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1. Summary of the workshop  

In cooperation with regional chamber of craft and regional development agency the Agency for 
Territorial Marketing has organized an online workshop for regional policymakers and innovation 
stakeholders as a part of the European MED Project “SMATH” The event took place on December 3th, 
2020. Due to the Covid-19 emergency the event was held online by using the Google Teams video 
conferencing platform. 
 
The pandemic situation caused several negative consequences towards cultural organizations in the 
Podravje region, from which reduced number of activities and lack of financing are the most severe. 
Therefore, new development models, such as the SMATH project one, present new orientations in the 
current world situation and open discussion about rethinking regional cultural and economic 
development through the support of culture (culture as a strategic field of the local economy). 
 
Beside the project information practical examples of digitalization and cooperation between CCis and 
SMEs were presented by a local CCI Atelje Virtua. From public level – regional development agency 
practical information about the support in investment attraction and public financing has been given, 
as well as examples of networking events for CCIs with traveling industry. Presentations were 
concluded by a discussion with experts and answering questions of participants.  
 
The workshop represented a reflection on the current state, with the aim to look towards new forms 
and tools for the resources procurement and usage. It aimed to explore connections between the 
worlds of art, culture, entrepreneurship, business & design and how collaborations between these 
areas can generate social impact and contribute to improving life in the region. 
 
The workshop with an open access has been proposed on online platform, with the participation of 
public stakeholders, CCIs and operators in other fields of professional and economic activity.  The 
seminar has been promoted through local partners websites and newsletters, through direct invitation 
addressing the project stakeholders and other dissemination actions undertaken. 
 
A total of 24 participants took part at the event. The profile of the attendees was mostly 
representatives from CCIs, SMEs (including beneficiaries of the Smath project). There were 
representatives of public institutions, project managers at public and private institutions and 
personnel from intermediary organisations (such as chambers). 
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2. Annexes  
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