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A few questions

• Where do you work?

Government

Consultancy agency 

Employer

Interest organisation

• Who here has contact with employers about the
stimulation of cycling?

• Who here aims for contact with employers?



Why would a Dutch employer
invest in mobility?

SUSTA INAB IL IT Y

ACCESS IB I L IT Y

COSTS



Possibilities for stimulating
cycling
• Parking and facilities: bicycle sheds, showers, 

charging facilities, e-bike trials

• Allowances and regulations: kilometre-allowance, 
cashback on purchase of a bicycle, lease-e-bike

• Facilities for business trips: pool e-bike, pool cars

• Communication and promotion: culture, earn your
bicycle by cycling, ‘pat on the back’



Why should we encourage
employers?
• They don’t know what they can earn / achieve

• They don’t know how easy it is to take steps

• They don’t know where to start

• They don’t know how big the potential is

• It isn’t part of their usual work



Employer approach 
in Noord-Brabant

Today’s focus: Ons Brabant Fietst



Ambition of Noord-Brabant
To be the leading cycling province

of the Netherlands in 2020





Employer Platform 
Ons Brabant Fietst

• Goal: activating employers to start stimulating their
employees to cycle.

Methods:

• Informing

• Enthusing

• Connecting

• Researching

• Activating



Contents platform: how-to, 
suppliers, examples, discussion

www.onsbrabantfietst.nl/werkgeversplatform



Contents platform: baseline 
measurement

2 goals:

• Provide insight for employers into the mobility
behaviour of their employees: free baseline 
measurement to send out among employees.

• Obtain insight into mobility behaviour of Brabant’s
commuters

2700
Respon-

dents

Samenwerking met NHTV, bmn, D&B, provincie



Contents platform: inspirational
conversation

• Inventory: what do I do now?

• Inspire: what’s possible?

• Funnel: what’s useful for me?

• Guide: how do I do this?

• Connect: who else does this, where do I
find examples, which supplier can help
me?

Continue to inform through newsletter

Subscribe to the newsletter

https://brabant-mobiliteitsnetwerk.email-provider.nl/memberforms/subscribe/standalone/form/?a=_unmorl4lh&l=ufonvt1liv


Cooperate



Special attention for employers
around fast cycling routes 



Goals employer approach fast
cycle routes

• Motivate & activate employers around the fast
cycle route to stimulate cycling among their
employees

• Use knowledge on employees’ travel behaviour for
design and creation of fast cycle routes

• Increase employer’s engagement with fast
cycle routes



The start: administrative
agreement



Contents bicycle stimulation plan

1. What goals do municipalities have and what target groups
are central to their approach (WHY).

2. The way bicycle stimulation is shaped (HOW).

3. Specifically for the target group employers/employees 
(HOW):
1. How municipalities involve employers in the development and

promotion of fast cycle routes.
2. How municipalities actively contact and make agreements with

employers: stimulating and motivating them to improve bicycle
stimulation policy and use of actions/measures.

3. How municipalities actively use bicycle stimulation and concrete 
actions/measures in their own transport policy.

4. What actions/measures are initiated, when and by whom? 
Bicycle stimulation runs from the start of construction until
well after the new route is finished.



Efforts Ons Brabant Fietst are 
made-to-measure
1. Governments are not equipped for this role. Help the

different officers

2. Governments are also an employer

3. Help make the bicycle stimulation plan

4. Bring employers and government together for building the
bicycle stimulation plan

5. Contact employers, get them active, question the
employers, consult them



Diversity
companies 
around fast
cycle routes



Lessons

• It’s new for governments too: invest in knowledge

• Employers want guidelines and practical examples
and insight into effects

• Connection is necessary! Take enough time, and
don’t require results tomorrow

• Continuity to really create meaningful relationships

• Invest in discovering needs

• Convey enthousiasm and pride onto the region / 
province



Questions? Let us know

Bo Bos

Fast cycle route agent

06-41473104

b.bos@xtnt.nl

Jolanda Smit 

Bicycle director

06-11078501

Jolanda@onsbrabantfietst.nl

Marion Patist

Fast cycle route agent

06-18124915

Marion@onsbrabantfietst.nl

mailto:b.bos@xtnt.nl
mailto:Jolanda@onsbrabantfietst.nl
mailto:Marion@onsbrabantfietst.nl

