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OBJECTIVES

- -  involves SMEs, stakeholders, young 
people and managers to work together tar-
geting real business innovation prob-
lems/opportunities, pushing their employ-
ment in the new generated business, creat-
ing innovative transnational clusters

- involves the Universities helping them un-
derstand the importance of sustaining the 
culture of the usage of horizontal compe-
tencies starting from the youth training, in 
particular on the Creativity methodologies 
and technics usable in most of the business 
activities of Green SMEs 

- collects and spreads success stories on 
creativity approach and methodologies as 
testimonials so to promote their adoption 
by the SMEs.

-- develops and shares a model for assess-
ing the economic, social and environmental 
sustainability of innovation projects – CISET 
Tool

- studies and designs the structure, logistics, functionality of the Creativity labora-
tories and draws up a “Handbook for CreaInnovation labs design, management and 
implementation”

- aims at encouraging SMEs to adopt a new way of training that is more based on 
networking

- experiments with some SMEs creative processes to develop innovative ideas for 
sustainable businesses

- creates and promotes a sustainable business model to stably operate Creativity 
Laboratories for Innovation serving SMEs and their cooperation at transnational 
level



MED Green Growth 
community building event 

Targets of the event:

- get to know the eight (8) new proj-
ects of the community
- learn from the experiences of the 
previous ones
- analyse various green growth 
policies 
-- debate on the potential contribu-
tion of the  projects to the key pillars 
of the European resource policies, i.e. 
Circular economy package, in order 
to build a common capitalization ap-
proach of the community.

April 2018 
Rome, Italy

IMPORTANT EVENTS ATTENDED 

Advocacy Bootcamp 

2 days, 3 trainers, 5 testimonials, 
120 participants, 2 European Coop-
eration Programmes: Interreg 
Sudoe & Interreg MED Programmes

The mission: 

- to provide project partners with 
all the communication and promo-
tional tools necessary to guarantee 
their success.

How?

- through practical training in strat-
egy, political influence, storytelling 
and digital communication

June 2018 
Faro, Portugal

April 2018 
Rome, Italy

September 2018 
Chania, Greece

November 2018 
Durrës, Albania

November 2018 
Rimini, Italy



CreaInnovation SUSTAINABILITY EVALUATION TOOL- CISET

CISETCISET was developed to be used both as a tool for the qualitative assessment 
of economic, social and environmental sustainability of innovation projects, 
and as a checklist for sustainability. If while preparing to generate new innova-
tive ideas (be it product, process, market or organizational) leaf through the 
CISET evaluation sheets, attention will be focused on the relevant criteria to 
ensure the sustainability of the ideas. The use of the posteriori model, to evalu-
ate the sustainability of the ideas of the innovation generated, allows then to 
validate the level of sustainability of the innovations that are to be pursued. 

CISET

= 

Evaluating the 
Sustainability of 
Innovation

During the design During the design 
phase

In the 
implementation 

phase

CISET: an easy – to - use tool for evaluating 
the sustainability of a project. 

WHAT IS CREATIVITY?
(And why is it a crucial factor for business success)



PUBLIC ADVICE / TENDER TO COLLECT SMEs

Are you a  ...

micro,

small,

medium enterprise?

- Do you want to foster your competitiveness? 

IIf so  ...

APPLY !!!

Step�A – Evaluating SME

- State of the Art and business context

- Identification of Strengths & Weaknesses

- Needs & Expectations

Step B – Creativity Workshops

- One or two half – days 

-- Led by Creativity – Innovation experts 

- Creative ideas generation

Step C – Evaluating the outcomes

- Evaluation of emerged ideas – Identifying 

innovative ideas

- Elaboration of an Action Plan for the opera-

tional implementation of innovative ideas



Contact person

Andrea Vignoli
Chamber of Commerce of Viterbo

Via Fratelli Rosselli 4�
01100 Viterbo VT,�Italy 

Phone: +39 0761 23 44 57��
Email: segrEmail: segreteria.generale@vt.camcom.it

Website 
https://creainnovation.interreg-med.eu/

Social Media

Facebook
https://www.facebook.com/CreaInnovation-701947760136333/

Twitter
https:https://twitter.com/creainnovation

LinkedIn
https://www.linkedin.com/company/creainnovation/

FOLLOW US!!!!
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