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1. BOBE]

OpraHckuTe POU3BOIM ce Oapaar Ha 1Ma3apoT M OBOj TPEH/ Ce 3roJieMyBa O TOJIMHA BO T'OJMHA.
[TorporryBaunTe cTraHyBaaT c¢ IMOBEKE CBECHM 3a IIMPOKUTE NPUIOOMBKH HA OPraHCKHUTE

IMPOU3BOJHU KAKO 34 HUBHATA 6J1arococmj6a TaKa U 3a MPUAOHCCOT KOH KMBOTHATA CpCAHHA.

Ho, 1 moxpaj pacTeuykuoT ma3ap ¥ NOBOJHHUTE Ma3apHU TPEHIOBU, OPTaHCKUTE MPOU3BOIUTENN
ce COOYyBaaT CO MHOTY NpEAM3BUIM 3a OICTaHyBame Ha HUBHUTE OusHucu. [lokpaj Toa mro
Tpeba aa ce eKCIepTd BO MPOU3BOJICTBOTO, MPOU3BOAUTENINTE Tpeba /1a MMaatr JIOMOJIHUTETHU
BEIITHHU 32 YCIHEIIHO JIa TM IPoaBaaT CBOUTE NMpon3Boau. [ToBekeTo of rocTamHUTE IPOrpamMu
3a MOJIPIIKA 33 pa3BOj HAa OPraHCKO MPOU3BOACTBO ce (hOKycHpaaT Ha MPOU3BOJICTBOTO, JOJEKA
MHOTY MaJIKy Cce IpaBH 3a pPa3BOj HA MAapKETUHI KalalUTEeTUTe Ha mpousBoguTenure. [la Taka,
POU3BOAUTENNTE Tpeda caMu Ja HajuaT Mazap 3a CBOMTE NpPoM3BoAM. [J1aBHO mMmazapoT 3a
OPTaHCKH MPOU3BOIM C€ HAora BO rojeMure ypOaHU LEHTPH, & OPraHCKUTE MPOU3BOIUTEIH O]l
pypaliHUTE cpeAuHM Tpeba Ja ycmear Ja CTUTHAT A0 c€ YIITe Manara IoIyJjanyja Ha
MOTPOIIIYBauX KOja € MOJArOTBEHa J1a Ky OPTaHCKH MPOU3BOIU U MOXKEOU Ja IUIaTh MOBHCOKA
nenn. Cemnak, oBaa MOTPOIIyBayuKa MOMYyJIallija YeCTONAaTH UMa BUCOKH OYEKyBarmba BO OJHOC Ha
KBAJIUTETOT M JIOCTAITHOCTA HA OPraHCKUTE Mpou3Boau. Bo 3emju kako Makenonuja u byrapuja
MOBp3aHOCTa TMOMely TOJeMHUTE MOTPOLIYBAauYKM LIEHTPH BO KOMILTO OOMYHO ce Haoraar
MOTPOILYBAYUTE HA OPraHCKUTE MPOU3BOAM M OPraHCKUTE IPOU3BOJUTEIM KOHM YECTO Ce
Haoraar BO OJJIAJICYCHUTE PypajHU CPEIWHU € Hepa3BHEHA. buiejku mpou3BoauTenuTe Tpeda
caMHM Jia HajlaT COOJBETEH HAYWH Jia T'M MPOJaJaT CBOUTE IMPOHM3BOIM, M MOKPA] MOCTOCUYKHUTE
OrpaHUYyBamba, MpoAaxdara Ha MPOU3BOIAM CO JOA3JCHA BPEIHOCT YECTONATH € CEPHO3EH
npo6iieM 3a rmoBekero Maiu npousBoauTenu. Co oryie] Ha MajauTe KOJIMYMHU U HeeuKacHOCTa
Ha JTUCTPUOYIMCKUTE KaHAIH, JIECHO € Ja ce pazbdepe 30mTo Tpeba ja ce HampaBHU MOBEKE BO
OJTHOC Ha Pa3BOjOT HA KaNalUTETUTE 3a MPoJak0a 1 MapKETUHT Ha OPTaHCKUTE MPOU3BOAUTEIH.
3aroa, 0BOj MpHUpaAYHUK MMa IIeJT Ja MPHUJIOHECE 3a 3roJeMyBamhe Ha 3HACHETO M BEIITHHUTE Ha
OpPraHCKHUTE MPOU3BOJUTENHU BO MOIJIE] Ha MApKETUHTOT U MpojaakdaTa Ha HUBHUTE MIPOU3BOIU

co rocedeH AKICHT Ha COBPEMCHUTC MAPKCTUHT aJIaTKU U U3BO30T.



2. MAPKETHUHI

EnnocraBHa neduHMI]a HA MAPKETHHTOT € JIeKa TOa Ce aKTHBHOCTH 3a: OTKPUBAME Ha JKEJIONTE
Ha TOTEHIMjaJHUTE MOTPOIIyBauu, o0e30enyBame Ha HHUBHA 3aMHTEPECUPAHOCT W HUBHO
cHa0ayBame CO MPOM3BOJIU 32 OCTBapyBame Ha JOOMBKA. MapKETHHIOT BKJIY4yBa Pa3IU4HU
acIeKTH KaKo INTO C€ pEKJIaMHUpame, OJHOCH CO jaBHOCTA, MCTPaXyBame Ha Ma3apor,
MEIUYMCKO TUIaHUpamke, AUCTpUOyNHja, TUTAHMpamke Ha mnpoAakba W MOJApIIKa Ha
norpouryBaunte. OBHE acleKTH C€ HACOYEHHM KOH TPUBJICKYBAakEe U 3aJpXKyBame Ha
MOTPOLIYBAUYNTE, NMPEKy KOHTHHYHpaHa HCIOpaka Ha MPOU3BOAU CO IOrojieMa BPETHOCT O]

OHME Ha KOHKYPEHTHUTE, TaKka IITO MOTPOLIYBAYUTE MOCTOJaHO K€ TU KyITyBaaT MPOU3BOJIUTE.

[TorpormryBaunTe ce 3aWHTEpECHpaHW Ja KylyBaaT OJpEIeH IPOU3BOJ 3apaJd HETOBUTE
CBOjCTBA, ILIEHATa IO KOJalITO CE€ HYIU, MECTOTO KaJe Ce HyAM M HAYMHOT Ha KOJIITO ce
npomoBupa. OBa ce HapeKyBa MapKETMHI MHKC. MapKeTHHI MHKCOT C€ OJHecyBa Ha
,CO3/IaBalb¢ Ha BPEAHOCT 3a MOTPOIIyBauyuTe M ja neuHMpa cTpaTemkara TMO3WIMja Ha

OJIpeJieH IPOU3BOJIOT Ha MMa3apoT.

[Ipen crpoBeayBameTO Ha KakBM OMJIO aKTUBHOCTH BO CMHCIIAa Ha MapKETHUHI, OPraHCKHUTE
Ou3HMcH Tpeba Ja MMaaT jacHa CIMKa 3a TOAa IITO CaKaaT Ja IOCTUTHAT NPEKYy CBOHTE
MapKeTHHIIKH akTHBHOCTU. Kora ce 3Hae mTo Tpeba /a ce MOCTHUTHE, TOTall € MOJIECHO Ja ce
Haj/le BUCTHHCKMOT HA4YMH M Jia Ce Mpe3eMaT BUCTUHCKHUTE YEKOpH. 3aToa, MOATOTOBKATA HA
eTHOCTaBEeH MAapKETHHIIKHM IUTaH MOXKE Ja TW 00e30emu moTpeOHHUTE OAroBOPH BO IOTJIEH Ha
nU30MpOT Ha Hajao0paTa MapKeTHHIIKA ONIMja. Pa3BuBame Ha €THOCTABEH MAPKETHHIIKH IJIaH
0apa OCHOBHO MCTpaXyBam€ Ha 1a3apoT, UITO BKIy4YyBa NPHUOUpame, MPOYUyBakEe U CyMUPAbhE
Ha wuHbopmarmuTe ona maszapute. OBa € 3HAYaJHO 3a Ja C€ OTKpHWjaT OdYEeKyBamara Ha
MOTPONIYBAYNTE, CHITHUTE M CITA0UTE CTPaHN Ha KOHKYPEHIIMjaTa U J1a Ce MPEIBUAAT IIPOMEHHUTE

Ha 11a3apoT KOM MOJKAT Jia BIIKjaaT Bp3 pabOTEeHETO.



3aroa, co 1eNn Jga ce o0e30emaT OJpeeHHM HACOKHM IMPU Pa3BUBAKE HAa MAPKETHUHT IUIAHOT,

OpraHCKHTE OM3HUCH MOJKE Jla HampaBaT OOW/I Aa ITOBOPAT Ha CJICTHUBE MpaIlamba;

Kane na ce nponanar npousBoaute?

Janu mocrou nasap 3a npou3BOAUTE?

Jamu mocron mnpepaboTyBau Ha KOJIITO

MOJKE J1a c€ TTOHY/IaT TPOU3BOAUTE?

Kou npopaknu xaHanmu aa ce u3depaT U KOU ce

HUBHUTE MPETHOCTH?

Jlamtm e BO3MOXKHO nda ce o00e30emau
KOHTHUHYHpPaHa [OHYJa Ha KOJIUYUHU CO

COOJIBETEH KBAJIUTET?

Janu mocTojar cHenujadu3upaHd TPOJaBHUIIN
WA CYIEPMapKeTH BO KOHMIINTO MOXE Ja ce

npojasaatr IpoU3BOAUTE?

Jamum Moxe nma ce o06e30enm edukacHa

JIOTUCTHUKA JIO TIETHUTE MMa3apu?

Kou ce nmpegHocTuTe Ha MPOU3BOIOT?

[Ito Tpeba ma ce HMCKOMYHHUIIUpA CO

Kaxko na ce cturne no norpouryBauure?

Mpe3eHTalMja  Cc€  TNPHUBICYHU  3a

MOTPOIITYyBaYUTE?

MOTPOIIYyBaYUTE?

Kako morpomryBaunTe ke ro mpemo3Haar | Kako  morpomryBaumte ga ro  mpobaar
IpOU3BOJIO0T? IpOU3BOJI0T?

Jann IIPOU3BOJOT u HeroBara | Co koro na ce copa®oTyBa BO NpOMOIMjaTa Ha

OPraHCKUTE MPOU3BOIN?

Janu coxpxuHaTta Ha INPOMOTHBHUTE

MaTtepHjaiu € pa3oupausa?

Jlanu mocTroM jaBHAa CBECT 3a OPTraHCKUTE

IIPOM3BOJM Ha Ma3apotr?

Kananurte KOMIITO ce KOPUCTAT 3a MPUCTAIl IO MOTPOLIYBAYUTE CEKOjIHEBHO €BOIyHpaaT. Bo
CYIITHHA, MHTEPHET U KJIACHYHUOT MApPKETHHT CE€ JIBaTa INIABHU MAapKETHHI KaHAIW BO KOHILTO
OousHucuTe Tpeda Ja r'M MHBECTUPAAT CBOMTE OIPAaHWYEHH PECYPCH 3a Jla TM MOCTHUTHAT CBOUTE

nenu. KiydoT 3a ycmex BO MapKeTHHTOT € BEIITHHATa Ja ce m3bepe HajaoOpaTa KoMOWHaIHja
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Ha aJlaTKM 32 OCTBapyBame Ha NeUHUpPAHHUTE IENH. 3aT0a, 3a Ja OUJaT yCHEIIHH OM3HUCHUTE
HajBepojaTHO ke Tpeba ga yrmorpedar KoMOWHAIM]a O] MAPKETUHIIIKHA aJaTKU U BO UHTEPHET U

BO KaCMYHUOT KaHaJ.

2.1 UHTepHET MAPKETHHI AJIATKH

Jlenec mOTpoIIyBaunTe C¢ TIOBEKE ce MOTIMPAaT Ha MHTEPHETOT 3a 1o0uBame nHpopmanuu. He
€ BaKHO KOJIKY € 100ap elleH MpOM3BOJl aKO HUKO] He 3Hae 3a Hero. [IpousBoaurenure Tpeda 1a
pasMuciIyBaaT 3a Toa Kako Ke Tro IMpOMOBHpaaT MNPOM3BOAOT U Ke TMpHUBiIeYaT HOBU
notpoiyBaud. UHTEpHET MapKETUHTOT HYJIM MO>KHOCTH 32 MHTEpaKIIMja co rojema morysamnuyja
MOTEHIMjaJTHM WJIM TIOCTOCUYKHU KYIYBAaud U € €JIeH Of HajUCIUIATIMBHUTE JOCTAIIHU MAapKETUHT
anaTku. VIHTEpHETOT OBO3MOXKYBa TIJI00ATHO TpPHUCYCTBO, 24 daca paHeBHO. HTepHeT
MapKeTUHTOT HYyIW IIHPOK CIEKTap MOXXHOCTHM Ha OpraHckure mnpousBoautenn. On
peKIamMHpame NMpeKy IJIaTeHH KaHald 0 MapKeTHHT MPeKy COIMjalHUTEe MEAMYMHU 3a Ja ce
J0TIpe 70 pacTeykara IMOmyialyja Ha KOPUCHUIM Ha MHTEpHET. Opranckute OM3HUCH HMMaat
MOXKHOCT Ja u30epar oj majerata Ha MapKEeTHHI ajaTKU IITO MOXKaT Ja TM KOpUCTaT

NOCANMHCYHO HUJIN Aa I' KOM6I/IHI/IpaaT Ha pa3/IM4YHy HAYWHU

HNuTepHer cTpanu

WHuTepHeT cTpaHuTe ce eKOHOMHYEH HAYWH MPOU3BOAOT, MPOU3BOJIHUOT MPOIIEC WIH OU3HUCOT
3a OpPraHCKO TPOM3BOJICTBO Jla C€ HalpaBaT BUUIMBM M Ja CE€ HampaBarT JOCTallHU
nH(pOpMaLUKTE 32 CBOjCTBaTa Ha MPOU3BOJIUTE U MPUAOOMBKUTE 04 HUB. MIHTEpHET cTpaHuTe
MOKaT Ja OuMJgaT WHTEpHET EKBUBAJCHTH Ha KJIACHYHHUTE OpOLIypH WM KaTajJo3uTe U ce
OJUTMYEH HA4YWH J]a C€ BOCTIIOCTABH JIEIOBEH HICHTUTET. J{ypu U pUpMHUTE KOUIITO MMAaT CaMO
JIOKAJIHU MOTPOLIYBa4M, KaKo IITO C€ MPOU3BOJUTEINTE HA CBEKU OPTAHCKU MPOU3BOIU, MOXKAT
na umaar OeHepUT OJ] MOCEAyBakbeTO Ha MHTEPHET CTpaHHWIla U WHTEPHET MapKETHHTOT.
EnHocTaBHUTE WHTEpHET CTpPaHMIM CE€ COCEMa COOJIBETHH 3a HWHIAUBUAYAIHHUTE OPraHCKU

MMPOU3BOJUTCIIM, HO CCIIAK BAKHO € HABPCMCHO Jia CC aXXypupa COApXKXKHWHATA W H3TJICAOT Ha
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cTpanuuTe. THTEpHET cTpaHUIUTE MOXKAT Ja UMaaT pa3lInyHu KapaKTepUCTUKH, Ila AypH U Ja

OBO3MOXYyBaaT Ha KyIyBauuTe J1a KylyBaar MPeKy HUB.

MapkeTHHI NpeKy npedapyBauu

Mapxketunr npeky npedapysaun (Search Engine Marketing) npeTcraByBa HHTEpHET IPOMOIIH]ja
IpeKy yrnorpedara Ha IJIATEHU peKJIaMU Kaje IITO Ce M0jaByBaaT CTPAHULIUTE CO pe3yJTaTH Ha
WHTEpHET TpebapyBaunTe. Pexmamure MoxaT aa Oumar Bo paznuyau ¢opmaru. Hexkou o HUB
Ce MaJId TEKCTyaJTHU PEKJIaMHU TOMery pe3yiTaTUTe O]l pedapyBamara, 10/IeKa APYrH TOBeKe
ce BU3YEITHH pEKJIaMH TOBP3aHH CO IMPOU3BOJA WM CO YCIyra, KOMIITO TH Ipe3eHTHpaar
MHCTaHT rpaduukure WHPOPMAIMM HA KOPUCHHUIIMTE, HA Ip. HOBU TMPOU3BOAM, II€HA H
npomoiuja, mpoaapauiia. OBoj BUI MapKeTHHT (DYHKIIMOHWpPA HA TOj HAYMH IITO PEKIAMUTE CE
MOBp3yBaar 3a OJIpeleHN 300pOBH KOW MHTEPHET KOPUCHHIIMTE T'M KOPUCTAT 3a Ja IPOHAjaatr
OJIpeJIeH MPOU3BOAN WK yciayru. OBa JaBa MOKHOCT OJPEICHU MPOU3BOAU WIM YCIYTH Ja ce

MPE3eHTUPAAT Ha MOTUBUPAHU MOTPOIIYBAYH KOUIITO BeKe ' OapaaT OBUE ITPOU3BO/IH.

OnTuMu3upame HA pedapyBadn

[IpebGapyBaunTe UM OBO3MOXXYBaaT Ha KOPHUCHHUIIMTE J1a HajaaT WH(GOpPMAIMK BpP3 OCHOBA Ha
300poBH, KpaTku ¢pasu win pedeHuI. OnTUMU3Mpame Ha mpedapyBayu € TMporec Ha
ONTUMH3UpPAE HAa COJIpKMHA BOOOMYaeHO o00jaBeHa Ha MHTEPHET CTpPAHHUTE, TAaKallTo
npebapyBaunTe ke ja MpUKaXKaT Kako Hajaobap pe3ynaTar npu mpedapyBame CHopel OIpeacH
300p. IlocrojaT pa3nuyHM aBTOMATHU3MpPAHU alaTKU KOWUINTO MOXaT Jla ce KOpUcTaT 3a
MOJJpPIIKA BO MPOLIECOT Ha ONTUMU3aLKja. Mamna Ha cajTOT € JHCTa Ha UHTEPHET CTPaHUIIUTE
KOjaIllTO OBO3MOJKYBa JIECHO TpedapyBarmeé Ha MHTEPHET COJApKMHHTE. Mamara HMCTO Taka
MPETCTaByBa ajaTKa KOjalllTO OBO3MOXKYBaa Ha MHTEPHET NpebapyBauuTe JIECHO Ja MPOHAjaaT
oJipe/icHa MHTEPHET cTpaHuIa. Taka, MMajKu Mara Ha CTPaHUIIUTE K€ UM TIOMOTHE Ha MHTEPHET
npedapyBaunuTe N1a TPOHA|AAT OJApPEJeHA HWHTEPHET CTPaHMIIA CIOpEd OJpeAcHH (KITYIHH)
300pOBH KOMILTO C€ KOPHCTAT BO mpebapyBameTo. MHOTY 01 KOMIAHMHUTE TPU OBOj METOJ Ha

pexnamupame ce Qokycupaar camo Ha Google kako Hajromem mpebapysad. Cemnak, ApyruTe
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npebapyBaun kako Bing m Yahoo wumaaT 3HauMTeneH yael BO MHTEPHET NMpedapyBameTO H

Tpeba 1a OujaT BKIYYCHH BO ONTUMHU3AIlH]aTa.

Il1aTi mo KJIuK

[Mnatu mo xmuk (Pay per click) e Momen Ha MHTEpPHET peKIaMHUpPame KOJIITO Ce KOPUCTH 32
HAcOYyBame Ha co00pakajoT Ha MHTEpHET CTpaHHUUTE. Bo 0BOj cilydaj OHOj IITO pekjIamMupa
maka Kora ke OuJie KIMKHATa HETOBOTO peKiaMa Koja ce Haofa Ha HEKOja MHTEPHET CTPaHMIIA.
OB0j MoJienT OOMYHO ce MPAKTHKYBa Ha CTPAHUIIUTE HA WHTEPHET NpedapyBaunTe (WU JIPYyrd
MHTEPHET CTPaHM cO rojeM coobpakaj). [Ipu oBa pexiiamuparme, OHOj IITO CaKa J1a ce PeKIaMupa
IJIaka 3a HETOBUTE PEKJIaMU Ja OuJaT MpUKaKaHH, KOra KOPUCHUIUTE MpedapyBaaTr CIUYHU
COAPXMHHM WJIM KOra KOPHCHHUIIMTE Ke KIMKHAT Ha OJHOCHHUTE peKJIaMH (HapeyeHU
CTIOH30pUPAHU JIMHKOBH WJIM CHOH30pHpaHdu pekiamu). ColMjalHUTE MPEKH, Kako MITO ce

®ejcOyk u TBuUTEp, UCTO TaKa, TO MPAKTHUKYBAAT OBOj MOJIEN HA PEKIaMUPAmE.

Pexnamupame co 6anepu

OBOj MoJieNT Ha peKJIaMHpame MPETCTaByBa MOCTABYBakhe HA BU3YEIIHU €IEKTPOHCKU PEKIIaMH,
Hape4YeHW OaHEepW 3a OJpENeH HAJAOMECT Ha OJPEJCHUW HWHTEPHET CTpPaHWIU. baHepute
(YHKIIMOHHMpAAT HA UCT HAYMH KaKO M TPAJAUIIMOHAIIHUTE PEKJIaMH 00jaBeHH BO CIHCaHU]a WIIH
BECHMIIM. THe I'M M3BeCTyBaaT IMOTPOILIYBAYUTE 3a OAPENCH IMPOU3BOJ WM yCiIyra W JaBaar
uHpOpMAllMM KOHWIITO C€ OYeKyBa Ja TM HacoyaT IOTPOIIYyBAYUTE KOH KyIyBambe Ha
npon3Bo0T. CUTE MHTEPHET MpedapyBaund U MOBEKETO MHTEPHET CTPAaHU CO TOJEM cooOpakaj,
HyJaT peKJIaMeH MPOCTOp HAMEHET 3a mpoaaxOa. KopucHUIMTE MOXKaT Ja TuiaTtaT 3a HUBHATa
peknama a 6uae objaBeHa OJpeIeHO BpeMe Ha OJIPEICHO MECTO Ha MHTEPHET CTpaHunute. Pop-
up pexkiaMute ce oOJIMK Ha peKIaMHupamke co 0aHepu Kaje mTo OAaHEepOT ce OTBOpa BO MOCEOCH
po30pel], Kora KOPUCHUKOT CO M3BPIIYBamke Ha OJpeicHa (PYHKIM]ja Ha MHTEPHET CTPaHMIIATa

ke ro akTUBHpPa HUBHOTO 110jaByBamE.
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MapKeTHHT NPeKy eJeKTPOHCKA MoITa

OBoOj Mozen mpercTaByBa METOJ 3a HUCHpakamke Ha MPOMOTUBHU HMH(MOpMAIMHM MPEKY
eJIeKTpOHCKa momTa. McnpakameTo e-opaku € eeH OJ HajIepCOHATU3NPaHUTe HAaYlHU 3a J1a
ce JoIpe A0 MOTPOIIyBayUTe U MPETCTaByBa MOKHA MapKEeTHUHT ajarka. EnekTpoHckute aapecu
Ha MOTPOILIYBAYUTE MOXAT Jja OMjaT codupaHu co TeK Ha BpeMe WU ja ce Kynart. biorosure,
MHTEPHET CTPAHUIUTE WIN COLMjATTHUTE MPEXU MOXKAT J1a OMJaT MECTO KaJe ITO KOPUCHUIUTE
ke MOJKaT J1a ce perucTpupaar 3a Ja Jo0uBaaT eNeKTPOHCKH nopaku. [IponsBoauTenure npeky
e-TIoIITa MOXKAT Jla ucrpakaaT MHGOPMATUBHU OUITEHH BO PEIOBHU TEPMUHU WM J1a UCTIpakaaT

OIIITH IPOMOTHBHH MTOPAKU HA HIMPOKA MOIyJAIija KOPUCHUIIH.

I'maBen mpoOieM e Toa INTO, MOTPOLIYBAYMTE IOCTOjaHO ce OOMOApAMpaHH CO PEKIAMHH
nopaku. McTo Taka, OCTOM M300MIJICTBO Ha WHTEPHET CTPAHHIIM KOWINTO HYAAT MOXHOCT 32
nobuBame OecryiaTHU OWJITEeHU WM WH(pOpMaluu. 3aToa, MPOU3BOIUTEIUTE Tpeda a u3rpaaar
BpCKa CO TOTPOIIyBauuTEe Mpe] Ja 3alovyHaT Ja HCIpakaaT MPOMOTHUBHU mnopaku. He ce
npernopauyBa "6omOapaupame" Ha MOTpoLTyBaduTe cO e-nmopaku. J1o0po e na ce ocurypu jaeka
MOTPOITYBAYMTE Cakaar Ja A00HjaT mopaka W Jia ja mpouuTaaT coapkuHara. OBa MoOXe Ja ce
MIOCTUTHE TPEKY HYACHE MOXKHOCT 3a TOOMBamke OCCIUTATHU MTPUMEPOITH, IPUKAXKYBAHE HA JEIT
O]l COZIp’)KMHATA WJIM HACJIOBOT Ha e-IopakaTa, MOHYy/a Ha MPOMOTUBHU MaTepUjaId WM IIaHCa

3a 10OMBambe Harpaja JOKOJIKY KOPUCHUIIUTE ja MPOYUTAAT €—TI0paKaTa.

baor mapkeTuHr

[IpercTaByBa mpomornyja mpeky odjaByBambe KOMEHTApH, MUCIICHA WK 00jaBu Ha (GOpyMH 32
IMCKYCHH 3a OJPEICHM TEMH WIIM TPOU3BOIM CO IIeN HMBHA mpomormja. Toa Moxke ma ce
HalpaBU WM MPEKy CBOj OJIOT WM TPEKy 00jaByBame KOMEHTapu BO Tyru OyioroBu. bioror
OOMYHO € ympaByBaH OJf CTpaHAa Ha WHAWBHIYAIId WIM Mald TPYNH U € HANUIIAH BO
HedopMaeH WM pa3roBOpeH CTWI. Toa MOXke Ja BKIy4yBa MUIIYBakE CTATUU TOBP3aHU CO
MPOM3BOJU, CTAaTHHM 3a OW3HWC, HAYMH Ha JKMBOT M HMCTUTE Cc€ O0OjaByBaaT Ha HWHTEPHET.
brioroBute He Mopa na OugaT HaMUIIaHW OJOTOBH, THE MCTO TaKa, MOXE Jla CE BHACO OJIOTOBH,
MOTKACT OJIOTOBM WJIM OJIOTOBU CO M300MJICTBO Ha CIMKHA M MHOTY MaJIKy TEKCT. biorosute

MoOXKaT Jla 6ugar Bo ¢opma Ha JMYEH JHEBHUK WJIM MOXKAT J1a CIyKaT Kako IIaTgopMmu 3a
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ousHuc wHbopmanuu win Tpomonuja. I[lotoa o6jaBuTe Ha OJOrOBUTE C€ IIUPAT MPEKY
WHTEPHETOT, OHMJICJKH C€ JI03BOJIyBa IMOBTOPHO O0OjaByBame HA WCTUTE CTAaTUM O]l CTpaHa Ha
Apyrd OJIOTOBH M MeAMyMH. YToTpeOaTa Ha HedOpMajeH CTHUJ Ha MUIIYyBambe MOXKE J1a Oujae
nobap HauMH 3a OpraHckuTe OumsHMcH Jna o0e30emat wuHpoOpManMM 3a HOBUHU 34
MOTPOIITYBAaYMTE, JOJ€Ka BO MCTO BpPeME T'M 3ajaKHyBaaT peJlallukTe CO HUB. bior o0jaBute
MOJKaT Jla COJAPXKAT CIUKHA M TEKCT KOWINTO YCHEIIHO Ke T'M Mpe3eHTHUpaaT mHpopMaruu 3a
MIPOU3BOIUTE WJIM MPOU3BOIHHUOT mporec. CIMKUTE OJf MPOM3BOJHHOT HPOIEC MOXKAT Ja ce
o0jaByBaaT 3a Jla ce MPEe3eHTHUPa Ha MOTPOLIYBAUYMUTE KaKoO Ce MPOU3BEyBa XpaHaTa, HEIITO IITO
€ BaXHO 3a c¢ IMOToJieM Opoj Ha TOTpOIIyBauu. PerentuTe, JOKATHUTE BECTH 33 XpaHa U
yoaBuTe (dororpadum O] MPOW3BOIM WM TPOU3BOJHHOT IMPOIEC, I0JaBaaT BPETHOCT Ha
COAPXHMHUTE Ha OJOrOT M MM JaBaaT Ha JIyleTO NMPUYMHA 33 Ja TM TOCETYBaaT IOYECTO.
bnorosute MoXxe 1a ce KopHucTaT 3a HH(POPMHUpamEe Ha MOTPOLIyBayUTe 3a 6epba Ha MPOU3BOAU
KOja MPETCTOM, JOCTAITHOCT Ha MPOW3BOAM WM 3a MecTa Ha mpomaxoa. [lonekoramr, omrykara
nanu OM3HUCHUTE Tpeba Jja KOPUCTAT OJIOT WM MHTEPHET CTpaHUIla MOXe Ja Ouze 30yHyBavKa u
Ja W3riena Temka. 3a Ja ce IMOEIHOCTaBH, OJOrOBUTE C€ MHTEPHET CTPAHMLM KOMIITO Ce
OecruiaTHHU, JIECHHM 32 KOPUCTEH¢ M OBO3MOXKYBaaT JIECHO W MOMEHTAJIHO 00jaByBame Ha
nHpopmanmu. [locTojaT HEKOJKy OecIaTHW W ITUIATCHW WHTEPHET ajlaTKH KOWIITO WM
OBO3MO)KYyBaaT Ha KOPUCHUIIUTE Aa kpeupaat osoroBu. WordPress € HajkopucTeH, HO TTOCTOjaT
u Blogger, Tumblr u maory apyru. Cekoj o1 HUB HyAM HEUITO MOMHAKBO, HO BO CYIITHHA CUTE
UM OBO3MOXKYBaaT Ha KOPHCHUIUTE Ja KpeupaaT HHIUBUAyaTHH OJOroBu. 3HAYW, aKo
(DMHAHCHCKUTE CpEACTBAa C€ OrPaHWYCHH, OJOTOT ke 00e30eau TPBUYHO TMPUCYCTBO Ha

WHTEPHET, JI0/IeKa MHTEPHET CTPAHMIIATa MOXKE Jia C€ KpeHpa MoA0IHA IOKOJIKY UMa ImoTpeda.

IMoakacT MapKeTHHT

[Torkact mapketunr (Podcast) Mmoxke 1a ce 06jacHM Kako HHTEPHET PajHo IMITO HE CE EMUTYBa BO
KUBO U MOXE Jla C€ CIIyIlla CEeKOTall Kora KOPUCHUKOT caka Ja CIIyIla 3a OJpeleHa Tema 3a
KOjamTo e 3anHTepecupaH. [loTkacToT € OOMYHO TeMaTCKa Ceprja Ha ayJauo WIH BHICO €MU30/IH
KOM KOPHUCHHKOT MOXK€ Jla TH CHMHE OJl MHTepHET W Ja ru ciyma. Ha npumep, oBa Moxe jaa
Ounar n300p Ha ayJaM0 CHHUMKH 32 OPTaHCKO MPOU3BOJCTBO, CIMYHO HAa PAJMO-EMHUCHH IITO Ce

CHUMAaaT BO TCKOT Ha OAPCIACH IICPUOA. IloBekeTo MOTKACTU CE€ HCTO Taka JOCTAaIlHu 3a
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npeTiuiaTta, Taka IITO HOBUTE €MU30JM aBTOMATCKH C€ Ipe3eMaaT Ha KOMITjyTepOT Ha
KopucHUKOT. [ToTkacTuTe 00MYHO ce OeCTIaTHH 3a CIIYIIATEIUTE W YeCTONaTH MOXKAT Ja Oujgar
CO3JIaJICHU CO MaJM WK 6e3 Tpomony. HarnperHuoT moTKacT MoXe Ja MPHUKaKe CIUKHU 3aeTHO
co 3ByKOT. [ToTkacToT ncTo Taka Moxe aa Ouze Bo ¢popma Ha ayquo—KHUTU. OBHE ayTHO—KHUTH
MOJKaT Ja OMIaT 3a MHOTY pa3lIM4HU TEMH, BKIy4yBajKH W OPraHCKO MPOHM3BOJCTBO. Tue ce
KaKo KJIACHYHUTA KHHTa, KOja HEeKOj ja YATa Ha IJIaC U TOA € CHUMEHO BO €MU30/Id KOHUIITO CE
o0jaByBaaT Ha MHTEPHET BO OJIPEICH BPEMEHCKH NEPUOJl U HA KPajoT ce HyJaT Kako ILEJIHHA.
Buneo-moTkact BKIydyBa BHUAEO KIMIOBH. VHTEpHET TEIEBU3UCKUTE CEPUU YECTO Ce
o0jaByBaaT KakKoO BHJEO MOTKacT. Bumeo mOTKacT OOWYHO C€ KOPUCTAT 3a PEKIaMHUPamE,
aMaTepCcKu CHHMKH, HOBHHAPCTBO MJIM CE€ KOPUCTAT BO CHHEPIrHja CO TPATUIIMOHAITHUTE
MEIUYMH TIPU CHPOBENYBambe HAa MApKEeTHHI KammnamH. [loTkacTuTe 0OOMYHO ce KOpUCTaT Ol
CTpaHa Ha OW3HHCUTE 3a peKJIaMUpamke Ha EKOHOMHYeH HauyuH. OBa ce MpaBU MpPEKy
MPE3CHTUPAkE Ha OM3HUCOT WIIHM MPOU3BOJUTEIOT KAKO PEJIEBAHTCH CEKTOPCKH EKCIIEPT, MPEKY

AUCKYTHUpakC HAa PAa3JIMYHU TEMHU CHUMCHH Ha IMOTKACT.

HNuTepHeT coonmuTeHna 3a MeIUYMHU

OBI/IG COOHH_ITGHI/Ija 3a I1e4aTrtoT C€ HallhuIaHUu HWJINn CHUMCHHU KOMyHI/IKaI_[I/II/I HACOUYCHHU KOH
HOTpOH_IyBa‘-II/ITe CO Leja aga ce 06jaBI/I HCIITO HOBO, IIOCTaBCHU Ha I/IHTepHeT MGI[I/IYMI/ITG.
I/IHTepHeTOT UM OBOSMO)KYBa Ha T'OJIEMUTC U MAJINTC KOMIIAaHHUU 1A HI/II_HYBaaT, aa ernpaaT n aa
CIIOJICITYBaaT BECTH MPEKY MHTEPHET, €THOCTABHO CO MUIIYBamke M 00jaByBame Ha COINCTBEHU
COONIITEHHja 32 MEIWYMHTE 3a COICTBEHW COJAPKHHH. TemMaTa Ha OBHE COOIITCHHA 3a
MEINYMHUTE MOXe Ja Ouze 3a OM3HHCOT, 3a MPOU3BOJAOT, Ma IypH M 3a 4YoBeK. MHTepHeT
COOMIUTEHH]jaTa 32 MEIMYMHUTE Ce IM3aJHUPAHU J]a TeHepUpaaT MeINyMCKO BHUMaHHE CO 11eT /1a
co3JajaT BUIJIMBOCT Ha Ouw3HucuTe. Twe MoxaT nga Oujmat Bo (opma Ha COOIIITEHHE 3a
MEIMYMHUTE, BECTH, M3jaBa 3a IedyaT WU BUJeo mopaka. COONIITEHHWETO 3a TedaT OOWYHO €
HAIIUIIIaHO BO TpeTO Jqune, 1 ueiu aa My IIOKa>XE Ha HOBI/IHapOT Nniin ypeI[HI/IKOT Ha MGI[I/IYMOT
JieKa coJipikaHata nHpopMaIija 3a oApeieHa IeJI0OBHa aKTHBHOCT, KOHKPETEH MPOU3BO/I, HACTaH
WIM JIMYHOCT € BpeaHa 3a obOjaByBame . OBa ce NpaBH CO HAACK JeKa HOBHHAPOT WIIH
YPEIHUKOT Ha HMHTEPHET MEAMYMOT Ke TO 00jaBH, CHOJACIM W paIlMpU MPUIOKEHOTO

COOIIIITCHUC 3a MCIUYMMUTC.
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HoBuHcKM OMJITEHH

JleHec MHOTY OpraHCKM OW3HHCH KOpHCTAaT WHTEepHeT HOBUHCKM Ountenu (News letters) 3a
IMpEKTHA KOMYHHKAIHMja CO TOTPOIIyBauMTe M HUCropaka Ha uHpopmarnmu. E-momrarta ce
KOpUCTH 3a HWH(MOpPMHUpamke Ha TOTPONIYBAaUYMTE 3a OAPEACHU MPOU3BOJAM, HOBHHA 3a
MPOU3BOJICTBOTO, MPOJAKHU TNPOMOIMM M MPOAAKHHU JIOKAIUH, MPETCTaByBambe Ha HOBH
pELIeNITH WM COBETH 3a XpaHa. [IpeKy e-momirara JIeCHO € J1a ce CIOAeIyBa, a HHPOPMaLUUTe
MOJKaT Ja TMaTyBaaT Op30 aKO COApXKMHATA HAa OWJITEHOT € WHTEPECHa 3a TOTPOIIyBaudUTE.
[TonanmpeaHUTE OPraHCKKM OM3HHUCH MOXAaT Ja KOpUCTAT coPTBEp 3a AUCTPUOYHpamHe HOBHHCKU
ountenu no e-nomra. OBoj coTBEp OBO3MOXKYBa CIIEACH-E JAIM e-IoIITaTa € OTBOpeHa WU
nperpareHa, a UCTO Taka aHAJIM3Mpa KOW JIMHKOBU COAPIKAHW BO OWJITEHOT OMJIE HAjuecTo
kiukHatH. OBaa aHaJM3a MM IoMara Ha OpPTaHCKWTE OM3HHCH Jla T pa3depar MHTEpecuTe Ha
MOTPONTYBAYUTE | JIa CE aIalTUpaaT Ha HOBUTE Ta3apHU TPEHI0BH. J[OTIOTHHUTEIHA TIPUI0OUBKA
0J1 0BOj CO(TBEp € TOa IITO MMOPAKUTE MOXKeE J1a ce Mpakaar 0e3 OormacHOCT Ja OuaaT OTCTpaHeTH
on CIIAM ¢untpure Ha komrmjyrepure. JImuHuTe mpoduiu 3a e-moimra He JI03BOJyBaaT
KOPHUCHUIIUTE Jla UcIipakaaT nmoeke o 50 mopaku BO MCTO BpEME, 3a J1a C€ CIPEUYM IIHUPEHE Ha
CIIAM. TIlocrom romem wu300p Ha codTBEp 3a MAPKETHHI TPEKy OWUJITEHHW HCIpaTeHH IO
eJIEKTPOHCKA TomTa. Mo)xeOH HajImo3HaTHOT, KOj UCTO Taka 006e30eayBa MOKHOCT 3a OECIUIaTHO
kopuctetbe € MailChimp. MailChimp e necen 3a ynorpeba W HyAM TOTOBH TEpKOBH 3a
HOBMHCKM OWJITEHH, IU3ajHUPAHU 3a KOPHUCTEH-E MpeKy conujanaute mMeamymu. MailChimp
00e30emyBa M ymaTcTBa 3a KOpUCHHUIIUTE. YmaTcTBoTo "3amounere co MailChimp" onwmmryBa
KaKo ce Kpewpa JIHCTa CO aJIpecH 3a e-TOoIlTa U UM MoMara Ha KOPUCHHIIUTE Ja TO UCIpaTar
MPBUOT HOBUHCKU OwmnreH. Mcto Taka, o0e30emyBa moBpaTHH WHGOpMAIMK 32 HAJMHOTY

KIIMKHATHUTC JIMHKOBH BO UCIIPATCHUOT HOBUHCKU OUITEH.

2.2 MapKeTHHI NpeKy COUMjAJTHUTE MeTUYMU

CoumjanHuTe MEIWyMU C€ HMHTEPHET IUIATGOPMHM M AIUIMKALMU KOWIITO TW HWHTErpupaar
TEXHOJIOTHjaTa U COIMjaITHaTa WHTEpaKIMja 3a pa3MeHa Ha WHQpopManuu BO (GopmMa Ha TEKCT,
CIIMKH, BHJEa W ayauo. Bo TEKOT Ha MociiefHaTa JeleHHja COIUjaTHUTe MEJIWYMH CTaHaa

CYIITUHCKH €T OJ] )KUBOTOT Ha MOTPOIIyBauuTe, MMa AypU U U300pPOT HA MOTPOLIYBAYUTE TPU
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KYIyBalbeTO C¢ TOBEKE € I10J] BJIMjaHHWE Ha COIHjATHHTE MEIUyMU. MapKEeTHHTOT MpeKy
COIMjATHUTE MEIMYMH € YIoTpeOdaTa Ha COIUJATHUTE MEIUYMH 3a TIPOMOBHPAkE Ha MPOU3BO/T
wi ycinyra. Jlogeka mpes caMO HEKONKY TOJAMHHM OW3HUCUTE pa3MHCIyBaa Jald Aa Oupjar
aKTUBHHU BO COIMjATHUTE MEIUYMH, JIEHECKA € TEIIKO JIa Ce 3aMUCIIH MapKETUHT KaMIlama 0e3
KOMITOHEHTAa BO COLMjaJIHUTE MeAuyMHU. OTTyKa, COL[MjaIHUTE MEMYMHU CTaHAa CYIUTHHCKHU [
BO mpojaxk0ba 3a OW3HHUCHUTE KOMIITO CE€ cTpemMaT na oOe3bemar m00pH MOTPOITYBAyH.
ConmjanHuTe MEIUYMH TO TNPOMEHHja M HAUYMHOT Ha KOJIITO c€ Nepuenupaar JIyrero u
omsHucute. Jlenec u 3a OM3HHCHUTE € HABUCTHHA BAXKHO JIa CE MMa MHTEPHET MPUCYCTBO, OBA
MHTEPHET MPUCYCTBO CC TMOBEKE C€ OIEHYBa KAaKO Ba)K€H (PaKTOp 3a CEBKYMHHOT HMHII Ha
ousHucotr. ConujaTHUTE MEIUYMH CTaHaa HE3aMCHJIMB H3BOp Ha WHGOpMAIMU, Kako 3a
MOTPOIIYBAYUTE TaKa U 3a OM3HUCUTE. BU3HHMCHTE TH KOPUCTAT COLMjaTHUTE MEANYMH 3a Ja IO
mpoBepaT IUTHTATHOTO TPUCYCTBO HAa KaHAMIATUTE 3a BpaOOTyBame, Ja MpoBepyBaar
nH(pOopMaLUY 32 KOHKYPEHTUTE OpEeHI0BH U MPOU3BOIU U JIa T OCO3HAAT Ma3apHUTE TPEHIOBH.
[ToTpomryBaunTe KOpUCTAT COIMjaTHM MEIUYMH 3a Ja TH MpoBepaT MHGOPMAIMUTE MOTPeOHU
Ja HampaBaT W300pyM HAa TPOU3BOJIM 3a KYIyBame, PECTOpaHU 3a IOceTa, OpeHJOBH 3a
KOpHUCTeHe W MHOry Apyru paboru. Ce 4YMHHM JeKa JCHEC CUTE ro OapaarT AWTUTATHOTO
MPUCYCTBO Ha HWHTEPHET KakKo TIJlaBeH HU3BOp Ha uH(popManuu. 3aToa, MapKeTHMHIOT Ha
COIIMjATHUTE MpEXH cTaHa ¢GakTop 3a ycmex Ha OusHucute. [loTpomryBaumTe KOpHCTAT
WHTEPHET 3a Jia MPOBepaT: Jaiu OM3HUCHUTE TH aXypupaaT CBOUTE CTPAHHUIM HA COLUjaTHHUTE
MEANYMH, [IeJTa HA MPOU3BOJICTBOTO M CTABOBUTE HAa KOMITAHUUTE, IITO IPYTHTE JIyf'e BENatr 3a

HEKO] MPOM3BO/T WJIH 3a KOMITaHH]a U JIa TPOHA]1aT MHOTY JPYTH JI€TaU 32 HUB.

Ce¢ moBeke opraHcku Ow3HucH TO Tpudakaar OBOj TPEHI, OWIEJKM WMaaT IOTOJHUTEITHU
NpUIOOMBKHU O] COLMjalTHUTEe MenuyMu. buzHucure Mopa 1a pazdepar mTo UM € MOTpeOHO Ha
MOTPOINYBAYUTE 3a Ja TH 3aJ0BOJIAT HUBHUTE TMOTpeOM. 3aToa, KOMYHHUKalHjaTa Co
MOTPOIITYBAYATE € MHOTY Ba)KHa, a COLHUJAIHUTE MeAuyMH o0e30emyBaaT JHUPEKTEH,
MEPCOHATM3UPAH ¥ HACOYCH KOMYHHUKAIIUCKU KaHaJ co MoTpolryBaunTe. COIHjaTHUTEe MEINYMHU
MOXKaT Jla ce KOpPUCTAaT KAaKO pEJaTHBHO €BTHMH HAYMH 3a CIPOBEAYBAHkE HAa MPOMOTHBHHU
KaMIlalkbu. 3aToa, COIHUjATHHTE MEIUYMH MPETCTaByBaaT TPOIIKOBHO edHUKAacHA Ma3apHa
MOXHOCT, MCTOBpEMEHO 00e30e1yBajKu MOXHOCT Ha OM3HHUCHUTE TMOAO0OPO Ja TH Ccorjeaaar
npedepeHIuTe Ha MOTPOIIyBaYnTe. MapKETHHTOT MPEKY COLUjATHUTE MEIUYyMHU € TPOoIeC Ha

NPUBJICKYBalk¢ HAa BHUMAHUETO HA TOTPOIIYBAYUTE KOH MPOM3BOIUTE U OH3HHCOT CO
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KOPHUCTEHhE Ha CONMjaTHU MeaAnyMu. Ho, ncTo Taka 1 HaunH 3a MOBP3yBamke U MHTEPAKILKjaTa co
MOTPOIIYBAaUNTe, KaKO M HAYWH 32 Kpenpame Ha KoHekiuja. Co KOpHCTeHme Ha COIMjaTHUTE
MEIWYMH, OPTaHCKUTE OHM3HHCH MOXKaT Ja ja pacKakaT CBojaTa IMpHUKa3Ha Ha rojeMm Opoj
MOTPOLIYBauM, Ja ja 3rojeMaT NpPEerno3HATIMBOCTa W pemyTalujara Ha MPOU3BOAOT WU
OM3HUCOT U CO Toa Ja 00e30enaT momoopa nmpoaaxkoa. Cekoj cornujageH MEIUyM € pa3linueH U
MMa CBOM HAYMHHM 3a MPHUBJIEKYBambe Ha KOPHCHUIM U MOCETUTENH. 3aT0a, BO MPOJODKEHHE €

AaJICH KPATOK IIPETJIC Ha IMOBEKETO ITO3HATH COI_[I/Ija.HHI/I MCIUYMMU.

2.2.1 AnaTku 3a MapKeTHHT MPEeKYy COUUjaTHN MeInyMH

CoumjanHuTe MEIUYMH CE MIPOIIMPHja CO TEKOT Ha TOJMHUTE, JIEHEC THE BKIIyYyBaaT rojieM 0poj
Ha COIMjaTHM MPEXHU, CEKO] CO CBOj YHHUKATEH CET KapaKTEPHUCTHKH KOHUIITO 00e30emyBaar

Pa3IMYHUA MOKHOCTH Ha CIIPOBEAYBab€ HA MAPKETHHT MPEKY COLUjaTHUTE MEIUYMHU.

DejcOyk

®ejcoyk (Facebook) e commjasina Mpeka mTo ja kopucrar moeke oa 900 MUIHMOHM JTyre.
I'maBHa nen Ha kopucHUIUTE HA DejcOyK € KOMyHHKalKja CO IPYTU MPEKY TEKCT, CIIUKH, ayIuo
u Buzea. Jlenec, mosekero OwusHHcH ro kopucrar dejcOyk 3a mpomolja HAa MPOU3ZBOAM H
KOHTAKT CO MOCTOCYKUTE M MOTEHIMjaTHUTE NOTpolryBaun. busnucure npexy dejcOyk Moxar
Ia KOMYHHIIMpaaT JIMYHO CO IOTPOUIYBAaYMTE M Ja TW OTKPHjaT HHUBHUTE mpedepeHnn u
notpedu. Co MmomoIn Ha MaMeTHUTE TeseOHU U Oe3)KMYHATa HHTEPHET TEXHOJIOTHja JOCTAITHH
BO JICHEIIHO BpeMe, MHTepaKIjaTa € Op3a u secHa. OpranckuTe OM3HUCH, UCTO TaKa, MOXKE J1a
nMaatr OeHedut o1 KopucTemeTo Ha DejcOyk Tpeky pa3BojoT Ha 0a3um Ha TOAATOIM 3a
MOTpOITyBa4YM, W Jia ja 3rojemMaTr mpoaaxkbarta, na mupaT WHPOPMAlUM 32 HUBHOTO
MIPOU3BOJICTBO U Ja UM OBO3MOKAT Ha MOTPOIIYyBauuTe Ja 03HAAT 32 HOBHUTE MPOHM3BOIU U

IIPOU3BOJHU IIPOIPAMH.

dejcOyk objaBuTe Tpeba /@ ce mpaBaT PEAOBHO, BAXKHO € Jla CE UMa aXypHUpaHa COJPKUHA, HO
TOA J]a HE Ce MPaBH MPEMHOTY YecTo. EHant THEBHO WM TOMAJIKy € JIOBOJHO Ja ce 00jaByBa Ha
@ejcoyk. OcHoBHaTra wuueja 3a OusHHMcHUTe KomIuTo Kopuctar dejcOyk e ma oljaByBaar

WHTEPECHU COAPKUHU cO Ien Aa aobuere moseke "nmajkoBu". Kora kopucHunute Ha DejcOyk
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JajKyBaaT HeKoja o0jaBa MM CTpaHMIIA, HUBHUTE JIAJKOBU C€ MPUKaKyBaaT Ha HUBHUTE DejcOyk
MpUjaTeIu, JaBajKu MOKHOCT OM3HUCOT WJIM CTPAHHUIIATa CO MPOM3BOJU Ja OMAAT BHUJICHU O]
rojem Opoj myfre. Co Taa men OpraHCKUTE MPOU3BOIUTENIM MOXKAT Ja 00jaBar y0aBa CIHMKa O]
¢dapmaTa, HEKOj MPOU3BOJ WM TMPOU3BOAHA AaKTUBHOCT. OBHE BH3YelHH O0jaBM MOXaT Ja
MOMOTHAT 332 KOPUCHHIIUTE Ja TOo pa3depar NMpPOM3BOIHHUOT IMPOIEC W Ja pa3BUjaT MOCHIHU
KOHEKITMU. 3a Ja Owjar JiajKkyBaHW M CIIOZCJICHH, OOjaBEHUTE COAPKWMHU Tpeba ma Owmmar

UHTEPECHU, aKTYEIIHU U IIPUBIICYHHU.

[ToBp3yBameTo CO IPYru MPOU3BOAUTENH 3a 00e30e1yBame U 00jaByBambe Ha CITMYHU CONPIKIHU
(coBeTH 3a TpaguHApPCTBO, MHGOPMAIMK 3a 3€M]jOJICIICTBOTO, HOBUHHU 3a XpaHa) U MeryceOHO
MIPOMOBHpakE € O/UIMYHA TAKTHKA Ja Ce MpUBJIeYaT oBeke ciea0eHun. JJokoiIKy e moTpeOHo
OM3HMCUTE MOXAaT Ja ja MpUiIarofar 3a CBOUTe MOTpedu cBojata PDejcOyK cTpaHUIla, MPEeKy
KOPUCTEH-E Ha Pa3IMYHU ClielrjanHo nu3ajuupanu dejcoyk amnukanuu. VcTo Taka, MoXxe 1a ce
nonane u pyHKIMja 3a HHTEPHET mpojaBHUIa Ha dejcOyK co J0aBame Ha CTPAHHUIU U OIIIUN
3a mponax0a, Kaje IITO KOPUCHHUIIMNTE K& MOXAT Jia HapadyBaaT MPOU3BOIM NPEKY CBOHTE

®ejcOyK CTpaHUIIH.

TBurep

Teurep (Twitter) e couujasieH MeIUyM KOJIITO C€ KOPHCTH 3a Ipakame KpaTKH IOpaku
(makcumyMm 140 kapaktepu) Ha Mpexa oa nosp3aHu kopucHunM. Hax 500 Munmonu snyfe ro
Kopuctar TBuUTep Kako anaTka 3a HehopMaaHa U HemocpeaHa KOMyHuKaluja. TBUTep mopakure
WU TBHUTOBH, ,, Tweets”, ce HaMEHETH Jla ce€ COCTaByBaaT JieCHO M Op30. IlocTtojaT HEKOJIKYy
BUJIOBU TBUTOBHU: OIICEPBALMU (IITO MHUCIAT WJIH ILITO YYBCTBYBAaT KOPUCHUIIMTE), MPETIOPAKU
(cratuu, BuAea WIM MY3MKa), HACTaHW (JMHKOBU /10 JIOKAJHM HACTAaHU Ha Ip. 3a XpaHa WU
3€MjOJIeJICTBO), TIOBTOPEHH TBUTOBU , Retweets”. (moOMEHM TMOpaKW KOW KOPUCHUIIUTE TH
MpenpaKaaT Ha CBOUTE NpujaTesn). TBUTEp € MO3HAT MO CBOJOT OMYIITEH M Pa3TOBOPEH HAYMH
Ha KOMyHHKaIi#ja. MOXHO € Jia ce rpakaaT TBUTOBH Ha CUTE CIEIOCHHUIIN WIIM CaMo 3a OApEACH
Kpyr Ha ayre. MicnpaTeHuTe TBUTOBM MOXaT Ja OuAaT BUJACHU U O] KOPUCHHUIIUTE KOU HE Ce el
OJl KpyroT Ha MpHjaTesd, Ha TOj HAUYWH UCIpPATEHUTE UHPOPMAIMK TOMHPaAaT 10 MHOTY TojeM
Opoj Ha kopucHuIM Ha TBuTep. buzHucure Moxkar ga ro kopucrat TBUTEp 3a Ja MpuUcCTaIar a0

orpomHa 0a3a Ha MOTEHIMjaJIHU MOTPOIYBAYH U JIa ja HICKOPHUCTAT Taa MOXKHOCT J1a ja pacKa)ar
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MpuKa3HaTa 3a CBOJOT TPOW3BOA WM Ou3HHUC. TBUTEp TPOPWIOT HA OPraHCKHUTE
MPOM3BOJICTBOAMTENIM MOXE Ja T0 Clenar jyre KoM cakaaT jJa noOujaT uHbOpMmanuu 3a
HpOI/IBBOI[I/ITe NN HpOI/I3BO,Z[HI/IOT npouec NI 3a ynoraTa Ha oz[pe;[eH HpOI/ISBO,Z[I/ITeJI BO
OpPraHCKOTO JBWXEHe. busHucute 00MYHO T KopuctaT TBuUTEp mpoduimTe 3a Ja riacupaar
nH(OpMalMK 32 HOBWHM, HACTaHW WJIU MPOM3BOAM. Taka, TBuTep MoXe Ja Owjie KOpHCHA
aylaTka 3a HH(GOPMHpamke OKOJy MOCTOeYKaTa IMOHY/1a Ha JIOCTAITHA KBAJIMTETHU MPOU3BOAM Ha

OIMPCACIICHO MCCTO U 3a OAPCJCHA LICHA.

Jlvuan mpodmiaM MoOXaT Ja KOPUCTAT M WHAWBUAYAIHUTE MPOU3BOAUTENM, WICHOBH Ha
CEMEjCTBOTO WJIM BpPAaOOTEHHM KOWIITO C€ BKIYYCHH BO IPOILECOT Ha MpOou3BoAcTBO. OBHE
npoduiar MOXKaT Ja OMJaT MCKOPUCTEHH KaKO BPCKHU CO jaBHOCTAa. JIMPEKTHUTE MOpaKku BO
KOMILITO C€ UCTpaKamaaT COAPKUHHI KOU K€ C€ MHTEPECEHH 3a IMOTPOIIYBAYUTE MOKE J1a CIIYKaT
3a TpaJiekhe Ha peNaliy co HUB. TBHUTEp € HajeeKaceH 3a MHTEPaKIMja CO MOTPOLIYBAYHTE:
KOTa IOTPOINYBAaYMTE HMaar TMpallamke, MOXE Ja Cce JajgaT OATOBOPH M Jla C€ CO3Iaje
HETocpeHa KOMYHUKaIja. 32 MPOM3BOIUTEIIUTE KOHIITO Y)XHBAaaT BO MPOAaKOaTta W WMaar
[I0CTOjaHa KOMYHHMKanuja co mnoTpomryBaunte, ®dejcOyk um TBuTep ce HaeanHU alaTKU 3a
IIPOMOBHpakE Ha MPOU3BOJICTBEHUOT Om3HKC. [Ipu modeTok Ha KopHucTemeTo Ha TBurep Tpeda
Ja ce OJJTyYd Jadu Ja c€ OTBOPH Mpoduit 3a KOMIaHWjaTa / OM3HUCOT WM JIMYEH MPOQUIIL.
Nmero na mpodunor Tpeba ma Ouae MCTO WIM KOJKY INTO € MOXKHO TMOOJUCKY JI0 UMETO Ha
KOMIIaHH]jaTa, KaKo MOTPOIIyBaynTe OM MOKelle JIECHO Aa ro Hajaat. HajaoOpo e KoMIieTHo faa
ce 3a0erexu mpopUIOT NMPEeKy J0a/1aBabe Ha MHTEPHET CTPAaHUIIATa, Pa3HU alUTMKALIUH, CIIMKU
W T033/IMHA TIpeJl Jla ce MOoYHeTe na Oapame cienOeHuIy. VcTo Taka, MHTEpHET ajlaTKUTe Ha
http: // Twitter.Grader.com Mo’ke 1a ce KOpUCTaT 3a MpoBepka Ha euKacHOCTa, MPOBEpKa Ha

OpojoT Ha cIeAOCHUIIM U BIMjaHUETO IITO CE UMa BP3 THE CIICTOCHUIIH.

JyTjyo

Bo MomeHTOT BHieo conpkuHuTe ce moBeke o1 60% o1l BKYITHHOT UHTEPHET cooOpakaj. JyTjyo
(YouTube) e HajkopucTeHaTa WHTEPHET BUAEO IUIargopma, M € eneH Of HajeuKacHHUTE
MEIUYMH 3a peKjaMupame. JyTjyd mMa Haj eqHa MuJIMjapAa KOPHCHHUIM KOW TH TJieaaar
o0jaBeHUTE BHJEa M € paHTHpaHa KaKo BTOPO paHTHUpaH NpedapyBadoT MO OJHOC Ha

nomnynapHocT. JyTjy0 HCTO Taka ce KOPUCTH Kako Iutat¢opma 3a BUAECO MAapKeTUHT. buznucure
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MOJKaT Jla UclpaKkaaT MPOMOTHBHHU, HHPOPMATUBHH, SAYKaTUBHH BHJICA M BHI€A CO HHCTPYKIIUU
HAMCHETH 33 HHTEPHET KOPUCHUIIMTE. bI3HMCHTE MOXKAT 1a HampaBaT OecIuiaTeH KaHall ITO Ke
ro KOpHUCTar 3a pexinamupame Ha Jytjy0. Ha nmoueroxor JyTjyd Hynu OecriatHu yCiayrd, oAeKa
CO 3roJIEMYBAIETO Ha MOMYyJIapHOCTa yciayrure ce Hamnakaar. Ho, JyTjyo He e camo miardopma
3a mpuKadyBame BHeo. McTo Taka € u commjanHa mpeka. OcBeH OecraaTHOTO 00jaByBambe
BHUJICa, IOCETUTEINTE MOKAT J1a CliefaT oapeneHu JyTjyd KaHamu, 1a KOMEHTHpaar, Aa J0aBaat
npujaTeNd, Kako W Ja crojaeinyBaaT coapkuHd. CuTe OBHME ONIMM TPHIOHECYBaaT 3a
NIPUBJICKYBamE Ha MoceTuTeNu. MiMero Ha kaHaoT Tpeba 1a Ouze JTUPEKTHO MOBP3aHO CO UMETO
Ha KoMITaHHWjaTa / OpeHJ0T / MPOU3BOIUTENOT. bloroBUTE MM MHTEPHET CTPAHUIIUTE MOXKE J1a
ce moBp3ar co JyTjyd, CO MOXKHOCT MOCETHTEIIMNTE aBTOMATCKH Jla TH TOCETaT W jJa Ao0ujar
npucran A0 objaBeHUTe MH(POPMAIMM U HA TO] HAYMH Ja J03HAaT 3a OM3HHCOT WJIH 3a HEKOj
npou3Boa. [lonumaTta Ha JeBaTa M JeCHATa CTpaHa Ha KOHTpOJHATa Talia Ha CeKoj Mmpoui
MOJKaT Jla c€ KOPUCTAT 3a MOCTaBYBamke Ha MPOMOTUBHU COAPKUHU. CIIMYHO HA TEKCTYaTHUTE
COJIP)KUHH, BHJICO—COIPKHMHUTE Tpeba ma Oumar pereBaHTHU 3a Ja ja TPHUBJICUYAT IIeJHATa
nyOsinka. 3aroa, 0/ CYIITHHCKO 3HAuYeHE € Jla Ce 3Hae INTO caka LeiHara myonuka. [Tocrojar
pa3NMYHM TUIOBU BHJea KOMILTO MMaaT pa3jindeH MapkeTuHr. HajaBute ce BOBeIHM BHJea 3a
onpesneH OM3HUC, POU3BOJI, HACTAH WIK yciyra. Bujeara co HajaBu Tpeba ma OuaaT KpaTKu U
enHoctaBHU. CBEIONITBATA CE BUJEa BO KOH IMOTPOITYBAYUTE, CONICTBCHUIIUTE MIIM BPaOOTEHUTE
300pyBaaT 3a MO3UTUBHUTE MCKYCTBA IIITO TM UMAJIe CO OM3HUCOT UITH CO MPOou3BoI0T. Hajuecto
[IOCTAaBYBAHUTE Mpallalkba U OATOBOPU OJf MHTEPHET CTPAHUIMTE MOXE Ja Ce MPETBOpaT BO
BUjc0. Buyeara co ymarcTBaTa MOXe Jla c€ KOPUCTAT 3a Jia ce MPUKaKe HAYMHOT Ha KOjIITO Ce
npaBat oapeneHu pabotm. Ha mpumep, Moke aa ce MOKake Kako ce OATIeqyBa OJpeicHa
KyJITypa WIH KaKo ce MOAroTBYBa 0OOpPOK CO KOPUCTEHE Ha OJpeleH mpousBoau. Tpeba ma ce
¥Ma Ha yM JeKa BHUMAHHETO Ha TJIEJayuTe Tpae pellaTUBHO KPAaTKO BpeMe, Ma 3aToa He ce
npenopavyBaaT JOJTH Buea. AKO BHIECOTO € A0JTO, Tpeba a Oujae JOBOJHO 3a0aBHO WM Ja TH
WHTpUTHpA TJIEJJauYuTe 3a Ja cakaaT jga ro riemaar. [locrojar W amaTkm 3a aHaimu3a Ha

e(pMKaCHOCTa Ha BHJICO—PEKIAMHUPAETO Ha JyTjy0, KOMIITO Ce JOCTAITHU 32 KOPUCHUILIUTE.
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IIunTepect

[Muntepect (Pinterest) nma Hag 70 MUIMOHN KOPUCHUIM, HapeyeHH "pinners", 01 KO OBEKe 0J1
80% ce xenu. [IuHTepecT e BUpTyenHa Tabsa 3a OrJlacyBamke Ha KOJjalllTO KOPUCHUIIMUTE MOXKAT
Jla crojieslyBaaT CIMKU co "mpukadyBame'. KopucHUIIUTE MOXAT /1a TM OpraHU3UpaaT CBOMUTE
TabJIi BO pa3IMYHM KATETOPUU BO 3aBUCHOCT O] COApPKMHATA. 3a MPOM3BOJAHHUTE OW3HUCH,
[TunTepect Moke nga Oujge HauyuH 3a 00jaByBambe BH3YEIHM COJIPKMHU Kako BHJEa H
dbotorpadun. Paznmuunu HemTa MoXke Ja ce 3akadyBaar Ha [luHTepect, Ha np. doTorpaduu ona
MIPOM3BOIU WJTU MTPOU3BOCTBOTO, HHPO-TpaduIly, BU3YECIIHA yIIaTCTBa, PEIENTH U ciI. ,,Repins‘
ce COJIpKMHHU Kou Beke Ouie objaBeHa Ha Heuwja Tablsia, KOja KOPUCHHIIMTE ja Mpe3eMaie U
3akauniie Ha cBojara tabna. Beymmuoct Han 80% on BkymHuoT Opoj Ha oOjaBu ce ,,Repins™
OJTHOCHO CJIMKH OJi IPYTd KOPUCHHUIIM KOWIITO C€ MOBTOpyBaar. HajMHOry o1 00jaBeHUTE U
CIIOJICJTIEHU COAP>KMHU C€ OJHECYBaaT Ha XpaHa, a okosy 60% o1 KOPUCHULIUTE CE aKTUBHU BO
oBaa kareropuja. [IuHTEepecT Hyau YHUKATE€H HAUYWH 3a OpPraHU3HpambE Ha COAPKUHUTE 3a Ja
Ounmat BU3YyeHO MpHBICYHU 3a KopucHunute. [locerutenue Ha [TuHTepecT Moxkar ga m3depar
TabJIM KOUIITO Ke T'W ClIefaT ako TM CMeTaar 3a MHTepecHHu. Taka, 3a Ja ce MOCTUTHE ycIlleX Ha
[TunTepect, kKopucHUIIUTE Tpeba Ja HaMpaBaT MPUBJICYCH MPOGUIT CO TOIeM OpOj CONPKUHU KOU
ja mpeTcTaByBaaT mpHpoJaTa u KapakTepoT Ha om3HucoT. Co J0JaBamke HA OMUC, KOPUCHUIIUTE
MOXKaT oO0jaBEeHUTE CIMKMA Ja THU HampaBaT TOWHCIUPATUBHH W TIOJIECHU 3a HAOlame.
[Tocerutenure MoXar Ja ogdepaT KoM Tabiau ke ru cienaT, Taka IITO HE ceKoja Talia Mopa jia
UM ce momnara Ha cute KopucHHUIM. O0e30enyBameTo Ha JOBOJHO 00jaBU Ha cekoja Tabma e
CYWITHHCKO 3a Jla ce Jaa ce mnpuiedyar kopucHuuu. [loborara mpukazHa Moxe na Ouae

MPE3eHTUPaHa U MIPEKY BKIYUyBambe Ha 00jaBH O/ JPYTy MPOU3BOIUTEIH.

HNucrarpam

Wucrarpam  (Instagram) e couujajieH MeIuyM KOJjIITO €€ KOPUCTH 3a CHOJCIyBambe
dortorpadpun. Hucrarpam wmma nHax 100 MuIMoOHM MHOTY akTHBHM KopucHuiu. Ilopamu
KOHKpETHaTa CTPyKTypa Ha KopucHuuurte Ha MHcrarpam, okony 70% o4 BpBHUTE CBETCKH
OpennoBu ro kopuctatr MHcrarpam 3a npomonuja. MIHcTarpam He npaBH pa3ivka nomery Ou3HHC
U WHIWBHUIYyaJeH KOPUCHHUK, TaKa INTO HCTUOT BUJ Ha NpPoPUI € NPUMEHIUB 33 CHTE

kopucHunn. HCTarpam e peuncu 1nenocHa riargopma 3a MOOMITHU TeneoHH, Mma MOTPEOEH €

22



namereH MoOwieH TeneoH 3a Aa ce peructpupa cmerka Ha MHcrarpam. CwiHa cTpaHa Ha
HNHuctarpam ce HEUBHUTE (POTO—(PUATPU KOHUIITO MOXKAT Jla C€ KOPHUCTAT 3a MOAOOpyBame Ha
O6oute Ha QortorpaduuTe U nonaBamke Ha Apyru rpaguuku epexrtu. Toa e MHOTY BHU3yeleH
COLIMjaJIeH MEIUYM KOjIITO OBO3MOXXYBa Op30 U JIECHO CIOJEITYyBamke HA aTPAKTHBHH CIUKU.
doTtorpaduuTe KOUIITO HEMaaT BU3YyeTHA MIPUBJICUHOCT He Tpeba na ce objaByBaat. Ha mpumep
"[llapeHnsI0TO HA OPTAaHCKOTO MPOU3BOJICTBO" MOXKE Jla OuJe WaeanHa TeMa 32 KOPUCHHIIUTE Ha
WNucrarpam. Co ornen Ha Toa Jeka BO MPUHIUN MMyOJUKaTa caka Jia ce YyBCTBYBA KaKo JEN O]l
HEITO, YBUJ[ BO TPOIECOT Ha MPOM3BOACTBO ke Ouie cekoram noOpenojacH. O0jaByBameTO
dotorpadbun Ha BpabOTeHHTE HOjJeKa padborar ke o0e30eau CIMKOBUTA TMIpETCTaBa Ha
KOPHCHHUIIUTE 3a TOa Kako (DYHKIIMOHHMpAAT MPOM3BOAHUTE akTUBHOCTU. Co 00jaByBameTO Ha
CIIMKW OJ] TIoceTaTa Ha HACTaHW W HU3JIOKOM Ha KOM C€ MPE3CHTUpaarT MPOU3BOJAUTE, Ke
MpHUIOHEcAaT 3a MOCTUTHYBak€ Ha MO3UTHBEH edekT. MHTepakiujata CO KOPHCHHIIUTE, Ha
npuMep Oapame 1a JIOCTaBaT CIUKA, J1a Ce MPEUIOKAT CIOTaHW WM J]a Ce peliaT oapecHa

3ararkaTa 3a HajHOBHUOT IPOM3BO OM nMajo 100ap edekT kaj kopucHunute Ha MHcTarpam.

2.2.2 CoBeTH 32 KOPUCTEHE HA COLUjATHUTE MPEKHU 32 MAPKETHHT

MapkeTHHT NpeKy COLMjalTHUTe MEIUYMHU 3Ha4M Aa ce Ouzae couujasnieH. Toa mak 3HauM geka
OusHHcHUTE Tpeba Ja pa3BUjaT HAYMHU 32 HHTEPAKIHja CO TIOTPOIIYBAauUTe MPEKy 00jaByBame Ha
conujarHo TipudarauBu coapkuHU. OOjaBYyBamETO Ha TOPAKHW CO HMHTEPECHA COJApPKHUHA €
100po mpudaTeHo oA KOPUCHIUTE U Op30 ce MHUpHU Mo conujaaHuTe Mpexu. OBoj peHOMEH e
npucyTeH OuIejKu TOopakuTe JoafaaT o JOBEpIUB U3BOp (HUBHHMTE 'mpujarenu" Ha
COIMjaJTHATE MPEXH), IIa KOPUCHUIUTE TH JOXKXHMBYBAaT OBHE MOPAKM KAKO Ja Ce MperopavyaHu
3a IJIeAamke 3aT0a MTO Ce MHTEPECHU M T1a 3aToa cakaaT Jia I'M CIIO/IENaT CO CBOMTE IPHjaTelu.
MapKeTHHTOT TpeKy COLMjaTHUTE MEAMYMH BO CYIITHMHa ce (OKycHpa Ha CO37aBame Ha
npodms1 KOjIITO K€ Tro MpHBJIEYe BHUMAHMETO HA MOTPOIIYBAYUTE KOH MPOU3BOAOT WM
6n3HucoT. Co MapKEeTHHIOT MCTO Taka, c€ MOTTUKHYBAaT MOTPOIIyBAYNTe J1a "NMajKyBaat u Jia ro

"

cinenat " TOj mMpodMT U Ja TM KOMEHTHpAaT W CIOJETyBaaT COJAPKHHHUTE O0jaBEeHH Ha TO]
npoduiI co HUBHHUTE MPHjaTeId HA COLMjaTHUTE MPEXH. J[pyra mpuunHa 30IITO COILUjaTHUTE
MpEXH CTaHaa TaKa BIMjaTeTHU MEIUYMH € 3aT0a IITO IUIaT(HOPMUTE HA COLMjATHUTE MEINYMHU

ce OecIuTaTHU 32 KOPUCTEHE M JIECHO JIOCTAITHU 33 CEKOj IITO MMa MPHUCTAIl 10 HHTepHeT. Kako
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IOTO HACCJIICHUETO BO CBECTOT CTaHyBa CC IMOIroJicMoO 1 c¢ MOBEKE MMa mpucTam 10 MHTCPHET, TaKa

OpOjOT Ha KOPUCHHMIIM HA COIMJATHUTE MPEXKH K€ TIPOJIOJDKHU JIa pacTe.

3eMjo/IelICTBOTO TIOHEKOTAIl ce€ CMeTa 3a Ha3aJeH CEKTOp Kora CTaHyBa 300p 3a MapKETHHTOT.
[ToBekeTo MPOM3BOIUTENN M CONCTBEHMLM HA Majlu OM3HHCH BO PYpPaJHHUTE CPEJUHH HE IO
pa30mpaar KOHIETITOT HA MAapKETHHT IPEKy COLMjATHUTE MPEXH M HE TJeaaT HUKaKBa KOPUCT
O]l aKTHBHCTa Ha couujasHuTe Menuymu. [IpuxoanTe BO 3eMjoAeNHMETO Ce Maiud, Ia Taka
KOMEpIMjaJIHUTe MEeIWyMH He C€ JOCTalHa OMlKja 3a MOBeKeTo opraHcku OusHucu. Ho,
COLIMjAJTHUTEe MEIUYMHU ce MpudaTivBa ONiMja 3a MOBEKETO OPTaHCKU OM3HHCH J1a JIOMpaTr 10
norpouryBaunte. Hackopo, 3a MHOTY 071 OpraHCKUTE OM3HHCH COIMjaTHUTE MEANYMHU K€ CTaHaT
HEOIXOTHOCT 32 HUBHHUTE OM3HUCH Ja MPEXHUBeaT. 3aToa, BAKHO € CUTe OM3HUCH, BKITydyBajKu
I'M U OPraHCKHUTE MPOM3BOAMTENM Ja HaydyaT KaKo Ja I'M KOPHUCTAT COLMjATHUTE MEAUYMH 32
MapKETUHT U J1a u3Bnevyar OeHe(uTH 3a HUBHUTE On3HHCU. OpraHckuTe OM3HHMCH MOXKAaT Ja TU
KOPUCTaT COLMjATHUTE MEOUYMH 32 Ja MOKaXaT Ha IMOTPOIIYyBAaYHTE KAaKO OPTAaHCKHUTE
NPOM3BOAM C€ OATJIEAYyBaaT MM MPOW3BEAYyBaaT. 3a Ja IO HAIpaBHTE OBa, MPOU3BOJUTEIINTE
MoOXKaT Ja o0jaByBaaT MH(OPMAIMU 32 HAYMHOT HAa (PYHKIMOHUPAHKE HAa HUBHOTO OPraHCKO
MIPOU3BOJICTBO, IMPHUTOA MpaBejKU JMYHA KOHEKLHja co moTpomryBadyute. IIpeky kopucteme
COIMjaJTHH MEIUYMH TIPOU3BOJIUTEINTE MOXKAT M Jla TH €IylupaaT MOTPOIIyBAYUTE KOWIITO
HeMaaT KOHTAaKTH CO 3€MjOJICICTBOTO M Jia BIMjaaT HAa HHUBHUTE CTAaBOBH M MHCICHA.
[Tpon3BoauTEIMTE MOXKAT Jla MPETCTaBaT HA MOTPOLIYBAUYMUTE JeKa THE YECHO 3apaboTyBaar W
’KMBEaT O]l 3€MjOJICJICTBOTO, MOXKAT Jla pacKaakaT 3a HEKOM O]l NMpOOJIEeMUTE M PUBUIHUTE CO
KOMIITO CE COOUyBaaT U Ha TOj HAYMH ITOJICCHO JIa U3rpasiaT KOHEKIMK co HUB. OBa 3HA4YM JIeKa
rpaJielheT0 KOHEKIMU CO MOTPOIIYBAYHTE K€ CE OJBHMBA NPEKYy KOHTHHYHPAHO PACKaKyBambe
NPUKa3HU TIOBP3aHU CO MPOU3BOJUTE MM MPOU3BOJCTBOTO, NMPEKY CIOCTyBalke Ha CTAaBOBH,
HCKYyCTBa M MHTEPECHU COAPKUHH cO HHB. [Ipom3BoauTenuTe MOXaT Ja TH KOPUCTAT
COIMjaJTHATE MEIMYMH 3a J1a T NMPE3CHTHPAaT HAaUMHUTE Ha MPOU3BOJICTBO HA IMOTPONIYBAYHTE.
Co oBa Thme MOXaT Ja KOMIICH3HpAaaT 3a HEIOCTaTOKOT Ha IOBP3aHOCT IMOMery ypOaHHTE
MOTPOLIYBAa4YM U pypalHUTEe mpou3BoauTenu. IloTpomryBaunte ce 4yBCTByBaaT JOOpO KOra ro
IpeMoCTyBaaT ja30T Mely KHMBOTOT Ha celo W BO rpag. Tue cakaaT Aa T'W 3amo3Haar
NPOM3BOANUTEIIUTE U 1a KOMYHHUIMPAaT CO HUB M Cakaar Jia 3HaaT o]l KaJie Joara HUBHATa XpaHa.
AKO TIPOM3BOJMTENIUTE CE€ MOBP3AT CO BUCTUHCKHUTE I'PYNHU MOTPOIIYBAdH, €KCIIOHHPAHOCTA Ha

COLIMjAJTHUTE MEAMYMH K€ ja 3r0JIEMH BepOjaTHOCTA 3a YCIEIIHA TPOoAakOa Ha MPOU3BOMTE.
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OpranckuTe OM3HHCH MOJKAT Jla TH KOPUCTAT COIMjaTHUTE MEIUYMH M 3a J1a ja WHGOpMHpaat
jaBHOCTA 32 paboTuTe IWTO UM ce BaxxHU. PejcOyk u TBUTEp MOXKAT J1a ce KOPUCTAT 3a OPraHCKH
aKTHBHU3aM, Oapajku O]l TMOTPOLIYBAYMTE Ja T'H MONIAPXKAT JIOKAIHUTE HWHHUILIMJATHBH WIN
aJpecupameTo Ha Hekou mpobiemu. [locTojaT MHOTY YMHHTENM KOHWIITO CE€ HPOTHUBAT Ha
OJIP’KIIMBOTO TIPOM3BOJICTBO HA XpaHa. [Ipeky mMpuCycTBOTO Ha COIMjATHUTE MPEXKH, OPTaHCKUTE
IIPOU3BOUTENIN MOXaT Aa ae0aTupaar, Aa JaBaaT CBOUM MHCICHAa W Ja IO JApKaT jaBHOTO
MHUCIIEH-E Ha CBOja cpaHa. ColMjaTHUTEe MPEXH MOXKAT Jia € KOPUCTAT U 32 MOBP3yBamhe Momery
NPOM3BOAMTENINTE, 3a pa3MeHa Ha WJeH, WHPOpPMAIMM 3a MPOM3BOAWTE, KOHTpoOJaTra Ha
IITETHUIM, MAPKETUHT Ha TPOW3BOJIM WTH., BO CyHITHHA 3a MeryceOHa moMom u copaboTka.
[Ipeky couujamHUTe MEINYMHU MTPOU3BOAUTEINTE MOXKAT J1a 3all03HAAT Jy'e IUPYM CBETOT U Ja
ce TMOBp3aT CO Jiyfe IITO HUKOTAll MOpaHo He OM Moxene Aa TW Hajaar. Kopucremero Ha
COIMjaJTHA MEIUYMH JlaBa MOKHOCT Jla M3TpajaT MpPEXH Ha MPOU3BOIUTEIH OasMpaHM Ha MCT
MHTEpEC, HAJBOP O/ KPYroT Ha Jyfe IITO IT'M CPEeTHyBaaT BO CeKojaHeBHeTo. Ha Hekoj HaumH Toa
€ KaKko Jla OJJUTe Ha TEMAaTCKH CEMUHAp, Ce CPETHETE M Ja pa3roBapare Co Jyfe CO 3aeqHUYKU
MHTEpeCH M Ja J00uBaTe peleBaHTHUM HMH(pOpMAIMM Ha OJpefeHa Tema. Taka, COIMjaHUTE
MeIUyMH OBO3MOXKYBaaT pa3MEHa Ha MCKYCTBa M NPOIIMPYBAEmhE HA 3HACHETO BO Pa3IMdHU
cekropu. Ilpeky oBrne Mpeku MOHEKOTaml € MOXKHO Jia Ce BOCIIOCTaBH AMPEKTEH KOHTAKT CO

BJIMjaTEJIHHU JIyl'e Ha JIOKAJIHO WU II100aJTHO HUBO.

Hemro mTo Tpeba na ce 3eMe mpeABHJI KOra ce 3alloyHyBa CO MAapKETHHI AaKTUBHOCTH Ha
COIIMjATHUTE MEAMYMH € HUBOTO Ha TPYI W TOCBeTeHOCT. Ho, HUBOTO Ha MOTpeOeH Tpya U
MOCBETEHOCT € PA3JIMYHO 3a CEKOj MPOM3BOJAUTENl W TOA € BO 3aBUCHOCT OJI KapaKTepoOT Ha
MPOU3BOUTENOT, MPHUpOJaTa Ha OM3HUCOT, MoTpedaTa 3a MapKETUHT M CI. 3a Ja ce uMmaar
HaBpeMeHa 00jaBH M aXypupaHa U peJieBaHTHA COJIP’KMHA Ha COIMjaTHUTE MEAMYMH JOBOJHO €
MOJIOBMHA Yac JHEBHO WiM ToManky. OHa MTO o/J3eMa HajMHOTY BpEeME € HaBPEMEHOTO
OJITOBApamkEeTO Ha MpaliamaTta Ha moTpomryBadnuTe. Co KOPHCTEHE HA MaMeTHH Teine(oHu oBa
UCTO Taka Moxe jaa Ouze yecHo. Kora ce omnydyBa 3a HAUMHOT Ha ynmoTpeda Ha COIUjaTHHUTE
MEINYyMH, KIYYHO 32 YCIEXOT € Ja ce 3Hae Koja € LeJHaTa MomyJsalnja Ha MOTPOIIyBaYH U Jia ce
3Hae KOM aJlaTKH Ce JIOCTAIHU 3a Ja ce gonpe 10 HuB. [Ipon3BomuTenute Tpeba ga oamydar Kou
COIIMjaTHU MPEKU K€ TH KOPUCTAT 3a J1a MOCTUTHAT Hajao0pu pe3yaTtaTu. MHcTarpam KOpucTH

CaMO CJIMKH U CC ITOKaXXa KaKO HCKIIYUYUTCIIHO BaKHaA aJlaTKa 3a nyr'eTo BKJIYYCHH BO TCMUTC 34
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xpana. Teutep u dDejcOyK ce MoBeke OPUEHTHUPAHU HA TEKCTOBU M BUea. OpraHCKuTe OU3HHCH,
HCTO Taka, Tpeba Ja o/uTydaT Koj BpaOOTEH BO paMKHTE Ha HUBHATa OpraHM3aiija ke Ouje
OATOBOPCH Ja PaKOBOJAMU CO AKTUBHOCTHUTC Ha COL[I/Ija.HHI/ITe MCIWYMHU U JJa KOMYHHIHUpa CO
notporryBaunte. [Ipou3BoauTeIMTE MOXKAT Ja HalpaBaT HEJEICH WM MECEUeH pacropen 3a

o0jaByBame€ U JIeJerupame Ha 3aJa4i BO paMKHUTE Ha TUMOT WJIM YWIEHOBUTE Ha CEME]CTBOTO.

OTkako ke ce JoHece OJUTyKa 3a Toa KOU COIMjalTHA MPEXHU Ke Ce KOPUCTAT 3a MPOMOBHPAkE Ha
O6us3HMCOT, Tpeba J1a ce oTBOpar cooABeTHU npodwin. Mmero Ha mpodunot Tpeda aa € ucTo win
CIIMYHO CO MMETO Ha OM3HUCOT WM MMeTO Ha OpeHaoT. dapmure BO OATKAHCKHUOT PETHOH
00OMYHO HEMaaT MMHHA, HO BO OBOj MOMEHT BpEIH Jla C€ pa3MHUCIM Jalld Jla ce Jajie uMe Ha
dapmata. Moxke W 1a ce Kpeupa W o0jaBu Jioro. OBa Ke ja 3rojieMH BHJIMBOCTA W
MPEMO3HATINBOCTA. AKO MOTPOIIYBAUYMTE caKaaT XpaHa O]l HEMO3HAT U3BOp, THE MOXKAT Ja 0/1aT
BO CyNepMapKeT M Ha COIMjaTHM MpPEXH Hema Ja ce 0aBaT co mpousBogutenure. CleaHHOT
YEKOp € J1a c€ Hay4yu Kako (YHKIIMOHHMpa ceKoja comnujainHa miatdopma. OTKaKo Ke ce CTEKHE
MOTPeOHOTO 3HACHE, MOKE Jla CE€ pa3BHE MPUKA3HATA 32 OPraHCKUOT OM3HUC, BKIYYYBajKH TH U
OCHOBHMTE MH(OPMAIIUKM KAaKO IITO ce: MPO(UIOT Ha MPOU3BOJICTBO, HCTOPHjaTa, BPEIHOCTHUTE
uTH. OnuIyBajKM T'M YHHKaTHUTE KapaKTEPUCTHUKUA HA MPOU3BOJIUTE, TOA INTO IO MpPaBU
MIPOU3BOJICTBOTO MOCEOHO, KaKO Ce OArjieAyBaaT IPOU3BOJUTE U CIUYHO K€ IO OTCIHUKa
KapaKTepoT Ha OM3HUCOT. 3a MOTIIOJIHO J1a C€ UCKOPUCTH OBOj MOTEHIIHjall, HE € IOBOJIHO CaMo
JIa ce Oujxe NMPUCYTeH Ha COLMjaTHUTE MEIMYMH, TYKY BO COLHMjaJHUTE MEIUyMU Ja ce
MHTETpUpaaT MapKeTUHI aKTUBHOCTH. M7ejara Ha couMjaIHUTE MEIUYMHU € CIIOJETYBambe Ha
MHTEPECHA U pelieBaHTHA COAPKUHA KOUIITO JIy['€TO ce 3aMHTEPECHPaHH Jia ja 0CO3HaaT. 3aToa
Mopa na ce 00e30eau go0pa ConpKMHA M Ja Ce TMOHYAM Ha COOJBETCH HauMuH. Tpeda ma ce
O/UTy4d 3a TOAa KOW TPOM3BOAM CE€ JOCTAlHM 3a MpoAaxkda, Kako, Kaje M IO Koja IIeHa
MOTPOIIYBAUYNUTE MOXKAT Ja T Kynar. CieqHo Tpeba aa ce ToHecaT OMJIYKH 3a HAYMHOT BO KOj
COIpKMHATa ke Oujae MOJArOoTBEHA: Cepuo3Ha, 3a0aBHA, JIMYHA, peajHa WM MellaBMHA Ha
ctunoBu. Bo cure cirydam morpormryBauuTe Tpeba jga OujaT 3aMHTPUTHPAHU O] 00jaBEHUTE
COAPXHMHM WM HeMa Ja To cieaar Toj npodmia. OHa mTo 0oO0MYHO (yHKIHOHUpA €
MIPOU3BOIUTENUTE J1a CU OMIIAT TOa IITO ce M J1a 00jaByBaaT KpeaTMBHM ciauku. Ha myOnukata u
TpeGaaT NPUYMHU /1A TH NOCETYBaaT NpodUInTe, Ha MPUMEp, MPOJAXKHU MPOMOLIUU, MOKHOCT 3a
MOMYCTH, MOHYIEHU MPOU3BOH, MH(OPMALIUU 32 TPOU3BOJCTBOTO U Oepbara, Hjieu U pelenT U

3a KOPUCTCHC HA MPOU3BOAUTC, MMOBP3aHU HACTAHU, CIIMKW OI IMOCCTCHU MCECTAa WU HACTAHHU. Ha

26



npuMep, MNPOMOLMU CO HYJIEHE Ha TMOMyCcT Ha TMOTPOLIYyBaYyUTE JIOKOJIKY JajKkyBaar /

CIOJICNTyBAaT WIIM CIIeJIAT OJIPEACHHU COJPYKHHH O] COIM]THHOT TTPOQHII.

Co men na ce 30oraraT HUBHHUTE COJAPKWHHU, OPTaHCKUTE MPOMU3BOJUTEIM MOXKAT Ja JaBaar
PETPOCIIEKTUBY 33 MUHATHTE BPEMHIbA, 3€MjOJICIICTBOTO BO MCTOPU]jaTa, JIOKAITHUTE TPAJAULIUN
uTH. JlOTIOTHATENIEH U3BOP Ha MHCIUpAIlja MOXKe J1a OMaaT akTHBHOCTHTE HA JPYTH OPTaHCKU
ousHucu. [Ipexy aHanw3aTa Ha aKTUBHOCTAa Ha HUBHHUTE MPO(IIM Ha COIMjaTHUTE MPEXKH, Ha
npuMep Kou Qortorpaduu MIM MHUCIEHa Ouie HajMHOTY 'najkyBaHH', KOMEHTHpPAHH WM

CTIOZICTICHH, MOXeE J1a [1a/ie Ui 3a paMHUPAhE HAa CONICTBEHUTE COAPYKUHU.

Conpxuaute Tpeba Aa OumaT BO COrJIACHOCT co TpedepeHIrMUTe Ha moTpomryBaynTe. Ha
pUMep, ako CUTe 300pyBaar 3a ajBap WM JyTEHHUI]A BO OKTOMBPH, IPOU3BOJAUTEINTE MOXKAT J1a
KOMEHTHpaaT Ha Taa TeMa. bU3HUCHTE MOXKAT J1a TM IPOMOBHPAAT CBOUTE MAPTHEPH 3 IIEIUTE
Ha copaboTkata. Ha mpumep, JTOKaTHHOT pPECTOpaH WJIM NPOJABHUIA IOYHA Jla KOPHUCTHU
OJIpe/IeH! JIOKaJHH IPOU3BOJU, Ma MPOU3BOIUTENIUTE MOXAT Toa Ja ro MPOMOBHUpaaT Ha
COIMjaTHUTE MeAuyMH. Bo 01HOC Ha conpikuHaTa, Hajqo0puTe MPAKTUKHU Mpeiaraatr ynorpeoda
Ha 80% uHpopmaTuBHa coapxuHa U 20% camMonpoMOTHBHA coap)kuHa. Tpeba na ce co3maaar
NPUYMHM 32 IMyOiIMKaTa ja Ty crojenyBa conpxkunute. Ha npumep, "ako 60 myfe ja conenar"

oBaa o0jaBa, ke ounar qocramau 10 kynonu 3a monyct oa 30% Ha CUTE MPOU3BOJIHN.

Ox coumjamHuUTe MEAMYMH, HCTO Taka, MOXAaT Ja ce BHUOM Kako OJpeleH OW3HHC WU
MIPOU3BOJIUTEI CE€ OJHECYBa KOH CBOMTE KylyBaud. 3aToa, cekoram tpeda fa ce Ouje jbyoes3eH.
Jlyfero moHekoramr MoXe Ja OugaT 3ajaljiMBH HAa WHTEpHET, HO Ce€ IpenopaydyBa
MpoeCHOHATHOCT W TIO3UTHUBEH CTaB MpH ojaroBapameTo. Oaropopure Tpeba nga Oummar
HaBpEeMEHH, OWJICJKU TOTpOITyBaYMTEe ce HeTpnenuBu. OaroBapuTe Ha Tpaliamara Tpeba na
Ougar mNpPUPONHH, KAKO BO HOpMaJieH pasroBop co mnorpomryBauute. IloGapajre on
crenOeHuMTE Aa 00jaByBaatr 3a HOBUTE MIPOM3BOIM HA CBOUTE JIMUHU MPO(UIIH, 1a TO CIIOIeNaT
npopuIOT CO CBOWTE TpHjaTeNM WIM Ja TM JajKyBaaT 00jaBUTE KOHWIITO TO CIIOMEHYBaat
OpPraHCKOTO MPOU3BOJCTBO BO MO3UTHBEH KOHTEKCT. CO TakBM aKTUBHOCTH ce€ J00uBa
KpeIUOMIUTET U MOXKHOCT Ja ce TpuBJieyar mnoBeke ciendenuny. Tpeba ma ce mpakTHKyBa
OmarogapHOCT, Ha TOTPOIIYBaYUTE 4YecTO Ja UM ce Benu "Omaromapam". 3agOBOJTHHOT

MOTPOIITYBaY € Haj1o0para pekjiamMma Ha CEKOj OM3HHMC.
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2.3 PeioBeH MapKeTHHI M OJJHOCH CO JaBHOCTA

Jlonexka WHTEpHET MAapKETHUHT CTaHyBa HajBaKCH KaHAll 3a MApKETHHT, IMOCTOjaT W APYTd
MapKeTUHT aJaTKH KOWIITO MOXAT YCIemHO Ja ce mpuMeHaT. OBa TIaBHO TH BKIy4yBa
MapKETUHT aKTHBHOCTHTE MPEKY jaBHUTE MEAMYMH U OJHOCHTE CO jaBHOCTA. JABHUTE MEIUyMHU
BKITy4yBaaT paauo, TB u meuareHn MeanymHu, Kako IITO ce Criucanuja u BecHUNU. OIHOCHTE CO
jaBHOCTA MpETCTaByBaaT UCIpaKkamke Ha HEIJIaTeHU (MHTEPECHU 3a jaBHOCTA) MOPAKH 3a HEKOja
OpraHu3zaiyja Wi NPOU3BOJ MNPEKYy CpeACTBaTa 3a jaBHO MH(POPMHpAHE M AITEPHATUBHHUTE
KaHaIM 3a MapKeTHHT. [lyOnmMmuTeToT, KOJjIITO € KpajHaTa IeJl Ha OJHOCHTE CO jJaBHOCTA,
MpETCTaByBa CO3/laBalkbe¢ Ha J00pa BOJja U MO3UTHUBHO jaBHO MHUCIIEHE 32 HEKOj MPOU3BOJ WU

opraHu3zalyja.

Pa3naBame Ha OM3HUC KAPTHYKHU

PaznaBamero Ha OW3HUC (BM3UT) KapTHUKH € JIECHA W €BTHHA ONIMja. Toa MOXe Ja BKIy4H
JlaBamke KapTUYKH Ha TIOTPOINYBAYUTE, COCETUTE, CPOJHH OW3HHMCH, HUBHO IIOCTaBYyBame Ha
jaBHH OrJIacHU TabJM, CTaBamke BO MOIITEHCKU CaHAAuWiba UTH. JJOKOJIKY ce paboTu 3a JIMYHO
pa3naBame Ha KQpTUYKUTE, JIMIETO IITO TH pas3/iaBa Tpeda Ja MmoceayBa OJIpeIeHU MPEe3eHTEPCKU
BEIITUHU W Ja OWje 3amo3HaeH CO MPOW3BOAMTE, MPOIECOT Ha MPOU3BOJICTBO U MPOJAKHUTE

aprymMeHTH, OIejK1 BepojaTHO Ke Tpeba Ja y4eCcTBYyBa BO JUCKYCHHU CO IMOTPOIITYBAYHUTE.

Oobpakame Ha HACTaAHU

Wnentudukanyjara Ha JIOKAIHA W PErHMOHAHHM pPEJCBAHTHU HACTaHU M JAPKEHETO Ha
eyKaTHBEH WJIM Ha JAPYr Ha4MH 3HA4aeH rOBOP OCTaBa TPaeH BIIEUATOK Kaj ciymarenute. Toa
WCTO Taka MpUJOHECYBa 3a Tpaliekh¢ Ha BOJCYKA IMO3UIIMja BO WHIYCTPHjaTa MM CEKTOPOT U
00e30emyBa BU3yenHa uaeHTHUKAIK]a Ha OM3HUCOT. Jlypu U caMOTO MPUCYCTBO HA HACTAHU BO
KOM € BKJIy4eH OW3HHUCOT M HMHTEpakiyjara co IOTPOLIYBAYMTE M APYTUTE€ YUHUTEIU OJ
CEKTOpOT, 0€3 IpKeme TOBOp, MOMara BO TPaACHETo Ha KoHTakTHTe. OBa €, MCTO Taka,
UCIUIATIINBa TMPOMOTHBHA AaKTUBHOCT, HO 0Oapa OJpelcH CTENeH Ha pPa3BHCHU COIIH]jalTHH

BEUITHHH U 0/IBOjyBamkh€ BpEMe 3a MaTyBame U MPUCYCTBO HAa HACTAHUTE.
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Jloka/jiHu npeTCcTABHUIIUA HA jaBHUTE MeIUYMHU

MHory opraHckud OW3HHCH OApKYBaaT OJHOCH CO HOBHHApPH KOWINTO C€ HM3BECTYyBaaT 3a
MOBP3aHM TEMH WJIH I'O TIOAPKyBaaT OPraHCKOTO JBIKEHe. liejaTa Ha oBaa akTHBHOCT € Ja ce
MOHYJAT ,,COTICTBEHN CTOPHH'® KOWIITO COAPKAT WH(POPMAIMH 3a MPOU3BOJIOT MIM OM3HHCOT
KaKo OJpa3 Ha Pa3BOJOT HAa OPTaHCKUOT CEKTOp KOemTo Ke Ouje o6jaBeHO Oj CTpaHa Ha
HOBHMHapuTe. Bo mpuior Ha nageHaTa cTopHja, HOBUHAPOT MOXeE Ja U3BECTH 332 CTABOBUTE WU
BPEIHOCTUTE HA MPETCTABHUIINTE HA OPTaHCKUTE OM3HNCH, IPE3EHTUPAJKU TH TIPEKY MEIHMYMHUTE
3a jaBHO MH(OpMHUpame Mpen orpoMHa myonnka. Ha oBoj HaumH wHGOpMAIMHUTE 3a OJPEICH
NPOU3BOJ WM OM3HMC Ke OMIaT NMpHKaueHW Ha TJaBHAaTa TeMa Ha CTOpHjaTa, cO IITO Ke ce
IIpUOHECEe KOH 3rosieMeH myonuuTet. [Ipon3BoauTenuTe NCTO Taka MOXKar J1a y4eCTBYBaaT BO
jaBHH /1€0aTH, TOCTYBamba BO EMHCHH, JOKyMEHTApIH, Aa Kopuctat apyru TB, pagno n ogHocn

CO JaBHOCTA 3a MMPOMOBHUpPA-€ HA HUBHUTE OM3HUCH WU TPOU3BOM.

IHomra

Jlypu 1 ieHec BO epara Ha eJeKTPOHCKUTE KOMYHHMKAIIH, PEJOBHATA MOIITAa MOXKE YCIICIIHO Ja
ce KOPHCTU KaKO MapKeTHUHI MeToA. VI3HeHajyBauku € KOJIKY JIyFeTO Y)KHBaaT BO MPHUMAETO
¢uznuka nomra. OBOj mpUCTal € MOCKaI O] e-ToIITaTa, HO OBO3MOXYBa Ha OM3HUCHUTE Ja ce
MCTaKHAT O]l KOHKYpEHIMjaTa MpeKy BaKOB IEPCOHATIM3MpaH IpucTan. buzHucuTe MCTO Taka
MOXaT J1a HallpaBaT CHHCOIM Ha BaYKHU KJIMEHTH M MOTPOIIYBAYM 3a KOU HCIIPAKABETO MPEKY
nomTa ke Oue orpapiaHa MHBECTHIIM]jA. 3a€/IHO CO MOHYAUTE Ha MPOU3BOAM, MOLITATA MOXKE J1a
BKJIydyBa WH(pOpMAIMK 32 HOBHM IMPOU3BOJAM, MPOMU3BOIM 3a JErycranuja, OWITEHH WU JIPYT

MIPOMOTHUBEH MaTEPH]jal.

CnoH3opupame HAa HACTAHU

Hamecro camo &a ce mpuCycTByBa Ha HAacTaHH, OM3HHUCUTE MOXE Ja Mpe3eMarT BOJCTBO M Ja
OpraHu3upaaT WM CIIOH30pHpaaT OJPECH HACTaH. AKO OM3HHMCHUTE MOXKAT Jia CH T'O JI03BOJAT,
OBa € U3BOHPEJICH HAYMH JIa Ce 3roJIeMH npeno3HatiuBocTa. Co el Ja ce moJienar TPOIIOIHTE,
MOJKE OPraHM3WPAmETO HAa HACTAHUTE JIa CE HAIpaBU BO cOpabOTKa CO JIPYTH 3aMHTEPECHPAHH

YUHUATENW U mapTHepu. OBaa MOXKHOCT MOXKE J1a C€ MCKOPHUCTH 32 Jelielhe Ha OpeHAupaHd

29



MPOMOTHBHH MaTepujaiu, eIyKaTUBHO oOOpakame TMpe NPUCYTHHUTE, MPE3CHTUPAkE Ha

MIPOM3BO/IU U 32 3r0JIEMYBambe Ha CEBKYMHUOT MyOIUIMTET HAa OU3HUCOT.

Pexkinamupame

PexnamupameTo ce mpeTrcraByBa MCHpakame Ha IUIATEHH MOPAKU JI0 LIIMpPOKaTa MOTPOIIyBauKa
jaBHOCT. PexiiaMHUTE MOpaku ce OMILUTH MOPAaKH cO YOeTUB KapakTep 00jaBeHN WM EMUTYBaHH
BO CpEJCTBaTa 3a jaBHO HMHGOpPMHUpame. 3aToa, PEeKIaMHpameTO BKIYydyBa IOCTABYBamkEe Ha
peKiiaMu BO MEIUyMH Kako ImTo ce TB, pamuo, meuateHn meamymu, Ounbopmu, Quaepw,
mocTepu, U ce pa3dupa u Ha uHTepHeT. Peknamara QyHKIIMOHUpA TaKa IITO HA CIMKOBUT HAYHH
NPEeKy MEIUyMOT Ke ce HCTaKHE MopakaTa 3a MpOu3BONOT. Pekiamupamero naBa n00pu
pe3ynTaTi BO TapreTHPameTO Ha KOHKPETHHU MOTPOINYBAYKH TIPYIH, 3aTOA INTO Ppa3IMYHUTE

MEeANYMHU UMaaT pazindHa gemMorpadcka cTpyKTypa Ha CBOUTE IJIeIauH.

IIpoxasxkna npomouuja

[Ipomaxna mpomonuja € ynorpedaTa Ha aJaTKW 33 KOMYHHKAIMja BO OJpPEICH BPEMEHCKH
Hepuoj co e Ja ce CTUMyJIHpa mobOapyBaukaTa Ha OfApeleH MNpousBoAu. IIpomakHuTte
npoMonHuy OOMYHO TH HMH(OPMHpaaT MOTPONIYBAUYMTE 3a Toa KajJe MOXAT Ja KyIyBaaT
MIPOM3BO/IH, 1O KOja II€Ha WJIA IITO € TTOCEOHO 3a TO] MPOM3BOJOT. THE MCTO Taka MOXKAT JIa TH
nHpOpPMHpaAAT MOTPOIIYBAYUTE 32 MPOLECOT HA MPOU3BOACTBO WIM LEIUTE W NMPUHLUIUTE Ha
enHa opranmzanuja. OOMYHO TPOMOIMja Ha MpoAaxbara BKIydyBa METOIAM KaKO IITO cCe
IPOMOIIMM BO TPOJABHHUIINTE, AKIHCKHA IIEHW, HArpaHW WIPH, JETYCTALlMH, TPOTpaMH 3a
JI0jaJTHOCT, TIOMYCTH, BKJIydyBambe Ha MMPOM3BOJOT BO KAaTalO3H, yIECTBO HAa CaeMH, IPOMOIHja
CO CJIaBHU JIMYHOCTHU UTH. 32 pa3jiKa O OJHOCHUTE CO JABHOCTA, KaJie ce MPo0yBa METNYMHUTE J1a
IIPOMOBHpAAT OJpeieHa Mopaka OecIIaTHO, MPOMOLIMjaTa HAjuecTO MPETCTaByBa TPOIIOK 3a

KOMIIAHUUTE.
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JIMpeKTeH KOHTAKT

JInvdyeH wnIM JOUPEKTEH MAapKeTHHI € JUpPeKTHa KOMYHHKalWja Ha TPOU3BOIUTEIHNTE CO
MOTEHIIMjaJTHH TIOTPOIIYBayuH JIHIIe-B-JUIIE, HO U MO TomTa, Tenedon i e-manit. [Ipogaxbara
NPEKy JTUPEKTEH KOHTAKT CO OJpe/eHa IeJiHa rpyrna oOMYHO € eKOHOMCKH npuaTivBa oniuja

3a HajroJIEeMHUOT JeJl HA OPTaHCKH MTPOU3BOIUTEINH.

[Tpou3BoauTEIMTE MOXKAT J1a KOPHUCTAT Pa3IMYHU BUAOBU JUPEKTEH KOHTAKT 3a Jia Mpoiajart.
OBHe MUPEKTHH KOHTAKTH MOXKE J1a BKIy4yBaaT: T€3TW Ha 3€JICHU Ma3apHH, MPOJABHHULIU 32
MaJIONpoJIak0a, YCIy)KHHU OO0JeKTHM W pPECTOpPaHM, arpo—TYpUCTHYKU YCTAaHOBH, IOPAKU IO
WHTEPHET WM MO TMOIITA, KOHTAKT—TIOTPOIIYBAYKH 3aJpyTH, NMaTyBayKu 1a3apu, COCTAHOIU CO
MOTPOIITYBa4YMTE, TIpoIaXkOa o camaTa dapmMa U MHCTHTYIIMOHATHA MPoAaK0a BO YUMIIHMINITATA,

ACTCKU I'PaAVHKU UTH.

[Tpou3BoauTEINTE MCTO TaKa MOXeE Ja KOPUCTAT KOMOWHAIMja OJ HEKOJIKY METOIU 3a Ja

MOCTUTHAT 100pU pe3yiTaTH.

Kora umaaTt qupeKkTeH KOHTAaKT CO MOTPOIIYBauMUTe, MPOU3BOJUTEIUTE MOXKAT Ja To oOjacHar
IIPOLIECOT Ha MPOU3BOJACTBO U Ja A0JAAAT BPEIHOCT HAa MPOU3BOAUTE CO TOA IUTO CaAMHUTE IO
Mpo/aBaaT MPOU3BOJOT. 3apajy TOa, OPraHCKUTE MPOU3BOIUTENN OOMYHO CE CIIPEMHU CaMHTE

Jla ce BOYIITAT BO AUPEKTHA MPOaaxoa.

3. UI3BO3HA INTPOAAXKDBA

JlubGepanusanmjara Ha TProBUjaTa OTBOPH OIPOMHHU MOXKHOCTH 32 OPTaHCKUTE MPOHU3BOJUTEIH
KOMIIITO CE CIIOCOOHM J1a OpTaHU3upaaT u3B03 M JIa BPIIAT CHAOIyBamke Ha CUTE OHUE KOU Oapaar
OpPTaHCKU CYpPOBHHH INHPYM CBETOT. BooOWYaeHO MeryHapOJHWUTE MAapKETHHI CHCTEMH 3apajan
CBOUTE TJO0ATHU TpaBWiIa 3a MPOU3BOACTBO M KBAJIMTET W3BO30T I'O IMPaBaT HEAOCTAIlEH 3a
MOBEKETO HMHIUBUAYAJTHH M Mald MPOU3BOJAMEIN BO 3€MjUTE€ BO pa3Boj. AKO JIOKAJIHUTE

MPOM3BOUTENH CE HaZeBaaT Ja MpojazaT Ha W3BO3HUOT Masap, Tpeba /a MoHyAaT MpOU3BOAU
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KOMIITO CE€ BO COTJIACHOCT CO CBETCKHUTE CTaHaapau. V3Bo30T, HCTO Taka, BKIydyBa M ITOTOJIEMHU
JTOKYMEHTAIMCKH MOJATOTOBKHM OJl CTpaHa Ha MPOM3BOMUTEINTE 3a BPeME Ha MHCHEKIHjaTa U
ceprudukanmjara. Ho, camo MHOTy Mal jei o]l MajuTe MPOU3BOAUTENN CE€ BO MOXHOCT J1a
NIPOU3BEAYBAAT KOJIWYHHM U KBAINTET KOUINTO ce MOTPeOHU 3a M3BO3HA mpojaxoOa. [lokpaj Toa,
Map>KUTe BO CIy4aj HAa M3BO3 C€ MPEMHOTY Malld WM LEIHOT W3BO3CH CHUCTEM € MPEMHOTY

KOMIIIMIOHUPAaH 3a a MOXKaT Jia C€ CIipaBat CO Toa.

3.1 MeToau 3a npoMoNKja HA MeI'YHAPO/IHO HUBO

busnnc 10 busnuc cpendoun

busnuc no buznuc nim business-to-business (B2B) cpendu co crpaHcKuTe KyIyBadu 4€CTONATH
HyJaT MHTEPECHH MOXKHOCTH 3a 3all0YHYBam€ HA M3BO3HA NpoaaxOa. CTONMAaHCKUTE KOMODH,
HEBJIQIMHUTE OPTaHW3allMH, TPrOBCKUTE acOLMjallidl W BIAJAMHUTE AarceHIUU pPETOBHO
opranusupaatr busHuc no busnuc cpenbm co crpaHcku KymyBauu. OBue cpendu ce
OpraHu3upaaT BO OTPaHUYECH BPEMEHCKHU MEPUOJI BO KOJIITO Tpeba J1a ce pazMeHar nHpopMaun
3a MPOU3BOJNTE, IICHUTE, YCIOBUTE 3a MPOJaX0a, TPAHCIIOPTOT, TAPAHIMNUTE, CTUKETUTE UTH.
Kako moxroroBka 3a cpendute co KyIyBauu, MPEMOPAwINBO € IPOU3BOAUTENOT Ja mpudepe
uHbopMaMK 3a KOMIIaHMjaTa IITO ja MpeTcTaByBa KymyBaudoT. [locTrojaT MHOTY W3BOpH Ha
uHpoOpMallMK 32 Jla C€ CIPOBEJEC HCTPaXyBame 3a KYyIyBAauoT IMpel cocTaHokoT. OBue
MHOPMAIMY 32 KyITyBauuTe MOJKE /1a BKIydyaT: BUJ Ha MPOM3BOJM KOU TH KYITyBa, TOTEKIOTO
Ha THE MPOU3BOIU U €BEHTYATHO YBO3HHTE Oapama 3a cooiBeTHaTa 3eMja. JJoOpo e HajnpBUH n1a
ce paz0epe LenTa Ha KyMyBadoT 3a NMPHCYCTBOTO HAa COCTAHOKOT. 3aToa MOCTaBYBAIETO HA
MHOT'Y Tpalama Ha MMOYETOKOT MOXKE Jla MMOMOTHE 3a Mojo0po pa3zdupame Ha CHUTyalujara u
yCcorIacyBame CO MHTEPECHTE CO OHHME Ha KymyBadoT. Pesynrtaror ox oBue cpendu He € camo
Y4eCTBOTO, TYKY M IITO Ke Ouje JOrOBOPEHO 3a BpeMe Ha COCTAHOKOT M KOM IOCJIEOBATEIHN

aKTUBHOCTH K€ Ce Mpe3emar.
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Iponaxuu Mucuu

Y4ecTBOTO BO TPOJaXHH MHUCHH BO CTPAaHCTBO C€ KOPUCTH 3a 00e30emyBame MpucTanm Ha
KOMITAHUUTE JIO CTPAHCKHUTE Ta3apH, MPEKy AUPEKTHH KOHTAKTH M MPOMOIIMja HA TIPOU3BOIUTE
npe] MOTEHIMjaHU JAOMAalHu KymyBaud. OBHE MHUCHMU OOWYHO C€ WHHIMJaTUBU 3a TPYIHH
MOCETH Ha KOMIAHMM KOM HE C€ KOHKYPEHTHH, a C€ OpPraHU3MpaHU OJI CTpaHa Ha TPrOBCKH
acoIMjaliy, CTOITAHCKA KOMOPH Y BJIQJIMHM areHINH 3a Ja ce 00e30e/1u mprcTanar Ha OJpecHN
CTpaHCKU Ma3apu. Bo ¢azara Ha mOAr0TOBKA, OPraHU3TOPOT 0OMBA HH(MOPMAITUH 32 ICJHOCTA U
IPOMOTUBEH MaTepHjajJl Ha KOMIIAHMUTE KOMIITO cakaaT Jaa ydecTByBaar. Iloroa, mpeky
MIOCTOJHUTE KOHTAKTH BO 3€MjaTa, C€ MPOMOBHpAAT KOMIAHUUTE MPeJ JOKATHUTE OU3HUCMEHH

Kou OW MOjKele Jja OuiaT 3auHTepecCupaly Haofamkhe Ha MapTHEP 32 HUBHUTE JICTIOBHU MOTPEOH.

EnexkTpoHcka Tproeuja

EnextpoHckaTa TproBuja WM e-TProBHja NPETCTaByBa KYIYBamke WIH IPOJABAMKE IPEKY
WHTEepHET. E-TproBwja HyAuM MOXXHOCTH 3a pPa3BOj W pacT Ha Npojaxdara, OWACjKU HYIH
MOKHOCT 32 €TMMHUHAIIH]a Ha TIOCPEIHULIUTE U JUPEKTEH KOHTAKT CO MOTPOIIYBAYU O] IEITHUOT
CBeT. 3a MOTPOIIYBauUTe MHTEPHET—KYIyBamHETO HYAM NMPUAOOMBKH OuIejku THe 0e3 na ro
HaITyIITaaT CBOjOT JIOM MOJKAT Ja ja mpedapyBaaT MOHyAaTa MPEKy HHTEPHET CTPAHUIIUTE U J1a
Ha0aBaT MPOW3BOAM KOWIINTO HE C€ JIOCTAllHM BO HUBHAa Oym3nHa. OBa WM OBO3MOXYBa Ha
MOTPOIIYBAYUTE TIPHUCTAIl JIO MOMIMPOKA TalleTa Ha MPOW3BOAM, HO MCTO TaKa UM T'M HaMaTyBa
KYIIOBHHUTE TPOIIOIMTE U LEHUTE Ha MPOM3BOAUTE. J[OMOIHUTEIHO, €NEKTPOHCKATa TPTrOBHja
HYIM MOXHOCT 3a IOTPOIIyBAayUTEe J1a A00WjaT MoAeTaIHM WH(OpMaInuu ¥ o0jacHyBama 3a
MPOW3BOJUTE, KOHWIITO BOOOMYACHO HE MOXaT Ja ce JJo0ujaT BO TMpojaaBHUIUTE. EneH
HE/IOCTAaTOK Ha e-TProBHja € OTCYCTBOTO Ha JIMYHA MHTEpakKIlfja, MITO MOXe Ja Ouae ocoOeHO
BXHO 32 OHHE TOTPOIIYBAaYM KOWINTO NPETIIOYUTAAT WHTEpPaKIHja JIUIIe-B-JIHIIE.
Enextponckara Tpropuja 3a MaJuTe OM3HUCH OOWYHO MPETCTAByBa MHTEPHET MpOoAaKOa WM
MHTEPHET TPOJIaBHUIIA 32 MAIONPOIak0a TUPEKTHO Ha MOTPONIyBaunTe. Taka e-TproBujara UM
OBO3MOXYyBa Ha OM3HUCHUTE JAUPEKTHO Ja KOMYHUIIMPAAT CO MOTPOIIYBAYMTE U Jla T HyJIaT U
MpoJiaBaaT CBOUTE MPOU3BOIU BO KO OMIIO BpeMe O] IEHOT U Ha Koe O0mio mecto. Ha Toj HaunH

€JIeKTPOHCKATa TProBUja TH EJIUMUHUpA Teou3nukutre OapuepH, CO3/1aBajKu MOXHOCT 3a
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WHTEpaKIHja moMery moTpouTyBaYuTe U OM3HUCHUTE, OMAC]KU THE MOXKAT O3 OorpaHuYyBamke Ja
I'H HyJaT W MPOJaBaaT CBOMTE MPOHM3BOIU IMUPYM cBeToT. Ho, mocTojat m MHOTY mpuUMepHu Ha
WHTEPHET-TPOAaK0a, KaJae INTO peNaluuTe W TPAHCAKIMUTE Ce MpaBaT IOMEly CaMuTe
OusHuCcH. EneH TakoB mpuMep BO OJHOC Ha OPTaHCKUTE MPOU3BOAM € Tuiardopmara o-tx.com.
OBaa uHTepHET TUIaTdOopMa OBO3MOXKYBA TOHYJAa M TProBHja CO CEPTUPHUIIMPAHH OPTAHCKU

MIPOU3BOJIU ¥ OPTaHCKU CYPOBHHH.

bu3HucuTe KOM cakaaT Ja MCTpakyBaaT HOBHM NPOJAXHHM KaHAIM He Tpeba Ja ja MpoIymTar
MOKHOCTa 32 KOPHCTEH-€ Ha EJIEKTPOHCKA TProBuja. TpoIIONMTE 3a BOJCH-E €-TProBHja ce
3HAYMTEITHO TTOHWCKHU OJ1 BOJICHE Ha (pr3nUKa MpoaaBHUIIA, OMIEjKM HEMa KUpHja 3a TJIakame Ha
CKaly IMPOCTOPHUH, IEIOBHUTE IPOIECH C€ MOEAHOCTaBEHHU, MOTPEOHU CE MOMAIKy pabOTHH
YacoBM 3a Ja C€ BOAM KJIaCMYHA MHTEpHeT npogaBHuua. Cemak, mpea Ja ce BKIy4aT BO e-
Tproauja, OM3HUCUTE Tpeda J1a T 3eMaT MPEeIBU KIIyYHUTE (DAaKTOPU KAKO IITO € JIOTUCTHKATA U
nocraBata. be3 conmmmHa epuKacHOCT Ha JIOTHCTHKATa M J0OCTaBaTa TEMIKO € Ja Ce IOCTUTHE
3HAYaeH yCIeX BO MHTepHeT-TIpoaaxOara. BocrocTaByBameTo akTUBHOCTH 3a €-TProBHja UCTO
Taka MOXe Ja 3Hauyd MoTpeda O] pa3BOj Ha CONCTBEHH KalalUTeTH WIM BpabOTyBame Ha
MEPCOHAT CO COOJBETHU BEIITHHH BO KOPHUCTCHC¢ HAa HHTEPHET M TEJIEKOMYHHUKaIMCKaTa
TeXHOJOrvja. Bo mpuMHOMII mOCTOjaT TJIaBHO JBa Ha4YMHA 3a BKIYYyBamke BO HMHTEPHET
npoaak6aTa, HO MHOTY HAYMHU 3a OpraHW3alldja Ha UCTUTE. ENeH HauMH € pa3Boj Ha CONCTBEHA
MHTEPHET-TPOIAaBHUIIM U JIOTUCTUKA 3a JocTaBa. [Ipyruor e mpomax0a Ha MPOU3BOAU NPEKY
BeKke BOCIOCTAaBEeHM HHTEpHET miatgopmu kako mro ce E-Bay, Amazon, Alibaba u muory
apyru. OBue 1waTGopMu MOXAT Ja MOHYAAT Pa3IUYHU OIIMK 3a IpousBoxuTenure. Taka,
NPOM3BOAMUTEIUTE MOXKE Ja TH HCIIOpadyyBaaT CBOWTE IPOM3BOJM BO HHUBHHUTE IICHTPAIHHU
MaraiyHH, WiK HajOJUCKUTE JJOTUCTUYKY [IEHTPH WIH TypH U CaMU J1a TH MCIIOpavyyBaaT CBOUTE

MIPOU3BO/IM TIO MPUCTUTHYBAKE Ha MHTEPHET IIOpaykaTa MpeKy TProBcKara rmiaTdopma.

Kynosuu Mmucuu

KynoBuute mMucun oOWYHO BKIydyyBaaT MEl'yYHApOJIHO MAaTyBame Ha KYIyBadM BO OAPEACHU
3eMjU 3a JIa TM HUCTpakaT MOXKHOCTHUTE 3a CHaOayBame Ha J00pa WIM YCIyrd Of Taa 3eMja.
KymoBuuTe Mucum MokaT ga OWaaT OpraHM3UpaHH OJ CTpaHa Ha BIAJWHUA TPETCTABHUIM,

OM3HMCMEHH, TPTOBCKH 37pYy>KEHHja M CTOMaHCKU KoMopHu. [lpexa na 3amoune KyrmoBHaTa MHUCHja

34



OpPTraHU3aTOpPOT ja MPOICHyBa IMOCTOCYKATa MOHYJa Ha TPOHW3BOIM BO OJPEICH CEKTOp Ha
3eMjaTa JIOMakWH M MHTEPECOT Ha MOTEHIMjaTHUTE KyITyBaud 3a Ha0aBKa Ha MPOM3BOJHU O]l TOj
KOHKpeTeH cekTop. [loToa BooOMYaeHO ce OpraHu3MpaaT COCTAHOIM U MOCETH HAa KOMIIAHUHTE
,Z[OMaI’(I/IHI/I CO LS KyIIyBauuTC J1a CC 3all03HAAT CO CaMUTC 6I/I3HI/ICI/I U CO HUBHUTC NNPOU3BOAHU
nporiecn u KamanuteTH. OBHE aKTHBHOCTH OOWYHO C€ OpraHWU3Wpaar 10 WHHIMjaTHBH Ha

JIOMAIITHAOT OU3HKC CEKTOP.

CaeMu 1 U3JI0:K0M

VYdecTBO Ha MeI'YyHApOJHU CaeMH M U3J0KOM UM OBO3MOXKYBa Ha MPETIPUEMAUYUTEe MOXKHOCT /1
Ce CpeTHaT M Ja Ce€ 3amo3HaaT Cco TroJieM Opoj moceTuTenu (TProBLH, IUCTPUOYTEPH,
MPETCTABHUIIM) M H3JI0XKYyBaun (KOHKYPEHTH) 3a CcaMO HEKOJIKYy jeHa. [Ipuroa Moxe na
BOCTIOCTaBaT JUPEKTHU KOHTAKTH CO TIOTSHIMjaJIHA KYyIMyBayl WIM BO CIIy4aun Ha BeKe
BOCIIOCTaBEHA MpoAax0a, MOXKE Ja ce IMOMOTHe JIOKaJHaTa NpOJaXHa Mpeka CO CHUJIHA
MpoMOTHBHA mojApmika. M36opor Ha wu3nokbata Tpeba ma ce HampaBu Bp3 OCHOBAa Ha
pelieBaHTHOCTAa 3a METHHOT Ta3ap, MEryHapoOJHHOT HWMHII Ha H3JI0k0aTa, CTENEHOT Ha
crenujanu3anuja, OpojoT W BUIOT HA wu3jaraun u mnocerurenw. OTHOCOT HA TPOLIONU U
O6eHeuTH 0O Y4eCTBOTO Ha M3J0k0aTa MOpa BHHUMATEIHO Ja C€ aHaIM3HWpa. Tpomionure 3a
W3HajMyBamke W TMOCTaBYBamkE HA IITAHIOT, YUYECTBO BO HM3JIOKOCHHOT KaTalloT, TPAHCIIOPT Ha
MPOM3BOIU MITO K€ OMIAT M3JI0KEHHU, TPOMOTUBHUTE MaTepUjalid IMTO Tpebda Ja ce MOAroTBatr
(mpeBeneHu OpoIIypH, KaTajlo3u, BHJEa, MOKaHH, (hoTorpaduu), NaTHA TPOLIOLHU, TPOIIOLUHU 32
CMeCTyBame M IepcoHal. Bo cimyyaj Ha 0coOE€HO BHCOKHM TPOILIOLHM, MOXE Ja Ce pasriena

Y4eCTBOTO Ha TPYIEH MITaH]l 3a€JHO CO APYTH MU3JIaradu o]l 3eMjara.

3.2 Y4ecTBO HA MEI'YHAPOAHU U3JI0KO0N

Bo motparata 1o u3Bo3eH nmapTHep Tpeda Ja ce MOCBETH COOJBETHO BHUMAHUE HA HACTAINOT Ha
U3NI0KOU 1 caeMH Kako €JIeH 01 HajBa)KHUTE HAYMHU 3a M3HAOlame Ha U3BO3HU Maszapu. Tue ce
HAJBXHUTE MapKETHHILIKUTE HACTAHU CIIELHUjATU3UPAHU 110 UHIYCTPHUH, HA KOU M3JIaradyuTe T
MPE3EHTUPAAT CBOUTE MPOU3BOIM W YCIYT'H TMpel MOTEHIMjaIHUTE KYMyBaud M JPYTHUTE

YUECHHIIUTE BO HMHAycTpHjaTra. MHTEpakTHBHOTO ONKpPY)KYyBambe Ha CAaeMHUTE T IOBP3yBa
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NMoHyAara W mnoOapyBaukara Ha Ma3apoT M UM OBO3MOXXYBa Ha KOMIIAHMHUTE BOEIHO J1a
CIpOBEAYyBaaT MCTpaKyBalbe€ Ha Ma3apoT Kako M Ja ce IPOMOBUpaaT ce0ecH U CBOUTE
MPOM3BOJM TIpel MOTCHIMjaTHUTE KymyBaud. Hekom u3NmokOM Aypw WM J03BOJyBaaT Ha
W3JIarayuTe Ja TW MpojaBaaT CBOMTE MPOM3BOIM Ha caMOTO MecTo. CaeMuTe MpeTcTaByBaatr
€/1eH 0/ HajepUKaCHUTE MAapKETUHIIKU aJIaTKU JOCTAllHU 33 W3BO3HUIIMTE, OBO3MOXYBajKU UM
na v (OKycHpaaT CBOMTE MAapKETHUHIIKM aKTHMBHOCTH BO €/I€H BPEMEHCKa Mepuoj Ha JajieHa

JIOKaIuja.

Y4ecTBOTO Ha CaeéMH € CKaro, U ako He € IJJaHUPaHO Ha COOJBETEH HAuMH, HEMa Ja JOHece
HUKaKBa KOpHUCT. 3aToa ce MpenopavyyBa MPOU3BOAUTEINTE Ja NMPUCYCTBYBAaT Ha CaeM Kako

MOCETUTENH Mpe 1a OJUTydar JAa Y4eCTBYBaaT KaKo U3JI0KyBayH.

Y4ecTBOTO Ha caeMH MOXKE Ja pe3yiTupa co obe3deqyBame Ha ToieM Opoj Ha HOBH
MOTEHIMjaJTHU KJIMEHTH, MPOBEPKA M YTBPAYBamkb€ HA MOMEHTAJIHATA MO3MUIIMja Ha MPOU3BOAOT,
o0e30enyBamkbe Ha BpeaHM HH(POpPMAIUKM 3a TOTPOIIYBAYKUTE TPEHIAOBH M MHOTY JIPYTH
MOBOJHOCTH. HeraTuBHaTa cTpaHa Ha y4ecTBOTO C€ BUCOKMTE TPOLIOIH M TOJEMUOT aHTaXMaH
3a HacTam. 3apaJy Toa € MOTPEOHO Ja ce MOCBETH COOABETHO BHHMAHHE MPU IUIAHUPAKETO Ha
NEpUOJIOT 3a HAacTam W MpoUIOT Ha caeMcKaTa MaHH(ecTanuja, TPOIIOIUTE U OYEKYBAHHUTE

pe3yNTaTH O] HACTaIoT.

IToaroroBku 3a n3j0:xk0aTa

OTkako ke ce JOoHece OJUTyKa BO OJIHOC Ha M3JI0KOMTE KOW C€ HAjJIOrOJHU 3a MPOMOIIMja Ha
MPOU3BOJIUTE, MOXE Ja 3alovyHe IUIAaHHpameTo Ha u3ioxkOarta. M1 mokpaj Toa mTo na ce
YUcCTBYBa Ha I/I3J'IO)K63. 3By4YU J0CTa JICCHO, MHOT'Y H3Jlaradyu HC YyCII€BaaT Oa I'0 KOpUCTAT
MaKCHUMYMOT OJf HUBHOTO yuecTBO. Kako u moBekero padoTu BO OM3HHUCOT, YCHEIIHOTO YIECTBO
Oapa ojpe/ieH CTENeH Ha IJIaHupamke. 3aToa, MNIAaHUPAKkETO Ha YYECTBOTO Ha M3JI0KOMTE Tpebda

71a BKJIy4yBa:

- IlocTaByBame Ha nenure 3a u3noxoOara. KakBo ydyectBo Tpeba na ce mocturHe. OBa

MOXKE aa 6I/I,Z[€ CIIMCOK O/ HCKOJIKY IICJIN UJIK Oa CC ,Z[Gq)I/IHI/Ipa KakKoO ommira mell.

- Pa3BuBame KOHIIENIT 3a Mpe3eHTalrja U pekaamupame. [Iman nqanu npousBoguTe caMo

ke OMaT M3JI0KEHHU Ha MITaHIO0T U KyIyBa4MTe caMH ke Tpeda /1a ,,HajleTaaT Ha HUB, WU K€ Ce

36



HalpaBU HANop 3a MPOU3BOAWTE WJIM KOMIIAHMjaTa Ha CaeMoOT Ja MoXKaT jaa Owmjar

MIPETO3HATINBY 32 KyIlyBauuTe, Ha Ip. J]a YyIeCTBYBaTE BO CAEMCKHOT KaTaJor.
- UsroTByBame Ha TUTaH HA U3JI0KOSHHUOT IITAH] U MTPECMETKA Ha TPOIIOLUTE.

- IloaroroBka Ha MNPOMOTHBHM MaTepHjaiu: HHPOPMATUBHU JIMCTOBU, IIOCTEPH,

MPOCTICKTH U OPOIITYpH.

- [logroroBka Ha MH(GOPMATUBHU MaTEPHjaIH: TEXHUYKU CIICIU(PUKAIINHA, IEHOBHUIIA U

MarkKu 3a NCPCOHAJIOT Ha ITAHAOT.

[Tokpaj TPOIIOKOT 3a 3aKyIl Ha IITaHJOT, MOTPEOHO € Ja ce 3eMaT MPEABUA U TPOIIOIMTE 3a
naTyBame, CMECTYBame, JHEBHHUIIM Ha MEPCOHAJOT, aHTa)XKMaH Ha JIOTOJHUTENIEH MEepCOHANl U
ycliyTd, u3paboTKa Ha MPOMOTHBHHU MaTepHjalid U Ip. 3aToa € MHOTY Ba)KHO M3JIOKYBauUTe J1a
ce MOJroTBaT MITO MOAOOPO 3a TMOCTUTHYBamke€ HA OYEKYBAHUTE DE3YJITaTH U Ja BIIOXKAT
COOJIBETHH PECYpPCH BO aHajJHM3aTa Ha pE3yATaTUTE O]l M3JI0kOara. 3a MajuTe MPOU3BOAUTEIN
Yy4eCTBOTO Ha ,,BUCTUHCKATA* U3710%0a MOKE J1a 3HaYl KOMILIETHO 3aTBapamke Ha MpallameTo 3a
IJIaCMaH Ha MPOU3BOJIUTE MO KOHTAaKTOT CO CaMO HEKOJIKY CEepHO3HM KyrmyBaudu. Meryroa,
HUCTOTO MOXE M Ja JedyBa OCBECTYBAYKM Ha IPOU3BOJUTENIUTE JI€Ka HUBHHUOT IPOU3BOJ
BOOIIIITO HE € KOHKYPEHTEH WK OapaH Ha IenHuTe rnazapu. OJHOCHO pe3yaTaTuTe Aa MOKaxar

JIeKa MPOU3BOIUTEINTE Tpeba OTHOBO Ja 'O OCMUCIIAT KOMILIETHUOT TIPOU3BOJICH MPOIIEC.

JIM3ajH HA IITAHIOT

[Ipu omtydyBameTo 3a AM33ajHOT HA IUTAHJOT, 3alIOMHETE ja TJaBHATa IeNl 32 y4YecTBO Ha
n3noxobara, OUICjKM OBa Ke MOMOTHE Ja C€ HalpaBU JU3ajHOT noedukaceH. AKO IenTa Ha
Y4ECTBOTO € Jla C€ YTBPAM MMHUIIOT Ha KOMIIaHHMjaTa, HE € HEOIXOJHO Ja Ce NMPHKaKaT CHTE
BUJIOBH Ha NMpOM3BOAM. HajBakHO € MTAaHAOT Ja OMae CTHICKH M COOABETEH 3a OIP)KYBame
COCTaHOIIM. AKO IUIAHOBUTE BKJIY4YyBaaT OAPIKYyBame€ MPE3CHTALMHU, HA MITaHAOT MOpa Ja ce
00e30e1eHr COOJIBETHO MecTo, Meben u onpema. Co oBa ke ce OBO3MOKU IPUjaTHO UCKYCTBO Ha
MOCETUTENUTE U Ke ce m30erHe ryxkBa Ha mraHaoT. Kora ce omnydyBa 3a 1M3ajHOT Ha IITAHIOT,
He Tpeba na ce 3abopaBaT cuTHHTE AeTanu. [Ipa3Hu KyTuu M manta KOM BHCAT HA 3aJHUOT Jel
OJ1 CTOJIMIIMTE MOKAT J1a TO YHHILTAT AypU U HAjKPEaTUBHUOT Iu3ajH. BooOMuaeHo e momanure

MPOU3BOJUTCIIN J1da YYCCTBYBAAT BO OpPraHU3UpaAmkC 3aCAHHUYKH IITAHJAOBU 3a Ja TW HaMallaT
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TpomonuTre. Kora ¢ opraHu3upaHo y4ecTBO Ha MOBEKe M3JIaradyd Ha €JIeH IITaHI, T00po € Ja ce
HaIPaBM JM3ajHOT HA INTAHAOT MPEJ JIa ce OTHAC Ha u3okOara. OBa K€ OBO3MOXKH TUIAHUPAHE
HAa MaJd JeTalld KOHWINTO MOXAaT Ja IO HampaBaT Y4eCTBOTO Ha HW3IIOKOaTa YCHENIHO WM

HEYCIIEIIHO.

IIpomoTUBHU MaTepujaan

Kora omnyuyBate 3a IpOMOTHUBHUTE MaTepHjaliuTe 3a pa3aBame Tpeda Ja ce uMa MpeaBH I JeKa
MTaHAOT Ke Ouae MOoceTeH OJl Pa3HM IOCETUTENM. MHOTY OJ TOCETUTEIUTE CE CaMo
pasrienyBaud, KOW Ke 3eMaT OJ CUTe MaTepujalyd KOHMINTO Ke I'M HajaaT Ha mTaHnor. OBue
MOCETUTENIM TO 3roJieMyBaaT TPOIIOKOT Ha H3JI0K0aTa CO 3eMameTo Marepujanu. bupaejku
MOBEKETO MOCETUTENN HeMaaT Hamepa Jla copaboTyBaar cO M3J0’KYBayOT, BAKBUTE TPOILOIUTE
3a marepujaiau Oum Tpebano aa ce m3berHyBaat. 3aroa, 100pa ujaeja € Ja MOArOTBAT HEKOJIKY
BUJIOBU MaTepHjaj, HACOUEHU KOH PazIMYHU BHJIOBH mocetuten. Ha mrangor tpebda na nma
MaTepHjaau KOMINTO K€ MOXKaT Ja My OuJie JaJieHW Ha CEKOj MOCeTHTeNl. EBTHHUTE MaTepujain
MOke Ja Oupgar OW3HHMC KapTUUKH, KpaTKH JIMCTH HAa TMPOU3BOAM WJIM LIEHOBHUIIM.
WudopmatuBHUTE MaTepujajii 3a BaXXHM NapTHepHd Tpeda [a HU3IIIefaaT IITO € MOYKHO
nonpodecuonanHo. 3aroa, Tpeda a ce 00e30eaaT Manku KOUIITO COApPKAT U30paHU MaTepujanu
1 Opourypu Bo 00ja 32 BAXKHUTE TIOCETUTEININ U TTOTSHIjaTHUTE TapTHEPU. AKO C€ YUECTBYBa Ha
MeryHapoJeH HacTaH, ke Oumar moTpeOHW Marepujaid Ha pasnuyHu jazunu. Kopucrere
npodecoHaHU TpEeBeAyBayl 3a MPEBOJ HAa TEKCTOBUTE HA IPOMOTHUBHUTE MaTepH]jajiu.
YecTomnaTH M37I0KYBAaUUTE WHBECTHPAAT BO CKAlM MPOMOTHBHH MaTepHjajl Ha KOM MPEBOIOT €
HampaBeH HempodecuonamHo. OBOj JeTa’b MOXE Ja TO HaMaidd JTOOpHOT BIEYATOK U

MO>KHOCTHTE IIpeJl TOCEPUO3HHU KYITyBayH.

IlepconaJs Ha WITAHAOT

MHory e BaxHO Ja ce m3bepaT BUCTUHCKH Jyre 3a pabota Ha mTaHaoT. [locerurenure MHOTY
MOBEKe I'o MaMTaT IITAaHJOT KaKo IEINHA WU CIIOpPEe] JIyI'€TO CO KOUIITO Ce CPeTHae, OTKOJIKY
CHOpENl CIMKUTE W JUTeparypara. 3aToa, WU3TIEAOT U OJHECYBAHETO Ha IMEPCOHAIOT C€ O]

BHUTAJTHO 3HAYCH-E, OUJICJKU THE C€ COCTABEH JeJ O] UMUIIOT Ha KOMIIaHW]jaTa Ha u3aoxk0ara. Ha
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mMTaHA0T Tpeba 1a Oue MpPUCYTeH MepcoHal KOj TH 3Hae KapaKTEPUCTUKUTE HAa MTPOU3BOIUTE U
pacrioyiara co COOABETHH MPOJAKHU apryMeHTH. J[OKOJKYy BakBHOT IEepcOHaAll He 300pyBa
CTPaHCKHM ja3HWIId KOHM CE€ pEJIEBaHTHH 3a OJHOCHHOT caeM, HOTpeOHO € na ce o0e30enn

IIpeBeyBay.

KoHTaKT cO moceTuTeInTe

[lpuemMoT Ha mOCeTHTENM HA W3JI0KOCHHOT MITAaHA € KIYyYeH 3a NPBHOT KOHTAKT. MHOTY
M3J1ara4yy 1paBat Ipemrka co Toa MITO HeMaaT JIOBOJIHO IepcoHait 3a npueM. Joopo e aa ce nma
MIOCBETEHA JIMYHOCT Ha B30T HA IITAHJOT, OCUTYPYBajKU JieKa HUKO] HEMa Jia CU oTHe 0e3 1a

MY CC IMOCBCTU BHUMAHUC.

[Tepconaior Ha mTaHgOT Tpeba ma o00e30eau COOABETEH KOHTAKT CO ITOCETUTEIHTE.
[ToceTuTenute He Tpeba na yekaar moeke o 20-30 ceKyHIM Tpea HEKOj /1a UM MPHjJIe U Ja TH
mpamia ImTo rd uHTepecupa. [lo 0BOj mepwoj MOoceTUTEeNuTe TrydaT MHTepeC W BOOOMYACHO
3amMuHyBaaT. OBa Tpeba 1a ce MMa Ha yMm, OyJejKM Ha CaeMOT HajBEPOjaTHO MMa CIWYHU
MIPOM3BOJIM U TIOCETUTENIOT K€ 3aMUHE Kaj KOHKypeHlHjaTta. CTaTuCcTUKaTa MOoKaxKyBa Jeka 65%
OJl TIOCETUTENIIUTE KOM JOIIEe CO CEPHO3HM HaMepH yeKkaaT 1-2 MUHYTH Mpea Ja 3aMHHAT.
3apaau Toa, JOKOJKY Hema clio00/IeH MepCoHal BO MOMEHTOT, Ha MIOCETHTEIUTE Tpeda 1a UM ce
MOHYAM OIIMjaTa Ja 3aKakaT COCTAHOK IMOJOI[HA WJIM J1a C€ MOCOBETYBaaT Ja ce BpaTaT 3a

HEKOJIKY MUHYTH.

Ox acmekT Ha W3JI0KyBauuMTEe IIOCTOjaT JBa THUMNAa ToceTuTend. [IpBaTa Tpyma ce IeTHU
MMOCETUTEIM, OJHOCHO OHHE KOM H3JIOKYBadyoT caka Jla TM BUJM Ha CBOJOT mTaHa. Toa ce
BUCTHHCKUTE KynyBauyd W OapaHUTE JEJIOBHM KOHTakTH. BTopara rpyma ce OeclenHu
IIOCCTUTCIIN, OAHOCHO CJ'Iy‘-IajHI/I MI/IHYBa‘II/I HpI/IB.He‘-IeHI/I O IITAaHOOT WJIU O/ HpOI/I3BO,Z[I/ITe.
Bropara rpyma BkiydyBa IMOCETHTEIN O] CCKAaKBU KaTErOPUH, OJ YUCHHUIH JI0 TICH3UOHEPU KOH
ce TpHCYTHH Ha caeMoT. OBaa rpyna MOTPOIIYBadyd MYy OJ3€Ma BpeMe M CHepruja Ha
MEePCOHANIOT M THU OJAJANeuyBa OJf KOHTAKTHUTE CO IICIHUTE TOCETUTEeNU. Broparta rpyma ce
IIOCCTUTCIIN KOUIIITO UM HpI/I‘-II/IHYBaaT mTera Ha HBHO)KyBa‘-II/ITe n I/I3J'IO)KyBa‘II/ITe Tp663. aa
MOJATOTBAT TMPHCTAIl 3a CIpPaByBame CO OBHE IMoceTuTenu. OBOj MpHUCTAl MOXKE Jia BKIYYH
moceOeH YOBEK OJI MEePCOHAIOT KOj Ke Ouae 3aJ0DKeH 3a OBHE IOCETUTENH. Mepku 3a

CIIPaBYBabE CO OBUE MOCETUTENN OM MOJKese J1a OMaaT: MOCTaByBambETO ,,BU3YESIHU MarHeTH —
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€KpaHU CO Mpe3eHTallfja, MaJId MPUMEPOLIN OJ1 TPOU3BOIOT UM €BTUHU MAaTEPHjal KOHUIITO Ke
ja 3a710BoJIaT JbyOONTUTHOCTA,. MicTuTe Tpeba ma OuaaT mocTaBeHU BO MpBaTa JIMHKja Ha IITAaHIOT

3a Jia CIpeyvar HaBJIETyBambe BO BHATPEIIHOCTA, MIIM HA MECTa Ha KOMIITO HajMaJKy K€ CMeTaarT.

Perucrpanuja Ha moceruresmre

O0e30enyBambeTo0 Ha KOHTAaKTUTE M WHPOPMALMUTE 3a HMHTEPECOT Ha MOTPOLIYBAUYUTE €
HAjBa)KEH 32 M3JIOKYBAayUTE. 3apajy Toa Jo0Opa Mpakca € M3JI0KYyBauyuTe Jla UMaaT HaIpaBEeHO
no0ap CHCTEM 3a perucrpaiyja Ha MHTEpecoT Ha mocerutenute. [loTpeOHO € ma ce 3amumiar
CHTE Ba)XHU JIETaJH 3a mocerutenute. Jla ce 3abenexu Mponu3BoA0T, KOJTUUNHUTE, TaKyBambara,
peLenTUTe U Jp. AETAIN 3a KOUIITO ce 3auHTepecupan. OBa € 0cOOEHO Ba)KHO aKO IMEPCOHAIIOT
KOJjIITO € TPUCYTEH Ha CaeMOT HE € TOj IITO K& I'o MPOJOJDKH KOHTAKTOT CO ITOCETHUTEIIUTE.
BakBHOT cucTemM MoKe J1a BKIy4yBa €IHOCTABHO 00eleKyBame Ha MPOICHKATa 32 CEPHO3HOCT
Ha mocerutenute. Ha mpumep, ymorpebata Ha knacudukangja co Opojku uiau OyKBH 3a
paHrupame Ha MoTeHUHjasoT. OBa K€ OBO3MOXHU JaBamke€ MPUOPUTET HAa AKTUBHOCTHUTE IIO
3aBPIIYBAakETO HA Ca€MOT, OJHOCHO KOHTAKTHPAamHE Ha HAJCEPHUO3HUTE MOCETUTEIH BO HAjOP30
BpeMe. Ha mHTEpHET MOXKe Aa ce HajuaT pa3audHu oOpaciy Ha GopMyliapyd KOUIITO MOXAaT Ja

CC UCKOPHUCTAT 3a perHCTpaqua Ha IMMOCCTUTCIINTC.

ITaT u cmMecTyBame

[Tpu nmnanupameTo Tpeda Aa ce nMa NMpPEeABH JeKa [IEHUTE 32 CMECTYBamhe BO TEKOT HAa CAEMHTE
BOOOMYACHO C€ MOBHCOKM O] peroBHUTE. CO COOJABETHO IUIAHUpPAE HA JIOTMCTHKATa 3a

CMCCTYBAKLC U MAaTYBAKEC TPOIIOIMTE MOXKAT 3HAYUTCIIHO 1a C€ HaMaJar.

N360p Ha JoKkanmja

[Ipu omnmykara manm ma ce ydecTByBa Ha HEKoja M3J7105k0a M KOJIKaB TPOIIOK OM MOJXKEJIO Ja ce
HaIpaBHU 3a YYECTBOTO, Tpeba /1a ce 3eMe 00SHp U JIOKaIijaTa Ha MTaHa0T. PaHOTO pHjaByBame
3a YUCCTBO OBO3MOXKYBa IOroJicM I/I360p 3a JIOKAllM U MOKHU ITOMMYCTHU HaA ICHATa 3a ITaHAOT.

On ppyra crpaHa, Mak, AOIHOTO MpPHUjaByBame MOXKE Jla pe3yiaTHpa cO H300p Ha JOKaluu
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KOMINTO HHUKO] APYr HE cakaj Ja TH Pe3epBUpa, WM CO TOBHCOKA IIeHA 3a MCTaTa JIOKaIHja.
3aBHCHO OJ1 IIeJITa Ha M3J10k0aTa, MOHEKOTall JIOKAIIMATE BO MPEMHUHUTE TIOMETy TITABHUTE XaJH
MOXKE Ja ce u momobap u300p OJ TIABHUTE W3JI0XKYBAauKH JIOKaWH. BooOuW4yaeHo u
OpPraHU3aTOPUTE HA CAEMHUTE HYJAAT MOJJPIIKA HA CBOMTE KIMEHTH BO M300pOT HA JOKAIMjaTa.
Ho cemak ox ronemo 3Haueme € M300POT Ha JIOKAIMjaTa Jia ce BKIYYH BO IUIAHUPAKETO Ha

HACTaIoT IITO € MOKHO IMOCKOPO.

HN3aoxyBame HA MPOU3BOAMTE

W3znoxyBaunte Tpeba ga UMaaT MpenBU JIeKa MPOU3BOIUTE KOUIITO T'M HYAAT C€ HajBAXKHOTO
HemTo Ha wu3noxkOarta. CormacHo Toa, Tpeba COOJBETHO Ja C€ HUCIUIAHMpAa HAYMHOT Ha
npe3eHTaluja Ha npousBoaute. [loaroTByBameTo Ha Mau MOCTPU U MOXKHOCTA 3a JIeTycTaluja
ce He3aMEHJIMBH BO IOTJIE/ Ha Mpe3eHTalllja Ha KBAJIMTETOT Ha mpou3Boaute. [IpenarnaceHnor
HAa4YMH Ha M3JI0KYBalke€ CO JAEryCcTallud Ha IPOU3BOAUTE WM aTPAKIMU HA IUTAHAOT KOU
MPUBJICKYBAAT 3HAUYUTEITHO BHUMAHUE MOXKE JIa PE3yJITUPA CO rojieM Opoj MOCETUTENN U TYKBa
Ha MTaHIOT. ['oleMaTa TyBa Ha LITaHIOT MOXKE Ja OHJe KOpUCHA JOKOJKY ce padoTH 3a
TapreTupame JUPEKTHU MOTPOUIYBAaYM HAa LETHUOT Ma3ap, HO € cocemMa KOHTPAIpOJyKTHBHA

AOKOJIKY C€ ICJIN Aa CC MpHUBJIcHAaT MCHAILICPU Ha CCPUO3HU KOMITaHUU.

ITo 3aBpmyBame HA CaeMOT

Paborara Ha H3/10)KyBaunuTe HE 3aBpIIyBa CO 3aBPIIYBAETO HA caeMOT. HampoTHB, TYKyIITO
MOYHYBa HUBHUOT aHTaKMaH CO IIeJI J]a Ce OIpaBa y4ecTBOTO. [locieoBaTeTHUOT KOHTAKT CO
MIOCETUTEIUTE U MOHY 1aTa Ha IPOU3BO/IM Ha MOTEHIMJATHUTE KYITyBauu € CaMo JIeJ Off OHa ILTO
Tpeba na ce HampaBu. CyMHpameTO Ha pe3ylaTaTUTe Ol M3JI0’k0aTa BO IOIJe]l Ha TPOLIOKOT,
aHaJM3a Ha TPEUIKUTE U MOKHOCTUTE 33 KOPEKIMja, Ce BAXKHU 3 JIOHECYBakE OIYKH 3a UIHU
HACTaly Ha UCTHOT WJIM CIMYHU caeMH. Bp3 0a3za Ha geranure O]l 3alMCUTE 3a MHTEPECOT Ha
[IOCETUTENNTE WM aHalM3aTa Ha IOHyJaTa Ha KOHKypEeHIMjaTa MOXe Ja ce Iperno3Haar
OJpEJIEeHH TPEHJIOBU BO mobapyBaukaTa. OBa € 0COOCHO Ba)KHO 3a IUIAHUPAHE HA €BEHTYAIHU

HU3MCHU WJIM NONOJIHYBakhba BO MPOU3BOAHUOT CUCTCM. OBHE U3MEHU MOXAT Ja CC oAHCCyBaaT
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Ha BOBEIyBam€ HOBM NPOM3BOJAM, H3MEHM BO amOanaxkata, pelentypara, eTHKETHTE,

MaKyBamkETO WJIM TEXHOJIOTHjaTa Ha MIPOU3BOJICTBO.

JlobpaTta mpakTHKa BOOOMYACHO BKJIydyBa BOCIIOCTaBYBAH€ KOHTAKT CO HAjIIOTEHIIMjaTHUTE
MOCETUTENN BO POK oa 48 yaca mo moceraTa Ha mTaHAoT. OBOj KOHTAKT MOXe Aa Oupe
€IHOCTaBE€H CyMapyM Ha JOTOBOPEHOTO €O MH(poOpMalHja 3a MOCIEIOBATEIHUTE aKTUBHOCTH.
CremHUOT KOHTAKT CO MOBEKE JAeTalId OKOJIY MTOHYIaTa U MOKHOCTA 3a copaboTKa Tpeba faa ouse
HarpaseH Bo pok o1 10 neHa no nocerara. TpeTnot KOHTAaKT Tpeba 1a Oue HalpaBeH BO POK 01
30 meHa W UCTHOT MOXE Ja BKIy4d U TenedoHCKH pasroBop. Mpejata Ha TenedoHCKHOT
pasroBop € Ja ce MpOJOJIKM JIMYHUOT KOHTAKT, Jla ce JO3Hae Jalu € JOoOMEeHa M pasrielaHa
MOHy/laTa, Jadd TOCTOM OJyUTyKa 3a IOHaTaMoIllHAa cOpa0OTKa WM Mak Ja ce obe30emar
JONOTHUTENHA ~ MHpOpMauuu 3a MnpousBoAoT. Iloroa, moceTHTeNnuTe KOWIITO  CE
3aWHTEpeCHpaHy, HO C¢ YIITE He ce CIpPEeMHH 3a Hapayka, Tpeba ja OMIaT KOHTAKTHUPAHU H

MOCETYBaHU CEKOj 6 HEJIEeH CO 1T Jia Ce 3aJIp’KU HUBOTO Ha MHTEPEC.

3.3 3BO3HU NPOJAAKHU KAHAJIH

[TocTojar HekoJIKy mpucTanmu 3a TpoaaxOa Ha W3BO3HUTE Ia3apu, W THE MOXKaT Ja ce

KOMOWHHUpAaarT:

IIpoaax6a Ha JIOKAJHU TPrOBIM KOHU MOTO0A OPTaHU3MPAAT U3BO3.

Baksara mpogax6a e cnmuyHa Ha JoOMallHaTa npojaxoOa. Pasnukara co pomairHara npojaxoa
MoOe Jla 6uae camo Bo 00eMoT U Oapamara 3a nakyBamwe. OB0j HauWH He 0apa MHBECTHIIMH BO
pPa3BOjOT Ha W3BO3€H KaHal W MapkeTuHT. OOWYHO TproBenoT o0e30eayBa ymaTcTBa 3a
KBAJINTETOT U NAKyBambETO U CE IPYKU IMPOU3BOANTE J1a TH 3a/I0BOJTyBaaT Oapamara Ha ma3apor.
JloKaTHHOT TProBel I'M mpe3eMa CHTE PU3UIIM 3a HaIulaTa U ja OpraHu3upa IenaTa JOTUCTHKA 3a

HU3BO3.
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IIpoaa:x6a Ha JIOKAJHU TProOBIM KO U MPETCTABYBAAT CTPAHCKUTE

KylyBauu

OBoj mpucTan € CIMYEeH Ha TPETXOAHHOT. [IOBTOPHO JIOKAIHHUOT TProBeI € TOj KOJjIITO TH
Mpe3eMa CUTE PU3UIM U ja OPTaHU3Mpa IesaTa JOTUCTHKA 3a 3B03. BooOnyaeHo BO 0BOj Ci1yuaj
MPOU3BOJUTCIIMTC 3HAAT KOU CC U3BO3HUTC ACCTUHAIIMU, A JIOKAJITHUOT TPTOBCI] T U3BCCTYBA 3a
OapamaTta 3a u3B03. [loHekorami, JOKAJIHUOT TProBel] T HH(DOPMHpPA TPOU3BOTUTEIINTE
OolHampen 3a TMOTpeOHHUTE cepTU(dUKATH, CTAaHAApAUM M JAPYTH O4YECKyBaHW Oapama 3a

IMPOU3BOJUTCIIMTE 3a 1a MOXKaT J1a C€ ycorjacaT CO HUB.

N3B03 npexky nocpeaHuu

Bo oBoj npucran opranckute 6m3HucH Tpeda 1a uaeHTU(PUKYBaaT TPTOBCKU MapTHEP / YBO3ZHUK
3a uenHWOoT mazap. Kora Oapate TproBcku mapTHep Tpeda 1a ce oApeAaT MUHUMATHU
kputepuymu. OBHE KpPUTEPUYMH MOXKE Ja BKJIy4aT: MCKYCTBO BO TProBHjaTa CO CIUYHH
MPOU3BOJIM, JTOCTalHa JIOTHCTUKA, TOCTOEYKAa NUCTPHOYIMja, KAMalUTETH 33 CKIaIUupame H
cnruaHo. Bo 0BOj ciiydaj, YBOZHMKOT HaJMHOTY C€ aHTaXKHpa 3a MApKETHHT, TUCTPUOYIHja Ha
MPOM3BOJM W HAIUIaTa OJi MaJOINPOJAKHUTE KOMIIAHWUHU, IOJEKa MPOU3BOIUTEIOT Tpeba na
00e30e1u POU3BOIU KOUIITO CE BO COMVIACHOCT CO Oapamara 3a KBaJUTET U 332 ETHKETHPame Ha
LEeTHUOT ma3ap. Bo 0BOj ciydaj OOMYHO W MPOU3BOJAUTEIOT M YBO3HHKOT TH CIIOJEITyBaat
pu3uIKTe. YBO3HUKOT, UCTO Taka, 00e30eayBa 3HACHE 3a MPHCTAN JI0 Ma3apoT M MPOJaKHU
koHTakTH. Cemak, BO OBOj ciyd4aj MPOU3BOAMTENOT BO 3HAYUTETHA Mepa ja 3aapiKyBa

KOHTpOJIaTa.

J{upeKTeH u3Bo3

OBoj mpucran € 0OMYHO pe3epBUPaH 3a J0OPO BOCIOCTABEHW M OPraHU3MpaHH OU3ZHUCH CO
JOBOJHO MICKYCTBO BO MAapKETHHT Ha LEIHHOT ma3ap. CaMHOT M3BO3HHK CE€ CIIPaByBa CO CHTE
M3BO3HHM acreKTu. [loHekoram € MO>KHO 10 YBO30T, Ja Ou/ie aHTaKUpaH JIOMAIICH TUCTPHOYTep

3a QUCTpUOYLHja 0 MAJONPOJKHUTE KOMIIaHUU. Bo 0BOj mpucran € moTpeOHO aHraXupame
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Ha 3Ha4YajHW MEHAEPCKH, JIOTUCTHYKH U MApPKETHUHIIKA PECYpPCH, HO MCTO Taka € M Hajuodap

HA4Y¥H 3a [IOCTUTHakC HA MaAKCUMAJITHU IMTPUXOAN U JOJITOPOYCH YACIT Ha 1MasaporT.

3.4 Hanmsara

Bo Ousnucor, n1o0MBameTO HalulaTa € TJaBeH el OJ CeKOja M3BO3HA aKTUBHOCT. buuaejku
YCIIOBHTE 3a HaIulaTa ce Off BUTAJHA Ba)KHOCT, M3BO3HUTE KOMIAHWU Tpeda Jla o/uIydyBaar 3a
HAYMHOT Ha HAIUIaTa CO LeJI JIa TM MUHUMH3MPAaT PU3HIUTE MTPH HAIUIaTa, HO MCTOBPEMEHO J1a
I'M MMaaT TpPeIBUI MOKHOCTHTE Ha KyIyBadoT. IIpMpoaHO € M3BO3HMIMTE Ja cakaaT 1a
HariaTar IMmTO € MOXHO TOoOp30. YBO3HHWIMTE OJ Jpyra CTpaHa cakaaT Aa TW nobujar
MIPOU3BOIUTE ILTO € MOKHO IMOOP30 M J1a TO OJUIOKAT IIAKAKETO KOJIKY IITO € MOKHO TOJI0JTO.

[TocTojaT HEKOJIKY HAUMHU 32 TUIaKamke KOUIITO MOJKAT J1a C€ KOpUCTaT.

ABaHCHO ILIAKA€

3a M3BO3HUIIMTE aBAaHCHO IJIakame € Haj0e30eaHnoT HaunH. Cenak, 3a YBO3HHUIIUTE aBaHCHOTO
MJIakame WMa MHOTY PHU3WIM, OUICjKU MPOM3BOAMTE C€ IlakaaT Mpena Ja ce ucrmopavaar. Bo
MIPUHIINAI, aBAaHCHHUTE TUIakamkba Ce KOPHUCTAT KOTa MPOAaBavyoT HE ro MO3HABa KYIyBadoT, a
KYIIyBa4OT € YBEPEH BO KPEIUOMIMTETOT Ha MpOoJaBadoT. YecTomaru aBaHCHOTO IUIaKame ce
KOPHUCTH Ha TIOYETOKOT Ha copaboTkara, JqoJeKa TOJO0I[HA TPTrOBCKHUTE IMAapTHEPH pa3BHUBAAT

copaboTKa, 1 METOJIOT Ha IIaKame Ce MEHYBA.

KpeauTHo nucmo

KpenuTHO MucMoO WM aKpeauTHB € TapaHlyja AajaeHa o1 OaHKaTa Ha KyIyBadoT JIeKa Ke My ja
IUTATH Ha IPOJABAvOT JOCIeaHaTa CyMmMa CIIOpE/ JIOTOBOPEHHUTE YCIOBH M BO JOTOBOPEHHOT
TepMuH. [locTojaT HEKONKY BHUAOBH Ha aKpEAWTHBH KOWIITO MOXKAT Ja C€ KOPUCTAT, M TOa €
elieH 011 Haj0e30eTHITe HAaUMHU Ha IIakamkbe BO MEI'yHapoIHaTa TProBHja U 32 U3BO3HUKOT U 32
yBo3HUKOT. Co mnpudakamero Ha aKpeIUTHUBOT, H3BO3HHKOT CE COIJIACYBAa CO YCIOBHUTE

HaBeJeHW BO HUCTHOT. McTro Taka, W mpojaBadyoT Tpeda Ja T'M TOYUTYBAa YCIOBUTE BO
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aKpEeTUTHBOT WM OaHKAaTa HeMa Jla MOKE J1a M3BPIIH IJIaKamke WM MOXKE J1a HAIlJIaTH TICHAJIH.
Hcro Taka, mpu KOPUCTEHE HA aKPEAUTHB IMOCTOjaT OAaHKAPCKHU W IPYTH TPOIIIOIM KOW Tpebda ma
O6unar nokpueHu. [IpogaBadoT U KymyBadoT Tpeba a ce JoroBopaT 3a Toa KOj K€ TU MOKpHe

OBHE TPOILIOLY WU JIeKa THE Ke OMJIAT CIIOJIeIeHH Mel'y CTpaHHTE.

D.A.P unu D/P ycioBu 3a njiakame

Kora ce ucrpakaar mpou3BonTE OJ CTpaHa Ha U3BO3HHUKOT M 10 3aBPIIYBAETO HA IIAPUHCKHUTE
(dbopMamHOCTH, TPEBO3ZHUKOT TM JOCTAaByBa IPOW3BOAMTE 0 KpajHara aectuHanuja. Ilo
HCIIOpaKaTa Ha MPOU3BOIUTE, MPEBO3ZHUKOT MM HETOBHOT 3acTanHuk u3nasa Bill of Lading (3a
noMopcku mpaTtku) win Airway Bill (Bo3mymau npatku). MI3BO3HUKOT 1TOTOA TH JOCTaBYBa OBHE
JOKYMEHTH 3a€HO CO OCTAaHAaTUTE JOKYMEHTH Kako: (akTypa, MaKOBHaa JIMCTA, OaHKapcka
MEHHIIa U JIp. 10 YBO3HHMKOT IpeKy HeroBaTa Oanka. OTkako OaHKaTa Ha YBO3HUKOT Ke THU
NPUMHU TOKYMEHTHTE, K€ TO M3BECTH YBO3HHKOT M K€ My HAJIIOXKHU J1a TH NMPUQPATH JTOKYMEHTHTE
CO TIOTIUINYBalkE¢ HAa MEHUIIATa WCIpaTeHa OJf CTpaHa Ha W3BO3HUKOT, KaKO M Ja W3BPIIU
IUTakame. YBO3HUKOT MOXKeE JIa TH JoOMe OPUTHHATHUTE JOKYMEHTH U J1a ja 3aBpIIU MOCTanKaTa

3a YBO3 CAMHCTBCHO 110 yIlJIaTaTa.

D.A ycioBu 32 miiakame

D.A ycnoBute umaar nctu yekopu kako 1 D.A.P. EnuHcTBEeHaTa pasnuka € Toa LITO IIaKambEeTo
ce BpIIM BO JOTOBOpPEH BpeMeHCkH nepuojn, Ha mp. 30, 60 wimu 90 nena ox AaTrymMoT Ha
¢dakTtypata. OBOj maTyMm € MO3HAT Kako JCH Ha JOCTeBame U € neuHupan Bo MeHunara. OBue
yCIIOBM MMaat ciiaba rmpaBHa MOK, IMOpaJiy Toa To Tpeba a ce HalpaBU IPOBEpKa HA yriieaoT

HA YBO3HHMKOT U HETOBUOT KPEAUTEH CTATYyC IPU MIPAKTUKYBAHETO HA OBUE YCIIOBU Ha IJIaKambe.

3amrTura O0/1 YBO3HHUIIA O/ PU3UIIH 3a HAILJIATAa

[ToroneMuoT nen o Ip>KaBUTE MMaaT KPEIUTHH areHIUM I0Jl AUPEKTHA BIIAJMHA KOHTPOJA.
Tue o0e3z0enyBaar mokpuTHEe 3a OOBPCKHTE 3a IUIaKamke OJl CTpaHa Ha yBO3HMLUTE. Bo

MakenoHrja BakBa HHCTUTYIMja € MakemoHckara OaHkKa 3a TOAJpIIKAa Ha pas3BojoT. Bo
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byrapuja takBu mHCcTUTYHMHM ce byrapckara areHiuja 3a OCUTypyBame Ha W3BO3, YHUKPEIUT
byn6ank A/l, Ilpokpenutr banka — byrapuja, Pandaunzen 6anka — byrapuja u [{uGank JCII.
W3Bo3HHUIMTE MOXKAT J1a aluIMIMpaaT BO OBHE MHCTUTYIIMHM CO 1€ JIa TH OCHUTypaaT CBOUTE
M3BO3HH J0TOBOpH. Bp3 0cHOBa Ha MpoBepky Ha GUHAHCHUCKUOT KPEIUOMINTET HA YBOSHUIIUTE,
JPYIITBOTO 32 OCUTYpPYBame OUIydyBa Jald Ke 0J0OpH KPEeIUTHO MOKPUTHE Ha U3BO3ZHUIUTE.
Bo cinydan kora kymyBauWTe MMaaT COMHHUTENHU (UHAHCHCKU HHIEPEHILIUH, APYIITBOTO 3a
OCHUTYpyBame MOXe 1a ja oxbue amnukanujata. OTkako ke ce mo0me oJo0peHre W Tojuca 3a
OCHUTYPYBamkE 32 YBO3ZHUKOT, U3BO3HUKOT MOKE JIa TO MPOAaJe CBOjOT IMPOU3BOJ] CO MUHUMAJICH
PHU3UK 3a HaruiaTta. AKO YBO3HHUKOT HE U3BPIIH IJIakamke Ha AaTyMOT Ha JOCIIEBAE, N3BOSHUKOT
MOXKE Ja ce oOpaTH Ha OCHUTYpPHUTEIIHATa KOMIIaHWja M Ja rmodapa HaJIOMECT 3a Impojaxoara.
[ToToa mpymTBOTO 32 OCHTYpyBame MYy MCIUIaKa Ha M3BO3HUKOT M MPHUCTAIyBa MpOIEaypa 3a

Haliata 01 YBO3HUKOT.

3.5 lorosopu

[Tpu 13BO30T ce mpernopadyBa KOPUCTCHE Ha M3BO3HU JOroBOpU. Mako BooOWYaeHa mpakca 3a
M3BO30T Ha MPOM3BO/IM € J1a ce 0a3upa Ha MOHYAN WIH Ha MPo-(aKTypH, JOTOBOPUTE 3a H3BO3 CE
ynoTpeOyBaaT Kako CUTypHOCHA npakThka. OBa 0COOEHO € CiTy4aj ako ce paboTH 3a KyIyBad co

KOjLHTO He ce nmo3HaBaTe. OCHOBHUTE €JICMCHTHU Ha A0Tr0BOPOT 3a U3BO3 CC:

-ueHTU(UKalMja Ha JOTOBOPHHUTE CTpPaHH, -IIpe3eMamme Ha PU3UKOT,

-0O0OBpCKM ~ Ha  JOTOBOPHUTE  CTpaHH,
-CIIOJIHYBamb€ Ha JI0TOBOPOT,

-cneumbmcaulm Ha IMPOU3BOJAUTC n
-pllraBamkC HA CIIOPOBH,

MaKyBambETO,
-II€Ha U BKYITHA BPEIHOCT, -AaTyMH 3a IUIaKame,

-HAYMH Ha IUIaKamke U BaIyTa, “BpEMETPACHC Ha 10roBOPOT,
-IIEpUOJ U YCIIOBU Ha UCIIOpaKa, ~COINCTBEHOCT,
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-3a/I0ITHyBamC Ha UCTIIOpaKara,

-Kjlay3yJia 3a 3allTUTa Ha IPOJaBavor,
-ja3uK,
00BpCKH,

-ACJIICTUPALC Ha ImpaBa u

-HECCOJIBEHTHOCT,

-TIOTpeOHU JOKYMEHTH,

3.6 JlorucTuka

3.6.1 Hauyun Ha ucnopaka

-BUIIIA CHJIA,
-TIPUMEHJIMBA JICTUCIIATHBA,

-0JIaHOYYBaKE,
-MEpPHHM E€IMHUIM BO OpOjKM M cO 300pOBH,
-apOuTpaxka,

-YCIIOBH 32 PAaCKHHYBAmbE.

W3Bo3HumTe Tpeba Ja KOHCYITHpaaT CcO INMEAWTEp W Ja modapaaT COBET 32 HAYMHOT Ha

TPAHCIIOPTOT: JAJIM TOj K€ CE€ BPIIW MO IaT, MOPE, BO3MYX, KEJIC3HUIIA WM KOMOMHAIMja Ha

OBeKe HAYMHU.

[TocTojar nABa OCHOBHM MOJEIHM Ha TPEBO3 KOUIITO CE€ KOPUCTAT BO M3BO3HATA Mpojaxoda.

—LCL (less than container load). OBoj pexxum ce crpoBeyBa Kora HCIopakaTa Ha IPOU3BOIUTE

ce BpPIIM BO KOHCOJIMIUPAH KOHTEJHEP 3aeQHO CO TOBAap OA JApYyrd u3Bo3HUIHM. OOMYHO OBa

3Ha4Yu ACKa Ke TpeGa Aa CC aHTaXXupa arcHtT 3a J1a C€ KOHCOJIMAUpa TOBApPOT BO CACH MaraluH, a

IoToAa Iia C€ HAaTOBApH U UCIIOpavYa ce 3a€IHO BO €ICH KOHTejHep.

—FCL (full container load), 3Ha4un 1exa U3BO3HUKOT Ke TH NMPEBE3yBa MPOU3BOAUTE BO KOHTEJHED

KOj € pe3epBUPaH CaMO 32 HETOBUTE IPOU3BO/IH.

IToBeke M momaJjiky MCTOTO C€ OJIHECYBA U IIPU OPraHU3UPAkE Ha TPAHCIIOPT CO KAMHOHHU.

3.6.2 UHKO Tepmunu

MNHKO Tepmunn (INCO TepMuHHN) NpeTCTaByBaaT CTaHAApJHU YCIOBU 3a TPryBame CO3AalECHU

3a 1a TIOMOTHAT Ha TPTOBIMTE MPH Ipojaxoa u Tprosuja co npousoau. MHKO tepmunute ru
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nepuHUpa 0OBPCKUTE U OJrOBOPHOCTUTE HAa MHBOJBHUPAHUTE CTPaHH, KAKO U MOMEHTOT BO KOj
PHU3HUKOT Ce IPEHEeCyBa O] MpoaaBadoT Ha KynyBadoT. Hekou on MTHKO TepmunuTe ce kopucrat
32 CHUTE BUAOBM  TPAHCIOPT, JAOJAEKAa JPYTUTE HUCKIYYMBO CE€ OJHECyBaaT 3a IMOMOPCKHU
TPaHCIOPT U TPAHCHOPT 10 BHATpelHU BoaHU narumra. Co norosapawme Ha MTHKO tepmunute
Y HUBHOTO BHECYBam€ BO (pakTypaTa, MOHyJaTa WIA KYHMONPOJaXXHUOT JOTOBOP, KYIyBadoT U
MPO/IaBav0T MOCTUTHYBAAT MPEIM3HO MeI'yceOHO pa3oupame 3a MPe3eMEHUTE OOBPCKU Ha CEKOja
CTpaHa M Kaj KOr0 € OJrOBOPHOCTa BO CJIy4aj Ha 3aryOd, INTETH MM JPYTrHd HECPEKH.

Hajxopucrenn MTHKO tepmunu ce:

Ex Works (EXW) Ucnopauyano o ¢pabpuKaTa 10 NPeBO3HUKOT

OBa mpaBWUJIO cTaBa MUHUMalHa OJFOBOPHOCT HAa IPOJaBayvoT, KOj EJUHCTBEHO Tpebda
MIPOU3BOJIUTE COOJBETHO CIAKyBaHU Ja 'M 00e30e1u Ha oapeneHo Mecto. OOUYHO OBa MECTO €
¢dadpukara wim ckiranor. KymyBadoT € OJArOBOpEeH 3a yTOBap Ha IPOHM3BOIUTE BO BO3HIIO,
TPAHCHOPTOT U 32 CHTE M3BO3HH MocTanku. CHTE TPOIIOIM O YTOBAPOT Ha MPOU3BOIUTE JIO

HHUBHOTO IMPUCTUTHYBAKLC CC ITOKPUCHU O CTpaHa HAa KYITyBa4dOT.

Free Carier (FCA) UcnopayaHo 10 MPEBO3HUKOT H3BO3HO OI[APHHETO

[TpomaBavoT € OArOBOPEH 32 M3BO3HO IAPUHEHE U 33 UCTIOpaKaTa Ha IPOU3BOIN HA JOTOBOPEHO
MECTO 3a cKjiaaupame. KymyBauoT ro opraHuszupa TPaHCIOPTOT Ol JJOTOBOPEHOTO MECTO U TH

npe3eMa CUTC pU3UIHA U TPOIIOLH 1O NPC3CMAbCTO HA IMTPOU3BOAUTC.

Carriage Paid To (CPT) IIpeBo3oT miaTeH

[IpomaBavoT € OJArOBOPEH 32 OpraHU3Mpame Ha TPAHCHIOPTOT A0 KpajHaTa JecTUHAIH]ja, HO HE U
3a OCUT'ypyBame€ Ha Imparkara. Taka, MpEeHOCOT Ha PU3MK OJl NPOJaBadoT Ha KYIyBadoT

HaCcTaHyBa BO MOMCHTOT KoOra IIpaTkKaTta € Inmpe3cMeHa o1 MPECBO3HUKOT.

Delivered at Terminal (DAT) Ucnopa4yano Ha TepMuUHAJ
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[IpomaBadoT € OATOBOPEH 3a OpraHWU3Wpame Ha TPAHCHOPTOT 1O KpajHaTa JeCTHHAIH]ja,
BKJIYYyBajKM M MCTOBAap Ha KpajHaTa JecTHHAIMja. [[peHOCOT Ha PU3MKOT O] MPOJaBavyoT Ha
KyImyBa4OT HACTaHyBa BO MOMCHTOT KOra HOpOU3BOAUTC CC PACTOBAPCHHU. KYHyBa‘IOT [

OATOBOPCH 34 YBO3HO HAPUHCHC U 3a CUTC JIOKAJIHU JAaHOIU UJIM YBO3HU JJaBAYKH.
Delivered at Place (DAP) UcniopauaHo Ha MeCTO

[IponaBayoT € OArOBOpPEH 3a OpraHuW3Mpamke Ha TPAHCHOPTOT [0 KpajHaTa JECTHHALH]a,
MOJITOTBEHM 32 UCTOBApyBame Ha KpajHaTa AecTUHanuja. [IpeHocoT Ha pU3MKOT O] MPOJaBavoT
Ha KyIyBayoT HAacTaHyBa BO MOMEHTOT KOra IMPOM3BOAMUTE CE€ JOCTAllHU 3a HCTOBapyBame,
HCTOBApPOT € Ha PU3UK Ha KymyBayoT. KymyBadoT € OAroBOpeH 3a YBO3HOTO I[APUHEHE U CHUTE

JIOKAQJIHW JaHOOHW WJIM YBO3HU JaBadKH.

Delivered Duty Paid (DDP) Hcniopa4yano 10 npueMa4yoT OLAPHHETO

[IpomaBavoT € OITOBOPEH 3a TPAHCIOPT M MCIIOpaKa Ha MPOU3BOIUTE Ha KpajHATa JICCTHHAIH]A,
0CJI000/ICH 32 YBO3 M CHUTE YIUIATCHH JAHOIM W JaBavku. [IpeHOCOT Ha pU3MK O] MpojaaBay J0
KynyBad HAaCTaHyBa KOTa WPOM3BOJUTE C€ JOCTallHM Ha KyIyBayoT, MOJTOTBEHU 3a

HCTOBApyBame OJ1 IPUCTUTHATOTO BO3ZUIIO.

Free Alongside Ship (FAS) UcniopayaHo BO NPUCTAHUINTE HATOJKHO 10 Opoj

VYnorpebara Ha oBa MPAaBUJIO € OTPAaHMYCHA CaMO 3a MPOU3BOAM KOUIITO C€ TPAHCIIOPTUPAAT IO
Bosa. Bo mpakca Toa ce KOPUCTH 3a CHTyallMH KOra MpoAaBavyoT MMa AMPEKTEH MpUCTaN 10
KOHTEJHEPOT BO KOJIUTO ce yToBapa. [IpogaBadoT ucnopadyBa MpoM3BOAH, U3BO3HO OLIAPHHETH,
MOKpaj OPOJOT BO HA3HAYEHOTO MPUCTAHULITE, NIPU LITO PU3UKOT CE MPEHECYBa HA KYyIyBaydoT.

KynyBauoT € oAroBopeH 3a yroBap Ha IPOU3BOJAUTE U CUTE TOTOIHUTEIHHU TPOLLOLIH.

Free on Board (FOB) Ucnopayano Ha 0poj U3BO3HO OLIAPUHETO

Ynorpebara Ha OBa MPaBWIO € OTPAaHWYCHA CAMO 3a MPOU3BOIM KOW CE€ TPAHCIOPTHpAaT MO
Bosa. Bo mpakca Toa ce KOPUCTH 3a CHTyallMH Kora IMpoAaBavyoT MMa AMPEKTEH MpPUCTaN 10

KOHTEJHEPOT BO KOjIITO ce yToBapa. [IpogaBadoT ucrnopadyBa MpoOM3BOAM, U3BO3HO OLIAPHHETH,
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HAaTOBapeHW Ha OpOJOT BO HaBENCHOTO mpucTaHuinTe. OTKAKO MPOM3BOIUTE Ke Oupmar
HaTOBAapeHU Ha OpPOJOT, PU3UKOT ce mpedpiia Ha KyIMmyBadyoT KOj € OJrOBOPEH 3a CHUTE

AOMNOJIHUTCIIHA TPOIIOIH.

Cost and Freight (CFR) Tpomonu 3a TpaHcnopT

VYnorpebara Ha OBa MPaBUIIO € OTPaHUYEHA CaMO 3a MPOU3BOAM KOMILITO CE TPAHCIOPTHUPAAT IO
Bosa. Bo mpakca Toa ce KOPUCTH 3a CHTyallMH Kora IMpoAaBavyoT MMa AMPEKTEH MpUCTaN 10
KOHTEJHEPOT BO KOj ce yroBapa. [IpogaBayor ro opranusupa TpaHCIIOPTOT U TUIaKa 3a LENUOT 3a
uctuot. IlpogaBauor mcropadyBa HpPOU3BOJM, W3BO3HO OLIAPUHETH, HATOBApEHH Ha OpOJIOT.

Cemnak, pu3uKOT TpaHcdepu 0/ MPOJaBAvY0T Ha KYITyBavyOT € MpeJ UCTOBAp Ha IPOU3BOIUTE.

Cost Insurance and Freight (CIF) Tpomomnu 3a ocurypyBame 1 TPaHCIIOPT

VYnorpebara Ha OBa MPaBUIIO € OTpaHUYEHA CaMO 3a MPOU3BOAM KOMILITO CE TPAHCIIOPTHUPAAT IO
Boia. Bo mpakca Toa ce kopucTH 3a CHUTyalluu KOra IpoAaBadyoT MMa JUPEKTEH MpHCTaIl 0
KOHTEJHEPOT BO KOjIITO ce yroBapa. [IpomaBauor opraHms3upa M IUTaka 3a TPAHCHOPTOT.
[IpomaBadoT TH HCropadyyBa MPOM3BOAMTE, W3BO3HO OLIAPHHETH, HATOBapeHH Ha OpOIOT.
[Ipenoc Ha pPHU3UMKOT O MNPOJABAvYOT [0 KYIMyBauoOT HAacTaHyBa OTKAaKO IPOM3BOJIUTE C€
HAaTOBapeHU Ha OpOJOT, OJHOCHO IMpea IOYETOK Ha MpeBo3oT. [IpomaBayor, HMCTO Taka,
OpraHu3upa ¥ IUIaka 3a OCHTypyBam€ 3a IPOU3BOAMTE M 3a MPEBO3 0 HABEJCHOTO

MNPpUCTAHUIITC.

3.7 lloTpeOHM JOKYMEHTH NPU U3BO3

Paznuunu 3emMju Gapaar pa3nIu4HU JOKYMEHTH 32 YBO3 Ha OPraHCKM NMPOM3BOAM. Bo moBekeTo
3eMju OBHE JOKYMEHTH C€ CBeAyBaaT Ha (pakTypa, MaKyBHA JIHCTA, CEPTU(]PHUKAT 3a OPTaHCKO
MIPOM3BOJICTBO, JIOZICKa BO HEKOM 3€MjU MOXE Jla ce Oapa W TpaHCAKIMCKUA cepTU(UKaT,
cepTHU(HKAT 3a MOTEKJIO, 3JPaBCTBEHO YBEpEHHE, (UTOCAHUTApeH cepTudukar uTH. Hexoun

BCMjI/I HCTO TakKa CC MPUJIMYHO CTPOTrv BO MOIJICA HAa COAPKMHATA HA TUC JOKYMCHTHU U UCTO TaKa
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MOXaT Ja moOapaaT HOTapu3alMja WM BaJMJalldja HA HEKOM MoKyMeHTH. Cream KpaTko
o0jacHyBame 3a pa3IUIHUTE JOKYMEHTH KOUIIITOMOXE /1a OuaT modapanu o W3BO3HUIUTE TIPU

HU3BC30T HAa OPraHCKH NPOU3BOIU:
Jlo3BoJ1a 32 U3BO3

Jlo3BonuTE 32 M3BO3 CE M3/aBaaT OJi BIAJMHUTE WHCTHTYIIMH CO IIe] Aa ce 0J00pu M3BO30T Ha
OJIpelIeH! MPOU3BOJIU BO OINPEACTCHN KOJWYUHHU U JI0 ojpeneHu aectuHanud. OBOj JOKYMEHT
MOKe J1a Oujie moTpedeH 3a MPOU3BOAM KOMILITO C€ KOHTPOJIMpaaT M MMaaT OrpaHHyyBama 3a

MYLITake BO TPOMET.

Cepruduxar o anajauza

O6uvHO ce Oapa 3a ceMumba, KUTO, MPEXPaHOCHU MTPOU3BOIM, JOJATOIM BO HCXpaHaTa, OBOIII]E,
3eNeHYyK U (hapMarleBTCKU mpou3Boau. [lapamerpute mTo Tpeda ja ce aHAIM3UpaaT U HaBeaatT
Ha cepTU(UKATOT MOXe Ja OujaTr pa3iuyHU 32 Pa3iMYHM 3€MjU, a 3aroa J00po € na ce
HaIpaBy MPOBEPKa Ha OBUE Oapama IpeJ J1a ce 3al0YHe CO MPOIecOT Ha 00e30eyBamke Ha OBO]

JIOKYMEHT.

Cepruduxar 3a cj100071Ha nmpoaaxkda

OBOj MOKYMEHT CIIy)KM KakO IOTBpJa JeKa IPOM3BOJUTE CE€ 3aKOHCKM IPOJAAJACHU WU
IUCcTpuOyHpaHu Ha OTBOPEHHUOT Ma3ap, a mpojaaxdaTa e oJo0peHa oJl CTpaHa Ha HaJJICKHUTE
MHCTUTYLIMU BO 3eMjaTa Ha mpou3BoicTBO. Ceprudukar 3a cioboaHa npojaxkda MoxKaT na
M37aBaaT WHCTUTYIMH HAJUIKHU 3a 3IPaBCTBO, 3€MjOJCNICTBO WM OpPTaHM HAIJICKHM 32

TProBHja, HO BO HEKOW 3eMjH TOA MOXKAT J1a OMAAT U CTOMAHCKUTE KOMOPH.

Cepruduxkar 3a pymuranmja

O06e30enyBa noka3 3a cnpoBeneHa (hymuranuja Ha u3Be3eHuTe mpousBoaud. OBoj ceprudukar
o0uuHO € moTpebeH mpu Oapama 3a 0CI000ayBamke O KAPAaHTUH JTOKOJIKY TaKBOTO IPABHIIO

MOCTOHM 3a ofpe/ieHU npou3Boau. Cemak, UMajKu IpeIBU L IeKa (pyMuraijara OOMIHO Ce MPaBH

51



CO CHHTETHYKHU TECTULIU/IU, TOOUBAKHETO TaKOB CEPTHU(UKAT 32 OPTaHCKH MPOU3BOAM MOXKE J1a

MpeTcTaByBa NpooieM 3a U3BO3HUIIUTE.

Xamgaa ceprupukar

Bo 0BOj IOKyMEHT ce HaBelyBa JeKa XpaHaTa € IOrojHa 3a KOHCYMHUpPame Off CTpaHa Ha
penurno3nute Mycnumanu. OBOj [JOKyMEHT BKIIydyBa TrapaHifja JeKa CBEXOTO WIH
3aMp3HATOTO MECO WJIM MPOW3BOJU OJ KMBHHA, OWUJIE 3aKJIIaHU BO COIVIACHOCT CO HMCJIAMCKHUTE
3akoHU. McTo Taka, ce moTBpAyBa OTCYCTBOTO Ha CBHMHCKO MECO, aJKOXOJ M HEKOM ApPYyru

COCTOJKH BO MPEXpaHOCHUTE MPOU3BOIH.

Komep cepruduxar

Bo 0B0j 1OKyMEHT ce HaBeAyBa JieKa XpaHaTa € IOoroJHa 3a UCXpaHa Ha peauruo3sHure EBpen.
OBa BKIIyyyBa yBEpyBam€ JIeKa XpaHara € MPOU3BECHA BO COTJIACHOCT CO TPAIUIIMOHATHHUTE

KOIIICP 3aKOHH.

3apaBcTBeH cepTudUKAT

OBoj odunMjalieH TOKYMEHT € W3MaJeH OJ HaJJIeKEH 3JIPaBCTBEH OpTaH, KOjIITO MOTBPIYBa
JIeKa MPOU3BOJIUTE C€ MOATOTBEHH BO COTJIACHOCT CO MEI'YHApOJHUTE CTaHIap U 3a 0e30eIHOCT

Ha XpaHaTa.

Berepunapen ceprugukar

Oga e odunmjangeH JOKYMEHT U3MIaJICH OJ HAaJUICKEH BETCPUHAPEH OpPTaH 3a UCIOpaKa Ha KUBU
KUBOTHHM WM TPEXpaHOCHU MPOM3BOAM O]l KMUBOTHHCKO MOTEKJIO (MpepabdoTeHu MpexpaHOeHH

MIPOU3BO/IH, )KUBHHA, MECO, prOa, MOPCKH TIJI0JJOBH, MJICUHU MTPOU3BO/IH U jajiia U MPOU3BOIU OJT

jajma).
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CepTuduxar 3a cocrojkn

[ToTBpaa 3a comp:kaHUTE COCTOjJKH MOXe Ja Oujae motpeOHa 3a mpexpaHOeHU MPOU3BOIU CO
eTHKEeTH KOM Ce HECOOJBETHH WM HerenocHu. Ce m3/1aBa o] CTpaHa Ha MPOU3BOIUTEIIOT U CE
JlaBa OMKC Ha MPOU3BOJOT, MPOLEHTOT Ha COCTOJKUTE, XEMHCKHOT COCTaB, MUKPOOHOJIONIKUTE

KapaKTEpUCTHUKH, YIIATCTBO 3a CKJIaJAUpamke, POK Ha Tpacke U JaTyM Ha IPOU3BOCTBO.

KonTposu npea ucropaxka

MHory 3eMju UMaaT J0roBOpU CO MeI'YHapOJHU HMHCIEKIMCKH KOMIIAHWHU 32 J1a TO MOTBpAAT
KOJMYECTBOTO, KBAIUTETOT M IleHaTa Ha yBe3eHUTEe mparku. llenta Ha TakBUTE MPOBEPKU €
BaJyMalja JeKa IleHara INTO CE€ Halulaka KOPECIOHAMpAa CO BUCTHHCKATa BPEAHOCT Ha
MIPOU3BOJIUTE, CO LIET Ja CE CIIPEYN BHECYBAE€ HA HUCKOKBAJIMTETHU MTPOU3BO/IMU U Ja CE HaMallu

3aTajyBameTO MPH MJIAKakheTO Ha APUHCKUTE JaBauKH.

duTocaHUTAPeH cepTudUKAT

3a cuTe MpaTku Ha PacTeHHja U MPOU3BOAM OF PACTHUTEIHO MOTEKJIO KOU HE ce NMpepaboTeHn
obuuHo ce Oapa ¢urtocanutapen ceprudukar. Ceprudukaror Tpeba na MOTBPAM JeKa

MMPOM3BOJIOT HEMa OAPEICHN OOJIECTH WU IITETHUIIH.

CepTudukar 3a paIHOAKTUBHOCT

Hexon 3emju mpu yBO3 MOXkaT Aa mobOapaaT BakOB cepTU(HKAT MPU YBO3 HA PACTUTEITHU U
KHUBOTHUHCKH npousBoau. Ceprudukaror oOudHo ce 6apa oJ MPOU3BOIUTENIN BO 3EMjUTE Kaje
IITO TIOCTOM PU3MK OJ KOHTaMUHAIMja cO paaujanuja. [IoMOTHUTENHO U 3a MPOU3BOAHM KOU Ce
MIOJVTOYKHH Ha aKyMYJIUpamke Ha paJIMOAKTUBHH YECTHUYKH, KAaKO Ha Tp. neaypku. OBOj JOKYMEHT

00uuHO ce Oapa Kako MOTBp/a JIeKa HE TIOCTOU PaJIMOAKTHBHA KOHTAMUHAIIH]A.
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3.8 IlpuBaTHM TProBCKH MapKH

[Tpon3BoaMTE KOUIITO C€ MPOIaBaaT Mo MPUBAaTHH TPrOBCKH MapkH (OpeHI0BH) c€ BOOOUYACHO
MIPOU3BEICHU O] €IHa KOMIIaHM]ja, a c€ HyJAaT 1oj OpeHI0T Ha Apyra KoMmnanuja. Bo mocienHo
BpeMe yroTpedara Ha TMPUBATHU TPrOBCKHM MapKH CTaHyBa CBETCKH (DEHOMEH CO IOCTOjaHO
3roJIeMyBambe Ha Ia3apHO YYECTBO Ha OBHE NMPOW3BOIH. [Ipom3BoauTe CO MPUBATHU TPTOBCKU
MapKH{ 4eCTO Ce MO3MIMOHMpAaT KaKO MOEBTUHHU AITEPHATUBHU 34 BOCIIOCTABEHUTE OpPEHNIOBH,
MaKo BO IIOCIEIHO BpEeME Ce IOBEKe MPUBATHU TPrOBCKM MAapKH C€ MO3UIIMOHHPAAT Kako
"mpemuym" OpeHJOBH, CO IEJI Ja KOHKypHpaaT Ha  IIOCTOCYKUTE J0OpO BOCIIOCTaBEHHU
OpennoBu. Kommanunute TOMHHAHTHH BO OJPE/ICHH IA3apHH CETMEHTH, UCTO TakKa, KOPUCTAT
MPUBATHU TPrOBCKM MApKH CO IIeJI: JIa TO 3TojieMaT CBOETO MOpPT(HOINO HAa MPOU3BOIM, J1a TO
3rojieMar CBOjOT Ta3apeH YyAed BO OJAPENEHU IMa3apHH CerMEHTH, HO MCTO Taka W Ja ja
HMCKOpPUTAT JIOjaTHOCTA Ha KYIyBayUTe M MPENO3HATIMBOCTA Ha OpeHAOT W na obe3demar
aNTepHATUBHU OpPEHIOBU 3a OJAPEICHU MOTPOLIYBaYKM CETMEHTH. TWe, MCTO Taka, MOXKaT Ja
KOpHUCTAT MPUBATHU TPTOBCKU MApKH 3a Jia 100ujaT 1mogodpa KOHTPOJIa Bp3 LIEHUTE Ha 1a3apoT U
HE3aBUCHOCT BO MAapKETHHILIKU aCHEKT, 1a T ONTHMH3HpAAT TPOLIOLUUTE 32 AUCTpUOYIHja CO
WIN 3TOJIEMyBambe Ha NMPO(UTOT MPeKy J0/JaBambe Ha BOIYMEH M 3TOJIEMYBambe Ha CBOjOT

na3apeH yJel.

Manonpoa)xHUTEe KOMIIAHUH IO MOJH(HIINpaa MOJENOT HAa NPUBATHU TPrOBCKH MapKH 3a Ja
MOBp3aT ofpe/ieH OpeH]] Ha MPOU3BOAM CO CHHIMPH Ha MPOJABHHLIM, MOJEN MPENO3HAT KaKo
"store branding". OBa ¢ MHOTry mompo(uTaOMIHO 3a MPOJABHHUIIMTE OJOMITO MpojaaxdaTa Ha
BEKE BOCIIOCTAaBEHHW OpEHAOBH. MallonpogaXHUTE KOMIIAHWM, TPrOBIMTE, Na JAypH U
NPOM3BOAMTENUTE HyJaT TMPOW3BOIM TIOA TPHBATHH TPrOBCKM MapKW, OHIEjKH 3a
00e30e/1yBameTO Ha COINCTBEHU IMPOM3BOJHU JIMHUU WM KalaIllUTETH 32 THE MPOM3BOIH Ke
Ougar MoTpeOHM 3HAYUTENIHM HMHBECTUIMM BO ONpPEMa, YOBEYKUM pECcypcH M (DUHAHCHH.
TproBunte co m00pO MO3MIMOHMPAHW NPUBATHU TPrOBCKM MapKd MOXKaT Ja TH I0go0par
COIICTBEHHTE MOKHOCTH 3a mpoaaxOa. Ha Toj HaumH Tme MokaT ma ce moxazaT BPETHOCT U
o0e30eaT MPerno3HaTIMBOCT Ha IMPOU3BOIUTE OJ1 CTpaHa Ha moTpouryBaunte. [IpousBoaure mox
NPUBAaTHU TPrOBCKM MapKd MM OBO3MOXKYBaaT Ha TPrOBIMTE Ja T'M TU(QEPECHIUpPAAT CBOHMTE
NPOM3BOAM OJ TPOU3BOAUTE HA KOHKYpEHTHTE. [IpOM3BOJICTBOTO MMOJ NPUBATHU TPTOBCKH

MapKyd € HayMH 3a MHOTY IPOM3BOJUTENM Ja Bje3aT Ha cTpaHckute mazapu. [Iputoa, on
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BUTAJIHO 3HAUCHC € MPOM3BOJUTE KOWINTO CE HyIAT IOJA NMPHBATHH TPrOBCKM MapKH Ja TH
UCTIOJIHYBAaT CUTE PEJICBAHTHH CTaHAApAH 3a KBanuteT. Kora ce Hynar na mpou3BemyBaaT IMmoj
MIPUBATHU TPTOBCKU MAPKH, IPOU3BOAUTENINTE Tpeba a 0JUTydaT Aajiy ce 3aMHTEPECUPaHH Ja I'o
BOCIIOCTABAaT CBOjOT OpeH] Ha Ma3apoT KaJe IITO HUBHUTE NMPOU3BOAM K€ OMIaT MOHYACHU IO
Tyfa TProBCKa Mapka. AKO HE Ce 3aMHTEPECHpaHH, NMPOU3BOJUTEINTE MOXAT Ja OMIydaTr Ja
MpoW3BeNaT TOJ TpHUBaTHA TProBCKa Mapka, OWIEJKM cO Toa Ke Jojaaar obeM Ha
MIPOU3BOJICTBOTO U Mpojax0aTa, ke MOCTUTHAT €KOHOMHja Ha KOJIMYMHA Ha MPOU3BOICTBO WM

34TO04a HITO UMaart Jiarep Ha npou3BOAN HUJIN C.HO6OI[HI/I MMPOU3BOJHU KAITAIITUTCTH.

Bo nocneanute roauHu ce mojaByBaaT M KOMIAHHHM KOM C€ CIEHUjaTM3UPAHU 32 CONCTBEHO
MIPOU3BOJICTBO U NAKYBaKE HA MAJIM IPOU3BOJIHM CEPUH O] IPUBATHU TPrOBCKU MapKH, 1ypU U
criopen perentu n1o0ueHu ol KymyBauuTe. HamecTo na mHBeCTHpaaT BO COINCTBEHU OpPEHIOBH,
OBHE KOMIIAHMH C€ OOWIyBaaT Jia BOCIOCTaBaT JIOJIFOPOYHA COpPAOOTKA CO MAJOMPOJAKHUTE

KOMITAHWMU U TPrOBLUUTC Ha pa3JIMYHU I1a3apu.

3.9 YnpaByBame co Mel'yHAPOAHATA MpPoaaxda

Hamopute 3a mpopax6a He ce 3aBpIICHH OTKAaKo ke Ouje MpOHajAeH KymyBad W Ke Owmar
ucriopayanu npousBoaute! HampoTus, TOKMY CIPOTHBHOTO, MOXKE J1a OMie MHOTY MOTEIIKO J1a
Ce 3aJpKU OJIOIITO JIa ce MPOHajIe KyIyBad. 3a Jla Ce ONTUMHU3UPAAT PETalliuTe CO KyIyBaynTe,
MPOU3BOUTENIUTE MOpa Jla cledaT HEKOM OCHOBHM mpaBmia. JloOpure mpakTUKH BO

YIIPaBYBaWkETO CO TPTOBCKHUTE PEALMU CO KYIyBaunuTe Tpeda ro BKIydyBaat CIEAHOTO:

- AJKYpHO OATOBOPETE HA CHUTE EJEKTPOHCKH IMOPAKU OJ TPrOBCKUTE MapTHEPH, aKO €
MOYKHO H€ MmojionHa o 24 4Jaca. Jlypu M ako IaBameTO OArOBOP Ha KOHKPETHO IMpallamke HE €
MO’KHO BO JIaJICHHOT MOMEHT, IOTBPJETE I'0 NPUEMOT Ha Mopakara U MH(opMupajTe M aeka
HaCKOpO K€ UM UCIIpaTUTE OJrOBOP.

- Oxroopere Ha CUTE Tpallamkba KOJKY IITO € MOXKHO MOMPEIU3HO U MOIEIOCHO.

- IlocraByBajTe mpamama JOKOJKY IIOCTOM COMHEX BO OJHOC Ha Oapamara
OoueKyBamaTa Ha KynmyBauute. [1o100po ma mocraByBare mparniama OTKOJIKY J1a PABUTE TPEIITKU

IIPU UCIIOPAKUTE.
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- buzgere jacHM BO OJHOC Ha MOXXHOCTUTE W OTpaHWYYyBamaTa Ha TPOHM3BOJCTBOTO H
ucropakara. J[Jokonky He cTe BO MOYKHOCT JIa HCTIOJTHUTE OJIpeIecHO Oapame, HHPOPMHPAJTE TH.
KynyBaunre Bpiiat 3aMeHa Ha J00aByBauMUTE KOUIITO HE TH UCTIOJIHAT CBOMTE BETYBambA.

- TlouutyBajTe ¥ CUTE ACTAIH OJI JOTOBOPOT.

- BexHam u3BecTeTe T KyIyBauuTe 3a MpoOJIeMH BO OJTHOC HA UCIIOpaKarTa 3a Jla MOYKat
JIa Tpe3eMaT KOPeKTHBHM Mepkd. KymyBauuTe mpeTmoynTaar Ja OWJaT H3BECTEHH 3a
npobJIeMHuTe, HAMECTO J1a I03HAAT 3a HUB Ha JICHOT Ha MCIIOpaKaTa.

- IloGapajre moBpaTHM HHPOPMALUU OJf KYyIyBauuTe, Jald CE€ 3aJOBOJHU CO
HalpaBeHUTE HCIIOPAKH, TpallyBajKu AaJId TIOCTOjaT paOOTH KOWINTO OW MOXKelIe Ja ce
HarpaBaT Ha 1oj00ap HAYMH.

- Uysajre axxypupaHa JIMCTa Ha KYIyBayH M 110 €IEKTPOHCKA MOIITa HHPOPMUPA]TE TH 3a
CTELMjaTHA HACTaHU UM HOBH ITPOU3BOJIH.

- Cnenere T HOBUTE TPEHJOBU Ha Ma3apoT U MMajTe (PIEKCHOMIHOCT Ja MpoOaTe HOBH

paboTtu u 1a 6Gapare HAYMHU 3a JI01aBA-E BPEIHOCT Ha MMPOU3BOIUTE.

Kopucrere ru npeqHOCTHTE HA WHTEPHET-MapKETUHIOT M MCKOPUCTETE ja CEKOja MOYKHOCT 3a
IIpoMolLIMja, HUKOraul He Tpeba J1a ce MPEeTINOoCcTaByBa JeKa MOTPOLIYBAYUTE €AHOCTABHO 3HAaT

JIeKa MMPOM3BOIUTE CE HYJIaT TaMy HEKajle.

4. JMCTA HA CAEMMU U U3J10°KbUA 3A
OPI'AHCKO ITPOHU3BOIACTBO

Bu3HHCUTE KOWIITO ce 3aWHTEpECHpaHH Ja MPUCYCTBYBAaaT HA CAaeMH U W3JI0KOW 3a OPTaHCKO
MIPOU3BOJICTBO, KAKO TOCETHTEIM WJIM KaKO H3JI0XKYBauM, MOXAT Ja ja Mperjenaar cjeaHara

JMCTa U JIa C€ OPUEHTUPAAT BP3 OCHOBA Ha BPEMEHCKUOT MEPUO]T HITH JIOKAIHjaTa.
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Nwme Ha HacTaHOT [uxmyc Jlokanuja Tepmun

NATURAL &  ORGANIC | egnam rogumto | Jlonnon (bpurtanuja) anpu

PRODUCTS EUROPE

BIO & CO BESANCON eaHant roqumHo | bezancon (Ppanmmja) anpuI

INTERNATIONAL GREEN | ennam rogumio | [Tekunr (Kuna) anpu

FOOD & ORGANIC FOOD

EXHIBITION

IN SHAPE eanam roqumHo | bejpyr (JIuban) anmpuI

EXPOECOSALUD ennam rogumrHo | bapcenona (Llnanuja) anpui

RESPIRE LA VIE - LE MANS | egnam romumao | JIe Man (@pannmja) anpuI

SALON BIO & CO METZ enaHam roqumHo | Men (@paniuja) anmpuI

ECOLOGY IZMIR ennam rogumrHo | Mzmup (Typuuja) anpui

BIOCULTURA BARCELONA | egnam rogumno | bapcenona (Illmanuja) Maj

BIO & CO STRASBOURG JIBaraTu Crpazoyp (Ppaniuja) Maj
TOAMIITHO

HFE JAPAN ennam roaumHo | Tokwo (Janonuja) Maj

BIOFACH CHINA eanam roqumHo | [Ilanraj (Kuna) Maj

SALON VOTRE NATURE enHam rogumHo | JInon (Ppanimja) JyHH

VOTRE NATURE LYON JBanaTh JIvon (Ppannmja) JyHH
TOMIITHO

NATURALLY GOOD eanam roqumHo | Cugaej (ABcTpanwuja) JyHH
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http://www.eventseye.com/fairs/f-ekoloji-izmir-ecology-izmir-14547-1.html
http://www.eventseye.com/fairs/f-biocultura-barcelona-14954-1.html
http://www.eventseye.com/fairs/f-bio-co-strasbourg-12285-1.html
http://www.eventseye.com/fairs/f-hfe-japan-18136-1.html
http://www.eventseye.com/fairs/f-biofach-china-9944-1.html
http://www.eventseye.com/fairs/f-salon-votre-nature-22699-1.html
http://www.eventseye.com/fairs/f-votre-nature-lyon-10989-1.html
http://www.eventseye.com/fairs/f-naturally-good-21455-1.html

BIOFACH AMERICA LATINA | egnam rogumao | Cao ITaono (bpaszun) JyHH
NATURALLY PARIS ennam rogumHo | [Mapus (@pannmja) JyHH
NUTREVENT cexou aBe rogunu | JIun (Opanimja) JyHH
BIONAZUR enanamt roqumHo | Huma (®pannumja) JyHH
CINHOE ennam rogumHo | ['yanrky (Kuna) JyHUH
HEALTHPLEX & | eaqnam rogumno | lanraj (Kuna) JyHH
NUTRACEUTICAL CHINA
IOF CHINA JIBaraTu [Texunr (Kuna) Jynmm
TOAMIITHO
BIOFACH JAPAN eaHamI ronumHo | Jokoxama (Jamonwuja) aBTyCT
ORGANIC EXPO HETI03HATO Joxoxama (Jamonuja) aBryCT
INTERNATIONAL GREEN | ennam rogumao | [lanraj (Kuna) CenTeMBp
FOOD & ORGANIC FOOD "
EXHIBITION
NATURAL AND ORGANIC | egnam rogumao | XoHr Konr (Kuna) CEnTEMBP
PRODUCTS ASIA u
OEKO-FOIRE eaHamnt roqumHo | JIykcemOypr CEnTEMBP
(JIykcemOypr) "
SANA ennam rogumHo | bonoma (Mranmja) CENTEMBD
u
BIOCULTURA BILBAO cexou aBe roaunu | bun6ao (Illnanuja) CEnTEMBP
"
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http://www.eventseye.com/fairs/f-biofach-america-latina-9945-1.html
http://www.eventseye.com/fairs/f-naturally-paris-18042-1.html
http://www.eventseye.com/fairs/f-nutrevent-22448-1.html
http://www.eventseye.com/fairs/f-bionazur-297-1.html
http://www.eventseye.com/fairs/f-cinhoe-19342-1.html
http://www.eventseye.com/fairs/f-healthplex-nutraceutical-china-16753-1.html
http://www.eventseye.com/fairs/f-healthplex-nutraceutical-china-16753-1.html
http://www.eventseye.com/fairs/f-iof-china-22975-1.html
http://www.eventseye.com/fairs/f-biofach-japan-9943-1.html
http://www.eventseye.com/fairs/f-organic-expo-23467-1.html
http://www.eventseye.com/fairs/f-natural-and-organic-products-asia-20096-1.html
http://www.eventseye.com/fairs/f-natural-and-organic-products-asia-20096-1.html
http://www.eventseye.com/fairs/f-oeko-foire-796-1.html
http://www.eventseye.com/fairs/f-sana-8250-1.html
http://www.eventseye.com/fairs/f-biocultura-bilbao-17911-1.html

NATURAL PRODUCTS EXPO | egnam rogumuo | bantumop (CAJI) CEnTEMBP
EAST u
BIOSTYL eanam roaumHo | [Ipara (Yemka | cenTemBp
Peny6inka) "
BIOFACH AMERICA eanamt roqumHo | bantumop (CAJL) CEnTEMBP
u
BIOCULTURA VALENCIA cexou aBe roaunu | Banencuja (lnanuja) OKTOMBpU
BIOSUD eanam roqumHo | Ayrcoypr (I'epmanuja) OKTOMBPH
BIOFACH INDIA ennam roaumHo | Houpa (MHuja) HOEMBpHU
BIOLIFE ennam roaumHo | bonmano (Mranmja) HOEMBpHU
SALON DU BIEN-ETRE, BIO | eaxam rogumuo | Bopao (®panmuja) HOEMBpH
& THERAPIES - BORDEAUX
NATURAL INGREDIENTS cexou aBe rogunu | @pankdypt (I'epmanuja) | HoemBpu
NATURELLIA eaHant roqumHo | Jla Pom-cyp-®opon | HoemBpHu
(dpannumja)
MILLESIME BIO enHam roaumHo | Mounenje (Opaniuja) jaHyapu
NATURA eanamt roqumHo | Hant (Opannumja) deBpyapu
LOHAS EXPO eanamt roqumHo | XoHr Konr (Kuna) depyapu
BIOFACH ennam rogumHo | HupuOGepr (I'epmanuja) beBpyapu
BIOCULTURA SEVILLA eqnamt roqumHo | CeBusba (IlInmanuja) MapT
VIVRE NATURE TOULOUSE | egnam rogumuo | Tymy3 (®pannuja) MapT
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http://www.eventseye.com/fairs/f-natural-products-expo-east-10699-1.html
http://www.eventseye.com/fairs/f-natural-products-expo-east-10699-1.html
http://www.eventseye.com/fairs/f-biostyl-11680-1.html
http://www.eventseye.com/fairs/f-biofach-america-6632-1.html
http://www.eventseye.com/fairs/f-biocultura-valencia-14956-1.html
http://www.eventseye.com/fairs/f-biosud-14940-1.html
http://www.eventseye.com/fairs/f-biofach-india-19409-1.html
http://www.eventseye.com/fairs/f-biolife-8409-1.html
http://www.eventseye.com/fairs/f-salon-du-bien-etre-bio-therapies-bordeaux-21776-1.html
http://www.eventseye.com/fairs/f-salon-du-bien-etre-bio-therapies-bordeaux-21776-1.html
http://www.eventseye.com/fairs/f-natural-ingredients-9721-1.html
http://www.eventseye.com/fairs/f-naturellia-9988-1.html
http://www.eventseye.com/fairs/f-millesime-bio-22718-1.html
http://www.eventseye.com/fairs/f-natura-11893-1.html
http://www.eventseye.com/fairs/f-lohas-expo-21264-1.html
http://www.eventseye.com/fairs/f-biofach-295-1.html
http://www.eventseye.com/fairs/f-biocultura-sevilla-22862-1.html
http://www.eventseye.com/fairs/f-vivre-nature-toulouse-22700-1.html

5. CEKOJJIHEBHO IIOTPEBHHU JEJTOBHU
N3BOPU HA UHOOPMALIUAN

W3Bopure Ha mHGOpPMALMU U BUJOBUTE MH(OPMAIIMM KOM OPTraHCKUTE MPOU3BOIUTEIN MOKAT
Ja TH KOPUCTAaT BO HUBHHUTE CEKOjIHEBHH AKTUBHOCTH C€, OJ €IHa CTpaHa, MCKIYYUTEITHO

Pa3HOBUAHU U, O] Ipyra CTpaHa, PEJIaTUBHO JIECHU 3a IIpUCTaIl.

Bo naBere 3emju mocrojar TONeM Opoj oOpraHM3alMU  KOWINTO 00e30eayBaaT KOPHUCHHU
nH(pOpMAIMK M COBETH 3a OTIIOYHYBAIE U yIpaByBame co OM3HHC, Oe3 moTpeda Aa ruiakaaT 3a

oBaa MHQpopmanuja.

[ToBekeTo o oBHE opraHu3aIuu ce o0eTUHETH BO MPO(ECHOHAHU 3APYKEHU]a KAaKO IITO CE
CTomaHCKUTE KOMOPH, TPrOBCKHTE W WHAYCTPHCKHTE KOMOPH, 3APYXKCHHja Ha KIACTEpH,

areHINM 332 PErHOHAJICH pa3Boj, IEIOBHU LIEHTPH UTH.

Bo nemnuor peruon on byrapcka cTpaHa mocCTojaT CTOHNAHCKHM KoMopu Bo braroesrpan
(http:/iwww.cci-bl.org/) 1 Kycrenmun (http://www.cci-kn.org/), 6usHuc komopu Bo Kycrenmun
n bnaroesrpang  (http://www.bia-bg.com/region/view/118/), buszauc uHpOpMaTUBEeH U
koHcantuHr nentap Bo Canmancku (http://www.bicc-sandanski.org/), busanc uHKyO6aTOp BO
I'one [enmues ( http://www.bi-gd.org/site/), Jlokanna areHnuja 3a eKOHOMCKH pa3Boj Bo Pasnor
(http://www.leda-bg.org/). Cute oBue opranusaiuu 00e30eayBaaT HA3a YCIyrH 3a MOIPINKA Ha
3arMovYHyBamke OW3HUC, YNpPaByBamke CO OM3HHUCOT, MpedapyBame Ha M3BOPH Ha (DMHAHCHPAE,
npuMeHa 3a (UHAHCUpPaE, Pa3BOj Ha JEJIOBHA COpa0OTKa, MEI'YHapOJIHO MO3HIMOHHMpAmE Ha
nma3apoTr, WTH. Moke Ja ce HajaaT KOHKpPEeTHH HH(pOpMamuu M KOHKPETHO Oapame 3a

nH(OPMAaLIUY U KOHCYJITALUY Ha MPUJIOKEHUTE HHTEPHET CTPAHULIM HAa CEKOja OpraHu3aIyja.

Jpyr u3Bop Ha MH(OPMAIMK U TIOJIPILIKA 32 OU3HUCOT BO Byrapckuor nen Ha HeTHHOT peruoH
e U3BpmHara areHuuja 3a TpOMOIMja HAa Maldd M cpeaHu mnpernpujatuja Bo Coduja

(https://www.sme.government.bg/). llenute n mpuopuTeTTe HA areHIMjaTa ce:

e [lognpiika Ha ManK U CpEAHU MIpeTHpUjaTHja Bo byrapuja;

e [Ipomornuja Ha cemeeH OusHuc Bo byrapuja;
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e [loTTuKHYBame Ha TMPETIPUEMAYKHOT JyX Kaj MIAAUTe JIyfe W YYCHUIUTE -
noJ00pyBamke Ha KBAIUTETOT HAa CTPYYHHUTE YUYWIMINTA W CIPOBEIyBamke Ha IMHIJIOT-
IIPOEKTH 32 BOBEIYBAmE HA IBOCH CHUCTEM;

e 3rosemyBame Ha MHBECTUIIMUTE BO byrapckute Maiu u cpeHH MPETIPHjaTH]a;

e Crumynupame Ha HHOBAIIMMTE U HOBUTE TEXHOJIOTMH BO OU3HUCOT;

e [loTrTuKHYBame Ha TUTUTAIHATA EKOHOMH]ja BO Byrapuja - pa3Boj 1 UMILIEMEHTaIMja Ha
WHOBAaTUBHU HMHTEPHET IIaTGOPMU M CO(PTBEPCKH pEIICHH]ja KOHWIITO IUPEKTHO Ce
MOBP3aHU CO MPOU3BOJICTBOTO U MAPKETHHTOT HAa IPOU3BOANTE;

e BoBexyBame Ha e-yCIyrd 3a OM3HNCH Ha [EHTPATHO M JIOKATHO HUBO, IPEKY ITPOMOIIH]ja
Ha BOBEYBAmECTO HA €-BIIAMA;

e JlomoOpyBame Ha copaboTKata €O HAIMOHAIHUTE, JIOKAIHUTE, CTPAHCKUTE W
MeTyHapOJHHUTE BIaJMHM M HEBIAJUHM OpPraHU3aldd KOWINTO HMIIEMEHTHPAaT
aKTUBHOCTH 3a Pa3BOj U YHANpeayBambe Ha MAJTUTE U CPEIHU IPETHpHUjaTHja;

e JlomoOpyBame Ha H3BO3HATA IMOJOKOA HA MajJuUTe W CPEAHUTE TMpeTHpujaTHja u
poMolLMja Ha Mef'yHapoJHaTa copadoTKa moMery mpeTrnpujaTujara;

e [lognpiika Ha MaJIUTE M CPEIHU MPETHPHUjaTHja BO PETHOHUTE CO BHCOKA HEBPAOOTEHOCT
¥ MaJjla KOHLIEHTpaIfja Ha IpeTHpujaTHja BO CEKTOPUTE 32 MPOU3BOJCTBO Ha BHCOKU U

CPEIHU TEXHOJIOTUHU U 00e30e1yBamke Ha BUCOKOCTPYUYHH YCIIYTH.

Op npyrara crpaHa Ha TpaHMUIaTa BO LIETHUOT PErMOH MMa 5 PETMOHAJHU KaHLENApuu Ha

Cronanckara komopa Ha Makenonuja (http://www.mchamber.org.mk).

Cojy30T Ha CTONAHCKA KOMOpPU COJPXKHM LEHTPU 3a JIeJOBHU YCIyTd, HHOBALUU U

npernpuemuumTio. (http://www.chamber.mk/).

Bo Cxomje mocrojar HEeKOJIKY OM3HHC MHKYOATOPH U JIEJOBHU LIEHTH, KaKO ILTO CE:

HEEJL  Makenonuja  (http://ceed-macedonia.org/) co  CcBOjoT  JAENOBEH  IEHTap

(https://ceedhub.mk/), Ilentap 3a conujanuu umaoBanmu (http://socialinnovation.mk/) u IICM

donpanyja - OusHEC HHKYOaTOp (WWW.Yes.org.mk).
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[TounyBajku om oxtomBpu 2017 rommna, xako 3aeauuuku npoekT Ha CEED Makenonunja u
bpauncrep (Brainster) crapran Axkanemujata, Bo Ctpymuna ¢ QopMupaHa permoHaHa

nporpama 3a ooyka (https://www.facebook.com/startupacademymk/).

AreHnyjaTa 3a pa3Boj Ha 3€MjOJEJICTBOTO UMa HEKOJKY PErHOHATHU LEHTPH BO JyrOMCTOYHHOT
peruon (Bo Ctpymuna, Pagosum, BamannoBo u ['eBrenuja), kako u Bo McTouHHOT pernoH (BO
[T, [TpoOumTum, Jlemdeso, Bunmniia, Kouanu 51

beposo)(http://agencija.gov.mk/regionalcentars/).

JyroucrouHnoT peruoH e gomakuH Ha LleHTapoT 3a pernoHajieH pa3Boj Ha JyrOMCTOYHHUOT

peruos. (http://www.rdc.mk/southeastregion/index.php/mk/).

Jlp>xaBHOTO OMpPO 3a pEerHoHAJEH Pa3BOj CIpPEeBeayBa aKTUBHOCTH 3a Pa3BOj Ha OW3HHUCOT BO

nenauot peruod. (http://brr.gov.mk/mk/).

MunuctepctBotro 3a ekonomuja (http://www.economy.gov.mk/) u MuHHCTEpCTBOTO 3a
3eMjOJIeNICTBO, IMymMapcTBO M BojgocronmaHcTBo (http://www.mzsv.gov.mk/?q=node/20) mmaar

PEruoHalHi KaHOCJIapHu BO CUTE IMOT'OJIEMU I'pa/IoBU BO HECJIHHUOT PETHOH.

AreHnyjaTa 3a MOAJpIIKA Ha MPETHPUEMHHIITBOTO TOJAPKYBa TpU OU3HUC-WHKYOATOpPH BO

IEJIHUOT PerroH. (WWW.apprm.gov.mk).

JIp>kaBHMOT 3aBOJ] 32 CTaTHCTHKAa Ha MakeJoHHMja UMa perMoHaaHu oxjeneHuja Bo lItum u

Crpymuna. (http://www.stat.gov.mk).

Cute TMpeTXoIHO HABEJCHM WMHCTHUTYIIMM M OpraHu3aunuu obe3z0emyBaar MHGOpMAIMM U TO
MOA/IPXKyBaaT Pa3BOjOT Ha OM3HUCOT U 3€MjOJICIICTBOTO BO IIETHHOT PETHOH U TOIIMPOKO HU3

TepuTopujaTa Ha MakenoHuja.

Ocobeno kopucHa 3a JABeTe cTpaHW Ha 1enHMoT peruoH e EEH  wmpexara
(http://een.ec.europa.eu/). llenrta Ha Mpexara € Ja MOMOTHE Ha OW3HUCUTE W MCTPAXKYBAYKHTE
OpraHu3alK BO 3r0JEMYyBamEeTO Ha HMBHATA KOHKYPEHTHOCT M NPHUCTAIOT J0 €BPOICKUTE U
rio0aHUTe Ma3apu Npeky o0e30eqyBame Ha MHTErpUpaHa JeJ0oBHA copaboTKa M MHOBAaTHBHU
ycnyrd. Bo Oyrapckuor Aen of LETHHOT PErHoH 10 WHGOpMalMU U YCIYTH MOXE Ja ce

npuctanu mnpeky http:/www.een.bg/ u opraHuzanum KOWUIMTO paboTaT BO OyrapcKuoT
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KOH30pIMYM. BO MakeTOHCKHOT e Ha IIETHUOT PEruoH, 10 HHPOPMAIIUU M YCITYTH MOXE Ja ce
npuctanu mpeky http: /www.een.mk/ u opraHu3alMUTE KOWTO pabOTaT BO MaKeIOHCKAaTa

MpexKa.
[Moprdomuoto Ha yernyru 06e30enenu on EEH Mpekara BkiydyBa:
1. lenoBua copaboTka

O06e30enyBame KOHTAaKTH MPEKy TMOHYJa Ha OWJITCHH 3a KOMEpIMjalHa, MPOU3BOIHA,

TEXHOJIOIIKA ¥ MPOEKTHA COpaboTKa,

OO6jaByBambe TpodmIM 3a H3HAOTame Ha MApTHEPU 3a KOMepIjajiHa, IPOHM3BOJHA,

TEXHOJIOIIKA U MTPOEKTHA COPabOTKa,
VYuectBo Bo B2B HacTtanu u neJ10BHH MHUCHH.
2. GuHaHCHpame

e Ilpucran no ¢puHaHcHH;
*  VYuectBo B0 Xopu3oHT 2020;
* HoBaTuBHA MPOIEHKA HA KaMaIUTETOT OJ] OBJIACTEH ekcrepT Ha Improve Academy;

* [lomomr 3a UMIIIEMEHTAIMja Ha IPOEKTH BO pamMKuTe Ha nporpamata H2020 SMEINST —

KAM.
3. Undopmanum, KOHCYITAIIMU U O0YKH

e Ilpucran no ¢unancumm,

*  Xopwusont 2020;

* JlenoBHa peBU3Hja,

e TexHomoImka peBu3Hja;

*  VYnpaByBame CO UHOBAIUH;

* PeBusuja Ha MOJO0OPYBAaKHETO HA MHOBATHBHUOT KaIlallUTET,
*  KAM ycnyru Bo uMIuIeMeHTanujata Ha npoekrure Xopu3oHT 2020;
e HHTenekryanaHa CONCTBEHOCT;

e Ilpucran go nazapure;

* 3aKOHOJABCTBO, CTaHAapAM3aINja, cepTuduKanyja,

¢ CE-o3Hnaxa;

* PerynatuBata REACH,;
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* Emneprercka epukacHOCT;

* Exonoruja,;

* 3npasje u 6e30eaHOCT IpU paboTa,

* [lonoOpyBame Ha yrpaByBaUKHOT KalalUTeET;
» Kiacrepcka copaboTka,

* O06e30enyBame axxypupaHu HHGOpPMAITUH.

3eMjoenuuTe MOXAT Ja HajAaT KOPUCHH MH(OpMAIMM O] CHEUUjaTU3HpPAHUTE TEICBU3UU U

WHTEPHET CTPaHHW KOW paboTaT BO 00JIacTa Ha 36MjOIeIICTBOTO.

Bo Byrapwuja crienujanusupana TeaeBusmja 3a 3emjoaesactso € Arpo TB (http://www.agrotv.bg/).

Hajronemmor ¢opym Bo obmacrta Ha 3emjofenctBoto Bo byrapuwja e  ®Dapwmep
(https://www.fermer.bg/).

Ha makenoHckata cTpaHa HE IMOCTOjaT CHEIUjaTU3MpaHd (POPYMH U TEICBHU3UCKH KaHAIH 3a
3eMjonenctBo. Cemnak, IOCTOjaT HaJMAJIKY ABa JOOPO pa3BUEHU 3€MjOJICIICKU HHTEPHET MOPTAJIH:

Arpap + (http://www.agrarplus.mk/) u 3enenara 6ep3a (http://www.zelenaberza.com.mk/).

Beb-cTtpanuniata Ha MpexaTa 3a OpraHcko Npou3BOACTBO Ha Jyrowcrouna EBpomna Hymm
nH(pOpManuKu 3a OPraHCKOTO MPOM3BOJICTBO, BKIYUYBajKHM M PECYpPCEH IIEHTAp BO KOJIITO CE

JIOCTaIHK Pa3IMyHu Matepujanu ox perunonot (http://www.seeon.org).

"SWG" unu ITocrojana paboTHa rpyna 3a pernoHajeH pypajieH pa3Boj Bo Jyrouctouna EBpoma
€ W MelyHapoJiHa MeTryBJIaJIiHa OpraHW3allja COCTaBEHA O] BIaJUHN HMHCTUTYIIMH OJATOBOPHU
3a pypaJIeH pa3BOj BO OJHOCHHUTE 3eMju U Tepuropuu. Ha cTpanumara co myOguKamuu uMa
OMOIMOTEKa KOjallITO COAPYKM MHOTY HW3BEIITaW 3a Pa3lIUYHM ACIEKTH HAa PYpPaTHHOT Pa3Boj

(http://seerural.org/publications/).
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6. KOPUCHH JIMHKOBUA

https://georgiaorganics.org/for-farmers/

http://www.growingformarket.com/#

https://lenoir.ces.ncsu.edu/files/library/54/Direct%20marketing%20tools%20for%20farm%20bu
sinesses%200n%20the%20web%20NC.pdf

http://articles.extension.org/pages/18376/direct-marketing-introduction-for-organic-farms

http://www.smallfarm.org/main/for new farmers/new farmer g and a’/how do i market my

products/

http://www.seattletimes.com/business/organic-valleys-marketing-strategy-puts-farm-visits-on-
the-table/

https://extension.umd.edu/sites/default/files/ docs/programs/mdvegetables/Chap2-Marketing-

web-version.pdf

http://www.buylocalfood.org/

http://rodaleinstitute.org/learn/online-courses/

http://www.oeffa.org/extension.php?sjt=wfp

http://www.csus.edu/indiv/d/dundons/orgnsoul.htm

http://sherpablog.marketingsherpa.com/marketing/social-media-marketing-customers-help-
sell/? ga=1.151293434.2122517506.1484947768

https://colorado.doortodoororganics.com/shop/pantry/canned-foods-soups-broths

http://articles.extension.org/pages/18381/direct-marketing-channels-strateqy-for-organic-

productstinternet

http://www.foodandfarming.ca/social-media-training-workshop-for-direct-farm-marketing-

businesses/
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http://rodaleinstitute.org/learn/online-courses/
http://www.oeffa.org/extension.php?sjt=wfp
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1. BBBEJIEHUE

OprannyHHUTE IPOIYKTH Ce THPCAT BCE IMOBEYE HA Ma3apa U TCHICHIMATA Ce YBEJINYaBa C BCSKA
u3MuHana roxuHa. [loTpeOuTenuTe Bce MOBEYEe OCH3HABAT OTPOMHUTE MPEIUMCTBAa Ha
OpraHuyYHaTa MPOAYKIHS 3a TSIXHOTO OJIATOCHCTOSIHUE M 32 YCTOMUMBOCTTA HA OKOJIHATA Cpeaa.
Ho, Bbmpekm HapacTBamus TMmazap W OJarompusATHATE IOTPEOMTEICKH TEHACHIHH,
OMOTIPOM3BOUTENINTE Ca M3MPABEHH NPEJ MHOTO IMPEAM3BHKATENICTBA, 33 Jla HANPABAT CBOS
MIPOU3BOJICTBEH OM3HEC ycToitunB. OCBeH Aa ObAaT CIeUaATUCTH B IPOU3BOJICTBOTO, T€ TPsiOBa
Ja UMaT JIONMBJIHUTEIHU yYMEHHs, 3a Jla YCHesT Jda MpojaaaT mpoaykiusra cu. [loBeueto ot
HAJMYHUTE TIPOTpaMy 3a IOJIIOMaraHe Ha Pa3BUTHETO Ha OMOJIOTMYHOTO INPOU3BOJCTBO ca
CBCPENOTOYEHH BBPXY IPOM3BOJCTBOTO, JOKATO MHOIO MAJIKO C€ IPaBH 3a PAa3BHTHE Ha
MapKETUHTOBUTE Bb3MOXKHOCTH Ha Mpou3BoauTenauTe. [1o To3u HaYMH NMPOU3BOAUTENNTE TPOBa
caMH J1a HaMepsT Ma3ap 3a CBOUTE MPOAYKTH. OCHOBHUAT Ma3ap 3a OMOJOTMYHH MPOAYKTH BCE
olle ce HaMHpa Haii-Bede B TOJIEMHUTE TPAJCKH LIEHTPOBE, a OMONPOU3BOIUTEINTE OT MAIKHUTE
HACeJIeHN MeCTa YCISIBaT Ja JOCTUTHAT JI0 MajKa 4acT OT IOTPEOMTENH, KOMTO JKENasT Ja
KyIyBaT OMOJIOTMYHU MIPOAYKTH M €BEHTYAIHO J1a TUTallaT Mo-BUCOKa 1ieHa. Bbrpeku ToBa, Ta3u
noTpeOuTeNCcKa Trpyla YecTO MMa BHUCOKH OYaKBaHUS OT OHOJOTMYHHUTE MPOMYKTH IO
OTHOIIIEHHE Ha KayecTBOTO M HATMYHOCTTA. B cTpanm xaro Makenonust u bwirapus Bpb3kuTe
MEK1y TOJIEMUTE MMOTPEOUTENICKN IIEHTPOBE, KBIETO OOMKHOBEHO C€ KOHIICHTPHUPA OPTaHMYHOTO
notpebieHne, 1 OMOIOTHYHHUTE TTPOU3BOIUTEIH, KOUTO YECTO CE HAMHUPAT B OTJAJICUCHH CEIICKU
paifonu, ca ciabo paszutu. [lo To3M HaumH npopakb6ara Ha MPOAYKTH C JO0OaBEHA CTOHHOCT
YECTO € CEpHO3EH MPOOIIEM 3a MOBEUETO MAJIKU MIPOU3BOIUTEINH, Thil KaTo T€ TpsOBa J1a HAMEPST
NOJXOMAINM HAYMHU 3a Mpojax0a Ha CBOMTE NPOAYKTH, BBIPEKH CBHIIECTBYBALINTE
orpanndenus. Karo ce mMat npenBua KakTo MaJIKUTe KOJIMYECTBA, Taka U Hee()eKTUBHOCTTA Ha
KaHaJIUTE 3a pa3NpOCTpaHEHue, € JIECHO Jia ce pa3depe 3amio TpsOBa Ja ce HaImpaBU MOBEYE IO
OTHOIIICHHE HA PAa3BUTUETO Ha KaralKTeTa 3a MPOJakKOM U MapKETUHT Ha OMOIIPOU3BOIUTEIUTE.
Eto 3amo ToBa phKOBOJACTBO IIEIH Aa JONPHHECE 32 IMOBHUIIABAHE HA 3HAHUATA M YMEHHATA HA
OMONIOTMYHNTE TPOW3BOIUTENHN IO OTHOIICHWE Ha MapKeTHHra M MpoaaxOaTa Ha TEXHHUTE
IPOAYKTH CBC CIIEHUAIEH AaKIEeHT BBPXY CHBPEMEHHUTE MAPKETHHTOBH WHCTPYMEHTH U

eKCTIOPTHUTE MPOJAKOH.
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2. MAPKETHUHI

Enun oT HaumHUTE 3a OmpenessHe Ha MapKeTUHrOBa CTpaTerusi €: Ja ce OTKpHe KakKBU
MOTEHIIMATHU TMOTPEeOUTEeNN Cce WCKaT, Ja ObJaT HaKapaHW Ja Ce MHTEpPeCyBaT M Ja WM Ce
MPEIOCTaBAT MPOIYKTH Ha Medanda. MapKeTHHT'BT BKIIOYBA PA3TUYHH ACIIEKTH KaTO peKiIama,
BPBb3KH C OOIIECTBEHOCTTa, Ma3apHU MPOYYBAHHS, MEIUIHO IUIAaHMpaHe, YIpaBiIeHUE Ha
JOCTAaBKHUTE, IUIAHMpAHE Ha MPOJaXOuTe M MOAKpena Ha morpeOutenure. Te3um acmekTu ca
HACOUYEHU KBbM MPHUBIMYAHE U 3aJbpiKaHE HA MOTPEOUTETUTE Ype3 OCUTYPSIBAHE U TIOCTOSHHO
JOCTaBsSIHE Ha JOOpU MPOJYKTH C MO-BHCOKA CTOMHOCT OT KOHKYPEHTHUTE, 3a Ja MPOIBJDKAT J1a

KYIyBaT CBIIUTE MPOTYKTH.

[ToTpeburenute ca 3aMHTEPECOBaHM Ja KyMyBaT MPOAYKTH MOPaaU XapaKTePUCTUKUTE, IIeHaTa,
Ha KOSITO C€ Mpeayarar, MsACTOTO, KbJIETO C€ pPa3NpOCTpaHsBAaT, M HadMHA, 110 KOWTO ce
peknamupatr. ToBa € T.Hap. MapKETMHIOB MHUKC. MapKETHHIOBHAT MUKC L€ 'Ch3JaBaHE Ha

CTOMHOCT" 32 MOTPEOUTETUTE M ONPEEIS CTPATErHIECKOTO MOJIOKEHNE Ha TTPOIyKTa Ha Ta3apa.

[Mpenu ma moyokaT KakKBUTO W J1a OMJIO YCHJIMSI TIO OTHOIICHHWE HAa MAapKETHHTa, OPTaHUYHUTE
NpennpusaTHs TpsOBa Ja WMaT sCHO pa30WpaHe 3a TOBa, KOETO HCKAT Ja IOCTHTHAT C
MapKeTHHTroBaTa cu cTparerus. Koraro ce 3Hae KakBo TpsiOBa Ja OBJ€ MOCTUTHATO, €
3HAYUTEIHO IO-JIECHO Ja Ce HaMepH NpPaBWIHHSA METOJ W Ja CE TpEeANpHEeMaT MPaBHIHUTE
CTBIIKMA, HEOOXOIWUMH 3a TIOCTHraHe Ha menuTe. ETo 3amo, W3roTBIHETO Ha OMPOCTEH
MapKETUHTOB TUIAaH MOXXE Ja OCHTYPH HEOOXOJMMHUTE OTTOBOPH Ha OpraHWYHUS OW3HEC 3a
n30opa Ha Hail-moOpaTa MapKeTHHroBa omniys. PazpaboTBaHeTo HA OCHOBEH MAapKETUHIOB IUIaH
M3WCKBA IIOHE HSAKOW I[1a3apHU MPOYYBAHMS, KOUTO BKIIOYBAT CHOMpaHE, TpOydBaHE W
KOHCOJIMIMpaHe Ha nma3zapHata nH(opmarus. ToBa e BaXKHO, 3a J1a CE YCTAHOBST OYaKBAaHUATA HA
noTpeOUTENUTe, Na ce MACHTH(DUIUPAT CHIIHUTE U cIabuTe CTpaHW Ha KOHKYPEHTHTE W Ja ce

OYaKBaT MMPOMCHHU B I1a3apa, KOUTO OMxa MOIIH Ja IIOBJIMAAT Ha OusHeca.

[Topanu ToBa, 3a Ja MMAaT M3BECTHH HACOKH NPU Pa3pabOTBAHETO HA MAPKETHHIOBUTE CH
IUTAHOBE, OPraHMYHHUTE MPEINpPUATUS MoraT Ja c€ ONMTAaT Ja CH OTTOBOPST Ha CIEIHUTE

BBIIPOCH:
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Kbae me ce nponasat npoayktute?

Nwma nu mpepaboTBarenHa UHIYCTpUS, HA

KOATO morart Ja Cce mpeajaoxar

MIPOJIYKTUTE?

Bw3MokHa M € ITOCTOSHHA JOCTaBKa Ha

MPOJIYKTA ChC 33JI0BOJIMTEIIHO KaueCTBO?

Moxe nmu na ce opranusupa e(ekTuBHA

JIOTUCTHKA 32 LeJIeBUs nazap?

KakBo T1pssbBa mpa ce cpoOmmM Ha

norpedutenute?

Kak morar morpeOutenure aa paszauyaT

npoaykra?

ATpaKkTHBEH JIU € 3a MOTPEeOUTENINTE BUIHT

U IPE3EHTUPAHETO HA MPOAYKTa?

C’bI[’bp)KaHI/IGTO Ha IMpoOMOIIMOHAJIHATA

nHpopMmanus pazdbupaemo i e?

WNma nu nocteiieH nazap 3a NpoaykTuTe?

KakbsB kananm 3a mpomaxba ga Obae m30paH u

KaKBU ca IpeaumMcTBara’?

KakBu ca npeaumMcTBara Ha NpoIyKTa?

NMa 5 cienmanu3upaHyl Mara3uHu WM BEPUTH
cymepMmapkeTn B obcera, KbJIETO MOXE J1a Obie

MpoaaBaH MpoaykKra?

Kaxk nga Ob1aT qocturaati notpeOuTeauTe?

Kak Morar kinueHTuTe 1a OnuTaT mpoaykra’?

Kak na 6b1e n30paH mapTHROP 3a peKIaMUpaHe

HAa OPraHUYHUTE POTYKTH?

Nma nm oOmectBeHa HWHPOPMUPAHOCT 32

OpPraHUYHUTE MPOJYKTH B IIeJIeBUs Mazap?

Kananure, n3nos3Banu 3a IOCTUTAHE 10 MOTPEOUTENNTE, CE pa3BUBAT eKeHEBHO. [10 chiecTBO
OHJIalH U o(IaiiH KaHAJUTE ca JBaTa OCHOBHU KaHalla, B KOUTO GUpMuUTE TpsiOBa 1a MHBECTUPAT
OTPaHMYECHUTE CH PECYpPCH, 3a J1a TIOCTUTHAT CBOMUTE Ienu. KIIoubT KbM ycrexa B MapKETHHTA €
YMEHHETO Ja ce n3bepe Bb3MOXKHO Hail-100paTta KOMOMHAIMS OT MHCTPYMEHTH 3a MTOCTUTaHE Ha
ompenenenu uenu. CremnoBaTenHo, 3a Aa ObJaT ycmemHu, ¢upMmuTe TpsOBa Ja peamu3upar

KOMOMHAIHs OT MAapPKETUHTOBY MHCTPYMEHTHU KaKTO Ype3 OHJIAH, Taka 1 upe3 o(iaiiH KaHaIH.
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2.1 OHnaiiH MAPKETUHIOBH HHCTPYMEHTH

JlHec mOTpeOUTENUTEe BCE MOBEUE Pa3uuTaT HAa MHTEPHET 3a JOCThI A0 MHpopmauus. Hsama
3Ha4YeHUE KOJIKO 100Bp € MPOIYKTHT, aKO HUKOW He ro 3Hae. OpraHuvHuTE NMPEeIpUiTus TpsOBa
Ja MUCIAT Kak Ja MONyJaspu3upaT MpoAyKTa M Ja JoBedaT HOBHU mnorpebutenu. VHTepHeT
MapKeTUHI'BT Ipelyiara Bb3MOXKHOCTHM 33 B3aUMOJEHCTBHE C TOISIMO KOJUYECTBO OT
MOTEHIMATHN WM CBHIIECTBYBALIM MOTPEOUTENM U € €AMH OT Hal-peHTAOMIIHUTE HAIUYHU
MapKETUHTOBH WHCTpYMEHTH. VIHTepHeT mpenoctaBs Ha OW3HECa JIEHOHOIIHO TJ00aiHO

MIPUCHCTBHUE.

MHTepHeT MapKeTHHI'BT IIpe/yulara Habop OT BB3MOXKHOCTH 3a opraHudeH OusHec. OT IuiaTeHa
pekiIaMa M MapKeTHMHI Ha CBhIbPXKAHUETO, [0 COLUAJIHM MEAWM, 3a Ja JOCTUTHE [0
HapacTBalaTa rpyna Ha HHTEpHET notpedurtenurte. OpraHnYHUTE NMPENNPUITUS UMAT U300p OT
MapKETUHTOBA WHCTPYMEHTH, KOWTO Ja H3IO0J3BAaT IOOTIAEIHO WIM 3a€IHO IO Pa3iIu4HH

Ha4YMWHH.

YeocauT

VYeOcailThT € eheKTUBEH OT IJIe/IHA TOYKA HA Pa3XOAUTE HAYMH 3a PEKIaMUpPaHe Ha MPOIYKTHUTE,
NPOM3BOACTBCHNUTE IMPOIECH WM Ha OpPraHMYeH OW3HEC, KAaKTO W 3a MpeIOoCTaBiHE Ha
uHpOpMAIHA 3a MPOAYKTHTE U MOJI3UTE OT TAXHOTO M3Moy3BaHe. Te Morat aa Obpaat ymoOHH 3a
KayBaHe Ha oQuIaiiH peKJIaMHU MaTepHa M WM KaTalo3d W MOTaT Ja ObJaT 4yIeceH Ha4dMH 3a
Ch37aBaHe Ha OM3HEC WIACHTHYHOCT. Jlopu 3a OM3HEC, KOWTO MMa caMO MECTHU MOTPEeOUTENH,
KaTo MaJKUTe OMOJOTWYHM (epMH, KOMTO CHIIO MOTaT Ja MMAT 1oj3a oT yeOcallT u oHaiH
MapKkeTHHT. OOMKHOBEHHUTE yeOCaHTOBE YECTO M3ITBJIHABAT CBOUTE LIEJIH JJOCTA €hEeKTHBHO, HO €
3aBDKUTEIHO PEIOBHO Jla Ce aKTyaln3upa ChABPKAHMETO W BHJAa Ha yeOcaiita, 3a nma ce
NoJAbpKa JAMHAMUYEH M HH(opMaTHBeH. YeOcaiiToBeTe MoraT Jaa ChbIbpXKAT pa3IndHU

(GyHKIMU ¥ TOPH 1aBaT Bb3MOXKHOCT Ha MOTPEOUTENUTE Ja MPABST OHJIANH MOKYIIKH.
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MapkeTHHI 32 ThPCAYKHU

MapketunrsT 3a Thpcauku (Search Engine Marketing nnu cwpkpateno - SEM) e onnaiin
MIPOMOIIHS Ype3 IUIATEHU PEKJIaMU, KOUTO Ce MOSIBSIBAT B CTPAHULIUTE C PE3YJITaTH OT ThPCEHETO.
Pexnamure moraT na Obaatr B paznuunu GopmaTt. Hskon OT TSIX ca MajKu, TEKCTOBU PEKJIaMH,
JIOKaTO APYTH ca MO-BU3YallHU, CBBP3aHU C MPOJYKT WM yCIyra, KOUTO MPEACTaBAT He3abaBHA
rpaduyHa WHPOpPMAIUS HAa MOTPEOUTENUTEe, HAMp. HOBU NPOAYKTH, I€HA, NMPOMOLUS HWIH
MarazuH. SEM paGoTu 1o HauuH, 4pe3 KOWTO peKiraMojaTeanuTe oepupar 3a KIOUYOBU IYyMH,
KOUTO MOTPEOUTENUTE HA UHTEPHET OMXa M3IOJI3BAJIH, 3a J1a HAMEPAT MPOIYKTH UM YCIIYTH, OT
KOUTO CC UHTCPCCYBAT. ToBa JlaBa Bb3MOXXHOCT Ha pCKIIaMoAaTelid Ja MPECACTaByu MPOAYKTH WA

YCIIYyTU Ha MOTUBHUPAHU KIHEHTH, KOUTO Be4e ThPCSAT TE€3U MPOTYKTH.

OnrumMu3anuga Ha TbhpPCauKH

TbpcaukuTe MO3BONSBAT HA MOTpPEOUTENUTE Na HaMUpaT WH(OpMANHs Bb3 OCHOBA Ha IYMH,
KpaTku Qpasu win u3pedenus. Onrtummsanusta Ha Tbpcaukute (SEO) e mpakrtuka 3a
ONTUMU3HMPAHE HAa OHJIAWH ChIbpPKaHUE, MYOJIMKYBaHO OOMKHOBEHO HA COOCTBEH yeb caiiT, Taka
4ye ThpCEIIUTEe MAIIMHU Ja TO MOKa3BaT KaTo Hail-moObp pe3yirar mpu ThPCEHE, Korato ce
M3M0JI3BAT ONPEJEICHN KIOUOBU AyMU. MIMa pa3nnyHu aBTOMATU3UPAHU UHCTPYMEHTH, KOUTO
MoraT Ja ObJaT M3MOJ3BaHU 3a TOJIIOMAaraHe Ha Tpoleca Ha ontuMusanus. Kapra Ha caiita
(sitemap) € CcMUChK Ha CTPAHUIIUTE HA yeOCANT, KOMTO yJIeCHSBA ThPCEHETO Ha yeO ChIabpKaHHUE.
Kaprara Ha cailiTa € WMHCTPYMEHT, KOWTO IO3BOJISIBA HAa THPCAYKUTE JIECHO J1a HamMupar yeo
cTpanuiid B ye06 caiitoBe. [lo To3u Ha4MH CH3AaBaHETO HA KapTa Ha caiiTa IIe MOMOTHE Ha
ThPCAYKUTE Ja HaMHUpaT yed CTpaHWIM 4Ype3 HaMHpaHe Ha ChOTBETCTBHE MEXKAY KIIOYOBHTE
IyMH, M3MOJ3BaHM Ha caiTa, W KIIOYOBUTE IyMH, ThpPCeHH oOT mnorpedutenure. Korato
m3non3BaT SEO, MHOTO peknamoaarenu ce Goxycupar camo Bbpxy Google kaTo Haii-rojsmara
Thpcauka. BeIpeku ToBa, Ipyru Thpcauku kaTo Bing u Yahoo 3aemar 3HaYMTEsCH Ma3apeH Il

3a TpauKa Ha THPCEHETO B MpeXxarta U TpsOBa Ja ObJaT BKIOYEHU B yCHUIIMATA 32 Ch3/1aBaHE Ha

SEO.
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IlnamaHe Ha KJIMKBaHe

[Mnamanero Ha kmuk (PPC), m3BectHO omie karo neHa Ha kinukBane (CPC), e momen 3a
pekiamupaHe B nHTepHeT. [lnamaneTo Ha KIIMKBaHEe ce W3MO0J3Ba 3a HACOUBAHE Ha TpapuKa KbM
yeOcaliToBe, B KOMTO pEKJIaMOJATeNAT IUIalla, KOraTo HSKOM KIMKHE BBPXY pekjiaMara My.
[TnamaneTo Ha KIWKBaHE OOMKHOBEHO CE€ CBBP3Ba C ThpcaukuTe (WM JIpyru yeOcallToBe C
ronsm Tpaduk). C ThpcaykuTe, peKIaMoaTeNIuTe IJIalaT Ha COOCTBEHUIIUTE HA CaliTOBE, TaKa
4ye nH(popmanusITa UM Ja ce MoKa3Ba Ha MBbPBO MSICTO, KOTAaTO C€ ThPCU MOJOOHO ChIbpKAHHE
WIM KOraTo c€ KJIMKBAT BBPXY TEXHUTE peKJIaMu (HApeuYeHUW CIOHCOPHPAHU BPB3KU WIH
crioHcopupanu pekiamu). Counmamaute mpexu kato Facebook m Twitter chimo ca mpuenu

IJT1alaHC-Ha-KIMWK KaTO ¢AWH OT PCKIAMHUTC CH MOJCIIN.

Pexamupane upe3 0anep

Pexnamupanero upe3 6aHep e pekjamMeH MOoJel, KOMTO BKIIIOYBA MO3UIIMOHMPAHE Ha BU3YaIHU
eJIEKTPOHHM peKJIaMu, HapeueHu yeO OaHepu Ha yeOcaiit, cpemry 3amamane. Yed Ganepure
paboTAT MO CHIIMS HAYMH, KAKTO TPAIUIMOHHHUTE pPEKJIaMU, MyOJIMKYyBaHU B CHUCAHHS WM
BecTHUIU. Te yBeoMsIBaT NOTPEOUTETUTE 3a TPOAYKTH UM YCIYTU U NMPEAOCTaBAT apryMEHTH,
ype3 KOUTO C€ OuYakBa IMOTpeOuTenuTe jga ObIaT HACOYCHHM KbM HM300pa W KYIYBaHETO Ha
MpoayKT. Bcwuku Thpcauku W Hali-rojgemMuTe yeOcaiiToBe 3a Tpaduk mpemgarat peKJIamMHO
MPOCTPAHCTBO, KOETO ce mponaBa. [loTpedutenure Morat ja Iuiamar, 3a Ja MOraT PeKIaMHTE
UM Ja ce MyOJMKYyBaT Ha OMpEACNIEHO MSICTO Ha CTPAaHUIUTE HAa Thpcaykara 3a OMpPEIeIeHO
BpeMe. M3ckavamure pexinamu (pop-up) chiro ca popma Ha pekaamupane ¢ 6aHepH, MPU KOSTO
pekjamara ce oTBapsl B HOB IIpO30pel] Ha Opay3bpa, KOraTo NOTPEOUTENAT, Ype3 U3IMOI3BAHETO

Ha onpezeneHa GyHKIM Ha yeOcaiiTa, Ipeau3BUKBA OTBAPSHETO HA TAKUBA IIPO3OPIIH.

HNmein MmapkeTHHT

Wmelin MapKeTHHI'BT € METOJl 3a pasNpoCcTpaHeHHE Ha IMPOMOIMOHATHA HH(pOpMAIMsS 4Ype3
eJeKTpoHHa noma. M3npam@anero Ha UMEHIN € €IUH OT HaW-NepCOHATIM3UPAHUTE HAYMHU 3a

AOCTHUTaHC [0 ayauTopus U € MOIICH MApPKCTHUHTOB KaHAaJ. EHGKTpOHHI/ITe aapeCu Ha
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noTpedutenuTe mMoraT na ObaaT chbOMpaHU ¢ TEYCHHE HAa BpeMe WM 3aKyneHH. biorose, yeb
CaliTOBE WJIM COIMATHH MEIUIHHM CTPAHWIM MOTaT Ja ObJAT W3IOJI3BAHHW, TaKa Y€ KIMCHTHUTE
MOTaT Jla c€ PerucTpupar, 3a na ObAar 4acT oT UuMein cnuchiuTe. [IponsBoauTenuTe Morar na
u3Mpamar peloBHO OIONETHHM WM Ja NpaBAT MacoBO H3MIpaiiaHe Ha odeptd, 3a aa

MOMYJISIPU3UPAT CBOUTE MIPOAYKTH.

OcCHOBHUAT MpoOJIeM €, Y€ MOTPEOUTENHNTE MOCTOSHHO ca OoMOapaAMpaHu ChC CllaM WMEHIIH.
Cpio Taka uMa M300MIMe OT yeO CTpaHMIM, KOMTO IpeniaraT pPerucTpanus Uil abOHaAMEHT
0e3mIaTHO W MpejJaraT Ja M3Mpamiar Ha norpedurenurte 6e3rmiatHu OroneTuHu. CriegoBaTeTHO
TpsOBa Aa ce M3rpagy Bpb3Ka C ayAUTOPHTA, IPEAN J1a 3allovHeTe Ja u3Ipamiare umeinn. He
ce mpernopbuBa ga ce "OomOapaupar" morpedutenute ¢ umennau. [obpe e ma ce yBepute, ue
NoTpeOUTENUTE ca TOTOBH J1a IPOYETaT ChAbPKaHHETO. ToBa MoXe /1a ObJie HallpaBeHO, KaTo ce
MPEUIOKH BB3MOXKHOCT 32 CBOOOJEH Tperjiel Ha 4acT OT ChAbPKAHUETO HJIM 3arjiaBUETO Ha
nICMOTO, oepTaTa MM NPEATIOKEHUETO 3a CAEIKa, KOETO T MOTaT Jia TMoJydaT B 3aMsHa Ha

YE€TCHETO HA ITMCMOTO.

baor mapkeTuHr

bror MapkeTHHTHT mpemara pekiaama upe3 MNyOJuKyBaHE Ha KOMEHTApW, MHEHUS WIH
ChOOIIEHUsT B TUCKYCHOHHU (hopymu. ToBa MOKe Ja CTaHE WJIM 4pe3 XOCTBaHE Ha COOCTBEH
OJor WM upe3 MyOJIMKyBaHEe HA KOMEHTAapH B JIPYTH OJOTOBE, CBBP3aHU C MPOIYKTH UM TEMH.
brorsT 0OMKHOBEHO ce yIpaBisiBa OT OTJAENTHA WM Mallka Tpylia U € HamucaH B HeopMmalleH
WJIM pa3roBOpeH CTHII. Tol MOe Jla BKIIFOUBA MMHCAHE HA CTaTHH, CBbP3aHU C MIPOIYKTH, OU3HEC
WIM TeMa 3a HaYMHa Ha XHBOT, M IYOJUKYBAaHETO MM OHJIaliH. biorosere He ca HEMPEMEHHO
TEKCTOBH Ojorose. biorosere Morar ga ObaaT ChINO U BUIEO OJIOTOBE, MOJKACT OJOrOBE WU
¢doro OGorose, ¢ U300MIME OT CHUIMKH M MUHUMaJIEH TeKcT. Te morar aa 0b1aT noa opmata Ha
JUYHU KYPHAIH ¥ MOTaT Ja UTPasiT poJiATa Ha OHJIAWH miaTtdopMu 3a Ou3Hec HHPOpMAIUS WK
pexiaMHu cTpaHunu. [lyOnmukanuure Morat na ObJaT MOKa3BaHU YECTO B MHTEPHET, Thil KAaToO
YCIyTUTE TO3BOJISIBAT MOBTOPHO MyONMKyBaHe. V3Mmoi3BaHeTo Ha TakbB HedopMalieH CTHI Ha
nmucaHe Moxe Jna Obae 100bp HAYMH 32 OPTaHUYHUTE MPEANPHUSATHS J1a TPEIOCTaBST
aKTyalu3allid Ha TMOTPEOUTENNTe, KaTO ChHIIEBPEMEHHO W3rPaXAAaT TO-CHJIHH BPH3KU.

baorosure ny6n1/11<aum1 Morar Ja CpabpKaT CHUMKU W TCKCT, KOUTO YCIICIIHO CC ChbUcTaBarT C
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HOBHHH 32 TIPOYKTHTE U HH(OPMAITHS 32 MPOU3BOACTBEHUTE oneparui. CHUMKUTE MOTaT Jia ce
W3IIONI3BAT 3a TMPEJACTaBIHE Ha MPOW3BOACTBEHUTE OINEpallMd H 33 WIOCTPUpPaHEe Ha
MOTpEeOUTENUTe 3a TOBa KaK Ce MPOM3BEXKJA TIXHATAa XpaHa, KOETO € BCE IMO-BAXKHO 3a
HapacTBamus Opol morpeOutenu. PenenTr, MECTHH HOBMHHU 3a XpaHa U Xy0aBM CHUMKHU Ha
dbepMu U IPOAYKTH T00aBAT CTOWHOCT KbM ChIIBPYKAHHETO HA 0JIOTa M JaBaT HA XOpara CTHMYII
Ja TO TocemaBar Io-decto. bioroBere morar na Obaar M3MON3BaHM 3a WHGOOpMHUpaHE Ha
MOTPEOUTENUTE 32 PEKOJITATa, HATMYHOCTTA HA MPOIYKTH WM MecTara 3a npojaxoa. [Torskora
€ 00BPKBAIIO U U3TICKA TPYTHO Ja CE PEIlr Jajau OM3HECHT Ja U3MON3Ba OJIOT Wi yeO CailT.
3a 0000mmeHue, OnoroBere ca yebOcailToBe, KOUTO ca Oe€3IIaTHU, JIECHU 3a IOJ3BaHE W
MO3BOJISIBAT JICCHO M He3abaBHO MyOJsuMKyBaHe Ha wHMopmarms. Mma HAKONKO Oe3IIaTHU U
IUIATEHW OHJIAWH WHCTPYMEHTH, KOWTO JaBaT BH3MOKHOCT Ha MOTPEOUTENMTE Ja Ch3/aBar
onorose. WordPress e Haii-u3nonssanust, Ho uma u Blogger, Tumblr u Mmuoro apyru. Beeku ot
TSAX Tpejajiara Hemo pa3jIuyHo, HO MO CHIIECTBO BCHYKU TE IMO3BOJISIBAT HAa MOTPEOUTENHTE 1A
M3TpaXxaaT oOTIedHH yeOcaiitoBe 3a OijoroBe. Taka de, ako (HUHAHCOBHUTE CpEJCTBA ca
OTpaHUYEHU, OJIOTHT 1€ OCUTYPH IbPBOHAYATHO OHJIAWH MPUCHCTBUE, JOKATO YeOCAUTHT MOXKE

na Obe Ch3JaICH MO-KHCHO, aKO UMa HYK/A.

IMoakacT MapKeTUHT

[TomkacTbT MOXeE J1a ce pa3riekaa KaTo HHTEPHET pajifo, KOETO HE ce U3 ThYBa Ha )KHBO M MOXKE
na ObJe CIyIIaHO, KOraTo IMOTPEOUTEINAT jKellae Ja Caylna KakBaTo MoKelae TeMa, OT KOATO ce
uHTepecyBa. [logkacThT OOMKHOBEHO € €MM30JWYHA WM TEeMAaTHYHA IMOpeaulia OT IUGPOBH
ayano WiId BHIEOo (haiiioBe, KOUTO MOTPEOUTENISIT MOXKE JJa U3TETNIM U cinymia. Hampumep, ToBa
Morar aa 0pnar ayauo (aitsioBe 3a OMOJIOTHYHO MPOU3BOJICTBO, MOJJOOHHN HA PaAHOIpPEIaBaHNUs,
KOUTO Ca 3alliCaHu 3a OMpeielieH Mmepuoj oT Bpeme. [loBeueTo moakacToBe ca HATWUYHU U 32
aboHaMEHT, Taka ue HOBUTE (aillioBe ce M3TErNIsAT aBTOMATHYHO B KOMITIOThpPA WM MEIUWHUS
mieisp Ha nmotpebutens. [logkacTroBere 0OMKHOBEHO ca OE3IIATHU 3a CIYIIATEIMTE U YECTO
MoOraT Jla ce Ch3JIaBaT C MajJKO WM HUKAKBU Pa3xonu. [1070OpEHHST MOIKACT MOXE CBIIO Ja
MO0Ka3Ba M300paKeHUs, CAHXPOHHU3UPAHH ¢ ayauoTo. [logkacTsT Moxe na Obae moa ¢popmara Ha
cepuan3upaHy ayJUOKHHUTU. Te3n aylIuOKHUTH MOraT Aa ObJaT M0 MHOTO M Pa3IMYHH TEMH,

BKJIFOYNTEITHO OMOJIOTHYHO IMPON3BOACTBO. ToBa e xaTo TpaaguIIMOHHA KHUT'a, KOATO HSIKOU YeTe
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U ce 3anMcBa nojJ (opmara Ha QailyioBe, KOUTO c€ pa3MpOCTpaHsSBAT OHJANH 3a Ompe/esieH
Nepuoj; OT BpeMe M Hakpas ce mpeiaraT KaTo LsUIocTHa paboTa 3a usreryisHe. Buaeo
MOJIKACTHT BKIIIOUBA BUIACOKIHUIIOBE. Y €O TEIEBU3NOHHUTE MIOPEIUIINA YECTO CE Pa3MpOCTpaHsIBAT
nojx Qopmara Ha BHJIEO MNOAKAacToBe. Buiaeo moakacToBeTe OOMKHOBEHO €€ M3IOJI3BAT 3a
pekiama, aMaThbOpCKU (DUIMH, XKYypHAIMCTHKA WM 3a ChbBMECTHa paboTa C TpaJWLMOHHHUTE
MEIUM TpU peanu3alusaTa Ha MapKeTHMHroBHM KammaHud. [loakacToBere OOMKHOBEHO ce
M3IIONI3BAaT OT OM3HEca, 3a Ja ce peKiaMHupaT 10 MKOHOMHUYECKH e(eKTUBEH HayuH. ToBa ce
MIpaBM Ype3 MpeicTaBsHe Ha (pupma, OpraHU3alus UITU TIPOU3BOIUTEN KaTO MOIXOMISI CEKTOPEH

eKCIIepT, KaTo ce 00CHKAAT PA3IMYHU TEMU B Pa3MpOCTPaHIBAHUTE MOJAKACT (aiiose.

Omnunaiin npeccboOIeHne

OmnnaiiH npecchOOIIEHUATa ca TEKCTOBU WJIM 3allUCaHU CHOOIICHUS, KOUTO ce€ IyOJIMKYyBaT B
MHTEpHET MEAMHUTE M Ca HACOYCHHM KBbM MOTPEOMTENHTE C IeNl OOSBABAHE HAa HEIIO HOBO.
WuTepHeT naBa BB3MOXKHOCT Ha TOJIEMH W MalKd (UPMH J1a TMHUINAT, Ch3AABAT M CIIOACIST
HOBUHM OHJIAMH, MPOCTO KAaTO HAMWIIAT U IMYOJMKYyBaT CBOM COOCTBEHH MPECCHOOIICHHS C
[IEHHO ¥ MH(POPMATUBHO 3a TAX ChIbpxkaHue. Mcropusita B mpecchoOLIeHNeTo MOXe J1a Obje 3a
Ou3Hec, MPOAYKT WM A0pH 3a 4oBeK. OHIAH mpecchOOIEHUATa ca TNpelHA3HAYECHU J1a
TeHepHUpaT OHJIAH MEIMIHO BHUMAaHHWE W Ja Ch3JaBaT BUAMMOCT. Te Morar aa ObaaT mon
dbopmaTta Ha HOBUHHU, MEIWWHHU W3SBICHHS, M3SBJICHUS 10 Tpecara WM BHIEO CHOOIICHHUS.
[IpeccbobiieHeT0 OOMKHOBEHO € HANMCAHO B TPETO JIMLE M Ce CTPEMHU Ja JEMOHCTpUpA
CTOMHOCTTA Ha ChOTBETHHUS OM3HEC, KOHKPETEH MPOAYKT, CbOUTHE UM JIUIIEC HA AaJICH PEIaKTOp
wim peroptep. ToBa ce mpaBu ¢ HaesATa, Y€ PENOPTEPHT WM PEIAKTOPHT IIe IYOJIUKYBa,

CTIOZCTN U PA3MPOCTPAHU TPEAOCTABEHATA UCTOPHSL.

Brojerunu

JlHec MHOTO OpraHWYHH OW3HECH H3MOJ3BaT OIOJNETHHU, 0a3upaHW HA WMEWIH, 3a JUPEKTHA
KOMYHHKAIUSI C TOTPEOMTEIUTE W TPEIOCTaBIHE Ha HHQOpMarus. EJeKTpOHHUTE HMEHT
OIOJISTUHU C€ W3MOJ3BAT 3a aKTyallu3MpaHe Ha mMoTpeOuTesnckaTta WHGOpMAIUs OTHOCHO

OPOAYKTUTE, TNPOU3BOJACTBEHUTE HOBHHM, IPOMOLMOHATHUTE NPONAXOM M Mecrata 3a
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npoJax0u, 3a pa3mpoCTpaHsBaHE HAa HOBHM PELENTH WM XPaHUTETHU CbBEeTU. EnekTpoHHMTE
OIOJIETUHHU ca JIECHU 3a CIOJENIHE C JPYrM Xopa, Taka 4ye MHpopMarusTa MOXe Ja MbTyBa
OBp30, aKO CHABPKAHMETO Ha OIOJIETMHA € MHTEpecHO 3a noTpedutenute. [lo-Hampeananure
OpraHUYHU OM3HECH MOTaT Jia U3IMOJI3BaT COPTyep 3a eIEKTPOHHA TOIIIa, 32 12 Pa3NpOCTPaHIBAT
oronetunu. To3u codryep MO3BOJIsABA Aa C€ MPOCIIEAIBa AT UMEHITUTE ca O OTBAPSHU WIIH
Mpernpaniany oT MOTPEOUTENNTE, a ChIIO U aHAJIM3Hpa KOU BPB3KH, IPEIOCTABEHU B OIOJIETHHA,
ca OWJIM TOCJEIBaHM MPEeIUMHO. Te3n aHamu3u momaraT Ha OpraHuYHuUs Ou3Hec jaa paszdepe
MHTEpPECUTE HA OTPEOUTETUTE U €BEHTYAIHO J1a C€ a[anTupa KbM HOBUTE Ma3apHHU TEHICHLIUH.
JlombHUTENHA MOJ3a €, Y€ MHOXKECTBO HMMEMJIM Morar Ja ce u3mpamiar 0e3 OmacHOCT OT
GbuaTpU, KOUTO TM CMATAT 3a crnaM. JInuHUTe UMEeN akayHTH He T03BOJISIBAT Ha MOTPEOUTENNTE
Ja u3npamniat noseue ot 50 umeina HaBeAHBXK, 3a J1a IPeaoTBpaTAT cnaM. MiMa penuiia umeitn
MapKETUHTOBU CO(TyepH, OT KOMTO MOXke jaa ce u3bupa. Moxe Ou Hail-W3BECTHUSAT, KOWUTO
CBIIIO OCHUTYpsIBA BB3MOXKHOCT 3a Oe3ruiateH akayHT, € MailChimp. MailChimp e necHa 3a
U3MOJN3BaHE YyCiIyra 3a eJNeKTPOHHa TIIola, KOATO TMpeasara wmabjJoHH 3a OIOJETHHH,
npeJHa3sHAueHHW 3a M3IMOJI3BaHE ¢ MHCTPYMEHTH 3a ColuamHu meauu. YebcailTbT MailChimp
NPEOCTaBsl MHCTPYKLIMHU, KOUTO MOTpeOuTenuTe Morar na usnonssar. Mucrpykuusta "[Ispeu
creiku ¢ MailChimp" onmcBa kak 1a cb37a/I€Te CIIUCHK C UMEHIIN U IToMara Ha IMoTpeOuTennTe
Jla U3MpaTAT MbPBUS Or0JIeTHH. To3u copTyep ChIO Taka MpeaocTaBsi oOpaTHa WHPpoOpManus 3a

Hall-Tiperyex1aHuTe BPb3KU B OI0JIETHHA.

2.2 MapKeTHHI B COUUAJTHUTE MPEKH

ConuamHuTe MEIWHM C€ pa3lIMpHuxa Npe3 TOAMHUTE W JHEC T€ BKIIOYBAT PEIUIla COLMAIIHU
MpPEXH, BCSKAa OT KOWTO TpUTEkKaBa COOCTBEH yHHKAlleH HA0Op OT XapaKTEePUCTUKH, KOUTO
MPEIOCTaBiIT YHUKATHU BB3MOXKHOCTH Ha OHW3HECa 3a OCHIIECTBSABAHE HAa MApPKETUHT B

COLIMAJTHUTE MEIUH.
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2.2.1 UHCTPpYMEHTH 32 MAPKETHHT Ype3 COMATHN MeTun

Facebook

Facebook e conmanna mpeska, uznonsana oT Hajx 900 mumnona aymi. OCHOBHATA 1€ Ha Ta3u
collMajHa Mpexa € Ja Tpejyiara Bb3MOKHOCTH 32 KOMYHUKHpAHE C JIPYTH XOpa 4pe3 TEKCT,
CHHUMKH, ayauo ¥ BHIeo Qaiiiose. [[Hec mo-roisiMaTa 4acT oT Ou3Heca m3noinssa Facebook 3a
MOMYJISIpU3MpaHe Ha MPOAYKTU U CBBbP3BAHE ChC CHIIECTBYBAIIM U MOTEHIUAIHA OTPEOUTEIH.
Ypes Facebook, pupmuTe Morar 1a B3auMOAEHCTBAT JIMYHO C MMOTPEOUTENNTE U Ja pa3depar 3a
TEXHUTE HYXIW W TPEANnoYuTaHus. B3amMoIeicTBHETO Ce€ OCBINECTBsIBA OBP30 M JIECHO,
OnmarojapeHre Ha MOJIEPHHUTE TEXHOJIOTUHU 3a 0€3)KUYCH MHTEPHET U cCMapT(HOHUTE, TOCTHITHUA B
Ham gHU. OpraHuvHUAT OW3HEC ChII0 MOXE ga ce Bb3momsBa or Facebook, 3a ma pasBue
noTpeOuTencku 0asu JaHHW W Jla YBEIWYW TpOAaXOWTe, Aa pasnpocTpaHu HWHQopManus 3a
CBOWTE MPOU3BOJICTBEHU YCHIUS W Ja HHPOPMHUpPA MOTPEOUTEIUTE 32 HOBH NPOAYKTH U

IIPOrpaMHu.

[Ty6nukyBaneto BbB Facebook tpsioBa ja ce M3BBpINBA PEIOBHO, a ChABPKAHUETO € BaKHO Ja
Ce aKTyalHu3upa, HO HE TBBPJE YeCTO. AKTyaJU3UPAHETO BEAHBXK Ha J€H WJIM M0-MajKO BbB
Facebook e mocrarpuno. OcHoBHaTa ujies 3a Ou3Heca, u3non3sail Facebook, e ma myonukyBa
MHTEPECHO ChIbpKaHKeE, 3a Ja moiaydu noseue "xapecBanus'". Koraro morpeduren na Facebook
"xapeca" myOnuMKanus WIK CTpaHMIIA, HETOBUTE 'XapecBaHUs'" Ce MOKa3BaT HA MPUSITEIUTE MY
BbB Facebook, karo 1aBat Bb3MOKHOCT Ha OM3HECa MIIH MTPOTYKTOBATA CTPAHUIIA J1a CE BUJSAT OT
moBeye Xopa. 3a Ja ce MOCTUTHE TOBA, OMO NMPOU3BOAMTEINTE MOTAT Ja KayBaT Xy0aBa CHUMKa
Ha (hepmara, IPOAYKT WM HSIKAKBA CTOMAHCKA JeHHOCT. Te3u Bu3yamHu myOJIMKalMu MOraT Ja
MMOMOTHAT Ha MOTpeOUTENUTe Aa pazdepaT 3a OM3HEcCa W Ja Pa3BHAT MO-CHJIHH BPB3KH. 3a J1a
ObJie XapecaHO W CIOJEJICHO, MYOJIMKYBAaHOTO ChABpKAHUE TPsAOBa J1a € MHTEPECHO, CBEXKO,

AHTaXXUpPaHO, aKTYaJIHO U 3aBjIagsABalio.

Paborara B Mpexa ¢ JApyrH MpOM3BOAMTENN 3a pa3paboTBaHe, CIOJAENSIHE Ha HH(GOpMAIUs
(cepBeTH 3a TpagUMHAPCTBO, 3€MezAeicKa WH(oOpMalus, HOBHHM 32 XpaHH) U B3aUMHO

MOMyJIApU3UpPaHE € OOMKHOBEHO OTJIMYHA TaKTHKa 3a IMPUBJIXMYaHC HAa IOBCYEC ITOCIICA0OBATECIIN.
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Axo e HeoOxoauMo, (GupMHTEe MOTaT Aa MepcoHanu3upar cBosita Facebook crpanmia, kato
usnom3Bar Facebook mark-up language (FBML) u pasiauudu cHenuasHo MpPOCKTHPAHH
npuitoxxeHus 3a Facebook. Chiio Taka e B3MOKHO Ja ce ch3laae Mara3u BB Facebook, karo
ce 100aBAT pa3Aenu 3a MpoAakOH, KbAETO MOTPEOUTETUTE MOTaT Jia MOPBYBAT MPOIYKTH Upe3

coOCTBEHHUTE cu cTpaHuIK BhB Facebook.

Twitter

Twitter e WHCTPYMEHT, KOWTO MOXE Jia C€ H3IMO0JI3BAa 3a M3MpalllaHe Ha KPAaTKH ChOOIICHHUS
(makcumym 140 3Haka) 10 Mpeka OT APYrH moTpedurenn. Twitter ce m3monssa ot Hax 500
MUJIMOHA JYIIH KaTo OBbp3 MOTPEOMTEICKH HauWH 3a KoMyHuKanus. [Tyonukanuure B Twitter

WK “TYUHTH” ca JeCHU U ObpP3U 3a ChCTaBsHE.

Nma HAKONMKO BHIA CHOOIICHHs: HAOMIOAEHUS (KaKBO MHCIAT WU yCEIaT MOTPEOUTETUTE),
MEIUWHU TIPETOPBKU (CTaTHH, BUICOKIHMIIOBE I MY3HWKa), CHOUTHS (BPB3KH KbM MECTHHU
CHOMTHS 3a XpaHU WM 3emezenue), retweets (mpenpaimane Ha ,,TyWHT - TyOJUKaIlUU Ha JIPyTH
X0pa, KOMUTO MOXE Ja Ce OKakaT MHTEPECHU OT MocjenoBarenurte). TWitter e u3BecTeH ¢
HEOpEeXKHUS CH, Pa3rOBOPEH HAYMH Ha KOMYHHKAIUs. BB3MOXKHO € /1a ce u3nparu choOIIeHre Ha
BCEKH, KOWTO ciefBa mpoduiia WiaM Ja ce W3NpaTh ChoOIIeHHWe caMo Ha HW30paHu Xopa.
CrpoOiienusTa, u3npareHd B TWItter, ce pasriexaar oT moTpeOuTeNn n3BbH COOCTBEHATA TPyIa
OT TIO3HATH, pPa3NpPOCTpaHsSBAWKK U3MpareHara uWHGOpMaNUs 3a TPOAYKTH Ha MHOTO

notpeduTenu Ha Twitter.

busHechT MOke 1a u3mona3Ba TWitter 3a 1ocThIl 10 OrpOMHA MOTCHIIHATHA KIIMSHTCKa 0a3a U j1a
M3II0JI3Ba BH3MOYKHOCTTA JIa Pa3sKake HCTOPHATA Ha MPpoayKTa win pupmara. Twitter mpodun Ha
opraHuueH Om3HeC MOXe Ja ObJe MOoCcIeIBaH OT XOpa, KOUTO MCKAT Ja Moxy4ar uHpopmarms 3a
MPOAYKTH WM TPOU3BOACTBEH IMPOIEC WM 3a pOJISITa HA OMNpeAesieH TPOU3BOIUTEN B
OpPraHUYHOTO JBMKeHUe. DupMeHnTe Mpodmim OOMKHOBEHO CE M3MOJI3BAT 3a MPEIOCTaBsIHE Ha
uHbopMalKs 3a HOBUHH, ChOMTHS M MpoaykKTu. ITo To3um Haumu, Twitter me Obae moneseH
WHCTPYMEHT 3a uH(]OpMHpaHe Ha XopaTa, Y€ WMa JOCTHIIHA Ka4eCTBCHH IPOIYKTH Ha

OIMPCACIICHO MACTO U LICHA.
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Jlnunure npopuinu OOMKHOBEHO C€ M3MOJ3BAT OT MPOU3BOAUTENS, WIEH Ha CEMEMCTBOTO WM
CIIy>)KUTEJI, y4acTBall B MPOU3BOJCTBEHUS mpoliec. Te3n npoduiin ca Mmo-nepcoHaIu3upaHu U
JeicTBaT KaTo Bpb3Ka KbM ¢epmara. JIMpeKTHUTE CHOOIICHHS MOTaT Ja C€ W3IMOJ3BaT 3a
W3rpaXJIaHe Ha BPB3KH, KATO Ce HU3MpaTH Ha HAKOTO pecypc, KOMTO mie Oble HamepeH 3a
HHTEPECeH OT mojydatens. Twitter e Hail-eeKTHBEH NMPH aHTaXHUpaHE Ha XOopaTa: ako Xopara
MMaT HSKakbB BBIPOC, MOTaT Ja JaBaT CBOUTE OTIFOBOPH, Ch3JaBallku AHCKycus. 3a
MIPOU3BOIUTEIINTE, KOUTO OOMYAT Ja MpoJaBaT U KOMYHUKUpPAT ¢ morpedurenure, Facebook u

Twitter e ca ot ynecHeHue 3a HaChpYaBaHe Ha MPOU3BOJICTBEHUSI OM3HEC.

CraptbT B TWitter ¢ pemieHreTo maiau aa ce OTBOpU GupMeH wiu jwueH npodmr. Mmeto Ha
npodura B Twitter Tps6Ba 1a Ob/ie CHIIOTO UM KOJIKOTO € BB3MOXKHO IMO-0JIU30 10 UMETO Ha
¢dupmara, Taka ye ga ObJe JECHO 3a Xopara Ja ro Hamepsar. Haii-noOpe e mpodmisT na 0bae
Ham’BJIHO TOTOB, Ja ce n00aBu yeO calT, MNPUIOKEHHs, U300paxkeHwss W (QOH, Mpeau
mocjeIoBaTeIuTe Aa 3amovHat jga ro npernexaar. Cemo taka yed umuctpymentu (http: //
Twitter.Grader.com) morar Ja ce W3IMOJI3BaT 3a MpoBepKa Ha epeKTUBHOCTTA Ha Twitter u ma ce

HU34ucin 6pO$IT Ha 1IoCJICA0BATCINTC U BJIMAHUCTO HAa TCXHUTEC IIOCIICA0OBATCIIN.

YouTube

B momenTa Buaeocwhabpxkanuero B Youtube e moseue ot 60% oT 0OmIMs MHTEPHET TpaduK.
YouTube e Haii-m3mos3BaHara OHJAWH BHICO IUIATGOpPMAa W B MOMEHTa € €AWH OT Hai-
edexkTUBHHUTE peKiIaMHHM HocuTenu. Ima Hax 1 Munmapa morpeburenu u ce Hapexa Ha BTOPO
MSICTO 10 OTHOIIIEHHE Ha MOMYJIIPHOCT B ThpcaukuTe. YouTube ce u3monsea u Kato miathopma
3a BUJeo MapkeTHHr. OupMuTe MOraT Jla KauBaT PeKJIaMHU, HHPOPMAIIMOHHU, 00pa30BaTEeIHH,
OOSICHUTEITHH BHJICOKJIMIIOBE 32 MOTpeOuTEeNnuTe. BU3HEeChT MOXKe J1a ce peructpupa 0e3riaTHO U
Ja Cch3/1ajie KaHall, KOWTO Ja ce M3MOJ3Ba 3a pekiamupane B YouTube. B mawamoro YouTube
npejjara Oe3IMIaTHU YCIYTH, JOKAaTo IUJIATEHUTE YCIYyTW ce IMpeajarar ¢ HapacTBaHE Ha
nomyspHocTTa. YouTube obade He e mpocto maardopma 3a KauBaHe Ha BUACOKIHITOBE. T € U
colpagHa Mpexka. B mombiHeHHe KbM O€3MUIaTHUSI XOCTUHT Ha BUJICOKIUIIOBE, TTOCETUTEIINTE
MoraT Aa ce aboHHpaT 3a nMpoduiiv, Ja KOMEHTUPAT BUACOKIUIIOBE, 1a JO0ABAT MPUATEH, J1a
XapecBaT U Jla CIOJAETAT ChAbp)KaHWe. BCUUKM Te3u OMIMM JAONMPHUHACAT 3a MPHUBIMYAHETO Ha

MOCETUTENH KbM KaHanuTe. MiMeTo Ha KaHana TpsiOBa Jja € mpsIKO CBbP3aHO ¢ HMETO/MapKaTa Ha
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KoMIaHusiTa. bior wmm yebcaliT mMoxe na ObIe CBBpP3aH, Taka Y€ IOCETHTENNTE Ja MOraT
aBTOMATHYHO Jla TW MOCEIABarT, 3a Ja MoJIydaT JJOCTHII 10 WH(POPMAIHS U J1a HaydaT BCHYKO 3a
¢dupmaTa M IpoaykTa. MSCTOTO OT JisiBaTa M JIsICHATa CTpaHa Ha Mpo(UIHOTO TabIo MOraT aa
ce M3IOJ3BAaT 3a NPEJCTaBIHE Ha NMPOMOIMOHAIHO ChIbpkaHue. [1000HO Ha MHCMEHOTO
ChIbpKaHWE, BUACOCHABPKAHUETO TPAOBAa Ja € TMOAXOSNIO 3a NPUBIMYAHE Ha IesieBa
ayautopus. ETo 3amo e oT ChInecTBeHO 3HAUCHHE J1a 3HAETEe KAKBO MCKa IeJieBaTa ayIuTOpHs.
Mma pa3nuyHu BUIOBE BUACOKIHMIIOBE, KOUTO MMAT Pa3IMuHU MapKeTUHTOBHU Lenu B YouTube.
Tpeitnbpute ca BBBEXKAALNIM BHICOKIUNOBE 3a (UPMHU, NPOAYKTHU, CHOUTHS HIU YCIYTH.
Tpeitnspute TpsiOBa 1a ca KpaTKu W NPOCTH. [IpemopbkuTe ca BUIACOKIMIIOBE, B KOWTO
NOTPEOUTENN, COOCTBEHUIIN WM CIY)KUTEIH TOBOPST 3 IOJIOXKHUTEIHUS OMUT, KOWTO MMaT C
Ou3Heca WM ¢ Mpoaykra. YecTto cpemanu BBIPOCH U OTTOBOPU OT OM3HEC yeOcalT morat ja
ObIaT MpEeBbPHATH BBB BUACOKIUI. HHCTPpYKTUBHUTE BHICOKIUIIOBE Morar na Obaar
M3M0JI3BaHM 32 TOKa3BaHE Ha JIEMOHCTpAIMM 33 TOBA Kak Ja ce HampaBu Hemo. Hampuwmep,
MOXe€ J1a Ce MOKaKe KaK ce OTIIISKAA €HA KyJITypa MM KaK ce IPUTOTBS XpaHa ¢ IMOMOIITA Ha
orpeneneHu mpoaykTu. TpsOBa na ce umMa HpeABHI, Y€ 3PUTEIUTE BHUMABAT CaMO 3a KPaTKO
BpeMe, 3aTOBa HE CE€ MPENopbhYBAT ABITU BHUACOKIUIIOBE. AKO BHUICOKIUIBT € IbIBI, TOU
TpsiOBa Na ObJie MHTPUTYBAIl WM JIOCTATHYHO 3a0aBEeH, 3a J1a HaKapa 3pUTENAT Ja WCKa Ja
npekapa BpeMeTO CH B riiefaHe. HanwyHu ca MHCTpYMEHTH 3a aHauU3 M HM3MEpBaHE Ha

e(eKTUBHOCTTA Ha BUJICOpPEKIIaMUpaHeTO B Y outube.

Pinterest

Pinterest numa nan 70 MmuinoHa nmoTpeduTenu, HapedeHu "MuHbBpU", OT KOoUTO nosede ot 80% ca
*eHu. Pinterest e BUpTyallHa MpeXka, B KOATO MUHBPUTE MOTAT Ja CHOJEISIT U300paKeHHs Ype3
"3akpenBaHeTo" MM KbM Lu(ppoBus manen. [lorpedurtennTe Morar aa OpraHu3upaT CBOHTE
Pinterest cTpanuuM B pa3aMYHU KaTErOpUM B 3aBUCHUMOCT OT ChAbp)KaHHUETO. 3a
MPOM3BOJICTBEHUsT Om3Hec, Pinterest mMoke na Obae HauwH 3a MyOJWKyBaHE Ha BHU3YaTHO
ChIbpKAHHWE KAaTO BUAECO M CHUMKH. BcHUkO Moke na ObJae KayeHO: MPOJYKTOBH WU
MIPOU3BOJICTBEHU CHUMKH, WHGOPMAIMOHHU TpaduKH, BU3YATHU HHCTPYKIUH, PELENTH U T.H.
,»Repins“ e chpappkaHuEe, KOETO Be4Ye € MyOJWKyBaHO Ha CTpaHHWIATa HA HAKOW JApPYyr H

MOTPEOUTENUAT IO MpemmyonKyBa Ha cBosita ctpanuia. Hax 80% ot oOmus Opoit mybnukanuu
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ca BCBHIIHOCT MOBTOpPEHUS Ha M300paskeHus OT Ipyru nmorpedburenu. Haii-uecto cpemanoro u
CHOJIENSIHO ChABPKAHUE € Ha XpaHa, oT okoyio 60% ot motpedutenure Ha Pinterest, kouto ca
aKTUBHU B Ta3W Kareropus. Pinterest mpodunure npeqiaraT yHUKaJIeH HAYWH 32 OpraHU3UpPaAHE
Ha CBHIBPKAHHETO, Taka Y€ Ja ObJaT BHU3yaJdHO NPUBIEKATETHH 3a moceTuTenurte. Pinterest
MOCNIeI0BATEINTE MOTAaT Ja cleABaT CTpaHMIlA, akKo UM € MHTepecHa. [lo To3u HaumH, 3a Aa ce
nocTurde ycmnex B Pinterest, morpedurenure TpsOBa 1a chb3AanaT WHTEpPECeH Mpoduil, KOUTO aa
mpelncTaBs Xapakrtepa W uaesra Ha OusHeca. C 100aBsHETO HA CMUCICHH OIHMCAHUSA,
MOTPEOUTENTUTE MOraT Ja HAmpaBsIT CBOUTE MYOIHMKAIIMU TO-BIBXHOBSIBAIIM M THPCCHH.
[ToceTuTenute Morat na n3dupat Kou nMpoduiIn IIe ClIeBaT, Taka Y€ He BCEKH MPOodUI MOXKeE 1a
ce XapecBa OT BCUUYKU. YBepsBalKH ce, 4e BCsAKa MyOIMKalus UMa J0CTaTbyHO MHpopMaIus, €
100Bp HAUMH J1a IpUBJIeUeTe BHUMaHUeTo. EqHO mo-6oraro chabpkaHue Ha nmpoduia Moxe aa

ObJie IPEICTaBEHO Ype3 BKIIOYBAHE HA MyOJIUKAIMK OT APYTH MPOU3BOAUTEIH.

Instagram

Instagram e HHCTpYMEHT, KOWTO MOXE Ja C€ M3IMOJ3Ba 3a CIOIesIHEe Ha CHUMKH. Instagram nma
Hazg 100 munuona aktuBHH notpedutenu. [lopaau cnenuduanata CTpyKTypa Ha IOTpeOUTENUTE
Ha Instagram, okosio 70% OT cBETOBHUTE TOI Mapku pekiamupar B Instagram. Instagram He
MIPaBU pa3iinKa MEXy OM3HEca U OTIEIHUTE MOTPEOUTENH, TaKa Ye eIUH U CHIIU THIT IPOdUI €
MIPUIIOKHUM 32 BCUUKH MOTpedbuTenu. Instagram e moytu HambJIHO MOOMIIHA Matdopma, Taka de
e HeoOxonuM cMapTQoH 3a ch3gaBaHe Ha npodui. Instagram strongpoint ca ¢doro ¢uirpu,
KOUTO MOraT Jia ObJaT M3MOJI3BaHHU 3a MOJ00psIBaHE Ha I[BETOBETE Ha CHUMKA M JT00aBsSHE Ha
npyru rpaduyHu edekTr. ToBa € CHIIHO BU3YyalHa COIMaHA MEAMs, KOSTO MO3BOJIsIBA OBP30 U
JIECHO KayBaHE Ha aTPaKTHBHH M300pa)KEHUS, KOUTO MOTAT J1a ObJaT CIOAETICHH ¢ OOIIHOCTTA.
CHUMKHTE, KOUTO HSIMAT BU3YyaJIeH OOJIHK, TpsOBa Ja ce u30srear 3a myosukyBane. "L[BeTHOTO
OMOJIOTMYHO TMPOM3BOJCTBO" MOXKE Ja ObJe HcaIHA TeMma 3a norpedburenure Ha Instagram.
Karo msno, aymuropusTa Kenmae 1a TOYYBCTBA, Y€ € YacT OT HEMO, a IMOTJeAbT BHTPE B
MIPOM3BOJICTBEHUS TIPOLIEC BUHATH € J00pe nomrbi. [lyOnukyBaHeTO HA CHUMKH Ha TIEpcoHala
o BpeMe Ha paboTa Ie Aajie Ha 3pUTENHUTE TO-JIMYHA MPEACTaBa 3a TOBAa KakK ce pabdoTu 1o
BpEeMe Ha TPOM3BOJCTBEHUTE NAeHHOCTU. [IyONHMKyBaHETO Ha CHUMKH OT MOCETCHH CHOWTHS H

U3JIOKEHHUs, Ha KOUTO ca MpeJcTaBeHH (UpMEHUTE MPOIYKTH, Ile JonpuHece 3a edekTa.
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AHTaXUpaHeTO Ha ayAUTOpHATa ype3 U3IpalllaHe Ha CHUMKH, MPEJCTaBsHE HA JIO3YHTH WU

pemaBane Ha (OTO ITb3eI 3a HAl-HOBUS MPOIYKT 1€ MO00pH ISTIOCTHHS SEeKT.

2.2.2 CbBeTH 32 U3M0J3BaAHE HA MAPKETHHI B COIUATHUTE MPEKHU

MapkeTuHIsT Ha COLUMAJIHUTE MEIMM € CBBpP3aH CbC CcoLUanHu JAevHocTH. Toecr,
NpeanpusATHsITa TpsOBa Aa pa3paboTAT HAYMHM 32 aHTOKUPaHE Ha MOTPEOUTENHUTE Ype3
nyOJMKyBaHE Ha COIMAIIHO HACOYEHO ChabpxkaHue. [ly0nmkyBaHeTo Ha J00pW TOCIIAHUS €
no0pe MPUETO U ce Pa3NpOCTpaHsIBa OT MOTPEOUTEN HA MOTPEOUTEN B COIMATHUTE MPEXKU. To3u
(eHOMEH ChHIIECTBYBA, 3aIIOTO MOTPEOUTENUTE MPUEMAT TE3U CHOOIIEHHS 32 MHTEPECHH, ThU
KaTo MIBAT OT HAJISKJCH U3TOYHUK (TEXHUTE MPUATENHN), U Ca IPENOPbUAHH 110 HAKAKHB HAUMH,
Taka 4ye Te Aa Obaar cnojeneHd. COIMalHUAT MapKeTHHT 1O ChILIECTBO ce (OoKycHpa BBPXY
Ch3JaBaHETO Ha Mpodui, KOWTO Ja MpHUBjIeYe BHUMAHHUETO Ha MOTPEOUTEIUTE KbM HasieH
npoAyKT win 6u3Hec. ChIO Taka HackpyaBa MOTpeOUTENUTE Ja "'Xapecsar, cieaBar, aboHupaT"
32 TO3M MPOQMI U KOMEHTHpPAT U CHOJEIAT ChAbPKAaHHUETO HAa NMpoduiia ¢ MPHUITEIUTE CH B
couuamHuTe Mpexu. [[pyra mpuumHa, mopagd KOSITO COIMAIHUTE MPEXKU CTaHaxa TOJKOBA
BIIUSITEIIHA MEJINH, €, Ue COLIMAIHUTE MeIMHHU T1aT(opMu ca CBOOOIHH 3a U3IOJI3BAHE U JIECHO
JOCTBITHU 32 BCEKH, KOMTO MMa JOCTHI A0 UHTEPHET. Thil KATO HACEIIECHUETO B CBETA BCE IOBEYE
Y TIOBEYE CE 3aHMMaBa C OHJIAlH IEHHOCTH, OPOST Ha MOTPEOUTENNUTE HA COLMAIHU MPEXHU CHIIO

I¢ HapacCTBa.

3eMeeMeTo TMOHSKOra C€ CYMTA 3a M30CTaHAl CEKTOp, KOraTo CTaBa BBIIPOC 3a MAPKETHHT.
[ToBeueTo mpou3BOAUTENN M COOCTBEHHIIM HAa MK (PUPMU B CEJICKUTE pallOHW HE pa3dompar
HAI'BJIHO KOHIICTIIIHSTA 32 MAapKETUHT B COIMAIHUTE MEIUM M HE BIDKIAT IOJ3U OT TOBa Ja
ObJaT aKTUBHU B COIMAIIHUTE MeAuH. MapXbT B 3€MEIEIHETO € TECeH, Taka 4Ye IUIATeHUTE
MMM HE ca OIIMs 3a TOBEYETO OpraHWYHU mHpeanpusaThs. ConMaaTHUTe Meauu obadve ca
JOCTBIICH HAYWH 3a JOCTUTAHE 0 IMOTPEOUTEIIMTE HAa OPraHWYHH TMPOJYKTH. 32 MHOTO OT
OMOJOTUYHUTE OM3HECH IIe JOiAe BpeMe J1a OICHST COLMATHUTE MEIUU KaTo HeOOXOIUMOCT,
aKo WCKaT TexHUTe Ou3Hecu na orenedr. CleaoBaTeTHO € BAaXHO BCHYKU TPEIIPHUSIITHS,
BKJIFOUMTETHO OMOJOTHYHHUTE MPOWU3BOJIUTEIIN, Ja CE HaydaT Ja MPaBAT CBOS MapKETHHI B
COIIMAJTHUTE MEJIUH, Thii KATO TOBAa MOJKE Jla ObJIC OT 10JI3a 3a TSIX. BHOJIOTHYHUTE MPEATPUATHS

MoOrartr aa HM3I10Ja3BaT COLUAJIHUTC MCAHHM, 3a Aa IIOKaXKaT Ha HOTpe6I/ITeJII/IT€ KaK CC€ OoTriacxgar
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WM TPOU3BEXKAAT OMOIOTUYHH MPOAYKTHU. 3a Ta3H 1IeJ IPOU3BOJUTENINTE MOTaT /1a MyOJIUKyBaT
nHpopmanusg 3a TOBa KaK (PYHKIMOHUpPA TAXHOTO OMOJOTMYHO MPOM3BOACTBO, KaTO MPaBAT
JTUYHA BPB3Ka ¢ moTpedburenute. Upes M3MON3BAHETO HA COLMATHUTE MEIUU MPOU3BOAUTEIUTE
Morat aa oOpa3oBaT MOTPEOUTENUTE, KOUTO HSIMAT BPB3Ka ChC CEJICKOTO CTOMAHCTBO U Jia
odopmaT mMHeHueTo cu. [IpousBoauTenurTe mMorar jna MokaxaT Ha MOTPEOUTENTUTE, Y€ BOISAT
YeCTEH XUBOT Upe3 3eMeJeNINe U MOTaT Jia MOJUepTasT HSIKOM OT OOpOUTe U PUCKOBETE, Mpel
KOUTO ca u3npaBeHu. [1o To3u Ha4uMH MO3BOJISIBAT HA OOIIECTBEHOCTTA MO-JIECHO J1a C€ CBHP3Ba C
Tax. ToBa 03Ha4aBa M3rpa)kJIaHe HA B3aUMOOTHOIICHUS C MOTPEOUTENUTE Ype3 HEeMpPeKbCHATO
nyOJIMKyBaHe Ha HCTOPHUM, CBBP3aHHU C MPOAYKTH HIIM OU3HEC, Upe3 CIOJENHE Ha Bb3TJeNH,
ONUT U MHTEPECHO ChIbpiKaHUe ¢ TAX. [IpomsBoguTenuTe Morar na W3MOJI3BAT COIMAIHUTE
MeJNH, 3a J1a 00CHKAAT MPOU3BOJACTBEHUTE METOIHU C IOTPEOUTETUTE U C TOBA Ja CE OMHTAT Jia
KOMIIGHCUPAT TPEKHCBAHETO Ha BpB3KaTa MEXKAY TPAACKUTE TIMOTPEOUTENH U CEJICKHUTE
npousBoautenu. [lorpedburenure ce dyBcTBAT 100pe, KOraTo MPEOJOJISABAT pa3jiuKaTa MEXAY
TPajCKusl W CeJCKUS KHMBOT. Te HCKaT Ja ce CpellHaT ¢ MPOU3BOJUTENINTE U Ja CH
B3aUMOJICHCTBAT C TAX, UCKAT Ja 3HASAT OTKBJAE MJBA TAXHATA XpaHa. AKO MPOU3BOJUTEIUTE CE
CBBPXKAT C MOJXOJsAIIATa ayAUTOpHUs, €KCIO3UIMATA YBEIMYaBa BEPOSTHOCTTA Jla CE€ MOSBAT

MOBEYE TIOTPEOUTEIH.

OprannyHusT OM3HEC MOJKE Ja M3IMO0J3Ba M COIMATHUTE MEIUH, 3a Ja MHPOpMHpa XopaTa 3a
BBIPOCH, KOUTO ca OT 3HayeHHe 3a Tax. Facebook m Twitter MmoraT ma ce u3mos3Bar 3a
aKTUBU3UpPAaHE HAa OPraHUYHOTO IBIMIKEHHE, KaTO CE€ HCKa OT MOTPEOMTENUTE Aa MOJKPErsAT
MECTHU WHHIIMATHBH WX TpoOiaeMu. FiMa MHOTO BIUSICIN XOpa, MPEIU3BUKBAIIN OTIO3UIUSATA
32 YCTOWMYMBO MPOU3BOACTBO Ha XpaHW. Taka dYe, Karo ydyacTBaT B COIMAIHHUTE MEIUH,
OMOJIOTMYHUTE MTPOU3BOAUTENIN MOTAT J1a 0OCHKIAT, 1a JaBaT CBOUTE MHEHUS U J1a MOAIbPKAT
o0IIecTBeHAaTa MOJUTHKA IO OTHOIIEHHWE HAa OPraHUYHOTO ABIKeHHE. COIHUATHUTE MPEKU
MoraT Jja ce M3I0JI3BAT U 3a Ch3JlaBaHEe Ha MPEXH MEXIy MPOU3BOAUTENHN, 32 OOMECH Ha HJIEH,
nHpopManus 3a KyaTypu Wi 3a 0opOa ¢ BpeIUTENUTE, MPOJYKTOB MAPKETHUHT W T.H., 4pe3
KOHTO TI0 ChIIecTBO ¢k oMarat. C momoInra Ha COIMaIHUTE MEIUH MPOU3BOAUTEINTE MOTaT /12
ce CBBPIXKAT C XOpa I10 LENHUs CBAT, KAaKTO M C XOpa, C KOUTO HUKOTa MPeu TOBa HE OMXa MOIIIN
Ia ce cBbpkKar. Upe3 M3MON3BaHETO HA COIHUATHUTE MEIAMHM IMPOU3BOJUTEIUTE MOTaT Ja
W3TPAIsT MPEXH, OCHOBAaHM HA CHIIMS MHTEPEC, M3BBH XOpaTa, KOUTO MO3HABAT B PEATHHS

»kuBOoT. ToBa € Karo Aa MoCCTUTC TCMATUYCH CECMHUHApP, Aa CC CPCUIHCTC U J1a TOBOPUTC C XOpa C
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001l MHTEPECH U J1a TIOJy4YuTe ChoTBeTHaTa MH(popMarus. [1o To3n HauMH, CONMATTHUTE MEIUN
MO3BOJISIBAT OOMEH Ha OMUT W Pa3IIMpsiBaHE HA 3HAHHATA B OpaHia. UYpes Te3u MpekH MOHSIKOTa
CBIIIO TaKa € BH3MOXKHO JIa C€ YCTAHOBHU MPSK KOHTAKT C BIUATEIHH XOpa, KaKTO TJI00aTHO, Taka

1 JIOKAJIHO.

Hemo, xoeto TpsiOBa ma ce wma TpeaBU TPH 3alo4YBaHEe HAa MapKETHHTOBAa JICMHOCT B
COIIMATHUTE MEIHH, € KOJIKO aHTaKHUPAHOCT C€ M3MCKBA. HMBOTO Ha aHTa)XMMEHT 3a BpeMe,
KOETO Ie ObJIe B3ETO, € Pa3IMYHO 3a BCEKU MPOM3BOAMTEN. B 3aBHCHMOCT OT JTUYHOCTTA HA
MIPOU3BOJUTEINS, €CTECTBOTO Ha OW3Heca, HYXJara OT MapKeTHHT W T.H. 3a Ja uMa
aKTyaJTM3UpaHd IYOJIMKAIlMA W CBOEBPEMEHHO W TMOJXOJANIO0 ChAbpPKAHUE, € J0CTaThueH
MOJIOBMH Yac Ha JEH WJIM MO-MAJIKO B COMAIHUTE Meauu. Hali-oTHeMaiara BpeMe IeMHOCT €
OTroBapsiHE Ha BBIIPOCHUTE HA MOTPEOUTENHTE CBOEBpEeMEHHO. Upe3 M3MOJI3BAaHETO HA CMapT
TeneOHU TOBa CHINO MOXKE Ja craHe jJecHo. Koraro pemaBate ga M3IMOJ3BATE COLMATHUTE
MEJINH, KIFOYBT KbM yCTIeXa € Ja I03HaBarTe IejieBaTa ayIuTOPHs U J1a CTE€ HAsICHO C HATMYHHUTE
WHCTPYMEHTH, 3a Ja ro aocturHete. [IponsBogurtenure TpsiOBa 1a peraT KOU COMMATIHA MPEXKU
IIe M3MOJ3BAT, 3a Jla OCTUTHAT Hail-moOpu pe3ynratu. Instagram m3mon3Ba camMo CHHUMKHU U Ce
OKa3Ba M3KIIOYUTEIHO Ba)KHO 3a XOpara, KOUTO Y4acTBaT B XPaHUTEIHU TeMu. Twitter u
Facebook ca moBeue opueHTHpaHW KbM TEKCT W BHIACOKIUINOBE. OpPraHUYHHUTE MPEANPHUATHS
CBIIO TPsIOBa Ja OMpPENeNAT KOHW B paMKHTE Ha TSIXHATa OpraHU3aImus 1me ObJe OTTOBOPEH Ja
yIpaBIsiBa CONMATHUTE MEIUU U J1a CH B3auMOJIeHCTBa ¢ moTtpedutenure. [IponsBoaurenure
Morar Jia pa3padoTBaT CeIMUYCH HJIM MeceueH rpaduk 3a MyOJUKyBaHe M Pa3pOCTpaHEeHHE Ha

3aJa4u B €KUIla UJIK YJIICHOBCTC Ha CEMEHCTBOTO.

Crnen xato ce B3eMe pelIeHHEe KOM COLMAIHU MpPEKU Ile€ Ce M3MO0J3BaT 3a HachbpyaBaHE Ha
O6usHeca, mpoduiute TpsaOBa 1a ce oTBOPAT. MiMero Ha mpoduiia TpsOBa a € ChUIOTO WU Ja €
CXOJHO C WMETO WM TBPrOBCKOTO MMe Ha (upmara. Pepmure B paifoHa Ha bankanurte
OOMKHOBEHO HSMAT MMEHa, HO € IeJecho0pa3Ho JAa ce oOMHCIM Ja ce Aane uMme Ha (pepmara.
Jloro Moxxe na O6bae chb3laAeHO U MYOJUMKYBAaHO ChINO. TOBa 1€ YBEIMYM BUIUMOCTTA W IIIE
Ob1e mo-pasno3HaBaeMo. AKO MOTPEOUTENNTE UCKAT aHOHMMHA XpaHa, T€ MOraT Ja OTHJAAaT B
cynepMapkeTa W HsMa Ja Ce 3aHMMaBaT ChC COLMATHHM MEJUIHU MMOCTOBE HA MPOU3BOIAMTEINH.
CrnenBamata cThIKa € Jja ce Hay4Hl Kak (YHKIIMOHUpA BCsKa couuanHa miaargopma. Crnen kato
ce NmpuAoOUIT HEOOXOJAMMHTE 3HAHHS, MOXKE Ja ObJae pa3paboTeHa MCTOPHUS 3a OPraHUYHUS

Ou3Hec, BKIIOYBAIla OCHOBHA HWH(poOpManus KaTo: mnpoduia, HCTOpus, HEHHOCTH M T.H.
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OnwucBailku KakBM Ca YHUKATHUTE XapaKTEPUCTHKH HA TMPOIYKTUTE, KAKBO NpPaBU
MIPOU3BOJICTBOTO CIICIIUANTHO, KaK Ce€ OTIJIeKIAT MNPOAYKTUTE, IIe Hu3rpagun obOpasa Ha
OwonornyHus Ou3Hec. 3a Ja ce M3IO0JI3Ba TO3M TOTEHIMAI B HAW-TOJsMa CTENEH, HEe €
JOCTaThUYHO TIPOCTO TMPHUCHCTBHE B COLMATHUTE MEIWU, a ChIIO HWHTETPUPAHE Ha
MapKETUHTOBUTE JCWHOCTH ChC counuanHuTe Mmennu. CoIUamHUTEe MEIUH Ce MON3BaT 3a
nyOJIMKyBaHE Ha WHTEPECHO U TIOAXOIANIO ChIBpP)KAaHUE, OT KOETO Cc€ WHTepecyBar
notpedurenute. ETo 3amo TpsiOBa 1a ce ocurypu 100po chabpxKaHue U coluaau odhepta. Moxke
Ja ce OOChXKIa KOW MPOAYKTH ca JOCTBIIHM 3a Tpojak0a, Kak, KbJIe M Ha KakBa II€HA
notrpeOuTenuTe MoraT aa ru Kymsart. Cien ToBa TpsiOBa a ce B3eMar PEIIeHUs] OTHOCHO CTHIIA, B
KONTO ChIbPKAHUETO IIe Ob/IC MOATOTBEHO: CEPUO3HO, 320aBHO, INYHO, PEATTUCTUIHO WIIN CMEC
OoT cTwioBe. BBB BcHukM cioydaum mnoTpeOurenute TpsiOBa aa ObJAT 3aWHTPUTYBAHH OT
MyOIMKYBAaHOTO ChIBpPXKAHUE WM HAMA Ja MOCIEABAT CTpaHWIara. ToBa, KOETO OOMKHOBEHO
pabotu, e 1a ObaeTe cede cu U a MyOJuKyBaTe TBOPUYSCKA CHUMKHU. AyIUTOPHSATA CE HY)KIae OT
NPUYMHKA Jla TIOCellaBa HanpuMep MPOMOLMU 3a MpoAakda, MpeyiaraHe Ha OTCTBIIKH,
aKTyalu3upaHe Ha WHBEHTapa, HHPOpMAIIHs 32 IPOU3BOJICTBOTO M PEKOJITATa, UJCH U PELEITH
3a M3I0JI3BaHE Ha MPOIYKTHUTE, (PepMEepCKU CHOWTHSI, CHUIMKH OT TIOCETEHU CHOWTHUS M MECTa.
Hanmpumep mpomoruu, KOUTO Mpejyiarat OTCThIIKa Ha MOTPEOUTEINTE, aKO XapecBaT/CroIeNsT

WJIU CJIENIBAT OMPEACIICHN EHHOCTH B COIIMATHUS TPODUII.

3a ma oborarar ChAbPKAHUETO, OMOJIOTUYHUTE TPOU3BOIUTENIN MOTaT Jia MPaBsT ITyOIHKAIMH
3a MMHAQJIU NEPUOAH, 32 3EMEIEIMETO B MHMHAJIOTO, MECTHM TpaauLMHU U Ap. JlonmbJIHUTENEH
M3TOYHMK Ha BIbXHOBEHHE MOTaT Ja ObJaT JeMHOCTUTE Ha Apyru opranuyHu pupmu. Hamepere
U aHAJIM3MpaANTe COLMAIHUTE CU MEIUNHM NpOoQIN, KAKBU CHUMKU WIN IyOJUKaluu ca Ouin
"xapecBaHM'", KOMEHTHpPAaHH WM CIOJAEISIHM, Taka dYe Ja ObAaT HaMepeHH uaeu 3a

YCBBBPIIICHCTBAHE HA COOCTBEHUTE MyOJIUKAIIUH.

Coabppxkanuero TpsOBa Ja ChOTBETCTBA Ha MpEANOYUTaHMATA Ha morpedurenure. Hampumep,
BCEKM € 3aBlaJsdH OT JIIOTCHHIATa Ipe3 OKTOMBPH, 3aTOBa IMPOU3BOAMTEIUTE MOTrar Ja
nyOJIMKyBaT MHTEPECHU MOCTOBE 3a ToBa. llpeampusitusta Morar ga MOMYJISIpU3UpAT CBOHUTE
JOCTaBYMIM U NaPTHHOPH 3a LIEIUTE HAa ChTPYAHUUECTBOTO. Hanpumep, MECTHUTE pecTOpaHTH
WJIM MarasuHu, KOMTO Ca 3allOYHAJIM Ja U3II0I3BaT ONPEAEICHH MECTHH IPOAYKTH, MOTaT J1a TH
NONMyJsApU3NpaT B colMaaHUTe Meauu. [lo OTHOIIEHME Ha ChIbpPKAHUETO, HaW-100pHUTE

NPaKTUKU Tpeanarat wusnomsBaHero Ha 80% wuHpopMmannoHHO chabpxkanue u  20%
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CaMOTIPOMOITMOHATHO ChAbprkaHue. HeoOXxoaumMo e 1a ce ch3aanar NpuIuHu 3a ayJuTOpUsATa J1a
croziensi chabpkanreTo. Hampumep "ako 60 4oBeka crmofensaT Tasw IyOJguKamus, Ime Obaar

nonapenu 10 Bayuepa ¢ 30% HamasneHa LieHa 32 BCUYKU IPOAYKTH .

CorpanHUTe MEIUU CBHINO TaKa MOTaT Jla MOKa)XaT Kak eIWH OW3HEeC WM MPOU3BOJIUTEIN
TpPETHpa CBOSITA KIMEHTENA. 3aToBa TPsAOBA BUHATH Jla € YYTHB. XOpaTa IMOHSIKOra Morar Jia ce
ObpXKAT 3J¢ B HMHTEPHET, HO € BAXHO TPOM3BOAMTEIAT Ja OcCTaHe NpodecHoHalleH u
MOJIOKUTEJICH, KOoraTo oTroBaps. TpsOBa mJa ce OTroBapss CBOEBPEMEHHO, TbBH KaTo
notpedutenuTe ca HeThprenuBu. OTroBapsiTe Ha BBIPOCH U CE aHTAXKHPAUTE C Pa3roBop ¢
MOTPEOUTEITUTE, KAaKTO MTPH HOPMAITHU B3auMoeicTBrs. [Tomosere xopaTa j1a myOIMKyBaT HOBU
MPOJIYKTH HA JIMYHUTE CH MPO(HIIN, J1a CHOJCIIT CTPAHMIIATA ChC CBOUTE NMPHUATEIH WU J1a
XapecaT MyOJIMKaIiK, KOUTO CTIOMEHABaT OMOJIOTUYHUS Ou3HecC B 1oOpa cBeTinHa. ToBa qo0aBs
JIOBEpHE U IIIe 3¢ Bh3MOXKHOCT Jla CIICUeINTe MoBeue mocienoBarenu. [lokaspaiite, 4e 1ieHUTE

KJIIMEHTHTE, Oarogapere UM 4ecto. EAuH 10BOJIEH KIMEHT € Hail-mo0para pekiiama.

2.3 OdualiH MAPKETHHT M BH3MOKHOCTH 32 BPb3KH €
001IeCTBEHOCTTA

JlokaTo MHTEpPHET MapKeTHHI'BT C€ NMPEBpbhINa B Hai-BaKHHUS KaHaJ, CHIIECTBYBAT W I00pH
odiaiiH MHCTPYMEHTH, KOUTO MOTAT J]a C€ U3IMOI3BAT yCIenIHo. ToBa BKIIFOUBA IIABHO CPECTBA
3a MacoBa WH(pOpManMs U NEHHOCTH, CBBP3aHH C BPB3KH C OOIIecTBeHOCTTa. MacMmeauure
BKJIIOYBAT PaJNO0, TEJCBH3US W TEYaTHH MEIUU KaTo CIHCaHWs M BECTHHUIU. Bpb3kuTte C
0OIIIECTBEHOCTTA BKJIIOYBA Pa3MpOCTPaHCHUE Ha Oe3TUIaTHU (MHTEPECHU 3a OOIIEeCTBEHOCTTA)
MOCNaHUsl 3a OpraHu3alus WIM TPOAYKT dYpe3 CpelIcTBaTa 3a MacoBa HHpOpMAIUS H
aJITEpHATUBHM MapKETUHTOBU KaHaimu. [IyOnu4HOCTTA, KOATO € KpaiiHaTa Lel Ha BPB3KUTE C
OOIIECTBEHOCTTa, BKIIOYBA TIeHEpUpaHe Ha J0oOpa BOJS M TIOJOXKHTEIHO BIHSHUE BBPXY

00IIIeCTBEHOTO MHEHUE 32 MTPOIYKT WU OpraHU3aIIHS.

Pa3npocTrpaneHue Ha BUSUTHU KaPTHYKH

PasnpocTpaneHneTro Ha BU3WTHU KapTUYKU € JIECEH U €BTHH BapuaHT. ToBa Moxe Ja ce

IMOCTUTHE YPEC3 MPEAOCTABAHC HA BUBUTHU KapTUIKHU HA HOTpe6I/ITeJ'II/ITe, CHECCAUTC U CBBP3aHUTC
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C TAX (UpPMH, IOCTABIHETO UM B OOIIECTBEHH OIOJIETUHU, TOCTABSIHETO UM B MOLIEHCKUTE KyTUH
U T.H. AKO c€ OTHacs [0 JIMYHO PA3NPOCTPAHEHUE HA BU3UTHU KAPTUYKH, YOBEKBT, KOWTO T'H
pasmaBa TpAOBa Ja MMa YMEHHUS 3a TPEACTaBSIHE M 3alo3HaBaHE C TPOIYKTHUTE,
IIPOU3BOICTBEHHSI TIPOIIEC M apTyMEHTHTE 32 MPOAAXKOU, ThH KaTo BEPOSATHO TOM mie TpsOBa 1a

y4acTBa B JUCKYCHH C IOTPEOUTETUTE.

N3ka3BaHe 1o BpeMe Ha ChOUTHE

HamwupaHneTo Ha Ba)KHU MECTHH M PETHOHATHH CHOMTHUS U MPEIOCTABIHETO HA 00Pa30BaTEIIHO H
CMHCJIEHO M3Ka3BaHE OCTaBs TPAlHO BIeYaTieHue y ciymarenure. ChbIIo Taka AONpHUHACS 3a
HU3rpaXXJaHeTO Ha BOACHIA MO3ULKUA B HHAYCTpHUATA HIIM CCKTOpa W OCHUI'ypsBa BH3YaJIHO
npeAcTaBsine Ha OusHeca. Jlopu U caMo MPUCHCTBHE HA CHOUTHS, KOMUTO MPEJICTABIT OM3HECA U
CBBP3BAT C MOTPEOUTENN ¥ IPYTH 3aUNHTEPECOBAHM CTPAHU OT CEKTOpa, Oe3 MpOn3HACSHE Ha ped,
momara 3a HM3TpaXkJaHETO Ha B3aMMOOTHOIIEHHs. ToBa CHIIO € peHTabWIIHA TMPOMOIMOHAIHA
,Z[GI>'IHOCT, HO M3HCKBA U3BCCTHA CTCIICH HA PAa3BUTHU COLMAJIHU YMCHUS U BPEMC 3a NHBCCTUILIUU B

I'bTYBAHE U y4acTHE B ChOUTHSL.

IIpeacraBuTe/id HA MECTHUTE MacMe U

MHoro opraHu4HM OW3HECH MOJIBPIKAT BPH3KH C )KYPHAIHCTH, KOUTO CE MHTEPECYBaT OT Ta3u
TeMaTHKa W TOAKPENSAT OpraHnyHoTO ABMXkeHue. llenta e ga ce mpemiokar COOCTBEHH
MIPOYKTOBU WJIM CBBP3aHU C OM3HECA HCTOPUU KaTO OTPKEHUE Ha Pa3BUTHETO HA OPTaHUIHOTO
JIBUKCHHE, KOETO Ja ObJie MyOJIMKYBaHO OT pernopTepure. B mombiHeHHEe KbM MPeIoCcTaBeHaTa
HUCTOpHS, PEMOpTEephT MOXKE Ja HampaBW CTaTUA 3a CTOMHOCTTa WJIM IICHHOCTUTE Ha
MPEACTAaBUTEINTE HA OPraHUYHUS OU3HEC, JOCTUTAWKH O OTPOMHA ayJUTOPHUSI Ype3 CpelicTBaTa
3a MacoBa uH(popmanus. [1o To3u HAYMH TPOMOIMOHATHATA WH(POpPMAIUS 3a JaIeH MPOIYKT
win OusHec mie "mbTyBa" C OCHOBHATa TeMa Ha WCTOPUSTA M IE JOMPHHECE 3a ISUIOCTHATA
nyonuuHocT. [lpom3BoauTenuTe Morar ChIIO Taka Ja ydacTBaT B OOIIECTBEHU Je0artw,
pasroBoOpH, MOKYMEHTATHH (DWJIMHU M J1a W3MOJ3BAT APYTH BBH3MOXKHOCTH 3a TEJIECBU3MOHHHU M

panuonpenaBaHusi, 3a Aa MOMyIApU3UPaAT CBOSI OM3HEC MU MPOIYKTH.
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OOuKHOBeHA MOIIA

Jlopu 1Hec, B epaTa Ha elIeKTPOHHUTE ChOOIIECHNS, KOHBEHIIMOHATHATA TTOIIa MOKE YCIICITHO J1a
Ce M3I0JI3Ba KaTO MapKETUHTOB MeTO . M3HEHaBaIo € KOJIKO MHOTO XOpa e HaclaK/aBaT Ha
MoJTy4aBaHETO Ha OOMKHOBEHA MoIia. To3H MOaX0/ € MO-CKbIT OT MMeiIa, HO TI03BOJIsBA Ja Ce
OTKPOUM CpeJl KOHKYPEHIUATA, Thil KaTo € Mmo-nepcoHanu3upal. buzHechT Moxe ChILO Taka Ja
pa3paboTH CHUCHIM ChC CICHUATHH KINEHTH M TOTPEOUTENH, Ha KOWTO H3IMpAIlaHeTO Ha
KOHBEHIIMOHAJIHA TIoMa 1me Ob/e onpaBaana nHBeCTUIMA. Hapen ¢ opeprute, momara Moxe 1a
BKJIIOYBA HOBU aKTyalW3allMd Ha TPOJIYKTH, TECTEPH, OIOJETHHH WIH JPYyrd pPEKIaMHU

MaTepHaIIN.
CnoHcopupaHe Ha 001IeCTBEHN CHOUTHS

Bmecrto npocto 1a npuchcTBa Ha CHOUTHS, MPEANPUATHETO MOXKE J]a MOeMe BOeIla poJisd U Jia
OpraHM3Mpa WM CIIOHCOPUPA €IHO TaKoBa. AKO € JOCTBITHO 3a OM3Heca, TOBA € M3KIIOYUTENICH
HAYMH 33 yBEIWYaBaHE HA BHJMMOCTTA. 3a Jla C€ CIOJCNAT Pa3XOAHUTe, € BH3MOXKHO Ja ce
Ch3a/ie EKUIl C JAPYrd 3aUHTEPECOBAHH CTPaHH OT CEKTOpa M MapTHHOPH Ha CHOUTHUATA MPU
opraHusupaHeTo uM. Ta3u BB3MOXKHOCT MOXKE Ja Ce W3IMO0J3Ba, 3a Ja ce JapsBaT (pupmeHu
CTOKH, 32 00pa30BaTeIHH pPEYH, Ja CE MPABAT MPOIYKTOBU IMPE3EHTAIMH U Jla CE pa3BUBA U

yBCJIM4aBa [sAJ1I0CTHATA Hy6J’II/I‘IHOCT.

Pexnamupane

Pexnamara ce oTHacs 10 IUIaT€HH CBHOOIICHUS, M3MPATEHU A0 IIMPOKaTa OOIIECTBEHOCT.
PexamuuTe moOCiaHMA ca HETMYHH CHOOIICHMS C yOeTUTENeH XapakTep, IyOIMKyBaHU WU
M3ThYBAaHU B CpejacTBaTa 3a MacoBa MH(opmanus. CremoBaTenHO, peKIaMHUPAHETO BKIIOYBA
MOKa3BAaHETO Ha peKjaMa OT TaKWBa MEJUHM KaTO TEJIEBU3UA, DPAauo, MEYaTHH MEIuH,
6undopaoBe, JTMCTOBKH, IUIAKaTH M, pa3dupa ce, uHTepHeT. Pekiamara e mpeaHazHaueHa Ja
paboTH BU3YyallHO ChC CpeZara, 3a Jla M3ITbKHE MPOIYKTOBOTO ChoOIIeHHe. PexiamupaneTo naBa
MO-TOJISIM IIAHC 32 HACOYBAaHE KbM KOHKPETHHU MOTPEOMTENICKH IPYNH Bb3 OCHOBA Ha (hakTa, ue

PA3JIMIHUTC MCIUU OOMKHOBEHO MMAaT KOHKPCTHU 3PUTCIIN.
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IIpoMoumoHaJIHU POAAKOH

[TpoMoroHamHUTE MPOIAXKOU ca crocod, Ype3 KOUTO ce U3MOI3BAT KOMYHUKAIIMOHHH CPEICTBA
B OIpaHW4YeH IepHOJ OT BpeMe, 3a Ja Cc€ CTHMYJUpa TBPCCHETO Ha MPOAYKTHUTE.
[IpomonmoHamHUTEe TPONAKOM OOMKHOBEHO WH(GOPMHUpPAT IMOTPEOMTENUTE KbhJIEC MOraT aa
3aKyIAT TPOAYKTH, HA KaKBa IIE€HA WK KaKBO € CIICIUATHO 3a MPOAYKTa. Te Morar ChIlo Taka Ja
nHpOpMHUpAT MOTPEOUTENNUTE 33 IPOU3BOACTBEHUS MPOLIEC UM KOHKPETHUTE 1eNTU U TPUHIUIIN
Ha opraHu3anusaTa. OOWMKHOBEHO MPOMOIMOHAIHUATE MPOAAXOMW BKIIOYBAT METOIM KaTo
W3JaraHe Ha MPOJYKTa B Mara3swHa, KOHKYPEHTHH II€HH, KOHKYPCH, IPOMOIIMOHAIIHA MOCTpH,
MPOrpaMu 3a JOSITHOCT, OTCTHITKH, BKJIIOYBAHE HA MIPOAYKTA B KaTajora 3a IpoaakOu, ydacTue B
MMaHanupu, BKJIIOYBAHC HA U3BCCTHU JIMYHOCTH U T.H. 3a pasjiika OT BPB3KUTC C OGH.[GCTBGHOCTT&
KaTo METOJ, CTPEMSI ce Ja HaKapa MEIWUTE Ja MOIYJsSpH3UpaT TMOCIaHUETO 0e3 pa3xo.u,

MIPOMOIIUSITA YECTO CTPYBa MapHu.

JIMpeKTeH KOHTAKT

[lepconasieH miaM IUPEKTEH MApKETUHI € JUPEKTHAaTa KOMYHHMKAlHs Ha MPOU3BOJMUTEIIUTE C
MOTEHIIUATHU TTOTPEOUTENH, TOECT ,,JIUIIE B JIUIE™, HO CHIIO H IO MOMIaTa, 1Mo TeiedoHa Win 1o
elleKTpoHHaTa moia. [Ipomaxbure uype3 IUPEKTEH KOHTAKT C OINpejAeiieHa IlelieBa rpymna

OOMKHOBEHO Ca IOCTHITHH 32 MTOBEYETO OMOTIPOU3BOIUTEIIH.

[IpousBoauTenuTe MoraT a U3MOJA3BAT Pa3IMUHU METOM 3a AUPEKTEH KOHTAKT, 3a Ja MpoJiaBaT
Ha norpebuTenure. Tesw MEeToaAM MOraT Ja BKIJIIOYBAT: 3€JIE€HU Ma3apHU CTOWKU, KpalIbTHH
[IaHJI0BE, Mara3uHU 3a THProBUsS Ha JpeOHO, TOTBaYM U PECTOPAHTH, arpoOTYPUCTUYECKU
3aBelieHus, MOPBhUYKA Ype3 UHTEPHET WM UMEWUJI, OTPEOUTEICKN KOoNepauu, MOOUIHH Ma3apu
KaTo OpraHW4YHU 0a3apw, Cpelry Ha MOTPEOUTENH, MOCEHICHUsT Ha (epMH M WHCTUTYIIHOHATHA

MpOoJaK0W Ha YUHITUIIA, JETCKU TPAIUHU U JIp.

HpOI/IBBOI[I/ITeJII/ITG MOrat CbIIO TakKa Ja H3II0JI3BAT KOMGI/IHaLII/I}I OT HAKOJIKO ME€TOJa, 3a Ja

MIOCTUTHAT Hal-100pU pe3yaTaTH.

[Ipu mpsik KOHTAKT ¢ MOTPEOUTENUTE, MPOU3BOIUTEIUTE MOTaT Aa OOSCHAT MPOU3BOACTBEHUS
IIpOLIEC U J1a MPUAAJAT CTOMHOCT Ha IMPOJYKTHUTE, KaTo ro mpoaanar camu. Ilo Tasm mpuunHa

OMOTIPOM3BOIUTENINTE OOMKHOBEHO Ca CKJIOHHU Ja C€ BKIIOYAT B TUPEKTHUTE MPOJAXKOU.
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3. EKCIIOPTHH ITPOJAKBU

JluGepanu3anusaTa Ha THProBUATA CH37aJe OTPOMHH BB3MOKHOCTH 3a OPTaHWYHHS OH3HEC.
CencKoCcTOnmaHCKUTE TPOU3BOIUTENH, CIIOCOOHU Ja ce OpraHU3upar B JIOCTaTh4YHA CTEINEH 3a
W3HOC, MMaT MIAHC Jla JUCTPUOYyTHpAT TOJIEMU OPTraHUYHH MPOU3BOIUTENN, KOUTO TBHPCST
cypoBuHH. OOHWKHOBEHO MEXKIYHAPOJHHUTE MApPKETHHTOBH CHCTEMH, CIICJBAHKH TJIOOATHHUTE
MpaBUJIa, U3KIIFOYBAT MTOBEUETO JPeOHN (DUPMH B pa3BHBAIIUTE CE CTPAHU. AKO MECTHUTE MAJIKH
OW3HECH ce HaasBaT Jla MpoJaBaT Ha EKCIIOPTEH Maszap, Te TpsOBa ga mpeiaraT MPOAYKTH,
KOUTO III€ OTTOBApPAT HA MEXKIYHAPOJHHUTE CTAaHAAPTH 3a 0E30MacHOCT M KadecTBO. M3HOCHT
BKJIIOYBA M TO-BHUCOKO HHBO Ha JOKyMEHTAIMsATa, KOSTO TpsOBa nma ce oOpaboTBa OT
MIPOU3BOJIUTEIIUTE 110 BpEMe Ha MHCIICKIMATA U cepTH(UIMpaHeTo. Benpekn ToBa, MaabKk Opoit
MaJIKU (UPMHU ca CIIOCOOHM J1a TPOM3BEXKIAT KOJMUYECTBA M KAaueCTBO, HEOOXOAWMH 32 M3HOC.
OcBeH TOBa EKCIIOPTHHUTE Map:KOBE Ca TBBPJEC MAIKH M IsJIaTa CHCTEMa 3a U3HOC € TBBPIE

CJIOKHA, 3a fa MOTaT Jia C€ CIIPaBAT C TAX.

3.1 MeToau 3a pekjiaMHpPaHe HA MEKIYHAPOJIHO HUBO

B2B cpemn

B2B wmm Business-t0-Business cpemmTe ¢ 49yXASCTpaHHH KYyIyBadyd 4YECTO Tpejiarar
WHTEPECHH BB3MOXKHOCTU 3a 3all0YBAaHE HA CKCIOPTHU NpoAakOu. THProBCcKHWTE Kamapu,
HCIIPABUTCIICTBCHUTC OpraHu3allii, THBPTOBCKUTC acColMallui W MNPABUTCIICTBCHUTC arcHUIWUUN
penoBHO opranusupar B2B cpemu ¢ uyxaecTpaHHu KynmyBayu. Te3u cpely ce opraHu3upar B
paMKHUTE Ha OTPaHUYEH MEPHOJ] OT BpeMe, Ipe3 KOUTO TpsOBa ja Oble crojerneHa nHpopManus
3a MPOJYKTH, LIEHH, YCIOBUS HA MPOoJax0a, TPAaHCIIOPTHU CIIOpa3yMEHUsl, TapaHLIUHU, ETHKETH U
np. Karo monroroBka 3a cpemara ¢ KymyBad, ce€ MpemopbyuBa MPOU3BOJIUTENNTE Ja chOepar
uHpopmanug 3a QupMarta, KOSITO NpEICTaBiIsiBa KymyBaybT. VMa MHOTO HM3TOYHHUIM 32
MpoyuBaHe mpeau cpemia. Tasu uHbopManus MOXe Ja BKIIOUBA BUAA HA MPOJYKTUTE, KOUTO
KYyIIyBaT, IPOMU3X0Ja Ha IPOAYKTUTE U €BEHTYaIHU U3UCKBAHM 3a BHOC 38 CbOTBETHATA CTpaHa.

Jlobpe e mBpBO Ja paszbepere 3ami0 KymyBaybT NPUCHCTBA Ha cpemara. [lopaaum ToBa,
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3aJJaBaHETO Ha MHOTO BBIIPOCH B HA4aJIOTO Ha Cpeliara e TOMOTHE 3a 1Mo-100poTo pa30oupaHe
Ha CHTyalMsATa W IIe NpuBeae OM3HEca B CHOTBETCTBHE C MHTEepeca Ha KymyBada. He camo
YCHUIIMETO 3a MPUCHCTBUE HA TAa3W CPEIIa € BaXXHO, HO M TOBA, KOETO III€ C€ HAIIPABH 110 BpeMe Ha

cpciiara U mocjacaABaluTe ,Z[GI\/'ICTBI/IH.

Mucumn 3a npogaxoda

VYyactuero B 6M3HEC MUCHH B UyKOMHA MOXeE /1a ce€ U3MO0JI3Ba 3a HaBJIM3aHe Ha Uy)KIU [a3apu
e Monmyasipu3upaHe Ha NPOAYKTH U Cpellla C MOTEHIUAJIHW MECTHH ThPTOBCKU MapTHHOPH.
Te3su Mucum OOWMKHOBEHO Ca WHHIIMATUBH 3a TPYIOBU MOCEHICHUS HAa KOMIAHUH, KOWTO
OOMKHOBEHO HE ca KOHKYPEHTH, OPTraHU3UPAHU OT THPTOBCKU ACOIUAINH, THPrOBCKH KaMapH U
IbpXKABHU areHIMM, 3a Ja HaBig3aT Ha u30paHu mazapu. BbB (azara Ha moaroroBka Ha
MUCHAATA, WHCTUTYLUSATA OpraHU3aTop TMojy4yaBa (upMeHUu NpoPuiIn U MTPOMOIMOHATHU
MaTepuaau OT ydacTBamuTe komnanuu. Cres ToBa, 4pe3 ChIEeCTBYBAIIaTa peepeHTHa Mpeka
B CTpaHara, ydacTBAallUTe KOMIIAHUM C€ TMOMYJSIpU3upaT Cpel MOTEHUUATHU MECTHU
OM3HECMEHM, KOMTO OMXa MOIJIM Jla C€ 3auHTepecyBaT Ja HaMepsAT ChBIAJIEHUE 3a TEXHUTE

OM3HEC HYX]IH.

EjieKTpoHHA THProBus

EnextpoHHata THProBUsi WM €-THPrOBHSITa € OHJIAMH CJeNIKa 3a IMOKYIKa WM IMpoJaxoa.
EnexTpoHHaTa THProBus mpeasiara Bb3MOKHOCTH 33 Pa3BUTHE HA MPOJAKOUTE M PACTEX, Thi
KaTo IpeaoCTaBs CHOC06H 3a OOCTHUIaHC OO0 KJIMCHTU MO MCIHA CBAT U CIUMHUHUPAHC Ha
MEXIUHHHUTE MPOJYKTH. 32 MOTPEOUTEIUTE, OHJIAHH MOKYIKAaTa HOCH yIOOCTBO, Thil KaTo T
MOTaT Jia OCTaHaT BKBIIH M JIa pa3riexaar yed caiiToBe, 3a Ja MoydaT IPOAYKTH, KOUTO HE Ce
npoaaBart B 6J'II/13KI/IT€ mara3uHu. ToBa JaBa Bb3MOXHOCT Ha HOTp€6I/IT€.HI/ITC Ja uMat JOCTBHII 10
MO-IITUPOKA raMa OT MPOAYKTH, HO CHIIO TaKa HaMaJIsIBa Pa3XOAUTE U IICHUTE HA MPOIYKTUTE 32
norpedutenute. Y Hakpas, eneKTpoHHATa THPrOBUS MPEAOCTaBs BB3MOXKHOCT 32 MO-TIOAPOOHA
nH(popManus 3a MPOAYKTHTE U OOSICHEHHE Ha MOTPEOUTENTUTEe, KOETO B IMOBEUETO CIydau HE €
BB3MOXKHO Ha CC€ MOJy4Yu OT ICpCOHAla B Mara3vHa. E,Z[I/IH HCAOCTAaTbK Ha CJICKTPOHHATAa

THPrOBHUS € JIUIICAaTa Ha YOBEIIKO B3aMMOJACHUCTBHE 32 MOTPEOUTENUTE, OCOOCHO 3a TE€3H, KOUTO
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MPEINOYUTAT B3aUMOJICHCTBUETO JIMIIE B JIHIIE. ENEKTpOHHATA THPTOBHS 32 MAJIKU TPEATPUSITHS
O0OMKHOBEHO O3HAYaBa OHJIAH Mara3uHU WM yeO calToBe 3a MpojaxOu Ha ApeOHO, TUPEKTHO
Ha norpeOutenute. [lo TO3M HAYyMH eJNIEKTpOHHATa THProBHUs IO3BOJIIBA Ha OW3HeEca Ja
KOMYHHUKHUpA C MOTPEOUTENNTE, Aa Mpejiara CBOUTE MPOAYKTH U Ja GopMUpa TPaH3AKIHH TIO
BCAKO BpeME€ M HaBCSIKBJAC. B W3BECTCH CMHCBHI, EJIEKTPOHHATa TBPTOBUS IpEeMaxBa
reopu3nvIecKuTe OapuepH, Ch3aaBallki Bh3MOKHOCT 32 B3aUMOJICHCTBHE MEKIY TIOTPEOUTETUTE
u Ou3Heca, Thii Karo (UPMUTE MOrar Ja HpeasiaraT W MpoAaBaT MPOAYKTH MO LETHS CBST.
CopiiecTByBaT 0baue M MHOTO MPHMEPH 3a OHJAMH Ma3zapH, KBAETO CE MPaBSAT MOKYNKH U
nponaxou wmexay dupmure. EAuH TakeB NpuMep MO OTHOIIEHHWE HAa OHO TMPOAYKTHTE €
maatdopmara o-tx.com. Ta3u MHTEPHET TuIaTGopMa MO3BOJISIBA THPrOBUS ChC CEPTUDUIIMPAHU

OpraHUYHU CYpOBUHU U CYpOBU OPraHUYHU IIPOYKTH.

[IpenmpusTusaTa, KOUTO >KENasT Ja HpoydyaT HOBM KaHaIM 3a mpojaaxda, He TpsOBa na
nmpeHeOpersaT BH3MOKHOCTTA 3a H3MOJ3BaHE Ha €JICKTPOHHATa ThproBus. Pasxomurte 3a
3all0YBaHEe Ha OW3HEC Ype3 EJEKTPOHHA THPrOBUS Ca 3HAYMUTEIHO TO-HUCKHM OT TE3W 3a
(bu3MYeCKH MarasuH, Thii KaTO HsAMA Pa3xo/y 3a MOMEIIEHUE, OM3HEC MPOIIECUTE ca OMPOCTEHU
U ca HYXHHU TO-MaJIKO YOBEKOuacoBe. BbIlpeku TOBa, Mpeau Ja ce BKIIOYAT B €JIEKTPOHHATA
THproBusi, upMuTe TpsAOBa Ja pas3rienaT KIIOYOBH (DAKTOpH KaTo Bepurara 3a JOCTaBKU H
noructukata. be3 BHCOKoedeKTHMBHA BepuUra 3a JOCTaBKM M JIOTUCTHKA € TPYIHO Ja Ce
MOCTUTHAT TOJIEMH TION3M OT OHJAWH mpojaxOuTe. YCTaHOBSBAHETO HA JEHHOCTH 3a
€JIEKTPOHHA ThPrOBHUSI MOXKE ChILIO Ja M3MCKBA PA3BUBAHE HA YMEHHUS WJIM HaeMaHe Ha MepCcoHall
C MO-IIMPOK HAOOp OT YMEHHUs B 00JacTTa Ha MHTEPHET W TexHosioruuTe. [1o chiecTBo, nMa
MpeAMMHO JBa HaYMHA eHa (upmMa Ja ce BKIIOYM B OHJIAWH MPOAaKOUTE, HO MHOTO HAUYWHHU J1a
opraHu3upa ToBa. ENMHUAT HAYMH € /a ce Ch3/agaT COOCTBCHH OHJIAH Mara3wHH U BepHra 3a
NoCTaBKU. J[pyrusT HauMH € Ja ce MpoJiaBaT MPOJYKTH BbB BEUE YCTAHOBEHU THPrOBCKU
mnatdhopmu karo E-Bay, Amazon, Alibaba m mHoro apyru. Te3m mmarpopmu morar aa
MpeIokKaT Ha MPOU3BOJIUTEIUTE Pa3HOOOpPa3HW BB3MOKHOCTH 3a JIOCTaBKAa Ha MPOJIYKTH B
LEHTPATHUTE MM CKJIAJ0BE, PErHOHAIIHU JIOTUCTMYHM LEHTPOBE WM JOPU Ja JIOCTaBAT

IIPONYKTH CaMH.
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Mucuu 32 NOKynKa

Mucuunte 3a TOKyNKa OOMKHOBEHO BKJIIOYBAT MEXIYHAPOJHO IMBTYBAHE N0 LIEJIEBU CTPaHH, 3a
Ja ce TMpoydaT BB3MOXKHOCTUTE 3a JOCTaBKa. MucuuTe 3a TMOKyNKa Morar ja Obaar
OpPraHM3UpPaHU OT IbpPKABHU CIYKUTENIH, OM3HECMEHH, THPTOBCKM acOLMAIUU U ThPTrOBCKU
kamapu. Ilpenu na 3amoyHe TBHProBCKAa MHCHS, OPraHM3aTOPbT OLEHSBAa ChILECTBYBAIlATa
MPOAYKTOBa o(epTa B ONpPEEsICH CEKTOp Ha CTpaHaTa JIOMAKHH M MHTEpeca Ha MOTCHIIHATHUTE
KyIyBauu MpU MpeularaHeTo Ha IPOAYKTH OT TO3H KOHKpeTeH cekTop. Ciies; ToBa 0OMKHOBEHO
Ce OpraHu3HpaT CpeUld M MOCEIICHUs Ha MpHeMaluTe GUpMHU, 3a Ja MoraT KyIyBauuTe Jla ce
3aMo3HasT ¢ OW3Heca W TPOM3BOJICTBEHHTE TIPOLECH U ChOpmKeHus. Tesu neiHocTH

OOMKHOBEHO Ce OopraHu3upar Mo HUIUATUBU Ha MCCTHHA OousHec CCKTODP.

3.2 YyacTHe Ha MEKIYHAPOIHU CHOMTHSA

[Ipu ThpceHETO Ha MApTHHOP 3a M3HOC, TpsAOBa Ja ce 00bpHE HEOOXOIMMOTO BHHMAHHUE Ha
U3JIOKEHUATA M MaHAUPUTE KAaTO €JUH OT Hal-BAXHUTE HAUYMHU 3a HAMUpPAHE Ha EKCIIOPTHH
nazapu. Hali-BakHM ca MapKETHHTOBUTE ChOWUTHS, crienupuvHu 3a OpaHIna, MPH KOUTO
WBJTIOKHUTEITUTE IPECTABAT CBOUTE TIPOIYKTH U YCIYTH HA MOTCHIIUAHHU KYITyBauu ¥ OpaHIIOBU
yuacTHULIM. VIHTepakTHBHATA cpela Ha MaHaupuTe, 0OCAMHSBAIIM MPEAJIaraHeTo U ThPCEHETO
Ha JIaJIeH Ta3ap, /1aBa Bb3MOXKHOCT Ha KOMITAHUUTE J1a U3BBPIIBAT Ma3apHU MPOYYBAHUSA U Ja
pekiaMupar cebe CM W CBOMTE MPOMYKTH MNpe] MOTCHIMATHU KylmyBadw. HsKOM THProOBCKH
MaHaupy JOPH MO3BOJISIBAT HA KOMIIAHUUTE JIa MPOAABAT MPOIYKTUTE CH Ha MscTO. [laHampute
NPEJCTaBIABAT €IWH OT Hail-e()MKAaCHUTE M MHTEH3MBHU MApKETUHTOBU KaHAIM, JOCTBIIHU 3a
M3HOCHUTEIIUTE, KOUTO UM IO3BOJISBAT Ja KOMIIpECHpAT CBOMTE MApKETUHTOBU YCHUJIHMS B €IHA

CANMHCTBCHA BPEMEBA paMKa U MECTOITOJIOXKCHHUC.

VYyactruero B MaHaupH € CKbIIO M aKO HE € IUIAHUPAHO MPaBUIIHO, HAMA Aa JoHece monsu. ETo
3alll0 Ce MPEnopbyuBa MPOU3BOJUTEINTE Jla MPUCHCTBAT HA H3JIOKEHUETO KaTO IMOCETUTEINH,
npeAu Ja B3eMaT PELICHUE Jla ydacTBaT KAaTO M3JIOKUTEIH. YYacCTHETO B MaHAUpPHU MOXKE Ja
JI0BEJIe 10 HAMHUpaHE Ha TojsiM Opoil HOBM MOTEHIMAIHU KJIMEHTH, 3a MPOBEpKa U ONpeessiHe
Ha TeKyllaTa MO3UIMUs Ha MPOJYKTa, OTKPHMBAaHE Ha LIEHHAa MHQpOpMAIUs 3a MOTPEOUTEIICKUTE

TEHJEHIIMM U MHOTO JApyru npeaumcrtBa. OTpuuaTelHa CTpaHa Ha Y4YacTHETO Ca BHCOKHTE
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pa3xolM M 3HAUMTEIHOTO HUBO Ha aHraxkupaHocT. [lopaau ToBa e HeoOXoaumo fa ce oObpHE
OBIDKMMOTO BHHMaHUE MpPH IUIAHUPAHETO Ha W3JI0KOeHus rnepuoj, npoduia Ha u3IoxkoOara,

PasxoaruTe U OUaKBAHUTEC PC3YJITATH.

Pa3paGoTrBane Ha miaH

Crnen xaro ObJie B3€TO pelISHUE MO OTHOIICHHE Ha M3JI0KEHUATA, KOUTO Ca HAW-TIOIXOSIIN 32
MPOMOIIMST Ha MPOAYKTUTE, TUIAHUPAHETO MOXKE Ja 3armodHe. Mojke Ja 3BY4H JIOCTa JIECHO
BKJIIOYBAHETO B THPTOBCKO H3JIOKEHHE, HO MHOTO M3JIOKHTENIM HE YCISIBAT Ja C€ BH3IOI3BAT
MaKCHMaJHO OT ydacTueto cu. [1oj00HO Ha ToBeueTo Hella B OW3HEca, YCIEUTHOTO y4acThe
M3UCKBA WM3BECTHO IUJIAaHUPaHE MpeAu U3MbJIHEHHETO. ETo 3amo miaHupaHeTo Ha y4yacTHUETO B

n3y0xk0aTa TpsiOBa J1a BKIIIOYBA:

- Omnpenensae Ha 1enu 3a u3aoxkeHnero. C KakBo TpssOBa Ja MOMOTHE ydacTHETO. ToBa
MOJKe 1a OBbJ€ CIIUCHK ¢ HAKOJIKO IIE€JIM WK €IHa o0Ia 1el.

- Pa3paboTBane Ha KOHIENIMA 32 MPEJCTaBIHE U pekinamMa. [lnanupaiite, ako MPOIyKTUTE
MPOCTO 1€ MPUCHCTBAT Ha IIaHAA, & KYIyBaUUTE MPOCTO 1€ C€ HATHhKHAT Ha TIX WJIHU
HalpaBeTe HIKOM YCHJIMS, Taka dYe KyIyBauWTe Ja MoraT Ja HWIeHTUQHUIMpar
MPOIYKTHTE WU UpMaTa Ha ThPTrOBCKOTO M3JIOKEHUE, HAMp. y4acTBalTe B Karajora Ha
HU3JI0KEHHUETO.

- V3roTBsHe Ha TUIaH Ha U3JI0KOEHUTE IAaH0BE U U3YUCIISIBAHE HA PA3XO/HTE.

- TloaroToBka Ha peKJIaMHH MaTepuaiu: HHOOPMAITMOHHH JINCTOBE, IUIAKaTH, OPOLIypU U
JINCTOBKHU.

- TlogroroBka Ha WHGOPMALNMOHHM MATEPUAIM: TEXHUYECKH CHEIU(PUKAIUN, IIEHOBU

JIMCTHU U TTAIIKU 3a CIIYKUTCIUTC Ha IaH/a.

B nonbiiHeHne KbM pa3xoAMTe 3a OCUTYpsSBaHE Ha IIaH]l, € HEOOXOAMMO Jla ce B3eMaT MPEIBU/]L
U TBTHUTE pa3XoJd, HACTaHSBaHE, HEBHU 3a TEpCOHaNa, JIOMBIHUTEHO aHTa)kKUpaHe Ha
InepcoHalla 1 yCiIyru, 1noAroroBka Ha pPCKJIIaMHU MaTcpuaii U T.H. 3aToBa € MHOI'O Ba)XKHO
N3JI0XKHUTCINUTE Ja C€ HNOATOTBAT BB3MOXKHO Haﬁ-;[06pe, 3a da C€ IIOCTHUTHAT OYaKBAHUTEC
pe3ynTaTH, KakTo W Ja Ce HMHBECTUpAT MOAXOISIIM PECYpCH 3a aHalIM3 Ha pe3yiaTaTuTe OT
W3JI0’KEHUETO. 3a MAJKUTE MPOU3BOAUTEIN YYaCTHUETO B "MPABUIHOTO" HM3JIOKEHUE MOXKE Ja

O3Ha4aBa OAJIOCTHO KOJHMYCCTBCHO PCHICHUC 3a npoz[a>K6a CJICA KOHTAKT C HAKOJIKO CCPUO3HU
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KynyBaud. ChIIEBpEMEHHO, TOBA MOX€E Ja MPOOYIu MPOU3BOIUTENNTE, Y€ TEXHUAT MPOAYKT
M300110 HE € KOHKYPEHTEH WJIM ThPCEH Ha IIeJIeBUTE Ma3apH, TOECT, Y€ MPOU3BOIUTEIINTE

TpHGBa JAa TpCOCMUCIIAT LCIUA MPOU3BOACTBCH ITPOLICC.

JIu3aiin Ha maHaa

[Tpu B3eMaHe Ha pelieHue 3a AU3aiiH Ha IaHaa, TpsOBa Aa ce MOMHU OCHOBHATA IIEJT 33 y4acTue
B HW3JI0)KEHUETO, TOBA I¢ IOMOTHE Jia Ce HANpaBu AW3aiiHa MO-eeKTUBEH. AKO IeiTa Ha
YYacTHETO € Jla C€ YCTAaHOBU UMUJKA HAa KOMITAaHUATA, HE € HEOOXOIMMO J1a Ce MTOKa3BaT BCHUKH
npoayktr. Hali-BaXXKHOTO € MIaHABT Ja ObJle CTHIICH M YAOOEH 3a MPOBEXKAaHe HA Cpelu. AKO
IIJIAHOBCTC BKJIKOUBAT HpOBe)KI[aHeTO Ha Hpe?)eHTaL[I/II/I, Tp}I6Ba aa ce OCI/IprI/I IIOAXO 4SO
MsicTo, MeOen u o0opyaBaHe. ToBa 1€ OCUTYPH MPHUATHO MPESKUBSIBAHE 33 MIOCCTHTEIUTE U IIIC
n30erHe HatpynBaHe Ha manja. Korato ce pa3paboTBa qu3aiftHa Ha IaHAO0BETE, HE TPsIOBa J1a ce
3a0paBAT MaykuTe Aerailinu. [Ipa3sHu KyTHM M majnTta, BUCSIIM Ha I'bpOa Ha CTOJIOBE, MOTaT Ja
paspymiar gopu Hail-kpeatuBHUS au3aitH. OOMKHOBEHO MAJIKUTE TPOU3BOJUTENN CE CTPEMSIT Ja
OpraHM3UpaT CHBMECTHH IIAHJOBE, 3a Ja CIOJCIAT pa3xomuTe cu. Korato ce opraHusupa
YYacTHETO Ha HAKOJKO M3JIOKUTEIIM Ha €JIMH IIaH, JoOpe e Ja pasrieja Ju3aiiHa Ha IaHia
Mpelrd W3JI0XKEHHEeTo. ToBa IIe TMO3BOJM IUIAHUPAHETO HAa MAaJKd MOAPOOHOCTH, KOUTO Ja

HaIpaBAT y4aCTUETO YCIECIIHO WU HEYCIICIIHO.

Pexnamun Mmarepuaan

Koraro ce B3uma perieHue 3a pekliaMHUTE MaTepHaliv, TpsOBa Ja ce B3eMe 10/ BHUMAaHUE, Ye
pa3IMYHH BUIOBE MMOCETUTEIH IIE MOCETAT MIaHaa. MHOTO OT TIOCETHTEIHNTE ca CaMO BEPOSITHH
KyIyBa4yd, KOMTO II€é B3eMaT OT BCHYKM MaTepHalld, KOWTO IIe HaMepsAT Ha maHnma. lTe3n
MMOCCTUTCIIM YBCIMYABAT PA3XOAUTC, KATO B3WMMAT MAaTCpUaJIM, KOUTO Ca 61/IJII/I miareHu. Toi
KaToO IMOBCYHCTO MOCCTUTCIIN HAMAT HAMCPCHUC Ja NPaBsAT 6H3H€C C KOMITaHHATA, PA3XOAUTC 3a
TE3W Marepuaiu TpsOBa Aa ce m30sarear. ETo 3amo e mobpa ujes na ce pa3palboTAT HIKOJIKO
TUTIA MaTepHajy, HACOUYCHH KBbM pa3iIMYHU NoceTuTend. Ha mianga TpsOBa na mma marepual,
KOITO a2 MOe J1a ObJie pa3faicH Ha BCEKU ToceTuTeN. EBTHHUTE MaTepuanu MoraT Jia Bapupar

OT BM3UTHU KapTHUKU 10 KPAaTKHU CIHUCBIM C MPOIYKTH WU LieHopasnuc. MHpopMalmoHHUTE
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MaTepuajy 3a BaKHU MapTHHOPH TPsAOBa J1a U3MIIEKAAT Bb3MOXKHO Hai-ipodecronannu. 3aToBa
ce yBepeTe, 4e MMare Marku, ChAbPXKald W30paHu MaTepualld U IIBETHH OpOIIypU 3a BaXKHU
MOCCTUTCIIN U IOTCHIUAIHU MMAPpTHHOPHU. Axo y4qacTBaTC B MCXKAYHAPOAHO C’b6I/ITI/I€, MOX€E Oa ca
HEOOXOJMMHU MaTepHajad Ha Pa3NUYHU e3ul. M3mon3paiiTe mpodecuoHanHu MpPeBOAaYH 3a
MPEeBOJl Ha TEKCTa B PEKJIAMHHUTE MaTepuaiu. YecTo H3I0KUTEIUTE HHBECTHUPAT B CKbBIIH
pEeKJIaMHHM MaTepHuaj, YAUTO MPEBOJI HE Ce M3BBPIIBA NMpodecrnoHanHo. To3u aeTaiiia Moxe aa

HaMaJIi BIOCYATJIICHUCTO, HAITPABCHO BCUC Y MMO-CCPUO3HUTC KYITyBa1H.

IMepconana Ha manaa

N300pbT Ha MOAXOAAIIUTE XOpa 3a padoTa Ha maHAa € BaxeH. [loceTuTenure mMOMHST MaHAA U
XopaTa, ¢ KOUTO C€ CpeliaT MHOTO Mo-700pe OT CHUMKHUTE W pekjamMHuTe Matepuanu. [lopanu
TOBAa BUABT U JBPKAHUETO Ha MEPCOHANA Ca KU3HEHOBAXKHU, 3allOTO Ca HEPa3AesIHA 4acT OT
UMUK Ha KOMITaHUATa Ha u3nokeHueTo. ll[anapT TpsOBa ga mMa mepcoHan, KONTO Mmo3HaBa
XapaKTePUCTUKUTE Ha TPOAYKTUTE M HWMa TMOAXOMASIIM apryMEHTH 3a Mpojaxoure. AKO
MEPCOHABT HE TOBOPU UYKIU €3UIM, CBbP3aHH C MaHaupa, € HeoOXOauMO Ja C€ OCUTypHU

MIPEBOJIAY.

KonrakT ¢ mocerurenre

[TocpemaneTo Ha MOCETUTENM HA IIAHAA HA M3J0KEHUETO € "KIOYBT KbM MbPBUA KOHTAKT'.
MHOT0 M3OKUTENH MPABAT TPEIIKa, Y€ He pa3noiiarat ¢ J0cTaTh4Ho rnepcoHan. [JoOpa uaes e
Ja “Ma CIOyKuTel "Ha BXoJa Ha IMaHaa', KOMTO Ja ce yBepsiBa, Y€ HUKOW HE OTHBA

"HeopueHTupan".

[lepcoHanbT Ha 1aHAa TPSAOBA Ja OCUTYpPHU aJeKBAaTeH KOHTAKT ¢ mocerurenure. [locerurenure
He TpsiOBa na yakat moBeue oT 20-30 cexyHIu, Mpenu HAKOM J1a ce MPUOIMKU M Aa MOIUTa
KakBO Iy uHTepecyBa. Cielq TO3M NEpUOJ] HOCETUTEIMTE TyOsST HMHTEpeC U OOMKHOBEHO
HamyckaT. ToBa TpsOBa aa ce UMa IpeABHJ, Thil KaTO MOJOOHU MPOJYKTHU BEPOSTHO Morar Ja
ObIaT HaMEpeHW Ha MaHaupa U IMOCETUTENAT e OTHUJE NMPU KOHKypeHuusta. CTaTuCTHKaTa

II0Ka3Ba, 4e 65% OT MMOCEeTUTENUTE, KOUTO UABAT ChC CEPUO3HU HAMEPEHMs, YakaT 1-2 MUHYTH
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npeau jaa HammycHat. ETo 3a1io, mpu oTChCTBHE Ha CBOOOJICH MEPCOHA, ITOCETUTETUTE TPsiOBa 1a
MMaT BB3MOXKHOCT Jla HacpouaT cpelaTta Mmo-KbCHO WM J1a ObJaT MOChBETBAHM Ja CE€ BBHPHAT

CJIC HAKOJIKO MUHYTH.

Ot TJI€AHa TOYKAa Ha HM3JIO0XUTCINTC, MMa JBa BHJAA IIOCCTHUTCIIU. H’praTa I'pymna ca LOCJICBU
MOCETUTENH, T.€. OHE3U, KOUTO U3JIOKUTENAT HCKa J]a BUIU Ha CBOs mIaHA. ToBa ca HCTUHCKHUTE
KJIIMEHTH W HEoOXoauMuTe OW3HEC KOHTAaKTH. BTopara rpyma ca Oe3IeNHH MOCETHTENH, T.C.
CIIy4allHU, IPUBJICYCHU OT ILIAHJA WIM IPOAYKTUTE. Bropara rpyna BKIIIOYBA IIOCETUTEIU OT
pas3jiniH KaTCropuu, OT CTYACHTU OO0 IMNCHCUOHCPU, KOUTO HNPUCHCTBAT HA IIaHaWpa. Tazu
MOTpeOUTENCKa Ipylna OTHEMa BPEMETO W EHEeprusita Ha IMepcoHajda U T'M pasrpaHuyaBa OT
KOHTAKTUTE C LEJIEBUTE MOCETUTENU. BTopaTa rpymna ca noceTuTenuTe, KOUTO HaHACAT Bpesia Ha
HN3JI0XKHUTCIUTE U TC Tp;1613a Aa UMaT moAaxoJ 3a CHpaBsAHC C TC3U NOCCTHUTCIIH. To3u IIoaxon
MOKC J1a BKJIIOYBA CIHCHOUAJICH CIIYXXKUTCII, OTroBapsAll 3a TC3U INOCCTHUTCIIH. C’b3I[aBaHeTO Ha
€KpaHM C Mpe3eHTallMs, JEHCTBAIM KaTO' BU3YyAITHM MAarHUTH'", MaJIKi MOCTPU OT MPOAYKTA HIIH
€BTUHU MaTepuai, KOUTO M€ 3aJ0BOJAT JIIOOOMUTCTBOTO, Ca MEPKHU 3a CIpaBsiHE C Te3U
noceruteny. Te TpsaOBa qa ObAAT MOCTaBEHW B IBPBUS pell HA IIAHJA, 3a Ja Ce MPEeaoTBpaTh

HaBJIM3aHCTO HA MOCCTUTCIIUTC HABBTPEC UJIIK HA MECTA, KbACTO Hal-MajKko nmpeyar.

Perncrpupane Ha moceTureIu

Haii-Ba)XHOTO 3a M3JI0XKUTENUTE € MPUI00MBAHETO HA KOHTAKTH M MH(POPMALIUS 32 UHTEPECUTE
Ha notpeburenute. ETo 3amo e 1o6pa nmpakTuka 3a U3JI0KHUTEINTE Aa UMAT KaueCTBEHAa CUCTEMa
3a perucTpupaHe Ha MHTEpeca Ha MmoceTuTenure. 1psOBa ma ObAaT 3amMcaHd BCUYKH BaXHU
MOJIPOOHOCTH 3a MOCETUTENUTE. 3aluIIeTe MPOAYKTa, KOJIMYECTBATa, OMAKOBKHUTE, PELENTH U
JPYTd MOAPOOHOCTH, OT KOUTO ce MHTepecyBaT. ToBa € 0COOCHO Ba)KHO, aKO MEPCOHATBT Ha
MaHaupa He € CBHIIUAT, KOWTO IIe MPOXB/DKU Ja KOHTaKTyBa ¢ moceTuTenure. TakaBa cucrema
MOXe€ Jla BKJIIOYBAa IPOCTa MAapKHPOBKAa Ha OIEHKATa Ha CEPHO3HOCTTa HAa MOCETHUTEIHTE.
Hanpuwmep, n3non3paneTo Ha Ki1acupukamus ¢ nudpu uiu OyKBHU 3a KJIaCHpaHe Ha MOTEHIHAIA.
ToBa mie naze BB3MOXKHOCT 3a OIpelNeNsHE Ha MPUOPUTETUTE Ha JEHHOCTUTE Clel
NPUKITIOYBAHETO HA MMaHAWpa, T.€. KOHTAKT C Hali-CEpHO3HHUTE MOCETUTENHN B Onm3ko Obremre. B
MHTEpPHET MOraT Ja Ce€ HaMepsT pa3iIu4yHH MIabJOHW, KOMTO MOraT Ja ce H3MOoJi3BaT 3a

perucTtpanus Ha MOCCTUTCIIN.
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HacransBaHe 1 nbTyBaHe

[Ipu nmanupanero TpsiOBa na ce MMa MPEIBUI, Y€ LIEHUTE 3a HACTaHABAHE IO BpeME Ha
U3JI0KEHUATa OOMKHOBEHO Ca TO-BUCOKM OT penoBHUTe. [IpaBWIHOTO IUTaHHMpaHe Ha

JIOTUCTHUKATA 34 HACTAHABAHC U IbTYBAHC MOXKC 3HAYUTCIIHO Ida HaMaJlu pa3XOJUTe.

N30upane HA MeCTONMOI0KEHUE

Koraro pemaBate ganu na yyacTBaTe B M3JI0KEHUETO M KaKBH Pa3Xo/u TPSOBaA J1a HANIpaBUTE 32
ydactue, TpsiOBa Ja pasrienare MICTOTO Ha IMaHjaa. PaHHarta peructpanus 3a ydacTHe
MO3BOJISIBA Pa3HOOOPAa3HM MECTOIOJIOKEHUS M BBh3MOXKHHU OTCTBHIIKHM 3a IleHaTa Ha mmaHjga. Ot
Jpyra CTpaHa, KbCHAaTa PErHCTpaIlis MOXE Jia JIOBeAe 0 M300p Ha MECTOIOJIOKCHHS, KOUTO
HUKOW JpYr HE WCKa Ja pe3epBUpa, WM C MO-BUCOKA IIEHA 3a CHIIOTO MECTOMOJNOXKeHue. B
3aBHCHMOCT OT I€JITa Ha U3JI0’KEHUETO, MOHSAKOTa MECTaTa B MACAKUTE MEXITY OCHOBHUTE 3AJIH
MOXE Ja ca TMo-700Bp H300p OT MecTaTa Ha OCHOBHOTO wu3JokeHHe. OOUKHOBEHO
OpraHM3aTOPUTE Ha TAHAMPUTE MpeiaraT MOJKpena Ha CBOMTE KIHWEHTH INpU H300pa Ha
MECTOITIOJIOKCHUCTO. B’preKI/I TOBA € OT T'OJISIMO 3HAUCHHUC I/I360p’[>T Ha MACTO da 6’[:,[[6 BKJIFOUCH

B IUTAHUPAHETO Ha CHOUTHETO BH3MOXKHO Hal-CKOPO.

MN3narane Ha NpOAYKTH

Wznoxurenure TpsOBa 1a UMaT MPEABUA, Y€ MPOAYKTHTE, KOUTO Mpeiarar, ca Hai-BaXXHOTO
HemIo B n3joxeHnero. CieoBaTeTHO HAYMHBT Ha MPEACTaBsIHE Ha MPOAYKTUTE TPsAOBa 1a Obe
NOJXOAIIO TulaHupaH. [lonroToBkaTa Ha MajJkd MOCTPH M BB3MOXHOCTTA 3a JAETYCTaIUs ca
HEOOXOJMMHU 3a NPEJCTaBIHETO Ha KadeCTBOTO Ha MNpoayktute. TpsOBa ma ce u30srBa
IpeKajeHara JAerycTalys Ha MPOIyKTH UM aTpaKui, KOUTO MOTaT Jia I0BeAaT A0 rojsiM Opoi
MIOCETUTENH, KOUTO J1a 3arpajsiT manaa. ['onsMa Thima Moxe 1a ObJe MojIe3Ha, ako ce HacOuu
KBM IPEKH TOTPEOUTEH Ha LEJIEBUS Ta3ap, HO € HAIIbJIHO KOHTPAIIPOAYKTHBHA, aKO LEJUTE ca

Aa IpUBJICYC MPCACTABUTCIIN HA CCPUO3HU KOMITAHWH.
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CJiea U3J105K€eHHUETO

Paborara Ha Wu3JI0XKHUTENNTE HE 3aBbpIIBA C MPHUKIIOYBAHETO Ha NaHaupa. HampoTus,
aHTKUPAHOCTTA MM TIPOCTO 3al0¥Ba, 32 J]a ompasjaae ydactuero. [lociensBammar KOHTAKT C
MOCETUTENUTE M JOCTaBKaTa HA MPOAYKTH Ha MOTCHIHAIHHU KYIyBaud € CaMo 4acT OT TOBa,
KOeTo TpsioBa aa ce HampaBu. OO00IIaBaHETO HA PE3yNTATUTE OT U3JIOKEHHETO MO OTHOLICHHE
Ha pa3xoJHTe, aHAJIM3UPAHETO HA TPEIIKUTE M BB3MOKHOCTUTE 32 KOPEKIUS Ca BAaXHU 32
B3EMaHETO Ha PEUICHUs 3a OBJCNIO yJacTHe Ha CHUIMTE WM NOJ00HM maHaupu. B3 ocHoBa Ha
NoJpOOHOCTUTE 3a MHTEpeca Ha PETMCTPHPAHMTE IOCETHTENN WM aHaiau3a Ha odeprata Ha
KOHKYPEHTHUTE KOMIIAHUHM, MOXE Jla C€ yCTAaHOBAT HSAKOM TEHJEHIMU B ThpceHeTo. Toma e
0co0EHO B@XHO 3a IUIAHUPAHETO HAa BB3MOXKHU MOAUGDUKALMU WIM HAACTPOHKM Ha
IIPOM3BOACTBCHATA CHCTEMA. 1e3M M3MEHEHHS MOTaT Jia c€ OTHACAT J0 BBBEXKIAHETO HAa HOBU

MMPOAYKTHU, IPOMCHHU B OIMAKOBKUTEC, PCLCIITU, CTUKETH, ITPOU3BOACTBCHA TCXHOJIOT'UA.

JloOGpara mpakTuKa OOMKHOBEHO BKIIOYBA YCTAHOBSIBAHE HA KOHTAKT C MOCETUTEIUTE C Haii-
rOJIsIM MOTEHIIMAT B paMKHTE Ha 48 yaca clie]] MOCEIEHUETO Ha MaHaa. To3u KOHTaKT MOXe J1a
Ob11e MpocTo 0000IIeHa HH(OPMAITUS 32 TOTOBOPEHOTO C MOCHeasBaIiy aeiHoctr. CreaBamusT
KOHTAaKT, C TTOBEYE MOJPOOHOCTH 3a odepTara U Bb3MOKHOCTTA 33 ChTPYIHUYIECTBO, TPSOBA aa
Ob1e HampaBeH B pamkuTe Ha 10 JHM clief mocemeHueTo. TpeTHsT KOHTakT TpsioBa na Obae
HampaBeH B paMmkuTe Ha 30 OHM W MOXe Ja BKJIIOYBa TenedoHeH pasroBop. Maesta Ha
TelneOHHUS Pa3TOBOP € Jia MPOIBJDKU JTHYHUS KOHTAKT, Ja YCTAHOBH JIAH MPEJIOKECHUETO €
MOJyYeHO M TIperjielaHo, Jajdd HMMa pPEIICHHE 3a I0-HATATBhIIHO CHTPYAHUYECTBO HIIH €
HEOOXOJMMO Jla ce TPENOCTaBH JONbIHUTETHa wuH(opMamus 3a mpoaykra. Crien Toa
MMOCETUTENINTE, KOUTO Ca 3aMHTEPECOBAaHU, HO BCE OIIE HE ca TOTOBM Jia MOpbhYaT, TpsOBa 1a ce

noccumaBaT Ha BCCKU 6 CCAMUIN, 3a 1a CC MMOAABPIKA HUBOTO HA UHTCPCC Yy TAX.

3.3 Kanaiu 32 eKCHOPTHH MPOAAKOU

Nma HAKOIKO MOIXo/a 3a OpraHM3upaHe Ha U3HOC HAa YYXIHW Ia3ap, KOUTO MOTar aa Obaar

IMOJI3BaHU B pa3JIN4HU KOM6I/IHaHI/II/II

99



IIponax0a Ha CTOKM HA MECTHH ThProOBIH, KOMTO IOCJ/Ie OPraHU3MPAT U3HOCA

To3un Bum mpomaxOu ca MOJOOHM Ha TNPOAWKOMTE HA BBTpEmIHMs Mma3ap. Pasnmkara ¢
BBTPEIIHUTE MPOJAKON MOXe na ObJe caMo B oOemMa M HM3MCKBAaHUATA 3a OIMakoBaHe. Te3m
MpoJakOy He W3MCKBAT WHBECTUIMU B pa3pabOTBAHETO HAa KaHAIW 3a MAPKETUHT U HW3HOC.
OOWKHOBEHO TBHPrOBEIBT MPEAOCTaBs YKa3aHHsI 32 Ka4eCTBO U OMAKOBaHE M € OTTOBOPEH
MPOJIYKTHTE Jia OTrOBapsAT Ha Ma3apHUTE HM3UCKBAHHUS. MECTHHUAT THProBell MOeMa BCHYKH

PHUCKOBEC IIpH IIAIIAHETO U CC 3acMa C Iisdj1aTa JJOTUCTUKA Ha U3HOCA.

IIpona:x6a HA CTOKU HA MECTHH THPTOBLH, KOUTO MPEACTABISIBAT

qy:K1eCTPAHHHU KyIyBauH

To3u moaxoxn € mogoOeH Ha MpeaumIHus. MECTHUSAT ThProBell € TO3U, KOWTO MoeMa BCHUYKH
puckoBe © 00paboTBa Is1aTa JIOTUCTHKA Ha wu3HOoca. OOWKHOBEHO B TO3W CIIydYai,
HpOI/ISBOI[I/ITe.HSIT 3HA€ KOHU Ca GKCHOpTHI/ITe JCCTUHAIIUU U MCCTHUST T’pr‘OBGL{ C’bO6H_IaBa 3a
M3NCKBaHUATAa 3a M3HOC. [loHAKOra MECTHHUST TBHProBel MpeaBapuUTeNIHO HHPOpMUpa
MIPOU3BOIUTENNTE 32 HEOOXOMUMHUTE CepTU(DUKATH, CTAHAAPTH U APYTH OYaKBaHU M3UCKBAHUS,

TaKa 4€ IMPOU3BOAUTCIIUTE JJa MOraT ga CC MpUuAbPKAT KbM TX.
H3HoC ype3 mocpeHU U

[Ippu TO3M TOAXOA, OpPraHUYHHUAT Ou3HeC TpsiOBa Ja UASHTUDHUIMpPA THPTrOBCKU
MapTHHOP/BHOCUTEN 3a IieneBus masap. [Ipu ThpceHe HAa THPrOBCKH MAapTHHOP TpsiOBa ma ce
OIMPCACIIAT MUHUMAJIHU KPUTCPUU. Tes3n KpUTCPpUU MOKE Ja BKIIIOYUBAT OIIUT B ThbPrOBHATA CbHC
CXOHU MNPOAYKTH, HAJIMYHA JIOTUCTHUKA, CHUICCTBYBAIlld ,Z[I/ICTpI/I6y1_[I/I$I, CbXpaHCHHUC U T.H. B
TO3W CIly4ail, ThPrOBCKHAT MapTHHOP Hail-Be4Ye ce 3aHMMaBa C MApPKETHHT, AUCTPUOYIUS Ha
NPOAYKTH W IUIAIAHUS OT TBPrOBCKHUTE IPYKECTBA, MIOKATO MPOU3BOAUTEIAT TpsiOBa 1a
Ipejjara KaYeCTBEHHU MPOAYKTH, KaTO TapaHTUpa, Y€ T€ OTrOBapsAT Ha LICJIEBUTE U3UCKBAHUS 3a
KauecTBO Ha Ta3apa M eTHKeTupaHe. B To3um ciyudail, OOMKHOBEHO MPOU3ZBOIUTENAT H

BHOCHUTEJISAT CIOJENAT PUCKOBETE. THProBCKUAT MAPTHHOP MPEAOCTaBs JOCTHII A0 HOYy-Xay 3a
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nmasap€H mnoaxoJ W TbProBCKM KOHTAKTH. Bce I1aKk, B TO3H cnyqaﬁ IMPOU3BOAUTCIIAT 3alla3Ba

3HAYUTECJIICH KOHTPOJI.
JIupexTeH u3HoC

Tosn momxon OOWMKHOBEHO € 3ama3eH 3a YTBBPACHW W OpPraHM3MPAHH TIPEANIPHITHS C
AOCTAaTBhYHO IMO3HAHHA 34 MAPKCTHHI'A Ha LCJICBUSA IIa3ap. M3nocurenar au4dHO ce CIipaBs C
uenusi u3Hoc. [ToHsKora € Bb3MOXKHO ClieJl BHOCA Ha MPOIYKTH Ja OBJE CKIIOYECH JOTOBOP C
TUCTPUOYTOp 3a pasNpOCTpaHEHHE MO0 THPTroBIM Ha ApeOHOo. [Ipu To3m momxonm € HEoOXoauMm
3HAYUTEJICH aHTAKUMEHT 3a YIpaBJICHUE, JIOTUCTHYHN M MAapKETHHTOBH PECYPCH, HO € W Haii-

,Z[O6pI/I$IT HAYMH 3a IIOCTUIaHe Ha MaKCHMaJjHa rne4yaada u ABJITOCPOYCH IMa3apCH IsJI.

3.4 I1lnamaune

B OwusHeca, mianiaHeTo € OCHOBHA YacT OT BCSAKO €KCIIOPTHO ycuime. Thil KaTo ycloBUsATa HA
IJT1alaHe UrpasT KU3HCHOBAKHA POJISA B CKCIIOPTHOTO HAYMHAHHUC, MMPCANPUATUATA U3HOCUTCIIN
TpHGBa Jia B3eMaT pCUICHNC OTHOCHO HaYWHA Ha IUIalldaHC, 3a Aa CBSAAT 10 MUHHUMYM PUCKOBCTC
IpHU IJIAlllaHusATa, KaTo MMaT MpeABHI U BH3MOXKHOCTUTE Ha KymnyBada. EcTtecTBeHO e,
M3HOCUTENIMTE Jla MCKAT Jla MOojdydaT MapuTe Bb3MOXKHO Hail-ckopo. BHocurtenurte, oT apyra
CTpaHa, OMXa MCKaIH JIa MOIy4aT IPOAYKTUTE BH3MOKHO HAW-CKOPO H J]a OTJIOKAT TUIAIAHETO
BB3MOXKHO Hai-gbaro. MMa HIKOJIKO BHAA HAYMHMA Ha IUIAINIAHE, KOMTO MoOTraTr Ja Obaar

M3II0JI3BaHH.

ABaHCOBO ILIAIIAHE

3a W3HOCHUTEIWTE aBaHCOBOTO IUIANaHE € Hai-0e30MmacHUAT pexuM. Bwhpekm TOBa, 3a
BHOCHUTEIIUTE aBaHCOBOTO IUIAlllaHE MMa PUCKOBE, Thil KaTO MPOAYKTUTE Ce IJallaTr Mpeau Ja
6’bI[aT HU3TPaTCHU. IIo ChbIICCTBO ABAHCOBUTC ILIAIIAHUA CC M3II0JI3BAT, KOraTO IMPOAaBadYbT HC
[I03HABa KyIlyBaya, a KyIlyBaybT € YBEPEH B ITBIIHOMOIIMATA HA IIpoJaBada. YecTto aBaHCOBOTO
IUallaHe ce M3MO0JI3Ba 3a HAYaJIOTO Ha ChTPYAHHUYECTBOTO, a MO-KHCHO, KOraTo ThPrOBCKHUTE

MapTHBOPHU pa3BHUBAT CBOUTC B3AUMOOTHOUICHW A, HAYMHBT HA IJ1allaHe CC ITPOMCHS.
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AkpeauTus

AKpeIuTUBBT € rapaHIlysl, JajieHa OT OaHKaTa Ha KylyBada, 4e TOH Il IUIaTh JbJDKUMaTa cyma
Ha TpojJaBaya MPH JOTOBOPEHHUTE YCIOBUS W IO JOTOBOPEHOTO Bpeme. VMa HsAKOIKO BUIa
aKpeANTHBH, KOMTO MOTaT Ja CEe M3IOJ3BAaT M TOBA € €IWH OT Haii-Oe30macHUTEe HAYMHM Ha
IUTall[aHe B MEXKJyHapOJHAaTa THPrOBUS KaKTO 3a HM3HOCUTENS, Taka W 3a BHocutens. [Ipu
MIPUEMAHETO Ha aKpPEeIUTHBA, H3HOCUTENAT CE ChIVIACABA C YCIOBUATA, IOCOYCHHU B aKpEIUTHBA.
ITo To3m HaumH npoaaBavybT TPsIOBa Ja ce choOpa3sBa C YCIOBHATA HA aKpEeJUTHBA MM OaHKaTa
HE MOJKE J1a M3BBPINM IUIAIIAHETO WIM MOXE Ja HA4YMCIM HEeChOTBETCTBHs. CBINECTBYBAT U
HSKOM OAaHKOBM TaKCH U JAPYTH pa3xoad, KOUTO TpsiOBa 1a ObAAaT MOKPUTH MPH U3IOJI3BaHE HA
akpeauTuB. [IpogaBaubT U KynmyBaubT TpsiOBa J1a ce CIIOpazyMesiT KO 1€ MOKPHE Te3U pa3xoau

WJIU TIBK 111e OBJIaT CIIO/ICTICHN MEXIy CTpaHUTE.

JJokyMeHTH cpelny miiaimaHe

Korarto npoayktute ce M3mpaTsT OT M3HOCHTENS M Clell HMPUKIIOYBAHE HAa HEOOXOAUMUTE
paBHU (POPMAIIHOCTU 3a M3HOC, NPEBO3BaYbT TPsiOBa Ja JOCTaBU MPOAYKTUTE 10 KpaiHaTa
nectuHauud. Crey JocTaBKaTa Ha IPOAYKTUTE C€ M3/1aBa TOBAPUTEIHUIIA OT IPEBO3BAYa WU OT
HeroB npexacraBuren. Ciel ToOBa HM3HOCHUTENIAT INPUIOTBS BCHUKM JOKYMEHTH, 3a€JHO C
TOBAPUTEIHULH, (PAKTypH, ONAKOBBYEH JIUCT, OAHKOBU CMETKH, KOUTO C€ M3Ipaliar o
BHOcUTENA 4pe3 Oankata My. Cien kato OaHkKara Ha BHOCHUTENS MOJMYYM JOKYMEHTHUTE, T
nHGOpMHpAa BHOCUTENS M IO MHCTPYKTHpA Ja "mpueme" AOKYMEHTHUTE 4pe3 IMOANUCBAHE Ha
MEHUTEJIHNALIATA, U3IIpaTeHa OT U3HOCHUTENS, 3a Jja U3BBPILN IIJalllaHEe HA W3HECEHU IPOJIYKTH.
BHocurenar Moxe Ja cbOepe OpUTMHAIHUTE JOKYMEHTH 3a JOCTaBKa W Ja JOBBPIIU

MpoLeayparta 1o BHOC CJIe]l U3BbPIIBAHE HA TUIALIAHETO.

JJoKymMeHTH cpelly npueMaHe

VYcnoBusTa ca HAEHTUYHU KaTo IPH ,,JOKYMEHTH Cpellly IUIaliaHe’, HO €IMHCTBEHAaTa pa3jinka
€, 4e IUIAIllaHETO CE€ M3BbpIIBA B JOTOBOPEH Iepuoj oT Bpeme, Hamp. 30, 60 wimm 90 nHu ot
JaTaTa Ha TOBapUTEIHMLATAa. Ta3W JaTa € Mo3HaTa KaTo JEH Ha Majexa U € JeQuHUpaHa B

MCECHUTCIIHULaTa. To3m HaunH HaA IUTaNlaHe WMa CCIMHUYHA HOPpUANYCCKa CHUJIa, CICAOBATCIHO
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IIpaBUJIHATA IMPOBECpPKa HaA I/I,I[CHTI/I(bI/IKaHI/IOHHI/ITC JaHHW Ha BHOCHUTCIIA U KPpCAUTHHUA CTATyC €

HE00XO0IMMOCT, KOTaTo C€ JOCTAaBAT MPOJAYKTH IPH TE€3H YCIOBUSI.
3ammTa cpenry HelJialaHe HA BHOCHTEJIUTE

IloBeuero nabpkaBU HMAT KpPEOUTHM AareHUMM B pPAMKUTE HA MPSIKOTO YIPaBIEHUE Ha
IIPABUTEIICTBOTO, KOMTO OCUTYPSIBAT 3aCTPaxOBATEIHO IOKPUTHE CPELly HEU3NIBIHEHHE Ha
IUTalaHuATa OT BHocuTenuTe. B Makenonus nogo6Ha nHCTUTYLMs € MakenoHckaTta GaHKa 3a
HacbpyaBaHe Ha pas3ButueTro. B bbarapusa takuBa ca bwirapckara areHuus 3a €KCIOPTHO
3actpaxoBane (BAE3), YuuKpeaur bynbank AJl, [IpoKpenut bank - bwearapus, Paiidaiizen
bank - bearapus u CUBAHK AJl. M3HocuTenuTe MoraT Jja KaHIWaTCTBaT B T€3U MHCTUTYIIMH,
3a Ja 3aCTPaxoBaT CBOMTE EKCIIOPTHH CHENKH. Bb3 ocHOBa Ha mpoBepka Ha (MHAHCOBUTE
II'BJIHOMOIIHUIIM Ha BHOCUTENIUTE, 3acTpaxoBaTelHAaTa KOMIIAHHs pellaBa Jaid Aa 0J00pu
KpEAUTEH JIMMUT 3a M3HOCUTENNUTE. B ciydaute, KOrato KylmyBauyuTe HMMAaT IOJO3PUTEIHU
(UHAHCOBM JIaHHM, 3aCTPaXOBATEIHOTO JPYKECTBO MOXKE /1@ OTXBbpIU 3asgBieHHeTo. Cren
[ojlyyaBaHe Ha OJ00peHHe M 3acTpaxoBaTelHa IOJIMIA, M3HOCUTENSAT MOXE Ja H3MpaTH
IIPOJYKTa CH C MUHUMAJEH PUCK. AKO BHOCHUTENAT HE H3MBJIHMU IUJIAIIAHETO CU Ha Malex,
M3HOCUTENIAT MOXeE Jla ce OOBbpHE KbM 3acTPaxOBaTEIHOTO JPYXKECTBO M Ja IOHCKa
Bb3CTAaHOBSABAaHE Ha pa3xoauTe 3a mnpogaxoure. Ciex ToBa 3acTpaxoBaTesHATa KOMIAHMS

H3IIalla Ha U3BHOCUTCIISL U C€ CBBbP3Ba C HAPYIIUTEIIS C MCKAHE 3a 0663H_ICTCHI/IC.

3.5 /loroBopu

[Tpu m3HOC ce mpernopbuBa J1a C€ M3IMOJ3BAT CHOTBETHUTE JIOTOBOPH. BBIpEeKkH 4e € MIMpPOKO
pasnpocTpaHeHa MPaKTHKAa CKCIIOPTHUTE TPOJAKOM Ha TPOAYKTH Ja C€ OCHOBaBaT Ha
KOTHPOBKM MIM Tpodopma ¢akTypH, H3MOJI3BAHETO Ha JIOTOBOPH 3a M3HOC € Oe3omacHa
npakTuka. ToBa € 0coOOEHO BaKHO, aKO y4acTBAaT HEU3BECTHU KymyBaul. OCHOBHUTE €IEMEHTH

Ha JOorosopa 3a U3HOC Ca:

Wnentudunupane Ha JOTOBApALINTE Banyren puck

N3nbiHeHne Ha 10rosopa
ce CTpaHu

PaspemaBane Ha criopoBe
AHT2XVMEHTH Ha CTPAHHUTE

Jlara na mamrane
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Crneundukanu Ha TPOAYKTUTE U
OMaKOBKHU

Ilena u 001112 CTOMHOCT

Haunnu Ha nnamane u Baixyta

CpoOK U yCIIOBHS 3a I0CTaBKa
3aKbCHEHMSI TP 10CTaBKaTa

Kiay3u 3a 3amura Ha npogaBaya

E3ux

[IpenocraBsine Ha npaBa u
3aIbIKCHUS

Hecocrostennoct

ﬂOKYMCHTaHHI/I N3UCKBaHHUA

Cpok Ha gorosopa

CobcTBeHOCT

dopcMakoOpHU 00CTOSITENICTBA
[Tpunoxum 3aKkoH

JlanpuHO oOJrarane

Mepuu equHUIM B UDpU ¥ TyMH
ApOutpax

VYcnoBus 3a npekpaTsiBaHe

3.6 JlorucTuka

3.6.1 Hauun Ha nocraBka

N3nocuTenure TpsiOBa a pa3roBapsAT C JAJICH CIEIUTOP W Ja MOTHPCAT ChBET OTHOCHO TOBA
Jalld TPAHCIOPTHT TPsOBA Ja C€ M3BBPIIBA MO CYXO3EMEH BT, MOPE, BB3IYX, JKEIe30MbTCH

TPAHCIIOPT HUJIN KOM6I/IHaI_[I/I$I OT BUAOBC TPAHCIIOPT.

Nma JABa OCHOBHM Ha4YMWHA Ha JOCTAaBKa, KOUTO CC U3IIOJI3BAT B CKCIIOPTHUTC HpOI[a)K6I/I.

LCL (mo-manko OT HaToBapBaHETO Ha KOHTeHHepa): To3um MeToa BKIIOYBA JOCTAaBKa Ha
IOPOAYKTH B KOHCOJIMIUpPAH KOHTEWHEp € TOBap OT Apyru u3Hocutend. OOMKHOBEHO TOBa

O3HadaBa, 4¢€ TpH6Ba Ja CC BKIIIOYM KOHCOJIMOAIIMOHCH arcHT, 3a Ja KOHCOJHAHWpa TOBapa B

CKJIAJ] ¥ CJIe]T TOBA JIa C€ HAaTOBAPHU M M3MPATH BCUYKO 3a€THO B KOHTCHHED.

FCL (mpnHO HaTOBapBaHE Ha KOHTEWHEpA) O3Ha4yaBa, Y€ HM3HOCUTENAT IIE TPAHCIIOPTHPA

IIPOJYKTUTE B KOHTEHHEP, KOMTO € 3aI1a3eH caMo 3a HEroBara CTOKa.

IloBeue nnu MMO-MaJIKO, CBHINOTO BaK1 U 3a OPTraHU3UPAHCTO HA MPATKU C KAMHOHHU.

104




3.6.2 Uukorepmc

,2JHKOTEpMC® MM (paHKUPOBKA Ca CTaHJAPTHH THPIOBCKM YCIOBHSA, CB3J3JCHHU, 3a Ja
MOMOTHAT Ha TBHPrOBIMTE, KOraTo MPOAYKTUTE Ce€ MpojaaBaT W TpaHcroprtupar. MHkoTepmc
ompesens 3aabJDKEHUSATA U OTTOBOPHOCTUTE HA YYacTBAIIUTE CTPAaHU, KAaKTO M MOMEHTHT Ha
IIPEXBBPIIIHE HA PUCKa OT IpojaBadya KbM KymnyBauya. Hskou oT MHKOTEpMHTE CE€ M3MOJ3BAT 32
BCUYKH BHJIOBE TPAHCIOPT, JOKATO APYrM ca CTPOrO ONPEIENIEHU 3a TPAHCIOPT MO MOpPE U
BBTPEIIHU BOAHM MbTUlIa. KaTo ce chriacasBar ¢ MHkoTepMc mpaBuiata U T'M BKJIIOYBAT B
JOTOBOPH 32 (akTypu, opepTu WM MPOoAAKOH, KyyBaybT M NpPOAAaBaubT IMOJydyaBaT TOYHA
IpeJCTaBa 32 KaKBO € 3aJbJDKEHA BCSIKA CTpaHa M KbJE € OTTOBOPHOCTTA B Clydyail Ha 3ary0a,

IIOBpeAa WK Apyra 371010ayka. Hai-u3non3BaHure HHKOTEPMH Ca:

Ex Works/®panko 3aBoga (EXW)

ToBa mpaBuIO0 HOCHM MHHUMAaJIHA OTTOBOPHOCT Ha MpoJiaBava, KOMTO TpsOBa camo Ja TOCTaBU
MOJIXOSIIO OTIAKOBAHH NMPOIYKTH Ha onpezaeneHo Msicto. OOMKHOBEHO TOBa MACTO € dadpukara
wi ckiana. KymyBausT oTroBaps 3a TOBapeHETO Ha MPOIYKTUTE BBPXY MPEBO3HOTO CPECTBO,
TPAHCIIOPTA U 32 BCHUYKH MPOLETYPH 3a U3HOC. Becuuky pa3zxonu, oT chOMpaHeTo Ha MPOTYKTHTE

J10 OKOHYATEIHOTO UM IIPUCTUTAHE, Ca [IOKPUTHU OT KyIlyBaya.
Free Carrier/®panko npeBo3Baua (FCA)

[IpogaBaubT € OTTOBOPEH 32 OCBOOOXKTaBaHE 32 U3HOC U JOCTaBKA HA MIPOAYKTHU JIO0 ChIIIACyBaHO
Mmsicto. KynmyBaubT opranusupa mpeBo3a OT JOTOBOPEHOTO MSCTO M MOeMa BCUYKU PUCKOBE U

pa3xoju cliiel] TOBa.
Carriage Paid To/IIpeBo3, niaten g0 (CPT)

IIponaBaubT € OTrOBOPEH 3a TPAHCIOPTUPAHETO 10 KPAMHOTO MECTOHAa3HAYEHUE, HO HE U 3a
3aCTpaxOBaHETO Ha mpaTtkaTa. [lo TO3M HauMH MPEXBBPISIHETO HAa pHCKAa OT IpojaBadya KbM

KylyBaya CTaBa B MOMEHTA, B KOWTO CTOKHTE Ca B3ETH OT MPEBO3Bava.
Delivered at Terminal//locraBeno Ha Tepmunan (DAT)
[TpogaBaybT € OTrOBOpPEH 3a OPraHU3UPAHETO HAa TPAHCIIOPTA M JIOCTABKAaTa Ha MPOJYKTHUTE,

BKJIIOUMTENTHO 32 TAXHOTO pa3ToBapBaHe Ha KpaliHaTta AecTuHanus. [IpexBbpisHeTo Ha puUcKa oT
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pojJaBady Ha KylyBay CTaBa, KOraro HpOAYKTUTE ce pa3roBapsar. KymyBaubT oTroBaps 3a

MHUTHHYECKOTO 0()OpPMsIHE Ha BHOCA M BCHYKH TPHJIOKAMH MECTHH JaHBIIN WIIH BHOCHH MHUTA.
Delivered at Place//IocraBka Ha msicro (DAP)

[IpomaBaybT € OTTOBOPEH 3a OpraHMU3MpaHe Ha TPAHCIOPTUPAHETO U JOCTABKaTa Ha MPOAYKTHUTE,
TOTOBHM 3a pa3TOBapBaHe Ha KpaiiHaTa JecTuHanus. [IpexBbpisHETO Ha pucKa OT IpojaBaya Ha
KyllyBaya CTaBa, KOraro IpOAYKTUTE Ca Ha pa3lOJIOKEHUE 3a pa3TOBapBaHe, a CaMOTO
pa3ToBapBaHe € OTTOBOPHOCT Ha KymyBada. KymyBadbT OoTroBapst 3a MUTHHYECKOTO O(opMsiHE

Ha BHOCA U BCUYKHU IMPUJIIOKUMU MCCTHU NAaHBIU WX BHOCHHU MUTA.
Delivered Duty Paid/IoctaBeno, muto miareno (DDP)

IIponaBauybT € OTTOBOPEH 3a TPAHCIIOPTUPAHETO M JOCTABSHETO HA MPOIAYKTUTE IO KPaHOTO
MECTOHa3HaueHHEe, KaKTO M Ja ObJaT OCBOOOAEHU 3a BHOC C BCHYKU TNPHIOKUMH TaKCH U
I1aTeHu MuTa. [IpexBbpissHETO Ha pHUcKa OT MPOJAaBay Ha KylyBay CTaBa, KOTaTO MPOIYKTHUTE

ca MPeOCTaBeHU Ha KyITyBaya, TOTOBH 33 Pa3TOBAPBAHE OT MPHUCTHUTAIINS aBTOMOOHIL.
Free Alongside Ship/®panko nporesxeHue Ha kopada (FAS)

M3non3BaHeTo Ha TO3M MHKOTEPM CE€ OTpaHHMYaBa A0 MPOIAYKTH, TpaHCIOPTHpaHU 1o Boja. Ha
MPAaKTHKA, TOW TPsOBa /1a ce U3IMOJI3Ba 33 CUTYAIUH, IIPU KOUTO MPOAABAYbT HAMA MPSK JOCTBII
10 kopaba 3a ToBapeHe. IIponaBaubT 1OCTaBs HPOAYKTH, OCBOOOIEHM 3a H3HOC, 3a€IHO C
Kopaba [0 ONpeAEreHO NPUCTAHUINE M B TO3M MOMEHT IpPEXBBPJS PUCKA Ha KyIyBaya.

KynyBaubT € OTTOBOpEH 3a pa3TOBapBaHETO HA NPOAYKTUTE U BCUUKH JTOI'BJIHUTEIHU Pa3XOH.
Free On Board/ ®paunko 6opa (FOB)

M3non3BaHeTo Ha TOBa MPaBWJIO C€ OTPaHMYaBa A0 MPOJAYKTH, TPAHCHOPTHpaHM Mo Boja. Ha
IIPAKTHKA TO CE€ M3II0JI3BA 3@ CUTYallUH, IIPU KOUTO MPOJAaBAYbT MMa IPSAK AOCTHII 10 Kopada 3a
toBapeHe. [IpomgaBaybT nocTaBsi MPOMYKTH, OCBOOOJEHM 3a M3HOC, HaTOBApeHHM Ha Oopra Ha
Kopaba B mocoueHoTo npucranuiie. Cien KaTo NpoIyKTUTE ca HATOBAPEHU Ha Oopia, pUCKBT ce

NPEXBBPIIS HA KyITyBada, KOMTO € OTTOBOPEH 3a BCHYKH JIOMBIHUTEIHH Pa3XO/IH.
Cost and Freight/Croiinoct u naBio (CFR)

M3non3BaHeTo Ha TOBA MPABUJIO CE OTpaHMyYaBa A0 MPOAYKTH, TPAaHCIOPTHpaHU mo Boja. Ha

MPaKTHKa, TO TPsIOBa J]a ce M3IMOJI3Ba 3a CUTYallUH, IIPU KOUTO MPOJaBaYbT UMa MPSK JOCTHII 10
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Kopaba 3a ToBapeHe. [IpogaBaubT opranu3upa u IJaiia 3a Tpaicrnopta. Tod 1ocTaBst MPOAYKTH,
O0CBOOOJICHM 3a M3HOC, HATOBAapeHHW Ha Oopaa Ha kKopaba. Bwmpeku ToBa, MpexBBPISHETO Ha

pHCKa OT MPOjaBay Ha KyIlyBad CTaBa Cjie]] KaTo MPOIyKTUTE ca OWJIH Pa3TOBapECHU.
Cost Insurance and Freight/Croiinoct, 3acTpaxoBka u HaBjo (CIF)

N3non3BaHeTo Ha TO3M MHKOTEPM C€ OTpaHMyYaBa A0 MPOAYKTH, TPAHCIOPTUPaAHU MO Boaa. Tou
ce M3I0JI3BAa 3a CUTYaIlMH, IPU KOUTO MPOJaBaybT MUMa MPSK JOCTHI A0 Kopaba 3a TOBapeHe.
[IpomaBaubT opranusupa M IJam@ 3a TpaHcmopT. Toil mocTaBs MPOAYKTUTE, OCBOOOJICHH 3a
M3HOC U HAaTOBapeHM Ha Oopnaa Ha kopaba. [IpexBbpisHETO Ha pHCKa OT MPOAaBay Ha KylyBay
CTaBa clieJ] KaTo MPOAYKTUTE ca OWUiM HATOBapeHH Ha Oopha, T.e. Mpeau Ja ce HU3BBPIIU
[JIABHUAT NpeBo3. [IpogaBaybT ChIO OpraHu3upa M IJamia 3a 3aCTpaxoBKa Ha MPOAYKTHUTE 3a

MMpEeBO3 40 MOCOYCHOTO IMPUCTAHUIIIC.

3.7 JOKYMEHTAJIHU U3UCKBAHUSA 32 U3HOC

PaznuunuTe 1bprKaBU M3MCKBAT PA3IMYHU JTOKYMEHTH 32 BHOC Ha OMO XpaHUTEIHU IPOAYKTH. B
MOBEYETO CTPAHU TE3W JOKYMEHTH C€ OTHACAT 10 (DaKTypa, OMAKOBHUEH CHHUCHK, OPraHUYCH
cepTU(UKAT, JOKATO B HIKOM CTPAHH MOXKE Jla C€ M3UCKBAa M CepTU(UKAT 3a TPaH3aAKIIHA,
ceptuduKaT 3a TPOU3XOM, 3ApaBeH cepTudukar, durocaHutapeH ceprudukar u ap. Hsxown
CTpaHH CBHIIO ca TBHPJE CTPOTH 10 OTHOIICHHE HA HAYWHA HA CHCTABSIHE HA TE€3H JOKYMEHTH U
MOTaT ChIIO Ja IMOUCKAT JiCTaJIn3alusd W aTCCTUPAHC HA HAKOU JOKYMCHTH. CJ'IC,Z[Ba KpaTKoO
OGHCHGHHG Ha pas3IMYHUTC NOKYMCHTHU, KOHUTO 6PIX3. MOTIJIM Ja C€ U3UCKBAT OT HM3HOCHUTCIUTC

MPU U3HOC Ha TSAXHATa OMOIOTHYHA TIPOYKITUS:
JIuneHn3um 3a u3HocC

.HI/II_ICHSI/II/ITC 3a U3HOC CC H3JaBaT OT IIPABUTCIICTBA, 34 Ja pa3pCliaT M3HOCA Ha KOHKPCTHHU
MNPOAYKTHU B TOYHHU KOJIMYCCTBA AO OIMPCACIICHO MCCTOHA3HAYCHUC. To3u JAOKYMCHT MOXKC J1a CC

HU3HUCKBa 3a NPOAYKTH, KOUTO Ca KOHTPOJHUpPaHU U UMAT OIrpaHUYCHHUA 3a MMOCTaBAHC HA MAapKH.

Cepruduxar 3a anaans
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OOMKHOBEHO Ce M3HMCKBAa 3a CEMEHa, 3bPHEHHM XPaHW, XPAHUTEIHW MO00aBKH, IUIOJOBE H
3eeHYyny U GapManeBTHIHN NpoaykTH. [lapamerpute, Kouto TpsOBa 1a ObaT aHATM3UPAHU U
MIOCOYEHH B cepTu(UKaTa, MOTaT Aa ObJaT Pa3IUYHU 32 pa3IMYHUTE CTPAaHH, 3aTOBa € J00pe 1a

MMPOBCPUTC TC3U U3UCKBAHUA, ITIPCAN [a 3alIOYHCTC IMPOICCa IO MOJIYy4YaBaHC HAa TO3U JOKYMCHT.

Ceprudukar 3a 6e311aTHa npoaaxkoda

To3u TOKYMEHT CcyH KaTo YTBbpKIaBaHe, 4e MPOIYKTUTE Ce MPOoJaBaT WK Pa3NpOCTpaHIBAT
3aKOHHO Ha CBOOOJHUS Tmaszap, a HpoaaxOuTe ce ofo0psBaT OT peryJaTOPHUTE OpPraHu B
nbpkaBara mpousBoauTen. Ceptudukar 3a cBOOOMHA Tpojaxda Moke Jga ObJe HM3AANCH OT

3ApaBHU, 3EMCACIICKH WM THPIrOBCKU OpraHv, HO B HAKOH CTPaHW W OT TbPIrOBCKHU aCOMAIHH.

Ceprudukar 3a onmyuBaHe

[IpenocraBst OKa3aTENCTBO 32 OCBHUIECTBSIBAHE HA OMYIIBAaHE HAa M3HACSHUTE MPOAYKTHU. To3u
cepruukar OOMKHOBEHO C€ H3HMCKBa, 3a Ja C€ MOJIbpia paspelleHue 3a KapaHTHHA, aKo
TaKoBa MPABUIIO CHIIECTBYBA 3a OMPECICHN MPOAYKTH. BBIIpeku ToBa, KaTo ce uMa MpeaBul,
4ye ¢ymuranusta OOMKHOBEHO CE MPaBU ChC CHHTETHUYHU MECTUIUIH, MOJIy9aBaHETO Ha TaKbB

ceptuduKar 3a OMOJOTUIHU POTYKTH, MOKE J1a ObJie Tpo0JIeM 32 U3HOCHUTEIIUTE.

XaJjiaa ceprupukar

To3u AOKYMCHT TI'JlaCHh, Y€ XpaHaTa € IoJHa 3a KOHCymManus OT MIOCIHOJIMAHH. ToBa BKIIOYBA
YBCPECHUC, Y€ MPACHO HUJIK 3aMPa3C€HO MECO HJIM ITHYHU IMMPOAYKTHU Ca 3aKJIaHU B CbOTBCTCTBHEC C
HUCJIIAMCKOTO 3aKOHOOATEJICTBO. Crpiio Taka IMMOTBBPKIAAaBa JIUIICAaTa HA CBUHCKO ME€CO, aJIKOXOJ U

HSKOM JIPYTU CbCTaBKU B XPAHUTEIIHUTE IIPOYKTH.

Kamep ceprudpuxar

To3n mokyMeHT rinacu, ye XxpaHaTa € roJHa 3a KOHCyMalMs OT €BPeH, KOUTO UMAT PEIUIHO3Ha
JUETHYHA NpakTuka. ToBa BKJIIOYBA yBEpEHHE, Y€ XpaHATa CE€ MPOU3BEXKIA B CbOTBETCTBHUE C

TPAAUIUOHHUTEC KAllICPHU 3aKOHU.
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3apaBen ceprudgukar

ToBa e odurmaneH JOKyMEHT, U3JaJ€H OT KOMIIETCHTECH 37]paBeH OpraH, KOWTO MOTBBPIKIABa,
9e MPOJYKTUTE Ca MPUTOTBEHU B CHOTBETCTBHE C MEKIYHAPOJIHUTE CTaHIAPTH 3a 0€30MacHOCT

Ha XPAaHMUTE.

Berepunapen ceprudgukar

OdunmanHuAT JTOKYMEHT, M3[aJeH OT KOMIIETCHTEH BETEpUHApEH OpraH, 3a M3MpallaHe Ha
KMBH XUBOTHH W JKMBOTHHCKHM XPAHHUTEIHU NPOAYKTH (TpepabOTEeHH XpaHHW, NTHIM, MECO,

puba, MOPCKH JapoBe, MIICYHH NMPOIYKTH, SIMIIa U SHYHU TPOTYKTH).
Ceprudukar 3a cbCTaBKUTE

3a XPAaHUTCIIHU TPOAYKTU C CTHUKCTU, KOUTO Ca HCHOAXOAAIIU WM HCIBJIHU, MOXKC [da €
HGOGXOZ[I/IM CGpTI/Iq)I/IKaT 3a CbCTAaBKH. I/I31[a13a CC OT MNPOU3BOAUTCIIA W OaBa OIIMCAHUC Ha
npoayKTa, NpoOuCHT Ha CHCTAaBKUTC, XUMHUYCCKU CHCTAB, MI/IKpO6I/IOHOFI/I‘IHI/I XapaKTCPUCTHUKHU,

YKa3aHuA 3a CbXpPaHCHUC, CPOK HA 'OJHOCT M JiaTa Ha IIPOU3BOJACTBO.

HNucnexkuun npean eKcneJupane

Penuma nwppkaBu MMaT Criopa3zyMeHHUs ¢ MEXKIYHApOIHU WHCIEKIIMOHHU TPEATNPUSITHS, 32 Ja
MOTBHPAAT KOJWYECTBOTO, KAa4yeCTBOTO W IleHATa HAa BHECEHHWTE mpaTku. llenTa Ha Te3m
MPOBEPKU € J]a CE NMPOBEpPU Jlajy HAYHMCIICHATa IIeHa € CBbp3aHa C MCTUHCKATa CTOMHOCT Ha
MPOAYKTHTE, Ja Ce Cchpe MpojaxkbaTa Ha MPOAYKTH C HHUCKO KAayecTBO W Jia C€ CBEIE JI0

MHWHUMYM HU3IUIAITaHCTO Ha MUTA.

PurocaHuTapeH cepTUPUKAT

3a BCHUKH MPATKU C PACTEHUS U MPOAYKTH OT PACTUTEIICH MPOU3X0JI, KOUTO HE ca MpepaboTeHH,
0OMKHOBEHO ce M3UCKBa (utocanutapeH ceprudukar. CepTudukaTsT TpsiOBa Aa yIOCTOBEPSIBA,

4e MPOAYKTHT € CBOOOCH OT ONPEICICHN OOJIECTH, CBBP3aHU ChC CEIICKOTO CTOITAHCTRBO.
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PanunanuoHeH ceprudukar

Hsxon nbpkaBuM Morar Aa M3MCKBAT TO3M CEPTU(UKAT 3a BHOC Ha PACTEHMS] U JKUBOTHHU.
Cepru¢ukaTbT OOMKHOBEHO C€ U3UCKBA OT MPOU3BOAMUTENN B CTPAHU, KBJETO CHIIECTBYBA PUCK
OT 3aMbpcsiBaHe OT paauanusa. OCBEH TOBa 3a MPOIYKTH, KOUTO ca NMOAATIMBU Ha HATPYIIBAHE HA
pajualoOHHM 4YacTULM, Hamp. TI'bOM, TO3M JOKYMEHT OOMKHOBEHO C€ H3UCKBAa KaTo

MOTBBPKACHUC, Y€ HC CHIICCTBYBA 3aMbPCABAHE C PAAMOAKTUBHOCT.

3.8 HacTHM THPrOBCKHM MapPKHU

[IponykTH ¢ YacTeH eTHUKET ca MPOIYKTH, MPOU3BEIEHU OT enHa (upma M IpejiaraHd Moj
Mapkata Ha Jpyra KoMmmanus. Hackopo 4acTHOTO €THMKETHpaHe ce MpEeBbpHAa B CBETOBEH
(eHoOMeH ¢ HapacTBall Ha3apeH U1 Ha YaCTHUTE €TUKETUPAHU NMPOAYKTU. TakuBa MPOIYKTH
YecTO ca MO3WLHUOHUPAHU KaTO PEHTAOWIHH aITEPHATUBU Ha YCTAHOBEHUTE MAapKH, BHIIPEKU e
HAIMoCJIeIbK BCE MOBEYE M MOBEYE MAPKHU CE€ MO3MIIMOHUPAT KaTo "MbPBOKIACHU" MapKH, 3a Ja
Ce KOHKYpUPAaT CBhC ChHIIECTBYBAIIUTE J00Ope YCTaHOBEHW Mapku. KommaHuurte, KOHUTO
AOMUHHUPAT B OMNPCACIICHU IMa3sapHU CCTMCHTHU, ChIIO U3IIOJI3BAT YaCTCH CTHUKCT, 3a Aa YBCJINYAT
MPOJIYKTOBOTO CH MOPT(OINO W/WIK Aa yBeIudar ma3apHUs CU JsUT B ONPEEICHU IPOAYKTOBU
CerMEHTH, HO ChHI0 TaKa Jla AOMpPHHECAT 3a JOATHOCTTA Ha KIMEHTUTE CH, Pa3No3HaBAaHETO Ha
MapkKaTa M Ja NPEeAOoCTaBAT AITEPHATHUBHU MapKU Ha MPOAYKTH Ha IEJIEBU MOTPEOUTENICKU
cerMeHTu. Te ChbIIO TaKa MOraT Aa HM310J3BaT MPOAYKTH C YaCTCH CTUKCT 3a Ha IoJIiydaT Io-
I00Bp KOHTPOJ BBPXY IIEHOOOpa3yBaHETO Ha TMPOAYKTOBHS TMa3ap W MapKETUHTOBa
HE3aBHCHUMOCT, J1a ONTUMH3UpPAT Pa3XOJUTe 3a paslpocTpaHeHHe upe3 Jo0aBsHE Ha 00eM HIn

yBeJIMYaBaHe Ha revyanOuTe upe3 yBelndyaBaHe Ha MMa3apHus Jsil.

TeproBuure Ha ApeOHO ca MPOMEHHWIM MOJeNa Ha YacTeH eTUKET, 3a Ja WUIACHTH(PUIUpPAT
MapkaTa Ha MPOAYKTa ¢ MarasuHH 3a ThProBHs Ha IpeOHO - MO, MPU3HAT KaTo "MapKaTta Ha
MarasuHa'". ToBa € MHOTO MO-M3TOJIHO OT Mara3uHUTE, MPOJABAIIM BE€YE YCTAHOBEHU MAapKH.
TovproBunrte Ha ApeOHO, MPOJABAYUTE U JOPH MPOU3BOIUTENINTE U3MOI3BAT MPOJYKTH C YaCTEH
CTHUKCT, TBU KaTo Ch31aBaHCTO Ha CO6CTBGHI/I IMPOU3BOACTBCHU JIMHUU WX CHOPDHIKCHUA 3a TC3U
NPOAYKTH OM M3UCKBAIO 3HAYUTETHH WHBECTHLMH B O0OpYy/ABaHE, YOBEUIKM PECypcH U

¢unancu. TeproBuuTe Ha APEeOHO C YACTHH E€THKETH MOTAT Jia MOA0O0pSAT COOCTBEHUTE CH
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MEepCIeKTUBU 3a MmpojaxOu. Te moraT aa u3rpagsT CTOMHOCT W MpHU3HAHHE OT CTpaHa Ha
KiueHTuTe. Te3um MpOAyKTH MO3BOJISIBAT HA THProBIUTE Ha JpeOHO Ja AudepeHuupar
MPOAYKTUTE CU OT MPOJIYKTUTE HAa KOHKypeHTHTe. Te ca HauyuH 3a MHOTO MPOU3BOAMUTENU Ja
HaBJIA3aT Ha 4uyXau nazapu. [lo To3u HauUMH € KU3HEHOBAXKHO MPOJYKTUTE Ja OTroBapsT Ha
BCUYKH CHOTBETHU CTaHAAPTH 3a KauecTBO. Korato um Oblie mpeiokKeHo Ja ce MPOU3BEkKAAT
oA JaZieH eTHKET, NpPOU3BOAMTEINTE TpsOBa B KpailHa CcMeTKa Ja pemar Jaid ca
3aMHTEPECOBAHM Jla YCTAHOBAT CBOsITAa Mapka Ha Maszapa, Jald TEXHUTE MPOAYKTH IIE Ce
npejsiaraT MoJ MapkaTa Ha HSKOW Jpyr WM He. AKO HE Ce MHTEepecyBar, MPOU3BOIAUTEIINTE
MoOraT Jia pemaT Ja IpOou3BeXIaT MPOAYKTH C YacTE€H E€TUKET, Thil KaTro Te Iie 100aBsAT o0eM
KbM IMPOU3BOJICTBOTO U MPOJaXOUTE, 1€ MOCTUTHAT JOMBJIHUTEIIHA HKOHOMHUSI 10 OTHOLICHHE
Ha KOJMYECTBOTO Ha MPOMYKIUATA WIM TOpaJAd HAIUYMETO Ha CBOOOJHHM 3amacu WIH

IMPOU3BOJACTBCHU MOIITHOCTH.

[Ipe3 mocnennuTe roavHu uMa (UPMHU, KOUTO C€ CIEUMATU3UpPAT B IPOU3BOJCTBOTO HU
OMaKOBAHETO IO MOpPBHYKA HA MAJKU CEpUHU MOJ YaCTHU E€THKETH, JOPU U CIOpEI PELeNTH,
MPEIOCTaBeHH OT KJIIMEHTUTE. BMecTo na mHBecTHpaTr B COOCTBEHHM MapKW, T€3U KOMITAHHUU CE
OMMUTBAT J]a YCTAHOBST JABITOCPOYHO CHTPYAHUUYECTBO C THPTOBIUTE HA JPEOHO U THPTOBIUTE

Ha pa3IMYHH Ma3apH.

3.9 YnpaBJ/ieHHe HA MEKIYHAPOJIHU MPOIAKOH

[TponaxOuTe HE ca MPUKIIOYEHH, CIIE]] KaTO Ce HaMepH KyIlyBad, a MPOAYKTUTE Ce JI0CTaBAT. B
JEUCTBUTEITHOCT TOBA € 0OpaTHOTO, MOKE€ Ja ObJe MHOIO MO-TPYJHO Jla c€ 3ama3d KylyBad,
OTKOJIKOTO J1a C€ HAMEPH €UH. 3a 1a CE ONTUMU3UPAT ThbPrOBCKATE OTHOUICHMS C KYIIyBaunTe,
MPOU3BOAUTENNTE TpsOBa Ja cCha3BaT HIKOM OCHOBHU IpaBuia. JloOpUTe NpakTHUKU B

YIIPaBJICHUETO Ha THPTOBCKUTE OTHOIICHHUS C KYIIyBayHTe TPsAOBa J1a BKIIOUBAT CIEIHOTO:

- Bunarm otroBapsiiTe Ha BCHYKH WUMEWJIN OT ThPrOBCKHUTE MApTHHOPH HE3a0aBHO, aKo €
BB3MOXKHO HE MO-KbCHO OT 24 yaca. J[opu ako B JaJlecH MOMEHT HE € BBb3MOXKHO Jia Ce
Jajie OTTOBOP Ha KOHKPETEH BBIIPOC, TOTBBPAETE U HH(MOPMHUPAITE, Y€ CKOPO IIE TaeTe
OTTOBOD.

- OTFOBOpeTe Ha BCUYKHU BBIIPOCH Bb3MOXKHO Hal-TOYHO U I'BJIHO.
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- 3agaBaiiTe BBOPOCH, aKO HMaTe HAKAaKBU CbMHEHHUS OTHOCHO MW3UCKBAaHUATA U
ouakBaHusTa. [lo-mobpe na 3amazere MHOTO BBIIPOCH, OTKOJIKOTO Jla MPaBUTE MHOTO
IPELIKHU MPU JOCTABKUTE.

- M3zscHere BB3MOKHOCTUTE U OTPAHUUYECHUSITA 33 MPOU3BOJICTBO U JOCTABKA. AKO HE €
BB3MOXKHO Jla OTroBapsTe Ha OMNpeaesieHO ThpceHe, mHbopmupaiite ru! KymyBaunte
YeCTO 3aMEHST JI0CTaBUUIIM, KOUTO HE OTTOBAPSAT Ha TEXHUTE OOCIIaHUs.

- V3mbiHeTe BCUYKH MOAPOOHOCTH MO CIIOPa3yMEHHUSITA.

- He3zabaBHo mHpoOpMHpaiiTe KymyBauuTe 3a NMpoOJIeMU C JIOCTABKUTE, 3a Ja MOTaT Ja
IUTAaHUpAT KOPeKTUBHU AeiicTBus. KynmyBauuTe npenmnouurtar na 0baaT MHQOPMHUpPAHU 3a
YCII0)KHEHUATA, BMECTO Jla pa30epar ToBa B JIeHS Ha JI0CTaBKaTa.

- Tlorppcere oOpaTHa BpbB3Ka OT KyIyBadya 3a YAOBIETBOPEHUETO OT HAIMPABCHHUTE
JOCTaBKH, KaTo TOMUTATE JIaIi UMa Hellla, KOUTO OMXa MOTJIH JIa C€ MOA00PIT.

- TlopobpxkaiiTe akTyanu3upaH CHUCHK Ha KYNMyBAauWTE W M3MPAIIANTE UMEIIH, 3a Ja TU
nH(popMHUpaTe 3a CreluaaIHu ChbOUTHS U HOBH MPOTYKTH.

- bpaere B Kpak ¢ TEHACHIIMUTE HA HOBOBB3HUKBAIIMTE Ma3apy U MPOSIBSIBATE I'bBKABOCT,
3a Ja OmMMTaTe HOBM HEIa W Jla THhPCHUTEC HAUYMHU 3a J0O0aBsSHE HA CTOWHOCT KBbM
MIPOJYKTHUTE.

- Bwp3non3BaiiTe ce OT MHTEPHET MAapKETUHIAa M H3MOJ3BaUTE BCAKAa BB3MOXKHOCT J1a
pekiIamMupare, HUKOra He OWBa J1a ce Mpuema, 4e MOTPEOUTENUTE MPOCTO 3HAAT, Ue

IIPOJYKTUTE Ca TaM.

4. CIIUCBK HA THPI'OBCKHU U3JIOKEHUSA
HA OPTAHUYHHA ITPOAYKTHU

[IpennpusTUsaTa, KOUTO CE€ UHTEPECYBAT OT y4acTue B OMO MaHAWPH, U3JI0KEHUS MIIM ChOUTHS,
KaTo IOCETUTEIN WIM KaTO WM3JI0KHUTEIU, MOraT Ja pasriielar CIEAHUSA CIUCBK C ThPrOBCKH
U3JI0KEHUs Ha OMO MPOIYKTH M Ja C€ OPUEHTUPAT B 3aBUCHMOCT OT HAJIMYHOTO UM BpEME U

LCJICBUS PCTUOH.
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Hme Ha N310XEHUETO [Muknuanoct MecTtomnonoxxenue ITepuon

NATURAL & ORGANIC | Bemgabxk Jlongon  (OGenuMHEHOTO | anpui

PRODUCTS EUROPE TOJTUTITHO KPaJICTBO)

BIO & CO BESANCON BEIHBK besancon (®panius) anpu
TOJIUIITHO

INTERNATIONAL GREEN | Begubx Iexun (Kurait) anpui

FOOD & ORGANIC FOOD | roaumiHo

EXHIBITION

IN SHAPE BEHBXK Beiipyr (JInbus) anpuiI
TOJIUIITHO

EXPOECOSALUD BEIHBK bapcesnona (Mcmanus) anpuI
TOJIUIITHO

RESPIRE LA VIE - LE MANS | Benabx JIbo Man (Ppanius) anpui
TOJIUIITHO

SALON BIO & CO METZ BEIHBK Men (Ppanius) anpu
TOJIUIITHO

ECOLOGY IZMIR BEHBXK Wzmup (Typums) anpu
TOJIUIITHO

BIOCULTURA BARCELONA | BeaubX bapcenona (Mcmanus) Mai
TOJIUIITHO

BIO & CO STRASBOURG JBa nbTH | CTpacOypr (Ppanius) Mai
TOJIUIITHO

HFE JAPAN BEJTHBXK Tokuo (SInonus) Mait
TOJIUIITHO
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http://www.eventseye.com/fairs/f-natural-organic-products-europe-4356-1.html
http://www.eventseye.com/fairs/f-natural-organic-products-europe-4356-1.html
http://www.eventseye.com/fairs/f-bio-co-besancon-11975-1.html
http://www.eventseye.com/fairs/f-china-international-green-food-organic-food-exhibition-beijing-13423-1.html
http://www.eventseye.com/fairs/f-china-international-green-food-organic-food-exhibition-beijing-13423-1.html
http://www.eventseye.com/fairs/f-china-international-green-food-organic-food-exhibition-beijing-13423-1.html
http://www.eventseye.com/fairs/f-in-shape-14157-1.html
http://www.eventseye.com/fairs/f-expoecosalud-916-1.html
http://www.eventseye.com/fairs/f-respire-la-vie-le-mans-20225-1.html
http://www.eventseye.com/fairs/f-salon-bio-co-metz-19981-1.html
http://www.eventseye.com/fairs/f-ekoloji-izmir-ecology-izmir-14547-1.html
http://www.eventseye.com/fairs/f-biocultura-barcelona-14954-1.html
http://www.eventseye.com/fairs/f-bio-co-strasbourg-12285-1.html
http://www.eventseye.com/fairs/f-hfe-japan-18136-1.html

BIOFACH CHINA BEIHBK [Manxaii (Kurait) Mai
TOJIUIITHO

SALON VOTRE NATURE BEJTHBXK Jlvon (Dpaniwms) IOHU
TOJIUIITHO

VOTRE NATURE LYON JBa ubtH | JInon (dpanmms) IOHU
TOJIUIITHO

NATURALLY GOOD BEJTHBK Cunnu (ABcTpasus) IOHU
TOJIUIITHO

BIOFACH AMERICA LATINA | Begabx Cao [Maono (bpazuwst) IOHU
TOJIUIITHO

NATURALLY PARIS BEIHBK [Mapmx (Opanmms) IOHU
TOJIUIITHO

NUTREVENT BenHbk Ha 2 | Jlun (Dpannus) OHU
TOJMHU

BIONAZUR BEIHBK Huma (®panims) IOHU
TOJIUIITHO

CINHOE BEHBXK I'yanmxoy (Kurait) IOHU
TOJIUIITHO

HEALTHPLEX & | BeaHbK [Manxaii (Kurait) IOHU

NUTRACEUTICAL CHINA TOJIUIITHO

IOF CHINA JBa nbth | [lexkun (Kurait) 1071
TOJIUIITHO

BIOFACH JAPAN BEJTHBXK Moxoxama (SImonns) aBT'yCT
TOJIUIITHO
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http://www.eventseye.com/fairs/f-biofach-china-9944-1.html
http://www.eventseye.com/fairs/f-salon-votre-nature-22699-1.html
http://www.eventseye.com/fairs/f-votre-nature-lyon-10989-1.html
http://www.eventseye.com/fairs/f-naturally-good-21455-1.html
http://www.eventseye.com/fairs/f-biofach-america-latina-9945-1.html
http://www.eventseye.com/fairs/f-naturally-paris-18042-1.html
http://www.eventseye.com/fairs/f-nutrevent-22448-1.html
http://www.eventseye.com/fairs/f-bionazur-297-1.html
http://www.eventseye.com/fairs/f-cinhoe-19342-1.html
http://www.eventseye.com/fairs/f-healthplex-nutraceutical-china-16753-1.html
http://www.eventseye.com/fairs/f-healthplex-nutraceutical-china-16753-1.html
http://www.eventseye.com/fairs/f-iof-china-22975-1.html
http://www.eventseye.com/fairs/f-biofach-japan-9943-1.html

ORGANIC EXPO HsIMA Moxoxama (SImomns) aBIyCT
nHpopManus

INTERNATIONAL GREEN | Begubx [lanxa#t (Kurait) CENTEeMBp

FOOD & ORGANIC FOOD | roaumiHo u

EXHIBITION

NATURAL AND ORGANIC | Begubx XoHKOHT (XOHKOHT) CENTEeMBp

PRODUCTS ASIA TOJIUIITHO u

OEKO-FOIRE BEITHBK JIrokcemOypr (JIrokcemOy | cenreMBp
TOJMIITHO pr) u

SANA BEJTHBXK Bononst (Mramwst) CENTEeMBp
TOJIUIITHO u

BIOCULTURA BILBAO BEJAHBXK Ha bunbao (Mcnanws) CENTEMBP
TOJMHU u

NATURAL PRODUCTS EXPO | Begubx bantumop (CAILL) CenTeMBp

EAST TOUIIIHO u

BIOSTYL BEIHBK [Tpara (Yexwus) CEITEMBP
TOJIUIITHO u

BIOFACH AMERICA BEIHBK Bantumop (CAILL) CEITEMBP
TOJIUIITHO u

BIOCULTURA VALENCIA BEHBXK Ha Banencus (Mcnanwst) OKTOMBpH
TOJMHU

BIOSUD BEIHBK Ayrcoypr (I'epmanmust) OKTOMBPH
TOJIUIITHO

BIOFACH INDIA BEJIHBK Hounpma (Muamus) HOEMBpU
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http://www.eventseye.com/fairs/f-organic-expo-23467-1.html
http://www.eventseye.com/fairs/f-natural-and-organic-products-asia-20096-1.html
http://www.eventseye.com/fairs/f-natural-and-organic-products-asia-20096-1.html
http://www.eventseye.com/fairs/f-oeko-foire-796-1.html
http://www.eventseye.com/fairs/f-sana-8250-1.html
http://www.eventseye.com/fairs/f-biocultura-bilbao-17911-1.html
http://www.eventseye.com/fairs/f-natural-products-expo-east-10699-1.html
http://www.eventseye.com/fairs/f-natural-products-expo-east-10699-1.html
http://www.eventseye.com/fairs/f-biostyl-11680-1.html
http://www.eventseye.com/fairs/f-biofach-america-6632-1.html
http://www.eventseye.com/fairs/f-biocultura-valencia-14956-1.html
http://www.eventseye.com/fairs/f-biosud-14940-1.html
http://www.eventseye.com/fairs/f-biofach-india-19409-1.html

TOAUIITHO

BIOLIFE BEJTHBK Bomnzano (Mramus) HOEMBpU
TOIMIIHO

SALON DU BIEN-ETRE, BIO | Beaubx Bopao (Ppanmus) HOEMBPH

& THERAPIES - BORDEAUX | romumrso

NATURAL INGREDIENTS BeIHBK Ha 2 | @pankdypr (['epmanmus) HOEMBpPH
TOJMHU

NATURELLIA BEITHBK Jla Pomi-crop- | HoemBpHu
TOJIMIITHO ®opon (Dpanuus)

MILLESIME BIO BEHBXK Mounenue (Dpanuus) SHyapH
TOJIUIITHO

NATURA BEIHBK Hant (®panims) beBpyapu
TOJIMIIHO

LOHAS EXPO BEHBXK XoHKOHT (XOHKOHT) beBpyapu
TOJIUIITHO

BIOFACH BEHBXK Hiopu6epr (I'epmanus) beBpyapu
TOMIIHO

BIOCULTURA SEVILLA BEIHBK Ceuist (Mcmanus) MapT
TOJIUIITHO

VIVRE NATURE TOULOUSE | Benubx Tyny3za (®Ppanums) MapT
TOJIMIIHO
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http://www.eventseye.com/fairs/f-biolife-8409-1.html
http://www.eventseye.com/fairs/f-salon-du-bien-etre-bio-therapies-bordeaux-21776-1.html
http://www.eventseye.com/fairs/f-salon-du-bien-etre-bio-therapies-bordeaux-21776-1.html
http://www.eventseye.com/fairs/f-natural-ingredients-9721-1.html
http://www.eventseye.com/fairs/f-naturellia-9988-1.html
http://www.eventseye.com/fairs/f-millesime-bio-22718-1.html
http://www.eventseye.com/fairs/f-natura-11893-1.html
http://www.eventseye.com/fairs/f-lohas-expo-21264-1.html
http://www.eventseye.com/fairs/f-biofach-295-1.html
http://www.eventseye.com/fairs/f-biocultura-sevilla-22862-1.html
http://www.eventseye.com/fairs/f-vivre-nature-toulouse-22700-1.html

5. BA’KHA U3TOYHHUIIN HA
NHPOPMAIINA 3A BUSHECA

W3roununure Ha uHpOpMaLMsi U BHIOBETe MH(MOpPMAIMs, KOUTO OMOJOTHUYHUTE 3EMENEICKH
MIPOU3BOJUTENM MOraT [a H3I0JI3BaT B €KEIHEBHUTE CU JEHHOCTH, OT €IHAa CTpaHa, ca

M3KITIOYUTETHO pa3HOOOpa3HU U OT Apyra CTpaHa ca OTHOCHTEITHO JIECHH 3a JIOCTHII.

N B nBere cTpaHW CHINECTBYBAT pEIWIlA OpPraHU3AIMH, KOWUTO TMPEJOCTABAT IOJE3HA
uH(pOpMaIKg U CHBETH 32 CTApTUPAHE U yIpaBJICHHE Ha OM3Heca, 0e3 Ja € HeoOXOoAMMO Ja ce

r1ama 3a Ta3u uHpopMaIusi.

[ToBedero OT Te3u OopraHu3alyu ca 00eIUHEHU B CBOM MPO(ECHOHATHU ChIO3U KaTO ThPTOBCKU
KaMmapH, OM3HEC M MHIYCTpPHAIHU KaMapH, KI'bCTEPHU AacOIMallMM, areHLUHd 3a PETHOHAIHO

pa3BuTHE U OU3HEC LIEHTPOBE U JIp.

B pamkwuTe Ha 1eneBHsS pETHOH OT OBJrapcka CTpaHa MMa ThPrOBCKH Kamapu B biaroeBrpaj
(http://www.cci-bl.org/) u Krocrenaun (http://www.cci-kn.org/), 6usuec kamapu B KrocTenaun u
bnaroesrpan  (http://www.bia-bg.com/region/view/118/),  busznec  uHbOpMAIMOHEH H
KoHCynTaHTCKH 1eHThp B Canmancku (http://www.bicc-sandanski.org/), busnec unky6arop B
I'one Jlemues (http://www.bi-gd.org/site/), MecTHa areHIusi 3a HKOHOMHYECKO DPa3BHTHE -
Pasnor (http://www.leda-bg.org/). Bcuuku Te3n opraHu3allii OCHUTYpSBAT peauiia YCIyTd 3a
NOJIIOMaraHe Ha CTapTUpPAaHETO Ha OW3Heca, YIpaBIEHHETO Ha Ou3Heca, THPCEHETO Ha
M3TOYHUIIM Ha (UHAHCUpPaHEe, KaHIUIATCTBAHETO 3a ()MHAHCHUpaHE, Pa3BUTHETO Ha OW3HeEC
ChTPYIHHYECTBOTO, TO3UIIMOHUPAHETO HA MEXIyHapomHUTe ma3apu W T.H. Cnenupuyuxa
uHpOpMAIHs ¥ KOHKPETHO MCKaHe 3a WHPOPMAIMsS U KOHCYJITAllMU MOraT jJa ObJaT HaMepPeHU

Ha IMPUITOKCHUTC caliToBE Ha BCIKa opraHusanus.
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Jpyr u3TouHWK Ha WHGOpMAIUS W TOJKperna 3a Ou3Heca B OBJTapckaTa 4acT Ha IEJIeBUSA
peruoH e M3mbiaHHUTENHATa areHIMs 3a HachpYaBaHE HA MAJIKHTE W CPEIHUTE TPEANPHITHS B

Codus (https://www.sme.government.bg/).

[lenuTe U IpUOPUTETUTE HA ar€HLIMATA Ca:

e [Ilogkpena Ha MaJiku U cpeaHU npeanpuaTus B bbarapus;

* HacwpuaBane Ha cemeeH OusHec B brarapus;

* HacppuaBane Ha mnpeanpueMadecKus IyX Cpel MIAJIUTe XOpa U CTYIEHTHUTE -
noo0psiBaHe Ha Ka4yeCTBOTO Ha MPO(ECHOHAIHUTE YYWIMINA U TpUjaraHe Ha MUJIOTHU
MIPOEKTH 3a BbBEXKIAHETO Ha JIBOITHATA CUCTEMA;

* VYBenuyaBaHe Ha MHBecTUIMHTE B Obarapckute MCII;

o CTI/IMYJII/IpaHe Ha MHOBAIIMUTEC U HOBUTC TCXHOJIOTUHU B 6H3Heca;

* HacwpuaBane Ha nudpoBara UKOHOMHUKA B bbiarapus - pa3paboTBaHe W BHEOpSBaHE HA
WHOBAaTHUBHU MHTEpHET IaThopMu U COPTyepHH peUIeHUs, MPSKO CBBP3aHU C
MIPOU3BOJICTBOTO M MAPKETHUHIa HA TPOU3BOJICTBOTO;

* DBbBexIaHe Ha CNEKTPOHHHM YCIYrd 3a OM3Heca Ha IEHTPATHO M MECTHO HHBO 4pe3
HachpyaBaHE Ha BbBEXKIAHETO HA €IEKTPOHHO MPABUTEIICTBO;

e TJlogoOpsiBaHe Ha CBHTPYAHUYECTBOTO C HAIMOHAIHM, MECTHH, YYXKIECTpAaHHU U
MEXIYHApOJAHHU MPABUTEICTBEHU U HEMPABUTEJICTBEHU OpPraHM3alMH, OCHIIECTBSIBALIN
JENHOCTH 3a Pa3BUTHE U HACHhPYABAHE HA MAJIKUTE U CPEIHU NIPEAIIPUATHUS;

* [lomoOpsiBaHe Ha EKCHOPTHATa TMO3MLMUS HAa MAJKUTE M CPEIHUTE MPEeINpUATUS U
HachpyaBaHe Ha MEXAYHAPOIHOTO ChTPYAHHUUECTBO MEXKIY MPEANPUATHATA,;

e Ilonkpena 3a MCII B pernoHu ¢ HUCKa 3a€TOCT U HUCKA KOHIIEHTPALUS HA MPEANPUSITUS
B CCKTOPUTC HA BUCOKOTCXHOJOTMYHO W CPCAHOTCXHOJIOTMYHO IIPOU3BOACTBO U

HWHTCH3UBHU YCJIYTHU.

Ot gpyrata cTpaHa Ha TpaHullaTa, B paMKuTe Ha MKoHOomMuyeckata kamapa Ha MakenoHus
(http://www.mchamber.org.mk) Bamsar 5 peruoHamHu oduca B IEIEBUS  PETHOH:

bepogo http://www.hotelmanastir.com.mk/;

Kouann http://www.evropa92.com.mk/;
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IeBrens http://www.shimov.com.mk/;

Crpymuna http://www.shimov.com.mk/;

[ monika@mchamber.mk.

Cpi03 Ha mkoHoMuueckute Kamapu (http://www.chamber.mk/) - pasmomara ¢ mentpose 3a

OM3HEC YCIIYTH U MPeaNprUeMadyecTBO U HHOBAIUH.

B Ckomme wma HIKOIKO OH3HEC WMHKybaropa W  IIEHTPOBE, KaTo  HampuMmep:
CEED Makenonus (http://ceed-macedonia.org/) cec cBos mentsp (https://ceedhub.mk/)
eutrsp 3a commanau uHoBarmu (http://socialinnovation.mk/) u ®onganus “Yes” - OusHec

uHKybaTop (WWW.Yes.org.mk).

Ot okromBpu 2017 r., karo ceBMecTeH npoekT Ha CEED Makenonus u Brasster Startup
Academy, B Ctpymuiia 6¢ ch3ajeHa perMoHalHa MPeeKCeIbPElIrbH 00yUHTEIHa Mporpama.
(https://www.facebook.com/startupacademymk/)

AreHnusTa 3a pa3BUTHE Ha ceyickoTo cronanctBo (http://agencija.gov.mk/regionalcentars/) uma
HSIKOJIKO perMoHanHu LeHTbpa B FOronsrounus pernon (B Ctpymuua, Pagosum, Banannoso u
I'eBrenust), kakto u B U3tounus pernon (B Ium, [Tpobummun , JlemueBo, Bunnia, Kouanu u
beporo).

3a FOrowsTouyHusi peruoH paboTu akTUBHO LIeHTHPHT 3a pErHOHANHO pa3BUTHE HA

IOrousrounus mianos peruos (http://www.rdc.mk/southeastregion/index.php/mk/).

[TpaButencTBeHOTO OMOpO 3a pernonanno passutue (http://brr.gov.mk/mk/) ceiio orroBaps 3a
JIeWHOCTH,  BOJAEIIM  KbM  pa3BUTHE Ha  OW3Heca B IIEJIEBUTE  PETHOHHU.
Kakro MunucrepctBoto Ha wukoHomukara (http://www.economy.gov.mk/), Taka wu
MMHHCTEPCTBOTO ~ HAa  3€MEICIUETO,  TOPUTe W YIOPaBICHHETO  Ha  BOJIMTE

(http://www.mzsv.gov.mk/?q=node/20) umar peruoHanHu OoPHCH B IMO-TOJEMUTE TPaIOBE B

WN3touen U IOrousrouen IUIAHOB pEruoH Ha Maxkenonusi.
AreHIusATa 3a MOJAKpena Ha IpeAnprueMadecTBOTO (WWW.apprm.gov.mK) moakpernst Tpu MajiKu

6usHec nHKyOaropa B neneBute peruonu (B Ctpymuna, Hlun u leaueso).
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JIbpskaBHATa cTaTHCTHYecKa ciy:kOa Ha Maxkemonus (http://www.stat.gov.mk) uma obmacTHu

otaenu B [lun u Crpymuria.

Benuky ropenocouyeHr MHCTUTYLMHM U OpTaHM3alUU MPEAOCTaBIT WH(pOpMAlUS U YIECHSBAT
MOJIOMAaraHeTo Ha Pa3BUTUETO Ha OWM3HEca U CEJICKOTO CTOMAHCTBO B IIEJICBUTE PErMOHH U T10-

001110 B 11s71aTa TEpUTOpHS HA MakeoHwMS.

OcobeHo moJie3Ha 3a JIBeTe CTPpaHU Ha IIeJIeBUs PEerHoH ¢ Mpekata Enterprise Europe Network,
KOSITO € Hai-rojsiMaTa HH(GOPMAIIMOHHO KOHCYJITaHTCKa MpEKa B IOIKpeNa Ha Ou3Heca,
cp3mazeHa ot Epormeiickata komwucus (http://een.ec.europa.eu/). Ileara ma Mpexara e na
MO/IITOMOTHE OusHeca u U3CJICIOBATEIICKUTE OpraHH3aIuH, na noz00pH
KOHKYPEHTOCIIOCOOHOCTTa MM M JOCTBIIa J0 EBPONEHCKUTE W CBETOBHHUTE IMa3aph, KaTo
MPEIOCTaBs MHTETPUPAHU YCIIYTH 32 OM3HEC ChTPYIHUYECTBO M MHOBauu. B Obarapckara gact
Ha I1IeJeBUs PErHoH HHGOpPMAIUATa W yCIyrUTe Morar Ja ObJaT JAOCTBIIHUA 4Ype3
http://www.een.bg/ u opranmuzanuute, paboremny B ObArapcKust KOHCOPIMYM. B MakemoHckara
YacT Ha IEeJIeBUS PETrMOH HMH(OpMalusATa W yCIyrUTe Morar jaa ObJaT JOCTBIIHH dYpe3

http://www.een.mk/ u opranu3zanuunTe, paboTeln 3a MaKeJ0OHCKaTa Mpexa.
[TopTdoaroTo ot yeiayru, mpeaocTaBsiHu oT Mpexara Enterprise Europe Network Bxirousa:
MopTtdonmoTo oT ycnyrute npeaoctaBsHn ot EEN mperkaTa BKAtoYBa:

busHec koonepupane
e [lIpenoctaBsHe Ha KOHTakTH OT OQepTHU OIOJETUHH 3a TBHPrOBCKO U
MIPOU3BOJICTBEHO, TEXHOJIOTHMYHO U MTPOEKTHO KOOTIEPUPAHE
e JlyOnukyBane Ha mnpoduia 3a ThPCEHE HA TAPTHHOPH 3a THPIOBCKO M
MIPOU3BOJICTBEHO, TEXHOJIOTHMYHO U MTPOEKTHO KOOTIEPUPAHE

e Vuyactue B B2B cn0uTHs, OM3HEC MUCUUT

DduHaHCUpaHe
® JIOCTBII 10 (PMHAHCUPAHE
e yuacrtue B Xopu3oHT 2020
e OICHKa HAa WHOBAaTHBHHS KallalUTET OT CcepTU(UIUpPAaH eKCIepT Ha

ImproveAcademy
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® CBJACHCTBHE 3a M3NBJIHEHUWE HAa NPOEKTH B paMkuTe Ha mporpama H2020

SMEINST - KAM ycnyru

Nudopmanus, KOHCYJITALMH H 00yYeHH S
e JlocTwn g0 puHAHCHpAHE
e XopuszoHt 2020
e busHec ogut
e TexXHOJIOrudeH OauT
e VYrmpaBiieHUE HA UHOBALUU
e OauT Ha THOBAaTUBHUA KamauuTeT Improve
e KAM ycnyru npu m3nbiaHenue Ha H2020 SMEINST npoexktu
e llnTenexkryanHa coOCTBEHOCT
e JlocThn 10 mazapu
e HopmaruBHa ypenda, cTanapTH3aIMsL, CePTUPUKAIIHS
e CE-mapkupane
e Pernmamenta REACH
e Emnepruiina edpextuBaoct 1 BEU
e FExonorus
e 31pase u OezomacHOCT mpu pabdora
e [lomoOpsiBaHe Ha YIIPaBICHCKUS KaMalUTET
e Koonepupane ¢ kibcTepu

e AOoHaMeHT 3a TeKyIIo HHGopMuUpaHe

buonornunute ¢epmepu morar ga HaMmepsAT Moje3Ha HHQopMalus B ClEUHUAIU3UPAHU

TCICBU3UU U CaﬁTOBC, pa60TemH B 00J1aCTTa HA CEJICKOTO CTOIAHCTBO.

B Dbearapus cnenmanusupaHa TeNeBHU3MS 3a  celcko crTomaHcTBo € "Arpo  TB"

(http://www.agrotv.bg/).

Haii-ronemust ¢opym B o0iacTra Ha CEICKOTO CTOMaHCTBO B bwarapus e fermer.bg

(https://www.fermer.ba/)
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Ot MmakeqoHCKa CTpaHa HAMa CleUUaIu3upaHd (GOpyMH M TEJIEBU3HMOHHU KaHAlM 3a CEJICKO

cromadcTBO. ChIlecTBYBaT 00aue TMOHE JBa JOOpE pa3BUTH CEJICKOCTOMAHCKH yeO moprana:

Agrar + (http://www.agrarplus.mk/) u Zelena berza (http://www.zelenaberza.com.mk/).

Caiitbr Ha wMpexara Ha SEEON 3a IOroumsrouna EBpona mnpemmara uHbopmanus 3a
OMOJIOTMYHOTO MPOM3BOACTBO, BKIIOYUTEIHO PECYPCEH IIEHTHP, B KOWTO Ca HAJIWYHU Pa3InIHU

Mmatepuanu ot peruona (http://www.seeon.mk).

"SWG" e noctosinHa paboTHa rpyra 3a pa3BUTHE Ha cesnckute pailonu B FOrousrouna EBpona u
€ MEeXIYHapoJHa MEXIYNpaBUTEICTBEHA OpraHU3alysl, CbhCTaBEHAa OT IPABUTEICTBEHU
WHCTHUTYLIMU, OTTOBApSIIM 33 PAa3BUTHETO HAa CEJICKUTE PAalOHM B CHOTBETHUTE CTPaHU H
teputopun. Ctpanuiiara 3a myonukanuu Ha SWG npemnara 6uOimMoTeka, ChabprKaiia MHOTO
JIOKIaAd 33  Pa3lM4YHM  aCleKTH  HAa  Pa3BUTHETO  HA  CEJICKUTE  palloHHU

(http://seerural.org/publications/)

6. IIOJIE3HU BPB3KH

https://georgiaorganics.org/for-farmers/;
http://www.growingformarket.com/#;

https://lenoir.ces.ncsu.edu/files/library/54/Direct%20marketing%20tools%20for%20farm%20bu
sinesses%200n%20the%20web%20NC.pdf;

http://articles.extension.org/pages/18376/direct-marketing-introduction-for-organic-farms;

http://www.smallfarm.org/main/for_new_farmers/new_farmer_q_and_a/how_do_i_market my

products/;

http://www.seattletimes.com/business/organic-valleys-marketing-strategy-puts-farm-visits-on-
the-table/;

https://extension.umd.edu/sites/default/files/_docs/programs/mdvegetables/Chap2-Marketing-
web-version.pdf;

http://www.buylocalfood.org/;
http://rodaleinstitute.org/learn/online-courses/;

http://www.oeffa.org/extension.php?sjt=wfp;
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http://www.csus.edu/indiv/d/dundons/orgnsoul.htm;

http://sherpablog.marketingsherpa.com/marketing/social-media-marketing-customers-help-
sell/?_ga=1.151293434.2122517506.1484947768;

https://colorado.doortodoororganics.com/shop/pantry/canned-foods-soups-broths;

http://articles.extension.org/pages/18381/direct-marketing-channels-strategy-for-organic-

products#internet;

http://lwww.foodandfarming.ca/social-media-training-workshop-for-direct-farm-marketing-
businesses/;

http://casfs.ucsc.edu/about/publications/Teaching-Direct-
Marketing/pdf%20downloads/Unit.5.pdf;

http://www.thepacker.com/fruit-vegetable-news/marketing-profiles/organic/Social-media-helps-
organic-growers-connect-with-consumers-205999831.html;

http://www.extension.umn.edu/rsdp/community-and-local-food/marketing-local-food/how-to-

market-your-products/;
http://rodaleinstitute.org/small-farm-social-media/;

http://users.jyu.fi/~yixzhang/Zhang_SocialEnterprisesinOrganicFarmingandTheirUsageofIT_A
MCIS_2016.pdf;

http://www.nofamass.org/articles/2013/10/marketing-strategies-vegetable-growers;
http://sweetwater-organic.org/;

https://www.researchgate.net/publication/281910867_Social Media_for_Organic_Products_Pro

motion.
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1. INTRODUCTION

Organic products are very much in demand in the market and the trend is increasing each
year. Consumers are becoming increasingly aware of the vast benefits of organics for their well-
being and for the sustainability of the environment. But, beside the growing market and
favourable consumer trends, organic producers face many challenges in making their production
businesses sustainable. Besides being experts in production, they need to have additional skills
in order to successfully market their produce. Most of the available support programs for
development of organic production are focusing on production, while very little is done for
development of producers marketing capacities. Thus, producers need to find a market for their
products on their own. The main market for organic products is still mostly located in the large
urban centres, and the rural organic producers need to reach a still small population of
consumers which is willing to buy organic products and possibly pay a price premium. However,
this consumer population often has high expectations from the organic products in terms of
quality and availability. In countries like Macedonia and Bulgaria connections between large
consumer centres in which organic consumption is usually concentrated and the organic
producers often located in remote rural areas is poorly developed. Thus, selling value added
products is often a serious problem for most small producers as they need to find suitable ways
to sell their products, despite existing limitations. Considering both the small quantities and the
inefficiency of distribution channels, it is easy to understand why more should be done in terms
of developing organic producers sales and marketing capacities. Therefore, this manual aims to
contribute to the increase of knowledge and skills of organic producers in terms of marketing

and selling their products with a special accent on modern marketing tools and export sales.
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2. MARKETING

One way of defining marketing is: discovering what potential consumers want, making them
interested and providing them with products at a profit. Marketing includes different aspects like
advertising, public relations, market research, media planning, supply management, sales
planning and consumer support. This aspects are aimed at attracting and retaining consumers by
provision and constant delivery of satisfactory products with better value than competitors so
they will keep purchasing the products.

Consumers are interested to buy products because of their features, price at which they are
offered, the place where it is being distributed and the way it is promoted to them. This is the so
called a marketing mix. The marketing mix is about “creating value” for the consumers and is

defining the strategic position of a product in the marketplace.

In advance of making any efforts in terms of marketing, organic businesses need to have a clear
understanding of what they want to accomplish with their marketing efforts. When knowing
what needs to be accomplished, it is considerably easier to find the right method and to take the
right steps needed to accomplish the goals. Therefore, making a simple marketing plan may
provide needed answers to organic businesses about choosing the best marketing option.
Developing a basic marketing plan requires at least some market research, which involves
gathering, studying, and consolidating market information. This is important in order to find out
consumers’ expectations, to identify strength and weaknesses of the competitors and anticipate
changes in the market that might affect the business.

Therefore, in order to have some guidance when developing their marketing plans, organic

businesses may try to reply the following questions:
Where to sell the products? Is there a reachable market for the products?

Is there a processing industry to which What sales channel to select and what are the

products can be offered? advantages?
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Is it possible to ensure continuous product

supply with sufficient quality and quality?

Can an efficient logistic be organized for
the targeted market?

What needs to be communicated to the

consumers?

How can consumers distinguish the

product?

Is the products appearance and

presentation of attractive for consumers?

Is the content of the promotional

information understandable?

Which are the product advantages?

Is there a specialized store or supermarket chain

within reach where | can sell my product?

How to reach the consumers?

How can my clients try my product?

With whom to cooperate in promoting organic

products?

Is there a public awareness about organic organic

products in the targeted market?

The channels used to reach consumers are evolving daily. In essence the online and offline are

two general channels in which businesses need to invest their limited resources in order to

achieve their goals. The key to success in marketing is the skill to select the best possible mix of

tools for accomplishing defined goals. Therefore, in order to be successful, businesses may need

to implement a combination of marketing tools both in the online and offline channels.

2.1 Online marketing tools

Today, consumers are increasingly relying on the Internet for information. It does not matter

how good a product is if no one knows about it. Organic businesses must think on how to

promote the product and bring new consumers. Internet marketing offers possibilities for

interaction with a large population of potential or existing consumers and is one of the most cost-
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effective marketing tools available. The internet is giving businesses around the clock global

presence.

Internet marketing offers a range of options for organic businesses. From paid advertising trough
content marketing, to social media in order to reach an increasing population of internet users.
Organic businesses have the choice of marketing tools to use individually or mix them in

different ways.

Website

Website is a cost-effective way to make products, production processes or the organic business
noticeable and to make available information on products and benefits from their use. Websites
can be the internet parallels of offline promotional material or catalogues and they can be a great
way to create a business identity. Even a business that only have very local consumers, such as
small organic farms may have benefits from a website and online marketing. Simple websites
frequently fulfil their aims quite effectively; however, it is imperative to update the content and
outlook of the website on a regular basis in order to keep it dynamic and informative. Websites

could contain diverse features and even enable consumers to make online purchases.

Search Engine Marketing

Search Engine Marketing (SEM), is online promotion trough using paid advertisements that
appear on search engines results pages. The advertisements may be in a variety of formats. Some
of them are small, just text-based advertisements alongside the search queries, while others, are
more visual, product or service connected advertisements that present instant graphical
information to users e.g. new products, price and promotion, store. SEM works in a way that
advertisers bid on keywords that internet users would use to find products or services they are
interested in. This gives the advertiser the opportunity to present products or services to

motivated customers which are already searching for these products.
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Search Engine Optimization

Search engines enable users to find information based on words, short phrases, or sentences.
Search engine optimization (SEO), is the practice of optimizing online content usually posted on
own websites, so that a search engines will display it as a top search result when certain
keywords are used. There are different automated tools which can be used to assist with the
optimization process. A Sitemap is a list of pages on a website that enables easy searching of
web content. Sitemaps are also tools that enable search engines to easy find webpages on
websites. Thus, having a sitemap will help search engines find webpages by matching keywords
used on the website to keywords searched by users. When using SEO many advertisers focus
only on Google as the biggest search engine. Nevertheless, other search engines like Bing and
Yahoo hold significant market share for search traffic and should be also included in the SEO

efforts.

Pay per click

Pay-per-click (PPC), also known as cost per click (CPC), is an internet advertising model. Pay-
per-click is used to direct traffic to websites, in which an advertiser pays a publisher when his
advertisement is clicked. Pay-per-click is usually associated with search engines (or other
websites with high traffic). With search engines, advertisers pay to publishers so their
information is shown first, when similar content is searched or when their advertisements (called
sponsored links or sponsored ads) are clicked. Social networks such as Facebook and Twitter
have also adopted pay-per-click as one of their advertising models.

Banner advertising

Banner advertising is an advertising model, which includes placement of visual electronic ads
called web banners on websites for a fee. Web banners work in the same way as traditional
advertisements posted in magazines or newspapers. They notifying consumers of products or
services and provide arguments that are expected to direct consumers in choosing and buying a
product. All search engines and most high traffic websites offer advertising space that is for sale.
Users can pay to have their advertisement posted in a fixed place on the search engine pages for

a certain time. Pop-up ads are also form of banner advertising where the add opens in a new
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browser window when the user by executing a certain function on the website triggers their

popping up.

E-mail marketing

Email marketing is a method of distributing promotional information through email. Emailing is
one of the most personalized ways in reaching audience and is a powerful marketing channel.
Email addresses of consumers may be collected over time or purchased. Blogs, websites or
social media pages can be used so customers can sign up to be a part of email lists. Producers
can send regularly scheduled newsletters or make mass mailing of offers to promote their
products.

The main problem is, consumers are constantly bombarded with spam E-mails. There is also an
abundance of webpages that offer registration or subscription for free and offer to send users free
newsletters. Therefore, a connection needs to be built with the audience before starting to send
emails. It is not recommended to “bombard” consumers with emails. It is good to make sure that
consumers are willing to read the content. This can be done by offering the possibility of a
freebie, displaying a piece the of content or the title in the subject, offer promotion or a deal

proposal that they can receive in exchange for reading the email.

Blog marketing

Blog marketing, is making promotion via posting comments, opinions or making announcements
in discussion forums. This can be done either by hosting own blog or by posting comments in
others blogs linked to a products or topics. A blog typically is managed by an individual or
small group and is written in an informal or conversational style. This may involve writing
articles related to products, business or lifestyle topic and have them published online. Blogs do
not have to be written blogs. Blogs can also be video blogs, podcast blogs or photo blogs, with
abundance of pictures and minimum text. They can be in a form of personal journals, and can
have a role of online business information platforms or promotion pages. Posts can then be
disseminated through the internet as article services permit re-publication. The use of such
informal writing style might be also a good way for organic businesses to provide updates to
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consumers while also building stronger relationships. Blog posts can contain pictures and text
that successfully communicate product news and production operations information. Pictures
can be used to present production operations and illustrate an image to consumers on how their
food is produced, something that is increasingly important to a growing number of consumers.
Recipes, local food news, and nice farm and products pictures add value to blog content, and
give people incentive to visit them more often. Blogs can be used to inform consumers about
harvests, products availability or selling places. Sometimes, it is confusing and seems difficult to
decide if businesses should use a blog or website. To simplify, blogs are websites which are free,
user-friendly, and enable easy and instant posting of information. There are several free and paid
online tools that enable users to create blogs. WordPress is the most used one, but there also
Blogger, Tumblr and many more available. Each of them offers something different, but in
essence all of them allow users to build individual blogging websites. So if finances are limited,
a blog will provide initial online presence while website might be created later on if there is a

need.

Podcast marketing

Podcast can be considered as internet radio that is not broadcasted live and can be listened
whenever the user wishes to listen on whatever topic the user is interested in. Podcast is usually
episodic or thematic series of digital audio or video files which a user can download and listen.
For instance this can be organic production audio files, similar to radio talk shows that are
recorded over a period of time. Most podcasts are also available for subscription, so that new
episodes are automatically downloaded to the user's computer or media player. Podcasts are
usually free of charge to listeners and can often be created at little or no cost. An enhanced
podcast can also display images synchronized with the audio. A podcast can also be in a form of
a serialized audiobook. This audiobooks can be about many different topics including organic
production. It is like a traditional book, which somebody reads and is recorded into episodes that
are distributed online over a period of time and in the end offered as a complete work for
download. A video podcast includes video clips. Web television series are frequently distributed
as video podcasts. Video podcasts are usually used for advertising, amateur filming, journalism,

or to work in synergy with traditional media when implementing marketing campaigns. Podcasts
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are usually used by businesses to advertise in a cost-effective way. This is done by presenting a
company, organization or a producer as relevant sector expert, by discussing different topics in

the distributed podcasts files.

Online press release

Online press releases are written or recorded communications targeting consumers for the
purpose of announcing something newsworthy, by placing it in the internet media. The internet
makes it possible for businesses large and small to write, create and share news online, simply
by writing and publishing their own press releases about own newsworthy content. The story in a
press release can be about a business, product, or even a person. Online press releases are
designed to generate online media attention and create visibility. They can be in a form of press
release, news release, media release, press statement or video release. A press release is usually
written in third person, and it seeks to demonstrate to an editor or reporter the newsworthiness of
the respective business, product particular, event or a person. This is done in hope that the

reporter or influencer will publish, share and distribute the provided story.

News letters

Nowadays a lot of organic businesses use email based newsletters for direct consumer
communication and information delivery. Email newsletters are used to update consumers about
products, production news, sales promotions, and sales locations, distribute new recipes or food
tips. Email newsletters are easy to share with others, so information can travel fast if the content
of the newsletter is interesting for consumers. More advanced organic businesses can also obtain
and use e-mail marketing software to distribute newsletters. This software allows tracking if e-
mails have been opened or forwarded by users, and also analyses which links provided in the
newsletter were mostly clicked. These analyses help can organic businesses in understanding
consumer interests and possibly adopt to new market trends. Additional benefit is that multiple
emails can be send without the danger of filters considering them as spam. Personal email
accounts do not permit users to send more than 50 emails at a time in order to prevent spam.
There are a number of email marketing software to choose from. Maybe the best known one that

also provides a possibility of free account is MailChimp. MailChimp is an easy to use email
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marketing service that offers newsletter templates designed to be used with social media tools.
MailChimp website provides instructions that users can use. “Getting Started with MailChimp”
instruction describes how to create an email list and helps users send out first newsletter. It also
provides feedback on most clicked links in the newsletter.

2.2 Social media marketing

Social Media are internet based websites and applications that integrate technology and social
interaction for sharing information in text, pictures, videos and audio. Over the last decade social
media has come to be an essential part of consumer’s lives and even buying choices of
consumers are increasingly influenced by social media. Social media marketing is the use of
social media platforms and websites to promote a product or service. While just few years ago,
business were thinking about being active in social media, nowadays it is hard to imagine a
marketing campaign without a social media component. Hence, social media has also become an
essential part of sales efforts if businesses are willing to have good consumers. Social media has
even changed the way people and businesses are perceived. Today, for businesses it is really
important to have an online presence, and this online presence is increasingly assessed as an
important factor for the overall image of the business. Social media has become an irreplaceable
source of information, for consumers and for businesses alike. Businesses go to social media to
check the digital presence of potential employees, check information on competitor brands,
products and investigate market trends. Consumers are using social media to check information
and make their buying choices about products to buy, restaurants to visit, brands to endorse and
many other things. It seems that everybody is now search for the digital presence on the internet
as a main source of information. Therefore, social media marketing has become a factor for
businesses success. Consumers will go online to check: if businesses update their social media
pages, the production aim and believe of a company, what other people are saying about a

product or a company and to find many other details important for them.

More and more organic businesses are taken by the trend, as there are also additional benefits of
social media. Businesses need to understand what consumers need in order to accommodate thus

needs. Thus, communicating with consumers is of very important and social media provides a

132



direct, personalized and targeted communication channel to consumers. Social Media can be
used as relatively inexpensive platform for implementing promotional campaigns. Therefore,
social media represents a cost efficient marketing opportunity, while also providing
opportunities for businesses to acquire better insights about customers’ preferences. Social
Media marketing is a process of getting consumers attention to products and business through
Social Media sites. But also, connecting and interacting with consumers, creating conversations
and relationships with them. By using social media organic businesses can tell their story to a
large number of people, increasing product or farm recognition and reputation, and thus securing
sales options. Each social media is different site has its own attributes for attracting users and

visitors. Therefore in continuation a brief of most known social media tools will be introduced.

2.2.1  Social media marketing tools

Social media has expanded over the years, today it includes a number of social networks each
with its own unique set of characteristics that provides unique possibilities to businesses for

implementing social media marketing.

Facebook

Facebook is a social network used by over 900 million people. Its main purpose is to
communicate with others via text, photos, audio and video files. Today, most of the businesses
use Facebook for product promotion and connecting with existing and potential consumers. By
Facebook businesses can interact personally with consumers and find out about their needs and
preferences. The interaction is made quick and easy, because of the smart phone and wireless
internet technologies accessible nowadays. Organic businesses can also benefit from using
Facebook in order to develop consumer databases and increase sales, spread information about

their production efforts and let consumers know about new products and programs.

Facebook posting should be done regularly, it is important to keep the content up to date, but not
too often. Updating once per day or less on Facebook is sufficient. The basic idea for businesses
using Facebook is to post interesting content in order to get more “likes”. When a Facebook user

“likes” a post or a page, their “likes” are displayed to their Facebook friends, giving a business
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or a product page the opportunity to be seen by more people. In order to achieve these organic
producers can upload a nice picture of the farm, a product or some farm activity. These visual
posts can help consumers understand the business and develop stronger connections. In order to
be liked and shared, posted content need to be interesting, fresh, engaging, current and

compelling.

Networking with other producers to develop, share similar content (gardening tips, farming info,
food news or information) and promote each other is usually great tactic to attract more

followers

If needed businesses can customize their Facebook page by using Facebook mark-up language
(FBML) and different specifically designed applications for Facebook. It is also possible to
create a store feature for Facebook by adding sales tabs where users can order products through
their Facebook pages.

Twitter

Twitter is a social media tool which can be used to send short messages (max 140 characters) to
a network of other users. Twitter is used by over 500 million people as an immediate user

friendly way to communicate. Twitter posts or Tweets are easy and quick to compose.

There are several types of tweets: Observations (What users think or feel), Media
recommendations (Articles, videos, or music), Events. (Links to local food or farming events),
Retweets. (Other people’s posts that might be found interesting by followers). Twitter is known
for its casual, conversational way of communication. It is possible to tweet to everyone
following an account or send a tweet only to selection of people. Tweets sent on Twitter are
viewed by users beyond own acquaintances, disseminating the sent product information to many

Tweeter users.

Businesses can use Twitter accounts to access a huge potential customer base and use an
opportunity to tell product or business story. An organic production businesses Twitter account
can be followed by people that want to get information about products or production process or
the role of a particular producer in the organic movement. Company accounts are usually used to
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provide information on news, events, and products. Thus, Twitter will be a useful tool to inform

people that there are accessible quality products at a certain place and price.

Personal accounts are usually used by the producer, family member or an employee involved in
the production process. These accounts are more personalized and act as a liaison for the farm.
Direct messaging can be used to build relationships by sending someone a resource that will be
found interesting by the receiver. Twitter is most effective when engaging people: if people have
a guestion, answers can be provided, creating a conversation back and forth. For producers that
enjoy selling and having constant communication with consumers, Facebook and Twitter will be

stress-free to use to promote the production business.

The start in using Twitter is to decide if a company or personal account should be opened. The
Twitter account name should be same or as close to as possible to the company name, so it will
be easy for people to find it. It is best to completely set up the account, add home website, add
apps, images and background before starting to get followers. Also web tools (http://
Twitter.Grader.com) can be used to check the efficiency of Twitter efforts and calculate the

number of followers and the influence of their followers.

YouTube

Currently video content is more than 60% of the total internet traffic. YouTube is the most used
online video platform, and is one of the most effective advertising mediums currently. It has
over 1 billion users viewing posted videos and is ranked second in terms of search engine
popularity. YouTube is also used as a platform for video marketing. Businesses can upload
promotional, informative, educational, explanatory videos for internet users to find and watch.
Businesses can signing up free and create a channel to be used for YouTube advertising. At the
beginning, YouTube offers free services while paid services are offered as popularity grows.
But, YouTube is not just a video upload platform. It is also a social network. In addition to free
hosting of videos, visitors may subscribe to accounts, comment videos, add friends, like and
share content. All these options contribute to attracting visitors to channels. Channel name
should be directly related to the company/producers name or brand. A blog or a websites may be
linked so visitors can automatically visit them and get access to their information and learn all

about a company or a product. The margins on the left and right side of the profile dashboard
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can be used to present promotional content. Similar to written content, video content has to be
relevant to attract target audience. Therefore, it is essential to know what the targeted audience
wants. There are different types of videos that have different YouTube marketing purposes.
Trailers are introductory videos for businesses, products, events or services. Trailer videos
should be short and simple. Testimonials are videos in which consumers, owners or employees
talk about positive experiences they had with the business or a product. Frequent question and
answers from a business website can be also converted into a video. Instruction videos can be
used to deliver demonstrations on how to do things. For instance, presenting how a crop is
farmed, or how a meal is prepared by using certain products can be created. It should be kept in
mind that viewers pay attention for only a short time, so long videos are not recommended. If a
video is long, it needs to be intriguing or entertaining enough to make a viewer want to spend
time watching it. YouTube analytics tools are available to measure performance of the video

advertising efforts.

Pinterest

Pinterest has over 70 million users, called “pinners” from which more than 80% are females.
Pinterest is a virtual pin board on which pinners can share images by “pinning” them to the
digital board. Users can organize their Pinterest pages in different categories depending on
content. For production businesses, Pinterest can be a way to posting visual content like videos
and photos. Anything can be pinned, products or production photos, info graphics, visual
instructions, recipes etc. Repins is content that has already been posted on somebody else’s
board, which users repin on their board. Over 80% of the total number of pins, are actually
repins of images from other users. The most pinned and shared content is about food with about
60% of Pinterest users active in this content category. The Pinterest boards offer a unique way of
organizing content to be visually attractive to visitors. Pinterest visitors can select boards to
fallow if they find them interesting. Thus, in order to have a success on Pinterest, users need to
develop an eye-catching profile with a range of boards that present the nature and character of
the business. By adding meaningful descriptions, users can make their Pins more inspiring and

searchable. Visitors can select which boards they will follow, so not every board has to appeal to
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everyone. Making sure each board has enough Pins to make it feel substantial is a good way to

attract pinners. A richer board story can be presented by including Pins from other producers.

Instagram

Instagram is a social media tool which can be used to share photos. Instagram has over 100
million very active users. Because of the particular structure of the Instagram users about 70% of
the world top brands promote on Instagram. Instagram does not make a difference between
businesses and individual users, so the same type of profile is applicable to all users. Instagram
is almost completely a mobile platform, so a smart mobile is needed to register an Instagram
account. Instagram strongpoint are their photo filters that can be used to enhance the colours in a
photo and add other graphical effects. Thus, it is a very visual social media that enables quick
and easy upload of attractive images that can be shared with the community. Photos that have no
visual appeal should be avoided for posting. The “colorful organic production” might be an ideal
topic for Instagram users. As generally audience wishes to feel like they are part of something,
and glimpse inside of the production process is always welcomed. Posting photos of staff at
work will give viewers a more personal image of how thing work during the production
activities. By posting pictures from visiting events and exhibitions on which the products are
presented, will contribute to the effect. Engaging the audience by a request to submit photos,
provide slogans, or solve a photo puzzle about the newest product will improve the overall
effect.

2.2.2  Tips on using social media marketing

Social media marketing is about being social. That means that businesses need to develop ways
to engage consumers by posting socially accepted content. Placing or posting good message is
well accepted and spreads from user to user in the social networks. This phenomenon appears
because users experience these messages as interesting to see, as it comes from a trusted source
(their “friends”) it is in a way recommended, so it is shared. Social Media marketing in essence
focuses on creating a profile that will attract the attention of consumers to a product or business.

It also encourages consumers to “like, follow, subscribe” to that profile and comment and share
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the content of the profile with their social networks friends. Another reason of why social
networks have become such an influencing media, it is because the social media platforms are
free to use and easy accessible to anyone with internet access. As the world’s population is

getting more and more online, the number of social networks users will also grow.

Farming is sometimes considered as a backward sector when it comes to marketing. Most
producers and small business owners in the rural areas, do not quite grasp the concept of social
media marketing and see no benefits from being business wise active in social media. The
margins in farming are tight, so paid media is not an option for most organic businesses.
However, social media is an affordable way for organic businesses to reach to consumers. For
many of the organic businesses it will not be too long till social media it is a necessity, if their
businesses are to survive. Hence, it is important for all businesses, including organic producers
to learn how to do their social media marketing, as it can greatly benefit their businesses.
Organic businesses can use social media to show consumers how organic products are grown or
produced. To do this producers can post information on how their organic production operates,
making a personal connection with consumers. Using social media producers can educate
consumers which have no connection with agriculture and shape their opinions. Producers can
show consumers that they make honest living by farming and can highlight some of the struggles
and risks they face. Thus, allowing the public to more easily relate with them. This means
building relationship with consumers by continuously telling products or business connected
stories, by sharing views, experiences and interesting content with them. Producers can use
social media to communicate production methods with consumers. Whit this they try and
compensate for the disconnection between urban consumers and rural producers. Consumers feel
good when bridging the gap between country and city life. They want to meet the producers and
interact with them, and they want to know where their food is coming from. If producers connect

with the right audiences, exposure boosts the likelihood of getting in more consumers.

Organic businesses can also use social media to inform people about issues that matter to them.
Facebook and Twitter can be used for organic movement activism, asking the consumers to
support local initiatives or issues. There are a lot of influencers driving the opposition to
sustainable food production. So by participating in the social media organic producers can
debate, provide their opinions and keep public policy on the organic movement side. Social

networks can be also used for networking between producers, exchanging ideas, information on
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crops, pest control, product marketing etc., in essence helping each other. With social media,
producers are able to reach out to people around the world and connect with people they would
have never been able to connect before. Using the social media producers are able to build a
networks based on same interest, outside of the people they know in real life. In a way it is like
going to a thematic seminar, meeting and talking to people with common interests and getting
relevant information. Thus, social media is enabling exchange of experiences and expanding
industry knowledge. Through these networks sometimes it is also possible to establish direct
contact with influential people, globally and locally.

Something that needs to be taken into consideration when starting a social media marketing
activity is how much commitment is involved. However the level of time commitment that will
be taken on is different on each producer. Depending on the producer’s personality, the nature of
the business, need for marketing etc. In order to be have updated posts and timely and relevant
content, half an hour per day or less of social media contribution is sufficient. Most time-
consuming is answering to consumers questions in a timely manner. By using of smart phones
this can also become easy. When deciding to use social media the key to success is to know the
targeted audience and being aware of tools available to reach them. Producers need to decide
which social networks they will use in order to achieve best results. Instagram uses only pictures
and has proved to be extremely important to individuals involved in food topics. Twitter and
Facebook are more text and video orientated. Organic businesses also need to determine who
within their organisation will be responsible to manage the social media and interact with the
consumers. Producers can develop a weekly or monthly schedule for posting and distribute tasks

within the team or family members.

Once a decision is made which social networks will be used for promoting the business,
accounts need to be open. The account name should be the same or similar to the business name
or brand name. Farms in the Balkan region usually have no names; at this point it is worthwhile
considering to give the farm a name. A logo can be created and posted as well. This will increase
visibility and will be more recognizable. If consumers want anonymous food, they can go to the
supermarket and will not bother with producers social media posts. Next step is to learn how
each social platform works. After the needed knowledge is gained, a story for the organic
business can be developed, including basic information such as: profile, history, values etc.

Describing what are the unique characteristics of the products, what makes the production
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special, how products are grown will image the organic business personality. In order to use this
potential to the fullest, it is not enough to just have a presence in social media, but to also to
integrate marketing activities with the social media. Social media is about interesting and
relevant content that people are interested in. Therefore good content and solid offers must be
provided. Communicate which products are available for sale, how, where and at what price
consumers can buy them. Next a decisions needs to be made on the stile in which the content
will be prepared: serious, amusing, personal, realistic or a mix of stiles. In all cases consumers
need to be intrigued by the posted content or they will not follow the page. What usually works
is being you and posting creative pictures. The audience needs reasons to visit, for instance, sales
promotions, offer of discounts, inventory updates, production and harvest info, ideas and recipes
for using the products, farm events, pictures from visited events and places. For example,
promotions by offering discount to consumers if they like/share or follow certain activities on

the social profile.

In order to enrich their content organic producers can do posts about past times, farming in the
history, local traditions etc. Additional source of inspiration can be the activities of other organic
businesses. Find and analyse their social media accounts, what photos or posts were mostly

“liked”, commented on or shared, so ideas for refining own posts can be found.

Content needs to be in line with the consumer preferences. For example, everyone went ajvar or
lutenitza crazy in October, producers can make creative posts about it. Businesses can promote
their vendors and partners for cooperation purposes. For example, local restaurant or shop has
started using certain local products, promote them on social media. In terms of content best
practices propose use of 80% informational content, 20% self-promotional content. Reasons for
the audience to a share content needs to be created. For example, “if 60 people “share” this post,

10 vouchers with 30% reduced price on all products will be available.

Social Media also can show how a business or producer treats its clientele. Thus, always be
polite. People can be sometimes vicious on the internet, but remaining professional and positive
when answering is recommended. Respond, in a timely manner, as consumers are impatient.

Answer questions and engage in conversation with consumers as in normal interactions. Ask
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people to post about new products on their personal accounts, to share the page with their friends
or to like posts that mention the organic business in a good light. It adds credibility and will
provide a possibility to gain more followers. Exercise customer appreciation; say a lot of
“thanks” to consumers. A good satisfied customer is every business best advertising.

2.3 Offline marketing and PR opportunities

While internet marketing is becoming the most important channel there are also good offline
tools that can be successfully used. This includes mainly mass media and public relations
activities. Mass media includes radio, TV and printed media such as magazines and newspapers.
Public relations includes distribution of unpaid (interesting to the public) messages about an
organization or product through the mass media and alternative marketing channels. Publicity
which is the final aim of public relations includes generating goodwill and positively influencing

public opinion about a product or organization.
Distribution of business cards

Distribution of business cards is an easy and cheap option. This can be done by giving out
business cards to consumers, neighbours and related businesses, pining them to public bulletin
boards, slipping them in to mailboxes etc. If personal distribution of business cards is involved,
than the person distributing the business cards should have some presentation skills and be
acquainted with the products, production process and the sales arguments, as probably he will

need to be involved in discussions with the consumers.

Speaking at events

Finding local and regional relevant events and delivering an educational and meaningful speech
leaves a lasting impression with the listeners. It also contributes to building a leading position in
the industry or sector and provides a visual representation of the business. Even attending events
introducing the business and networking with consumers and other sector stakeholders, without

delivering a speech helps in building relationships. This is also a cost effective promotional
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activity but is requiring a degree of developed social skills and time investment in traveling and

attending the events.

Local mass media representatives

Many organic businesses maintain relationships with journalists who are interested in these
issues and are supportive to the organic movement. The intention is to offer own product or
business related stories as reflection to developments in the organic movement that will be
published by the reporters. In addition to the provided story the reporter can make a reporting on
stands or values of organic businesses representatives, reaching to a huge audience via the mass
media. This way the promotional information about a product or a business will *hitch a ride”
with the main topic of the story, thus contributing to the overall publicity. Producers can also
participate in public debates, talk shows, documentaries and use other TV and radio PR

opportunities to promote their businesses or products.

Snail mail

Even today in the age of electronic communications, conventional mail can be successfully used
as a marketing method. It is surprising how much people enjoy receiving physical mail. This
approach is more expensive than E-mailing, but allows standing out amongst the competition as
a more personalized approach. Businesses can also develop lists of special clients and consumers
to which sending conventional mail will be a justifiable investment. Alongside the offers the
mail can include new product updates, product testers, newsletters, or other promotional

material.
Sponsoring community events

Instead of just attending events business can take the lead, organize or sponsor one. If affordable
by businesses, this is an extraordinary way to increase visibility. In order to share costs it is also
possible to a team up with other sector stakeholders and event partners in organizing the events.
This opportunity can be used to give out branded goods, deliver educational speeches, make
product presentations and develop and increase the overall publicity.
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Advertising

Advertising refers to paid messages sent to the broad public. Advertising messages are a non-
personal announcements with persuasive character published or broadcasted in the mass media.
Therefore, advertising includes the placement of an advertisement in such mediums as TV,
radio, printed media, billboards, flyers, posters, and of course the internet. The advertisement is
meant to work visually with the medium to make a product message stand out. Advertising gives
a better chance in targeting specific consumer groups, based on the fact that different media

outlets usually have specific viewer demographics.
Sales promotions

Sales promotions are the use of communication tools in a limited time frame in order stimulates
products demand. Sales promotions usually inform consumers on where they can purchase
products, at what price or what is special about the product. They can also inform consumers
about the production process or the specific goals and principles of an organization. Usually
sales promotion include methods such as in-store displays, price deals, contests, promotional
samples, loyalty programs, discounts, inclusion of product in sales catalogue, participation in
trade fairs, celebrity endorsements etc. Unlike public relations, which are an attempt to get the

media to promote your message at no cost, promotion is often at an expense.
Direct contact

Personal or direct marketing is the direct communication of producers with potential consumers
face-to-face, but also by mail, phone or e-mail. Sales through direct contact to a particular target

group are usually an affordable method for most organic producers.

Producers can use different direct contact methods to sell to consumers. This methods can
include: green market stands, roadside stands, retail outlets, chefs and restaurants, agro-tourism
establishments, internet or mail order, consumer cooperatives, mobile markets such as organic

bazaars, consumers meetings, farm visits and institutional sales to schools, kindergartens etc.

Producers may also use a combination of several methods in order to achieve best results.
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When having direct contact with consumers, the producers can explain the production process
and attach value to the products by selling it themselves. Thus, organic producers are usually

willing to get involved in direct sales.

3. EXPORT SALES

Trade liberalization has opened up vast opportunities for the organic businesses. Agricultural
producers able to sufficiently organize themselves for export, have a chance to supply large
organic manufacturers which seek raw materials. Usually, the international marketing systems
due to its global rules, exclude most smallholders in developing countries. If local smallholders
hope to sell on an export market they need to offer products that will comply with international
safety and quality standards. Export also involves higher level of documentation to be handled
by the producers during the inspection and certification. However, it’s only a small number of
smallholders who are able to produce quantities and the quality required for export. In addition,
the export margins are too small or the whole export system is too complicated for them to be
able to cope with.

3.1 Methods for promotion at international level

B2B meetings

The B2B or Business-to-Business meetings with foreign buyers often offer interesting
opportunities for starting export sales. Chambers of commerce, NGOs, trade associations and
government agencies regularly organizes Business 2 Business meetings with foreign buyers.
These meetings are organized within a limited time frame, during which information about
products, prices, terms of sale, transport arrangements, guarantees, labels etc. must be shared. As
preparation to the meeting with a buyer, it is recommended that producers collect information

about the company that the buyer represents. There are many sources available to research a
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buyer before a meeting. This information can include the type of products they purchase the
origin of the products and possibly import requirements for the respective country. It is good to
first understand why the buyer has attended the meeting. Therefore asking a lot of questions on
the beginning of the meeting will help to a better understanding of the situation and align to the
buyer’s interest. It is not only the effort of attaining the meeting that counts, but also what will

be done during the meeting and as follow up activities.

Sales missions

Participating in a business missions abroad can be used to approach foreign markets in an effort
to promote products and meet potential local trade partners. These missions are usually
initiatives for group visits of usually non-competitor companies, organized by trade associations,
chambers of commerce and government agencies in order to approach selected markets. In the
mission preparation phase, the organizer institution, receives company profiles and promotional
material from the participating companies. Then through the existing reference network in the
country, the visit and participating companies are promoted among potential local businessmen

who might be interested to find a match for their business needs.

Electronic commerce

Electronic commerce or E-commerce is a transaction of buying or selling online. E-commerce
offers possibilities for sales development and growth, as it provides opportunities to reach out to
customers around the world and eliminate intermediates. For consumers online buying brings
convenience as they can stay home and browse websites in order to obtain products which are
not sold in nearby shops. This enables consumer’s access to a wider range of products, but also
reduces cost and decreases product prices to consumers. Finally, e-commerce provides a
possibility for more detailed products information and explanation to consumers that in most
cases is not possible to get from the in-store staff. One downside to e-commerce is lack of
human interaction for consumers, especially for the ones that prefer face-to-face interaction.
Electronic commerce for small businesses usually means online shops or web sites for retail

sales direct to consumers. Thus E-commerce enables business to communicate to consumers and
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offer their products and to form transaction anytime and anyplace. In a way e-commerce
eliminates geophysical barriers, creating an interaction possibility between consumers and
businesses as they are able to offer and sell products around the world. However, there are also
many examples of online marketplaces, where business-to-business buying and selling is made.
One such example in terms of organic products is the o-tx.com platform. This internet platform

enables trading with certified organic commodities and raw organic products.

Businesses wishing to explore new sales channels should not overlook the possibility of using
electronic commerce. The cost of running an e-commerce business is significantly lower than
running a physical store as there is no rent to pay on expensive premises, business processes are
simplified and less man-hour are required to run a typical electronic commerce. However, before
getting involved in e-commerce businesses need to consider crucial factors such as supply chain
and logistics. Without high efficiency supply chain service and logistics it is difficult to achieve
great benefits from online sales. Establishing e-commerce activities may also require
development of own or employment of staff with broader range of skills in internet and
technology. In essence there are mainly two ways to get involved in online sales but many ways
to organize this. One is to develop own online stores and supply chain. The other one is to sell
products in already established shopping platforms such as E-bay, Amazon, Alibaba and many
others. These platforms may offer a variety of options for producers to deliver products to their

central warehouses, regional logistic hubs or even deliver products on by themselves.

Buying missions

Buying missions usually include international trip by buyers to targeted countries to explore
supply opportunities. Buying missions can be organized by government officials,
businesspeople, trade associations and chambers of commerce. Before embarking on a trade
mission the organizer is assessing the existing product offer in a particular sector of the host
country and the interest of the potential buyers in sourcing products from that specific sector.
Then usually meetings and visits are organized to the host companies in order for the buyers to
get themselves acquainted with the businesses and their production processes and facilities.

These activities are usually organized on domestic business sector initiatives.
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Fares and exhibitions

Participating in an international fair allows entrepreneurs to meet large number of operators and
visitors (agents, distributors, representatives) and exhibitors (competitors) in just a few days.
There direct relationships with potential customers can be created or in cases of established local
sales a strong promotional support to local network sales can be delivered. The selection of the
exhibition should be made based on the importance of the targeted market, the exhibition
international image, its level of specialization, the number and type of exhibitors and visitors.
The cost / benefit ratio of participation in a fair must be carefully considered. The cost of rent
and stand set up, participation in the exhibition catalogue, shipment of products to be exhibited,
presentation materials to be prepared (translated brochure, catalogues, videos, invitations,
photos), travel expenses, accommodation and staff for the exhibition. In case of particularly high
costs, it may be convenient to consider participation in a joint stand organized by trade

associations.

3.2 Participating at international fares

In the search for an export partner, due attention should be paid to exhibitions and fairs as one of
the most important ways of finding export markets. They are the most important industry-
specific marketing events at which exhibitors present their products and services to potential
buyers and industry participants. The interactive environment of trade fairs, bringing together
supply and demand in a market, enables companies to undertake market research and promote
themselves and their products vis-a-vis to potential buyers. Some trade fairs even allow
companies to sell their products on the spot. Trade fairs represent one of the most efficient and
intense marketing channels available to exporters, allowing them to compress their marketing

efforts into a single time frame and location.

Participating in trade fairs is costly, and if not planned in the right way will bring no benefits.
Therefore it is recommended that producers attend a trade fair as a visitor before making the

decision to participate as exhibitor.

Participation in fairs may result in finding a large number of new potential customers, checking

and determining current position of the product, discovering valuable information on consumer
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trends and many other benefits. Negative side of participation is the high costs and substantial
level of engagement. Therefore, it is necessary to pay due attention when planning the exhibition

period, exhibition profile, costs and expected results.

Preparing for the exhibition

Once a decision has been made in terms of the exhibitions which are best suited for product
promotion, planning for the exhibition may start. All due it might sound quite easy to participate
at a trade exhibition; many exhibitors fail to use the maximum of their participation. Like most
things in business, a successful participation requires a degree of planning before execution.

Therefore, the exhibition participation planning should include:

- Setting objectives for the exhibition. What the participation should accomplish. This can be a

list of several goals or defined in an overall goal.

- Developing a presentation and advertising concept. Plan if the products will just be present at
the stand and buyers will just stumble upon them, or some efforts will be made so it will be
possible for the buyers to identify the products or the company on the trade show e.g.

participates at the trade show catalogue.

- Drawing up a plan of the exhibition stands and calculate costs.

- Preparing advertising materials: information sheets, posters, booklets and brochures

- Preparing informational materials: technical specifications, price lists and folders for stand staff

In addition to the cost of securing a stand, it is also necessary to take into account traveling
expenses, accommodation, staff per diems, additional staff engagement and services, preparation
of promotional materials, etc. Therefore, it is very important that exhibitors prepare themselves
as best as possible to achieve the expected results and to invest appropriate resources in
analysing the exhibition results. For small producers, participation in the "right™ exhibition may
mean a complete quantity sale solution after contact with only a few serious buyers. However, it
can also act awakening to the producers, that their product is not at all competitive or sought
after at the target markets. That is, if results indicate that the producers need to re-think the

complete production process.
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Stand design

When deciding on stand design, remember the main objective for participating in the exhibition,
this will help making the design more effective. If the goal of the participation is to establish the
image of the company it is not necessary to show all product samples. The most important thing
is for the stand to be stylish and convenient for holding meetings. If the plans involve holding
presentations, suitable place, furniture and equipment on the stand must be secured. This will
enable a pleasant experience for visitors and avoid crowding in the stand. When developing the
stand design, do not forget the small details. Empty boxes and coats hanging on the backs of
chairs can ruin even the most creative design. It is usual that smaller producers go for organizing
joint stands in order to share costs. When participation of multiple exhibitors on one stand is
organized, it is a good idea to ask for the stand design before appearing on the exhibition. This

will enable planning of small details which can make the participation a success or failure.

Hand-outs materials

When deciding on the hand-outs, take in consideration that different types of visitors will visit
the stand. Many of the visitors are just prospect shoppers, which will take any material they find
at the stand. This visitors increase the exhibition cost by taking materials that have been paid. As
most visitors have no intention doing business with the company, the cost for these materials
should be avoided. Therefore, it is a good idea to develop several types of materials, aimed at
different visitors. There should be a material at the stand that can be handed out to every visitor.
Inexpensive materials can range from business cards to short list of products or price list.
Informational materials for important partners should look as professional as possible.
Therefore, make sure you have folders containing selected materials and colour booklets for VIP
visitors and potential partners. If participating on an international event, materials in different
languages may be needed. Use professional translators for translating the text on promotional
materials. It is often that exhibitors invest in expensive promotional materials on which the
translation is not done professionally. This detail can diminish the impression made in possibility

front of more serious buyers.
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Stand Staff

Choosing the right people to work on the stand is important. Visitors remember the stand as a
whole or the people they encountered much better than images and literature. Therefore, the
appearance and conduct of the staff is vital because they are an integral part of the company’s
image at the exhibition. The stand should have present staff that knows the characteristics of the
products and has appropriate sales arguments. If such staff does not speak foreign languages

relevant to the fair, it is necessary to provide an interpreter.
Contact with visitors

The reception of visitors at the exhibition stand is the “key to the first contact”. Many exhibitors
make a mistake of not having sufficient reception staff available. It is a good idea to have a

person just for this purpose “at the stand entrance”, making sure that no one goes “unaddressed”.

The staff on the stand should provide adequate contact with visitors. Visitors should not wait
more than 20-30 seconds before someone approaches and ask what they are interested for. After
this period, visitors lose interest and usually leave. This should be kept in mind, as similar
products can probably be found at the fair has and the visitor will go to the competition.
Statistics show that 65% of visitors who come with serious intentions wait 1-2 minutes before
they leave. Therefore, in the absence of free staff, visitors should be offered the option to

schedule a meeting later or to advise them to return in a few minutes.

From the aspect of exhibitors there are two types of visitors. The first group are targeted visitors,
that is, those that the exhibitor wants to see at his stand. These are the real customers and the
required business contacts. The second group are aimless visitors, that is, casual bypasses drawn
by the stand or the products. The second group includes visitors of various categories, from
students to retirees who are present at the fair. This consumer group takes away staff time and
energy and distances them from contacts with targeted visitors. The second group is visitors who
do harm to exhibitors and they need to prepare an approach for dealing with these visitors. This
approach may involve a special staff member in charge of these visitors. Setting up "visual
magnets" screens with a presentation, small samples of the product or cheap materials that will
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satisfy curiosity are measures to deal with these visitors. They should be placed in the first line

of the stand to prevent visitors entering the interior, or in places when they least hinder.

Registration of visitors

Most important for exhibitors is acquiring contacts and information on consumers' interest.
Therefore, it is a good practice for exhibitors is to have a good system for registering interest of
visitors. All important details about visitors should be recorded. Record the product, quantities,
packaging, recipes and other details that they are interested in. This is particularly important if
the staff at the fair is not the same that will continue contact with the visitors. Such a system may
include simple marking of the estimate of visitors’ seriousness. For example, the use of a
classification with numbers or letters for ranking of the potential. This will enable prioritization
of activities following the conclusion of the fair, i.e. contacting the most serious visitors in the
near future. A variety of template forms can be found on the internet that can be used for

registration of visitors.

Accommodation and travel

When planning, one should have in mind that accommodation prices during fairs are usually
higher than regular ones. Proper planning of the logistics for accommodation and travel can

significantly reduce the costs.

Location selection

When deciding whether to participate in an exhibition and what costs to make for participation,
one should consider the location of the stand. Early registration for participation allows a variety
of locations and possible discounts on the price for the stand. On the other hand, late registration
may result in selection of locations that no one else wanted to reserve, or with a higher price for
the same location. Depending on the purpose of the exhibition, sometimes locations in passages
between the main halls may be a better choice than the main display locations. Usually
organizers of the fairs offer support to their clients when selecting the location. However, it is of
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great importance that location selection is included in the planning of the event as soon as

possible.

Display of products

Exhibitors should keep in mind that the products they offer are the most important thing in the
exhibition. Accordingly, the manner of presentation of the products should be appropriately
planned. Preparation of small samples and the possibility of tasting are indispensable in terms of
presentation of products quality. An over-emphasized products tasting or stand attractions which
may result in a large number of visitors and crowding the stand. A large crowd on the stand can
be useful if targeting direct consumers on the target market, but completely counterproductive if

goals are to attract representatives of serious companies.

After the exhibition

The work of the exhibitors does not end with completion of the fair. On the contrary, their
engagement just begins in order to justify participation. Subsequent contact with visitors and the
supply of products to potential buyers is only part of what needs to be done. Summarizing the
results of the exhibition in terms of cost, analysing mistakes and correction options are important
for making decisions on future participation at the same or similar fairs. Based on the details of
the recorded visitor’s interest or the analysis of the offer of competitor companies, certain trends
in the demand might be identified. This is particularly important for planning possible
modifications or upgrades to the production system. These modifications may relate to

introduction of new products, changes in packaging, recipes, labels, production technology.

Good practice usually involves establishing contact with the most potential visitors within 48
hours after visiting the stand. This contact can be a simple summary information of the agreed
with follow-up activities. The next contact with more details about the offer and the possibility
of cooperation should be made within 10 days after the visit. The third contact should be made
within 30 days and may include a telephone conversation. The idea of a telephone conversation
IS to continue the personal contact, to find out whether the offer has been received and reviewed,

whether there is a decision for further cooperation or there is a need to provide additional
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information about the product. Afterwards, visitors who are interested, but not yet ready to order,

should be contacted and visited every 6 weeks in order to maintain the level of interest.

3.3 Export sales channels

There are several approaches to establish export to foreign markets that can be also used in

combinations:
Selling to local traders who then organize export

These kinds of sales are similar to domestic sales. Difference with domestic sales can be only in
volumes and packaging requirements. They require no investments in marketing and export sales
channel development. Usually the trader is providing quality and packaging instructions and is
concerned about products meeting market requirements. The local trader takes all the payment

risks and handles all of the export logistics.
Selling to local traders who represent foreign buyers

This approach is similar to the previous one. It is still the local trader who takes all the risks and
handles all of the exporting logistics. Usually in this case the producer knows which the export
destinations are and the local trader communicates the export requirements. Sometimes, the local
trader informs the producers in advance of needed certificates, standards and other expected

requirements so that the producers can get in line with them.
Exporting through intermediaries

In this approach, the organic business needs to identify a trade partner / importer for the targeted
market. When searching for a trade partner a minimum criteria should be set. This criteria can
include experience in trade with similar products, available logistics, existing distribution,
storage etc. In this case the trade partner is mostly concerned with marketing, products
distribution and payment from the retail companies, while the producer needs to provide
marketable products by assuring that products comply with the targeted market quality and
labelling requirements. In this case it is usually both the producer and the importer who share
risks. The trade partner also provides access to market approach know-how and trade contacts.
Yet, in this case the producer retains considerable control.
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Exporting directly

This approach is usually reserved for well-established and organized businesses with sufficient
knowledge of marketing at the targeted market. The exporter personally handles all export
aspect. Sometimes it is also possible that after the import, a domestic distributer will be
contracted for distribution to retailers. In this approach a significant commitment of
management, logistical and marketing resources is needed, but it is also the best way to achieve

maximum profits and long-term market share.

3.4 Payment

In business, getting paid is a major part of every export effort. As the terms of payment have a
vital role in the export undertaking, exporting businesses need to decide on a payment method in
order to minimize the payment risks, while also having in mind the possibilities of the buyer. It
is natural that exporters would like to be paid as soon as possible. Importers on the other hand
would like to get the products as soon as possible and to postpone the payment as long as

possible. There are several types of payment arrangements which can be used.

Advance payment

For exporters an advance payment is the safest mode. However, for importers advance payment
has risks, as the products are paid before they are shipped. In essence, advance payments are
used when the seller doesn’t know the buyer and the buyer is confident with the credentials of
the seller. It is often that advance payment is used on the beginning of a cooperation, while later

on as the trade partners develop a relationship, the payment method changes.

Letter of credit

Letter of credit is an assurance given by the buyer’s bank to pay the due amount to the seller

under the agreed terms and on the agreed time. There are several types of letters of credit which
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can be used, and this is one of the safest modes of payment in international trade for both
exporter and importer. With the acceptance of the letter of credit, the exporter agrees to the terms
and conditions mentioned in letter of credit. Thus, the seller needs to comply with the terms and
conditions of the letter of credit or the bank may not effected the payment or may charge any
discrepancies. There are also some bank charges and other costs that need to be covered when
using letter of credit. The seller and buyer need to agree on who is going to cover this costs, or if

they will be shared between the parties.

D.A.P or D/P basis - Documents against Payments

When the products are dispatched by the exporter and after required legal export formalities are
completed, the transporter will deliver the products to the final destination. After the delivery of
products, a Bill of Lading is issued (sea shipments) or Airway Bill (air shipments) by the
transporter or his agent. The exporter then submits all documents alongside with Bill of Lading
/Airway bill such as invoice, packing list, bills of exchange to his bank to be sent to the importer
through his bank. Once the importer’s bank receives the documents they will inform the
importer and instruct him to ‘accept’ the documents by signing the bill of exchange sent by the
exporter and to make a payment of exported products. The importer can than collect the original
shipping documents and can complete the import procedure after making the payment.

D.A terms means Documents against Acceptance

D.A terms have identical steps as D.A.P. the only difference is that the payment is made with an
agreed period of time, e.g. 30, 60 or 90 days from the date of bill of lading. This date is known
as maturity day and is defined in the bill of exchange. D.A terms have weak legal strength, thus
proper check of the importer credentials and credit status is a need while shipping under D.A.

terms.

Protection against importers default of payment

Majority of the countries have credit agencies under the direct government governance, who
provide insurance coverage against default of payment by importers. In Macedonia such
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institution is the Macedonian Bank for Development Promotion. In Bulgaria it is the. Exporters
may apply at this institutions in order to insure their export deals. Based on checks of importers
financial credentials the insurance company decides whether to approve a credit limit to
exporters. In cases where buyers have suspicious financial credentials, the insurance company
may reject the application. Once an approval is received and an insurance policy obtained
against the importer, the exporter can ship his product with minimal risk. If the importer defaults
payment on maturity date, the exporter can approach the insurance company and claim a
reimbursement for the sales. Then the insurance company pays the exporter and approaches the

defaulted importer with demand for compensation.

3.5 Contracts

When exporting it is recommended that export contracts are used. Though, it is a whidespreaded
practice for export sales of products to be based on quotations or proforma invoices, the use
export contracts is a safe practice. This is especially so if unknown buyers are involved. The

essential elements of an export contract are:

Contracting parties identify Exchange risk

Commitments of the parties Fulfilment of contract

Products specifications and packaging Dispute resolutions

Price and total value Date of payment

Means of payment and currency Term of contract

Delivery period and conditions Ownership

Delivery delays Force Majeure

Clauses of seller protection Applicable law

Language Taxation

Granting rights and obligations Units of measure in both figures and

words
Arbitration

Insolvency

Documentary requirements
Termination conditions
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3.6 Logistic

3.6.1 Method of Shipping

Exporters should talk to a freight forwarder and seek their advice on whether the transport

should be made by road, sea, air, rail or a combination of modes.
There are two basic models of shipping which are used in export sales.

LCL (less than container load): This mode is when shipping of the products is made in a
consolidated container with cargo from other exporters. Usually this means that a consolidation
agent will need to be involved in order to consolidate the cargo at a warehouse and then load and

ship everything out together in a container.

FCL (full container load) means that the exporter will transport the products in a container that is

reserved only for his products.

More or less the same applies also when organizing shipments with trucks.

3.6.2 Incoterms

Incoterms are standard trading terms created to help traders when products are sold and
transported. Incoterms define the obligations and responsibilities of involved parties, as well as
the point in the process where the risk transfers from the seller to the buyer. Some of the
incoterms are used for all modes of transport while others are strictly for transport by sea and
inland waterways. By agreeing on an Incoterms rule and incorporating them into the invoice,
offer or sales contract, the buyer and seller achieve a precise understanding of what each party is
obliged to do, and where responsibility lies in event of loss, damage or other mishap. The most

used incoterms are:
Ex Works (EXW)

This rule places minimal responsibility on the seller, who only has to make the suitably
packaged products available at a specified place. Usually this place is the factory or a

warehouse. The buyer is responsible for loading the products onto a vehicle, the transport and
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for all the export procedures. All costs from the collection of the products to their final arrival

are covered by the buyer.

Free Carrier (FCA)

The seller is responsible for export clearance and delivery of products to an agreed pickup location. The

buyer organizes the transport from the agreed place and assumes all risks and costs after the pickup.

Carriage Paid To (CPT)

The seller is responsible for arranging transport to the final destination, but not for insuring the
shipment. Thus, risk transfers from seller to buyer, at the point where the goods are taken by the

transporter.

Delivered at Terminal (DAT)

The seller is responsible for arranging transport and for delivering the products, including unload
at the final destination. Risk transfers from seller to buyer when the products have been
unloaded. The buyer is responsible for import clearance and any applicable local taxes or import

duties.

Delivered at Place (DAP)

The seller is responsible for arranging transport and for delivering the products, ready for
unloading at the final destination. Risk transfers from seller to buyer when the products are
available for unloading, unloading is at the buyer risk. The buyer is responsible for import

clearance and any applicable local taxes or import duties.
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Delivered Duty Paid (DDP)

The seller is responsible for transport and delivering the products at the final destination, cleared
for import and all applicable taxes and duties paid. Risk transfers from seller to buyer when the

products are made available to the buyer, ready for unloading from the arriving vehicle.

Free Alongside Ship (FAS)

Use of this rule is restricted to products transported by water. In practice it should be used for
situations where the seller has no direct access to the vessel for loading. Seller delivers products,
cleared for export, alongside the vessel at a named port, at which point risk transfers to the

buyer. The buyer is responsible for loading the products and all further costs.

Free On Board (FOB)

Use of this rule is restricted to products transported by water. In practice it should be used for
situations where the seller has direct access to the vessel for loading. Seller delivers products,
cleared for export, loaded on board the vessel at the named port. Once the products have been

loaded on board, risk transfers to the buyer, and is responsible for all further costs.

Cost and Freight (CFR)

Use of this rule is restricted to products transported by water. In practice it should be used for
situations where the seller has direct access to the vessel for loading. Seller arranges and pays for
all transport. Seller delivers products, cleared for export, loaded on board the vessel. However,

risk transfers from seller to buyer once the products before unloading.
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Cost Insurance and Freight (CIF)

Use of this rule is restricted to products transported by water. In practice it should be used for
situations where the seller has direct access to the vessel for loading. Seller arranges and pays for
transport. Seller delivers products, cleared for export, loaded on board the vessel. Risk transfers
from seller to buyer once the products have been loaded on board, i.e. before the main carriage
takes place. Seller also arranges and pays for insurance for the products for carriage to the

named port.

3.7 Documentary requirements for export

Different countries require different documents for import of organic food products. In most
countries this documents relate to invoice, packing list, organic certificate, while in some
countries also a transaction certificate, certificate of origin, health certificate, phitosanitary
certificate etc. can be required. Some countries are also quite strict in terms of the way of
compiling those documents and may also ask for legalization or attestation of some documents.
Following is a short explanation of different documents that might be required from the

exporters when exporting their organic produce:

Export Licenses

Export license are issued by governments in order to authorize the export of specific products in
precise quantities to a certain destination. This document may be required for products which are
controlled and have limitations for market placement.

Certificate of Analysis

Is usually required for seeds, grain, foodstuffs, dietary supplements, fruits and vegetables, and
pharmaceutical products. The parameters that need to be analysed and stated on the certificate
may be different for different countries, thus it is a good idea to check this requirements before
starting the process of obtaining this document.
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Certificate of Free Sale

This document serves as a validation that products are legally sold or distributed in the open
market and the sales are approved by the regulatory authorities in the producers country.
Certificate of free sale may be issued by health, agriculture or trade authorities, but in some

countries also by trade associations.

Fumigation Certificate

Provides proof of implemented fumigation of exported products. This certificate is usually
required in order to support clearance for quarantine if such a rule exists for certain products.
However, having in mind that fumigation is usually made with synthetic pesticides obtaining

such a certificate for organic products may be an issue for the exporters.

Halal Certificate

This document states that the food is fit for consumption by observant Muslims. This includes
assurance that fresh or frozen meat or poultry products were slaughtered in accordance with
Islamic law. It is also confirming the absence of pork, alcohol and certain other ingredients in

food products.

Kosher Certificate

This document states that the food is fit for consumption by observant Jews which have religious
dietary practice. This includes assurance that the food is produced in accordance with traditional

kosher laws.

Health Certificate

Is an official document issued by a competent health authority, confirming that products are

prepared in accordance with international food safety standards.
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Veterinary Certificate

Is an official document issued by a competent veterinary authority, for shipment of live animals
and animal food products (processed foodstuffs, poultry, meat, fish, seafood, dairy products, and
eggs and egg products).

Ingredients Certificate

A certificate of ingredients may be needed for food products with labels that are inadequate or
incomplete. It is issued by the producer and gives a description of the product, percentage of
ingredients, chemical composition, microbiological characteristics, storage instructions, shelf
life, and date of production.

Pre-Shipment Inspections

A number of countries have agreements with international inspection enterprises to validate the
quantity, quality, and price of imported shipments. The aim of such checks is to verify that the
price charged relates to the true value of the products, to stop low quality products from being

imported and to minimize evasion of customs duties payment.

Phytosanitary Certificate

For all shipments of plants and products of plant origin which are not processed, phytosanitary
certificate is usually required. The certificate must verify that the product is free from specified

agricultural diseases.

Radiation Certificate

Some counties may require this certificate for plant and animal imports. The certificate is usually

required from producers in countries where there is risk for radiation contamination. In addition
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for products which are susceptible of accumulating radiation particles e.g. mushrooms, this

document is usually required as a confirmation that not contamination by radioactivity exists.

3.8 Private labels

Private-labelled products are products manufactured by one company and offered under the
brand of a different company. Recently private labelling is becoming a worldwide phenomenon
with increasing market share of private labelled products. Private labelled products are
frequently positioned as cost-effective alternatives to established brands, although recently more
and more private label brands are positioned as "premium™ brands to compete with existing well
established brands. Companies dominant in certain market segments also use private labels in
order to increase their product portfolio or/and increase their market share in certain product
segments, but also to contribute to their customer loyalty, brand recognition and provide
alternative product brands to targeted consumer segments. They also may use private labelled
products to get a better control over product market pricing and marketing independence,
optimize distribution cost by adding volume or increase profits by enlarging market share.

Retailers have modified the model of private labelling to identify a product brand with a retail
stores, a model recognized as the "store branding”. This is much more profitable than stores
selling already established brands. Retailers, traders and even producers use private labelled
products, because establishing their own production lines or facilities for those products would
require substantial investments in equipment, human resources, and finances. Retailers with
good private labels are able to enhance own sales prospects. They can build value and
recognition by customers. Private label products allow retailers to differentiate their products
from competitor’s products. Private labelled products are a way for many producers to enter
foreign markets. Thus, it is vital that products comply with all the relevant quality standards.
When offered to produce under private labels, producers need to ultimately decide if they are
interested to establish their brand on the market that their products will be offered under
somebody else’s brand or not. If not interested, producers can decide to produce under private
label as they will add volume to the production and sales, achieve additional economics on

quantity of production or because they have some free stocks or production capacities.
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In recent years there are companies that specialize in custom production and packaging of small
production series under private labels even according to customer supplied recipes. Instead
investing in own brands, this companies try to establish long term cooperation with retailers and
traders in different markets.

3.9 Managing international sales

Sales efforts are not over once a buyer is found and products delivered. In fact it is the opposite,
it might be much more difficult to keep a buyer than finding one. To optimize trade relations
with their buyers, producers must follow some basic rules. Good practices in managing trade

relations with buyers should include the following:

- Always answer all e-mails from trade partners promptly, if possible not later than within
24 hours. Even if providing an answer to particular question is not possible at a certain
moment, confirm the receipt and inform that it will be replied soon.

- Answer all questions as accurately and completely as possible.

- Ask questions if there are any uncertainties about requirements and expectations. Better
to ask a lot of questions than to make a lot of mistakes in deliveries.

- Be clear about production and delivery possibilities and limitations. If not possible to live
up to a particular demand, inform them! Buyers often replace suppliers that do not live
up to their promises.

- Fulfil all details of agreements.

- Instantly inform buyers of problems with deliveries, so they can plan corrective actions.
Buyers have a preference of being informed about complications rather than finding out
on the delivery date.

- Check for buyer’s feedback on satisfaction with made deliveries, by asking if there are
things that could have been handled in a better way.

- Keep an updated buyers list and send e-mails to inform them on special events and new
products.

- Be on the lookout for emerging market trends, and have flexibility to try new things and

look for ways for adding value to products.
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- Take advantage of internet marketing and use every chance to advertise, one should

never assume that consumers just know that the products are out there.

4. LIST OF ORGANIC PRODUCTION TRADE
EXHIBITION

Businesses interested in attending an Organic trade fair, event or exhibition, both as visitors or as

exhibitors can search the following list of organic products connected trade exhibitions and

orient themselves based on their time availability and targeted region.

Exhibition Name Cycle Location Period
NATURAL & ORGANIC | once a year London (United | April
PRODUCTS EUROPE Kingdom)

BIO & CO BESANCON once a year Besancon (France) April
INTERNATIONAL GREEN | once a year Beijing (China) April
FOOD & ORGANIC FOOD

EXHIBITION

IN SHAPE once a year Beirut (Lebanon) April
EXPOECOSALUD once a year Barcelona (Spain) April
RESPIRE LA VIE - LE MANS | once a year Le Mans (France) April
SALON BIO & CO METZ once a year Metz (France) April
ECOLOGY IZMIR once a year Izmir (Turkey) April
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http://www.eventseye.com/fairs/f-in-shape-14157-1.html
http://www.eventseye.com/fairs/f-expoecosalud-916-1.html
http://www.eventseye.com/fairs/f-respire-la-vie-le-mans-20225-1.html
http://www.eventseye.com/fairs/f-salon-bio-co-metz-19981-1.html
http://www.eventseye.com/fairs/f-ekoloji-izmir-ecology-izmir-14547-1.html

BIOCULTURA BARCELONA | once a year Barcelona (Spain) May
BIO & CO STRASBOURG twice a year Strasbourg (France) May
HFE JAPAN once a year Tokyo (Japan) May
BIOFACH CHINA once a year Shanghai (China) May
SALON VOTRE NATURE once a year Lyon (France) June
VOTRE NATURE LYON twice a year Lyon (France) June
NATURALLY GOOD once a year Sydney (Australia) June
BIOFACH AMERICA LATINA | once a year Séo Paulo (Brazil) June
NATURALLY PARIS once a year Paris (France) June
NUTREVENT every 2 years Lille (France) June
BIONAZUR once a year Nice (France) June
CINHOE once a year Guangzhou (China) June
HEALTHPLEX & | once a year Shanghai (China) June
NUTRACEUTICAL CHINA

IOF CHINA twice a year Beijing (China) July
BIOFACH JAPAN once a year Yokohama (Japan) August
ORGANIC EXPO unknown Yokohama (Japan) August
INTERNATIONAL GREEN | once a year Shanghai (China) September

FOOD & ORGANIC FOOD
EXHIBITION
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http://www.eventseye.com/fairs/f-naturally-paris-18042-1.html
http://www.eventseye.com/fairs/f-nutrevent-22448-1.html
http://www.eventseye.com/fairs/f-bionazur-297-1.html
http://www.eventseye.com/fairs/f-cinhoe-19342-1.html
http://www.eventseye.com/fairs/f-healthplex-nutraceutical-china-16753-1.html
http://www.eventseye.com/fairs/f-healthplex-nutraceutical-china-16753-1.html
http://www.eventseye.com/fairs/f-iof-china-22975-1.html
http://www.eventseye.com/fairs/f-biofach-japan-9943-1.html
http://www.eventseye.com/fairs/f-organic-expo-23467-1.html

NATURAL AND ORGANIC | once a year Hong Kong (Hong Kong) | September

PRODUCTS ASIA

OEKO-FOIRE once a year Luxembourg (Luxembour | September
9)

SANA once a year Bologna (Italy) September

BIOCULTURA BILBAO every 2 years Bilbao (Spain) September

NATURAL PRODUCTS EXPO | once a year Baltimore, (USA) September

EAST

BIOSTYL once a year Prague (Czech Republic) | September

BIOFACH AMERICA once a year Baltimore, (USA) September

BIOCULTURA VALENCIA every 2 years Valencia (Spain) October

BIOSUD once a year Augsburg (Germany) October

BIOFACH INDIA once a year Noida (India) November

BIOLIFE once a year Bolzano (Italy) November

SALON DU BIEN-ETRE, BIO | once a year Bordeaux (France) November

& THERAPIES - BORDEAUX

NATURAL INGREDIENTS every 2 years Frankfurt (Germany) November

NATURELLIA once a year La Roche-sur- | November
Foron (France)

MILLESIME BIO once a year Montpellier (France) January

NATURA once a year Nantes (France) February
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http://www.eventseye.com/fairs/f-natural-and-organic-products-asia-20096-1.html
http://www.eventseye.com/fairs/f-natural-and-organic-products-asia-20096-1.html
http://www.eventseye.com/fairs/f-oeko-foire-796-1.html
http://www.eventseye.com/fairs/f-sana-8250-1.html
http://www.eventseye.com/fairs/f-biocultura-bilbao-17911-1.html
http://www.eventseye.com/fairs/f-natural-products-expo-east-10699-1.html
http://www.eventseye.com/fairs/f-natural-products-expo-east-10699-1.html
http://www.eventseye.com/fairs/f-biostyl-11680-1.html
http://www.eventseye.com/fairs/f-biofach-america-6632-1.html
http://www.eventseye.com/fairs/f-biocultura-valencia-14956-1.html
http://www.eventseye.com/fairs/f-biosud-14940-1.html
http://www.eventseye.com/fairs/f-biofach-india-19409-1.html
http://www.eventseye.com/fairs/f-biolife-8409-1.html
http://www.eventseye.com/fairs/f-salon-du-bien-etre-bio-therapies-bordeaux-21776-1.html
http://www.eventseye.com/fairs/f-salon-du-bien-etre-bio-therapies-bordeaux-21776-1.html
http://www.eventseye.com/fairs/f-natural-ingredients-9721-1.html
http://www.eventseye.com/fairs/f-naturellia-9988-1.html
http://www.eventseye.com/fairs/f-millesime-bio-22718-1.html
http://www.eventseye.com/fairs/f-natura-11893-1.html

LOHAS EXPO once a year Hong Kong (Hong Kong) | February

BIOFACH once a year Nuremberg (Germany) February
BIOCULTURA SEVILLA once a year Seville (Spain) March
VIVRE NATURE TOULOUSE | once a year Toulouse (France) March

5. DAILY NEEDED BUSINESS SOURCES OF
INFORMATION

The sources of information and the types of information that organic farmers can use in their
everyday operations are, on the one hand, extremely diverse and, on the other hand, relatively
easy to access.

In both countries there are a number of organizations that provide useful information and advice

to start up and manage the business without having to pay for this information.

Most of these organizations are united in their own professional unions such as Chambers of
Commerce, Trade and Industrial chambers, Cluster Associations, Regional Development

Agencies and Business Centers, etc.

Within the target region on the Bulgarian side there are commercial chambers in Blagoevgrad
(http://www.cci-bl.org/) and Kyustendil (http://www.cci-kn.org/), business chambers in
Kyustendil and Blagoevgrad (http://www.bia-bg.com/region/view/118/), Business information
and consulting center in Sandanski (http://www.bicc-sandanski.org/), Business Incubator in
Gotse Delchev (http://www.bi-gd.org/site/), Local Agency for Economic Development - Razlog
(http://www.leda-bg.org/). All these organizations provide a range of services to support
business start-up, business management, search for funding sources, application for funding,

business collaboration development, international market positioning, etc. Specific information
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and a specific request for information and consultation can be found on the attached sites of each

organization.

Another source of information and support for the business in the Bulgarian part of the target
region is the Executive agency for promotion of small and medium sized enterprises in Sofia

(https://www.sme.government.bg/). The goals and priorities of the agency are:

e Support of small and medium-sized enterprises in Bulgaria;

e Promotion of family business in Bulgaria;

e Encouraging the entrepreneurial spirit among young people and students - improving the
quality of vocational schools and implementing pilot projects on the introduction of the
dual system;

e Increasing investments in Bulgarian SMEs;

e Stimulating innovation and new technologies in business;

e Encouraging digital economy in Bulgaria - development and implementation of
innovative internet platforms and software solutions directly related to the production
and marketing of production;

e Introducing e-services for businesses at central and local level by promoting introduction
of e-government;

e Improvement of cooperation with national, local, foreign and international governmental
and non-governmental organizations performing activities for development and
promotion of small and medium-sized enterprises;

e Improvement of the export position of small and medium-sized enterprises and
promotion ofinternational cooperation between enterprises;

e Supporting SMEs in regions with low employment and low concentration of enterprises

in the sectors of high and medium-tech manufacturing and knowledge-intensive services.

On the other side of the border, within the Economic Chamber of Macedonia

(http://www.mchamber.org.mk) there are 5 regional offices in the target region.

The Union of Economic chambers (http://www.chamber.mk/) in it structure has centres for

business services and for entrepreneurship and innovations.
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There are several business incubators and hubs located in Skopje, such as:

CEED Macedonia (http://ceed-macedonia.org/) with its hub (https://ceedhub.mk/)
Social innovations hub (http://socialinnovation.mk/) and

YES Foundation — business incubator (www.yes.org.mk).

Starting from October 2017, as a joint project of CEED Macedonia and the Brainster Startup
Academy, a regional business pre-acceleration training program has been established in

Strumica (https://www.facebook.com/startupacademymbk/).

The agency for development of agriculture (http://agencija.gov.mk/regionalcentars/) has several
regional centres in the Southeast region (in Strumica, Radovish, Valandovo and Gevgelija) as

well as in the East region (in Stip, Probistip, Delchevo, Vinica, Kochani and Berovo).

The Southeast region hosts a Centre for regional development of the Southeast region
(http://www.rdc.mk/southeastregion/index.php/mk/). The Government Bureau for regional
development (http://brr.gov.mk/mk/) is also responsible for activities leading toward

development of the business in the target regions.

Both the ministry of Economy (http://www.economy.gov.mk/) and the Ministry of Agriculture,
Forestry and Water management (http://www.mzsv.gov.mk/?gq=node/20) have regional offices in

larger cities in the East and the Southeast region.

The Agency for support of entrepreneurship (www.apprm.gov.mk) supports three small business

incubators in the target regions (in Strumica, Stip and Delchevo).

The State Statistics office of Macedonia (http://www.stat.gov.mKk) has regional departments in

Stip and Strumica.

All the before mentioned institutions and organizations provide information and facilitate
support for development of business and agriculture in the target regions and more broadly
across the entire territory of Macedonia.

Especially useful for both sides of the target region is the EEN network
(http://een.ec.europa.eu/). The goal of the network is to assist business and research
organizations to enhance their competitiveness and access to European and global markets by
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providing integrated business cooperation and innovation services. In the Bulgarian part of the
target region information and services can be accessed via http://www.een.bg/ and the
organizations working in the Bulgarian consortium. In the Macedonian part of the target region,
information and services can be accessed viahttp://www.een.mk/ and the organizations working

for the Macedonian network.

The portfolio of services provided by the EEN network includes:
Business cooperation

eproviding contacts through offer bulletins for commercial, production,
technological and project cooperation

epublishing a partner search profile for commercial, production, technology and
project cooperation

e participation in B2B events, business missions
Financing

e access to finance

e participation in Horizon 2020

e an innovative capacity assessment by a certified expert of Improve Academy
eassistance for implementation of projects under the H2020 SMEINST - KAM

services program
Information, consultations and trainings

e access to finance

e Horizon 2020

e Business Audit

e Technological audit

e Managing innovation

¢ Audit of Innovative Capacity Improve

e KAM Services in Implementing the H2020 SMEINST Projects

e Intellectual Property
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e Access to markets

e Legislation, standardization, certification
e CE-marking

e The REACH Regulation

e Energy Efficiency and RES

e Ecology

e Health and Safety at Work

e Improving management capacity

e Cluster cooperation

e Subscription to current information

Organic farmers can find useful information in specialized televisions and sites working

practically in the field of agriculture.
In Bulgaria, specialized television for agriculture is the Agro TV (http://www.agrotv.bg/).
The biggest forum in the field of agriculture in Bulgaria is fermer.bg (https://www.fermer.bg/).

On the Macedonian side, there are no specialized forums and television channels for agriculture.
However, there are at least two well-developed agricultural web portals: Agrar+

(http://www.agrarplus.mk/) and Zelena berza (http://www.zelenaberza.com.mk/).

The South Eastern Europe Organic Network website offers information on organic production,
including a resource center in which different materials from the region are available

(http://www.seeon.mKk).

The “SWG” stands for Regional Rural Development Standing Working Group in South Eastern
Europe and is an International Intergovernmental Organization, consisted of governmental
institutions responsible for rural development in respective countries and territories. The SWG
publications page offers a library containing many reports on different aspects of rural
development (http://seerural.org/publications/).
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6. USEFUL LINKS

https://georgiaorganics.org/for-farmers/;
http://www.growingformarket.com/#;

https://lenoir.ces.ncsu.edu/files/library/54/Direct%20marketing%20tools%20for%20farm%20bu
sinesses%200n%20the%20web%20NC.pdf;

http://articles.extension.org/pages/18376/direct-marketing-introduction-for-organic-farms;

http://lwww.smallfarm.org/main/for_new_farmers/new_farmer_q_and_a/how_do_i_market_my

products/;

http://www.seattletimes.com/business/organic-valleys-marketing-strategy-puts-farm-visits-on-
the-table/;

https://extension.umd.edu/sites/default/files/_docs/programs/mdvegetables/Chap2-Marketing-
web-version.pdf;

http://www.buylocalfood.org/;
http://rodaleinstitute.org/learn/online-courses/;
http://www.oeffa.org/extension.php?sjt=wfp;
http://www.csus.edu/indiv/d/dundons/orgnsoul.htm;

http://sherpablog.marketingsherpa.com/marketing/social-media-marketing-customers-help-
sell/?_ga=1.151293434.2122517506.1484947768;

https://colorado.doortodoororganics.com/shop/pantry/canned-foods-soups-broths;

http://articles.extension.org/pages/18381/direct-marketing-channels-strategy-for-organic-
products#internet;

http://lwww.foodandfarming.ca/social-media-training-workshop-for-direct-farm-marketing-

businesses/;

http://casfs.ucsc.edu/about/publications/Teaching-Direct-
Marketing/pdf%20downloads/Unit.5.pdf;
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http://www.thepacker.com/fruit-vegetable-news/marketing-profiles/organic/Social-media-helps-

organic-growers-connect-with-consumers-205999831.html;

http://www.extension.umn.edu/rsdp/community-and-local-food/marketing-local-food/how-to-
market-your-products/;

http://rodaleinstitute.org/small-farm-social-media/;

http://users.jyu.fi/~yixzhang/Zhang_SocialEnterprisesinOrganicFarmingandTheirUsageofIT_A
MCIS_2016.pdf;

http://www.nofamass.org/articles/2013/10/marketing-strategies-vegetable-growers;
http://sweetwater-organic.org/;

https://www.researchgate.net/publication/281910867 Social_Media_for_Organic_Products_Pro

motion.
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