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1 Introduction 
 

1.1 Scope and objectives of the deliverable 
 
This report has been developed within the ESMARTCITY project of the European program Interreg 
MED, and serves as a deliverable for the activity A2.8 “Press and Traditional Media Appearances”. 
More specifically, it represents D.2.8.2 “Press conference report” of the partner PP8, Capenergies, 
and aims at presenting press actions of the Final Conference of ESMARTCITY project organized on 
July 16th 2020.  
 
WP2 Project Communication aims at providing a consistent internal and external communication in 
order to accomplish the project main and specific objectives, share, disseminate and guarantee 
access to project outputs and results throughout project lifetime, as well as involve local, regional, 
national, MED area, and EU stakeholders. In this context it will comprise a message that will be 
positive, clear, concise, focused, interesting, adaptable to different target audiences. 
 
Activity 2.8 is dedicated to Press and Traditional Media Appearances targeted to local and regional 
public authorities, sectoral agencies, infrastructure and (public) service providers, higher education 
and research, SMEs, business support organization as well as general public in the MED area in order 
to give journalists relevant information about the ESMARTCITY project and generate interest about 
the project and its events. 
 
The project final conference was host by PP8 Capenergies and initially planned in Aix-en-Provence 
in end of June. Due to COVID-19 pandemic, this activity turned into a virtual event and was 
postponed to allow the good progress of Capacity Buildings Workshops (D4.2.2) also digitalized. Also 
due to the summer season and national French context of local political elections, the event press 
conference could not take place but Capenergies’ external press agency reached journalists before 
and after the event, participated in it for some of them to publish a post event release.  
 
As a result, the Deliverable D.2.8.2 “Press conference report” related to the final conference of the 
project presents the Media and Press strategy as well as the results and impact of this action in the 
press.  
 
Press kit deliverable (D2.8.3) presents the different communication supports produced: save the 
date, press releases and press kit.  
 
 
1.2 Structure of the deliverable 
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This deliverable is structured in 3 chapters: 

Chapter 1, “Introduction” provides the generalities of the deliverable identity.  

Chapter 2, “Press and media relations strategy” presents the strategy adopted and developed with 
the press. 

Chapter 3, “Results and media coverage” presents the results of the press action and media 
appearance. 
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2 Press and media relations strategy  
 

2.1 Context 
 

The final conference of Esmartcity project was digitalized and was promoted as an online conference 
due to covid-19 crisis. Planned and organized on 16th July by Capenergies, the teams had to adapt 
to the situation and make sure to generate interest of journalists despite unfavorable local context 
(French municipal elections on June 28th) and international context (economic crisis).  

The press materials were not printed, all documents were in digital format and send directly to 
journalists. 

 

2.2 Strategy 
 

With the French press Agency VCOMK, located in South Region of France in Côte d’Azur, 
Capenergies has drafted a roadmap and milestones to produce a “Save the Date”, 2 press releases 
and one press kit for local and partners’ region journalists.   

Save the Date 

• Graphically enhanced document to tease the event and invite journalist to book their agenda 
for the Project final conference.  

• Translated in all languages of the project: English, French, Spanish, Portuguese, Italian, Greek 
and Bosnian 

• Each partner transmitted the document to its local ecosystem 

Press release before the final conference 

• Graphically enhanced document to present shortly Esmartcity project and the content of the 
event to generate deeper interest from journalists 

• Translated in all languages of the project English, French, Spanish, Portuguese, Italian, Greek and 
Bosnian 

• Each partner transmitted the document to its local ecosystem 
• Extensive communication with the international and local press 
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Press kit 

• Graphically enhanced document to present deeply Esmartcity project, its smart public lighting 
and building demonstrators, its key results, the speakers of the event and an ‘edito’ on the Smart 
City vision of Capenergies’ General Director, Anne-Marie Perez. 

• Translated in English and French 
• Partners were free to translate in their local language to promote the event in their region 

Press release after the final conference 

• A second press release was produced to present the results of the conference and broaden the 
topic towards the perspectives and opportunities of the smart city paradigm in the current 
context of the MED area 

• Translated in English and French 
• Partners were free to translate in their local language to promote the post-event outcomes in 

their region 

 

2.3 Timeline 
 

 

 

 

 

 

 

 

 

 

2.4 Targeted medias/press 
 

Here is a selection of the titles to which press actions were directed in the framework of the final 
conference online event by the press agency VCOMK. This list has been enriched by the privileged 
contacts that the project partners have already established with certain local editorial offices. 

24/06/2020 – « Save the 
date » publication and 
distribution + proactive 

press contacts 

07/07/2020 – 
First press 

release  

13/07/2020 – 
Press kit + 
proactive 

press contacts 

30/07/2020 – 
Second press 

release  

16/07/2020 – 
Project Final 
Conference  
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Generalist French Medias Sustainable Development 
French Medias 

French Building Medias 
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French Innovation Medias French Economical Medias French Public Authorities Medias 

 

 

 

 
Italian Medias Spanish Medias Portuguese Medias 
Economical medias :  
MF, Finanza & Mercati, 
Borsa & Finanza, MF Milano 
Finaza, Il Sole 24 Ore 
 
Generalist medias : Avanti!, 
Corriere della serra, La 
Republica, IL Sole 24 Ore, La 
Stampa, IL Messaggero, 
Libeo 
 
Sustainable development 
medias : greenreport.it, 
Gazzetta ambiante, Energia 
ambiante e innovazione, 
ecomondo, Rivista Natura 

Economical medias :  
Expansion, El Pais, Cinco 
Dias, La Gaceta de los 
Negocios, ABS, La Raizon 
 
Generalist medias : Hoy, 
ABC, El Dia, E Correo, El 
Mundo, El Pais, El Punt, 
Publico 
 
Sustainable development 
medias : Gestion, 
Perspectiva, Desarollo 
sustentable 

Economical medias :  
Portugal-Hebdo, Agencia 
Financeira, Jornal de Negocios, Oje 
Economica, Semanario Economico, 
Ordem Economista, Jornal Fiscal, 
Publico Economia, RTP economia, 
TSF Economia, Forum Empresairal 
 
Generalist medias : Correiro Da 
Manha, Jornal de Noticias, Publico, 
Diario de Noticias, 24h Horas 
 
Sustainable development medias : 
RG&SA Revistas Verde, Geraçao, 
Boa, Vontade, Pensar verde 
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3 Results and media coverage  
 

3.1 Proactive contacts 
 

A large number of press contacts was initiated during this Media/Press action:  

- 73 contacts initiated 
- 37 journalists were actually sensitized 
- 3 journalists registered to the event from the French media/press Thermpress, Actu-

Environnement and Le Journal des entreprises 

The Smart City thematic is of great interest, especially in the context of a green and sustainable 
economic recovery. However, we have been confronted with the limits of the summer period with 
many journalists on holiday and a reduced number of staff. 

In summary: 

• the 3 planned supports (STD / CP and DP) were addressed before the event, 
• a long time spent to make proactive contacts after sending each support, 
• exchanges with journalists who welcomed the messages but: holidays for a large number of 

regional freelancers representing national titles / freelancers and journalists not on holiday, 
overloaded with work / editorial staff in arrears following the COVID-19 episode and less 
available with some of them partially active teams. 

Hence, a second press release, post event, would give the opportunity to journalists to prepare 
interesting articles for beginning of September, a more appropriate period. 

 

3.2 Media coverage 
 

START – 07/07/20 – Magazine on the Côte d'Azur and sent as a newsletter to innovative 
companies. The article takes up the information from the 1st press release and relays the 
information. 
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Webtimemedia – 13/07/20 – Online Newspaper from the area of Côte d’Azur. The article takes up 
the information from the 1st press release and relays the information. Number of readers: 800,000. 
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La Provence – 15/07/20 - The article is positive and is based on the editorial of the press kit. It refers 
to the final conference. Number of readers: 587,000. 
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