3% 13,3% 6,7% 26,7%
Zahodna Slovenija 52,8% 15,1% 17,0% 15,1%

Table 9: Level of operation of stakeholders’ organisations

NUTS Il Region International (%) National (%) Regional (% Local (%
Alentejo 24,2% 24,2% 21,2% 30,3%
Algarve 26,5% 8,2% 24.5% 40,8%

Andalucia 31,8% 36,4% 4,5% 27,3%
Area Metropolitana de 37,9% 27,6% 3.4% 31,0%
Lisboa
Campania 23,8% 19,0% 9,5% 47,6%
Jadranska Hrvatska 24,8% 9,8% 8,3% 57,1%
Kypros 42,9% 14,3% 28,6% 14,3%
Languedoc Roussillon 18,2% 18,2% 9,1% 54,5%
Malta 15,2% 33,3% 9,1% 42,4%
Provence Alpes Cote 33,3% 4.2% 29,2% 33,3%
d’Azur
Region de Murcia 13,3% 40,0% 26,7% 20,0%
Toscana 55,6% 0,0% 0,0% 44,4%
Veneto 45,0% 30,0% 15,0% 10,0%
Vzhodna Slovenija 26,7% 6,7% 33,3% 33,3%
Zahodna Slovenija 45,3% 7,5% 15,1% 32,1%
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2. Scenarios maps

2.1. Global trends analysis

Strategic planning that ensures the development of sustainable and responsible coastal and maritime tourism
in the MED area requires an understanding of possible future scenarios that influence present decision-making
processes. Change and uncertainty are permanent challenges that tourism-related stakeholders have faced in
the past and that they will continue to deal with in the coming years. Formulating a strategy for sustainable
tourism under these conditions regularly puts planners to the test in both the public and private sectors.

To ensure success, decision makers need to look behind the daily headlines and ask the right questions about
what will affect both their organisations and regions in the future. This requires considering the deeper,
underlying global trends that will continue to shape and drive the tourism sector. This report identifies a
selected number of global trends that affect both tourists’ behaviours and public and private organisations of
the MED area in the present and will do so into the future.

A holistic view of global trends enables private sector stakeholders to look outside their immediate categories
and markets and observe the direct or indirect impacts of change on their future. A longer-term perspective
allows stakeholders to ensure continuously successful innovation and to shift from reactive to proactive
strategies, as well as providing opportunities to develop more sustainable and responsible tourism in the MED
area.

In addition, analyses of global trends help public stakeholders transform the way they work, overcome
outdated structures and modes of thinking and embrace new technologies and ideas that promote sustainable
tourism development. Innovation in the public sector is about finding new ways to have a positive impact on
the lives of citizens and practices of companies and new approaches to activate these individuals and firms as
partners, thereby ensuring a sustainable tourism industry in the MED area.

Evidence has been found that global trends strongly affect different regional assets and the ways these assets
impact tourism in the Mediterranean region on both the demand (i.e. push factors) and supply side (i.e. pull
factors). Although a variety of trends could increasingly affect tourism stakeholders over the next few years,
this report focuses only on the most important ones. This shortened list includes:

1. Socio-demographic trends
2. Economic trends

3. Political trends

4. Environmental trends

5. Technological trends

These trends can generate either positive or negative impacts depending on their specific nature. In addition,
both positive and negative trends produce different impacts and/or challenges for tourism stakeholders, which
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can be divided into direct and indirect or potential and postponed trends. These impacts affect not only tourists
and tourist enterprises but also host governments and local destinations’ systems.

Direct positive impacts are most commonly identified and measured through the growth of tourism demand
and consumption and the long-term expansion of tourism enterprises’ business. Global trends may indirectly
or potentially affect those industries and sectors that are related to tourism. Thus, any positive changes in
these industries correlate positively with trends in the tourism industry’s results, with most positive impacts —
both direct and indirect — having the potential to be expressed in financial terms.

Negative global trends (i.e. different kinds of crises) can similarly affect all tourism-related stakeholders in
direct and indirect ways. Direct impacts are commonly measured in terms of human victims (i.e. injured and/or
dead) in destinations, and the material assets destroyed or damaged. These impacts may also be measured
through increasing adaptation costs. Indirect, potential and/or postponed negative impacts are usually
measurable in the long term and are related to the lost opportunities and collateral costs caused by, among
others, a weakened market position and image deterioration. Indirect impacts can also be expressed in
financial terms. The exception to this is loss of human life, whose value is intangible, although some aspects of
this loss can be expressed in financial terms, such as costs connected with the loss of skilled labour. Tables 1
to 5 present insights into each of the key global trends that impact multiple tourism-related stakeholders and
that will continue to affect decision-making processes.
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Table 10: Socio-demographic trends
Drivers Trends

» More knowledgeable consumers who seek out diversified, well interpreted and protected cultural resources,
monuments and sites

e Well educated consumers who look for high quality accommodations

o Well educated consumers who seek out clean, preserved and sound environments

e Improved quality of employees in tourism accommodation facilities

o Growth of investments in the research and development of smart, green and sustainable transport techniques

e Expansion of opportunities for skilled labour in the tourism industry

e Supply side of higher education levels helping to ensure better care for the environment

o Better levels of education contributing to the implementation of good governance practices

e Expansion of the global middle class

e Increased empowerment of populations

o Growth of empathy, trust and social responsibility

e Increased demand for special types of tourism based on culture and other types of attractions

» More demand for special types of tourism resulting in a continuous growth of different types of accommodations

o Growth of investments in quality of accommodations

e Rising awareness of the need to act responsibly and sustainably towards energy use

e Expansion of entrepreneurship in tourism and related activities

e Growing numbers of jobs in tourism and related activities

e More of the population employed in new (e.g. smart and creative) industries

e Increasing numbers of tourists travelling worldwide and using different types of resources to satisfy their travel need
and motivations

o Greater awareness of the value of clean, preserved natural resources

e More investment in nature preservation

e Increase in new management architecture at all levels

e Growing role of destination management organisations on a global level

e Increased concerns about health, nutrition and wellbeing

e Search for wellness products, fitness, spiritual retreats and boot camps

e Demand for destinations considered more beneficial to visitors health

e Diversification of accommodation facilities and their adaptation to meet the needs of new classes of travellers on
vacation and business trips

e Diversification of transport facilities and their adaptation to meet the needs of new classes of travellers in terms of
comfort and speed while on vacation and business trips

» More intense and diversified entrepreneurial activity, including marginalised groups

e Increased number of tourists travelling for shorter periods and with more diversified motivations

o Greater costs related to new legal and other frameworks necessary to accommodate new work patterns

e Larger number of tourists travelling for business purposes

o New forms of social networks

 More elderly people travelling and looking for special offers, special accommodations and more comfortable
transport modes adjusted to accommodate their age

e Reduction in the potential labour force for the tourism industry

e Increased labour importation leading eventually to changes in destinations’ image

e Growing costs of adjusting facilities and services related to the needs of the elderly

e More elderly people travelling and seeking out special offers regarding environmental assets that can accommodate
their age

o Adaptation of management and administrative capacities at all levels of government and/or governance

e Search for health services (i.e. medical and aesthetic), particularly in countries with more affordable prices and
infrastructure and natural conditions favourable to travellers’ wellbeing

Education

Changes in values and lifestyles

Changes in work
patterns

Population profiles
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Table 11: Economic trends

Drivers

Deregulation and/or
liberalisation of
international trade

Population
migrations

Globalisation
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Trends

e Increased accessibility of sites to new groups of tourists

e Easier access for investors willing to invest into the tourism and/or accommodation industries

o Growth of low-cost carriers due to the open skies policy

o Easier exchange of ideas, goods, services and labour in the tourism and other industries leading to more
competitiveness

e Enhanced investments and entrepreneurial climate

o Additional pressures on natural and anthropogenic resources

e Institutional and/or administrative costs related to new standards and procedures

e Increase in agglomeration economies (i.e. clusters and networks) enhancing tourism competitiveness

o Disruption of tourist flows to cultural sites due to security problems

o Less money available for care and protection of cultural sites

o Growing opportunity costs due to the need to develop adaptation policy measures

o Financial losses for the entire tourism sector and related activities

 More opportunity costs in the accommodation and transport industries due to the need to generate
adaptation policy measures

e L ess money for individual care and protection

e Increasing institutional and transaction costs related to mitigation policies and measures

e Potential growth of xenophobia and social, cultural, ethnic and related conflicts

o More competitive global business environment and more price conscious tourists

» Emergence of new destinations and markets

¢ Increasing travel expectations of younger populations requiring the provision of accurate information and
services through new information and communications technology (ICT)

e Decreased numbers of repeat visitors to the same destinations and increased search for new
experiences and products

o Growing numbers of people travelling to visit family and relatives
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Table 12: Political trends
Drivers Trends

Shift of economic barycentre

to the south and east in

Urbanisation

international trade

e Increasing demand for special types of tourism based on culture and other types of attractions

o More adaptation costs in the accommodation industry due to the needs of new types of tourists

o Growth in new investments in transport facilities and infrastructure due to the arrival of tourists from distant parts
of the world

o Expansion of entrepreneurship in tourism and related activities

e Increased adaptation costs for the entire tourism industry to meet the needs of new tourists

o Growing numbers of tourists travelling worldwide and using different types of resources to satisfy their travel
needs and motivations

o More tourists coming by plane from distant continents

 Expansion of agglomeration economies (i.. clusters and networks) enhancing tourism competitiveness

» Need for diversified regulations, strategic plans and integrated management

o Growth of awareness of the value of clean, preserved natural resources

o Growth in demand (i.e. number of tourists) for cultural and creative attractions in large cities

 Continuous competition for markets between big cities offering cultural urban tourism

e Large cities become generators of tourism flows

 Expansion of different types of accommodation capacities in urban centres

e Higher quality accommodation facilities

o Growing investments in new intra-city and inter-cities high-quality transport systems and facilities

e Larger numbers of urban residents travelling through natural environments

e Increase in urban tourism producing more negative environmental impacts (i.e. carbon dioxide, sulphur dioxide
and water, air and sea pollution)

o Loss of aesthetic value of landscapes

o Growth in number of tourism associations and networks in urban tourism due to strengthening of cooperation
and partnership

» Need for diversified regulations and strategic plans

o Necessity for integrated management

Table 13: Environmental trends
Drivers

Growing levels of

Climate

environmental

change

awareness
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Trends

o Coastal erosion

o More endangered monuments and sites and consequent growth in protection costs

* Increased maintenance and operating costs for natural tourist attractions such as beaches, snow resorts and
rivers

e Decreased attractiveness of natural resources affected by climate change

o Fewer tourists travelling to endangered sites

e Introduction of new practices and technologies resulting in reduced water consumption and energy efficiency

o Various changes in transport modes (e.g. increased use of railways), including, anong others, development of
intermodal transport and increased use of public transport

o New business practices and changes in profitability due to mitigation and adaptation measures

e Increased demand for activities associated with nature tourism and consequent emergence of more
sophisticated products in these segments

+ Search for more natural and/or organic products

e Change and adaptation of management and marketing strategies to address environmental issues
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Table 14: Technological trends
Drivers Trends

o Better interpretation and valorisation of monuments and sites

e Better equipped, more efficient and more competitive accommodation and transport facilities

o More labour with information technology skills and competencies

o Growing business sector efficiency

o Better interpretation and valorisation of natural resources

¢ Enhanced government efficiency and effectiveness

e Improved flow of information

+ Expanded use of travel technologies through digital platforms for information consultation and purchase of tourism
and cultural products online

* Increasing disintegration of sales through online distribution channels

o Greater interest in creative and interactive offerings in which consumers are simultaneously the producer, actor and
viewer

ICT development and use

Together these global trends set the context in which the global — and Mediterranean — tourism industry can
expect to operate in the future. In a rapidly changing world environment, global trend analysis is critical for
organisations seeking to drive sustainable tourism development and remain relevant as competition increases
and new ideas disrupt entire businesses, sectors, industries and regions.

Each major trend has varying impacts on different regions and countries, depending on many factors from
socio-demographic, geo-political and economic aspects to regions’ physical features. These trends’
uncertainty and uncontrollability also make it extremely difficult to measure accurately their direct effects on
sustainable tourism development. In addition, measuring sustainable development — especially the
development and application of indicators able to measure the sustainability of specific activities — requires a
multidisciplinary approach. Thus, any attempt to measure the impacts of global trends on sustainable tourism
development will almost certainly fail to achieve the targeted results no matter how ambitious the measure
used from a conceptual, methodological and empirical point of view. This implies that the more prudent choice
is to avoid searching for misleading results and instead to analyse effects that global trends have had on past
performance measures of MED regions and extend these impacts into the future.

Regarding performance measures, dozens of theoretical measures can be applied — all with good justifications
for their use and with proven value for decision-making processes. However, various difficulties have arisen
when researchers have tried to apply these measures, particularly when precise, coherent, comparable and
accessible information is needed for all MED regions. For this reason, the ShapeTourism project decided to
use only tourism performance measures published by Eurostat. The available absolute measures were
harmonised for all MED regions, since these vary greatly in terms of size, through indicators of tourism
carrying capacity.

Subsequently, projections of the effects of global trends into the future were created using scenario-based
analysis because this facilitates the exploration of the joint impacts of various uncertainties. While the future is
inherently uncertain, scenarios assist in restricting these uncertainties to a limited number of likely paths.
Some paths may lead to undesirable consequences while others point to surprisingly favourable outcomes.
Once these alternatives were articulated, the inherent uncertainties could be more easily explored to find
opportunities and challenges for sustainable tourism development that might otherwise be missed. The
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development of scenarios also has the benefit of continually pushing the envelope of possibilities since this
approach regards strategic planning as a collective learning process.

2.2. Scenarios maps

Scenario analysis— a technique widely used in futures studies — has long been used by public planners,
corporate managers and military analysts as a powerful tool to aid decision-making processes in order to deal
with uncertainty. The idea behind this technique is to organise thinking about possible futures, which can
minimise surprises and broaden the scope of decision makers’ ideas about different possibilities. In the
ShapeTourism project, scenario analysis has been used to produce information about the effects of growth in
tourism demand and supply on regions’ tourism carrying capacity indicators.

Sustainable tourism development involves the preservation and enhancement of regions’ natural environments
and cultural heritage. The long-term success of tourism development is closely linked to its sustainability, with
destinations’ attractiveness often influenced by several regional characteristics ranging from natural and
cultural environments to historic identity. These characteristics of each region are constantly being shaped by
global trends. For example, strong or uncontrolled tourism demand due to the above-mentioned trends poses
various threats to both natural and cultural resources. Increasing numbers of tourists in urban areas may result
in overcrowding, higher pollution levels, overuse of natural and recreational resources and potential
overdevelopment, while, in rural and coastal areas, more tourists may lead to soil erosion, increased waste,
discharges into the sea, the loss of natural habitats, pressure on land use and a loss of the aesthetic value of
landscapes. Thus, the ShapeTourism team decided to follow a well-known successful method — used, for
example, by Eurostat — to measure tourism pressures linked with sustainability issues.

This method applies the concepts of tourism intensity and tourism density. Tourism intensity is the relationship
between absolute measures of tourism and the total resident population of each region. Tourism density, in
turn, is the relationship between absolute measures of tourism and the area (i.e. per square kilometre [km2]) in
each region available to accommodate tourists.

As mentioned previously, the project team decided to use as the absolute measures of tourism only statistics
published by Eurostat for the regional level (i.e. NUTS 2 and/or NUTS 3 levels). Thus, the following measures
were used in the tourism intensity and density indicators:

= Number of guests — total number of resident and non-resident guests spending at least one night in tourist
accommodation establishments at the NUTS 2 level

= Number of nights spent - total number of nights spent by guests in tourist accommodation
establishments at the NUTS 2 level

= Number of bed places — total number of individuals who can stay overnight in beds offered by
establishments, excluding any extra beds that may be set up upon customers’ request, at the NUTS 3 level
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Tourist accommodation establishments include hotels, holiday and other short-stay accommodation, camping
grounds, recreational vehicle parks and caravan parks.

The scenario analysis was organised into three groups of tourism carrying capacity indicators: physical-
ecological, sociocultural and economic. Each group was then divided into indicators representing both the
demand and supply side of tourism. The indicators used are discussed in more detail below.

PHYSICAL-ECOLOGICAL INDICATORS
TOURISM DENSITY — GUESTS

This is the ratio of the total number of arrivals at tourist accommodation establishments (i.e. number of
guests), per year, to the region’s total area in km2.

Number of guests

Tdguests = Area (Km?)

TOURISM DENSITY — NIGHTS SPENT

This is the ratio of the total number of nights spent at tourist accommodation establishments, per year, to the
region’s total area in km2.

Number of nights spent
Tdnignts = Area(Km?)

ACCOMMODATION DENSITY — BED PLACES
This is the ratio of the total number of bed places to the region’s total area in km2,

Number of bed places

Ad =
beds Area(Km?)

SOCIOCULTURAL INDICATORS
TOURISM INTENSITY — GUESTS

This is the ratio of the total number of arrivals at tourist accommodation establishments (i.e. number of
guests), per year, to the total permanent resident population of the region.

Number of guests

TI =
guests = Number of residents
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TOURISM INTENSITY — NIGHTS SPENT

This is the ratio of the total number of nights spent at tourist accommodation establishments, per year, to the
total permanent resident population of the region.

Number of nights spent

TL,; =
nights Number of residents

ACCOMMODATION INTENSITY — BED PLACES

This is the ratio of the total number of bed places to the total permanent resident population of the region.

Number of bed places

Al =
beds ™ Number of residents

ECONOMIC INDICATORS
OCCUPANCY RATE

This is the ratio of the average number of nights spent at tourist accommodation establishments, per day, to
the number of bed places.

Number of nights spent per day

0 =
Crate Number of bed places

AVERAGE LENGTH OF STAY

This is the ratio of the total number of nights spent at tourist accommodation establishments, per year, to the
number of arrivals at tourist accommodation establishments.

Number of nights spent

Av, . =
Vios Number of guests

The analyses produced future scenarios for these tourism performance measures for 2020, 2025 and 2030,
reflecting different assumptions about the annual growth rate of the measures. The results were developed
and implemented as maps in order to find more creative and properly adjusted options for sustainable tourism
development.

The following four scenarios were developed for the tourism density and intensity indicators for guests:
= [f the number of guests increases by 1% per year

= |f the number of guests increases by 2% per year
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= |f the number of guests increases by 5% per year
= |fthe past patterns of the number of guests continue into the future

The four scenarios developed for the tourism density and intensity indicators for nights spent are the following:

If the number of nights spent increases by 1% per year
If the number of nights spent increases by 2% per year
If the number of nights spent increases by 5% per year
If the past patterns of the number of nights spent continue into the future

Finally, only the following three scenarios were developed for the accommodation density and intensity
indicators for bed places:

= |f the number of bed places increases by 1% per year
= |f the number of bed places increases by 2% per year
= |f the past patterns of the number of bed places continue into the future

The results of these scenarios can be visualised using the Scenarios Map tool.

2.3. Scenarios maps tool highlights

On the homepage, you can access the indicators described previously.

f Simulator
Indicator Germany

Mgy § / xembourg it Midi-Pyrénées
NUTS 2 $ 3 FR
Physical-ecological ; g

Guests density B France

+1% scenario : A i Hungary Value 2000: 125.9

R Time series

Options

Since: 2000To:2030 MMM > 11 e S e
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These indicators were generated to facilitate a clearer understanding of the feasibility of implementing
sustainable tourism in the MED regions surveyed.

Indicator

Map
Different ways to NUTS 2
view the data Physical-ecological
Guests density

Indicators

r
b
A
v
rs
v
r
v
rs
v

+1% scenario

On the left side of the home page, you can choose how to view the data and what you want to see. You can
select variants of all available variables and view them at the same time. The data displayed refer to NUTS 2
or NUTS 3 regions, which can only be viewed in a map format. You can place the mouse button over the
desired region to gain access to the information about the selected question.

The data are organised in a time series from 2000 to 2030, and their evolution can be observed on the map by
using the buttons below. The time series is divided into 4-year periods up to 2020 and thereafter into 5-year
periods.

The buttons have been assigned default functions, but the data visualisation can be changed according to the
preferences of those who visit the platform.

f Ssimulator

Indicator : Germany

L . uxgmbourg s Provence-Alpes-Céte d'Azur
NUTS 2 : = FR

Physical-ecological
Nights spent density  § France ik
+1% scenario - e - Hungary Value 2000: 1073.6

Tim: ies
Options et

Spain

32008 2017 2016 020 2005 2080

. | . _ : :
——
[i——
2000 Tunisia —
[
e " I
Slnce: zwo‘rn: 2030 I‘ ’l b Il . Laafiet | © CpenStroethan contributors
Buttons to Buttons to :
show the time show the Buttons to Chart to show the time
series time series show the series
in phases evolution of
the time
series
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While the data can be examined using the map, a chart also tracks the data’s evolution at the same time as
the map does to make the data more immediately understandable. As the data evolves in the map, the
requested NUTS 2 or NUTS 3 zones change colours to reflect the indicator's values according to the colour

scale used.

# simulater

Indficater

Provence-Apes-CAte Az
"

Provence-Alpes-Chie d Arur
L

ke 201E 167, WValoe 2030 L5

Tiee series

3 B 3 8 3 3%

0 T T

T78T-5037
5037-9254
9254-14247
14247-19911
19911-26174

261 983

48084-56317

56317-64972

The scale used presents darker colours for higher values and lighter colours for lower values of the indicators
in question. The complete scale cannot be visualised separately from the map.

To help users to choose the variables they most want to see, three types of indicators have been developed:
physical-ecological, sociocultural and economic. Although data on these three indicators are already available,
the sociocultural and economic indicators are not yet available for selection. However, the way the system
functions for the physical-ecological indicators will be the same for the remaining indicators.
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Indicator Indicator

Map
NUTS 2
Physical-ecological

Map
NUTS 3
v Physical-ecological
Sociocultural
Economic

Guests density
+1% scenario

4p  4Ap 4¢ A 4>

The platform thus provides physical-ecological indicators, focusing on the ratio of the total number for the
variable under analysis — per year — to the total area (i.e. square kilometres [km2]) of each region.

Indicator Indicator

Map
NUTS 2
Physical-ecological

Map
NUTS 2
Physical-ecological

v Guests density
Nights spent density
Bed places density

Guests density

4k | 4Ap 4Ar 4> 4>

+1% scenario

The GUEST DENSITY INDICATOR is the ratio of the total number of arrivals at tourist accommodation
establishments (i.e. number of guests), per year, to the total area (km2) of each region.

The NIGHTS SPENT DENSITY INDICATOR is the ratio of the total number of nights spent at tourist accommodation
establishments, per year, to the total area (km2) of each region.

The BED PLACES DENSITY INDICATOR is the ratio of the total number of bed places to the total area (km2) of each
region.

The platform also provides various future scenarios that assume different annual growth rates, namely, 1%,
2% and 5%. Past patterns are also considered to be scenarios.

Indicator Indicator

Map

NUTS 2
Physical-ecological
Guests density

v +1% scenario
+2% scenario
+5% scenario
Past patterns

Map
NUTS 2
Physical-ecological

4r 4r 4r 4»

Guests density

4k  4Ap 4Ar 4A» 4>

+1% scenario
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You can always zoom to the initial situation of a region by using the relevant buttons.

On the map, the data are represented by colours that can be modified to others chosen from among the colour
options — along with their opacity.

Options

Color

[]

Opacity

If you choose to view the data as a map, you can control the way the map appears on the homepage from
among the five available options, as well as the map’s opacity.

Map types

Tiles

Opacity

[ zoomBack |
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Appendix: Questionnaire in eight languages

Tourism Stakeholders’ Questionnaire

Information for participants

This survey aims to identify regional dynamics and trends affecting the MED area as well as to evaluate the
impact that global changes may have on a sustainable tourism development.

Participation is entirely voluntary and you will in no way be disadvantaged should you choose not to take part.
However, you have a unique opportunity to give your opinion in a transnational survey that aims to produce
information fostering the tourism sustainability. This survey will produce results that might be used by all
tourism stakeholders to support decision-making in order to change policies, business practices and consumer
behaviour towards a more sustainable tourism sector.

The survey will run until 31st of July 2017. You may complete the survey at any point during this time. If your
organisation is located in more than one NUTS IlI, you will receive more than one questionnaire and we ask
you to fill in one per region NUTS IIl. The survey will take approximately 15 minutes to complete.

All answers are confidential. By taking part in the survey you are giving consent to be part of this research.
The results of this research will be available on the project website (www.shapetourism.eu) and in the Interreg
MED platform. Results of this research may also appear in journal and conference publications.

Thank you!

Section 1: Personal and organizational characteristics

1. Region where the organization is located (if your organisation is located in more than one NUTS I, you will be asked
to fill in one per region NUTS Ill)
[including a drop down list: NUTSIII]

2.Age:

3. Gender:
O Male
[ Female

4. Educational attainment:

L] Elementary school

I High school

1 Bachelor, master or PhD degree

[If option bachelor, master or PhD is selected] Area:
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5. Number of years of experience related to the tourism industry (employment or other):

6. Type of key stakeholder that you represent:

[ Public sector (national, regional or local government bodies)

1 Private sector (tour operators, transport operators, hospitality sector, retail travel, visitor attractions)

[ Civil society organizations (e.g.non-governmental organizations, trusts and environmental charities, environment,
wildlife, human rights, and worker rights)

7. Your role in the organisation:

[ President/CEO/director/business owner
[ Senior management staff

[0 Middle management staff

[ Other

8. What is the level of the operation of your entity?
O Local

] Regional

I National

L International

Section 2: Tourism dynamics and trends

1. Please identify three main competitors of your region from the following list:
- Competitor 1 (including a drop down list: Country — NUTSIII)
- Competitor 2 (including a drop down list: Country — NUTSIII)
- Competitor 3 (including a drop down list: Country — NUTSIII)

2. Having in mind your region as a tourism destination and reflecting on period from 2014 to 2016, express
your agreement with the following statements:

(b} = n
[ () (%]
28 > |22
—o| @ S e < &
=’ ® () . @© = =
D = =S o .2 @ [=2] e 5
S | F £ T D c c
28|28 |3s| 5 |2 |85
n o o =Z < << wn — O
My region is investing more in tourism this year
Tourism is creating more jobs and recruiting more workers in my
region this year
Tourism demand for my region is increasing this year
Tourism offer of my region is growing this year
My region is diversifying the tourism offer this year
My region is cutting down prices to encourage sales this year
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My region is increasing marketing efforts this year to attract
more tourists

My region is promoting this year in new markets /segments

My region is diversifying its distribution channels this year

Section 3: Local reactions on global trends for tourism sustainability

Please indicate how much you agree with each of the following statements:

My region is ...

() —

o 2 [ = »
> © oL z= 8
[0} (] o @ [=)) o &
L o = 0 ® © S w
© > D 5| L > = ©
> @ 3| o > o =
= K% = <C c
[ D = 1= c
8 () 4":—--0 o O%

= ;=

£ ) 7] > 8
n =

... is working to face the entry of new competing destinations

... Is working to deal with a possible terrorist threat

... is working to ensure environmental sustainability (e.g. reducing
energy and water consumption)

... Is working to ensure social sustainability (e.g. cultural
authenticity, inclusive society)

... is taking advantage of the knowledge enabled by big data

... Is using the digital marketing channels

... is prepared to meet the growing concern for health and well-
being

... Is prepared to face climate change

... is working to ensure economic sustainability

... is working to take advantage of the collaborative economy

Section 4: Destination life cycle

Considering the figure below, please indicate in which phase (1 to 7) you perceive your NUTS Il region is in
terms of tourism development:
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ar

“ 6 Decline
4 Consolidation

Number of tourists

Rejuvenation or decline

ote:

Exploration: Small number of tourists visits, place unspoilt and few facilities exist.

Involvement: Some facilities for tourists, tourist season recognition.

Development: Some advertisement to the area. The area becomes recognised as a tourist destination.

Consolidation: The growth in tourist numbers is weaker. Some conflicts between the host and the tourists.

Stagnation: The facilities for the tourists could decline and become old. The numbers of tourists may decline.

Decline: If the destination is not rejuvenated (stage 6) then it will go into decline. People lose their jobs related to tourism. The
image of the area suffers.

7. Rejuvenation: Investment and modernisation on the destination to increase the number of tourist attraction.

Source: Butler (1980)

ouhwNEZ

Section 5: Tourism externalities

1. Please indicate how much you agree with each of the following statements concerning the positive impacts of
tourism in your region.

Tourism ...
® o
)
= = @ = w
=
& @ o g
L2 L > o 3
o (=2} © S o
> 3 T @ > = ©
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... creates jobs for local residents

...increases income levels and standard of living

... creates new markets for our local products

.. benefits other economic activities in my region

.. helps to develop better infrastructures and public transports

... helps to preserve the natural environment and natural heritage
of our region

... helps to preserve the cultural heritage of our region

... increases the number of cultural and recreational events for local
residents
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... improves residents’ quality of life

... helps to preserve socio-cultural authenticity and historic identity
of our region

... encourages cultural exchange

2. Please indicate how much you agree with each of the following statements concerning the negative impacts of
tourism in your region.

Tourism...
3 ]
) < @ =
& o 9] B
ko] ()] © S »
[} © =~
) [} > (3]
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.. increases prices of goods and services for residents

.. raises real estate values (price of land and housing)

.. causes crowding out of other economic activities

.. produces long-term negative effects on the environment

.. increases water pollution

.. increases other types of pollution (air, noise, soil)

.. causes overdevelopment (concerning over construction)

.. causes overcrowding

.. causes overuse of natural and recreational resources

.. increases crime

... puts strong pressure on land use and loss of aesthetic
landscape values

Section 6: Sustainability of tourism development

Private sector (if respondent represents a stakeholder from the private sector)
Sustainability practices incorporated

1. To what extent have you incorporated each of the following sustainable practices into your business
operations?

Toagreat | Tosome Not at all
extent extent

Recruit and hire local people for job opportunities

Purchase products from local suppliers

Creation of business linkages within tourism and other economic activities of
your region

Purchase from companies with certificates of green practices

Reduce and manage greenhouse gas emissions
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Manage, reduce and recycle solid waste (e.g. composting of waste)

Reduce consumption of freshwater (e.g. use of a low use water management
system)

Manage wastewater

Reduce noise

Be energy efficient (e.g. use of low energy lighting)

Use renewable energy sources (e.g. solar, wind, etc.)

Use green products for business (e.g. biodegradable materials, recycled
paper, etc.)

Limit visitor access to sensitive natural resources

Limit visitor access to sensitive cultural and historic resources

Preserve the cultural and historic identity

Implement environmental education programs for visitors

Train and educate employees on sustainability practices

Obtain a “green certification”

Donate funds or in-kind services to green initiatives

Establish a “green culture” in the workplace (e.g. encouraging car-pooling,
ride your bike to work day)

Barriers and Challenges

2. To what extent has each of the following barriers impacted your ability to adopt sustainable tourism
practices in your operations?

Toagreat | Tosome Not at all
extent extent

Lack of available money to invest (e.g. equipment, renovations, systems,
etc.)

Lack of sustainability incentive programs(e.g. government incentives)

Lack of time to plan for sustainability due to other business priorities

Limited access to suppliers who sell sustainable products (e.g. organic food,
alternative fuels, biodegradable items, etc.)

Lack on information on how to be more sustainable

Lack of commitment to the need for sustainable tourism practices

Lack of appropriate legislation

Low importance attached by clients to sustainability

Other:

Public sector or civil society organization (if respondent represents a stakeholder from the public sector or from a
civil society organization)

Tourism development respects sustainability

1. Please indicate how much you agree with each of the following statements about tourism development in your region:
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In general, the impacts of tourism developments and
proposals are considered a problem

Sustainability issues, including resource constraints, are taken
into account in tourism plans

Individual tourism developments are controlled by effective
land use planning processes

Environmental/Sustainability Impact Assessment is effectively
applied to tourism developments

Economic instruments are used to influence the sustainability
of tourism developments

Advice is available and given to developers on the
sustainability of their projects

Tourism operations meet sustainability standards

2. Please indicate how much you agree with each of the following statements about tourism operations in your
region:
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Regulations are in place and implemented concerning the
environmental impact of tourism operations

In general, tourism service providers are taking steps to
improve the sustainability of their operations

Tour operators are taking account of sustainability issues in
the products they promote and information they provide

Economic instruments are being used to influence the
sustainability of tourism operations

Certification schemes are being used to identify businesses
complying with sustainability standards

Capacity building and advice are being provided and promoted
to tourism businesses on enhancing the sustainability of their
operations

Actions have been taken to make tourists aware of
sustainability issues in the country and to influence their
activities
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3. To what extent has your region incorporated each of the following sustainable practices?

Toagreat | Tosome Not at all
extent extent

Limit visitor access to sensitive natural resources

Limit visitor access to sensitive cultural and historic resources

Preserve the cultural and historic identity

Implement environmental education programs for visitors

Train and educate employees on sustainability practices

Donate funds or in-kind services to green initiatives

Use residents’ opinion to support decisions on tourism development

Project co-financed by the European
Regional Development Fund e




Evaluation tool and scenarios maps
Activity 3.2 December 2017

Questionario Stakeholder del settore turistico

Informazioni per i partecipanti

Questo sondaggio mira a identificare le dinamiche e i trend regionali inerenti all’area MED, nonché a valutare
l'impatto che i cambiamenti globali possono avere sullo sviluppo turistico sostenibile.

La partecipazione € interamente volontaria, non ci saranno svantaggi o implicazioni per chi non partecipera.
Tuttavia, questa & un’opportunita unica per esprimere la propria opinione in un’indagine transnazionale che ha
lo scopo di produrre informazioni per la promozione della sostenibilita turistica.

| risultati prodotti potranno essere utilizzati da qualsiasi stakeholder turistico come supporto nei processi di
decision-making volti al cambiamento di politiche, pratiche aziendali e comportamenti dei consumatori nella
prospettiva di sviluppare un settore turistico piu sostenibile.

Il questionario sara disponibile fino al 31 Ottobre 2017; sara possibile completarlo in qualsiasi momento entro
tale scadenza. Se la Vostra organizzazione ¢ localizzata in piu di una regione NUTS IlI riceverete piu di un
questionario: vi chiediamo di completarne uno per ogni regione NUTS Il1. Il tempo di compilazione €& di circa 15
minuti.

Tutte le risposte sono confidenziali. Partecipando a questo sondaggio darete il consenso ad essere parte di
questa ricerca. | risultati saranno disponibili sul sito del progetto (www.shapetourism.eu) e sulla piattaforma
Interreg MED; potrebbero inoltre apparire in riviste o pubblicazioni inerenti a conferenze.

Grazie!

Sezione 1: Caratteristiche personali e dell’organizzazione

Regione in cui l'organizzazione ¢ localizzata (Se la Vostra organizzazione € localizzata in piu di una regione

NUTS IlI si richiede di completare un questionario per ogni regione NUTS III) [include elenco a
tendina: NUTSIII]

2. Eta:

3. Sesso:
[0 Maschile
O Femminile

4. Titolo di studio:

[ Licenza elementare

[ Diploma di Scuola Superiore

[ Laurea Triennale, Laurea Magistrale (Master) o Dottorato

[Se e stata selezionata 'opzione Laurea Triennale, Laurea Magistrale (Master) o Dottorato]
Ambito:

5. Numero di anni di esperienza nel settore turistico (occupazione o altro):
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6. Tipo di stakeholder che Lei rappresenta:

[ Settore pubblico (istituzioni a livello nazionale, regionale, locale)

[ Settore privato (tour operator, operatore nel settore dei trasporti, dell'ospitalita, agenzie viaggi, attrazioni turistiche)

0 Organizzazione della societa civile (es. organizzazioni non governative, enti di beneficienza, per 'ambiente, per la
flora e fauna selvatiche, per i diritti umani, per i diritti dei lavoratori)

7. 11 Suo ruolo nell’'organizzazione:

O Presidente/Amministratore Delegato/Dirigente/Proprietario
1 Personale di inquadramento superiore

1 Personale di inquadramento intermedio

O Altro

8. A che livello opera la sua organizzazione?

[ Locale

[ Regionale

[J Nazionale

O Internazionale

Sezione 2: Dinamiche e trend turistici

1. Identifichi cortesemente tre principali competitor della sua regione nella lista seguente:
- Competitor 1 (include elenco a tendina: Paese — NUTSIII)
- Competitor 2 (include elenco a tendina: Paese — NUTSIII)
- Competitor 3 (include elenco a tendina: Paese — NUTSIII)

2. Tenendo presente la propria regione come destinazione turistica e facendo riferimento al periodo dal 2014
al 2016 esprima il suo essere d’accordo 0 meno con le seguenti affermazioni:

disaccordo

In disaccordo
Né d’'accordo né
in disaccordo
D’accordo
Molto d’accordo
Non lo so/ non
S0 misurarlo

Molto in

Quest’anno la mia regione sta investendo maggiormente nel
turismo

Quest'anno nella mia regione il turismo sta creando piu posti di
lavoro e impiegando piu personale

Quest'anno nella mia regione sta crescendo la domanda turistica
Quest'anno nella mia regione sta crescendo I'offerta turistica
Quest’anno la mia regione sta diversificando l'offerta turistica
Quest'anno la mia regione sta abbassando i prezzi per
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incrementare le vendite

Quest’anno la mia regione sta aumentando le iniziative di
marketing per attrarre piu turisti

Quest'anno la mia regione si sta promuovendo in pit
mercati/verso piu segmenti

Quest'anno la mia regione sta diversificando i canali di
distribuzione

Sezione 3: Reazioni locali verso i trend globali per la sostenibilita turistica
Indichi cortesemente quanto Lei si trova d’accordo con le seguenti affermazioni:

La mia regione...

Molto in
disaccordo

In disaccordo
Neé d’accordo né
in disaccordo
D’accordo
Molto d’accordo
Non lo so/ non so
misurarlo

... sta lavorando per affrontare I'entrata di nuove destinazioni
competitive nel mercato

... sta lavorando per far fronte a un possibile attacco
terroristico

... sta lavorando per assicurare la sostenibilita ambientale (es.
riducendo il consumo di energia e acqua)

... sta lavorando per assicurare la sostenibilita sociale (es.
autenticita culturale societa inclusiva)

... sta traendo vantaggio dal sapere derivante dai big data (link
che spiega il significato di big data)

... sta usando canali di marketing digitale

... € preparata ad affrontare il crescente problema della salute
e del benessere

... € preparata ad affrontare il cambiamento climatico

... sta lavorando per assicurare la sostenibilita economica

... sta lavorando per trarre vantaggio dall'economia
collaborativa

Sezione 4: Ciclo di vita della destinazione

Considerando la figura seguente, indichi cortesemente in quale fase (da 1 a 7) Lei percepisce la Sua regione
si trovi in merito allo sviluppo turistico:
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ar

“ 6 Decline
4 Consolidation

Number of tourists

Rejuvenation or decline

Note:

1. Exploration: poche visite turistiche, territorio non sfruttato e pochi servizi esistenti

2. Involvement: alcuni servizi per turisti, riconoscimento di una stagione turistica

3. Development: presenza di alcune campagne promozionali per 'area. L'area diventa riconosciuta come destinazione turistica

4. Consolidation: la crescita dei flussi turistici & piu debole. Presenza di conflitti tra turisti € comunita ospitante

5. Stagnation: i servizi per turisti possono andare in declino e diventare obsoleti. Il numero di turisti pud calare

6. Decline: se la destinazione non si rinnova (fase 6) entra nella fase di declino. La popolazione perde i posti di lavoro nel settore
turistico. L'immagine dell'area peggiora.

7. Rejuvenation: investimenti e modernizzazione nella destinazione per accrescere in numero di attrazioni turistiche

Fonte: Butler (1980)

Sezione 5: Esternalita turistiche

8. Indichi cortesemente quanto Lei si trova d’accordo con le seguenti affermazioni riguardanti gli impatti positivi del
turismo sulla Sua regione.

II turismo...
o
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... crea lavoro per i residenti
... incrementa il livello degli stipendi e lo standard di vita
... crea nuovi mercati per i nostri prodotti locali
... crea benefici per altre attivita economiche della mia regione
... aiuta a sviluppare migliori infrastrutture e trasporti pubblici
... aiuta a preservare 'ambiente e il patrimonio naturale della
nostra regione
... aiuta a preservare il patrimonio culturale della nostra regione
... incrementa il numero di eventi culturali e ricreativi per i residenti
... migliora la qualita della vita dei residenti
Project co-financed by the European ’

Regional Development Fund e




Evaluation tool and scenarios maps
Activity 3.2 December 2017

... aiuta a preservare I'autenticita socio-culturale e l'identita storica
della nostra regione

... stimola lo scambio culturale

2. Indichi cortesemente quanto & d’accordo con le seguenti affermazioni riguardanti gli impatti negativi del turismo sulla
Sua regione.

[l turismo...

Né d’accordo né in
Non lo so/ non so
misurarlo

disaccordo
D’accordo
Molto d’accordo

disaccordo
In disaccordo

Molto in

... incrementa i prezzi di beni e servizi per i residenti

... aumenta il valore dei beni immobili (prezzo della terra e delle
abitazioni)

.. causa l'esclusione di altre attivita economiche (crowding out)

.. produce a lungo termine effetti negativi sullambiente

.. incrementa I'inquinamento dell'acqua

.. aumenta altri tipi di inquinamento (acustico, dell'aria, del suolo)

.. causa sovrasviluppo (relativamente al costruito)

.. causa sovraffollamento

.. causa sovrautilizzo delle risorse naturali e ricreative

.. incrementa la criminalita

... mette sotto forte pressione I'utilizzo della terra e causa la
perdita dei valori estetici del paesaggio

Sezione 6: Sostenibilita dello sviluppo turistico

Settore privato (se il rispondente rappresenta uno stakeholder del settore privato)
Pratiche di sostenibilita incorporate
1. In che misura ha incorporato ognuna delle seguenti pratiche sostenibili nelle sue operazioni aziendali?

Ingrande | Inqualche | Pernulla
misura misura

Assumere persone del luogo per posizioni lavorative

Acquistare prodotti da fornitori locali

Creare rapporti aziendali tra attivita turistiche e altre attivita economiche nella
Sua regione

Acquistare da aziende con certificazioni green (per il rispetto dell’ambiente)
Ridurre e gestire le emission di gas serra

Gestire, ridurre e riciclare i rifiuti solidi (es. compostaggio dei rifiuti)
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Ridurre il consumo di acqua dolce (es. uso di un sistema di gestione
dell'acqua)

Gestire lo spreco di acqua

Ridurre il rumore

Essere efficienti dal punto di vista energetico (es. uso di illuminazione a
basso consumo energetico)

Uso di fonti di energia rinnovabili (es. solari, eoliche,...)

Uso di prodotti rispettosi per 'ambiente per la propria azienda (es. materiali
biodegradabili, carta riciclata)

Limitare 'accesso dei visitatori alle risorse naturali sensibili

Limitare I'accesso dei visitatori alle risorse storico-culturali sensibili

Preservare l'identita storico-culturale

Implementare programmi di educazione ambientale per i visitatori

Formare ed educare gli impiegati verso pratiche sostenibili

Ottenere una certificazione green

Donare fondi o servizi in natura ad iniziative per il rispetto dell'ambiente

Stabilire una cultura green nel luogo di lavoro (es. incoraggiare il car-pooling
o l'uso della bicicletta per raggiungere il posto di lavoro)

Barriere e sfide

2. In quale misura ognuna delle seguenti barriere ha avuto impatti sulla Sua abilita di adottare pratiche
turistiche sostenibili nelle sue operazioni?

Ingrande | Inqualche | Pernulla
misura misura

Mancanza di disponibilita monetaria per fare investimenti (es. in attrezzature,
rinnovamenti, sistemi...)

Mancanza di programmi e incentivi per la sostenibilita (es. incentivi governativi

Mancanza di tempo per pianificare la sostenibilita a causa di altre priorita
aziendali

Accesso limitato a fornitori che vendono prodotti sostenibili (es. cibo
organico, combustibili alternativi, materiali biodegradabili...)

Mancanza di informazioni su come implementare la sostenibilita

Mancanza di impegno verso la necessita di pratiche turistiche sostenibili

Mancanza di un’appropriata regolamentazione

Bassa importanza assegnata dai clienti alla sostenibilita

Altro:

Settore pubblico o organizzazioni della societa civile (se il rispondente rappresenta uno stakeholder del settore
pubblico o di un'organizzazione della societa civile)

Lo sviluppo turistico nel rispetto della sostenibilita
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1. Indichi cortesemente quanto Lei si trova d’accordo con ognuna delle seguenti frasi in merito allo sviluppo turistico
nella Sua regione:

disaccordo

In disaccordo

Né d'accordo né
in disaccordo
D’accordo

Molto d’accordo
Non lo so/ non so
misurarlo

Molto in

In generale, gli impatti dello sviluppo turistico e delle proposte
turistiche sono considerate un problema

Le questioni di sostenibilita, comprese quelle relative alle
risorse limitate, sono tenute in considerazione nei piani di
sviluppo turistico

Gli sviluppi turistici individuali sono controllati da effettivi
processi di pianificazione dell'uso della terra

La valutazione di impatti ambientali e di sostenibilita &
applicata allo sviluppo turistico in maniera efficace

Strumenti economici sono utilizzati per influenzare la
sostenibilita dello sviluppo turistico

Coloro che sviluppano progetti per la sostenibilita hanno a
disposizione e ricevono consigli/consulenze per i loro progetti

Le operazioni turistiche incontrano gli standard di sostenibilita

2. Indichi cortesemente quanto Lei si trova d’accordo con ognuna delle seguenti frasi in merito alle operazioni
turistiche nella Sua regione:

disaccordo

In disaccordo
Ne d’'accordo né
in disaccordo
D’accordo
Molto d’accordo
Non lo so/ non
so misurarlo

Molto in

| regolamenti riguardo all'impatto ambientale delle operazioni
turistiche sono in atto e sono implementati

In generale, i fornitori di servizi turistici si stanno muovendo
per migliorare la sostenibilita delle loro operazioni

| tour operator stanno prendendo in considerazione le
questioni di sostenibilita nei prodotti che promuovono e nelle
informazioni che diffondono

Strumenti economici sono utilizzati per influenzare la
sostenibilita delle operazioni turistiche

Le certificazioni sono utilizzate come strumento per identificare
la conformita delle aziende agli standard di sostenibilita

Le aziende turistiche sono fornite di attivita di capacity building
e di consulenze per 'aumento della sostenibilita
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Sono state intraprese azioni per rendere consapevoli i turisti
delle questioni di sostenibilita all'interno del Paese e per
influenzare i loro comportamenti € le loro attivita

3. In quale misura la Sua regione ha incorporato ognuna delle seguenti pratiche sostenibili?

Ingrande | Inqualche | Pernulla
misura misura

Limitare I'accesso dei visitatori alle risorse naturali sensibili

Limitare I'accesso dei visitatori alle risorse storico-culturali sensibili

Preservare l'identita storico-culturale

Implementare programmi di educazione ambientale per i visitatori

Formare ed educare gli impiegati verso pratiche sostenibili

Donare fondi o servizi in natura ad iniziative per il rispetto dell'ambiente

Utilizzare I'opinione dei residenti come supporto quando vengono prese
decisioni riguardanti lo sviluppo turistico

Project co-financed by the European
Regional Development Fund e




Evaluation tool and scenarios maps
Activity 3.2 December 2017

Questionario aos stakeholders do turismo

Informagao aos participantes

Enquanto stakeholder-chave do turismo local, convidamo-lo a participar num inquérito sobre as dinédmicas e tendéncias
do turismo na zona MED. Este inquérito visa identificar as dinédmicas regionais e tendéncias que afetam a area MED e
simultaneamente aferir 0 impacto que as tendéncias globais possam ter no desenvolvimento sustentavel do turismo.

Este inquérito € uma componente importante do projeto ShapeTourism — Novas formas e determinantes para o sector
do turismo: apoiar a decisdo, coordenar planos e assegurar a sustentabilidade. O questionario levara cerca de 15
minutos a preencher.

A participacao é inteiramente voluntaria e em caso algum sera prejudicado se decidir ndo participar. Contudo, esta é
uma oportunidade Unica para dar a sua opiniao numa pesquisa transnacional que tem como objetivo produzir
informag&o para promover o turismo sustentavel. Este inquérito visa produzir resultados que possam ser utilizados por
todos os stakeholders do turismo como forma de apoiar a tomada de decisdo a fim de induzir mudancgas nas politicas,
praticas empresariais e comportamento dos consumidores no sentido de tornar o sector do turismo mais sustentavel. A
pesquisa decorre até ao dia 31 de julho de 2017. Pode concluir o preenchimento do questionario em qualquer momento
durante este periodo temporal. Se a sua organizagéo esta localizada em mais do que uma NUTS Ill, ira receber mais do
que um questionario, uma vez que solicitamos o preenchimento de um questionario por regido NUTS III.

Todas as respostas sao confidenciais. Através da participagdo neste inquérito, esta a autorizar a sua participagdo neste
projeto de investigagdo. Os resultados desta pesquisa estardo disponiveis no site do projeto na plataforma Interreg
MED: www.shapetourism.eu. Os resultados desta pesquisa também podem surgir em artigos de revistas cientificas e
conferéncias.

Seccao 1: Caracteristicas pessoais e organizacionais

2. Regido onde se situa a organizagao (se a sua organizagao esta localizada em mais do que uma NUTS IlI, ser-lhe-a
solicitado o preenchimento de um questionario por regido NUTS IIl)
[incluir uma lista: NUTSIII]

2.ldade:

3. Género:
[ Masculino
[ Feminino

4. Habilitagdes literarias:

[ Ensino basico

[ Ensino secundario

[ Licenciatura, mestrado ou doutoramento

[Se respondeu licenciatura, mestrado ou doutoramento] Area:

5. Numero de anos de experiéncia relacionada com o sector do turismo (emprego ou outro):

6. Tipologia de stakeholder-chave que esta a representar:
1 Sector publico (nacional, regional ou local)
[ Sector privado (operador turistico, operador de transportes, alojamento, agente de viagens, atragao turistica)
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1 Organizagéo da sociedade civil (por exemplo, organizagdes ndo-governamentais, fundagdes, associages para a
protecdo ambiental, vida selvagem, direitos humanos ou direitos dos trabalhadores)

7. O seu papel na organizagao:

1 Presidente/CEO/diretor/ proprietario da empresa
1 Membro de gestéao de topo

1 Membro de gestéo intermédia

O Outro

8. Indique o nivel ao qual a sua organizagao opera:
1 Local

] Regional

1 Nacional

1 Internacional

Seccao 2: Tendéncias e dinamicas do turismo
1. Por favor, identifique os trés principais concorrentes da sua regido na lista seguinte:
- Concorrente 1 (incluir uma lista: Pais — NUTSII)

- Concorrente 2 (incluir uma lista: Pais — NUTSII)

- Concorrente 3 (incluir uma lista: Pais — NUTSIII)

2. Tendo em mente a sua regido enquanto um destino de turismo e refletindo sobre o periodo de 2014 a
2016, indique o seu grau de concordancia com as seguintes afirmagoes:
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A minha regido esta a investir mais no turismo este ano

O turismo esta a criar mais empregos e a recrutar mais
trabalhadores na minha regido este ano

A procura turistica para a minha regido esta a aumentar este ano

A oferta turistica da minha regifo esta a aumentar este ano

A minha regido esta a diversificar a oferta turistica este ano

A minha regido esta a reduzir os pregos para incentivar as
vendas este ano

A minha regido esta a aumentar os esforgos de marketing este
ano para atrair mais turistas

A minha regido esta a promover-se este ano em novos
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mercados/segmentos

A minha regido esta a diversificar os seus canais de distribui¢éo
este ano

Secgao 3: Reacoes locais as tendéncias globais para a sustentabilidade do turismo
Por favor, indicar o seu grau de concordancia com as seguintes afirmagdes:

A minha regiéo ...

Discordo
completamente
Discordo
Nem concordo
nem discordo
Concordo
Concordo
completamente
Nao sei/Nao
respondo

... esta a trabalhar para enfrentar a entrada de novos destinos
concorrentes

... esta a trabalhar para lidar com uma possivel ameaca
terrorista

... esta a trabalhar para garantir a sustentabilidade ambiental (por,
exemplo, reduzindo o consumo de energia e &gua)

... esta a trabalhar para garantir a sustentabilidade social (por
exemplo, autenticidade cultural, sociedade inclusiva)

... esta a tirar proveito do conhecimento gerado por big data (iink
explicando o significado de big data)

... esta a utilizar os canais de marketing digitais

... esta preparada para ir ao encontro da crescente preocupagao
com a saude e bem-estar

... esta preparada para enfrentar as mudancas climaticas

... esta a trabalhar para garantir a sustentabilidade econémica

... esta a trabalhar para tirar proveito da economia colaborativa

Seccao 4: O ciclo de vida do destino

Tendo em consideragéo a figura abaixo, por favor, indique, de acordo a sua percegéo, em que fase (1a 7) a
sua regiao NUTS Ill se encontra em termos de desenvolvimento do turismo:
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ar

“ 6 Decline
4 Consolidation

Number of tourists

Rejuvenation or decline

Nota:

1.

2.
3.
4

6.

7

Exploracao: Reduzido nimero de turistas, lugar auténtico e reduzido nimero de equipamentos turisticos.

Envolvimento: Construcéo de alguns equipamentos para fins turisticos, identificacédo de uma época turistica.
Desenvolvimento: A regido comega a ser promovida. A regido é reconhecida como um destino turistico.

Consolidagdo: O crescimento em nimero de turistas torna-se mais fraco. Surgimento de alguns conflitos entre residentes e
turistas.

Estagnagao: Alguns equipamentos turisticos podem apresentar sinais de desgaste e tornarem-se velhos. O numero de turistas
pode apresentar um declinio.

Declinio: Se o destino nédo for rejuvenescido (fase 6) entdo entrard em declinio. As pessoas perdem 0s seus empregos
relacionados com o turismo. A imagem do destino é afetada.

Rejuvenescimento: Investimento e modernizagao do destino para aumentar o nimero de atragées turisticas.

Fonte: Butler (1980)

Seccao 5: Externalidades do turismo

9.

Por favor, indique 0 seu grau de concordancia com as seguintes afirmacdes sobre os impactos positivos do
turismo na sua regiéo.

O turismo ...

Discordo
completamente
Discordo

Nem concordo
nem discordo
Concordo
Concordo
completamente
N&o sei/Ndo
respondo

.. Cria empregos para 0s residentes

.. aumenta o nivel de rendimento e o nivel de vida

.. Cria novos mercados para 0s nossos produtos locais

.. beneficia outras atividades econdémicas na minha regido

. ajuda a desenvolver melhores infraestruturas e transportes

ol

blicos

no

ajuda a preservar 0 ambiente natural e 0 patriménio natural da
ssa regiao

ajuda a preservar o patriménio cultural da nossa regido
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... aumenta o nimero de eventos culturais e de lazer para 0s
residentes

... melhora a qualidade de vida dos residentes

... ajuda a preservar a autenticidade sociocultural e a identidade
histérica da nossa regido

... incentiva o intercdmbio cultural

2.1.  Por favor, indique o seu grau de concordancia com as seguintes afirmacdes sobre os impactos negativos do
turismo na sua regido.

O turismo...
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... aumenta 0s pregos de bens e servicos para os residentes

... aumenta o valor do imobiliério (preco dos terrenos e da
habitagdo)

.. causa 0 abandono de outras atividades econémicas

.. produz efeitos negativos a longo prazo no ambiente

.. aumenta a poluicdo da agua

.. aumenta outros tipos de polui¢éo (ar, ruido, solo)

.. causa excesso de construgdo

.. causa sobrelotacdo

.. causa desgaste dos recursos naturais e de lazer

.. aumenta a criminalidade

... coloca forte pressao sobre o uso dos solos e causa a perda de
valores estéticos da paisagem

Seccao 6: Sustentabilidade do desenvolvimento turistico

Sector privado (se o respondente representar um stakeholder pertencente ao sector privado)
Praticas de sustentabilidade incorporadas nas operagbes empresariais
1. Em que medida incorporou as seguintes praticas sustentaveis nas suas opera¢ées empresariais?

Emgrande | Em certa De modo
medida medida algum

Recrutar e contratar pessoas locais

Comprar produtos a fornecedores locais

Estabelecimento de vinculos empresariais dentro do sector do turismo e
com outras atividades econdmicas da sua regiéo
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Compras a empresas com certificacdo de praticas verdes

Reduzir e gerir as emissdes de gases de efeito estufa

Gerir, reduzir e reciclar residuos solidos (por exemplo, compostagem de
residuos)

Reduzir 0 consumo de agua potavel (por exemplo, utilizagdo de um sistema
de gestdo de agua de baixa utilizagao)

Gestao de aguas residuais

Reduzir o ruido

Promover a eficiéncia energética (por exemplo, utilizagdo de iluminagéo de
consumo energético eficiente)

Usar fontes de energia renovaveis (por exemplo, energia solar, edlica, etc.)

Usar produtos verdes (por exemplo, materiais biodegradaveis, papel
reciclado, etc.)

Limitar o acesso de visitantes a recursos naturais de elevada sensibilidade

Limitar o acesso de visitantes a recursos culturais e historicos de elevada
sensibilidade

Preservar a identidade cultural e histérica

Implementar programas de educagao ambiental para os visitantes

Treinar e educar os funcionarios sobre as praticas de sustentabilidade

Obter uma “certificacéo verde"

Doar fundos ou servigos/bens a iniciativas verdes

Estabelecer uma "cultura verde" no local de trabalho (por exemplo,
incentivando a partilha do automével, utilizagdo da bicicleta para ir trabalhar)

Barreiras e desafios

2. Em que medida cada uma das seguintes barreiras tem impacto na sua capacidade em adotar praticas de
turismo sustentavel nas suas operagdes?

Emgrande | Emcerta De modo
medida medida algum

Falta de dinheiro disponivel para investir (por exemplo, em equipamentos,
renovagoes, sistemas, etc.)

Falta de programas de incentivo a sustentabilidade (por exemplo, incentivos d
governo)

Falta de tempo para planear medidas de sustentabilidade devido a outras
prioridades empresariais

Acesso limitado a fornecedores que vendam produtos sustentaveis (por
exemplo, alimentos organicos, combustiveis alternativos, produtos
biodegradaveis, etc.)

Falta de informagao sobre como ser mais sustentavel

Falta de compromisso com a necessidade de praticas de turismo
sustentavel

Falta de legislacdo adequada

Baixa importéncia atribuida pelos clientes a sustentabilidade

Outra:
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Sector publico ou organizacao da sociedade civil (se o respondente representar um stakeholder do sector piblico
ou de uma organizagéo da sociedade civil)

O desenvolvimento do turismo respeita a sustentabilidade

1. Por favor, indique o grau de concordancia com as seguintes afirmagdes sobre o desenvolvimento do turismo na sua
regiao:

Discordo
completamente
Discordo

Nem concordo
nem discordo
Concordo
Concordo
completamente
Nao sei/Nao
respondo

Em geral, os impactos do desenvolvimento do turismo séo
considerados um problema

Questoes de sustentabilidade, incluindo restricdes dos
recursos, sao tidas em consideragao nos planos de turismo

Controle de projetos turisticos individuais mediante
planeamento de uso do solo

A avaliagdo dos impactos ambientais/sustentabilidade é
efetivamente aplicada ao desenvolvimento do turismo

Instrumentos econdmicos sdo utilizados para influenciar a
sustentabilidade dos empreendimentos turisticos

Existéncia e disponibilizagao de aconselhamento aos
promotores turisticos sobre a sustentabilidade dos seus
projetos

As operagoes turisticas correspondem aos padrées de sustentabilidade

2. Por favor, indique o seu grau de concordancia com as seguintes afirmagdes sobre as operagdes turisticas
na sua regiao:

Discordo
completamente
Discordo

Nem concordo
nem discordo
Concordo
Concordo
completamente
Nao sei/Nao
respondo

Existéncia e implementacéo de regulamentagéo relativas ao
impacto ambiental das operagdes turisticas

Em geral, os prestadores de servigos turisticos estao a tomar
medidas para melhorar a sustentabilidade das suas
operagoes

Os operadores turisticos tém em consideragdo as questdes de
sustentabilidade nos produtos que promovem e na
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informagdes que veiculam

Utilizagao de instrumentos econémicos para influenciar a
sustentabilidade das operagdes turisticas

Utilizacdo de sistemas de certificagdo para identificar a
conformidade das praticas com os padrdes de
sustentabilidade

Disponibilizagéo e promogéo de aconselhamento as empresas
turisticas em relacdo a capacitagao para reforcar a
sustentabilidade das operacdes

Foram tomadas medidas para consciencializar os turistas
relativamente as questdes de sustentabilidade e influenciar as
suas atividades

3. Em que medida a sua regido incorporou as seguintes praticas sustentéveis?

Emgrande | Em certa De modo
medida medida algum

Limitar o acesso dos visitantes a recursos naturais de elevada sensibilidade

Limitar o acesso dos visitantes a recursos culturais e historicos de elevada
sensibilidade

Preservar a identidade cultural e histérica

Implementar programas de educagao ambiental para os visitantes

Treinar e educar os funcionarios sobre as praticas de sustentabilidade

Doar fundos ou servigos/bens a iniciativas verdes

Utilizar a opinido dos residentes para apoiar as decisdes sobre o
desenvolvimento do turismo
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Cuestionario a Stakeholders Turisticos

Informacion para las personas participantes

Como stakeholder clave del turismo en la provincia, le invitamos amablemente a participar en esta encuesta cuyo
objetivo es identificar las dindmicas regionales y las tendencias que afectan al area MED, y evaluar el impacto que los
cambios globales pueden tener en un desarrollo turistico sostenible.

Rellenar este cuestionario le llevara aproximadamente 15 minutos. Este cuestionario es una fase importante del
proyecto denominado “ShapeTourism - New shape and drives for the tourism sector: supporting decision, integrating
plans and ensuring sustainability’ que ha sido cofinanciado por el Fondo Europeo de Desarrollo Regional.

La participacion es totalmente voluntaria, pero para nosotros es una gran oportunidad tener su opinion en esta encuesta
transnacional, que proporcionara informacién para promover la sostenibilidad turistica. Los resultados que se obtengan
podran ser usados por todos los stakeholders turisticos como apoyo en su toma de decisiones para cambiar politicas,
practicas empresariales y comportamientos del consumidor hacia un sector turistico mas sostenible. La encuesta estara
operativa hasta el 31 de Julio de 2017. La puede completar durante ese tiempo en cualquier momento. Si su
organizacion esta presente en mas de una provincia, recibira mas de un cuestionario y le pediremos que rellene uno por
cada provincia.

Todas las respuestas son confidenciales. Al participar en esta encuesta esta dando su consentimiento a formar parte de
esta investigacion. Los resultados de la investigacion estaran disponibles en la website del proyecto en la plataforma
Interreg MED: www.shapetourism.eu. Los resultados de la investigacion pueden también aparecen en publicaciones de
revistas y congresos.

Seccion 1: Caracteristicas personales y de la organizacion

8. Provincia en la que se localiza su organizacion (si esta localizada en mas de una provincia, se le pedira que rellene
una para cada provincia).
[incluye una lista desplegable de provincias]

2.Edad:

3. Sexo:
0 Hombre
I Mujer

4. Nivel educativo:

[ Educacién Basica

[ Bachillerato

[ Licenciatura, grado, master o doctorado

[Si selecciona licenciatura, grado, master o doctorado] Area:

5. NUmero de afios de experiencia relacionada con el sector (empleo u otros):

6. Tipo de stakeholder clave al que representa:
[ Sector Publico (gobierno nacional, regional o local)
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[0 Sector privado (tour operadores, operadores de transporte, sector alojamiento, agencias de viaje, atracciones

turisticas)
[ Organizaciones de la sociedad Civil (por ejemplo, organizaciones no gubernamentales, organizaciones benéficas de
conservacion del medioambiente, de la fauna, de los derechos humanos y de los derechos de los trabajadores)

7. Su rol en la organizacion:

[ Presidente/CEO/director/propietario
[ Directivo Senior

[ Directivo intermedio

O Otro

8. ¢ A qué nivel opera su organizacién?
O Local

[ Regional

1 Nacional

1 Internacional

Seccion 2: Dinamicas y tendencias del Turismo

1. Por favor, identifique los 3 principales competidores de su provincia de la siguiente lista:
- Competidor 1 (incluye una lista desplegable: Pais — Provincia (NUTSIII))
- Competidor 2 (incluye una lista desplegable: Pais — Provincia (NUTSIII)
- Competidor 3 (incluye una lista desplegable: Pais — Provincia (NUTSIII))

2. Considerando su provincia como destino turistico y reflexionando sobre el periodo de 2014 a 2016, indique
su nivel de acuerdo o desacuerdo con las siguientes afirmaciones:

Totalmente en
desacuerdo

En desacuerdo

Ni de acuerdo ni
en desacuerdo
De acuerdo
Totalmente de
acuerdo

No sé/no lo puedo
valorar

En mi provincia se esta invirtiendo més en turismo este afio

El turismo esta creando mas trabajo e incorporando mas
trabajadores en mi provincia este afio

La demanda turistica de mi provincia esta creciendo este afio

La oferta turistica de mi provincia esta creciendo este afio

Mi provincia esta diversificando la oferta turistica este afio

Mi provincia esta bajando precios para estimular las ventas este
afo

Mi provincia esté incrementando los esfuerzos de marketing
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este afio para atraer mas turistas

Mi provincia se esta promocionando este afio en nuevos
mercados /segmentos

Mi provincia esta diversificando sus canales de distribucion este
afio

Seccion 3: Reacciones locales a las tendencias globales para la sostenibilidad del turismo

Por favor, indique su grado de acuerdo con cada una de las siguientes afirmaciones:

Mi provincia...
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... esta trabajando para hacer frente a la entrada de nuevos
destinos competidores

... esta trabajando para gestionar un posible ataque terrorista

... esta trabajando para asegurar la sostenibilidad ambiental
(por ejemplo, reduciendo el consumo de energia y de agua)

... esta trabajando para asegurar la sostenibilidad social (por
ejemplo, la autenticidad cultural, sociedad inclusiva)

... esté aprovechando el conocimiento que posibilita el big data

... esta usando los canales de marketing digital

... esta preparada para satisfacer la creciente preocupacion por
la salud y el bienestar

... esta preparada para enfrentarse al cambio climatico

... esta trabajando para asegurar la sostenibilidad econdmica

... esta trabajando para aprovechar la economia colaborativa

Seccion 4: Ciclo de vida del destino

Considerando la figura de abajo, indique en qué fase (de 1 a 7) usted percibe que esta su provincia en
términos de desarrollo turistico:
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ar

“ 6 Decline
4 Consolidation

Number of tourists

Rejuvenation or decline

Nota:

1. Exploracion: Reducido nimero de visitas turisticas, lugar intacto y existencia de escasos equipamientos.

2. Implicacion: Algunos servicios de apoyo al turista, reconocimiento de la temporada turistica.

3. Desarrollo: Algunas campafias publicidad del area. El area empieza a reconocerse como destino.

4. Consolidacion: Se reduce el crecimiento del numero de turistas. Surgen algunos conflictos entre residentes y turistas.

5. Estancamiento: Los atractivos e instalaciones para turistas pueden deteriorarse. El nimero de turistas empieza a disminuir.

6. Declive: Si el destino no se rejuvenece (etapa 6) empieza el declive. Se pierden los trabajos en turismo. La imagen del area se
deteriora.

7. Rejuvenecimiento: Inversion y modernizacion del destino para incrementar el niimero de atracciones turisticas.

Fuente: Butler (1980)

Seccidn 5: Externalidades del turismo

10. Por favor, indique su grado de conformidad con las siguientes afirmaciones relacionadas con los impactos
positivos del turismo en su provincia.

El turismo...

Totalmente en
desacuerdo

En desacuerdo

Ni de acuerdo ni
en desacuerdo
De acuerdo
Totalmente de
acuerdo

No sé/no lo puedo
valorar

... crea trabajo para la poblacién local

...incrementa los ingresos y mejora el nivel de vida

.. Crea nuevos mercados para nuestra produccién local

.. beneficia a otras actividades econoémicas de la provincia

.. ayuda a mejorar las infraestructuras y el transporte publico

... ayuda a preservar el entorno natural y el patrimonio natural de
nuestra provincia

... ayuda a preservar el patrimonio cultural de nuestra provincia

... incrementa el nimero de eventos culturales y de entretenimiento
para los residentes locales
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... mejora la calidad de vida de los residentes

... ayuda a preservar la autenticidad socio-cultural y la identidad
histérica de nuestra region

... estimula el intercambio cultural

2. Por favor, indique su nivel de acuerdo con las siguientes afirmaciones relativas a los impactos negativos del turismo
€en su provincia.

El turismo...

Totalmente en
desacuerdo

En desacuerdo

Ni de acuerdo ni
en desacuerdo
De acuerdo
Totalmente de
acuerdo

No sé/no lo puedo
valorar

.. incrementa los precios de los productos para los residentes

.. eleva el valor inmobiliario (precio del suelo y de las viviendas)

.. provoca desplazamientos de otras actividades econémicas

.. produce efectos negativos a largo plazo en el entorno

.. aumenta la contaminacion del agua

... incrementa otros tipos de contaminacion (del aire, del suelo,
acustica)

.. provoca un desarrollo excesivo (con respecto a la construccién)

.. genera masificacion

.. causa_sobreutilizacion de recursos naturales y recreativos

.. incrementa el nimero de delitos

... genera fuertes presiones en el uso del suelo y pérdida de
valores estéticos del paisaje

Seccioén 6: Sostenibilidad y desarrollo del turismo

Sector Privado (si la persona encuestada representa a una organizacion del sector privado)
Practicas de sostenibilidad incorporadas

1. ¢ En qué medida ha incorporado cada una de las siguientes practicas sostenibles en sus operaciones de
negocio?

Engran En cierta En
medida medida absoluto

Reclutamiento y contratacién de personal local

Compra de productos a proveedores locales

Creacion de vinculos comerciales entre turismo y otras actividades
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economicas de su provincia

Compra a empresas con certificados de practicas ecoldgicas

Reduce y gestiona las emisiones de gases de efecto invernadero

Gestiona, reduce y recicla residuos sélidos (por ejemplo, compostaje de
residuos)

Reduce el consumo de agua dulce (por ejemplo, uso de sistemas de bajo
consumo de agua)

Gestiona las aguas residuales

Reduce ruidos

Eficiencia energética (por ejemplo, uso de iluminacién de bajo consumo)

Uso de fuentes de energia renovable (por ejemplo solar, edlica, etc.)

Uso de productos ecolégicos en el negocio (por ejemplo, materiales
biodegradable, papel reciclado, etc.)

Limitar el acceso de visitantes a recursos naturales sensibles

Limitar el acceso de visitantes a recursos culturales e histdricos sensibles

Preservar la identidad histérica y cultural

Implementa programas de educacién ambiental para visitantes

Formar y educar a los empleados en précticas sostenibles

Obtener una “certificacion ambiental”

Donar fondos 0 servicios en especie a iniciativas medioambientales

Establecer una “cultura medioambiental” en el puesto de trabajo (por
ejemplo, estimulando el uso compartido de coches, el dia de ir al trabajo en
bicicleta)

Barreras y retos

2. ¢En qué medida su capacidad para adoptar practicas de turismo sostenible en sus operaciones de negocio
se ven afectadas por cada una de las siguientes barreras?

En gran En cierta En
medida medida absoluto

Falta de disponibilidad de dinero para invertir (por ejemplo, en
equipamientos, renovaciones, sistemas, efc.)

Falta de programas de incentivos de la sostenibilidad (por ejemplo, incentivos
gubernamentales)

Falta de tiempo para planificar la sostenibilidad debido a otras prioridades en
el negocio.

Acceso limitado a proveedores que vendan productos sostenibles (por
ejemplo comida orgénica, combustibles alternativos, articulos biodegradable,
etc.)

Falta de informacion sobre la forma de ser mas sostenible

Falta de compromiso con la necesidad de practicas de turismo sostenible

Carencia de una legislacién apropiada

Poca importancia concedida por los clientes a la sostenibilidad
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| Otros:

Organizaciones del sector Publico o de la sociedad civil (si la persona encuestada representa a una organizacion
del sector publico o de la sociedad civil)

El desarrollo del turismo respeta la sostenibilidad

1. Por favor, indique el grado de acuerdo con cada una de las siguientes afirmaciones relativas al desarrollo del turismo
€en su provincia:

Totalmente en
desacuerdo

En desacuerdo

Ni de acuerdo ni
en desacuerdo
De acuerdo
Totalmente de
acuerdo

No sé/no lo puedo
valorar

En general, los impactos de los proyectos y desarrollos
turisticos se consideran un problema

Las cuestiones de sostenibilidad, incluyendo las restricciones
de recursos, se tienen en cuenta en los planes turisticos
Los desarrollos turisticos individuales se controlan mediante
procesos efectivos de planificacion del uso del suelo

Se aplica de forma efectiva a los desarrollos del turismo una
evaluacion del impacto medioambiental /o de sostenibilidad
Se usan instrumentos econémicos para influir en la
sostenibilidad de los desarrollos turisticos

Se proporciona consejo a los promotores sobre la
sostenibilidad de sus proyectos

Las actividades turisticas cumplen los estandares de sostenibilidad

2. Por favor, indique su grado de acuerdo con cada una de las siguientes afirmaciones sobre las actividades
turisticas en su provincia:
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Hay establecidas regulaciones relativas al impacto
medioambiental de las actividades turisticas

En general, los proveedores de servicios turisticos estan
dando pasos para mejorar la sostenibilidad de sus
operaciones

Los tour-operadores estan considerando las cuestiones de
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sostenibilidad en los productos que promocionan y en la
informacion que proporcionan

Se estan utilizando instrumentos econémicos para influir en la
sostenibilidad de las actividades turisticas

Se estan utilizando programas de certificacion para identificar
el cumplimiento de las empresas con los estandares de
sostenibilidad

Se apoya la creacién de capacidades y se proporciona
asesoramiento a los negocios turisticos para mejorar la
sostenibilidad de sus operaciones

Se han tomado medidas para concienciar a los turistas de las
cuestiones de sostenibilidad y para influir en su
comportamiento

3. ¢ En qué medida su provincia ha incorporado cada una de las siguientes practicas sostenibles?

Engran En cierta En
medida medida absoluto

Limitar el acceso de visitantes a recursos naturales sensibles

Limitar el acceso de visitantes a recursos culturales e histdricos sensibles

Preservar la identidad histérica y cultural

Implementar programas de educacion ambiental para visitantes

Formary educar a los empleados en précticas sostenibles

Donar fondos 0 servicios en especie a iniciativas medioambientales

Usar la opinién de los residentes para apoyar decisiones sobre desarrollo
turistico
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Anketa za turisticke dionike

Podatci za sudionike

Kao kljuénog lokalnog turistiCkog dionika, molimo vaSe sudjelovanje u anketi o dinamici i trendovima turizma na
Sredozemlju. Cilj ove ankete jest ustanoviti koja regionalna gibanja i trendovi utje€u na Sredozemlje te procijeniti moguéi
ucinak globalnih promjena na odrzivi turisticki razvitak.

Za popunjavanje ove ankete potrebno je oko 15 minuta. Ova anketa je vazna dionica u projektu ShapeTourism — Novi
okvir i pogon za turistiCki sektor: podrSka odlu€ivanju, povezivanje planova i osiguravanje odrZivosti, kojeg nov€ano
podupire Europski fond za regionalni razvoj.

Sudjelovanje je potpuno dragovoljino i ni na koji nacin necete biti u nepovoljnijem poloZaju ako odlucite ne odlucite
sudjelovati. Istovremeno, imate jedinstvenu mogucnost izraziti vaSe mislienje u medunarodnoj anketi koja smjera
proizvesti informacije za unaprjedenje odrzivosti turizma. Ova anketa Ce dati rezultate koji ée turisti¢ki dionici moci
koristiti kao potporu pri donoSenju odluka za izmjene politika, poslovne prakse i ponaSanja potro$aca u smjeru odrzivijeg
turistiCkog sektora. Anketa se provodi do 31. lipnja 2017. Anketu moZzete ispuniti bilo kada tijekom navedenog razdoblja.
Ako se vasa organizacija nalazi u vise od jedne NUTS IlI regije/Zupanije i primiti viSe od jedne ankete, molimo vas da
popunite samo jednu anketu za Citavu NUTS Il regiju.

Svi odgovori su povjerljivi i anonimni. Rezultati ovog istrazivanja bit ¢e dostupni na mreznoj stranici projekta
www.shapetourism.eu. Rezultati se takoder mogu pojaviti u znanstvenim ¢asopisima i zbornicima znanstvenih kongresa.

1. dio:Osobna i organizacijska obiljezja

8. Regija u kojoj se nalazi organizacija
[including a drop down list: NUTSIII]

2.Dob:

3. Spol:
CImusko
OZensko

4, Razina dovrSenog obrazovanja:

Closnovna Skola

LIsrednja $kola

Cldiploma prvostupnika/VSS/VSS, magistra ili doktorata

[Ako je odgovor diploma prvostupnika/VSS//SS, magistra ili doktorata]Podrugje:

5. Broj godina radnog ili drugog iskustva povezanog s turizmom:

6. Vrsta kljucnog dionika kojeg predstavljate:
C1Javni sektor (tijela drzavne, regionalne ili lokalne (samo)uprave)
CIPrivatni sektor (turoperatori, prijevoznici, ugostitelji, turistiCke agencije, turisti¢ke znamenitosti)
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[CIO0rganizacije civilnog drustva (nevladine udruge, ekoloSke i druge zaklade; zastita okolia, Zivotinja, ljudskih i radni¢kih
prava)

7. VaSa uloga u organizaciji:
[CIRavnatelj/predsjednik/direktor/vlasnik
C1Visi rukovoditelj

[LIRukovoditelj srednje razine

CIDrugo

8. Koja je razina rada vaSe organizacije?
[Lokalna

] Regionalna

[(IDrzavna

[IMedunarodna

2. dio:Turisticka gibanja i trendovi

1. Molimo odaberite tri glavna konkurenta vasoj regiji na sljede¢em popisu:
- Konkurent 1 (including a drop down list: Country — NUTSIII)
- Konkurent2 (including a drop down list: Country — NUTSIII)
- Konkurent3 (including a drop down list: Country — NUTSIII)

2. Imajuci u vidu vasu regiju kao turistiCko odrediSte i razmisljajuci o razdoblju od 2014. do 2016., molimo
naznacite razinu vaseg (ne)slaganja sa sljede¢im tvrdnjama:

U potpunosti se
U potpunosti se
slazem

ne slazem

Ne slazem se
Niti se slazem
niti ne slazem
Ne znam/Ne
mogu ocijeniti

Slazem se

U 2017. moja regija ulaze viSe u turizam

U 2017. turizam stvara viSe radnih mjesta i zapo$ljava vise
djelatnika u mojoj regiji

U 2017. raste turistiCka potraZnja za mojom regijom

U 2017. raste turisticka ponuda u mojoj regiji

U 2017 turistiCka ponuda moje regije je raznovrsnija

U 2017. moja regija reze cijene da potakne prodaju

U 2017. moja regija pojacava marketinske napore da privuce
viSe turista

U 2017. moja regija se promovira na/u novim trzistima /
segmentima

U 2017. moja regija Siri svoje kanale prodaje
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3. dio: Lokalne reakcije na globalne trendove u odrzivosti turizma

Molimo naznacite razinu vaseg (ne)slaganja sa svakom od sljedecih tvrdnji:

Moja regija ...
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...radi na suo¢avanju s ulaskom novih konkurentskih destinacija

...radi na postupanju u slu¢aju mogucih teroristickih prijetnji

...radi na osiguranju ekolo$ke odrZivosti (npr. smanjenje
potro$nje energije i vode)

... radi na osiguranju drustvene odrzivosti(npr. kulturoloska
izvornost, uklju€ivo drustvo)

... koristi spoznaje koje omoguéuju Veliki podaci (Big Data,
engl.)

... koristi kanale digitalnog marketinga

...spremno reagira na trend rasta brige o zdravlju i dobrostanju

... spremno se suoCava sa klimatskim promjenama

...radi na osiguranju gospodarske odrZivosti

... radi na iskoristavanju ekonomije dijelienja

4. dio:Zivotni ciklus odredista

Uzimajuéi u obzir donji prikaz, molimo naznacite u kojoj fazi (1 do 7) turistiCkog razvoja smatrate da je vasa
NUTS Ill regija:

T Rejuvenation

" or

LA

5 Stagnation

“ & Decline
4 Consolidation

3 Development

Number of tourists

2 Involvement
1 Exploration

Rejuvenation or decline

Tumac:
1. Otkrivanje (eng. exploration): Malobrojni turisti, nedirnut okoli§ i mali broj turisti¢kih objekata.
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Ukljucivanje(eng.involvement):Postoje neki turisti¢ki objekti, nazire se turisticka sezona.

Razvoj (eng.development): Podrucje se pocinje sustavno promovirati. Podrucje je prepoznato kao turisticko odrediste.
Konsolidacija(eng.consolidation): Usporava rast turisti¢kih dolazaka. Pojava napetosti izmedu domaceg stanovnistva i turista.
Stagnacija (eng.stagnation):Objekti za turiste nazaduiju i stare. Broj posjetitelja opada.

Propadanje (eng. decline): Ako se odrediSte ne pomladi (6. faza), propada. Stanovnistvo gubi radna mjesta u turizmu.
PredoZba o podru¢ju se pogorsava.

Pomladivanje (eng.rejuvenation): Ulaganje i moderniziranje odredista u svrhu povecanja broja turistickih znamenitosti.

Izvor: Butler (1980)

5. dio: Dodatni ucinci turizma

11. Molimo naznacite razinu vaseg (ne)slaganja sa svakom od sliedecih tvrdnji o pozitivhim uéincima turizma u vasoj

regiji.

Turizam ...

Ne znam/Ne mogu

U potpunosti se ne
Niti se slazem niti
ocijeniti

slazem
U potpunosti se

Ne slazem se
slazem

ne slazem
Slazem se

... stvara radna mjesta za lokalno stanovnistvo

.. podiZe razinu primanja i Zivotni standard

... stvara nova trziSta za naSe lokalne proizvode

... doprinosi drugim gospodarskim aktivnostima u mojoj regiji

... doprinosi razvoju bolje infrastrukture i javnog prijevoza

...doprinosi oCuvanju prirodnog okolida i prirodne bastine nase
regije

...doprinosi o¢uvanju kulturne bastine nase regije

stanovnistvo

povecava broj kulturnih i rekreacijskih dogadaja za lokalno

unaprjeduje kvalitetu Zivljenja stanovnistva

identiteta naSe regije

doprinosi o€uvanju drutveno-kulturne izvornosti i povijesnog

potiCe kulturoloSku razmjenu

2. Molimo naznacite razinu vaseg (ne)slaganja sa svakom od sliedecih tvrdnji 0 negativnim u¢incima turizma u vasoj

regij.

Turizam...
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...podize cijene dobara i usluga za stanovnistvo

...podiZe vrijednost nekretnina (cijene zemljista i stambenih
objekata)

... istiskuje druge gospodarske aktivnosti

.. proizvodi dugoro€ne negativne posliedice za okoli§

...povecava oneiséenje vode

...povecava druge vrste oneciséenja (zrak, buka, tlo)

...uzrokuje preizgradenost

...uzrokuje guzve

...uzrokuje prekomjerno koristenje prirodnih i rekreacijskih
resursa

... uzrokuje porast kriminala

... stvara snazan pritisak na namjenu zemljista i uzrokuje gubitak
estetske vrijednosti krajobraza

6. dio: Odrzivost turistiCkog razvoja

Privatni sektor (ako je ispitanik dionik privatnog sektora)
Primjena mjera odrZivosti

1. U kolikom opsegu ste u vase poslovanje ugradili svaku od sliede¢ih mjera odrzivosti?

U velikom Donekle Nimalo
opsegu

Regrutiranje i zapo$ljavanje lokalnog stanovnistva

Nabavka proizvoda od lokalnih dobavljata

|zgradnja poslovnih veza unutar turistickih i drugih gospodarskih aktivnosti
va$e regije

Kupnja od tvrtki koje su certificirane u eko poslovanju

Smanjenje i upravljanje ispustanjem staklenickih plinova

Upravljanje, smanjenje i recikliranje vrstog otpada (npr. kompostiranje
otpada)

Smanjenje uporabe pitke vode (npr. uporaba $tednog vodno-gospodarskog
sustava)

Upravljanje otpadnim vodama

Smanjenje buke

Energetska ucinkovitost (npr. uporaba Stedne rasvjete)

Uporaba obnoviljivih izvora energije (npr. sunce, vjetar, itd.)

Uporaba zelenih proizvoda u poslovanju (npr. biorazgradivi materijali,
reciklirani papir, itd.)

Ogranicenje pristupa posjetiteljima osjetljivim prirodnim resursima

Ogranicenje pristupa posjetiteljima osjetljivim kulturoloSkim i povijesnim
resursima

Oduvanje kulturoloke i povijesne posebnosti
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Provodenje programa ekoloSke edukacije posjetitelja

Obuka i izobrazba djelatnika 0 mjerama odrZivosti

Nabavka certifikata 0 eko-poslovanju

Doniranje sredstava i usluga eko-inicijativama

Uspostava ‘eko-kulture’ na radnom mjestu (npr. suprijevoz do posla ili dan
dolaska na posao biciklom)

Prepreke i izazovi

2. U kolikom opsegu svaka od sliedeCih prepreka utjecala na vasu sposobnost ugradnje turistiCkih mjera
odrZivosti u vase poslovanje?

U velikom Donekle Nimalo
opsegu

Manjak novca za ulaganje (npr. kupnja opreme, sustava, preuredenje, itd.)

Manjak programa poticanja odrzivosti (npr. drzavni poticaji)

Manjak vremena za planiranje odrZivosti zbog drugih poslovnih prioriteta

Ogranicen pristup dobavlja¢ima odrZivih proizvoda (npr. ekolo$ka hrana,
alternativna goriva, biorazgradivi artikli, itd.)

Manjak informacija o na€inima odrZivijeg poslovanja

Nedostatna predanost mjerama odrZivosti

Manjak odgovarajueg zakonodavstva

Nasi kupci/korisnici odrZivosti pridaju nisku razinu vaznosti

Drugo:

Javni sektor ili organizacije civilnog drustva(ako je ispitanik dionik iz javnog sektora ili organizacije civilnog drustva)

Razvoj turizma uvazavajuéi odrzivost
1. Molimo naznacite razinu vaseg (ne)slaganja sa svakom od sljedecih tvrdnji o razvitku turizma u vasoj regiji:
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Opcenito, ucinci turistikih razvojnih projekata i prijedloga se
smatraju problematicnima

Pitanja odrzivosti, uklju€ujuci resursna ogranicenja, uvazavaju
se pri turistiCkom planiranju

Pojedinacni turisticki razvojni projekti kontroliraju se
ucinkovitim postupcima planiranja namjene zemljista

Procjena utjecaja na okoli$/odrzivost ucinkovito se primjenjuje
na turistike razvojne projekte

Ekonomskim instrumentima se utjeCe na odrZivost turistickih
razvojnih projekata
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Savjeti u svezi odrzivosti turistickih projekata su dostupni i
pruzaju se ulagagima

Turisticka poslovanje u skladu s pravilima odrZivosti

2. Molimo naznacCite razinu vaseg (ne)slaganja sa svakom od sliedecih tvrdnji o turistickom poslovanju u vasoj

regiji:

U potpunosti se
ne slazem

Ne slazem se

Niti se slazem
niti ne slazem

Slazem se

U potpunosti se

slazem

Ne znam/Ne

mogu ocijeniti

Odredbe u svezi ekoloSkih ucinaka turistickog poslovanja
postoje i primjenjuju se

Opcenito, pruzatelji turistickih usluga poduzimaju korake ka
unaprjedenju odrzivosti njihova poslovanja

Turoperatori obra¢aju pozornost na odrzivost u proizvodima
koje promoviraju i podatcima koje pruzaju

Ekonomskima instrumentima se utjee na odrZivost turisti¢kog
poslovanja

Sustavi certificiranja koriste se radi identificiranja tvrtki koje
udovoljavaju standardima odrZivosti

Jacanje kapaciteta i savjeti za unaprjedenje odrzivosti
poslovanja pruzaju se i promoviraju turistickim tvrtkama

Poduzete su radnje da bi se turiste osvijestilo o pitanjima
odrzivosti u drzavi i utjecalo na njihove aktivnosti

3. U kolikom opsegu vasa regija primjenjuje svaku od sljede¢ih mjera odrZivosti?

U velikom
opsegu

Donekle

Nimalo

OgraniCava pristup posjetiteljima osjetljivim prirodnim resursima

OgraniCava pristup posjetiteljima u osjetljivim kulturolodkim i povijesnim

resursima

Cuva kulturologke i povijesne posebnosti

Provodi programe ekoloSke edukacije posjetitelja

Obucava i uci djelatnike 0 mjerama odrzivosti

Donira sredstva i usluge eko inicijativama

UvaZava stavove stanovnitva za potporu odlukama o turisti¢kom razvoju

Hvala na Vasem vremenu i trudu
(Thank you for Your time and effort).
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Vprasalnik za deleznike v turizmu

Informacije za udelezence

Kot lokalnega deleznika v turizmu vas prijazno vabimo, da sodelujete v anketi o MED dinamiki in trendih v turizmu. V tej
anketi Zelimo doloCiti, katere regionalne dinamike in trendi vplivajo na MED obmocje in oceniti, kakSen ucinek imajo
globalne spremembe na razvoj trajnostnega turizma.

Za to anketo boste potrebovali priblizno 15 minut. Ta anketa je pomemben korak v projektu ShapeTourism -
Novi pristopi in gonilne sile v turizmu: podpora odlo¢anju, celostno nacrtovanje in zagotavijanje trajnosti, ki ga
sofinancira Evropski sklad za regionalni razvoj.

Sodelovanje je popolnoma prostovoljno in ¢e se ne odloCite za sodelovanie, ne boste nikakor prikrajsani. Obenem pa je
to priloznost, da izrazite svoje mnenje v mednarodni raziskavi, ki zbira informacije, ki bodo spodbujale trajnostni turizem.
Rezultati te ankete bodo na voljo vsem deleznikom v turizmu kot podpora pri odlo¢anju za spremembe politik, poslovnih
praks in vedenja potrodnikov v smeri proti bolj trajnostnemu turisticnemu sektorju. Anketa bo aktivna do 31. julija 2017.
Anketo lahko izpolnite kadar koli do navedenega roka. Ce se vasa organizacija nahaja v ve& kot enem NUTS III, boste
prejeli ve¢ kot eno anketo in vas prosimo, da izpolnite eno anketo za vsako regijo v NUTS III.

Vsi odgovori so zaupni. Z udelezbo v anketi se strinjate, da sodelujete v tej raziskavi. Rezultati raziskave bodo na voljo
na spletni strani platforme Interreg MED: www.shapetourism.eu. Rezultati so lahko objavljeni tudi v revijah in
konferen¢nih publikacijah.

Del 1: Znag€ilnosti osebe in organizacije

8. Regija, kjer deluje organizacija (Ce se va3a organizacija nahaja v ve¢ kot enem NUTS Il1, boste prejeli ve€ kot eno
anketo in vas prosimo, da izpolnite eno anketo za vsako regijo v NUTS Ill)
[vkljucno s spustnim seznamom: NUTSIII]

2. Starost:

3. Spol:
O lyloéki
[ Zenska

4. Dosezena izobrazba:

1 Osnovna $ola

[ Srednja Sola

L] Visja, visoka $ola, magisterij, doktorat

[Ce izberete moznost visja, visoka Sola, magisterij, doktorat] PodroCje:

5. Stevilo let izkugenj v turistiéni industriji (zaposlitev ali drugo):

6. Vrsta kljuCnega deleznika, ki ga predstavljate:

O Javni sektor (drzavna, regionalna ali lokalne vladne sluzbe)

1 Zasebni sektor (organizatorji potovanja, prevozniki, gostinski sektor, potovalne agencije, turisti¢ne atrakcije)

I Organizacije civilne druzbe (npr. neviadne organizacije, skladi in dobrodelne ustanove za okolje, zivali, ¢loveske
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pravice in pravice delavcev)

7. Va3a vloga v organizaciji:

1 Predsednik/izvr8ni direktor/direktor/lastnik podjetja
O Visok vodstveni usluzbenec

O Srednji vodstveni usluzbenec

LI Drugo

8. Na kakSnem nivoju sodeluje va$ subjekt?
O Lokalni

O Regionalni

U1 Drzavni

O Mednarodni

Del 2: Dinamika in trendi v turizmu

1. Prosimo, dolodite tri glavne tekmece v vasi regiji s spodnjega seznama:
- Tekmec 1 (vklju¢no s spustnim seznamom: Drzava - NUTSIII)
- Tekmec 2 (vklju¢no s spustnim seznamom: Drzava - NUTSIII)

- Tekmec 3 (vkljuéno s spustnim seznamom: Drzava - NUTSII)

2. Pomislite na svojo regijo kot turisticno destinacijo in jo primerjajte z obdobjem od 2014 do 2016. Izrazite
svoje strinjanje s spodnjimi trditvami:

Popolnoma se

strinjam disagree
strinjam

Sploh se ne
Ne strinjam se
Niti strinjam niti
ne strinjam
Strinjam se

Ne vem/ ne
morem oceniti

Moja regija letos ve€ vlaga v turizem

Turizem letos ustvarja ve¢ delovnih mest in privablja ve¢
delavcev v mojo regijo

PovpraSevanije po turizmu v moji regiji se letos veca

Turistiéna ponudba v moji regiji se letos ve¢a

Moja regija letos razpréuje turisticno ponudbo

Moja regija letos zniZuje cene, da spodbuja prodajo

Moja regija letos vlaga ve€ truda v trzenje, da privabi ve¢ turistov

Moja regija se letos promovira na novih trgih/segmentih

Moja regija letos razSirja svoje distribucijske kanale

Del 3: Lokalni odzivi na globalne trende v trajnostnem turizmu
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Prosimo, oznacite, v kak3ni meri se strinjate z vsako od spodnjih trditev:

Moja regija ...

Sploh se ne
strinjam
Ne strinjam se
Niti strinjam niti
ne strinjam
Strinjam se
Popolnoma se
strinjam
Ne vem/ ne
morem oceniti

... se pripravlja na vstop novih neposredno konkurencnih
destinacij

... se pripravlja na moznost teroristiCne groznje

... e trudi vzpostaviti trajnostno okolje (npr. zmanjSuje porabo
energije in vode)

... e trudi vzpostaviti trajnostno druzbo (npr. kulturna
avtentiénost, vkljuéujota druzba)

... koristi znanje, ki ga omogoc¢ajo masovni podatki (povezava, ki
pojasnjuje, kaj so masovni podatki)

... S€ posluzuje digitalnih trZzenjskih kanalov

... je pripravljena na rastoco zaskrbljenost glede zdravja in
dobrobiti

... S€ je pripravljena spopasti s podnebnimi spremembami

... se trudi vzpostaviti trajnostno gospodarstvo

... se trudi izkoristiti ekonomijo delitve

Del 4: Zivljenjski krog destinacije

Preucite spodnji graf in ocenite, v kateri fazi (od 1 do 7) menite, da je vaSa NUTS Il regija v smislu razvoja
turizma:

T Rejuvenation
L]

.oor

5 Stagnation

“ 6 Decline
4 Consolidation

3 Development

Number of tourists

2 Involvement
1 Exploration

Rejuvenation or decline

Opomba:

1. Raziskovanje: Malo turistov, neokrnjen kraj in malo turisticnih objektov.

2. Sodelovanje: Nekaj turisticnih objektov, oblikovanie turisti¢ne sezone.

3. Razvoj: Nekaj ogladevanija regije. Regija je prepoznana kot turisti¢na destinacija.
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Utrditev: Stevilo turistov se potasneje ve¢a. Nekateri konflikti med gostitelji in turisti.

Stagnacija: Turisti¢ni objekti so v nevarnosti, da zastarajo. Stevilo turistov lahko upade.

Upad: Ce destinacija ni pomlajena (6. faza), sledi upad. Ljudje izgubijo sluzbe v turizmu. Podoba regije trpi.
Pomladitev: Investicije in prenova destinacije, da se poveca Stevilo turistov.

ir: Butler (1980)

SNooaM~

Del 5: Zunaniji u€inki turizma

12. Prosimo, oznadite, v kak$ni meri se strinjate z vsako od spodnijih trditev v povezavi s pozitivnimi ucinki turizma na
vaso regijo.

Turizem ...

Niti strinjam niti ne

strinjam
Ne vem/ ne
morem oceniti

Popolnoma se

Ne strinjam se
strinjam

Sploh se ne
strinjam
Strinjam se

.. ustvarja delovna mesta za lokalne prebivalce

... visa raven prihodkov in zivljenjski standard

.. ustvarja nove trge za naSe lokalne izdelke

. koristi drugim gospodarskim dejavnostim v moji regiji

.. pomaga razvijati boljSo infrastrukturo in javni prevoz

... pomaga ohranjati naravno okolje in naravno dediscino v moji
regiji

... pomaga ohranjati kulturno dedi$¢ino v moji regiji

... vodi do vecjega Stevila kulturnih in rekreacijskih dogodkov za
lokalne prebivalce

... izboljSa kakovost Zivljenja prebivalcev

... pomaga ohraniti socialno-kulturno avtenti¢nost in zgodovinsko
identiteto moje regije

... spodbuja kulturno izmenjavo

13. 2. Prosimo, oznadite, v kak$ni meri se strinjate z vsako od spodnjih trditev v povezavi z negativnimi uéinki turizma
na vaso regijo.

Turizem...

Niti strinjam niti ne

strinjam
Ne vem/ ne
morem oceniti

Popolnoma se

Ne strinjam se
strinjam

Sploh se ne
strinjam
Strinjam se

.. poveCuje cene izdelkov in storitev za prebivalce

... viSa vrednost nepremicnin (cena parcel in stanovanj)
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... povzro€i izrivanje drugih gospodarskih dejavnosti

.. ima dolgotrajen negativen u€inek na okolje

.. poveduje oneshazenost vode

.. poveduje druge vrste onesnazenja (zrak, hrup, prst)

.. povzroCi prekomeren razvoj (prekomerna gradnja)

.. povzro€i prenatrpanost prebivalstva

.. povzroci prekomerno rabo naravnih in rekreacijskih virov

.. poveca raven kriminala

.. mo¢no vpliva na rabo ral in izgubo estetike krajinskih vrednot

Del 6: Trajnosten razvoj turizma

Zasebni sektor (Ce predstavijate deleZnika v zasebnem sektorju)
Vkljuéevanje trajnostnih praks
1.V kaksni meri ste vkljucili vsako od sledecih trajnostnih praks v delovanje svojega podjetja?

V veliki Do Sploh ne
meri dolocene
mere

IS¢emo in zaposlujemo lokalne prebivalce

Kupujemo izdelke lokalnih pridelovalcev/dobaviteljev

Vzpostavljamo poslovne veze znotraj turizma in drugih gospodarskih
dejavnosti v nasi regiji

Kupujemo od podijetij s certifikati o zelenih praksah

ZmanjSujemo in gospodarimo z emisijami toplogrednih plinov

Nadziramo, zmanjSujemo in recikliramo odpadke (npr. kompostiranje
odpadkov)

ZmanjSujemo porabo vode (npr. uporaba sistema z nizko porabo vode)

Upravljamo z odpadnimi vodami

ZmanjSujemo hrup

Delujemo energetsko ucinkovito (npr. uporaba energetsko ucinkovite
osvetlitve)

Uporabljamo obnovljive vire energije (npr. sontna, vetrna energija, itn.)

Uporabljamo zelene izdelke za podjetja (npr. biorazgradljivi materiali,
recikliran papir, itn.)

Omejujemo dostop obiskovalcev do obéutljivih naravnih virov

Omejujemo dostop obiskovalcev do obéutljivih kulturnih in zgodovinskih virov

Ohranjamo kulturno in zgodovinsko identiteto

Vpeljujemo okoljske izobraZevalne programe za obiskovalce

Urimo in izobrazujemo zaposlene o trajnostnih praksah

Pridobivamo “zelene certifikate”

Doniramo sredstva ali sorodne usluge zelenim iniciativam

Vzpostavljamo “zeleno kulturo” na delovnem mestu (npr. spodbujanje
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souporabe avtomobila, voznja v sluzbo s kolesom)

Ovire in izzivi
2.V kak3ni meri je vsaka od nastetih ovir vplivala na vaSo zmoznost vkljuCiti trajnostne turisticne prakse v
svoje delovanje?

V veliki Do Sploh ne
meri doloCene
mere

Pomanjkanje sredstev za investiranje (npr. oprema, obnove, sistemi, itn.)

Pomanjkanje programov, ki spodbujajo trajnost (npr. viadne iniciative)

Pomanjkanje Casa za nacrtovanje trajnosti zaradi drugih poslovnih prioritet

Omejen dostop do dobaviteljev, ki prodajajo trajnostne izdelke (npr. biolosko
pridelana hrana, alternativno gorivo, biorazgradljivi predmeti, itn.)

Pomanjkanje informacij o tem, kako delovati bolj trajnostno

Pomanjkanje predanosti za potrebe trajnostnih turisti€nih praks

Pomanjkanje primerne zakonodaje

Stranke smatrajo trajnost kot manj pomembno

Drugo:

Javni sektor ali organizacije civilne druzbe (Ce predstavijate deleznika iz javnega sektorja ali organizacije civilne
druzbe)

Razvoj turizma spostuje nacelo trajnosti

1. Prosimo, oznadite, v kakdni meri se strinjate z vsako od naslednjih trditev o razvoju turizma v svoji regiji:

Niti strinjam niti

ne strinjam
Popolnoma se
Ne vem/ ne
morem oceniti

Ne strinjam se
strinjam

Sploh se ne
strinjam
Strinjam se

Na splosno so ucinki razvoja turizma in predlogi zanj
problematiéni

Vpra$anja trajnosti, vklju¢no omejenost sredstev, so
upostevana v turistiénih nacrtih

Posamezen razvoj turizma nadzorujejo ucinkoviti postopki
nacrtovanja rabe tal

Ocena vpliva na okolje/trajnost se ucinkovito aplicira na razvoj
turizma

Ekonomski instrumenti se uporabljajo za vplivanje na razvoj
trajnostnega turizma
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Obstajajo nasveti, ki so na voljo in posredovani razvijalcem o
trajnosti njihovih projektov

Turisticne dejavnosti ustrezajo standardom trajnosti
2. Prosimo, oznacite, v kak$ni meri se strinjate z vsako od spodnijih trditev o turisticnem delovanju v svoji regiji:
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Vzpostavljeni so predpisi o okoljskem u¢inku turisti¢nih

dejavnosti

Na sploSno ponudniki turistiénih storitev poskusajo izboljSati

trajnost svojega delovanja

TuristiCne agencije upostevajo tezave v zvezi s trajnostjo

izdelkov, ki jih trzijo, in podatki, ki jih nudijo

Ekonomski instrumenti se uporabljajo za vplivanje na trajnost

ponudnikov turistiCnih storitev

Vzpostavljene so sheme za certifikate, ki izpostavljajo podjetja,

ki se ravnajo po trajnostnih standardih

Podjetja v turizmu imajo moznost krepiti zmogljivosti in dobiti

nasvete, kako izbolj$ati trajnost svojih dejavnosti

Storjeni so bili potrebni koraki, da se turiste pouci o vpra$anjih

trajnosti v drZavi, kar vpliva tudi na njihovo ravnanje

3. Do kaksne mere je va$a regija vkljuCena v vsako od nastetih trajnostnih praks?

V veliki Do Sploh ne
meri dologene
mere

Omejevanje dostopa obiskovalcev do ob¢utljivih naravnih virov

Omejevanje dostopa obiskovalcev do obéutljivih kulturnih in zgodovinskih
virov

Ohranjanje kulturne in zgodovinske identitete

Vpeljevanje izobraZevalnih programov o okolju za obiskovalce

|zobraZevanje zaposlenih o trajnostnih praksah

Doniranje sredstev ali sorodnih uslug zelenim iniciativam

Uporabljanje mnenja prebivalcev kot podporo pri sprejemaniju odlogitev o
razvoju turizma
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Enquéte aupres des acteurs du tourisme

Informations aux participants

Cette enquéte a pour but d'identifier les dynamiques régionales et les tendances observées dans la zone
MED, d’une part et d’autre part, d’évaluer I'impact éventuel des changements mondiaux sur le développement
durable du tourisme.

Toute participation est entiérement volontaire et vous ne serez aucunement pénalisé si vous décidez de ne
pas prendre part a cette enquéte. Toutefois, il s’agit d’une occasion unique de partager votre opinion dans le
cadre d'une enquéte transnationale qui vise a réunir des informations permettant de promouvoir un tourisme
durable. Cette enquéte permettra de rassembler des résultats qui pourront étre utilisés par tous les acteurs du
tourisme, en tant qu'outil d’aide a la prise de décision, permettant ainsi la promotion de changements au
niveau des politiques, des pratiques entrepreneuriales et des comportements des consommateurs, allant dans
le sens d'un secteur du tourisme plus durable.

L’enquéte est disponible jusqu’au 31 juillet 2017 et vous pourrez y participer a n'importe quel moment jusqu’a
cette date. Si votre organisation est présente sur plusieurs régions NUTS lll, vous recevrez plusieurs
questionnaires et nous vous prions de bien vouloir remplir un questionnaire par région NUTS IIl. Ce
questionnaire vous prendra environ 15 minutes a remplir.

Toutes les réponses sont confidentielles. En participant a cette enquéte, vous accepter de prendre part a cette
recherche. Les résultats de cette recherche seront divulgués sur le site du projet, disponible sur la plateforme
Interreg MED: www.shapetourism.eu. Les résultats de cette recherche pourront également étre publiés ou
présentés lors de conférences.

D’avance, nous vous remercions.

Section 1: Caractéristiques personnelles et institutionnelles

8. Veuillez indiquer la localisation de votre organisation (si votre organisation est présente sur plusieurs régions NUTS
[1l, nous vous prions de bien vouloir remplir un questionnaire par région NUTS Il1):

2.Age:

3. Genre:
0 Homme
0 Femme

4, Titre:

O Ecole primaire

O Ecole secondaire

1 Dipléome d’enseignement supérieur
Domaine:
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5. Nombre d’années d’expérience dans le secteur du tourisme (emploi ou autre):

6. Type d’acteur clé que vous représentez:

[ Secteur public (institutions gouvernementales nationales, régionales ou locales)

1 Secteur privé (tours opérateurs, opérateurs de transports, secteur du logement, agence de: voyages, attractions
touristiques)

O Organisations de la société civile (par ex.: organisations non-gouvernementales, fondations et organisations de
protection de I'environnement a but non lucratif, organisations de protection des animaux sauvages, des droits de
'Homme et des droits des travailleurs)

7. Votre role au sein de votre organisation:
[ Président/CEO/Directeur/Propriétaire

1 Cadre Supérieur

1 Cadre Moyen

O Autre

8. A quel niveau votre institution opére-t-elle?
O Local

1 Régional

O National

[ International

Section 2: Dynamiques et tendances touristiques

1. Veuillez indiquer les trois principaux concurrents dans votre région a partir de la liste ci-dessous :
- Concurrent 1
- Concurrent 2

- Concurrent 3

2. Veulillez indiquer votre degré d’accord par rapport aux propositions suivantes, tout en considérant votre
région comme une destination touristique, pour la période allant de 2014 a 2016:
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Cette année, ma région a investi plus dans le secteur
touristique
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Cette année, le secteur touristique a créé plus de postes de
travail et permis de recruter plus d’'employés

Cette année, la demande touristique est en hausse dans ma
région

Cette année, I'offre touristique est en hausse dans ma région

Cette année, ma région a diversifié I'offre touristique

Cette année, ma région a baissé les prix afin d’augmenter les
ventes

Cette année, ma région a fait un effort de marketing pour attirer
plus de touristes

Cette année, ma région a lancé sa promotion dans de
nouveaux marchés/segments

Cette année, ma région a diversifié ses canaux de distribution

Section 3: Réactions locales face aux tendances mondiales pour un tourisme durable
Veuillez indiquer votre degré d’accord par rapport aux propositions suivantes:

Ma région...

Pas du tout
d’accord
Plutét pas
d’accord
Ni en accord
Ni en désaccord
Plut6t d’accord
Tout a fait
d’accord
Je ne sais pas /
ne suis pas en
mesure de
répondre

...travaille dans le sens de faire face a I'émergence de
nouvelles destinations concurrentes

...développe ses capacités pour faire face a une possible
attaque terroriste

...tfravaille en vue de promouvoir la durabilité environnementale
(par ex.: réduire les consommations d'eau et d’électricité)

...travaille en vue de promouvoir la durabilité sociale (par ex. :
authenticité culturelle, société inclusive)

.. lire profit des connaissances réunies par Big Data

...a recours aux canaux de marketing numérique

...est préparée pour répondre aux inquiétudes croissantes dans
les domaines de la santé et du bien-étre

...est préparée pour faire face aux changements climatiques

...tfravaille en vue de promouvoir la durabilité économique

...travaille pour tirer profit de I'économie collaborative

Section 4: Le cycle de vie de la destination

Au vu du schéma ci-dessous, veuillez indiquer quelle phase (de 1 a 7) correspond, selon vous, a la situation
de votre région NUTS Ill en ce qui concerne le développement du tourisme:
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or
5 Stagnation

“ & Decline
4 Consolidation

3 Development

Number of tourists

2 Involvement
1 Exploration

Rejuvenation or decline

Légende:

1. Exploration: Peu de touristes, lieu préservé et peu d'infrastructures.

2. Implication: Quelques infrastructures destinées aux touristes, période touristique clairement identifiée.

3. Développement: Région objet de quelques publicités. La région devient une destination touristique reconnue.

4. Consolidation: La croissance du nombre de touristes stagne. Certains conflits surgissent entre la population locale et les
touristes.

5. Stagnation: Les infrastructures destinées aux touristes se dégradent et sont désuetes. Le nombre de touristes peut étre en
baisse.

6. Déclin: Si la destination n’est pas renouvelée (phase 6), elle poursuivra vers une phase de déclin. Des postes de travalil liés au
tourisme sont perdus. L'image de la région est touchée.

7. Renouvellement: Investissement et modernisation de la destination afin d’augmenter le nombre d’attractions touristiques.

Source: Adapté de Butler (1980).

Section 5: Externalités dans le tourisme

14. Veuillez indiquer votre degré d’'accord par rapport aux propositions suivantes, dans le cadre des impacts
positifs du tourisme dans votre région:

Grace au tourisme, ...

[
[
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...de nouveaux postes de travail sont créés pour la population
locale
...les salaires et les standards de vie augmentent
Project co-financed by the European .

Regional Development Fund e




Evaluation tool and scenarios maps
Activity 3.2 December 2017

...de nouveaux marchés sont créés pour les produits locaux

...d'autres activités économiques de la région sont avantagées

...des infrastructures et des réseaux de transports en commun de
meilleure qualité se développent

...'environnement naturel et le patrimoine naturel de la région
sont préservés

...le patrimoine culturel de la région est préservé

...le nombre d’événements culturels et d'animation destinés a la
population locale augmente

..Ja qualité de vie de la population locale s'améliore

...'authenticité socio-culturelle et I'identité historique de la région
sont préservées

...des échanges culturels sont encouragés

2. Veuillez indiquer votre degré d’accord par rapport aux propositions suivantes, dans le cadre des impacts négatifs du
tourisme dans votre région.

A cause du tourisme, ..

Je ne sais pas / ne suis pas en

Pas du tout d’accord
Plutét pas d'accord
Ni en accord

Ni en désaccord
Plutot d’accord

Tout a fait d’accord
mesure de répondre

...les prix des biens et des services pour la population locale
augmentent

...la valeur immobiliere augmente (prix des terrains et de
I'habitation)

...d'autres activités économiques sont abandonnées

...I'environnement subit des effets négatifs a long terme

...Ja pollution de I'eau augmente

...d'autres types de pollution augmentent (air, sonore, sol)

...la région subit un surdéveloppement (inquiétude liée au domaing
de la construction)

...|a région subit un surpeuplement

...les ressources naturelles et de loisir sont utilisées abusivement

...Ja criminalité augmente

...I'utilisation du sol est soumise a une forte pression et les
valeurs esthétiques du paysage se perdent

Section 6: Durabilité du développement touristique
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Secteur privé (if respondent represents a stakeholder from the private sector)
Pratiques durables intégrées dans les entreprises

1. Dans quelle mesure avez-vous intégré les pratiques durables suivantes dans vos activités commerciales?

Dansune | Dansune | Pasdu
grande certaine tout
mesure mesure

Recruter et embaucher des habitants locaux pour les postes disponibles

Acheter des produits auprés de fournisseurs locaux

Créer des liens commerciaux entre le tourisme et d’autres activités
économiques dans la région

Acheter auprés d'entreprises certifiées pour leurs pratiques écologiques

Réduire et gérer les émissions de gaz a effet de serre

Gérer, réduire et recycler les déchets solides (par ex. : compostage)

Réduire la consommation d’eau potable (par ex. : utiliser un systeme de
gestion de I'eau pour une utilisation limitée)

Gestion des eaux usées

Réduire les nuisances sonores

Accroitre 'efficience énergétique (par ex. : utiliser des ampoules basse
consommation)

Recourir aux énergies renouvelables (par ex. : énergie solaire, éolienne,
etc.)

Utiliser des produits écologiques (par ex. : matériaux biodégradables, papier
recyclé, etc.)

Limiter I'accés des touristes aux ressources naturelles sensibles

Limiter 'accés des touristes aux ressources historiques et culturelles
sensibles

Préserver l'identité historique et culturelle de la région

Mettre en place des programmes d’éducation environnementale destinés
aux touristes

Former et informer les employés sur les pratiques durables

Obtenir une « certification écologique »

Faire don de biens ou de services a des initiatives écologiques

Etablir une « culture écologique » sur le lieu travail (par ex. : encourager le
covoiturage, se rendre au travail a vélo)

Barriéres et défis

2. Dans quelle mesure les barriéres suivantes ont-elles eu un impact sur votre capacité a adopter des
pratiques touristiques durables dans vos activités commerciales ?

Dans une Dans une Pas du
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grande certaine tout
mesure mesure

Manque d’argent disponible pour investir (par ex. : équipement, rénovations,
systémes, etc.)

Manque de programmes d’encouragement dans le domaine de I'écologie (par
€X. : programmes gouvernementaux)

Manque de temps pour prévoir des mesures de durabilité en raison d’autres
priorités commerciales

Accés limité aux fournisseurs vendant des produits durables (par ex. :
aliments organiques, combustibles alternatifs, objets biodégradables, etc.)

Manque d’information pour agir de forme plus durable

Manque d’engagement par rapport a la nécessité de pratiques durables
dans le tourisme

Manque de Iégislation appropriée

Manque d'intérét des clients pour la durabilité

Autre :

Secteur public ou organisations de la société civile (if respondent represents a stakeholder from the public sector
or from a civil society organization)

Un développement touristique respectant la durabilité

1. Veuillez indiquer votre degré d’accord par rapport aux propositions suivantes concernant le développement touristique
dans votre région:

Je ne sais pas / ne suis pas en

Pas du tout d’accord
Plutét pas d’accord
Ni en accord

Ni en désaccord
Plutot d’accord

Tout a fait d’accord
mesure de répondre

En régle générale, les impacts des aménagements
touristiques et de I'offre touristique sont pergus comme un
probléme

Les questions de durabilité, comme les restrictions des
ressources, sont prises en compte dans les plans de
développement touristique

Les projets privés d’'aménagements touristiques sont contrélés
grace a des procédures effectives de planification d'utilisation
du sol

L’évaluation des impacts sur I'environnement / la durabilité est
appliquée de maniere effective aux aménagements
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touristiques

Des instruments économiques sont utilisés pour influencer la
durabilité des aménagements touristiques

Les promoteurs touristiques sont conseillés sur la durabilité de
leurs projets

Des activités touristiques allant de pair avec les standards de la durabilité

2. Veulillez indiquer votre degré d’accord par rapport aux propositions suivantes concernant les activités
touristiques dans votre région:

Pas du tout d’accord

Plutét pas d’accord

Ni en accord

Ni en désaccord

Plutét d’accord

Tout a fait d’accord

Je ne sais pas / ne suis pas
en mesure de répondre

Des réglementations existent et sont appliquées dans le cadre
de l'impact du tourisme sur I'environnement

En régle générale, les prestataires de services touristiques
prennent des mesures visant a améliorer la durabilité de leurs
activités

Les opérateurs touristiques prennent en compte les questions
de durabilité pour les produits qu'ils proposent et les
informations qu'ils fournissent

Des instruments économiques sont utilisés pour influencer la
durabilité des activités touristiques

Des systemes de certification sont mis en place pour identifier
les entreprises respectant les standards de durabilité

Des conseils et des programmes de renforcement des
capacités sont mis en place et proposés aux entreprises
touristiques afin d’'augmenter la durabilité de leurs activités

Des actions ont été mises en place pour éveiller la conscience
des touristes a I'égard des questions de durabilité dans le
pays et ainsi influencer leurs actions

3. Dans quelle mesure votre région a-t-elle intégré les pratiques durables suivantes?

Dans une Dans une Pas du
grande certaine tout
mesure mesure

Limiter I'acces des touristes aux ressources naturelles sensibles

Limiter 'accés des touristes aux ressources historiques et culturelles
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sensibles

Préserver l'identité historique et culturelle de la région

Mettre en place des programmes d’éducation environnementale destinés
aux touristes

Former et informer les employés sur les pratiques durables

Faire don de biens ou de services a des initiatives écologiques

Consulter les habitants afin de soutenir les décisions prises dans le cadre du
développement touristique
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EPQTHMATOAOTO I'lA ®OPEIX ZXETIKOYZ ME TON TOYPIZMO

MAnpodopleg yLa TOUG CUUUETEXOVTES

Qg KUPLOG TOUPLOTIKOC HOPENG, 0AC TIPOOKAAOUE VA CUUETEXETE OE LA EPEUVA OXETIKA LIE TNV SUVALLKN
Kal TwV TAOEWV TOU TOouplopol otnv Meoodyelo. H €peuva auth €el wG OTOXO Vo TPOCOLOPloEL TIG
TEPLPEPELAKESG SUVAULKEG KOl TAOELG TOU €mnpedlouv TNV TeEpLoxn tng Meooyelou, kabwg kal va
aloAOYNOEL TOV QVTIKTUTIO TIOU UTOPEL va €XOuV Ol TTAYKOOULEG aAAayEC MAVW OTNn BLWOLUN TOUPLOTIKNA
avarrtuén.

H €peuva Ba dlapkéoel mepimou 15 Aemtd yia va ohokAnpwBel. H épeuva autr amotelel onuavikr ddaon
ToU Tpoypappatoc «ShapeTourism - New shape and drives for the tourism sector: supporting decision,
integrating plans and ensuring sustainability, To omolo elval éva mpoypapa To omolo cuyxpnuatodoteitatl
amo to Eupwmnaiko Tapeio Mepidpepetakng AvamTuénc.

H ouppetoxn oag elvatl evieAwg eBeAOVTIKN KAl O KOpLA Tepimtwon dev Ba elote oe UeloveKkTK BEon av
ETUAEEETE VA NV CUUUETEXETE. QOTOOO EXETE MO HOVAdIKN eukalpia va SWOETE TN YVWHN 0AC O ML
SLOKPATLKY) €peuva TIOU QTMOCKOTEL 0TNV Tapaywyr TANPOGOPLWY ToU EVIOXVOUV TNV BLWoLUOTNTA ToU
TOUPLOUOU. AUTH N €peuva Ba mapdyel amoteA€opata ou Ba pmopovcay va XpnaoLlomnotnBouv and 0Aoug
Tou¢ ¢opelc Touplopol vyl TN otpen ANYNC amopAcewv TPOKEIUEVOU va OAAAEOUV TIOALTIKEG,
ETUYELPNUATIKEG TIPOKTLKEC KABWE KAl N CUUTEPLPOPA TWV KATAVAAWTWY TIPOC £val TILO BLWOLLO TOUPLOTLKO
Touéa. H €peuva Ba Slapkéoel péxpl tic 31 louAiou 2017. Mmopeite va CUUMANPWOETE TNV €peEuva O€
omolodnmote onueio katd T SLdpKeLa AUTHE TNE EPLOSOU.

'OAEC OL QTAVTAOELS Elval EUMIOTEUTIKEC. ZUMUETEXOVTAC OTNV €peuva Sivete Tn ouykatabeon ocag va yivetal
LEPOC AUTAC TNG EpEuvAC. Ta amoTeAéoUaTa TG apovoag épeuvag Ba elval StabBéoua otnv LotooeAlba Tou
€pyou, otnv mhatdopua MED www.interreg-med.eu. ATOTEAECUATA TNG EPELVAC QUTHG UTOPOUV ETioNG va
ONUOOCLEUTOUV OE ETILOTNMOVIKA TIEPLOSLKA KAl SNOCLEVOELC CUVEDPILWV.

Evotnra 1: MpoowTiKa Kol 0pyavwTIKA XOPOKTNPIOTIKA
Mepioxr oTnv otroia BpioKeTal 0 opyaviouog

2. HAwia:

3. ®UAo:

I Avépag

O ruvaixko

4. MopdwTtiko eninedo:
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[ Baowkn ekmaibsuon

[ Abkelo

O Npormtuytakn, Metarmtuytakn f Aldaktoptkn skmaibsuon

[Edv emiAé€eTe TNV emidoyr) MPOMTUXLAKS, UETATTUXLAKS i StdakTopikd] MNepLoxn:

5. AplBuoc etwyv eunelplag oe ox€on pe tnv Touplotiky Blopnxavia (emayyeApatikn anacxoAnaon r aAAou
eidoug):

6. Katnyopia Baoikol evbladepouevou Qopéa mou EKTTPOCWTIELTE:

I Anuodotlog Topéag (EBvika, mepidepelakd ) Tomkd KuBepvnTikd Tuipato/dopeicg)

O 16wwtikog Topéacg (Tafldlwtikol mpaktopeg, Etatlpeieg Metadopwv, Topéag dhoeviag, tafldiwtikol
atlévindec, TouploTika aglofsata )

[J Opyaviopoi Kowvwviog twv MoAttwy (r.x. Mn KuBepvNTIKEC 0pyavwoELS, MepBAAAOVTIKES
daVOPWTILKEG 0pYOVWOELG YL To TiepLBAAAoy, dypla mavida, avBpwriva SiKalwpata Kot SIKOLWULAT
TwV epyalopéEvwy)

7. O pdAog oag aTtov opyaviouod:
O Npdedpoc/AtcuBivwy Z0uBoUAOG/ALleuBUVTHIC/IBLOKTATNG ETIXELPHCEWY
] Avwtepo ALOLKNTLKO TIPOOWTTLKO

[ Meoaio 81oknTikd mpoowrikd/oTeNEXOC
1 AMo

8. Moo givai 1o TiTEdO AcITOUpYiag TNG OVTOTNTAG OAG;
[ Totmik6

O Mepigepeiakd

1 EBviko

I AieBvég

Evotnra 2: Auvapiki kai Taoeig Tou ToupiopoU

1. NpoodloploTe TOUC TPELG KUPLOUC QVTAYWVLOTEC 0O Ao Tov akoAoubo KatdAoyo:

- Avraywviotic 1 (cupmephapBovopévn ¢ pag avartuooousevng Atota: Xwpo, - NUTSIII)

- Avtaywviotng 2 (including a drop down list: Country — NUTSIII)
- Avtaywviotnc 3 (including a drop down list: Country — NUTSIII)

2. Exovrag utroyn TV TEPIOKT 0Ag WG TOUPIATIKG TIPOOPITUO Kal avtavakAwvTag atny Trepiodo amo 1o 2014
€wg 10 2016, EKPPACTTE TO KATA TTOCO CUPPWVEITE PE TIG AKOAOUBEC dNAWOEIC:
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H meploxn pou enevlUEL TEPLOCOTEPO OTOV TOUPLOUO
QUTH TNV XpPoVvLd
O ToupLouog dnuloupyel meploooTepeg BEoeLg epyaaiag
KalL TTPOOAQUBAVEL TIEPLOGOTEPOUG EPYALOUEVOUG OTNV
TLEPLOXI) HLOU QUTH) TNV XPOVLA.
H Z\Ttnon yLo ToOupLopO OTNV IEPLOXN HOU aUEAvEeTaL PETOC
H touploTikr mpoodopd oTnV MEPLOX LOU augdveTal
QUTH TNV XpPoVvLd
H meploxn pou, autr tn xpovid dladopormolel tnv
npoodopd TOUPLoUOU
H meploxn pHou HETOC, LELWVEL TIG TIUEG YLOL VOl
evBappUVEL TIC TWANOELG
H meploxn pou $pEtog, auavel TIg Tpoomabeleg
MAPKETLVYK YL VO TIPOCEAKUOEL TIEPLOGOTEPOUG
TouploTeg
H meploxn pou dEtog mpowbeite oe VEEC ayopEC/TopElg
H meploxn pou Stadopormoleital 6cov adpopd To KaVAALa
SLaVOUNC aUTH TN XpovLd
Evotnta 3: Tommikég avTidpaoei§ OTIG TTAYKOOHIES TAOEIG YIO TV AEIYOPia TOU TOUPICHOU.
MapakaAw utrodeiteTe TTOOO CUUQWVEITE PE TIG aKAAOUBES dNAWOEIC:
H tepioxr pou...
3 3 g g -3 3 % g.
2313 |€%|3 |35/5
HERELEREEEE
3 3 2EIR X 3 9 §-
o ©° 3

...TIpoaTTaBEl Va avTIPETWTTIOEI TV £i0000 VEWV

QVTAYWVIGTIKWY TTPOOPITHWY

....EPYACETAI VIO TNV QVTIUETWTTION YI0G TIBAVAS TPOMOKPATIKAS
ameIAg

..... gpyaletal yia va Stachaiiosl TV mepBarlovTikn
Buwaotpotnta (m.x. pelwon TNg KATaVAAWoNG EVEPYELAG Kol
vepou)
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...epyaletat yia va eEacdalioel TNV KOWVWVLKH
BlwopotnTa (T.X. TOALTIOTIKA 0UBEVTIKOTNTA, KOWwVia
Xwplc amokAelopoug)

... 0€LOTIOLEL TN YVWON TIOU EVEPYOTIOLE(TOL OTTO TA LEYAAQL
6ebopéva

... Xpnotpomolet ta kavaiia Pndlakol HAPKETLYK

... Elvat étowun va avtamnokplBei otnv avavopevn
avnouyia yla tnv vyeia KoL TNV eunuepia

... Elval €Tolun vol OVTILETWITIOEL TV KALLOTLKN aAAayn

...epyaletat yla va eEacdalioel olkovouLkn BlwoluotnTa

... epyaletal yla va emwdeAnOel amod tn cuVEPYATLKN
olKovopla

Evotnra 4: KikAog Zwig Mpoopiopol

Aappavovtag utrdyn 10 TTapakdTw oxAKA, TTApakaAw OTTwS ava@épeTe o€ Trola aon (1 éwg 7) BAETeTe TV
TIEPIOKT) 0a¢ aTmod Ty Arown avamTuéng Toupiopou:

7 Avaviwan
& -
5 Ztagipomia

2 g 6 [MTwon
b 4 Edpoiwaon

a

=2

2

§ 3 Avarmugn

@

(oK

s

2 Zuppetoxi
1 Etepedvnon

Avavéwan ) TImwaon

Znueiwon:

1. Eepelvnon: Mikpog apiBuds emokEWewv ToUpIaTWY, TapBEVO TOTTio Kal Aiyeg eyKATAOTATEIG.

2. Zupperoxn: Mepikég eykaTaoTAOEIS yia TOUPIOTEG, AvVayVWPIOT TOUPIOTIKAG TTEPIODOU.

3. Avamrruén: Kamoia diagruion atnv mepioxn. H mepioxh avayvwpileral wg ToupiaTiKAs TTpoopIaudg.

4. Edpaiwon: H algnon tou apiBuol twv ToupioTwy eival acbevéaTepn. Mepiké auykpoUoeig ETAED Twy OIKOGECTIOTWY Kal TWV
TOUPIOTWV.

5. Zraoipotnta: Or TOUPIOTIKEG EYKATOOTAOEIC UTTOPE va WelwBolv Kal va TaAiwoouv . Mmopei va peiwdei o apiBudg Twv
TOUPIOTWV.

6. Mrwon: Edv o mpoopioués oag dev avavewdei/avalwoyovnbei (aTadio 6) 161 Ba peiwbei. O avBpwtor xavouv v Béaon
£PYOTia TOU OXETIKA E TOV TOUPITUO. H €1kdva TNG TTEPIOXAS UTTOPEPEI.

7. Avavéwon: ETevduoeIg Kal EKaUyXpOovIOUOS OTOV TIPOOPICHO YIa TV algnan Tou apiBuoul TG ToupIoTIKAG EAENG.

Mnyn: Butler (1980)
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Evotnra 5: EmMITITWOEIS TOU TOUPIGHOU

8. MapakaAeioBe va avapEPeTe MOOO CULPWVE(TE UE KABE Ula armo TIG akOAouBeC SNAWOEL OXETIKA LIE TLG
DETIKEC ETUMTWOELG TOU TOUPLOHOU GTNV TIEPLOXA COC.

O Touplopog...
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... dnuoupyel B€aelg epyaciog yla Toug KaToikoug TG
TePLOXNG

...au€avel Ta eminmeda L0OSNUOTOG KAL TOU BLWTIKOU
erunédou

...ONULoUpYEL VEEC ayOPEC VLA TA TOTILKA TIPOTIOVTA LLOG

... WPeAel ANAEC OLKOVOULKEG SPaOTNPLOTNTEG OTNV
TLEPLOXN KOV

... BonBa otnv avantuén KaAUTEPWY UTIOSOUWV Kol
SnuocLwyv petadopwy

... OUMBAAAEL otn Slatrpnon tou puactkol TepBAarlovTog
Kot TG GUOCLKAG KANPOVOLLLAC TNC TIEPLOXNG LA

... BonBa otn Statripnon TNG MOALTLOTLKAC KANPOVOULAG TNG
TLEPLOXNG HaG

...0UEAVEL TOV aPLOUO TWV TIOALTIOTIKWY Kol PJUXoywYLKWV
£KONAWOEWV YL TOUC KATOIKOUG TNG TIEPLOXNAG

..BeATLWVEL TNV TTOLOTNTA {WNEC TWV KATOIKWV

... BonBa otn Statripnon TG KOWWVIKO-TIOALTLOTLKA
QUBEVTIKOTNTAG KAL TNG LOTOPLKAE TAUTOTATAS TNG
TLEPLOXNG HaG

... EVvOaPPUVEL TNV TTOALTLOTIKY avTaAlayn

9. MMapakaleioBe va avadépete mMOoo oUpPwWVE(TE Ue KABE pia amod TG akoAouBeg SNAWOELG OXETIKA
LLE TIG OPVNTLKEG ETUMTWOELS TOU TOUPLOMOU OTNV TIEPLOXN OOG.

O Touplopog ...
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...QUEAVEL TIG TIUEG TWV ayaBwV KAl TWV UTINPECLWV YLa
TOUG KOTOIKOUG

...0UEAVEL TIG TLLEC TWV OKLVATWV (TIURA yNE Kal oTéyaong)

... TIPOKQAEL TOV QTTOKAELOUO ATTO AAAEG OLKOVOUKES
SpaotnpLOTNTEG

.. TIOPAYEL LOKPOTIPOOEGHUEG QPVNTIKEG ETIMTWOELG OTO
niepLBaiiov

... QUEAVEL TN pUTIAVON TWV USATWV

... au&avel aAAoucg tumoug pumavaong (aépag, 66puBog,
£6adoc)

... IPoKaAel umtepBoAikn avamtuén (6cov adopd TIg
KOTAOKEVEC/KTipLaL)

...TPOKOAEL uTtepmAnBuouo

... TIPOKOAEL TNV KATAXpNnon Twv GpuoLKwy IOpwv

.... 06nyel otnv avénon tNg eyKANUATIKOTNTOC

.. 0OKel peyaAn mieon otn xpnon tg yng kot odnyet otnv
QMWAELQ TWV aLoONTIKWY a€LwV Tou ToTiou

Evotnra 6: Biwoipétnta kai ToupioTiki AvarrTugn

16wwTkOG Topéag: (EGV 0 EPWTWLEVOG AVTLIIPOCWTEVEL Evav eVOLAPEPOUEVO POPE OO TOV LELWTLKO
TOMEQ)

O1 mpakTikéS BiwaIudTNTAS TTOU EVOWHATWONKAV

1. Ze 010 BaBUO EXETE EVOWUATWOEI OTIC EMIXEIPNUATIKEG TOC dpaaTnpIdTnTEC KaBéva amd TIC akdAoubEeg
BIWOIUES TTPAKTIKEG;

ze peyaho | e kamoio | KaBdhou
Babuo Babuo

MpdoAnwn Katoikwy NG TTEPIOXAE OTIG BETEIC Epyaaiag

Ayopd 1poidvTwv aTd TOTTIKOUC TTPOUNBEUTES

Anpioupyia ETIXEIPNUATIKWY SETPWY OXETIKA E TOV TOUPITHO Kal GANEG
OIKOVOUIKEC BPACTNPIOTNTEG TNG TIEPIOXNS OAG

Purchase from companies with certificates of green practices

Meiwan Kai dlayeipion EKTTOPTIWY AEPiWV ToU BeppoknTTiou

Alayeipion, peiwan kal avakUkAwaon oTepewv amoBARTWY (TT.X.
KoutrogToToinan amoBARTwV)

Meiwon Tng karavahwaong YAuKoU vepou (T1.X. Xprorn CUGTARATOS
Olaxeipiong vepou xaunAig xpong )

Alayeipian Aupdrwv

Meiwaon Tou BopUBou

Na eivar evepyeiakd amodoTikn (T1.X. Xpfon wTIoHoU XaunAng
KaTavaAwang evEpyeIag)
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XpAon avavewaIPwy TTNYWV eVEPYEIAC (TT.X. NAIAKR, AIOAIKA KATT.)

XpAon TPACIVWY TTPOIGVTWY YIa TTIXEIPATEIS (TT.X. BloaTTolkodouRaIua
UAIKG, OVOKUKAWEVO XapTi K.ATT)

Meplopiop6g NG TTPOORACNS TWV ETMICKETITWY OE EUCITBNTOUS PUTIKOUG
mOPOUG

Mep1opIopag TNG TTPOORACNS TWV ETMICKETITWY OE EUCiTBNTOUC TTOAITIOTIKOUG
Kl 10TOPIKOUC TTOPOUC.

Aiarhpnan g TONITIGTIKAG KAl IGTOPIKAS TAUTATNTAC.

E@appoyn mpoypauudrwy TePIBAANOVTIKAG EKTTAIdEUTNG IO TOUG
ETTIOKETTTEG.

MPOCWTTIKA EKTTAIBEUCT KOl EKTTAIBEUTT TWV EPYACOEVWY OE TTPOKTIKES
BiwoiuéTnTag.

AmoKTnon ‘mpaaivng maTomoinong

AwpeEc i e10Q0pEC o€ €idog o€ TTPATIVES TTPWTOROUAIES

Anuioupyia piag «paacivng KOuAToUpag» OTo XWPo epyaaiag aag (Tr.x.
evBappuvan yia ia ‘Tpaaivn kouAtoupa’ (Tr..: evBappuvan yia va
poipalovtal Yadi o1 utrdAAnAol To auTokivnto, va odnyeite 10 TTOBMAATO COG
o€ KaBnuepivA Baon Tpog Kal atmd 10 XWpo pyaaiac aag).

Eumédia kai lpokAnoeic

2. & molo BaBud éxouv emmpedoel Ta akdAouBa eutrédia TNV IKAVOTNTA 0OC VA UIOBETAOETE BIWCIMES
TOUPIOTIKES TIPAKTIKEG OTIC OPACTNPIOTNTEC O,

2e pey@ho | Zekdmoio | KaBdAou
Babuo Babud

‘EMeIyn d1a8Eaiuwy XpnuaTwy yia emévouon (Tr.X. eE0TAITHOC,
QVAKAIVIOEIG, CUOTAPATA K.ATT.)

‘EMeIgn mpoypauudTwy TTapoxns KIVAToWY BIwaiudtnTag (Tr.X. KuBepvnTiKé
KivnTpa)

‘EMeiyn xpdvou yia 1o oxediaoud g BIwaipétntag Adyw GAAwv
ETTIXEIPNUATIKWY TTPOTEPAIOTHTWY.

Mepiopiopévn TPOGRACT O€ TTPOPNBEUTEG TTOU TTWAOUV ........ aglpopa
POI6VTa (T1.X. BloAoyikd TPO@IUA, evaMakTIKG kalaiua, BlodiaaTweva
£idn K.A)

‘EMeIYn TTANPOQOPIWV OXETIKA HE TO TIWG VO OKOAOUBTETE TTI0 BILCIKES
TTPOKTIKEC

‘EMeIyn déapeuong yia v avaykn BIOaIUwY TOUPICTIKWY TTPOKTIKWY.

‘EMeIyn kar@AAnAng vopoBeaiag.

XaunAn onuacia Tou amodidouy o1 TTEAATEG O BIwaINOTNTA

AMNo:
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ANMOoLOC TOUEQC 1) OPYOVIOUOC TNE KOWWVIAC TWV TTOALTWY (EQV 0 EPWTWUEVOC EKTTPOCWTEL Evav dopia
orto To SNUOCLO TOMEQ ) OO 0PYAVWON TS KOWWVIOC TWV TTOALTWY)

H Toupioriki avamruén oéBerair tn Biwoiudrnra

1. NMapakaAoVue OTWC avadEPETE MOCO CUUPWVEITE e KABe pia amod T akoAouBeg BNAWOELS OXETIKA UE
TNV TOUPLOTIKA QVATITUEN OTNV MEPLOXN 0O,
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2€ VEVIKEC YPOMMEG, OI ETITITWOEIC TWV TOUPIOTIKWY
avaTTugEwV Kal TTPOTACEWY Bewpolvial wg Eva TpdPAnua

Ta Béuara BiwaiudtnTag, CUPTTEPIAANBAVOUEVWY TwV
TIEPIOPIOTIKWY TTApayOVTIWY OXETIKA [E TOUG OIaBETIUOUS
mopoug, AapBdavovtal Ut dYIv aTOV TOUPIOTIKG
oxedlaoud/ToupiaTika oXEdIa

O1 pepovwpéves ToUpIOTIKEG avaTTUEEIC eAEyxovTal aTmd TN
Oladikagia oxedIOopoU OTTOTEAETUATIKAS XPAON TNG YNS
Individual tourism developments are

H exTiunon Twv EMTTOOEWY 01O TEPIBAANOV/ TV
Biwaoiudtnra epapuoletal aTig EeNIEEIC TOU TOUPIGHOU
QTTOTEAEOUATIKG

Ta 0IKOVOUIKA JETT XpNOIMOTIOI0UVTaI VIO VA ETTNPEACOUV TN
Biwao1uoTNTA TWY TOUPIOTIKWYV EEEAIEEWV.

O1 oupBouAég givar d1aBEaeg kai divovTal aToug
KOTOOKEUQOTEG OXETIKA JE TN BIWTIPOTTA TWV EPYWV TOUG

O1 ToupioTikoi Agitoupyoi mAnpouv ta mporTuTa Biwoiudrnrag.

2. MapakaAeioBe va avagépete o€ TOI0 BABUG CUPPWVEITE PE KABE pIa a6 TIC akOMOUBES dNAWOEIS OXETIKA
HE TIC TOUPIOTIKEG OPaCTNPIOTNTEG OTNV TTEPIOXN OOC:
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‘Exouv BeaTiOTEN KOI EQOPUOTTET KAVOVIOHOI OXETIKA JE TIG
TEPIBAANOVTIKEC ETTITITWOEIC TWV TOUPIGTIKWY ETTIXEIPATEWV.

Z€ VEVIKEG YPOUMES, OI TTPAKTOPES TOUPITIKWY UTINPECTWY
AapBavouv Wétpa yia T BeAtiwan TG Biwaiudtnrag Twy
dpaCTNPIOTATWY TOUG.
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O1 TagidiwTiKoi TTpdkTopes AauBdvouv utr 6yiv Ta BépaTa
Biwo1uéTnTag OTO TTPOIGVTA TTOU TTPOWBOUV Kal TIG
TTANPOQOPIEC TTOU TTAPEXOUV.

Ta 0IKOVOUIKA JETD XPNOIUOTIOI0UVTaI VIO VA ETTNPEACOUV TN
BIwo1UOTNTA TWV TOUPIOTIKWY ETTIXEIPAOEWV.

Ta cuoTAaTa TIOTOTI0INGNG XPNOIKOTTIOIoUVTAI YId ThYV
OIGKPIaT ETTIXEIPATEWY TTOU GUUHOPQUWVOVTAI JE TA TTPOTUTTA
BiwoiéTnTag.

MapéxovTal avamTugn IkavotATwy Kal GUPBOUAES kal
TPOWBOUVTAI OTIC TOUPIOTIKEG ETTIXEIPATEIC YIA TV EVIOXUON
¢ BIWaIPOTNTAC Twv PACTNPIOTATWY TOUC.

[ivovTal vépyelEg yia EuaioBbnToTToiNGN TWV TOUPICTWYV GTA
BEpata BIwaIPdTNTOG OTN XWPA KAl YIa VA TTNPEAGOUV
OXETIKA TIC dPOCTNPIOTNTEC TOUC.

3. Z& 010 Babud evowpdatwae n meploxr) oag KABe Wia amd T1¢ akOAOUBES BIWTIPES TTPAKTIKEG;

Ze peyaho | Zekamoio | KaBdhou
paduo Babuo

Mepiopiop6g NG TTPOORACNS TWV ETICKETITWY OE EUCIITBNTOUS PUTIKOUG
TOPOUC.

Mep1opIopag TNG TTPOORACNS TWV ETICKETITWY O€ EUCiTBNTOUC TTOANITIOTIKOUG
Kl 10TOPIKOUC XWPOUC.

Alarhpnaon g TOAITIGTIKAG KAl IGTOPIKAS TAUTATNTAC.

E@appoyn mpoypauudrwy TePIBAANOVTIKAG EKTTAIdEUTNG IO TOUG
ETMIOKETTTEC

[MPOCWTTIKA EKTTAIBEUCT KOl EKTTAIBEUTT TWV EPYACOMEVWY OE TTPOKTIKES
BiwaoioTnTag.

AwpeEc N £10Q0PEC O €I00C UTTNPETIWY YIa TIPATIVES TIPWTOROUAIES

Xpnolgotoinon TG yVWHNG TwV KATOIKWY Y10 TNV OTAPIEN TWV aTToQACTEWY
OXETIKA € TNV TOUPIOTIKA avATITUEN.
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