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EUROPEAN TOURISM TRENDS



REGIONAL TOURISM TRENDS 2018 

Western    

Europe

Northern 

Europe

Southern/Mediterranean 

Europe

Central- Eastern 

Europe

29% of all arrivals in Europe

33% of all receipts in Europe

Receipts per arrival € 780

40% of all arrivals in Europe

39% of all receipts in Europe

Receipts per arrival €640

12% of all arrivals in Europe

17% of all receipts in Europe

Receipts per arrival € 1,010

20% of all arrivals in Europe

12% of all receipts in Europe

Receipts per arrival € 410

Source: UNWTO 2019



GROWTH POTENTIAL FROM LONG-HAUL SOURCE MARKETS

Arrivals from overseas market to SM Europe 2018 (millions) Annual average growth of arrivals to SM Europe 2018-2023 (%)

Source: ETC Quarterly Report Q3/2019

5.  AU 2.1 mn

6. JAPAN 1.3 mn

7. CHINA 1.1 mn

8. INDIA 0.3 mn

1. RUSSIA 10 mn

2. US 9.6 mn

3. CANADA 2.9 mn

4. BRAZIL 2.2 mn

5.  US 4%

6. JAPAN 4%

7. CANADA 2%

8. BRAZIL 1%

1. CHINA 8%

2. INDIA 7%

3. AUSTRALIA 7%

4. RUSSIA 5%



GROWTH CONTINUED IN 2019 TO MOST DESTINATIONS
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Arrivals

Nights

Source: TourMIS     *date varies (Jan-Dec) by destination

2019 year-to-date*, % change year ago

Foreign visits and overnights to select destinations

Montenegro, 21.4% (A)

Source: ETC Quarterly Report Q4/2019



Mapping of passion groups

The tourism passion communities are groups of people that travel with the primary idea of pursuing a 

special interest, including a hobby, an activity or a motivation.



Share (%) of Travellers Interested in Each Passion



Themes Under Examination

City Life

Exploration of Cultural 

Identity and Roots
Immersive Exploration

Gastronomy



IMMERSIVE EXPLORERS







THANK YOU FOR YOUR ATTENTION!


