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Deliverable History 

This deliverable history should be removed from the document once it has been finalized. It can then 

be stored as a separate document on the server, next to the final version. 

 

Version Date Status What’s new? 

1 25/11/2020 final  

    

    

 

 

Executive Summary  

38 individuals distributed in 15 teams applied on OPEN DATA Hackathon, organized by 

HAMAG-BICRO in the fields of: smart tourism, health and quality of life and energy and 

environment. They were developing solutions using high technologies and open data 

and have used help of 20 mentors. Six teams selected by a three-member expert jury 

will present their solutions at the LEAP summit and to investors and strategic partners 

of the ODEON project. 
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Target Group Assessment 

Has this deliverable addressed any of the target group indicated in the application form?  
(Please bold and underline) 

 

Yes / No 

If yes, please describe the involvement of each individual target group within hackathon / pitching 

event / matching event and two workshops and SUM it in TOTAL number of participants in the table 

below. 

Target 

group 

Hackathon 

(No. of 

participants) 

Matching 

event 

(No. of 

participants) 

Pitching 

event 

(No. of 

participants) 

Workshops 

(2x) 

(No. of 

participants) 

TOTAL 

Number 

reached by 

the 

deliverable 

Description/name of target 

group involvement 

Local public 

authority 

(LPA) 

     

•  

Regional 

public 

authority 

(RPA) 

     

•  

National 

public 

authority 

(NPA) 

6 6 6   

• HAMAG-BICRO 

employees  

Higher 

education 

and 

research 

(HER) 

3 3    

•  

Enterprise, 

except SME 

(ENT) 

9 9    

•  

SME (SME) 15 15    •  

Business 

support 

organisation 

(BSO) 

2 2    

•  

General 

public (GP) 

40 40 1033  1073 
•  
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1 Introduction & Methodology of Hackathon for students / start-uppers 

The general objective is to promote the development of business solutions by using open data and 

creating links between public stakeholders and business ideas. 

The aim of the Hackathon / Living lab is to organize/mentor groups in the development of business 

ideas or solutions and to promote the use of open data from the public sector, in particular those 

published on the national/regional portals of open data related to the various country-specific topics. 

The themes may be developed/decided in cooperation with co-organizers, stakeholders or on the 

basis of available open data. 

The hackathon must be designed and organized in such a way that the best the region/country has 

to offer in the field of open data is recognized. 

 

Write about methodology how this action was taken care off. From project management, planning, 

inviting target group population, … 

Topics: 

On Saturday 26.09. at 10 a.m. a “networking with mentors” event was organized where mentors and 

Hackathon participants had the opportunity to meet and agree on a way to collaborate. A total of 20 

mentors participated, who made their time, knowledge and experience available to the teams so that 

the idea would get its final shape, and the pitch would go as well as possible. 

On the first day of the Hackathon, 5 lectures were organized by top experts (InfoDom, Central State 

Office for Digitalization, Business Intelligence, IBM, FOI) and a presentation was made on tools and 

open data that competitors can use. 

On the second day, a lecture How to pitch was organized by Filip Stipančić from Lean startup Croatia. 

Mentor Filip explained the pitching rules to everyone and shared useful tips and suggested slides on 

how the pitch should look to meet the key elements in the assessment. 

Target of reference:  

Firstly, students and young people with interesting ideas. 
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1.1  Short description of the Hackathon / Living lab 

Short description of executed Hackathon should be provided (Title of the event, who, when, where it 

was organized, how many participants has attended, what was concluded and what were results, 

etc.)  

38 individuals distributed in 15 teams applied on OPEN DATA Hackathon, organized by 

HAMAG-BICRO in the fields of: smart tourism, health and quality of life and energy and 

environment. They were developing solutions using high technologies and open data 

and have used help of 20 mentors. Six teams selected by a three-member expert jury 

will present their solutions at the LEAP summit and to investors and strategic partners 

of the ODEON project. 

Event was organized online, via Zoom application. 

 

Participants: describe the structure of participants and fill in the number of them in hierarchy table. 

 

Participants hierarchy: 

 TARGET GROUP INVOLVEMENT* 

LPA RPA NPA HER ENT SME BSO GP 

  6 3 9 15 2 40 

 

 

1.2  Main conclusions, learnings 

At the end of the jury voting and the announcement of the winners, the sponsors announced winners, 

and congratulated all participants. 

The company InfoDom provided an additional HRK 7,500 prize to the first-placed team, which 

doubled the amount of the prize for the first place and amounts to HRK 15,000. 

The software company GDi awarded the Eye Hearing team, which they estimated to have the greatest 

social impact, the amount of HRK 3,000, which they will donate to a humanitarian, non-profit 

organization of their choice. GDi also educated hackathon participants on how to use GIS technology 

to use open data and gave them free access to the ArcGIS platform to work during the hackathon. 

Business Intelligence enabled the "blank" team to further develop the Touristco project in their 

business incubator "BIRD Incubator for Analytics and Artificial Intelligence", with the expert 

mentorship of the company. 
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1.3  Published and Press release of Hackathon / Living lab event 

      Number of media release of Hackathon / Living lab event 

Medij Datum Link 

Novimilenij.eu 1. September 2020. www.novimilenij.eu 

Privredni.hr 1. September 2020. www.privredni.hr 

Tportal.hr 2. September 2020. www.tportal.hr 

Studentski.hr 2. September 2020. studentski.hr 

Novine.hr 2. September 2020. novine.hr 

Jutarnji.hr 3. September 2020. www.jutarnji.hr 

Netokracija.hr 3. September 2020. www.netokracija.com  

Poslovni dnevnik 9. September 2020. Tisak 

Poslovni.hr 10. September 2020. www.poslovni.hr 

Posusje.net 11. September 2020. posusje.net 

Vidi.hr 15. September 2020. www.vidi.hr 

Privredni.hr 15. September 2020. privredni.hr 

ICT Business.hr 15. September 2020. www.ictbusiness.info 

Novi milenij 15. September 2020. www.novimilenij.eu 

Zimo.hr 16. September 2020. zimo.dnevnik.hr 

 

 

 

 

 

 

 

 

 

 

 

 

 

https://www.novimilenij.eu/index.php/vijesti/item/1592-otvorene-prijave-za-sudjelovanje-na-open-data-hackathonu
http://www.privredni.hr/prilika-za-sve-ambiciozne-otvorene-prijave-za-open-data-hackathonu
https://www.tportal.hr/tehno/clanak/hamag-bicro-zove-startupove-na-hackaton-traze-se-rjesenja-za-koristenje-otvorenih-podataka-20200902/print
https://studentski.hr/vijesti/hrvatska/otvorene-prijave-za-open-data-hackathon-prijaviti-se-mogu-i-studenti
https://novine.hr/tehnologija-znanost/hamag-bicro-zove-startupove-na-hackaton-traze-se-rjesenja-za-koristenje-otvorenih-podataka
https://www.jutarnji.hr/promo/otvorene-prijave-za-sudjelovanje-na-open-data-hackathonu-15016975
https://www.netokracija.com/event/open-data-hackathon
https://www.poslovni.hr/hrvatska/inovativna-rjesenja-s-open-data-hackatona-imat-ce-vrlo-brzo-prakticnu-primjenu-u-zdravstvu-4250487
https://posusje.net/inovativna-rjesenja-s-open-data-hackatona-imat-ce-vrlo-brzo-prakticnu-primjenu-u-zdravstvu/
https://www.vidi.hr/Non-Tech/Hrvatska/Hackathon-sve-prijavljene-timove-nagraduje-s-1000-kuna
https://privredni.hr/prijave-za-open-dana-hackathon-produzene-do-22-rujna
https://www.ictbusiness.info/vijesti/otvorene-prijave-za-sudjelovanje-na-open-data-hackathonu
https://www.novimilenij.eu/index.php/vijesti/item/1614-prijave-za-open-dana-hackathon-produzene-do-22-rujna
https://zimo.dnevnik.hr/clanak/otvorene-prijave-za-sudjelovanje-na-open-data-hackathonu---620151.html
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1.4  Agenda of the event  

      Invitation publishing links: 
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1.5  List of participants 

Duje Bonacci rent-e-feet competitor 

Renata Lončarić rent-e-feet competitor 

Natalia Marcelja rent-e-feet competitor 

Erik Matošević blank competitor 

Fran Čudina blank competitor 

Filip Šaina blank competitor 

Ante Bilić blank competitor 

Slavica Grgić Charta competitor 

Franciska Grgic Charta competitor 

Kata Grgic Charta competitor 

Igor Bedek Charta competitor 

Mihaela Popović POPS competitor 

Mario Popović POPS competitor 

Martina P. Hudek POPS competitor 

Ivan Ivković Green Team competitor 

Mislav Teklić Green Team competitor 

Marijo Spajić Zelene i plave Sesvete competitor 

Ivan Spajić Buturac Zelene i plave Sesvete competitor 

Srđan Šverko Dissyo competitor 

Kristijan Škarica Dissyo competitor 

Marko Fertemleš Dissyo competitor 

Aron Tomić Dissyo competitor 

Leon Andrec Crop Shepherd competitor 

Milivoj Bošnjak Crop Shepherd competitor 

Domagoj Badanjak Go Green or Go Home competitor 

Ivan Sudić Go Green or Go Home competitor 

Josip Đaković Go Green or Go Home competitor 

Nikolina Vučković Wingo competitor 

Vanja Oštrek Wingo competitor 

Mate Jagnjić Wingo competitor 

Kristijan Bencek Eye Hearing competitor 

Josipa Bencek Eye Hearing competitor 

Petar Starčević SitKit competitor 

Danijel Martinek SitKit competitor 

Marko Štetner Elito competitor 

Tomi Tudor Elito competitor 

Rino Duboković Riddles competitor 

Jasna Brebrić Googles competitor 

Sanja Seljan Health box competitor 

Davor Grubišić Health box competitor 
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dr.sc. Ana Ćorić 
Samardžija 

SDURDD mentor 

Filip Stipančić Lean Startup mentor 

Marija Bošković Batarelo Parser Compliance mentor 

Hrvoje Pandžić FER mentor 

Gordana Bauer 
Certified Master 

Trainer 
mentor 

Melita Guzsvany IT profesionalac mentor 

dr. Mirna Korican 
Lajtman 

ZŠEM mentor 

Ivana Čuljak 
Invento Capital 

Partners 
mentor 

Marko Štajcer Poslovna Inteligencija mentor 

Boris Tomaš FOI mentor 

Miljenko Sedlar REGEA mentor 

dr.sc. Mirko Hegedić Lean Startup mentor 

Martina Matovina MIPS d.o.o. mentor 

Tihomir Cirkvenčić IBM Hrvatska mentor 

Ivan Turčin IBM Hrvatska mentor 

Domagoj Marić 
Data Science & AI 

Team 
mentor 

Dino Novosel Deutsche Telekom mentor 

Stephanie Ekaette 
Trpkov 

World Bank mentor 

dr.sc. Robert 
Skenderović 

HIP mentor 

Ivan Šemeš Consultant mentor 

Ana Veir Infobip moderator 

Ante-Janko Bobetko HAMAG-BICRO jury 

Goran Marković Infodom jury 

Božo Zeba SDURDD jury 

Iva Milašinčić HAMAG-BICRO organizer 

Helena Madunić HAMAG-BICRO organizer 

Mate Kovač HAMAG-BICRO organizer 

Magdalena Dovečer HAMAG-BICRO organizer 

Lidija Karaga Poslovna Inteligencija sponsor 

Marko Štajcer Poslovna Inteligencija sponsor 

Nataša Kučera Infodom sponsor 

Slavko Vidović Infodom sponsor 

Martina Ruždjak Infodom sponsor 

Boran Lončarić GDi sponsor 

Mislav Jurišić GDi sponsor 

Ivica Skender GDi sponsor 

Andrej Lončarić GDi sponsor 
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Aco Vidovič IBM Slovenija lecturer 

Marija Frković Megatrend lecturer 

 

1.6  Photos 
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2 Introduction & Methodology of Matching event for SMEs operating in DATA 
economy and digital innovation 

The general objective is to bring together different stakeholders and to promote the development of 

business solutions through the use of open data.  

Matching events can also be designed in an informal way as pure networking event, where 

participants could choose who they wish to meet, or discuss interests with. 

Through this structured event and through networking, opportunities are defined or sought to bring 

together the interested parties.  

 

Write about methodology how this action was taken care off. From project management, planning, 

inviting target group population, … 

 

Topics: 

On Saturday 26.09. at 10 a.m. a “networking with mentors” event was organized where mentors and 

Hackathon participants had the opportunity to meet and agree on a way to collaborate. A total of 20 

mentors participated, who made their time, knowledge and experience available to the teams so that 

the idea would get its final shape, and the pitch would go as well as possible. 

On the first day of the Hackathon, 5 lectures were organized by top experts (InfoDom, Central State 

Office for Digitalization, Business Intelligence, IBM, FOI) and a presentation was made on tools and 

open data that competitors can use. 
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On the second day, a lecture How to pitch was organized by Filip Stipančić from Lean startup Croatia. 

Mentor Filip explained the pitching rules to everyone and shared useful tips and suggested slides on 

how the pitch should look to meet the key elements in the assessment. 

 

Target of reference:  

Write who was your target groups and what are your target numbers to be reached. 

Firstly, students and young people with interesting ideas. 
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2.1  Short description of the Matching event 

Short description of executed Matching event should be provided (Title of the event, who, when, where 

it was organized, how many participants has attended, what was concluded and what were results, 

etc.)  

 

Participants: describe the structure of participants and fill in the number of them in hierarchy table. 

38 individuals distributed in 15 teams applied on OPEN DATA Hackathon, organized by 

HAMAG-BICRO in the fields of: smart tourism, health and quality of life and energy and 

environment. They were developing solutions using high technologies and open data 

and have used help of 20 mentors. Six teams selected by a three-member expert jury 

will present their solutions at the LEAP summit and to investors and strategic partners 

of the ODEON project. 

Event was organized online, via Zoom application. 

 

Participants hierarchy: 

 TARGET GROUP INVOLVEMENT* 

LPA RPA NPA HER ENT SME BSO GP 

  6 3 9 15 2 40 

 

 

2.2  Main conclusions, learnings 

At the end of the jury voting and the announcement of the winners, the sponsors announced winners, 

and congratulated all participants. 

The company InfoDom provided an additional HRK 7,500 prize to the first-placed team, which 

doubled the amount of the prize for the first place and amounts to HRK 15,000. 

The software company GDi awarded the Eye Hearing team, which they estimated to have the greatest 

social impact, the amount of HRK 3,000, which they will donate to a humanitarian, non-profit 

organization of their choice. GDi also educated hackathon participants on how to use GIS technology 

to use open data and gave them free access to the ArcGIS platform to work during the hackathon. 

Business Intelligence enabled the "blank" team to further develop the Touristco project in their 

business incubator "BIRD Incubator for Analytics and Artificial Intelligence", with the expert 

mentorship of the company. 
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2.3  Agenda of the event  

      Invitation publishing links: 
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2.4  List of participants 

Duje Bonacci rent-e-feet competitor 

Renata Lončarić rent-e-feet competitor 

Natalia Marcelja rent-e-feet competitor 

Erik Matošević blank competitor 

Fran Čudina blank competitor 

Filip Šaina blank competitor 

Ante Bilić blank competitor 

Slavica Grgić Charta competitor 

Franciska Grgic Charta competitor 

Kata Grgic Charta competitor 

Igor Bedek Charta competitor 

Mihaela Popović POPS competitor 

Mario Popović POPS competitor 

Martina P. Hudek POPS competitor 

Ivan Ivković Green Team competitor 

Mislav Teklić Green Team competitor 

Marijo Spajić Zelene i plave Sesvete competitor 

Ivan Spajić Buturac Zelene i plave Sesvete competitor 

Srđan Šverko Dissyo competitor 

Kristijan Škarica Dissyo competitor 

Marko Fertemleš Dissyo competitor 

Aron Tomić Dissyo competitor 

Leon Andrec Crop Shepherd competitor 

Milivoj Bošnjak Crop Shepherd competitor 

Domagoj Badanjak Go Green or Go Home competitor 

Ivan Sudić Go Green or Go Home competitor 

Josip Đaković Go Green or Go Home competitor 

Nikolina Vučković Wingo competitor 

Vanja Oštrek Wingo competitor 

Mate Jagnjić Wingo competitor 

Kristijan Bencek Eye Hearing competitor 

Josipa Bencek Eye Hearing competitor 

Petar Starčević SitKit competitor 

Danijel Martinek SitKit competitor 

Marko Štetner Elito competitor 

Tomi Tudor Elito competitor 

Rino Duboković Riddles competitor 

Jasna Brebrić Googles competitor 

Sanja Seljan Health box competitor 

Davor Grubišić Health box competitor 
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dr.sc. Ana Ćorić 
Samardžija 

SDURDD mentor 

Filip Stipančić Lean Startup mentor 

Marija Bošković Batarelo Parser Compliance mentor 

Hrvoje Pandžić FER mentor 

Gordana Bauer 
Certified Master 

Trainer 
mentor 

Melita Guzsvany IT profesionalac mentor 

dr. Mirna Korican 
Lajtman 

ZŠEM mentor 

Ivana Čuljak 
Invento Capital 

Partners 
mentor 

Marko Štajcer Poslovna Inteligencija mentor 

Boris Tomaš FOI mentor 

Miljenko Sedlar REGEA mentor 

dr.sc. Mirko Hegedić Lean Startup mentor 

Martina Matovina MIPS d.o.o. mentor 

Tihomir Cirkvenčić IBM Hrvatska mentor 

Ivan Turčin IBM Hrvatska mentor 

Domagoj Marić 
Data Science & AI 

Team 
mentor 

Dino Novosel Deutsche Telekom mentor 

Stephanie Ekaette 
Trpkov 

World Bank mentor 

dr.sc. Robert 
Skenderović 

HIP mentor 

Ivan Šemeš Consultant mentor 

Ana Veir Infobip moderator 

Ante-Janko Bobetko HAMAG-BICRO jury 

Goran Marković Infodom jury 

Božo Zeba SDURDD jury 

Iva Milašinčić HAMAG-BICRO organizer 

Helena Madunić HAMAG-BICRO organizer 

Mate Kovač HAMAG-BICRO organizer 

Magdalena Dovečer HAMAG-BICRO organizer 

Lidija Karaga Poslovna Inteligencija sponsor 

Marko Štajcer Poslovna Inteligencija sponsor 

Nataša Kučera Infodom sponsor 

Slavko Vidović Infodom sponsor 

Martina Ruždjak Infodom sponsor 

Boran Lončarić GDi sponsor 

Mislav Jurišić GDi sponsor 

Ivica Skender GDi sponsor 

Andrej Lončarić GDi sponsor 
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Aco Vidovič IBM Slovenija lecturer 

Marija Frković Megatrend lecturer 
 

 

2.5  Photos 
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3 Introduction & Methodology of Pitching event for investors  

The pitching event is the next step of the hackathon, where ideas are developed and solutions 

are worked out, and the pitch is considered as a presentation in front of a group of investors, 

partners, stakeholders, where the best developed solutions are presented. Thus from this point 

on, we are combining the guidelines of the classic investor pitch, with guidelines for sales pitch 

(targeting stakeholders, uptakers, also pubic authorities). 

After the hackathon we have to select the 6 most promising cases/ideas developed. 

 

Write about methodology how this action was taken care off. From project management, planning, 

inviting target group population, … 

 

Topics: 

HAMAG-BICRO as a gold sponsor has participated in organization of LEAP Summit. 

LEAP Summit is a multidisciplinary conference where changemakers LEAP into action. LEAP 

gathers more than 3,000 participants from 40+ countries – entrepreneurs, young 

professionals, and leaders who are changing the world. LEAP Summit brings people from all 

over the world at one place to learn and network together in order to solve most pressing 

challenges of our time. 

The scope of this event was to present opportunities related to the Data Economy, raise 

awareness and transfer knowledge. 6 first-place teams from the Open Data Hackathon 

presented their projects. The event took place in CineStar, Branimir Mingle Mall, Zagreb, 

October 1st-October 2nd. 

Event was held both physically and online. 776 participants were present online, and 257 

participants were present on spot. 

 

Target of reference:  

General public, visitors of LEAP summit 
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3.1  Short description of the Pitching event 

Short description of executed Pitching event should be provided (Title of the event, who, when, where 

it was organized, how many participants has attended, what was concluded and what were results, 

etc.)  

 

Participants: describe the structure of participants and fill in the number of them in hierarchy table. 

 

Participants hierarchy: 

 TARGET GROUP INVOLVEMENT* 

LPA RPA NPA HER ENT SME BSO GP 

        

 

Event was held both physically and online. 776 participants were present online, and 257 

participants were present on spot. 

 

3.2  Main conclusions, learnings 

Some conclusions of the event included: 

• The number of entities contributing and using open data is increasing 

• Many entrepreneurs and SMEs that have developed ideas using open data face 

challenges in raising capital 

• It is difficult for most social applications based on open data to come up with a 

business model that enable them to grow 

• Most SMEs are not aware of European Commission funding opportunities or 

alternative options to VC 

• More Educational programs are needed to raise awareness, knowledge, skills and 

competences of SMEs in raising capital 

3.3  Published and Press release of Pitching event 

      Number of media release of Pitching event 
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https://hamagbicro.hr/pozivamo-vas-na-leap-summit-2020/ 

https://www.facebook.com/HAMAG.BICRO/posts/3393172234074514?__tn__=-R 

 

3.4  Agenda of the event  

https://hamagbicro.hr/pozivamo-vas-na-leap-summit-2020/
https://www.facebook.com/HAMAG.BICRO/posts/3393172234074514?__tn__=-R
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3.5  List of participants 
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