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~ Main Actions of MITOMED Plus project:

1) Testing and validation phase:

15 destinations, located in 4 different countries and 5 different regions: Andalusia, Catalunya,

Cyprus, Istria, Tuscany.

Pilot Action 1: indicators Pilot Action 2: Green Beach
Model

* Development of a system of 33
indicators on social, economic
and environmental issues for
M&C destinations.

Online open platform to help
local and regional policy makers
monitor impacts of M&C
tourism, and benchmark with
other tourism destinations;

Meetings with local and regional
stakeholders to share
information and knowledge
about M&C tourism
management.

* Creation of the ‘Green Beach’
model: eco-sustainable beach
model to be tested in 12 public
beaches located in Tuscany,
Catalunya, Cyprus and Istria.

* Production of practical
documents for the transferring
and extension of the Green Beach
model certification to other
regions.




Indicators to measure sustainability of M&C destinations

* Examples of the indicators set
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N. Group INDICATOR DESCRIPTION Yearl|YearZ|Year3|Yeard
DESTINATION/ Existence of a strategy for sustainable tourism in the tourism planning documents.
1 GENERAL Percentage of destination affected by or included in the plan.
DESTINATION,
2 / Percentage of visitors that are satisfied with their overall experience in the destination
GENERAL
Percentage of tourism enterprises/establishments in the destination using a voluntary verified
3 ECONOMIC . . N . . e
certification/labelling for environmental/quality/sustainability and/er CSR measures.
4 ECONOMIC Relative contribution of tourism to the destination’s economy (% GDP)
5 ECONOMIC Average length of stay of tourists (nights)
6 ECONOMIC Number of overnight stays per month
7 ECONOMIC Occupancy rate in commercial accommodation per month and average for the year
8 ECONOMIC Direct tourism employment as percentage of total employment per month
9 ECONOMIC Daily spending per tourist (accommodation, food and drinks, other services)
9 BIs ECONOMIC Tnuris.m i|.1dus1:ry sfructure: n.umber of businles.ses.per type. Within each type, number of
organisations holding an environmental certification.
10 ECONOMIC Total number of eruise passengers per day, in relation to total population
11 SOCIAL & CULTURAL [Number of beds avallable In commaerclal visitor accommodation
12 SOCIAL & CULTURAL |Variation (%) of unemployment tax between low and high season
13 SOCIAL & CULTURAL |Number of tourists per resident
14 SOCIAL & CULTURAL |Number of second/rental homes per 1 home (1 on 1 propertion)
Percentage of visitor attractions that are accessible to people with disabilities and/or
15 SOCIAL & CULTURAL

participating in recognised accessibility schemes.
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Revision of ETIS’ 67
indicators (MITOMED 1)

Pre-selection of 35
indicators relevant to M&C
destinations management

GAP Analysis and
applicabili.ty to all pilot
regions

MITOMED Plus’ 33

indicators for M&C
destination management




Indicators: an interactive online platform for decision-making

® Online platform pilot version

API - Application programming
interface
= D0 . Indicators data through pre-
Interreg Ml Sttt formatted file or web form
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M&C Sustainability Indicators main Challenges (I)

* Conceptual differences
e e.g. cycling paths, beach, accessible attraction, tourism sector
GAP analysis and common definitions

°* Homogeneity

e sources, units and methodologies for calculations to ensure
valid comparison

Indicators guidelines.

e Lack of data for some of the indicators

e e.g. Average salary women and men; quality of water in
harbours

Development of proxies



M&C Sustainability Indicators main Challenges (1)

* Adaptive
 Different profiles, diverse outputs, comparability possibilities
Platform usability

* Individual and collective positioning at the same time
e How am I evolving? Myself / or in relation to...
Specific Trhesholds per indicator

* Data assurance
e Control of non possible values
Filters development, Cathegorisation of profiles (work in

Qrogressl




Actual thougths for a near future

* How to make the platform more attractive
e Continuosly improving the platform
e Increasing its possibilities
* Development of Sustainable initiatives to ensure the
continuity of the platform after project end.
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Time for questions
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Regione Toscana

Tuscany Region - Lead partner - ITALY

Institut za poljoprivredu i Institute of Agriculture and
turizam Pore¢ Tourism Poreé

Institute of Agriculture and Tourism - CROATIA
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Universitat de Girona
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University of Girona - SPAIN
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ANCI Toscana - Association of
Tuscan Municipalities - ITALY

CPMR
CRPM

CPMR - Conference of Peripheral Maritime
Regions of Europe - FRANCE

Andalvria

AR

JUNTA DE ANDALUCIA

CONSEJERIA DE TURISMO Y DEPORTE

Public Enterprise for the Management of Tourism
and Sport of Andalusia - SPAIN

National Research Council of lialy
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Institute for Biometeorology

National Research Council - Institute
of Biometeorology - ITALY

« ANANTYZIAKH
* AAPNAKAL & AMMOXQZTOY
LARNACA & FAMAGLISTA DISTRICTS DEVELOPMENT AGENCY

Larnaca and Famagusta District
Development Agency - CYPRUS

Network of Eurcpean Regions for
a Sustainable and Competitive Tourism

NECSTouR

NECSTouR - Network of European Regions
for a Sustainable and Competitive Tourism - BELGIUM



