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Innovative Cultural & Creative Clusters in the Mediterranean Area

Project co-financed by the European
Regional Development Fund

INTERNATIONAL CONFERENCE AND INVESTMENT FORUM
OF CREATIVE AND CULTURAL INDUSTRIES

INTERNATIONAL EVENT - 15T DAY

Wednesday, 4" October 2017

Museum of Architecture and Design - FuZine Castle, Pot na FuZine 2, Ljubljana

9:00-9:30 Welcome coffee and registration
9:30-10:00 Welcome speeches
10:00-11:00 Presentation of CCI projects in Slovenia:

CHIMERA, CRE:HUB, Center for creativity and design

11:00-13:00 Fostering Social and Creative Innovation
TALIA - partners speaker

13:00-14:30 Lunch break & networking

14:30 - 15:45 Keynote speech:
Crowdfunding and interactions between private and public financial instruments
Public and private instruments supporting breakthrough of CCls

Kleitia Zeqo — IDEA Consult
15:15-16:45 Roundtable and discussion

Innovative private and public financial instruments
& How to maximize the impact of public funding in CCS

SVRK - Government Office for Development and European Cohesion Policy
Fabrizio Spadotto - Regione Autonoma Friuli Venezia Giulia

Vito Pinto - Sviluppo Basilicata

Eduard Gil - Audiovisual Cluster of Catalonia

Ales Pustovrh - ABC Accelerator
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16:45—-17:00 Coffee break
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17:00—-18:30 Innovative and Creative Ecosystem in Slovenia:
1.  New models of working: Luka Piskoric - Poligon
Creativity in public sector: Sasa Kerkos - Design Biotop
Support environment: Marjana Majeric - Startup initiative Slovenia
Design and Innovations: Barbara Rovere - InnoRenew coE
Need for creativity and innovation in companies:
Monika Zajc - EPPS - Posta Slovenije

Lk i

18:30-22:00 Dinner & social event

INTERNATIONAL EVENT - 2NP DAY

Thursday, 5" October 2017

Museum of Architecture and Design - FuZine Castle, Pot na FuZine 2, Ljubljana

8:30-9:00 Welcome coffee and registration

9:00-10:30 CCS innovative practices and policies in EU followed by a roundtable
1. Nesta - UK CCS

2. Kleitia Zeqo — IDEA Consult
3. Agquiles Marreiros — CCDR - Algarve
4.  Giordano Julie — CCl Nice Cote d’Azur
5. Gaetano Grasso - Apulian Living Labs
6. Anja Zorko - MAO CZK - Center for creative and cultural industries of Slovenia
11:30-11:45 Coffee break
11:45-13:15 From CCS Idea to the successful product launch followed by a roundtable
1. Luis Caracinha - LCPA Creative Agencies
2. Josep Vera - Tothora
3. People ooo - design and development studio
4. Matjaz Rebel - Artrebel9
5. Rok Zavrtnik - ZaloZba Sanje
6. Adastra - movie company
13.15-14:30 Lunch break & networking
14:30-16:00 Investors Forum: pitching of CCS companies to a panel of key investors
16:00-16:15 Coffee break
16:15-16:30 Winners announcement
16:30 Drinks & farewell
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Presentation

ChIMERA
Innovative Cultural & Creative
Clusters in the Mediterranean

Ljubljana, October 5th 2017

www.adastra-films.com



THE FILM COMPANY & AGENCY BASED IN CANNES...

www.adastra-films.com




ACTIVITIES
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ADASTRA FILMS



2008 : creation of Adastra Films by David Guiraud
(23) and Sébastien Aubert (24)

2011 : Deux Inconnus (short film) is one of the most
successful short films of the year (Sundance,
Clermont, Oscars qualified...)

2012 : France Televisions becomes our main short
films buyer

2013 : Production of Brides (Georgian-French
feature film) -> Audience award at Berlinale

2015 : Trip to Silicon Valley. Adastra jumps into VR.
Signature with Provence Tourism Office and SBM +70
(Monaco Hotel Group)

2016 : Partnership with the VR app company RaVR
based in the Silicon Valley

2016 : Production of The Strange Ones (American-
French feature film) later awarded at the leading +300
festival SXSW

2017 : Beginning of the project CANNES 360

corporate
clients

international
prizes

www.adastra-films. com



http://www.films06.com/

AMADEUS  CATEBAZUA ThalesAlenia
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Provence-Alpes-Coéte d'Azur -
TOURISME o

CANNES - MONTE-CARLO

COTE D'AZUR SOCIETE DES BAINS DE MER

www.cannes.com

www.adastra-films.com
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Chris Rad(cliff receiving Grand Jury
Prize at Champs-Elysees Film
Festival for « The Strange Ones ».

Trophy of Creativity 2016 for the best service (360°
videos) of French Riviera by UPEO6

Best Young Producer 2014 by France Televisions

Sébastien Aubert among the « Top 100 Managers that
will transform France » by Economic Magazine Le Journal
des Entreprises in 2016

S. Aubert part of the “Future leaders in production” by
American Film Magazine Screen International during
Cannes Film Festival 2015

Elected « Entrepreneurial Collaboration» of the Year
2012 by the European Union in the frame of the «
Entrepreneurship Erasmus Program » - with Thierry
Baujard (Peacefulfish)
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CASE STUDY : THE DANAIDES’ BARREL

IE TONNERU DES: IDANRIIDES

un film de DAVID GUIRAUD

BENOIT RABILLE
SANDRINE POTTIER
CLAIRE-ESTELLE MURPHY
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www.le-tonneau~des-danaig
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FINANCED BY...

...FRAGRANCE COMPANIES ...AND PUBLIC INSTITUTIONS

\

VALBONNE SOPHIA ANTIPOLIS

nhappyscents

CONSEIL GENERAL
DES ALPES~MARITIMES
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Jagir
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/ www.adastra-films.com



ALEX PETTYFER JAMES FREEDSON-JACKSON

Watch the teaser

www.adastra-films.com




FINANCED BY...

100% PRIVATE EQUITY

ADASTRA
FILMS

THE STRANGE

ONES LLC
ADASTRA1 e  ammemed | 1N DIVIDUALS

750,0005 =

50% tax
rebate
on ISF

INDIVIDUALS

www.adastra-films.com




CANNES

Mobile

Veuillez choisir le mode d'utilisation 360. Un
masque type Cardboard est nécessaire pour le
mode VR

Pour une meilleure experience, télechargez l'application sur le store Oculus pour votre GearVR

EN
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Croix des gardes
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# Download on the

S App Store




THE APP IS
FINANCED
BY...

S T s

PavLais oes FEsTIVALS e1 oes CONGRES

S—
— Cannes

CANNES
COTEDAZLR

www.cannes.com

360° VIDEOS OF
PRIVATE OPERATORS
(HOTELS, BEACHES,
CASINO) ARE
FINANCED BY...

INTERCONTINENTAL.

CARLTON CANNES

e

HOTEL BARRIERE EGRANDHOTEL
MAJESTI CANNES

iy

MOTEL MARTINEZ
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www.adastra-films.com

360° VIDEOS OF
CANNES (AND
PALAIS) ARE
FINANCED BY...
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CANNES
COTE D'AZUR

www.cannes.com



CANNES will be the first 360° city...

www.adastra-films.com




Which city will be next ?
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Thanks for your
attention

www.adastra-films.com




From idea to successful product launch D

Art rebel 9

We help our partners discover, build and realize promising business opportunities to reach and
inspire a new generation of consumers.



History

e Established 1991

 Computer graphics & Postproduction
 Computer games spin off (ARXEL TRIBE)

* First Slovenian game company
* Soldin 2001
* Production company spin off

* Commercials (Kinomotel)
* Film (Pakt media)






Implementation of good practices @

 Company upgraded to 2.0 in 2014

* Divided into two departments
* Integrated post&production
* Experiences & Communication



Integrated post&production

 (Traditionally) passive
* We are subcontractors



Experiences & Communication

* Active

* Qur own initiative
e Creative proposals
* Business proposals
* Project funding proposals

» Search for potential partners
* Building partnerships



CASE: Project PLANICA VR ski jumps




CASE: Project PLANICA VR ski jumps D

* Ouridea
 (Slovenians like ski jumps)
* So, How does it feel to fly like Peter Prevc?
* Let’s share this feeling with the rest of the world
* Our implementation
e VR application for Oculus Rift
* Tournament mode
* Portable & Connectable
* Our investment
* Building first prototype
* Producing promotional films
* Many hours spent on meetings :-)



CASE: Project PLANICA VR ski jumps D

e Search for partners
* Advertising agency PRISTOP
* TRIGLAV insurance company (Slovenes adore ski jumps!)
* Present at
* Planica ski jump events (2015-2017)
 Expo Milano (2015)
* Touring Slovenia
e Rental for events
* Award winning product
* Digital Communication awards 2015 (Berlin)
 European Excellence Awards 2015
 DIGGIT 2015
« SOF 2015 ...



CASE: Project PLANICA VR ski jumps D

* More than 52.000€ free media imprint
* 650.000m virtual meters



Projects in development

* 8 projects active
* CASE: VR Dragon

11



CASE: VR Dragon ‘@

* Challenge:

e Attract more young visitors to Ljubljana Castle (Millennials need special
approach)

e Local
* Tourists

12



CASE: VR Dragon

* Our ldea
* Flying a dragon through space and time
* Learning by fun
e Connecting Europe

13



The VR simulator will give visitors to Ljubljana Castle an epic flight experience on the

dragon's back, as the life-like dragon model will move just like a dragon would when
flying. The flight on the dragon will magically reveal the history of Ljubljana to visitors™



Ljubljana
Castle

15




CASE: VR Dragon - IMPLEMENTATION D

* VR headset + SIMULATOR = Virtual flight on the dragon's neck

* Through space
* Ljubljana
* In search for partners (with similar dragon legends)
* To build a network

* To exchange visitors
* To connect

16






CASE: VR Dragon - IMPLEMENTATION D

* VR headset + SIMULATOR = Virtual flight on the dragon's neck

* Through time
* History
* Now
* Near future & Future
* Single or multiplayer
e (Combinations, Tournaments, Adventures, Explorations)

18
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THE MIDDLE AGES

The flight on the dragon's back has just
begun, because on the VR simulator the visitor
could turn and fly over medieval Ljubljana

and watch knights quarding Ljubljana Castle.
Or fly all the way to the ancestral workshop

of our ancestors who constructed the world’s
oldest ever discovered wheel with an axle,

as long as 5150 years ago.

The VR simulator
can provide as many

experiences as we
can imagine.




CASE: VR Dragon

* Currently we are Investing in

* Creative concept

* Test groups

* Business plan

* Promotional material

* VR app prototype

6 DOF simulator prototype
* Partner search

* In search of Innovative private or public financial instruments

20



CASE: VR Dragon — Project teaser @







Results? @

* INTEGRATED SOLUTIONS, THAT HELP BUILD THE REPUTATION OF OUR
BUSINESS PARTNERS

23



Impact? D

* We help the visionaries (leaders & brands) to realize their visions with
which they fascinate and build their reputation.

* We expand horizons

24



Future developments D

* Adopting content to be able to follow the furious (and beautifull)
development of new media technologies.

e Upgrade our products to B2C level

25



And

* Reinvent
* Be innovative
* Be LOUD

26



Thankyou



IDEA CONSULT

“We believe that knowledge
and innovation are driving
forces behind sustainable
societal progress”



But knowledge is fragmented or locked in academic circles







INDEPENDENT AND SOLID ADVICE
IN ALL PHASES OF THE POLICY CYCLE

Strong concepts

(vision and strategy)

- Adapted
New insights instruments

(research and analysis) (supporting implementation

and projects)

Impact studies

(Evaluation and monitoring)




_ Strong concepts P
Clty Of Antwerp (vision and strategy)

IDEA Consult developed the concept & monitoring system of Cultuurloket,
the cultural centre for the city of Antwerp.

-> concept note "A long-term vision for additional funding and
entrepreneurship in the Flemish cultural sector" by Minister of Culture

Provincie
Antwerpen

Cultuurloket



European Commission

Survey on access to finance for
cultural and creative sectors

Evaluate the financial gap of different
cultural and creative sectors to support
the impact assessment of the creative
Europe programme
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Adapted
instruments

(supporting implementation
and projects)

-CULTURAL &
CREATIVE

SEZTORS’ -

GUARAN EE
FACILITY N

Improving access to finance for cultural & creative initiatives




_ Impact studies <
Regional Gov.

(Evaluation and monitoring)

Evaluation of financial landscape of CCS in Flanders
region

Exploratory study on giving to culture

Set-up a new cultural agency to support CCS on
entrepreneurship and finance

Identified new instruments to replace CultuurInvest —
> CultuurBank



New insights

Multidisciplinary Methodology

(research and analysis)

Voice your view on
crowdfunding: take
the survey now!

s '

Stakeholder engagement in different phases of the project !



CONSULT thinking ahead

The baseline "Thinking Ahead" reflects IDEA's unique value
proposition:

» Connected professionals

(involved in society, access to knowledge sources and networks)

» Evidence based advice
(applied scientific research, based on validated methods)

» Future oriented and sustainable solutions



DEDICATED PROFESSIONALS

»  IDEA Consult was founded in 1998 and is located in Brussels.

» A multidisciplinary team of 40 professionals, who are involved in the
current societal challenges.

»  We are connected with a pool of excellent experts
“The choice to be a network organisation, allows us to propose for each
different question, a tailor-made expert team”




We work in a network model with clients and
partners to co-produce new solutions and concepts

———
-
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SUNERGY N

i ‘ D EA b Clients

Partners CONSULT thinking ahead
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1 COMPANY, 6 AREAS OF EXPERTISE >
THIS EXPERTISE IS DEPLOYED ON A MULTIDISCIPLINARY BASIS

- Vanguard Initiative

- Activation Policy - Industry 4.0
- Unemployment \ - Absorption capacity of KET
- Inclusive (3D printing,
Entrepreneurship (OECD) Lab ket / nf":lnotechnc?logy, robotics,
abour marke Innovation biotech) & impact on value

and social Poli q chains
policy olicy an - Help SME make transition
economic in 4.0 and deploy new tech

Impact of Airbnb in competitiveness

Brussels “——
Study on sharing
Economy

Green business
Models

IDEAP

CONSULT thinking ahead Real estate

and spatlal Business Plan & financial
development feasibility studies on
regeneration of areas
and industrial buildings
Redevelopment of
Media Cluster and
incubator

Supporting regions in the
Smart Specialisation Strategy
by mapping their economic
activities and by identifying
their strengths

Several evaluations of
Interreg & ERDF (i.e. polic
development on rural
development; Evaluating how
regions have spent their
money

\

- Sustainable business plans

- Marketing strategy and development of cultural
institutions/heritage sites (SMACK Ghent; Bozar;
Bochreck; Brugges

<



WE CONTRIBUTE IN A UNIQUE WAY TO THREE S
SOCIETAL TRANSITIONS

Socio-economic transformation

(smart, sustainable, inclusive)

New governance models

(coproduction with citizens and private actors, other financing
models, multilevel governance)

Vitalising regions and places

(multi-use of space and buildings, smart specialisation)




INCREASED IMPORTANCE ON CREATIVITY

IDEAP

CONSULT thinking ahead

Thinking ahead means
Unleashing the power of arts and culture

: "
Y .
Vibrant arts and cultural sectors reinforce diversity | )P . y R
and creativity in society and economy through '_ P> 4 '-" 8 *
their unique ability to bring people together : ‘C AN
and to encourage reflective, . ~N

out-of-the-box thmklng )\\
However, in an age of q
diminishing public

support and digitisation,

the arts and cultural sectors ‘ E “ :
are challenged to find suitable ', f.a %
funding and develop new businéss models. ~ =~




ONGOING CCS QUESTIONS

How can we fine-tune our policy framework in order to favour dynamic and agile arts
and cultural sectors in a rapidly changing environment?

How can policy support arts and culture in obtaining better access to available public and private funding?

What mechanisms can we use to better leverage public investments in arts and culture with
private funding?

How can policy stimulate new skills development to support stronger cultural entrepreneurship in
arts and culture?

Y ® ]

What are the right policies to enhance the sustainability of the sector, taking into account the
high diversity and thus highly different needs of the sector?



SURVEY ON ACCESS TO FINANCE FOR
CULTURAL AND CREATIVE SECTORS (2013)

Survey on access to finance for
cultural and creative sectors

Evaluate the financial gap of different
cultural and creative sectors to support
the impact assessment of the creative
Europe programme

Looked at:

Financial needs &

Financial gap

CCS use of debt finance
Leveraging the effect of the CCS
guarantee facility

Report & policy recommendations
Creative European Guarantee
Facility



, b
CROWDFUNDING: RESHAPING THE CROWD'S

ENGAGEMENT IN CULTURE (2017)

Looked at:

- CF as access2finance tool

- Use of CF models by CCS
(donation, rewards, equity &
peer2peer lending

- Country differences

- Sector differences

- Amounts raised & Success rate

- Platform mapping

- Case studies

- Information hub ->>
www.crowdfunding4culture.eu

Crowdfunding - Report & policy recommendations

Reshaping the crowd'’s engagement in culture



http://www.crowdfunding4culture.eu/

p
ECONOMY OF CULTURE IN THE DIGITAL AGE

(2017)

Looked at:

- 9 sectors

- Impact of digitalisation on the
creative value chain

- Changes in industrial organisation
and market dynamics

- Role of online intermediaries that
challenge the traditional structures
(e.g. Google, Amazon, Apple, etc.)

- Opportunities and challenges of
CCS in the digital context

- Remuneration and rights
management

A study on the economy of - Report & policy recommendations
culture in the digital age

Mapping the Creative Value Chains




P
IMPACT STUDY ON THE ROLE OF PUBLIC

BROADCASTING- VRT (2017)

[y -~ .

" Looked at:
& - Importance of VRT in the whole

ecosystem

- Re-development of media cluster

- Analysis and needs

1 - Evaluated and benchmarked

¢ - Spillover effects

- Advocated for the need for a
media incubation and business
centre at the premises of VRT



IDEA's CCS SUPPORT

Facilitating your
partnership with
stakeholders

IDEA connects you

to stakeholders in
arts and culture to
reinforce the
ecosystem in your
region

Sector analysis

We help you to
identify the needs
and challenges of
arts and culture
professionals, in
co-creation with
them and the
stakeholders

Policy
evaluation and
optimisation

We evaluate your
current portfolio of
policy measures
with the aim of
optimising your
policy mix to
match the needs
of the arts and
cultural sectors

Policy inspiration

We inspire you
with good policy
practices that
SNIENG
entrepreneurship
and open up the
access to finance
for arts and culture




IDEA’'s CCS SUPPORT

o060

Supporting Policy design and Cross-regional Thinking ahead
you in: implementation collaboration for EU
funding

We assist you in We provide support We bring you the
designing and in setting up cross- most recent
implementing new regional networks developments in
policy instruments with the aim of EU policy that are
accessing EU important for the
funding future of arts and
culture in your
region




CONTACT

Kleitia Zeqo
Kleitia.zeqo@ideaconsult.be

40 Rue Joseph Il/Joseph |l Straat
boite/bus 1

1000 Bruxelles

022821710
www.ideaconsult.be



mailto:Kleitia.zeqo@ideaconsult.be

working with people




people people people people from CCS people
“oroduct.
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branding



branding design



branding design dope shit









KOVAL SINGLE BARREL
MILLET WHISKEY

MONKEY 47 &
DRY GIN

CARAMEL

SJAHESON 18 YEAR OLD
LIMITED RESERVE




PROJECTSEEN.COM

On the 10th of June 2013, Edward Snowden exposed previously
unknown practices of the US National Security Agency and other
| aseasias - specially British GCHQ. It revealed that,
after 9/11 events, presiekems Bush authorised the il to conduct
a range of sEsiakkEaas activities without warrants inside and
outside of the States, that are known as "The Program”. These
documents became a standing ground of my research.

why is this |Illlllant? The Jllls advanced technology is capa-
ble of intercepting, analysing and memorising all unencrypted
online gaaaEaaleatiaR, coming in and out of the United States.
These are to us better knows as tweets, [Jllloock chats, emails
and search queries. According to Snowden's documents, UK is no
exception. GCHQ's puiailkdias program "Tempora” gives it the
s biggest intermet access’, a scope that even the sl
doesn't measure up to (Hopkins, 2013). As it turns out - the UK,
is in fact the most digitally controlled environment in the [l
Meaning all our online eessmeiestiensis intercepted and can
potentially be misinterpreted or used against us. It was an inter-
esting starting point of my research. | started exploring a con-
nection between language, g and [ nd | wanted to
make this act more transparent. Show people what actually they
are sharing with the weske.

First project | did was called Edentity, it was an installation that
asked users to login into their [llbook account through an
on-sight computer that was connected to a printer.

I wrote a custom [llloook app, that once people logged into,
would prompt a printer to automatically start printing a booklet
with their private skesssasem. From photos and likes to places
they have vigigd, extracts of their private chats to deeply secure

PROJECTSEEN.COM

PROJECTSEEN.COM
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of work

time



quality
of work

time






who we want to be,

what kind of projects we want to do,
how we want to do them

and with what kind of people



From CCS Idea to the successful product launch



ROI

market penetration
customer acquisition
retention

conversion rate



What good is ROl if your are sharing it with assholes?

What good is a sick conversion rate, if you are not
having fun while getting it?

What good is having great retention if you
have no free time?

What good is penetrating new markets if your
office culture is threaded in a web of white lies?



CULTURE

PLAY

FUN

FREE TIME
HONESTY
RTS

RTE



Humanism is dead, long live dataism.

AN
7



N

Boredom

F Being busy

> Hard work

N

Lazyness

N

Nothingness

. Focus



“Don’t fuck up the culture.”

- Peter Thiel



“Culture is simply a shared way of doing something with passion.”

- Brian Chesky, Airbnb



working with people is hard

people.ooo







Who we are?
Sanje was funded in 1997, it started with one project - o book of poems - that became a bestseller.
Sanje is today one of finest publishers in Slovenia, producing over 50 titles per year.

It also acts as a music publisher, producer and organizer of events. Since 2002 has launched 1st Festival
Sanje - over 4.000 events in a field of literature, music, fairytales, science.

It represents and manages world rights for some outstanding works and authors.

The imagination, even at its simplest form, has a power of changing the world of civilization.



Selected projects

EMZIN — Institute for creative productions | arts magazine (1997-2014)
PHOTOGRAPHY OF THE YEAR (1993-2014)

SANJE | SANJE PUBLISHING (since 1997)

FESTIVAL SANJE (2002-- ongoing)

NOC KNJIGE | Book Night International in Slovenia. Since 2014.

Initiator:

CAMPAIGN AGAINST TAX ON BOOKS IN SLOVENIA (2006-ongoing)
PROTESTIVAL movement

DIRECT DEMOCRACY NETWORK (Slovenia), 2012-ongoing

SKUPAJ ZA KNJIGO (zaveznistvo za skupino MKZ d. d.) | TOGETHER FOR A BOOK

Selected websites:
sanje.si | sanjepublishing.com | festival.sanje.si
emzin.si | nocknjige.si | peticija.si | booknightinternational.com



“If you talk to a man in a language he understands, that goes to his head. If you talk to
him in his language, that goes to his heart.”

~Nelson Mandela

An ethnologist says there are now 7,105 living languages, with 906 “dying” and 1,481
“in trouble.” In truth, nobody knows exactly how many languages there are because so
many of them are undocumented...

From an interview with Alexander Arguelles.

Book Night is a world-wide project that connects and empowers cultures and languages
across the globe!

Join us dreaming anywhere — on the internet, in a dream, in your imagination
... anywhere on planet Earth, or beyond!



BOOK NIGHT | International
in 7.501 languages all over Earth

Nag van die boek | Hou kniri | Homy Ha kuurara | Nit del 1libre | Noc
knihy No¢ knjige | The Night of the book | Nokto de la libro | Y6 kirja |
Nuit du livre | Nacht des Buches | NUyta tov PupAiiov | Nétt af békinni
| Malam buku | Oiche na leabhar | 8 D& | Notte del libro | Noctem
libri | Nakts gramatas | Naktinis knygos | Hok Ha kHuraTa | HOMBIH
Mlenmin | Night av boken | JsJs po 4ol | Noc ksigzki | Noite do livro
| Noaptea de carte | Hous kauru | Noc knihy | No¢ knjige | n7'72n W%
n091 | Noche del libro | Natt av boken | Kitabin Gecesi | Hiu kauru
Pém cha nhitng cudn sich | Nat af bogen | Nata e librit | Liburuaren
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The Little Sleepy Star (by Frane MilCinski Jezek and Gorazd Vahen)
The illustrated story that has bewitched generations in Slovenia for
over half of a century.

When night falls, the stars go to work, showing the way to travellers, inspiring poets...
Except for the Little Sleepy Star who is always late. But the absence of a star in the
sky causes strange things to happen on Earth... In order to punish her and teach her
responsibility, Uncle Moon sends her to Earth. Before she can return to the sky, she
will have to experience the di culties of life down here, learn that nothing is to be had
without money and teach a terrible brigand with a stone instead of a heart to spell the
word “dear” so he can write to his mother.

As all good fairy tales do, Little Sleepy Star gives direct but unintrusive lessons on
values such as responsibility, love and acceptance. e poetry and warm humour su
using the text have bewitched generations of Slovenian children for over half of a
century.
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The heroes are not always those we think of. Presumed heroes of Slovenia’s independence

Matej Surc
. PATRIOTISM
o FOR SALE

HOW INDEPENDENT SLOVENIA
FELL FOUL OF CROOKED
ARMS DEALING

&
X

may very well be the main war profiteers. Matej Surc’s story of Slovenia’s independence
rightly — and sadly - illustrates this.

Eva Joly, lawyer and member of the European Parliament

Author Matej Surc, one of Slovenia’s most experienced journalists, shows how crooked
arms dealing led by one of the champions of independence have poisoned Slovenian society.

This book can claim to be a definitive account of the recent history of a country which

1IN

is located strategically at a European crossroads between Italy, Austria and Croatia, and

belongs to NATO, the European Union, the euro and Schengen.

G)

Marcus Ferrar, Editor

The author, Matej Surc, was able to put together a complete “story”of our independence

and present its dual nature as a uniform and an interdependable process: creation of a new
state, while at the same time, its abuse; the manifestation of people’s desire for freedom and

sovereignty, while at the same time, taking advantage of it.

NG

Dr. Spomenka Hribar, S(\(iologist and Philosopher

. Matej Surc is a premier Slovenian reporter and one of the leading
) investigative journalists in Central Europe and the Balkans. As a
| Radio Ljubljana journalist at the end of 1980s, he reported on the
first free elections in Hungary and Poland, the Velvet revolution in
Czechoslovakia, the fall of the Berlin Wall and the coup in Romania. He
. also covered the break-up of Yugoslavia and the battlefields in Croatia.
’ In spring 1992, he reported from Tirana, and in summer of the same
[ year, from Moscow. From 1993 to 1997, he was a correspondent for the
National Radio and TV of Slovenia (RTVS) in Belgrade, from where
he diligently covered the war in Bosnia-Herzegovina and the political
upheaval in Kosovo. From 1999 to 2005, he was RT'VS correspondent in
Washington D.C., where he reported on the events of September 11 and

the American attacks on Afghanistan and Iraq.

He is a co-author of the critically acclaimed and award winning book
trilogy, V imenu drzave which is considered one of the biggest underta-
kings in the history of investigative reporting in Slovenia. In 2016, the
Slovene Association of Journalists awarded him the Watchdog price for
\ his best-selling book Prevarana Slovenija, calling it an outstanding
achievement in journalism.
>
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Vstanimo, Vstanimo,
Le kaj po¢ne Bog Vv suZenjstvo v suzenjstvo
v nebesih, ko je na zemlji zakleti! | zakleti!

toliko trpecih?




500 Years of the Reformation

95

THESES

Nailed to the Door of the
Church of Capitalism
to Attain Liberation

from Parasitic Chrematism

Friar Karel Grzan



The Awareness Principls

Acharya Peter Wilberg

PETER WILBERG
One of the most
important unknown
thinkers of our time!

A
\X S
Rl

DREAM PUBLISHING

MEDICINE
SOUNDS

The Theory and Practice
of Homeophonic Healing

% . 2
Peter Wilberg B,
cLler wilberg ‘m}i
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Cambra de Comerg
de Terrassa
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La Cambra

Cambra de Comerg
de Terrassa

Josep Vera is a designer and CEO of
Original Disseny i Comunicacio SL. In 2011
gived a shift in his career, which got oriented
to clocks design, with a new concept and
philosophy.

After developing the ideas and the project, at
the beginning of 2012 constitutes the brand
Tothora and starts designing activity,
manufacturing and clocks comercialization.
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La Cambra

Cambra de Comerg
de Terrassa

In Tothora we are time passionate, and this
brings us to design and manufacture Time
Sculptures. Becoming the first creating exclusive
pieces and unique for you that also value time
and art. Exclusive for its design and unique
because they are handmade manufactured by
veritable professional carpenter. Pieces with real
mediterranean character and made in
Barcelona with German machinery ,
signed by its creator, certifying its authenticity
and exclusivity so you can enjoy time completely.
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Tothora, time sculptures

Handmade with tradition, creativity, geometric and
minimalist shapes, with wood as the protagonist.
Time that we want to remember and to revive,
concreting scenes that transport us to the most
nostalgic memories, pure visual poetry with new
scenes to enjoy.

/WVediterranean === Project co-financed by the European
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La Cambra

Cambra de Comerg
de Terrassa




This project was born after the reflections
about the measurement and time
transcendence. As | explain, “time is a thing
that we always miss and that we search
continuosly, even if it were possible, we would
buy it to have more. Time is a great good for
all of us and it's limited, as described by wise,
artists and writers. We offer time to live, in
different shapes and with a new form of
seeing".
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Josep Vera, who defines himself as a time
searcher, started a new adventure. And opened a

new way in clocks designing world, with the goal to
bring to a Tothora clock owner a new time
dimension.
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With Tothora, you discover different shapes and
materials that give life to objects capable of
enchanting, thanks to the essence that seems to

find the perfect meeting point between classic and
modern style.
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Hand made with high quality wood such as beech,
wenge, walnut or teak.

All woods used are 100% natural, from countries
with controlled logging from reforested forest, thus
ensuring sustainability policy of our environment.
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La Cambra

Cambra de Comerg
de Terrassa
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Design with asymmetric needles (displaced of
the device center), this is one of the singularities
of Tothora clocks and an innovative
characteristic patented in Europe.

Needles, in lacquered or plated chrome finishes,
also bring a renovated and traditional stamp.

C

La Cambra

Cambra de Comerg
de Terrassa
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Our range is composed of more than
30 models with exclusive decoration on desktop,
wall and floor.

C

La Cambra

Cambra de Comerg
de Terrassa
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These are some of the countries
where they are present.

- Catalonia - Poland

- Canary Islands - Portugal

- Andorra - Republik Osterreich
- Australia & New Zealand - Slovenia

- Czech Republic - Spain

- Finland - Sultanate of Oman
- France - Sweden

- Germany - Switzerland

- India - Taiwan

- Italy - UK & Ireland

- Japan - United Arab Emirates
- Netherland - Ukraine

- Nigeria - United States...
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Because all the details are important.
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La Cambra

Cambra de Comerg
de Terrassa

i
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THE U-WATCH STORE

ONLINE SHOP'

Tothora online
and social networks

The company also promotes the shop
online, as a distribution and difussion
channel of its clocks.

And is also present at the main
social networks.
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Awards and honour

International awards and recognitions granted are the
result of continuous innovation and creativity. This is
one of our fundamental values.

In 2013, the company was recognized by CECOT, as
“courage to entrepeneur”, at the Entrepreneur's Night
‘ celebrated in the city of Terrassa.

A'DESIGN AWARD
WINNER 2016
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La Cambra

Cambra de Comerg
de Terrassa

Tothora exhibits in the most important fairs
in Europe, Asia and United Estates.

EXPOHOGAR
Barcelona
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Looking

for agents
or distributors

M b

interreg ©

/I/Led|terranean 1*“""-“ Project co-financed by the European

I_a Cambra @ ChIMERA Regional Development Fund

Cambra de Comerg
de Terrassa




|

interreg ©

/WUediterranean _ « Project co-financed by the European

La Cambra

Cambra de Comerg
de Terrassa

B Regional Development Fund
¢ ChIMERA




|

HiILtCeIrey n

/WUediterranean _,..--— Project co-financed by the European

I_a Cambl’a Regional Development Fund

Cambra de Comerg @ ChIMERA

de Terrassa




lig, track, tic, Track.. *
Corporate Vidos

La Cambra

SAIST
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Cambra de Comerg

de Terrassa
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.—Catalonia: A Country of Clusters
Population: 7,539,618
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Agregated turnover 70.000M€

/4

200 companies
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More than 250.000 workers in Clusters
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.—The Audiovisual Sector in Catalonia. Figures

Gross Added Value 513 M€
Turnover 1,7 M€

Employees 14.047

Companies 2.235
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The Catalan Audiovisual Cluster is a group of companies
and institutions in the audiovisual and multimedia sector
who cooperate in order to grow.

CLUSTER
AUDIOVISUAL

de Catalunya




» Putting the audiovisual industries at the core
of the country’s industrial, economic and
cultural strategy.

» Increasing competitiveness, efficiency and
innovation. New opportunities and new
Investment.

» Turning Catalonia into an international
reference of new media field.
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.— Types of members from all of the value chain
The cluster is formed of companies in the fields of:

POST-
DISTRIBUTION
PRODUCTION PRODUCTION .

RADIOAND TV AUDIOVISUAL TELE-
OPERATORS TECHNOLOGY COMMUNICATIONS

UNIVERSITIES
AUDIOVISUAL OF
PARCS COMMUNICA
TION

connected to each other

VIRTUAL

PHOTOGRAPHY REALITY

CLUSTER
AUDIOVISUAL

de Catalunya
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.-Why Form a cluster

The audiovisual sector is undergoing diversification
and the nature business is more varied

Audiovisual usage is extending in many areas and new sectors.

Talent is emerging from universities at an increasing rate.

The audiovisual sector industry is intensive and has a Highly-qualified
workforce,

The audiovisual market is global.
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.-What we offer ? :

A network to connect with other companies through exclusive
networking activities for members

Shaping the sector in order to bring

M H H : FRODUCTION UM VISURL IET
together different point of view o
g WX VRTUAL RERLITY
RADIGGRATIA ECOROHICA
DE LA INDUSTRIA AUDIOVISUAL
DE CATALUNYA
o
af\‘fﬂ%v:sum

The opportunity for dialogue that integrates the various fields
of the audiovisual industry.
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.-What we offer:

A platform to stimulate entrepeneurship and innovation

CLUSTER
AUDIOVISUAL

de Catalunya




.-What we offer ? :

Relationships
between the
Cluster and the
leading economic,
political and
social institucions,
as well as
networds of other
clusters

Specific sessions on business management as well the opportunity to
take part in the most importants events.

CLUSTER
AUDIOVISUAL

de Catalunya




.—Cluster Quality Certified

Cluster
Management

Excellence

EREIE rS = S LU STER ERCELLER CE

® cluster-excellence =«
n

European Cluster Excellence Initiative Bronze Label Certificate:
ESP107201612C160938

Cluster Audiovisual de Catalunya

was benchmarked according to a benchmarking approach developed and performed by the "European Secretariat for Cluster
Analysis™ of VDUWVDE Innovation + Technik GmbH (www_cluster-analysis.org). By participating in this benchmarking the cluster
organization has expressed its interest in striving for cluster excellence and is awarded with the European Cluster Management

Excellence label in BRONZE. The benchmarking took place on December 21%, 2016. The certificate expires on December 215,
2018.

41170

i o gy

Ewropean Secretanat for Cluster Analysis, Berfin

1 Cluster
S Management
Excellence

SIRIVING FOR CLUSTER EXCELLENCE

BRONZE

Catalonia |
Clusters
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.-VideoBalance 1ers Semester 2017

Video balanc 1ri2n T 2017

88 2 S nsua
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2017
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https://www.youtube.com/watch?v=IqeVDFsOtao
https://youtu.be/IqeVDFsOtao
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.— The audiovisual talent week

.— Pitching Audiovisual
.— Videogames and audiovisual.
.— Youtubers.

.— The talent pact.

CLUSTER
AUDIOVISUAL

de Catalunya




.— Virtual Reality.

.— Online Distribution.

.— Innovating seminars.
.— Digital transformation of the sector.
.— Professional Sessions in the festivals.
.— VFX (Visual efects) fields.

.— Drones.

.— Analysis of different audiovisual models from other countries.

.— Music and Audiovisual: new narratives.

.— Zoom vs Brands.

.— Participation of clusters partners in the Mobile World Congress
.— Indie Videogames and audiovisual.

.— Postproduction.

.— Shaping the Industry.

.— The future of connected TV.

— Audiovisual gamification.
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Industry Networking: Breaksfast meetings of members. A selection of
partners in the Cluster are presented to the others members.

This is a networking session to share projects and promote
collaborative ventures.

.—Economic Scan of the audiovisual industry.
.—Funding sources and business management.
.—Meetings with audiovisual companies
from other countries.
.—Audiovisual production, an opportunity
for investment.
.—Strategic reflection.
.—Creative Start-up meetings.
.—Talent pact.
. .—Special guest business lunch
Ente rprl Se .—International missions.
.—Professionals Sessions into universities.

I nV|gOrate .—Job market.

.—Mentoring.

CLUSTER
AUDIOVISUAL

de Catalunya



.—Annual report of the audiovisual cluster.
.—Newsletters for partners.
.—Social net: Facebook, Twitter, Instagram, YouTube,

.—Press conferences

.—TV programs.
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Example of Good Practices implemented
by the Organization:

PITCHING

LnnveratrtlndU>tﬂa

Universities and industries hold an annual meeting organized
by Audiovisual Cluster of Catalonia where students take the leading
role.

New talents present their projects to a wide range of producers,
transmedia and video game companies with the
aim of promoting new productions.

CLUSTER
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de Catalunya



https://youtu.be/Q0g3ERHhGrg

PITCHING

Its objectives are to bring near talent emerging from the university to the industry,
to detect innovative projects to promote employability of the new generations and
to strengthen the relationship between University and Industry.

Throughout the year, the participating universities make a first selection of those
works produced by the students. Later, a professional committee chooses the most
relevant selected projects and undergo a training process with the students to
improve their presentations. Finally, the projects are presented and discussed in
public sessions during two days.

CLUSTER
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PITCHING

The third edition of the Audiovisual Pitch will be celebrated from 28th of
November to 1st of December 2017.

2016 overview

622 assistants attended

110 one to one meetings took place between the producers and the
students

80 audiovisual companies attended the Audiovisual Pitch

15 universities participated

The event included a study case about a successful Catalan TV series and
also a networking meeting.
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PITCHING

Project Categories of the Audiovisual Pitch

Fiction
Non-Fiction

New formats
TV programs
Technology

Feature films, short films, TV movies, TV series,
animation

Documentaries, short documentaries,
documentary series

Web series, webdoc, transmedia, gaming...
Game shows, entertainment programs...
Technology tools for audiovisual content

CLUSTER
AUDIO\__/”I;B\_'UA_L\_



PITCHING
AUDIOVISUAL Universities participating

Universitat-Indudstria

ERAM -
Universitat ESCOLA UNIVERSITARIA U"B n T n ~ 1 e
Universitat Autbnoma B elnovan I"'I"
Abat Oliba CEU i, de Barcelona
Universitat
de Girona
——

¢

+
niversita UVI C
@Blanquerna aSalle upf. Pompen Fabra  UNIVERSITAT DE VIC ,\U/

Universidad Ramon Liull Barcelona UNIVERSITAT CENTRAL

DE CATALUNYA Universitat de Lleida

E:tutils de
Comunicacid | URV

Universities guest:

Universitat Ramon Llull

@ Universitat

uLcC

barcelona

de Barcelona

.. UNIVERSIDADE

Universidad  Euskal Herriko 2 UNIVERSIDAD A\ i F | I_ M A K A D E M | E
del Pais Vasco  Unibertsitatea VNIVERSITAT  COMPLUTENSE ‘ DA CORU NA BADEN -WGURTTEMEBERSGE
\ DFVALENCIA MADRID

CLUSTER
38 AUDIOVISUAL

de Catalunya



AUDIOVISUAL Workshop

Universitat-Indudstria

A workshop will take place one week before the Audiovisual Pitch. During
two days, the students will work intensively on improving their project

presentation with the aid of the tutors, who have an extensive industry
experience.

" ST |

CLUSTER

AUDIOVISUAL

de Catalunya




PITCHING _ _ : Activities
Audiovisual Pitch

Around twenty projects will be presented in front of members of
audiovisual sector. Students will have 7 minutes to explain their
~0 o'ects (teaser included) and the professionals will have 7 minutes to

CLUSTER
make comments and questions. AUBIOVISUAL




Activities

After the Pitching the individuals meetings will
take place between students and professionals

CLUSTER
AUDIOVISUAL

de Catalunya



PITCHING

Study Case-Conference

Study case with directors of a successful Catalan TV,
and conferences about our audiovisual sector.

CLUSTER
AUDIOVISUAL




PITCHING . Activities
AUDIOVISUAL After Pitch

Universitat-IndUstria

Networking and meeting point

CLUSTER
AUDIOVISUAL

de Catalunya



CLUSTER
AUDIOVISUAL

de Catalunya

Thanks for your attention

Contact:
Eduard Gil
Cluster Manager

eqgil@clusteraudiovisual.cat
+34 616 663 567

- www.clusteraudiovisual.cat
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4 PUGLIA & PuGLIAZEZ0

Between Prometheus and Hermes:

The Apulian ICT Living Labs

Conference in the field of Creative and Cultural
Industries

Gaetano Grasso — InnovaPuglia ;
Liubljana 2017, 5th October LivingLabs”
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RECIONE Apulian ICT Living Labs
\Q\”GL“‘ EU OP ERDF Puglia 2007-2013
InnovaPligiia=

O An initiative promoted by Apulia Region — Economic
Development, Employment and Innovation Department- Industrial
Research and Innovation Service

d Implemented by InnovaPuglia - In house company of Apulia
Region - Technical Support Division

-~y
.'v 3 g
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REGIONE Pl
PUGLIA Fax
wit: support of St r at e g y Unione Europea

il
InnovaPuglia=

Government/Public

Quadruple helix paradigm
v

Open innovation 2.0

0 ° o o=p-0p-o
< > {»;-.4‘!' o
e || R IR,
¥ Oa0 o
Centralized E;( ter. nagy Ecosystem centric,
inward looking || oRse cross-
innovation innovation organizational
Epistemic communities , innovation
‘ Closed Innovation Open Innovation | |Innovation Networks

Sources: From a presentation by Bror Saimelin 2013 based on Chesbrough 2003, Forrester 2004, von Hippel 2005

i e




sEgone Apulian ICT Living Labs »
\\ Catching the fire of Creativity: e
main purposes

U leverage user driven, open innovation in support of local ICT
SMEs innovation, growth and competitiveness

U promote the evolution of Regional public administration and civil
society from passive consumers to active prosumers of content
and services of general interest, supported by ICT innovation.

U create domain-specific open innovation environments within real-
life conditions, in which the active involvement of local end-users
and ICT SMEs can pave the way to the co-design of new
services, products and social infrastructures.

T I R LT AL




. Apulian ICT Living Labs
i Sharing the thrust of Innovation:

\\ the public goods game

In

The Apulian ICT Living Lab approach achieved an emerging added value in
answering to public innovation needs through the development of communities of
practice in ICT application, based on the following defined categories:

Smart Cities & Communities, where the end user is a Municipality

Knowledge Communities, where the end user is a school, a museum or a
cultural entity

Business Communities, where the end user is companies association

T I R LT AL
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with support of

Players entanglement

Unione Europea

The sustainability of the mechanism could be warranted by the

utility for each sharing player of the cooperative “public goods”
game. In this way a new point of view is suggested in terms of
cooperation efficiency: players entanglement offers each one
payoff because all players cooperate and classical egoism of
individual rationality is replaced by quantum altruism.

InnovaPlglia=
In  Apulian Living Labs citizens
engagement through innovation

policies based on quadruple helix
paradigm allowed to recruit under-
represented groups and institutions,
as well as to create partnerships with
organizations that have substantial
existing expertise in complementary
areas.

T T R LT L R

MAJOR PLAYERS
U0 Governance
o Regional Government of Apulia
o Host Institution: InnovaPuglia SpA
QO Users
o Socio-economic and no profit Associations
o Public bodies
0 Academia
o Research Laboratories

U Enterprises




==
mooe | Results

with support of Unione Europea

Ini

75 PROJECTS FUNDED

Government/Public| 40 MINICIPALITIES
Academic 40 RESEARCH LABS
Industry 193 SMEs

Citizen | 15.000
Bl CITIZENS




we | Future: CCIl for enhancing resilience

with support of

\\ and sustainability

Creativity, that process that leads to innovation, is changing everything, including the way that
people and organizations flourish. In Europe the cultural and creative industries represent a
relevant production system. Social, cultural and technological change stimulated needs and
demand of new way of cultural growth. The Apulian ICTLiving Lab finds motivation in this amazing
European context where new opportunities could open future perspectives for young people
against the uncertain situation due to the economical crisis. So that, starting from a number of
projects funded by the Apulian ICT Living Labs Programme, Regione Puglia Administration and
InnovaPuglia SpA, aim to:

e Enhance the relationship between SMEs working in the cultural sector;
e Build up cooperation network for skills exchange;

e Spread social innovation in the cultural environment;

e Search for European intercultural creative network.

T T R LT L R




REGIONE

PUGLIA Future: CCI for enhancing resilience

and sustainability

In this way, Apulian Living Lab is not only a test experience of innovation
policies but it becomes a strategic dynamic tool.

In fact, starting from the interaction between a given set of agents
(stakeholders), the mechanism design at the basis of the Apulian Living
Labs offers practical tools (focus group, panel group, demolab etc.) able to
improve dynamically agents strategic interaction in order to give rise to the
desired cooperation behaviours, maximizing socio-economic payoffs in
terms of both social cohesion and economic growth.
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s | The technology impact:

Collective generativity in CCI

'he Apulian ICT Living Labs model focused on technological engines stimulating the ability of a distributed
community to engage collectively in producing novel configurations and possibilities and in changing
conceptual frames, within a particular goal-driven context (public demand context).

WEB PLATFORM

B GAME - AUGMENTED REALITY

APPS MOBILE - WEB GIS

ROBOTICA - SENSORS - NFC - LED -
UAV - INTERFEROMETRY LASER tor
SCANNER -TOPOGRAPHY

B CLOUD - DYNAMIC DBASE - BPM

B CONTENTS: DSS - GRAPHIC-ICR-QR
CODE - WBL- MOOC

T I R LT AL
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reua. | Bari metropolitan area and Living Labs:a centripetal

with support of

: Inclusion force toward the smart city

InmovaPlglia= ASSE | | O B Integrated Cloud System, dedicated to all companies active in the creative

;/ . IOUHBERPEHIENIGE Sk arts sector operating in the city of Bari, to support access to and use of

artistic and cultural activities.

@
BA2@15

|T|:":|:| Leveraging scientific data, georeferencing data and
augmented reality technologies, realization of a mobile
o application that can revive the great prehistoric animals
‘ l’Ck 7 W o that are supposed to have inhahited the territory
S atro - Ty .
g N Z/}/ /
} ‘—{. ; /,\/'//'?'
A set of L TERLITEL Z 247 /j}///://}” AD
products/services X 3 _ .’:‘ s A ;, o 7 JUT afh
addressed to the e s ; 4 \&_ﬂ',z;2<§)¢f/4ﬁ ///// /' “" Y ,//////'//'"\ 7 '
community and £~ _,.3 Lo 7 7 // //’ .// 0/ f, -
aimed at generatinga ¢ 4 f '//’ A //l;' 7 / /éj;., "
. . ) G A 'y v . R
connecting retail 4 '~._| ; 7 }.{///y/y/f -.l’ - / // (('{"‘ / /- e N
businesses and W e / MEeEEE, : // T 4 “
. ~> { o } - ” W ROLIGNANO A NA
theatre activities. g % 7= / 5 / / 7 / CONVERSANG
T “'-\_\ ¢ “’"“’"’/ == *< 52/’/ 72 ! New interactive tools addressed
_— A ammo .p ,\ f | ‘specifically to the show business and
/ r' m_,{(r‘ aimed at actors, dance companies,
= &um“m i TURE } - .'J i makers, to the access to virtual
%mqwn anie Mihee fe—x R W spaces’inwhich to carry out virtual ideas,

shared withthe network in the
international and local cultural

Lcn - Live Cultural
Network

HELP LARGE -

HEaLthy Promotion Living
lab {i@wugh Alternate Reality

©PSPLASH

IS i v ro niiv axa ACTeE SaciaL el

sistoma partecipativ: nto
delle barriere mun bt

Citizens and architectural
barriers monitoring
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rona | Direction and Plans for the Future:

with support of

%, |ERDF 2014-2020 and the S3 “Smart Puglia 2020":
—

The Regional policies for CCI

QlNCyR% -

Public — Private Clustering action

meeeseessssssssmmn)  Living Lab for S3 social challenges

Supporting Innovative Start Up
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5oy Direction and Plans for the Future: |
=, ERDF 2014-2020 and the S3 “Smart Puglia 2020”

SMART IN PUGLIA

SuPPORT MEMORY ARTS RESILIENCE TERRITORY INTELLIGENCE

In coherence with the Europe 2020 strategy and in line with what has been achieved
in recent years, the new regional operational program aims to put in a system
"container" and "content” to make it an intelligent, sustainable and inclusive growth
instrument. A program designed to protect, enhance and promote the identity of a
territory, and hence its culture (cultural goods, cultural activities and live
entertainment, audiovisual, creativity), in an increasingly innovative way, stimulating
growth, employment, competitiveness, social and territorial cohesion.

http://www.piiilculturapuglia.it/

T I R LT AL
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PUGLA Direction and Plans for the Future: .
=, ERDF 2014-2020 and the S3 “Smart Puglia 2020”

d )
PiilL ~ B
CULTURA

PRODOTTO
IDENTITA
INNOVAZIONE
IMPRESA
LAVORO

The Strategic Plan of Culture promotes full involvement of productive tissue,

community participation, the protagonist of all creative talents, the formation of
public-private partnerships.

T I R LT AL




[g.grasso@innova.puglia.it]
@0039 0804670627
= InnovaPuglia S.p.A.

4 Y REGIONE
PUGLIA

| O0CIETA @SSOQQettata alla direzione
5, |e controllo della Regione Puglia
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Creative & Cultural Industries

Innovative Practices and Policies
In Algarve Region

Aquiles Marreiros | CCDR Algarve
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CCDR ALGARVE

Regional Land
Development Planning

CCDR
ALGARVE

Regional
Authority for
ESIF

Support Local
Authorities
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Algarve

Algarve Regional Operational Program
CRESC ALGARVE 2020 (318, 7 M €)

224,3 M€

[ Jeror [esk




> é—«
@ALGARVE
2020 ]

Smart Specialization domains

Agri-food

Renewable
energy
Health and life
sciences
ICT & CClI

Smart Specialization Strategy of Algarve

UNIAO EUROPEIA
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Related variety

Tourism
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RIS3 influence almost 40 %

(118 ME€) of ESIF in Algarve

Fundos Europeus
Estruturais e de
Investimento
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ALGARVE

R&D, Education and trainning

etic

ESCOLA

DE TECNOLOGIAS
INOVACAO

E CRIACAO

DO ALGARVE
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Good Practices — Policies and Projects
 I—

every day counts ALGARVE FILM
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N L AvRAR O MAR

AS ARTES NO ALTO DA SERRA
E NA COSTA VICENTINA
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Good Practices - Festivals

VIDEO LUGEM

CINEMA NAS IGREJAS DO ALGARVE 10 DE NOVEMBRO 2016 - 12 DE MAIO 2017
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FESTIVAL

©)

cSTIVAL MeD

UNIAO EUROPEIA
P



Good Practices - Festivals

FESTIVAL DE MUSICA

AL-MUTAMID'

‘ mostra de
(m_ ARTISTAS

« B de Lagos
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ALGARVE

Good Practices = Creative Experiences
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Good Practices = Creative Experiences
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CCI Cluster

PO CRESC ALGARVE 2020
RIS3 ALGARVE - CIRA

/ s e e Education &
Resources Specialization ..
Trainning

Seasonality Network

Knowledge
Innovation Companies
Intersetor

CCl Stakeholders

15



Regido Competitiva, Resiliente, Empreendedora e

Sustentavel com base na valorizacao do

=~
&ALGARVE

-~‘ 2020 &

Conhecimento

Thank you!

@ (+351) 289 895 200

algarve2020@ccdr-alg.pt

' http://algarve2020.pt/

n facebook.com/CRESC.ALGARVE2020

UNIAO EUROPEIA
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COFIDLI

Imprese e Territori

Innovative private and public financial
instruments
& How to maximize the impact of
public funding in CCS

4 th - 5 th October 2017 | Museum of Architecture and Design — MAO - Ljubljana



(COFIDLIT

Imprese e Territori

About Cofidi.it

“Cofidi.it” operates on the basis of the principles of
mutuality, as non-profit organization, in compliance with
relevant legislation (Law n. 326/2003).

As financial intermediary supervised by the Bank of ltaly,
Cofidi.it supports SMEs in obtaining credit through the
issuance of a guarantee on loans granted by banks and

safeguarding economic stability as regulated by Basel Il.




(COFIDLIT

Imprese e Territori

About Cofidi.it

Cofidi.it was founded in 1996 under the auspices of five Italian
Confidi belonging to the local network of SMEs and handcraft

associations (CNA Puglia System) and adheres to "Fedart Fidi",
the most relevant federation of mutual guarantee institutions in ltaly

Cofidi.it, with its head office in BARI - Italy, offers its services
thanks to the contribute of its branches and financial agents mainly
located in Apulia, Basilicata, Calabria, Campania, Molise and
Abruzzo.

Due to the support of its brokers' network, mainly operating in

Central Italy, Rome and Lazio included, Cofidi.it is going to expand
its market share in other areas of central and northern ltaly.
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Imprese e Territori

About Cofidi.it

Cofidi.it has recognized the added value of cultural and creative
firms and the importance of implementing particular activities and
"ad hoc" services, in order to improve the SMEs borrowing capacity

and compensate for the lack of a specific operational and political
structure on a national scale.

A mission that comes from the presence of more than 300 member
companies belonging to the CCS NACE codes, from the relationship
with “Art lab” and “Fitzcarraldo” Foundation and from a direct
involvement in "Distretto Puglia Creativa”.
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Imprese e Territori

...“main theme”

Innovative private and public

financial instruments
& How to maximize the impact of

public funding in ccs




COFIDL.IT
What does mean “innovation?

“concept”
“status” definition

“project

PEOPLE
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Imprese e Territori

..and “funding-?

a provision of resources in order

to finance “innovation” in
“innovative way”.
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Imprese e Territori

Challenge for the CCS

Accessing the funds that they need

to finance their activities, to grow, and
to maintain and increase their
competitiveness.




(COFIDLIT

Imprese e Territori

Challenge for the CCS

- The intangible nature of their
assets;

- The prototype profile of their
activities and their output;

. Their intrinsic need to take risks
in order to innovate.
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Imprese e Territori

Such risk-taking needs to be
understood and supported also by the

financial sector
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Imprese e Territori

Cofidi.it participated to “the Open Call
for Expression of Interest to select
Financial Intermediaries under Cultural
and Creative Sectors Guarantee Facility”

(CCSGF).




(COFIDLIT

Imprese e Territori

The credit risk protection shall be
provided through a Counter-

Guarantee which shall be issued by
EIF acting on behalf of the European
Commission for the benefit of a Financial
Intermediary .




How does the
instrument

work?

]
FINANCIAL SUB - INTERMEDIARY |  FINANCIAL INTERMEDIARY

Portiolics of aligible SME
Transoctions

Guarantees parameters according
to Intermediary practices

| (Guarantor)

Pordolic of eligible
Infermediary Transachons

.
§ CovntenGuaraniee Fate

coverage provided
by EIF up to the
s Cop Amount

Up %o 70% CourterGuarcatee Rcte
on © guomntes Dy guarontee boss

Guorgniee
coveroge prowided
by the Guaronicer

EU

(COFIDLIT

Imprese e Territori

The Counter-guarantee
shall cover Losses
incurred by the Financial
Intermediary (the
Guarantor) at a Counter-
guarantee Rate (up to
70% of each Intermediary
Transaction) subject to
the Counter-guarantee
Cap Rate (set by EIF at
10%, 18% or 25%).
Losses covered by the
Counter-guarantee, in
respect of the Portfolio of
eligible Intermediary
Transactions, shall in
aggregate not exceed the
Cap Amount stipulated in
the counter-guarantee
agreement between EIF
and the relevant Financial
Intermediary.



(COFIDLIT

Imprese e Territori

What types of activities are covered by
Cultural and Creative Sectors?

The 'cultural and creative sectors' means all sectors whose
activities are based on cultural values and/or artistic and

creative expressions (architecture, archives, libraries and
museums, artistic crafts, audiovisual (including film, television,
video games and multimedia), tangible and intangible cultural
heritage, design, festivals, music, literature, performing arts,
publishing, radio and visual arts).

(Sub-Annex 1_List of NACE Statistical Codes eligible under CCSGF)
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Final Recipient Transaction Eligibility
Criteria

The transactions shall be granted for one or more permitted
purposes:

 investmentin tangible and/or intangible assets;
« working capital,
 business transfers;
 The principal amount shall not exceed EUR 2 min and
* shall have a minimum scheduled maturity of 12 months.
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What are the main objectives of the
financial instrument?

The general objective is:

- to foster the safeguarding and promotion of
European cultural and linguistic diversity;

- Smart growth, developing of an economy based on
knowledge and innovation;

- Sustainable growth promoting a more resource
efficient, greener and more competitive economy;

* Inclusive growth fostering a high-employment
economy delivering economic, social and territorial
cohesion.



COFIDLIT

Impres

What are the main objectives of the
financial instrument?

The SPECIFIC objective is:
+ to strengthen the financial capacity
of the cultural and creative sector;

* to find a solution to the problems of
information asymmetry.
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To respond to these issues, it will be
useful

* to provide guarantees to banks dealing with
cultural and creative

SMEs

- to provide expertise/capacity building to
the financial institutions (by defining a specific
methodology to calculate a tailor made rating
system referred to cultural enterprises which have
its own budget structure and financial needs)

- toincrease the number of financial
institution which are willing to

work with cultural and creative SMEs
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Reasons to investin cCs

- social and economic growth potential;
- the enabling role of CCS for innovation:;
 Economies of scale;
 Cross border effect;
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Reasons nNot to provide finance to
the CCS

 Assets (IPRs) are intangible which makes it
difficult to provide collateral for finance;

« the perception that the cultural and creative sectors
are highly risky (high default risk) and not profitable;

« Large fixed costs of loans;

- alack of reliable data in CCS businesses which is
necessary to get credit funding;

« alack of business and management skills;
« alack of understanding of financial sources.
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What about financial counterparties?

« Traditional bank products do not match very well
with the financing needs of CCS organizations;

* Project based financing requires specialist
knowledge of legal structures which is often not
belonging to general banks;

- Alack of specialist knowledge concerning
competitiveness, market shares and trends;

- For public institutions: their general mandate

(as assigned by government) does not include CCS
specifically.
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Capacity Building

The CCS GF should, through the Capacity
Building scheme, improve the capacity to
assess the risks associated with SMEs
and micro, small and medium-sized
organisations in the cultural and creative
sectors and with their projects, including
through technical assistance, knowledge-
building and networking measures.
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Capacity Building

The main parameters that financial institutions
consider for a positive feedback on loan requests are:

« [Reasons to invest

« Return on investment
 Loss given default

« Judging an application
« Cash-flow valuation

« [Check if cash-flow valuation guarantees interest
payments and loan payments

* [Track record of applicant
« Collateral
* Private equity
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Public and not-for-profit institutions

Public institutions mainly concern bodies of government.

On the one hand, these governmental bodies (European,
national or regional) should supply grants, donations, or set
up tax incentive schemes to stimulate private investment.

On the other hand, Governments can also set up public
financial intermediaries, such as public banks, to offer
guarantees and loans.




Enjoy your project!

Questions and Comments

Passarelli Roberto
robertopassarelli@cofidi.it
www.cofidi.it

COFIDLIT

Imprese e Territori
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Image & Creativity a Strategic Sector for

the French Riviera Territory

’ Project co-financed by the European
TRIN— A ¢ eu “ Regional Development Fund
/Wediterranean _ =

NICE COTE D’AZUR @ ChIMERA



| Julie GIORDANO

Project Manager
French Riviera Chamber of Commerce and Industry
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Strength of the French Riviera Image & Creativity
Industry Ecosystem

Cultural elites’ concentration

Long-standing cultural and traditional activities: popular world events for image, sound and technological,
many artists with international reputation; strong festival activity; many cultural institutions’

Long-standing of research activities: Sophia Antipolis, 1st European technology hub and TIC cluster;
academicals research laboratories at the forefront of technology in TIC, in particular in image and digital area.
Employment area with high qualified workforce

Good quality of training infrastructure

Geostrategic position of PACA region (Provence Alpes Cote d’Azur); 2nd airport of France in Nice
Functional link between the value chain (in particular for TIC) are entirely represented in PACA with a strong
cooperation from the actors to address diverse markets

Quality of the services providers

Environment and excellent climate : 2nd region of France for shootings




I French Riviera Chamber of Commerce and
Industry of Image & Creativity

— CCINCA Identify this Industry as high value sector in terms of economic growth and
employement.

—>The Image Industry is a growing and it’s a diversified economy that reach different
segments :

audio-visual / cinema / animation / digital communication / videogames / Media
content and services

— CCINCA Initiate the creation of the French Riviera Film Commission in 1999
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I Key Figures

»
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FOR CINEMA ONLY IN 2015:

-

— 2627 SHOOTING DAYS

- 37,809 NIGHTS

- 60,689,000£€ IN DIRECT FINANCIAL SPINOFFS
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Technical professionals

& manufacturers
/9\ ' 9 Broadcasters

& distributors

IT companies

Support, animation & territory p
infrastructure projects

Etude réalisé par Sirius-CCl Juin 201.



I 2017 Study on going

Companies declared to work as:

* 43% Content creators

* 37% technicians & Services
Provider

* 14% Production

* 6% Post production, Poduction
Executive...

Not finalized results

Projet cofinancé par le Fonds
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Medi eeeeeeeee g
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: Mapping of the Industry

What they need from the CCINCA &
Accompanying Institutions:

1st: To be networked

2"d: Participate to professional Event, Trade
fair, show case, BtoB national & International
3rd: Need to be promoted and get
Information

4th : Conferences, Workshop, Training




GOAL : To be The French Riviera Image & Creative
Industry Facilitator

- Creating the link between all the institutions that are working on
favor of Image & Cerativity Industries such as:

bpl % MOVIMENTA  PRIM| <% ﬁ e Upe06 I””} 'R)mg:n.ce UNIVERSITE COTE DAZUR is%  sapmes CﬁES
Ot ol S, RO

COTE d'’AZUR

Projet cofinancé par le Fonds
e ' c” européen de développement régiona
/Vl ditel

!U?F) PPERAZUR g A

a)
€

pble emplo



I 2 Best Initiatives for the Territory

Cannes Area: Cannes « On the Air » Technopole of Image and Creativity

CANNES CANNES
PAYS DE -
LERINS COTE dAZUR

Nice Area: Festival Biennal MOVIMENTA : Image, Art & Technology

MOVIMENTA .25

Festival Biennal de 'image en mouvement www.movimenta.fr Nice, France

C‘ CCI Interreg B o
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https://vimeo.com/234868121

CANNES CITY FLAGSHIP PROJECT

“CANNES ON AIR”
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CONTEXT OF CANNES

Cannes: where the most prestigious exhibitors meet :

The Festival de Cannes, the International Festival of Creativity — Cannes Lions, the Tax Free World exhibition, the
MIPTV, the MIPCOM, the MIDEM, the MIPIM, etc.

Cannes, an international brand: the world capital of the film industry:

The City of the Cannes Film Festival, the world largest cultural event. “CANNES ON AIR”
A new Festival dedicated to series in 2018, CANNESERIES — 4 to 11 April 2018

* The City of the film market, the most important event in the world for the film industry.
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The City attracting numerous film shootings in Cannes.
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FESTIVAL DE CANNE

@ CCINICE COTE D'AZUR
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PROJELT : « CANNES ON AIR » -

** Cannes has the ambition to create an economic field dedicated to the
image and to the economic creativity thanks to all the advantages that
Cannes is able to offer - such as its high brand image and its ability to host
so many events throughout the year.

s A great ambition within a constantly evolving environment (news series,
videos games...) and making use of the new modes of distribution (TV,
pads, smartphones, virtual reality helmet).

« Technopole dedicated to image and creative economy »

“CANNES ON AIR” @ CCINICE COTE D'AZUR



UNIVERSITY CHALLENGES interreg M
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Tomorrow, 1000 students;

% Creation of a Pole “ New writings, News media, Cinema”: D.U., license, masters (bac +5),
following the development of new cultural creative industries and in all communication fields .

» Private school of Cinematography integrated within the project ESRA

% Within the « Université Cote d'Azur » regrouping Nice Sophia Antipolis University, and others
higher education schools.

% From 2018 onwards, announcing new training sessions on the campus of Cannes University, two
storytelling residencies dedicated to films and series in the framework of the VIVENDI/CANAL+
International Storytelling Chair.

CNRR 2 skema

!{ i " gru]lgsséwe“e ﬁ arson
Universite ey de Cannes e L T
Nice et ROSELLA HIGHTOAER |

| S()ppia Antipolis

B . UNIVERSITE GROUPE ~
CANNES ON AIR COTE DAZUR "”'ESRA AEDHEC @CCIMCECOTED’AZUR




ECONOMIC CHALLENGES

Actively contributing to the local economic development by stimulating innovations in the
creative economic field .

A business incubator “CréACannes”, already opened , with offices of 800 mz
regrouping:

X/
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14 Startup companies - there were only 10 startups at the beginning with 12
employees - which created more than 34 jobs within the fields of the business
incubator

« Digital imaging (audiovisual, virtual reality, video games, transmedia, motion
design , graphics, photography...)

» Creative economy,(gamification, global communication, web communication...)
« Spatial.

1 open working space, 1 meeting room and 1 “chilling “room,

18 furnished offices and 2 open space working areas.

To create what we call « la Cité des Entreprises » consisting of our Business
Incubator and its’ extension in the same building as the University Campus of
Cannes

To offer the best to the startups and companies through offices, coworking and
open spaces, meeting and creativity rooms, an auditorium and audio and video
postproduction studios

To accommodate in that extension about 100 startups

“CANNES ON AIR”

13
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A building shared for the University Campus and the City of Companies:
s University: area of 4160m? -

s Cafeteria Crous: area of 320 M?

s City of Companies: area of 2560m?

A total area of around7000m?

Student Housing:
s An isolated building towards the end of the end of the land of 5200 m? with 140
studios & common areas .

Multiplex Cinema, CINEUM CANNES :
¢ 12 movie theaters — 2400 seats
¢ With a total area of 6500 m?.

el
UNIVERSITE
COTE D'AZUR CANNES
GOTE DR

www.cannes.com

C.C.C.
Sl MULTIPLEXE CANNES

CIE CINEMATOGRAPHIQUE DE CANNES

a——_

CANNES
PAYS DE
LERINS

. ., Vo )
CANNES ON AIR @ CCINICE COTE D'AZUR



URBAN PLANING
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Student housing, parking of 500 spots, University City of Companies, Multiplex cinema, Bicycle
« " track, express bus stop, business hub
CANNES ON AIR



PROJECT — TECHNOPOLE

“CANNES ON AIR”

16



PROJECT — TECHNOPOLE

Vue depuis Francis Tonner

4

“CANNES ON AIR”

17



“CANNES ON AIR”

PROJECT — CINEUM CANNES

3D Numeric lazer and HFR
DOLBY TECHNOLOGY Projection

Cinema Screen of 14m

Only one other similar

cinemain Europe D-Box

Dynamic seatings

Cinema Multiplex :

12 salles, 12 movie theaters,
2400 fauteuils, 2400 seats,

2 restaurants

Son DOLBY ATMOS sound,
complete and full immersion in the
cinemarooms.First cinema
multiplex that is completly equiped

18



CALENDAR
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Cinéma Multipl i
rultiplex cinema I OFcning of the
multiplex

Multiplex cinema

Université

University Start of the

University year

Cité des Entreprises

The City of — e el
Companies City of Companies

Parking '

Delivery of new
parking facilities

“CANNES ON AIR"



interreg H
FI NANCl N G /Vlediterranean _ o=

¢ ChIMERA

* City of Cannes Investment= 20,3 M€
* CACPL Investment = 10 M€
il e Student housing Investment= 9,7 M€

i™ 'Illll’!|

1
L ", 11 * Private Founding (cinema)= 25 M€

5 *1 |“u
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* A global project worth : 65 € millions,
made of public and private investments.

“CANNES ON AIR”

@ CCINICE COTE D'AZUR
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Main Best Initiative - Movimenta

MOVIMENTA ..

Festival Biennal de image en mouvement www.movimenta.fr Nice, France

Movimenta is a collaborative entity uniting the stakeholders of the moving image, in a creative,
production and broadcasting context.

- bridging between the technicians, artists, professionals, thinkers and their potential
audiences.
- encompass every audiovisual manifestation of contemporary art and modern technology.
- designing to produce public programs with the purpose of shaping situations around
dialogue and creation.

@ CCINICE COTE D'AZUR


https://vimeo.com/234868121

MOVIMENTA .5
27oct—26nov
Festival Biennal de image en mouvement www.movimenta.fr Nice, France

* Programme:

-3 nocturnes at open sky with films of artists
= Exhibitions, Conferences, Showcases

- Young Creation Award

—>Main professional moment : meeting between Art & Technology :
Workshops, conferences, round table & ChIMERA Living lab were
accepted to be add at the agendal!

@ CCINICE COTE D'AZUR


https://vimeo.com/234868121

FRENCH RIVIERA : Action Plan sigrrog M

What we need to develop:

* setting up a local ecosystem to develop a clear and attractive image of the
French Riviera and to enhance its attractiveness

* Promote the know-how of the French Riviera and develop the business
flows of companies

* Accompanying companies in their development

* Facilitate cross-fertilization between School & company: foster the link
between companies and schools, in particular to work on new
competencies

French Riviera Chamber of Commerce and Industry
« The animator and the facilitator of the French Riviera
Image & Creative Industry » @ CCINICE COTE D'AZUR
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SCIENCE PRARK

October 2017

Fabrizio Rovatti — Managing Director, Innovation Factory
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AREA SCIENCE PARK TODAY: 3 CAMPUSES

Padriciano Campus Basovizza Campus TechnoAREA Gorizia

f— [ CAMPUS
- ] BUSINESS CRERTION
BCIENCE PARK - INNOVARTION
H EE ® HIGH TECHNOLOGY



AREA SCIENCE PARK:
A DRIVER OF PUBLIC/PRIVATE PARTNERSHIPS

I t D KNOWLEDGE TO
DRIVE DEVELOPMENT

PUBLIC LEVER 1D M 3D PRIVATE LEVER

EEEEEEEEEEE

RISORSES TO
CREATE KNOWLEDGE
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AREA SCIENCE PARK: KEY FACTS

Since 1978 the leading

ltalian science and Hosts 87 High-Tech R&D . |
technology park. Cente.rs, helping th.em to grow. Creaftlon and development
; 79 private companies of high tech start-ups
Public Research Body, 8 public research bodies thanks to the certified
under the control of MIUR incubator Innovation

Factory

\ /
Qo®e
/ /

> 9 m€/year 122 direct staff 3 campus - 94.000 sqm
from competitive 2.600 employed for R&D activities
projects

in the 3 campuses



EVOLUTION STRATEGY: 4 LINES OF ACTIVITY

A LA

SCIENCE PRARK

H ] ] []
CAMPUS BUSINESS CREATION INNOVATION HIGH TECHNOLOGY
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AREA SCIENCE PARK: AN INNOVATION
ECOSYSTEM WITH 4 LINES OF ACTIVITY

0
CAMPUS

Development and management
of the Science and Technology Park.

-
INNOVATION

National and international projects to
promote innovation and high-tech
research (exploitation of research and
technology transfer). Co-ordination of the
regional public research bodies.

ssssssssssssssssssssss

N
BUSINESS CRERATION

Pre-incubation, incubation and acceleration
for the creation and development of high-
tech startup.

T———

[
HIGH TECHNOLOGY

Development of services and public-private
partnership to enable companies
exploitation of the existing expertise and
technology public facilities (Synchrotron

and CBM).



INNOVATION FACTORY — ABOUT US

e CERTIFIED INCUBATOR @ AREA Science Park

Innovation Factory is an in-house company of AREA Science Park. We are one of the most relevant
players in the Italian startup ecosystem and support startups from the pre-seed and seed stage

e FROM THE IDEA TO THE MARKET:

We help existing and prospective companies to bring innovative ideas to the market and create a

sustainable and scalable business growth. Our expertise allow us to provide advice and support in any
stage of the value chain.

RESEARCH COMPANY

PRODUCT

DEVELOPMENT MARKET

AZA  =m
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- INNOVATION FACTORY — how we operate

Start up

Start up
value

>
=
4

>

¢ |dea e Validation e Patents e First e First sales e Market e Trade
e R&D e Prototypes product established e Sale
¢ |PO
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INNOVATION FACTORY — VALUE PROP

technical education and . i networking, financial
. .. financial support . X
entrepreneurial training and industrial partners

C

dedicated services, equipped laboratories
mentoring and coaching and first-class facilities

AZA nm
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INNOVATION FACTORY — METHODOLOGY

A PROVEN MODEL FOR SUPPORTING ENTREPRENEURSHIP

We developed over years a proprietary and validated approach for supporting the birth and growth of

new innovative businesses; thanks to our methodology we are able to successfully manage every single
step from ideas and projects selection, pre-incubation, incubation and company acceleration

7" PP=RN /‘ 79N
' \@l
~ -

\ g3/
Y \..nl !
VALUE PROPOSITION STRATEGY MARKETING NETWORKING
Idea Pre-
\ o : TS /~ o\
: : PEECELPEPD 1 r ] . \ ?,
.- . . N : ~.
BUSINESS IDEA BUSINESS MODEL BUSINESS PLAN FUND RAISING ORGANIZATIONAL
. S - S : CONSOLIDATION
T @-ssasssaEEsEEEEsEEEsEEEEEEEEEE i. ............. . :
1. Structured and formal process L P
designed with the aim to support 2. Field validation of the technical,
innovative ideas.

economic and market feasibility.

3. Definition and implementation

of the project plan, the strategy,
and the business model.




INNOVATION FACTORY — APPROACH

WHO ISYOUR CUSTOMER?

£ Makel
) segmentation

1 Select a boachboad
) market

N Bulid an end-user

£ <) Protia the persona for

12 the beachhead market

2 1) identity your
WAV next customars

HOW DOES YOUR CUSTOMER

ACQUIRE YOUR PRODUCT?

n a
businass mode!

Sel your pricing
framework

Caiculate the lifetime vaiue

of an acquired customer (LTV)

Calculate the cost of
customer acquisition (COCA)

AZA  =m

BUSINESS CRERATION

DISCIPLINED ENTREPRENEURSHIP

protie
o
(7(5 Calculate the TAM size for
\’H/ the beachhead market

24 Steps to a Successful Startup - Bill Aulet, MIT

WHAT CAN YOU DO
FOR YOUR CUSTOMER?

Full lte cycle
use case

High level product
specification
Quantfy the value
proposition

@ Chant your

compeétitive position
HOW DO YOU DESIGN &
BUILD YOUR PRODUCT?

Deafine the minimum vable
business product (MVBP)



RECENT PROGRAMS

e |IMPRENDERO 4.0_Project aimed at the spread of entrepreneurial culture, seen as an indispensable

precondition for launching virtuous paths of socio-economic development, promoted and funded by the FVG
Region with ESF funds.

Projects supported: 49 = Startups: 1

e CAMPUS DI |MPRESA_Project aimed at the creation of innovative companies funded with ESF funds
from the FVG Region.

Projects supported: 36 = Startups: 4

o SpinAREA_Integrated program for the creation and development of tech/knowledge-intensive
enterprises, co-funded by Italian Ministry of Economic Development and AREA Science Park.

Projects supported: 47 = Startups: 12

® IFChaIIenge_lF program designed to accelerate the development of entrepreneurial projects, encouraging
the creation / growth of innovative businesses, and to identify better startups in which to invest our own
resources.

Projects supported: 12 = Startups: 3

AZA nm
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RESULTS (UP TO NOW)

1700+ 7+

PROJECT ENTREPRENEURIAL START UP INVESTMENTS
IDEAS PROJECTS SUPPORTED public and private
EVALUATED SUPPORTED from industrial
partner and VC
(M€)
.............................................................................................. K
A=A =



INITIRTIVES /
INTERNATIONAL PROJECTS
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CURRENT INITIATIVES

e Business acceleration and consolidation programs, aimed at the
entrepreneurial development of projects of cultural value, addressed to
cultural, creative and touristic companies

The Friuli Venezia Giulia Region and AREA Science Park have signed a

@ collaboration agreement to contribute to the socio-economic development of
the regional production context, promoting the creation of new businesses
through the development of business incubation activities.

@

4

Focus on FVG's CCl, to be supported through incubation services.

4B AREA Science Park is the coordinator of the activities, involves 4 regional
BBl certified incubators.

@P The programs are funded under the Community Programming POR FESR FVG
WP 2014-2020. Calls issued directly by the Region:

» |° Call for creative cultural enterprises Action Line 2.1.b.2 (acceleration and
consolidation) opened from October 2017

EEEEEEEEEEE BUSINESS CRERATION



IMPHCT ON THE CRERTIVITY
ECOSYSTEM - CCI STHRTUPRPS
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FUTURE DEVELOPMENTS & OPPORTUNITIES

FVG Cultural Incubator

A possible development is the launch of the FVG Cultural Incubator,

an initiative of FVG Region together with AREA Science Park.

v The initiative would convey activities and resources focused on ICCs and

v" It would increase awareness of GDP growth thanks to the close connection between
traditional companies and ICCs

&__

Ggﬁi

a ICC INCUBATOR )
\ ~

EEEEEEEEEEE BUSINESS CRERATION
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FUTURE DEVELOPMENTS & OPPORTUNITIES

v Transform innovative projects into the cultural field in industrial applications
(products and services) by generating economic value and fostering technology
transfer and the creation of new entrepreneurship with high intensity knowledge
and high growth potential.

* providing appropriate tools, enhancing the ability to experiment, innovate and create businesses and
facilitate access to funding and an appropriate range of tech/business skills;

e promoting business culture in the CCl sectors through new tools to fund new entrepreneurial ideas.

v’ Support technological and market development of businesses, improving their
competitiveness and boosting their growth in terms of turnover, employment and
profitability.

* to help cultural and creative industries develop in their local and regional environment, as a platform
for launching a stronger global presence;

* moving to a creative economy by catalyzing the repercussions of cultural and creative industries on a
whole range of economic and social contexts.

CCCCCCCCCCC BUSINESS CRERATION
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INNOVATION FACTORY
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Fabrizio Rovatti

Managing Director — Innovation Factory srl

AREA di Ricerca Scientifica e Tecnologica — AREA Science Park
Padriciano, 99 — 34149 Trieste — Italia/ltaly
www.innovationfactory.it

www.areasciencepark.it
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http://www.innovationfactory.it/
http://www.area.trieste.it/

[\l, CULTURA CREA

Incentives for Innovative
Cultural and tourism industry
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[\=\, CULTURA CREA

CULTURA CREA is the Government funded-program launched by the
Ministry of Cultural Heritage and Activities and Tourism (MiBACT),
aimed to enhancing the competitiveness of micro, small and medium-
sized enterprises (SME’s) and of the third sector (non-profit
organization).

CULTURA CREA supports the cultural and creative industries in
Basilicata, Calabria, Campania, Puglia and Sicilia.

The total budget is over € 100 million

|
INVITALIA
|
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The three areas of action

A

Startup

for the creation of new micro,
small and medium-sized
cultural and creative
enterprises

Budget:
€/MLN 41,7

I
INVITALIA
|

0D

Established
enterprises

for the growth of micro, small

and medium-sized enterprises
in the cultural, creative,
entertainment sector or

production of typical products

Budget:
€/MLN 37,8

to support third sector
organizations in activities
related to the management of
goods, services and cultural
activities

Budget:
€/MLN 27,4
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Who may apply?

A

Startup

= SME’s established for no
longer than 36 months;

= team of person or
physical person.

I
INVITALIA
|

AN

Established
enterprises

= SME’s established for
more than 36 months.

~

Third sector

= No-profit organizations
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What can you do?

N A HS

Third sector
Startup Established

enterprises
Applications for

Applications for o funding must include a
funding must include a Applications for business plan with
business plan with fundln.g must mclu.de a expenses for
expenses - for business plan with investments up to
investments and _ EXpenses - for 500.000 euro
operational costs up to mvgstments and (excluding VAT)
400.000 euro operational costs up to
(excluding VAT) >00.000 euro

(excluding VAT)

I
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Startup

Amount not covered
by benefits Interest-free

loans*
/

e
Non-repayable
grant

|
INVITALIA
I
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Established
enterprises
Amount not covered
by benefits Interest-free
nterest-fr
N loans*

~

/

Non-repayable
grant

~

Third sector

Amount not covered
by benefits

\

/

Non-repayable
grant

*Repayment period of the government-funded, interest-free loans: 8 years

An additional award (+ 10%) is assigned for projects submitted by women's or young entrepreneurs
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How does it works?

= Applications, containing the business plan, can be submitted only on website:
CULTURACREATIVA.BENICULTURALLIT (all materials and procedures are in Italian)

= Application’s evaluation is based on information provided in the business plan and
interview

= Fast track procedure: in 60 days the final decision will be notified

Assessment criteria:
= relevance of the applicant’s skills with regard to their business plan

= |nnovativeness of the idea, typically in terms of new product, service or solution
= market potential, strategic positioning and marketing strategies

= cultural marketing, audience development, socio-economic and socio-cultural effects
= economic and financial sustainability of the business plan
= technical and operational feasibility of the business plan

a minimum score is required

|
INVITALIA
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Proposals submitted: 660

Companies financed: 99

Foreseen investments 134 € min

q Incentives granted: 125 € min

Last update: september, 2017

|
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For any request :

www.invitalia.it

~

http://www.invitalia.it/site/new/home/cosa-facciamo/creiamo-nuove-aziende/cultura-crea.html

\_

call center 848.886886

o] fREYin

=
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CENTRE FOR CREATIVITY
MUSEUM OF
ARCHITECTURE AND DESIGN

www.mao.si | www.bio.si | www.futurearchitectureplatform.org






1972: founded by the City of Ljubljana

2010: national Museum of Architecture and Design
Collections: Architecture, Industrial Design and Visual
communications, Photography ...

Collections: 74.000+ objects

Authors: 1.000+

100.000+ of events, workshops, exhibitions ...



gospodarsko razstavisce
jubliana
jugoslavia

5.bienale
ndustrjskega
oblikovanja
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Special exhibition: Biennial of Design (BIO),
1964

In 2014 celebrating 50" Anniversary

WWW.bio.Si


http://www.bio.si

A place where

PAST
PRESENT
& POSSIBLE FUTURES

can interact






A place where the past is

A BANK OF IDEAS
&
KNOWLEDGE
FOR THE FUTURE



o
'/ Platforms

ONDU 6x6 POCKET PINHOLE
120 film | focal length 25mm | pledge 1005

N

Sy
\':;?g

-




A place of

CREATION
&
COOPERATION



silent
revolutions

Contemporary Design in Slovenia

London Design Festival 2011

Dutch Design Week 2011

La Triennale di Milano 2012
Belgrade Design Week 2012
Maribor EU Capital of Culture 2012
Helsinki Design Week 2012
Designforum Vienna 2013

Moscow Design Week 2013

Swiss Forum 2014

And much more ....




silent
revolutions

Contemporary Design in Slovenia




Commissioners
e Slovenian Pavilion

di Architettura

Partecipationi Nazionali 2016, 2018
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Home Arsenale 2016, Gregori¢ Dekleva Architects



INTERNATIONAL NETWORKS
&
PROJECTS



N , 1963
Biennial of Design _ _ -
Ljubljana, Slovenia Oldest design biennial

in the world
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Once a classic comparative exhibition
of final products was transformed ...



INTERNATIONAL
COMPETITION



INTERNATIONAL & LOCAL
COOPERATION
&
MULTIDISCIPLINARY
PROCESS



120 participants,
B I O 5 0 24 countries,

11 teams/topics,

40+ partners
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... of a 8 + months long process of international and local
co-operation.



Meetings and workshops in Ljubljana, Slovenia and the EU, meetings with partners,
craftsmen, companies, organizations ...
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Opning, events, book, traveling exhibition ... Milano Design Week, 2015
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Salone del Mobile presents design as a
"superficial stylistic tool" says Alice Rawsthorn

.... This Biennale is a journey
through Slovenia’s present ... one
of the best exhibitions of 2014.

Marco Sammicheli

..... a number of small-but-
feisty cultural events are
becoming increasingly

... BIO 50 sparks the energy
that is currently missing in

influential within design b LneZ?t r?;:::(: international
discourse, as the Ljubljana uncu e & '

and Istanbul design biennials

Louise Schouwenberg, a design critic,

demonstrated last year. one.of the mqst intriguing head of the design masters
dates in the design calendar. programme
Alice Rawsthorn, critic for Design Academy Eindhoven

International New York Times Sophie Lovell
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Japanese knotweed project developing with different partners for the paper production, industry and other usage.
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Faraway, So Close BIO25

25th Biennial of Design Ljubljana, Slovenia 25. 5.-29.10. 2017



Daleé, tako blizu

25. bienale oblikovanja,
Ljubljana

Faraway, So Close

25th Biennial of Design,
Ljubljana

i1t £teg 3
LR
PROZNOST PRETEKLOSTI %g N
RESILIENCE OF THE PAST SREEES S ia)
‘i’ég;x;%aea@g
Kobarid
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Daleg, tako blizu
25. bienale oblikovanja,
Ljubljana

Faraway, So Close
25th Biennial of Design,
Ljubljana

KUSTOSINII
CURATORS

Angela Rui + Maja Vardjan

Claudia Mainardi
Asistentka / Assistant

ORGANIZATORJI
ORGANISERS

Matevi Celik

Direktor Bienala oblikovanja

in Muzeja za arhitekture in
oblikovanje / Director of the
Biennial of Design and Museum
of Architecture and Design

Maja Sustarsid
Vodja Bienala oblikovanja
Head of Biennial of Design

Anja Zorko
Vodja marketinga
Head of Marketing

Mojca Mihailovig-Skrinjar
Ad-Hoc Business Support
Vodja procesov

Design Facilitator

Sada gtufe, Spelu Vidmar
Vodji projektov
Project Managers

Nikola Pongrac
Vodja postavitve
Exhibition Manager

Ana Kuntari&, Pavlina Japelj
QCdnosi z jovnostjo
Public Relations

Miha Valant,
Maja Kovaéi&, Mojca Mikolig
Asistent! / Assistants

ARCHITECTURE AND DESIGN

"L MUZES Za ARHITEXTURO
IN OBLIKOVANJE

il MUSEUM OF

[ | c

avstrijski kulturni forum®™

CISTO NOVO SOOBIVANIE PO UTOPII NOV ZAGON PODEZELIA ZAVZETIE GOZDOV SPROSTITEY PODZEMLIA NOVIHEROII PROZNOST PRETEKLOSTI
BRAND NEW CO-EXISTENCE AFTER UTOPIA COUNTRYSIDE RELOADED OCCUPYING WOODS UNDERGROUND RELEASE NEW HEROES RESILIENCE OF THE PAST
1 Ljubljana 2 Trbovlje 3 Lendava 4 KoZevje 5 Grosuplje 6 Piran 7 Kobarid

Mestna obéina Ljubljana
Oddelek za urbanizem
Municipality of Ljubljona
Department of Urbanism

Ministrstvo za okolje in prostor
Ministry of the Environment
and Spatial Planning

Javno podjetje ljubljanska
parkirii&a in trinice d.o.o.

The Public Company Ljubljanska
parkiri$&a in trZnice d.o.o.

Regionalna razvojna agencija
Ljubljanske urbane regije
Regional Development Agency
of the Ljubljona Urban Region

Turizem Ljubljana
Ljubljona Tourism

SKUPINA
TEAM

Didier Faustino, Mojca
Kumerdej, Polona Dolzan,
Milo% Kosec, Julien Manaira,
Margarethe Miiller, Lilian Pala,
Simon Rowe, Nikolgj Salaj

Future
Architecture

Obéina Trbovlje
Municipality of Trbovlje

Delavski dom Trbovlje
Workers Cultural
Center Trbovlje

Punkt, drutvo

za razvoj ustvarjalnosti

in kreativnih industrij
Punkt Association for the
Development of Creativity
and the Creative Industries

Rudnik Trbovlje Hrastnik
Trbovlje Hrastnik Mine

Fakulteta za arhitekturo
Univerza v Ljubljani
Faculty of Architecture
University of Ljubljona

Zasavski muzej trbovlje
Zasavje Museum of Trbovlje

Muzej novejie
zgodovine Slovenije
National Museum

of Contemporary History

Slovenski etnografski muzej

Slovene Ethonographic Museum

SKUPINA
TEAM

Point Supreme, Iztok Kova&,
Ground Action (Carlalberto
Amadori, Roberto Zancan,
Matteo D'Ambros, Francesco
Cucchiara with Riccardo Simioli
and Gabriele Cirami), Locument
(Romea Muryn, Francisco Lobo),
Gaja Meznari¢ Osole,
Salottobuono (Matteo Ghidoni
with Giuseppe Cirillo and
Eugenio Nuzze), Soft Baroque
(Sasa Stucin, Nichclas Gardner),
Museo Wunderkammer

(Giusi Campisi, Luca Bertoldi,
Cristina Mattiucci)

Co-funded by the
Creative Europe Programme
of the European Union

MINISTRSTVO ZA KMETSTVE,
COIDARSTVO IN PREMRANO

Obgina Lendava
Municipality of Lendava

Ministrstvo za kmetijstvo,
gozdarstvo in prehrano
Ministry of Agriculture,
Forestry and Food

Mreza za podezelje, MKGP
Slovenian National

Rural Network, MAFF

Dvojeziéna osnovna
§ola Genterovei
Genterovei Bilingual
Primary School

Pomelaj, Zadruga

za razvoj podeZelja
Pomelaj Cooperative
for Rural Development

Zavod za turizem
in kulturo Beltinci
Office for Tourism
and Culture Beltinci

Javno podjetje ljubljanska
parkiri&a in trinice, d.o.o.

The Public Company Ljubljanska
parkiri§ca in trznice d.o.o.

Slovenski etnografski muzej

Slovene Ethonographic Museum

SKUPINA
TEAM

Mischer'Traxler, Klemen Kogir,
Sara Brown, Lucia Massari,
Nina Mr3nik, Jakob Travnik,
Johanna Schmeer, Giulia Soldati

SLAVN PARTHER | WA PARTNER

@nmo‘ 2]

REPUBLIKA SLOVENIA
MINISTRSTVO ZA KULTURO fund NL

Obg&ina Kogevje
Municipality of Kogevje

Zavod za gozdove Kogevje
Slovenia Forest Service Kogevje

Slovenski drzavni gozdovi
Slovenian State Forests

Javni zavod za turizem

in kulturo Ko&evje

Public Agency for Tourism
and Culture Kogevje

Gimnazija in srednja

dola Kogevje

Gymnasium and
Secondary School Kodevje

Urbani Brlog, Drugtvo

za razvoj prostorske kulture
The Urban Lair

Association for Development
of Spatial Culture

Pokrajinski muzej Kogevje
Ko&evje Regional Museum

Robert Zuman pe&arski mojster
Tiled stoves producer
Robert Zuman

Podjetniiki inkubator Kogevje
Ko&evje Business Incubator

Slovenski etnografski muzej
Slovene Ethonographic Museum

Muzej novejie
zgodovine Slovenije
National Museum of
Contempoerary History

SKUPINA
TEAM

Matali Crasset, Matej Fegui,
Petra Bukovinski, Karolina
Ferenc, Annika Frye,

Marcin Liminowicz,

Jurij Lozi¢, Martina Obid Mlakar,
Daniel Riegler, Pola Salicka

POOPORNIKI | SUPPORTERS.

creative industries

240
SiDG

Obéina Grosuplje
Municipality Grosuplje

Zupanova jama, Turistiéno
in okoljsko drustvo Grosuplje
The Mayor's Cave,

Tourist and Environment
Assoclation of Grosuplje

Marmor Sefana d.d. podjetje
za pridobivanje in obdelave
naravnega kamna

Marmeor Sezana d.d. company
for the production and
processing of natural stone

Ingtitut za raziskovanje krasa
Karst Research Institute

Geoloiki zaved Slovenije
Geological Survey of Slovenia

Notranjski muzej Postojna
The Notranjska

Museum Postojna

Drustvo za jamsko biologijo
Jamski laboraterij Tular
Society For Cave Biology
Tular Cave Laboratory

Regionalna razvojna agencija
Ljubljanske urbane regije
Regional Development Agency
of the Ljubljana Urban Region

Turizem Ljubljana

Ljubljana Tourism

SKUPINA
TEAM

Studio Formafantasma,
Andrej Detela, Dan Adlesic,
Patrick Herron, Eva Jéager,
Daniele Misso, Isabella Rinaldi

gorenje

PETROL

Obéina Piran
Municipality of Piran

Obalne Galerije Piran
Coastal Galleries Piran

Pomorski muzej

Sergej Ma#era Piran
Sergej Masera

Maritime Museum Piran

Muzej novejie
zgodovine Slovenije
National Museum of
Conternporary History

SKUPINA
TEAM

Odo Fioravanti, Marin Medak
Bolleria Industrial (Paula Currés,
Eugenio Ferndndez, Ana Olmedo,
Enrique Ventosa), Luca Fattore,
Paolo Giacomazzi, Juan

Nicolas Paez, Fabio Petronilli,
Elisa Testori, Andrea Zaneboni

fay | Smsom
MARMOR MINISTRSTVO 24 OKOLJE IN PROSTOR

CAPAROL

MEDISKI PARTMER MEDIA PARTNERS

TS S £

c 1 SLOVENIIA
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TR

Obg&ina Kobarid
Municipality of Kobarid

Kobaritki muzej
The Kobarid Museum

Turisti&éno-informacijski
center Kobarid

Tourist Information
Centre Kobarid

Geologki zavod Slovenije
Geological Survey of Slovenia

Gozdarski indtitut Slovenije
Slovenia Forestry Institute

Stato Maggiore dell'Esercito
Ufficio Storico (Rome, Italy)

Osterreichischen
Nationalbibliothek
(Wien, Austria)

Martina Schiavon,
predavataljica Zgodovine
znanosti in tehnologije na
Univerzi Lorraine

Martina Schiavon, Maitre

de conférences en Histoire

des sciences et des techniques,
Université de Lorraine

(Nancy, France)

Slovenski etnografski muzej
Slovene Ethonographic Museum

Muzej novejie
zgodovine Slovenije
National Museum of
Contemporary History

SKUPINA
TEAM

Studio Folder, Renata Salecl,
Merve Bedir, Giulia Cordin,
David Gérny, Gili Merin, Monuriki
(Livia Shamir, Luis Pimentel,
Marco Minicucci), Ana Pedar,
Anna Positano, StudioFolder
(Alessandro Busi, Francesca
Lucchitta, Giovanni Pignoni)

oris n

H.OM.E.



1 of 13 EU platforms
Authors & leaders

| Platform | 19 organizations, 15 countries
2015-2020-4 MIO €
T § i‘z

: Copenhagen, Aarhus
F

Future|Architecture

Zagreb |

e Belgrade
l L

L

Plovdiv -
']_Barcelona s Prishtina g. s :
Lisbon : Tirana i EQ% prh
%_Iﬂ ﬁ n n
National Museum of XXI Century Arts, Rome Copenhagen Architecture Festival Bureau N, Berlin
Museum of Architecture and Design (MAO), Ljubljana Tirana Architecture Week One Architecture Week, Bulgaria
Oris House of Architecture, Zagreb Design Biotop, Ljubljana Swiss Architecture Museum, Basel
Museum of Architecture in Wroctaw Lisbon Architecture Triennale Prishtina Architecture Week
Belgrade International Architecture Week dpr-barcelona, Barcelona Calouste Gulbenkian Foundation, Lisbon

House of Architecture, Graz CANactions, Kiev Forecast platform, Berlin
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Centre For Creativity Slovenia
2017-2022



National Slovene institution for the fields of architecture and design. The CzK
project fulfills the goals of the Republic of Slovenia set out in the MAO
Establishment Act:

“Building upon the long-standing activities of MAO in the field of cultural and
creative sector (CCS) as one of the national hubs that promotes, represents
and promotes the activities and development of the sector and links it with
economy, science, education and other sectors”.



Centre For Creativity Slovenia

EU Regional Development Fund and the Republic of Slovenia
Operational Program for the Implementation of the EU Cohesion Policy 2014-2020

34.54%
Weer 65,46%
COHESION ‘ EAST
REGION Ljubljana
Museum of Archite COHESION
Design (MAO) REGION

region Offic



Funding

2017-2022

End of May 2017, the Government Office for Development and European
Cohesion Policy financial support to the 1st part of the CzK project prepared the
Museum of Architecture and Design and in whole worth almost 11 MIO EUR.

Public tenders to complement the objectives of the whole project CzK




Integrated support environment for the development of the CCS sector
Empower the CCS, with entrepreneurial and creative skills

Support crossovers, multidisciplinary work, connect CCS’s with business, public
and other sectors - transferring creativity to other sectors & the knowledge from

other sectors to CCS.

Development of new projects, products, services or processes that are a result of
multidisciplinary cooperation between the CCS and other sectors.

Higher employment through supported projects, promoting innovation, social
progress, development of higher added value and socially useful products and

services, the visibility of domestic brands.

Growth of new CCS companies, sustainable development of existing,
employment increase.

International cooperation, CSCs on national and international markets.



Centre For Creativity Slovenia

Operational tasks & actions

* Preselections,
matchmaking

* Project
developed by
CzK

* Finacnial
supports

» Concepts

> Creative Start
Ups

> Creative
accelerators

Testing of the Acceleration

concept

Start Up’s

New products/services;
new markets

Experiment, research
New ideas

Ideas/prototypes
- creating a business




Centre For Creativity Slovenia

Content sections - Operational tasks & activities

* Preselections,
matchmaking

* Project
developed by
CzK

* Finacnial
supports

» Concepts

» Creative Start
Ups

> Creative
accelerators

* Annual
trainings

* Educational
modules,
conferences,
mentoring,
creative
management
modules;
training for
future local
trainers ...

* Presentations
abroad
(exhibitions ...)

* International
projects

* National events
(creative
networking's,
presentations)

* Consultancy to
the selected
projects in CzK;

* Research /
market
analysis/toolkits

* Support to
national policy
making

* Common CCS
online platform
- database and
information
platform

* Support for
online
development,
sales of
products and
services CCS

* National and
international
promotion (PR,
advertising,
social media, e-
bulletin ...)

* Presentation of
results at events
and exhibitions



Centre For Creativity

Crossowers

Cultural and creative sectors (CCS) — architecture; design & visual arts, archives,
libraries, cultural heritage; books & press; cultural education; advertising; music;
performing arts & artistic creation; radio & TV, software & games; as well as video
& film ...

Other stakeholders — public sector, non profit, private sector, education, NGO,
private organizations; freelance cultural workers; micro, small and medium-sized
enterprises (MSME) and the public sector. government/decision makers/ministries,
municipalities, science, education/universities, regional development agencies,
technological parks; SME, business incubators, traditional industry, industry
associations, chambers of commerce, service and manufacturing companies;
enterprise funds ... Fields of health, social, science, tourism, financial institutions,
IT, robotics, computer; international organizations and partners ...



EEE 1
EVROPSKA UNIJA
H E N I B B cvRoPski SKLAD ZA
nnnnnnnnnnnnnn
O ] I

CENTRE FOR CREATIVITY
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www.mao.si | www.bio.si | www.futurearchitectureplatform.org



Centre For Creativity Slovenia

Operational tasks & actions

P devdoed by i sy g, e o)
Fanc o o e cSrfcsfrnt shssof ek 75

» Project Testing of the Start Up Acceleration
developed by
ok concept

* Preselections,
matchmaking

\ Start Up \ Growth \ Development

* Public funding Seed

» Experiments,
concepts

> Creative Start Experiment, research Ideas/prototypes New products/services;
Ups . New ideas - creating a business new markets

» Creative

accelerators




Centre For Creativity Slovenia

Financial support to CCS’s in different life cycles
Conducted by SPS - Slovenian Entrepreneurship Fund,
Measures, goals & preselection processe by MAO

Support to CCS’s applying to financial supports
Mentorship, info, reporting, education, promotion...

Creativity in companies, public and other sectors
Projects developed by the CzK (MAO and partners)
Multidisciplinary groups, social challenges with public and private sector ...

Entrepreneurial skills & knowledge in CCS
From idea to bussines and internationalisation, cooperation with different partners

Development of creative skills & projects
Skills and knowleedge lacking in regular educational system, cooperation with different partners



Technology park Ljubljana

Building innovation bridges

\,@» ChIMERA




Largest innovation ecosystem for
commercialization of knowledge and
technology in SE Europe
& lead partner of START:UP Initiative Slovenia

Hﬁterfeg Ea

4 ChIMERA




PRIORITY AREAS OF OPERATION

* Smart — factories, buildings, living, cities

* Health — digital health, cutting edge technologies, advanced medicinal
therapies and innovative approaches

* Green — manufacturing, living, new environmentally friendly business
models.

* Creativity — supporting young talents, design thinking processes |.ierres m

/Wediterranean _ e

@ ChIMERA )
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TARGET GROUPS AND PARTNERS

* Start-ups

* SMEs

* Policymakers

* Research institutions

* International networks



National communication startup platform

INITIATIVE

START:UP
SLOVENIA 35,000

Information platform - users of digital
www.startup.si ’ communication
" channels

Promotion of
120 +300
’ chosen startups ‘ -

media announcements

in the past three years

Interreg <]
/Uediterr M



Startup map

ene < im] ebay startup.si ] o

Together we are developing a vibrant startup ecosystem

Highlights | Programmes | Award | PODIM | Community | Funding | About us

All start-ups

Alphabetical list: 4 ABCDEFGHI! JKLMNOPRSTUVWX?Z
Show all
Programs: ABC accelerator Go:Global accelerator Go:Global MBA INO SGH accelerator

SK investment Startup of the year Show all

PDATAFY v

spletna

-
Datafy - Zdruzevanje o % ¥ 10plus
- |

Zérvbees veth CAM podatiovmi bar

GEEK HOUSE MEMBER | SPS SK75 SPRING BRTCH 2015

Datafy.it is a sales agency that enables Company 10plus provides a comprehensive ZONE is a new marketplace where tenants

companies to quickly and effectively find service for micro and small entrepreneurs, and landlords meet. Tenants often face

business contacts of key employees in more such as caterers or owners of local shops misleading or false data provided by

than 200 countries across the world. and hair salons, on less “web"” developed landlords or real estate advertisers, and
markets. landlords have problems with tenants not

paying their rent or living expenses.

Supportive environment: Technology park L...
Program: SGH accelerator; SK investment Program: SGH accelerator; SK investment Program: SGH accelerator; SK investment

Display a menu

Interreg H
Mediterraneaw

(@ ChIMERA




About START:UP initiative

PROMOTING
ENTREPRENEURSHIP

SLOVENIA,
CONSULTING AND TH E LAN D OF

STARTUP TEAMS STARTUPS

INCUBATING

STARTUPS AND
SUPPORTING FOR The Slovenian Startup Ecosystem and Its Most Active
SRt lton Stakeholders, Programmes and Achievements
Interreg <]
/Uediterr M—""‘

@@ | ChIMERA



https://youtu.be/Pw-yazT2nkg
https://youtu.be/Pw-yazT2nkg

Key partner in public programes for startups —
grant P2 and seed capital SK75 in SK 200

PRODUCTS

PROBLEM-SOLUTION STAGE

Competition Start:up

Slovenia with P2

m startup grant 54,000 €

m expert entrepreneurship
consultancy and support

P2

+120 supported startups

62 finalist for award
Start:up of the year

6 mio € startup grants

PRODUCT-MARKET STAGE
SK75

m convertible loan 75,000 € with
an accompanying accelerator
programme (twin)

SK75

67 invested companies

5 mio € invested capital
by SPS

+2 mio € obtained
private capital

GLOBAL GROWTH STAGE
SK200

= public equity investment
200,000 € with an
accompanying accelerator
programme (twin)

SK200

11 invested companies

2,2 mio € invested capital
by SPS

+1 mio € obtained
private capital

interreg H
/Vediterranean P e
@ ChIMERA




Before seed capital
Investment

* Roadshow events around Slovenia
e Pre-selection process

* Demo day rehearsal

* Demo day

* Final selection for obtainment of grants
— public loans and seed capital.

interreg @
/Mediterranean _ ===
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After seed capital
Investment

Start:up Bootcamp

Startup mentor

Monthly progress monitoring

Facilities around Slovenia

SK teambuilding

Local and global promotion

(A

1 i ||
Hi HiIH |
/ ‘ | i |
M
b |
5 .
o
A - LY b
- NS
M e

Wt
€
'H
Ljubljana
Nova Gorica

56

finalists
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PODIM

CONFERENCE 2017

Interreg -

¢ ChIMERA




PODIM
Conference

51%

Startups & SME

o 826
1= ATTENDEES
= FROM 33
COUNTRIES

Interreg Ea
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Slovenian Startup of the Year Award

We are looking for, highlighting and awarding ambassadors of Slovenian
startup entrepreneurship

interreg M

/Uediterranean e
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BRIDGES FOR THE REGION,
EUROPE AND THE WORLD

The Intiative Startup Slovenia is one of the founders of the rapidly developing regional
community Start:up Alpe-Adria and a2 member of the esteemed European Startup
Metwork. When co-creating Europe as a strong, closely inked startup ecosystem, the
voice of Slovenian startups is represented and the Initiative widely opens their doors
into the world in collaboration with prnivate and public partners

WIDELY OPENDOORS INTO THE WORLD

@ USA, San Jose @ India, Bangalore
ABI ratar plannad branch of the ABC Accelerator

@ China, Beijing
@ Germany, Munich affice for cennecting CEE countries and China

ABC

2leratar established by Technalog Ljubljana and ITTH
the Chinese International Netwaork for Technology Transfer

From local

to global

EUROPEAMN STARTUP NETWORK MEMBERS
Www.europeanstartups.org

Austnan Startups, Startup Britain, Beta-i As
1 ’ ation, [talia Startup =

Startup Ase

tion [Portugal), German

ation, Startup ’J
k wanw. startupalpeadria.eu
B --_,..-l

Start:up
kayy. Alpe-Adria

rtup A

START:UP
SLOVENIA

wwrw.startup.si

interreg @
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interreg
Mediterraneaw

¢ ChIMERA

THANK YOU FOR YOUR
ATTENTION!

Marjana Majeri¢, deputy general manager
Marjana.Majeric@tp-lj.si
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@

Project co-financed by the European
Regional Development Fund
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INTERNATIONAL CONFERENCE AND INVESTMENT FORUM OF CREATIVE AND CULTURAL
INDUSTRIES (CCl)

4. 10. 2017, Museum of Architecture and Design — MAO

Ajda Borak ajdaborakgmail.com
2
' jda. r il.
Ajda Flasker ajda.flaskerster@gmail.com '
. }.N[ d&va
Alessandra Cossi Dramsam C.G.M.A dramsamcgma@gmail.com //’aw(s ¢
4, A
Aled Pustovrh ABC Accelerator
5.
Ales Pevc Technology Park Ljubljana ales.pevc@tp-lj.si
6.
Almina Durakovic Fakulteta za dizajn alminadurakovic@gmail.com
s
Ana KuS&er anakuscer@gmail.com
8. !
Ana Kuntaric MAO - CzK
9.
Ana Lacia Cruz UAlg alcruz@ualg.pt
10.
Anastasiia Fadeeva OHDESIGN d.o.0. mail@ohdesign.studio




Clio Campagnola ORTOTEATRO soc. coop. clio@ortoteatro.it (\ﬁ‘
27. Cvetka Pozar e U
MAO - CzK
28. Ingtitut za ekonomska
Damjan Kavas raziskovanja, Ljubljana kavasd@ier.si
29. - MESTNA OBCINA
D
R SRS LJUBLJANA davor.buinjac@ljubliana.si
30.
Dusan Koesa dusankolesa@gmail.com
31. Cluster Audiovisual de
Eduard Gil Catalunya (Audiovisual egil@clusteraudiovisual.cat
82 Friuli Venezia Giulia
Elena Mengotti Autonomous Region elena.mengotti@regione.fvg.it ==
33. RAFVG —DC Cultura, sport e ‘v%/
Fabrizio Spadotto solidarieta
34. % _
Flavio Cecere Dramsam C.G.M.A flavio.cecere3@gmail.com < =
35. POLO TECNOLOGICO DI :
Franco Scolari PORDENONE Andrea franco.scolari@polo.pn.it
36.
Gaetano Grasso InnovaPuglia g.grasso@innova.puglia.it
37.
George Assonitis Union of Hellenic Chambers | asonitis@uhc.gr
38.
Giovanni Barbo La Cappella Underground segreteria@lacappellaunderground.org g V\-
”
39.
Gloria Queirods MOSAIC LLIBRES info.mosaicsllibres@gmail.com
40. Agency for economic - |
Goran Rodié development PREDA-PD goran.rodic@preda.rs.ba w
.



Grega Likar Plastika Skaza d.o.o0. vesna.stojanovic@skaza.com

42. : ;
) rega_zakrajsek@hotmail.com

Gregor Zakrajsek grega_ jsek@
43. Region of Sterea Ellada

Grigorios Zacharis (Central Greece) gregoirezah@gmail.com
44. - ; REGION OF STEREA

G Zacharis

i ELLADA gregoirezah@gmail.com

45. Friuli Venezia Giulia Film

Guido Cassano Commission guido@fvgfilmcommission.com
46.

Haidy Kancler platnspiler@gmal.com
47.

Helena Cernej helenaena@yahoo.com /
48. P

Ines Kristan ik@ineskristan.com N
49. Friuli Venezia Giulia

Irene lurin Autonomous Region irene.iurin@regione.fvg.it
50.

Isabel Pascual Villamor Promalaga ipvillamor@promalaga.es
51.

Isabel Pascual Villamor Promalaga ipvillamor@promalaga.es
52.

Jasna Hrovatin Fakulteta za dizajn jasna.hrovatin@fd.si
53.

Jasna Martinjak Zavod Rodna Zemlja zavod.rodna.zemlja@gmail.com
54,

Jerngj Pintar Technology Park Ljubljana
55. European Network of Living

Jesse Marsh Labs jesse@atelier.it




Josep Vera Tothora josep@tothora.com
57. ; : French Riviera Chamber of
Jul G
uie lordaita Commerce & Industry julie.giordano@cote-azur.cci.fr
58. ; ;
pa—— Dobrila karmendobrila@hotmail.com |
59. . v i . i
Katja Lozar MAO - CzK ka‘bh .Lb%&f@ C’ll»ha 1( .Cow \J,-P G W
60. . . = s
Katja Gersa MAO - CzK
61.
Kleitia Zeqo IDEA Consult
62.
Klemen Moderc Business angels of Slovenia
63. Region of Sterea Ellada
Konstantinos Meletis (Central Greece) k.meletis@fth.pste.gov.gr
64, ; ; REGION OF STEREA
Mel
RansEnngs Rishs ELLADA k.meletis@fth.pste.gov.gr
65.
Lilijana Miklu$ Technology Park Ljubliana . ) -
66. LNAPOLA\@) INnv i TALI AL (] Wk
Luigi Napoli Invitalia featiar.it
67. Consorcio Fernando de los " 4
Luis Navarro Rios luis.navarro.lopez@guadalinfo.es A
68. =
Luis Caracinha LCPA - Creative Agencies luis@lcpa.pt
69.
Luka Piskorit Poligon
70.
Maja Plohl maja.plohl@gmail.com

&



Maja Bashar Bride.si cernec.maja@gmail.com
72, . i
Maja Sustarsic MAO - CzK
3. : ;
Maja Vardjan MAO - CzK
74.
Manja Porle Miss Moose Production
75:
Marco Di Ciano InnovaPuglia m.diciano@innova.puglia.it
76. Centro Iniziative Culturali
Maria Francesca Vassallo Pordenone Mf.vassallo@centroculturapordenone.it
. Maria Giovanna Lecce SVILUPPO BASILICATA - ) - .
SPA mariagiovanna.lecce@sviluppobasilicata.it N
e Marialuisa Cecere ACCADEMIAJALFRE
: RUDEL DI STUDI luisace@alice.it
79.
Mariano Moran Promalaga marianomoran@promalaga.es
80.
Marisa Madeira University of Algarve mimadeira@ualg.pt
81.
Marjana Majerié Technology Park Ljubljana marjana.majeric@tp-lj.si
82. . .
Marko Podjavnorsnik MAO - CzK
83.
Marko Hren SVRK
84. hergouth.martin@gmail.com
Martin Hergouth g )
85.
Matej Kebrié¢ Plastika Skaza d.o.o. vesna.stojanovic@skaza.com

@ .



Mateja Princi¢ Technology Park Ljubljana
87. . . ,

Watola Klarid matejaklaricO@gmail.com
BE. Matevz Celik

MAO - CzK
89. Mat'a.i Vraber
y STUDIO MANDARINA MATJAZ.VRABER@STUDIOMANDARINA.SI

90.

Matjaz Tomazin Arh studio skupina d.o.0. Arh-studio@siol.net
91.

Matteo Zanini RTE International zanini.matteo@gmail.com
92. : ; ;

Milan Dinevski MAO - CzK
a3. Laluna, Mojca Koprivnikar

Mojca Koprivnikar S.p. mojca.koprivnikar@gmail.com
H momir.radulovic@gmail.com

Momir Radulovi¢ ‘ —_
95. EPPS - skupina Posta

Monika Zajc Slovenije
96. . o TRUE COLOURS

Na Bertok D

e ertok Dragic ARCHITECTS nanjabd@siol.net

97.

Natasa Celec MAO - CzK
98.

Natasa Mrsol RRA LUR natasa.mrsol@ljubljana.si
99. . .

Ne¥a Hiebanja neza.hlebanja@gmail.com
100.

Nika Cufer Nikacufer.si@gmail.com

P
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101.

Niko Klansek
102. ¥

Nikola Pongrac MAO - CzK
103.

Nina Dremelj Business angels of Slovenia
104.

Nina Sturm ninasturm@gmail.com
105.

Paolo Massimi Invitalia bpernarella@invitalia.it
106.

Paolo Rosso RTE International rosso.paolo2@gmail.com
107.

Paraskevi Argyri Municipality of Lamia viv.argyri@gmail.com
108. ; ; REGION OF STEREA

Fatsckait Argyr ELLADA viv.argyri@gmail.com
109.

Peter Wostner SVRK
10 polonca.peterca@gmail.com

Polonca Peterca
111.

Rina Pezdirc rina.pezdirc@gmail.com
112.

Roberta Tossutto Ortoteatro Soc. Coop. roberta@ortoteatro.it
113.

Roberto Passarelli Co.Fidi
114.

Rok Pernus rok.pernus@gmail.com
115, Romana Zajec

Zavod APIS romana@zavodapis.si
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. Vesna Zarkovié Urad vlade za komuniciranje | vesna.zarkovic@gov.si
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INTERNATIONAL CONFERENCE AND INVESTMENT FORUM OF CREATIVE AND CULTURAL
INDUSTRIES (CCI)

5. 10. 2017, Museum of Architecture and Design - MAO

Stefano Andreani Nuwa ._.mnrmm_om_mm | 1) ] \l]r‘\
2 Paraskevi Argyri Municipality of Lamia viv.argyri@gmail.com
5. Paraskevi Argyri m__.m_mw_,mn OF STEREA viv.argyri@gmail.com
4 Carlo Asquini Unicorn Trainers Club
= George Assonitis Union of Hellenic Chambers | asonitis@uhc.gr
- Sébastien Aubert ADASTRA FILMS sebastien.aubert@adastra-films.com
% Maja Bashar Bride.si cernec.maja@gmail.com
B Syed Bashar syd_bashar@hotmail.com -
2 Jordan Berginc Mﬁ_m_mw%mw&mﬁ:a?m. ! jordan.berginc@guest.arnes.si \.W ?\
10. Ajda Borak ajdaborakgmail.com \
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LIUEL TANG
@1

¢

Andreja Budar Mestna ob¢&ina Maribor andreja.budar@maribor.si
- MESTNA OBCINA < - .
Davor Buinjac LJUBLJANA davor.buinjac@ljubljana.si i
) 2
18, Corado Campobasso Informest Cwhe . Cow ? LA w\r " \gb//
- Luis Caracinha LCPA - Creative Agencies luis@lcpa.pt e &
15 s
’ Maurizio Caradonna Innovation Factory s.r.l, | t\\\#ﬂ ),
Ar! Sl @l\lﬂy

16 Natasa Celec MAQO - CzK :
17. :

Matevz Celik MAO - CzK
18, saul Clemente VIRTEW s.r.l.s
19. . Union of Hellenic Chambers ;

Athanase Contargyris of Commerce and Indu stry thanos@dialogos.net
& Thomas Contaread UHCC
21, : Znanstveno raziskovalno - :

Dragica Cetd sredisde KP Dragica.cec@zrs-kp.si
22. Helena Om_,nm_ helenaena@yahoo.com W“ Q V..V.j

i e of

B Nika Cufer Nikacufer.si@gmail.com /] \
24. Boris Deanovig MMHMM Restavratorski boris.deanovic@rescen.si 1w /‘A ——
25. . Friuli Venezia Giulia ) . . '

Anna del Bianco Autonomous Region m::m.am&.m:ao@ﬁm.o:m.?m.;
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@1,

Cristina D’'Inca Informest Cristina.dinca@informest. it
“y Milan Dinevski MAO - CzK
A Zoran Dimitrjevié¢ Agencija PREDA Zoran.dimitrijevic@preda.rs.ba
e Karmen Dobrila karmendobrila@hotmail.com
20, Nina Dremelj Business angels of Slovenia
3. Drazen Dragojevié
32 Branko Drobnak Business angels of Slovenia
33. Almina Durakovic Fakulteta za dizajn alminadurakovic@gmail.com
34. Macchia Fabrizio KAITIAKI fabrizio.macchia@kaitiaki. it
=5 Anastasiig Fadeeva OHDESIGN d.o.o. mail@ohdesign.studio
o8 Elena Fajt Shirting
. Salvatore Fallica Impact Hub salvo.fallica@impacthub.net .@‘@Z @J@\\\
=5 Ajda Flasker ajda.flaskerster@gmail.com
2. Katja Gersak MAO - Czk mw_t @ Fiihion \\\N 7
40. Eduard Gil M%Mm”._w% ﬂmu_u%mﬁ_mmmq mmm_@o_:mﬁmqmc&,mim:m_.omﬂ
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age LIUEL TEHA

B3

I Y R — French Riviera Chamber of | . ] .
Julie Giordano Commerce & Industry julie.giordano@cote-azur.cci.fr
e Maria Giovanna Lecce MM__,.CEUO BASILICATA Bm:mm_o<m:_._m._mnom@m<__cuvocmm_:omﬁm.:
Ak Petra Gradigek MNZ Petra.gradisek@gov.si
i Gaetano Grasso InnovaPuglia g.grasso@innova.puglia.it ‘M‘,@/ \
S \f‘i
& Martin Hergouth hergouth.martin@gmail.com ‘ N * *
46. . . Otok, zavod za razvijanje : Iy :
Tanja Hladnik filmske Kulture ﬁmam.:_ma:_x@_mo_mo_:mam.oa .ﬁVxJ
4. Neza Hlebanja neza.hlebanja@gmail.com
A Marko Hren SVRK
43. Jasna Hrovatin Fakulteta za dizajn jasna.hrovatin@fd.si
50. : Friuli Venezia Giulia : - . ;
Irene lurin Autonomous Region irene.iurin@regione. fug. it hﬁ\r&m g\ o
51. e
Lucijo Jankovec Shirting
= Barbara Jeglié Business angels of Slovenia
53, ; . T
3 Gadper Jovanéié JST Ommvm:o_gm:o_o@_m”.m_
4, Haidy Kancler platnspiler@gmal.com
2. Niko Klansek




@ @ TEHHOLOSKI Papk
LIS LIUEL TAMG

B

Mateja Klari¢ matejaklaric0@gmail.com
>7. Simona Knjezevi¢ Vernon Technology Park Ljubljana simona.vernon@tp-j.si
% Dusan Koesa dusankolesa@gmail.com
S Sanelo Krese Shirting
60. ; s .

Ines Kristan ik@ineskristan.com
61. .

Urska Krivograd MAO - CzK
62. .

Ana Kuntaric MAO - CzK
63. G

Ana Kuséer anakuscer@gmail.com
64. - . Distretto Produttivo Puglia - : i

Cinzia Lagiocia Creativa cinzia@pugliacreativa.it
65 Crispino Lanza SHOUZZ srl crispino.lanza@gmail.com
L Cesare Liace Distretto Puglia Creativa cesare@coolclub.it
B Katja Lozar MAO - CzK
68. .

Ana Licia Cruz UAlg alcruz@ualg.pt
B3, Melania Lunazzi freelance journalist |_melania@hotmail.com
“° Marisa Madeira University of Algarve mimadeira@ualg. pt




0..,4“ TEHHOLOSKT Papk
a4 LJUBL JAHA
=l

Clara Mafé ENoLL c.mafe.c@gmail.com
2. Marjana Majeri¢ Technology Park Ljubljana marjana.majeric@tp-Ij.si %
73. ARIES - Venezia Giulia o . il
Paolo Marchese Chamber of Commerce vmo_o.quo:mmmn@mq_mmﬁﬁ_mmﬁm._ﬁ VN 0 \ > { \Lr
” oy e
: Adauiles Marreiros CCDR Algarve amarreiros@ccdr-alg. pt \.\C,\X\,\f
75 7 o
’ Jasna Martinjak Zavod Rodna Zemlja zavod.rodna.zemlja@gmail.com
’6. Paolo Massimi Invitalia bpernarella@invitalia. it \\
77. ; . Region of Sterea Ellada . .\
Konstantinos Meletis (Central Greece) x.Bo_mzm@n_‘_.vmﬁm.@o<.m_, .Y i 4
78, . . REGION OF STEREA . =
Konstantinos Meletis ELLADA k.meletis@fth.pste. gov.gr \
79. ; Friuli Venezia Giulia - . ; /
Elena Mengotti Autonomous Region m_m:m.Bm:@oz_@.‘mm_o:m.?m._H g
{ i
48, Natalija Medica MGRT Natalija.medica@gov.si
81. - S
Vladimir Mickovi¢ People aoo
82. Lilijana Miklus Technology Park Ljubljana g
83. , - Albanian Assoc. of oo ;
Lida Miraj Byzantine st Miraj.lida@gmail.com
84. : . \
Klemen Moderc Business angels of Slovenia
85. - : . . 7
Francesco Molinari Talia mail@francescomolinari. it
—




TEHHOLOSKI Papk
LIUEL JTAHA

81

Mariano Moran Promalaga 3m_.mm:oaoqmﬂ_@uqoam_mcm.mm
8L Mirko Moric Mirko.moric@gmail.com
bR Natasa Mrsol RRA LUR natasa.mrsol@ljubljana.si

Chamber of Commerce

B2, Antoni Munuera Industry and Services of m..:c::mqm@omacqmﬁm:.mmmm.Q.m
90. . Ingtitut za ekonomska N

Nika Murovec raziskovanja murovecn@ier.si § §\J
e Luis Navarro M_mu_.wmoﬂo_c Fernando de los Iuis.navarro.lopez@guadalinfo.es \%f
42 Sara Nuni¢ Kiun sara.nunicklun@gmail.com
2 Isabel Pascual Villamor Promalaga mvszm_.:oﬂ@uqoamﬁmmm.mm
oy Isabel Pascual Villamor Promalaga ﬁs__mBQ@nSBm_mmm.mm
95. ; e

Roberto Passarelli Co.Fidi

© oot Ml U R, (€ 0n. T ﬁr\r g
1) A

75 Argyri Paraskevi Viv al Greece Viv.argyri@gmail.com
L Rok Pernug rok.pernus@gmail.com
38, Polonca Peterca uo_o:om.umﬁmﬁom@mamw_.ooﬂz
B3 Aleg Pevc Technology Park Ljubljana ales.peve@tp-lj.si
100. . . . : .

Tina Pezdirc RRA LUR tina.pezdirc@gmail.com




® TEHHOLDEKI papk
“4e L TUEL TRHA

a1

Jerngj Pintar Technology Park Ljubliana
102, Vito Pinto M.M_y,cn_uo BASILICATA vito.pinto@sviluppobasilicata.it
103. : ; :
Maja Plohl maja.plohl@gmail.com
104, Marko Podjavnorsnik MAO - CzK
- Nikola Pongrac MAOQO - CzK
106. . . .
Manja Porle Miss Moose Production
105 Cvetka Pozar MAQO - CzK
108. : o g T
Mateja Pringic Technology Park Ljubljana
HeE. Denis Premec Rea North am:_m.9m3m0©_,mm-m_.m<mw83
110. . ; . . -
Lenka Pulja Allium Etis Lenka.pulia@etis.si
1. Gloria Queiros MOSAIC LLIBRES 58.Somm_om___gmm@@:gm:.ooa
Uz Momir Radulovi¢ momir.radulovic@gmail.com
13, Stag Ravter MINISTRSTVO ZA KULTURO
L4 Matjaz Rebel Artrebel9
115, s Agency for economic .
Goran Rodi¢ development PREDA-PD goran.rodic@preda.rs.ba




@ O TCHHOLOSKI Fapk
oge L TUEL TAHA
a1

s, Paolo Rosso RTE International rosso.paclo2@gmail.com
117. s . .
Fabrizio Rovatti Innovation Factory s.r.l.
118, Donato Santacesarea Swip Story srl ao:mﬁo.mm:ﬁmommmﬁmm@mé_um-mﬁo?83
POLO TECNOLOGICO DI . )
112, Franco Scolari PORDENONE Andrea franco.scolari@polo.pn.it
HNO. . M . . N\“\n\\ﬁnﬂ
Roman Simkin Vizano d.o.o. depcom1@romantic-nature.com s il TS
1. Francesca Silvera Informest Francesca silvera@informest. it & k
122, Sasa Stefe MAQ - CzK v ‘
123. : 5 . .
Maja Stamenkovié Maja.stamenkovic@yahoo.com
LA Spela Subic MAQO - CzK
43 Maja Sustarsic MAO - CzK
126. . : .
Nina Sturm ninasturm@gmail.com
127. ,
Spela Tezak CET Platforma tezak.spela@gmail.com
128. : e Université Nice Sophia S ; ; : :
Valentina Tirloni Antipolis valentina.tirloni@unice.fr ‘ m \§
129. Matjaz Tomazin Arh studio skupina d.o.o. Arh-studio@siol.net d
130.

Sandra Ungemach Benedite Parcourir I'Europe mm:a_,mcc.nm_,mnoiq@@_.:m:.oo_.:




TEHMOLOSKT Popk
LIUEL JTAHE
@l

Maja Vardjan MAO - CzK
132 Antonela Varesan Region FVC Antonela.varesan@region.fvc. it
13 Josep Vera Tothora josep@tothora.com
B4 Matjaz Vraber STUDIC MANDARINA
135. G : Region of Sterea Ellada : .
Grigorios Zacharis (Central Greece) gregoirezah@gmail.com
136. . . REGION OF STEREA ; ; =
Grigorios Zacharis ELLADA gregoirezah@gmail.com ﬁ
— Romana Zajec Zavod APIS romana@zavodapis.si
138. . ; .
Gregor Zakrajsek grega_zakrajsek@hotmail.com
28 Matteo Zanini RTE International zanini.matteo@gmail.com
140. ; b :
Rok Zavrtanik Publishing house Sanje
VL. Vesna Zarkovié Urad viade za komuniciranje Veésna.zarkovic@gov.si
142, 5
An Zorko
= ' MAO Anja.zorko@mao.si
= oBe Deen
144, T b I\ (e
Wi Kk T otovi LA Aawa kot Omovilg. 4
145, . [ = o . R
2otay, U,fﬂf, {enc PEh - 2o ity \TV: < e @ gredvsha
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h&i‘ TEHHOLOEKT PRRE iterrey s
wie L TUEL JOHE e /Vediterranean =

ks , @ ChIMERA

INTERNATIONAL CONFERENCE AND INVESTMENT FORUM OF CREATIVE AND CULTURAL
INDUSTRIES (CCl)

5. 10. 2017, Museum of Architecture and Design - MAO

Stefano Andreani Nuwa Technologies
- Paraskevi Argyri Municipality of Lamia viv.argyri@gmail.com
3 Paraskevi Argyri m_..m_.ﬁw_.wn OF STEREA viv.argyri@gmail.com
% Carlo Asquini Unicorn Trainers Club
= George Assonitis Union of Hellenic Chambers | asonitis@uhc.gr
. Séhastien Aubert ADASTRA FILMS sebastien.aubert@adastra-films.com
7 Maja Bashar Bride.si cernec.maja@gmail.com
i Syed Bashar syd_bashar@hotmail.com
o Jordan Berginc mﬁhm_wm % mo djetriistva, jordan.berginc@guest.arnes.si
4 Ajda Borak ajdaborakgmail.com




Num. | Name Surname Organization Email Signature
. Andreja Budar Mestna obcina Maribor andreja.budar@maribor.si
12. s MESTNA OBCINA o o .
Davor Buinjac LJUBLJANA davor.buinjac@ljubljana.si
1B, Corado Campobasso Informest
s Lufs Caracinha LCPA - Creative Agencies luis@lcpa.pt
15. o ;
Maurizio Caradonna Innovation Factory s.r.l.
16.
Natasa Celec MAO - CzK
17 ;
Matevz Celik MAO - CzK
18. Saul Clemente VIRTEW s.r.ls
19. : Union of Hellenic Chambers .
Athanase Contargyris of Commerce and Industry thanos@dialogos.net
20, Thomas Contaread UHCC
21 . . Znanstveno raziskovalno ; .
Dragica Cet sredisée KP Dragica.cec@zrs-kp.si
22 Helena Cernej helenaena@yahoo.com
23. _ ; : ;
Nika Cufer Nikacufer.si@gmail.com
24, ; i i .
Boris Deanovi¢ ZVKDS Restavratorski boris.deanovic@rescen.si
center
25. . iuli ia Giuli
Anna del Bianco FruT\snezi Gidlia anna.delbianco@regione.fvg.it

Autonomous Region




Num. | Name Surname Organization Email Signature
28 Cristina D’Inca Informest Cristina.dinca@informest.it

= Milan Dinevski MAO - CzK

28, Zoran Dimitrjevié Agencija PREDA Zoran.dimitrijevic@preda.rs.ba
e Karmen Dobrila karmendobrila@hotmail.com
A Nina Dremel] Business angels of Slovenia

Sl Drazen Dragojevi¢

2 Branko Drobnak Business angels of Slovenia

%3 Almina Durakovic Fakulteta za dizajn alminadurakovic@gmail.com
2 Macchia Fabrizio KAITIAKI fabrizio.macchia@kaitiaki. it
A5 Anastasiia Fadeeva OHDESIGN d.o.0. mail@ohdesign.studio

35, Elena Fajt Shirting

37 Salvatore Fallica Impact Hub salvo.fallica@impacthub.net
28 Ajda Flasker ajda.flaskerster@gmail.com
5 Katja Gersak MAQ - CzK

40, Eduard Gil Oluster Alolovisdal os egil@clusteraudiovisual.cat

Catalunya (Audiovisual




Surname

Num. | Name Organization Email Signature
41, : ; French Riviera Chamber of T ;
Julie Giordano Commerce & Industry julie.giordano@cote-azur.cci.fr
L Maria Giovanna Lecce Mwﬂ.cvno BASILICATA mariagiovanna.lecce@sviluppobasilicata.it
43, Petra Gradigek MNZ Petra.gradisek@gov.si
L Gaetano Grasso InnovaPuglia g.grasso@innova.puglia.it
& Martin Hergouth hergouth.martin@gmail.com
46. . . Otok, zavod za razvijanje ” il racs .
Tanja Hladnik filmske kulture Lot tanja.hladnik@isolacinema.org
A Neza Hlebanja neza.hlebanja@gmail.com
4 Marko Hren SVRK
49. ; o : . .
Jasna Hrovatin Fakulteta za dizajn jasna.hrovatin@fd.si \
50. . Friuli Venezia Giulia . . . ; [
frene lurin Autonomous Region irene.iurin@regione.fvg.it _/,Ky\/k(u,
>1 Lucijo Jankovec Shirting |
52. iy : :
Barbara Jegli¢ Business angels of Slovenia
53.
Gasdper Jovangi¢ JST Gasper.jovancic@jst.si
54, : .
Haidy Kancler platnspiler@gmal.com
D3 Niko Klansek




Num. | Name Surname Organization Email Signature
28, Mateja Klari¢ matejaklaricO@gmail.com
o Simona Knjezevi¢ Vernon Technology Park Ljubljana simona.vernon@tp-I.si
2 Dusan Koesa dusankolesa@gmail.com
2= Sanelo Krese Shirting
60. . S .
Ines Kristan ik@ineskristan.com
61. :
Urska Krivograd MAOQO - CzK
62. ;
Ana Kuntaric MAO - CzK
63. .
Ana Kuséer anakuscer@gmail.com
64, o " Distretto Produttivo Puglia P . o
Cinzia Lagioia S cinzia@pugliacreativa.it
65, Crispino Lanza SHOUZZ srl crispino.lanza@gmail.com N
66. . . . . . { .
Cesare Liace Distretto Puglia Creativa cesare@coolclub.it Q\ f
VS R
67. Katja Lozar MAO - CzK
68. i i
Ana Lucia Cruz UAIlg alcruz@ualg.pt
R Melania Lunazzi freelance journalist |_melania@hotmail.com
18 Marisa Madeira University of Algarve mimadeira@ualg.pt




i

Num. | Name Surname Organization Email Signature
Tk Clara Mafé ENoLL c.mafe.c@gmail.com
% Marjana Majeri¢ Technology Park Ljubljana marjana.majeric@tp-j.si
73 ARIES - Venezia Giulia N .
Paolo Marchese Chariber of COmmEIe paolo.marchese@ariestrieste.it
H Aquiles Marreiros CCDR Algarve amarreiros@ccdr-alg.pt
. Jasna Martinjak Zavod Rodna Zemlja zavod.rodna.zemlja@gmail.com
76, Paoclo Massimi Invitalia bpernarella@invitalia.it
77. . ; Region of Sterea Ellada :
Konstantinos Meletis (Central Greece) k.meletis@fth.pste.gov.gr
78. ; : REGION OF STEREA .
Konstantinos Meletis ELLADA k.meletis@fth.pste.gov.gr
79, ; Friuli Venezia Giulia . . .
Elena Mengotti Autonomous Region elena.mengotti@regione.fvg.it g
80, Natalija Medica MGRT Natalija.medica@gov.si
81. - ape s
Vladimir Mickavié People ooo
82. Liljiana Miklug Technology Park Ljubljana
83. ; s Albanian Assoc. of o .
Lida Miraj Byzantine st. Miraj.lida@gmail.com
o Klemen Moderc Business angels of Slovenia
3 Francesco Molinari Talia mail@francescomolinari.it




Num. | Name Surname Organization Email Signature
86 Mariano Moran Promalaga marianomoran@promalaga.es
o7 Mirko Moric Mirko.moric@gmail.com
=8 Nataga Mr3ol RRA LUR natasa.mrsol@ljubljana.si

Chamber of Commerce
o, Antoni Munuera ,:QNMQ and Services of amunuera@cambraterrassa.org
90. ) In&titut za ekonomska R
Nika Murovec raziskovanja murovecn@ier.si

oL Luis Navarro m_,oo:mmo_.o_o FRIende de los luis.navarro.lopez@guadalinfo.es
o0 Sara Nuni¢ Klun sara.nunicklun@gmail.com
2, Isabel Pascual Villamor Promalaga ipvilamor@promalaga.es
4t Isabel Pascual Villamor Promalaga ipvillamor@promalaga.es
95. . .-

Roberto Passarelli Co.Fidi
96. . . , . ; g
Argyri Paraskevi Viv al Greece Viv.argyri@gmail.com
97. 5 :
Rok Pernus rok.pernus@gmail.com
98. .
Polonca Peterca polonca.peterca@gmail.com
= Ales Peve Technology Park Ljubljana ales.pevc@tp-lj.si
100. ; . _ . :
Tina Pezdirc RRA LUR tina.pezdirc@gmail.com




Num. | Name Surname Organization Email Signature
101. ; . i

Jernej Pintar Technology Park Ljubljana
102 1 vito Pinto mww%_uo BASILICATA | yito. pinto@sviluppobasilicata. it
103. . . .

Maja Plohl maja.plohl@gmail.com
154 Marko Podjavnorsnik MAO - CzK
105 | Nikola Pongrac MAO - CzK
106. . _ ;

Manja Porle Miss Moose Production
A Cvetka Pozar MAO - CzK
108. . o i

Mateja Pringi¢ Technology Park Ljubljana
109. ; . .

Denis Premec Rea North denis.premec@rea-sjever.com
110. ; . . . .

Lenka Pulja Allium Etis Lenka.pulja@etis.si
1L Gloria Queirds MOSAIC LLIBRES info.mosaicsllibres@gmail. com
112. . - . . .

Momir Radulovié momir.radulovic@gmail.com
113.

Stas Ravter MINISTRSTVO ZA KULTURO
LA, Matjaz Rebel Artrebel9
115. C i

Goran Rodi¢ Agency for economic goran.rodic@preda.rs.ba

development PREDA-PD




Num. | Name Surname Organization Email Signature
ALE. Paolo Rosso RTE International rosso.paclo2@gmail.com
117. i ; ; o
Fabrizio Rovatti Innovation Factory s.r.l. N\(
118. Donato Santacesaréa Swip Story srl ao:mﬁo.mmsﬁmommmﬂmm@mé_um-mﬂo?ooB m§~
POLO TECNOLOGICO DI
128 Franco Scolari PORDENONE Andrea franco.scolari@polo.pn.it
120 Roman Simkin Vizano d.o.o. depcom1@romantic-nature.com
121. . ) . ,
Francesca Silvera Informest Francesca.silvera@informest.it
122. Sasa Stefe MAOQ - CzK
123, ; . : ;
Maja Stamenkovié¢ Maja.stamenkovic@yahoo.com
2 Spela Subic MAO - CzK
1253 Maja Sustarsic MAO - CzK
126, Nina Sturm ninasturm@gmail.com
127. .
Spela Tezak CET Platforma tezak.spela@gmail.com
128. . w5 Université Nice Sophia o .
Valentina Tirloni Antipolis valentina.tirloni@unice.fr
429 Matjaz Tomazin Arh studio skupina d.o.o. Arh-studio@siol.net
130. . - ; .
Sandra Ungemach Benedite Parcourir I'Europe Sandraub.paracourir@gmail.com




Num. | Name Surname Organization Email Signature
1 Maja Vardjan MAQ - CzK
132 Antonela Varesan Region FVC Antonela.varesan@region.fvc.it
133. :
Josep Vera Tothora josep@tothora.com
. Matjaz Vraber STUDIO MANDARINA MATJAZ VRABER@STUDIOMANDARINA S|
135. N . Region of Sterea Ellada . ;
Grigorios Zacharis (Central Greece) gregoirezah@gmail.com
136. e ; REGION OF STEREA - .
Grigorios Zacharis ELLADA gregoirezah@gmail.com
157, Romana Zajec Zavod APIS romana@zavodapis.si
138 Gregor Zakrajsek grega_zakrajsek@hotmail.com
139. Matteo Zanini RTE International zanini.matteo@gmail.com
140. . I .
Rok Zavrtanik Publishing house Sanje
14k Vesha Zarkovié Urad vlade za komuniciranje | vesna.zarkovic@gov.si
142 Anja Zorko i )
MAO Anja.zorko@mao.si i
143, g .
MR WuA | (e Uile — UAA ALCVZ @ S . PT & ..
144, .
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