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Aim of the project BIOPROSPECT is to explore and document the bioprospects of forested
protected areas, meaning discovering and commercializing products originating from natural
resources and the ways of their sustainable capitalization as a mean for wise management and
conservation.

Demonstrating the total economic value of forested areas can make a convincing case for the
conservation of wild species and ecosystems. Eventually, BIOPROSPECT project aims to
contribute effectively on the conservation, protection, promotion and development of forest
biodiversity and preservation of natural heritage.

The project is expected to have a significant impact on the area, enhancing transnational and
regional cooperation, through continued EU support as well as promoting further EU integration.
Transnational cooperation among all beneficiary countries’ organizations and institutes, will
contribute to improve regional and territorial practices.

Hence, BIOPROSPECT project will implement the foreseen activities, while ensuring the
coherence, complementarily and transferability of experiences and practices with other regional
and national programs that can feed transnational actions and benefit of their results.

Through the actions foreseen within BIOPROSPECT , project partners are sharing scientific
knowledge, forest management practices, policies and regulations, developing common and
sharing tools for the economic valuation of biodiversity and forest ecosystem services.

In the frame of the BIOPROSPECT project and the particular activities for publicity and
communication, (where the School of Economics of the Aristotle University of Thessaloniki is
involved), we created the following accounts in social media:

Facebook: https://www.facebook.com/Bioprospect-1919256598370897/

Twitter: https://twitter.com/Bioprospecteu

Linkedin: https://www.linkedin.com/company/bioprospecteu/



https://www.facebook.com/Bioprospect-1919256598370897/
https://twitter.com/Bioprospecteu
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As we can see from the chart the total followings of the page is 226, with the largest increase
being observed between March and April 2019

Total Page Followers as of Today: 226

Total Page Followers BEHCHMARK

208

NET FOLLOWERS

We can see from the chart that throughout the page the sequences only increased
substantially with a negligible decrease in February 2019. The highest activity we observed

was in March 2019.



Met Followers
Blet followers shows the number of new followers minus the number of unfollows.

IInfallows Qrganic Followers FPaid Followers == MetFollowers

]

WHERE PAGE FOLLOWS HAPPEND

In this chart we can distinguish the sources from which the activity on the project page
originated over the months



YWhere Your Fage Follows Happened

The numhber of times your Page was fallowed, broken down by where it happened.

B onYour Page Uncategorized Deskiop IIncategarized Makile Ads Cthers

l l

WHERE PAGE LIKES HAPPEND

In this chart it is shown from which source the people found the page of the project and
became followers. It is obvious that most come from the project page, and from the page
suggestions.



Wyhere Your Page Likes Happened

The number oftimes your Page was liked, broken down by where it happened.
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NET LIKES

We note that the number of positive reactions is very high with peak in March 2019



Met Likes

Met likes shows the number of new likes minus the number of unlikes.

Lnlikes Organic Likes Faid Likes == MetLikes

POST REACH

Here we see the number of people who were informed about the actions of the project
through our site
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Fost Reach

The number of peaple who had your Page's pasts on their screen. This numberis an estimate and may not be precise
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TOTAL VIEWS BY SECTION

In this note a categorization is made as to which category of all the information channels

through the page of that social networking site attracted the most views.

Total Views By Section i
Other  Home  Posts Photos
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TOTAL PEOPLE WHO VIEWED BY SECTION

In this note a categorization is made of which category of all the information channels
through the page of this particular social networking site attracted and informed most

internet visitors.

Total People Who Viewed By Section By Age and Gender By Country By City By Device
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TOP SOURCES

At this point we are informed about which site has been the most attractive media, it is
important to emphasize its great contribution of facebook

Top Sources

54
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13
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TOTAL PAGE PREVIEWS

The chart shows a preview of this update page in total from September 18, 2019 to October
15,2019

Total Page Previews i

Total Previews

Sep 18 Sep 21 SEp 24 Sep 27 Sep 30 Oct3 Oct Oct3 Qct12 Dot 13
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TOTAL ACTIONS ON PAGE

This chart is about where all the clicks came from

Total Actions on Page

Get Directions Clicks Website Clicks Phone Number Clicks

Action Button Clicks

Oct 2018 Dec 2015 Jan 2019 Feh 2019 Lpr 2019 hhay 2019

dun 2019 i 2mg Sep 2018

Oct 219
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People who clicked web site

The chart shows the number of people who clicked on the website,
the highest activity was observed in February 2019

People Who Clicked Website By Age and Gender By Courtry By City By Device i

People Who Clicked Website

Oct 2018 Dec 2013 Jan 2018 Feh 2019 Apr 2019 htay 2018 Jun 2018 Jul 2018 sep 2018 Qi 24
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People Reached

Your Fans Your Followers People Reached People Engaged

Peaple Reached

The number of people who had any content from your Page or about your Page enter their screen screen,
grouped by age and gender. This number is an estimate,
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Country

Gregce

Albania

iacedonia

Croatia

Germany

Cyprus

United States of America

Denmark

[taly

Denmark

[taly

Brazil

Thailand

Australia

Slovenia

izzech Repuhlic

People Engaged

aa

16

City People Engaged

Thessaloniki, Greece

Korgé, Albania

Kalamaria, Greece

Yilog, Greece

Gostivar Republic ofb...

Athens, Greece

Fldrina, Greece

Katerini, Greece

Micosia, Cyprus

Katerini, Greece

Mlicosia, Cyprus

Tirana, Albania

Tetov, Republic of Ma...

Svdney, MW Australia

wanthi, Greece

Giannitsa, Greece

hiang Mai, Thailand

Betlin, Germany

Laareb, Croatia

Hamburg, Germany

Frague, Czech Republic

62

12

Language

Greek

English (US)

English (LK)

Albanian

Croatian

[talian

Spanish

Portuguese (Brazil)

Thai

2 Poruguese (Brazil)

2 Thai
2 Czach
1 GRrman

People Engaged

7

2
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Laostrog, Croatia

Madison, Wi

Ferugia, ltaly

Orestidda, Greece

Mova Andradina, MS, B. ..

Cakovec, Croatia

Skokie, IL

Gramsh, Albania

Firaeus, Greece

Wiarsen, Germany

Malic, Albania

Alexandrodpoli, Greece

Mondlithos, Greece
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Cenmark:

[taly

Brazil

Thailand

Australia

Slovenia

izzech Repuhblic

Katerini, Greece

Micosia, Cyprus

Tirana, Albania

Tetovo, Republic of Ma. .

Sydney BSW Australia

Hanthi, Greece

Giannitsa, Greece

Chiand Mai, Thailand

Berlin, Garmarny

Fagreh, Croatia

Hamburg, Germary

Frague, Czech Republic
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Followers

Your Fans Your Followers

People Reached  People Engaged

The people who follow your Page. This humber is an estimate.
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Country

Greece

Albania

Macedania

Croatia

Cyprus

Germany

faly

France

United States of America

Serhia

Portugal

Swizerland

Sauth Africa

Your Followers

176

12

City

Thessaloniki, Gresce

Alexandrodpali, Greece

Athens, Greece

Poljiyos, Greece

Korge, Albania

Larisa, Greece

Komatini Greece

Kozani Greece

Adrinio, Greece

Gostivar Republic ofM...

Patras, Greece

Aanthi Greece

Zagreh Croatia

Your Followers

i

17

15

14

11

Language Your Followers
Greek 149
English (UU3) 1
English (UK) 2!
Allanian I
ftalian 4
Croatian 3
Spanish i
Palish 1
Turkish 1
Indonesian 1
Bulgarian 1
FVEpYOTIC
French (France) Metalaon b
German 1
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Mbania

Macedania

Croatia

Cyprus

Germany

Italy

France

United States of America

Serhia

Portugal

Switzerland

South Africa

Alexandrodpoli Greece

Athens, Greece

Polygyros, Greace

Korge, Albania

Latisa, Gregce

Komotini, Greece

Knzani, Greere

Adrinio, Greece

Gostivar Republic ofi...

Patras, Greere

wanthi, Greece

Fagreh, Croatia

English (L3}

Enalish (UK)

Albanian

Italian

Croatian

Spanish

Falish

Turkish

[ndonesian

Bulnarian

French {France)

zerman

Evepyoric

O
WeTRf

3

Jy,

24



Farma, Italy

Firaeus, Greece

Ligourian, Greece

Chania, Greece

Sydney NEW Australia

Galatas, Greece

Yloré, Albhania

Munich, Germany

Caransehes, Romania

Cestica, Croatia

lalysds, Greece

Méa Moudhania, Greece

Kiato, Greece

Livadeia, Greece
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“erdon-les-Bains, Bw. 1

Loughbaraugh, United. 1

PYstros, Greece 1

Cenpasar, Indonesia 1

Lambest, France 1

Owieda, Spain 1

Katerini, Greece 1

Mitilini, Greece 1

e Mark, MY 1

Leonidion, Greece 1

Corfu, Greece 1

Arnaia, Greece 1
Evep)

Bal, Croatia 1 MzTop
Windo

Fans
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YourFans  YourFollowers  People Reached  People Engaged

Aggregated demographic data about the people who like your Page based on the age and gender information
they provide in their user profiles. This number is an estimate.
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Hungary

Spain

Australia

Czech Republic

Fapua Mew Guinea

Lnited Kingdom

ndonesia

Faoland

Faomania

Metherlands

Bosnia & Herzegovina

Trikala, Greece

Heraklion, Greece

Faralimni, Cyprus

Mikitas, Greece

Drarma, Greece

Swdney MY Australia

Wunich, Germany

Alexandria, Greece

Katerini, Greece

Brno, Czech Republic

Skopje, Fepublic of Ma...

lalysds, Greete

Livadeid, Greece

Parma, [taly
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Country

Greece

Alhania

Macedania

Croatia

Cyarus

Germany

Italy

France

United States of America

Serhia

Partual

Siitzerland

Sauth Africa

Your Fans

172

12

Cty

Thessaloniki Greece

Aesandrodpoli, Greece

Ahens, Greece

Paligras, Gresce

karge, Albania

Larisa, Greece

Karmotini Greece

Kozan, Greece

Aarinia, Greece

Gostivar Renublic of M...

Patras, Greece

wanthi, Greece

Zanreh, Croatia

Your Fans

iji

Language

Greek

English (12)

English (LK)

Albanian

Italian

Croatian

Snanish

Falish

Turkish

Indanesian

Bulgarian

French (France)

(German

Yaour Fans

147

12

1
Evepyomo
Metdpaan tn
Windows

1
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Groningen, Metherlands
‘Ywerdon-les-Bains, Sw...
Arnaia, Greece

Port Mareshy Papua M.
Bol, Croatia

Micosia, Cyprus
Denpasar, Indonesia
Bolzanao, [taly

Corfu, Greece

Yistrog, Greece
Limassol, Cyprus
Kallithéa, Greece
Edessa, Greece

Mitilini, Greece
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Fort Moreshy, Papua ...
Bol, Croatia

Micosia, Cyprus
Cenpasar, Indonesia
Bolzanao, taly

iZ0orfu, Greece
Prstros, GreeCe
Limassol, Cyprus
Kallithéa, Greece
Edessa, Greece
Mitilini, Greece
Firaeus, Greece
morgan Hill, CA

Kavala, Greece
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People Engaged

Your Fans Your Followers People Reached People Engaged

The number of People Talking About the Page by user age and gender. This number is an estimate.

omen
.50% .
-
Ennaged U - —
1347 1224 2534 5554
_ _
o o - . —
B 49%
People
Ennaged
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Country

Greece

Albiania

Macedania

Croatia

Germany

Cyprus

United States of America

Denmatk

Italy

Brazil

Thailand

Australia

Slvenia

People Engaged

i

City

Thegsaloniki Greece

Korce, Albania

Kalamaria, Greece

Walos, Greece

Gostivar Republic of ...

Athens, Greece

Fldrina, Greece

Katerini, Greece

Micosia, Cyprug

Tirana, Albania

Tetovo, Republic ofta...

Sidney NSW Australia

Aanthi Gregce

People Engaged

h2

Language

Greek

Enilish {LJ3)

English (LK)

Albanian

Craatian

Italian

Snanish

Portuguese (Brazil

Tha

CIech

GGerman

People Engaged

i

1

17
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LZaostrog, Croatia

Madizsan, Wil

Perugia, Italy

Qrestiada, Greece

Mova Andradina, M35, B. ..

Cakover, Croatia

Skokie, IL

Gramsh, Albania

Piraeus, Greece

Viersen, Germany

Malig, Albania

Alexandrodpoli, Greece

Mondlithos, Greece
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