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Project Details: 

Programme: Interreg MED 2014-2020 

Priority Axis: 1. Promoting Mediterranean innovation capacities to develop smart 

and sustainable growth 

Objective: 1.1. To increase transnational activity of innovative clusters and 

networks of key sectors of the MED area 

Project Title: Green Growth through the capitalization of innovative Greenhouses 

Project Acronym: MED Greenhouses 

Reference No: 3082 

Lead Partner: University of Thessaly 

Total Budget: 1,171,400 € 

Time Frame: 01/02/2018 - 31.12.2019 
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Figure 1 – Logo & Pens  
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2. USB sticks - 4GB capacity (120 units produced) 

 
Figure 2 – Logo of the USB sticks 
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3. Notepads (200 units produced) 

  

 

Figure 3 – Template & Photo of the Notepads 
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4. Bags (200 units produced) 

 

 

Figure 4 – Bags 
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5. Roll up (2 units produced) 

 

 
Figure 5 – Roll Up / banner 
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6. Leaflets (200 units produced) 
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Figure 6 – Leaflet 
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7. Folders (200 units produced) 

 
Figure 7 – Folders 

 

 

 

 


