
 

 

 

 

 

ChIMERA 

Innovative cultural and creative clusters in MED area 

 

P.A. 1: Promoting Mediterranean innovation capacity to develop smart and sustainable growth 

Obj. 1.1: To increase transnational activity of innovative clusters and networks of key sectors of 

the MED area 
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NAME OF THE IDEA Identification of the IDEA 

that originates the 

Action Plan  

 

Develop the Image Industry ecosystem within the French Riviera 

 

ACTION PLAN 

OBJECTIVES 

Identification of the 

objectives of the present 

action plan  

 

• Federate and network actors in the sector 

• Promote the know-how of the Riviera and develop business trends of companies 

• Support companies in their development 

• Facilitate cross fertilization training / company: foster the link between companies and schools to 

particularly work on new trades 

 

 

ACTIVITY 

 

 

RESULT 

 

RESPONSIBLE 

 

PARTNERSHIP 

 

CALENDAR 

 

RESOURCES 

Write briefly each of the key 

activities to be developed (only 

the main, strategic activities) 

Identify the concrete output (s) 

targeted by the activity 

(tangible and intangible 

results) 

Identify the ENTITY responsible 

for the coordination and 

management of the activity 

Identify that other 

ENTITIES participate 

in the 

implementation of 

the activity 

Identify the 

expected 

start and 

end date of 

the activity 

Identify the main resources to 

achieve the development of the 

activity (e.g.: human, technical, 

etc.) 

BtoBmeeting within the 

actors 

 

 

 

20 participants per meeting  

CCI Nice Côte d’Azur 

 

Film commission, 

Cannes city, CAPL, 

University Nice 

Côte d’Azur, 
cluster PRIMI, 

Cluster keeward 

 

2018 

 

Animation of the meeting, 

room, cocktail 

Info meeting in specific 

topic 

20 participants per meeting  

CCI Nice Côte d’Azur and 

 

Cannes city, CAPL, 

 

2018 

 

Animation of the meeting, 
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At least 2 per year 

 

 

film commission, University Nice 

Côte d’Azur, 
cluster PRIMI, 

Cluster keeward 

room, cocktail 

Company mission 

 

 

5 companies per mission at 

least 

 

CCI Nice Côte d’Azur and 

primi for texas 

 

Film commission, 

Cannes city, CAPL, 

University Nice 

Côte d’Azur, 
cluster PRIMI, 

Cluster keeward 

 

2018 Bari 

and 

Barcelona 

Texas 

 

Accomodation, fair space 

 

Market meeting BtoB: 

Bto B with specific market 

target 

10 participants per meeting  

CCI Nice Côte d’Azur 

 

Film commission, 

Cannes city, CAPL, 

University Nice 

Côte d’Azur, 
cluster PRIMI, 

Cluster keeward 

 

End of 

2018 

 

Animation of the meeting, 

room, cocktail 

 

 

1 workshop per year to 

meet university company 

artist, information, 

exchange, cross 

fertilization, 

communication 

 

70 participants per meeting  

CCI Nice Côte d’Azur 

 

Film commission, 

Cannes city, CAPL, 

University Nice 

Côte d’Azur, 
cluster PRIMI, 

Cluster keeward 

 

End 2018 

 

Animation of the meeting, 

room, cocktail, 
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Specific Training 5 companies per training PRIMI  

Film commission, 

Cannes city, CAPL, 

University Nice 

Côte d’Azur, 
cluster PRIMI, 

Cluster keeward 

 

End of 

2018 

 

Trainer, room 

Talk with the institution of 

the territory decision level: 

Cannes City and Nice area 

level to influence local 

action for the balance of 

the industry 

2 meeting: 1 Cannes, 1 

metropole NCA 

CCI Nice Côte d’Azur Cannes city, MNCA Begin of 

2018 

Room,  

Publish a study of the 

ecosystem 

1 study CCI Nice Côte d’Azur All stakeholders Begin of 

2018 

editoring 

Communicate about the 

best pratices to attract 

investment or keep talent   

Communication task CCI Nice Côte d’Azur & 

Commission du film 

Cannes city, CAPL, 

University Nice 

Côte d’Azur, 
cluster PRIMI, 

Launch of 

on of the 

activity at 

the 

cannes 

festival 

Reflexion, creation for 

material 

      

      

 

 

THE LINK BETWEEN 

Please explain the 

coherence of this action 

plan with the Regional 

It’s in coherence with our RIS that S aimed to: 

Develop and support the creativity potential of companies to be launched internationally 

Strengthen the innovative regional ecosystem by promoting cooperation and the promotion of stakeholders 
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ACTION PLAN AND RIS3 Smart Specialization 

Strategy 

Promote and develop new business models and entrepreneurial model in social innovation. 

OTHER IMPORTANT 

INFORMATION 

Comment or describe 

other information you 

consider useful for the 

action plan 

 

CCINCA carried out a survey to better understand companies’ needs and to better address the strategic action 

plan. The results of the survey are here enclosed. 

 

 



D veloppe e t de la fili re i age et 
cr ativit  des Alpes-Mariti es 

 

Chiffres-clés 
 

298 entreprises 

200 illio s de chiffre d’affaires (200 246 113 €)   

1 650 emplois 

 

R partitio  selo  l’activit  pri cipale 
 

  Entreprises C.A. en €  Emplois 

Prestation service, technique, logistique 

(matériel, casting, cantine, gardiennage, sécurité, 

location voiture,…) 

115 
                             

138 299 240    

                                           

949    

Création de contenu (Image, Son, Scénario, 

agence com, Jeux vidéo) 
124 

                               

28 747 441    

                                           

516    

Production 
42 

                               

28 514 997    

                                           

102    

Distributeur diffuseur 
7 

                                  

3 861 126    

                                              

71    

Fabricant de matériel 
4 

                                     

479 167    

                                              

12    

Post-Production 
5 

                                     

344 143    

                                                

7    

 

  

Répartition des 

entreprises 
Répartition du CA 

Répartition des 

emplois 

Prestation service, technique, logistique 

(matériel, casting, cantine, gardiennage, sécurité, 

location voiture,…  

39% 69% 57% 

Création de contenu (Image, Son, Scénario, 

agence com, Jeux vidéo) 
42% 14% 31% 

Production 14% 14% 6% 

Distributeur diffuseur 2% 2% 4% 

Fabricant de matériel 1,3% 0,2% 0,7% 

Post-Production 1,7% 0,2% 0,4% 

 



Rayonnement de l'activité de l'entreprise 

Département 06 : 

(en %) 

Régional PACA : 

(en %) 
National : (en %) Europe : (en %) 

International : (en 

%) 

40 24 24 6 7 

 

Typologie des entreprises de la filière 
 

Nombre de domaines d'activités déclarés par les entreprises de la filière 

 

nbre de domaines % d'entreprises 

1 
59% 

2 
22% 

3 
10% 

4 
4% 

5 
3% 

6 
2% 

 

Domaines d'applications des entreprises de la filière (réponses multiples) 

 

Publicité/shooting 
30% 

Institutionnel 
28% 

Spectacles Vivants (théâtre 

concert) 
28% 

Documentaires/reportages 
25% 

Cinéma 
24% 

Télévision  
24% 

Web 
23% 

Clip 
24% 

Animation/virtuel 
14% 

Print  
13% 

Radio 
8% 

Jeux vidéo 
5% 

 



Attentes et besoins des entreprises de la filière 

 

Besoins en matière de locaux d'activités 

 

Pas de besoin 73% 

A l’année 20% 

Temporaire 7% 

 

Studios 
43% 

Bureaux 
43% 

Entrepôts 
40% 

Espaces partagés (pépinières, co-working) 
28% 

 

Nice 
57% 

Cannes 
34% 

Antibes/Sophia-Antipolis 
26% 

Autres 
21% 

Grasse 
12% 

 

Principales attentes dans l'animation de la filière 

 

Mise en réseau des acteurs 
72% 

Participation à des salons professionnels 
48% 

Information / promotion 
38% 

Ateliers / conférences 
24% 

Autres 
10% 

 

Compétences à renforcer pour la filière dans les Alpes-Maritimes 

 

Producteur 
41% 

Prestataire service, technique 
30% 

Créateur de contenu 
28% 



Personnel technique 
24% 

Distributeur diffuseur 
22% 

Fabricant de matériel 
19% 

Producteur exécutif 
21% 

Post-Production 
18% 

Autres ou précisions 
46% 

 

Participation à des ateliers d'information 

 

Financement 
55% 

Développement commercial 
51% 

Conseil en stratégie d’entreprise 
42% 

Développement international 
38% 

Emploi & Formation 
35% 

Autres 
4% 

 

Adhésion à un réseau inter-entreprises ou à une association 

45 adhérents à divers réseaux 

 

Adhésion au réseau "filière image et créativité" des Alpes-Maritimes 

Non 
23% 

Oui 
77% 

 


