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Strategic overview and situation

analysis
Several communication and dissemination materials were produced
throughout the project to disseminate project objectives, methodology,
approach, but also results and deliverables. According to the kind of target
group addressed, the materials were adapted, using an accessible language
(including translations in project areas languages) and a user-friendly format, in
order to guarantee their comprehensiveness of communication and its efficacy.

At the initial stage of the project, the materials were distributed in both printed
and digital format, uploaded on project webpage, on the project social network
pages, on online shared spaces, and on the project Youtube Channel.

Materials included posters, brochures, gadgets, booklets, videos, audio files,
interviews, static and dynamic presentations.



Posters









Folders



Notice boards













Roll-ups
Roll-ups were produces in both English and Cyrillic.









Information materials “Did you

know” series
Developed for the international and Spanish stakeholders.





















A4 format info pack

presentation for Italian schools



















Whiteboard animations
Animations were either stand-alone or included in longer video presentations.

https://www.youtube.com/watch?v=jiRkTpteqbM&ab_channel=Re-LiveWasteCo
mmunicationTeam

https://www.youtube.com/watch?v=jiRkTpteqbM&ab_channel=Re-LiveWasteCommunicationTeam
https://www.youtube.com/watch?v=jiRkTpteqbM&ab_channel=Re-LiveWasteCommunicationTeam


“Note to Self” series













“Attending Cows & Pigs”

photograph series



























Magazine focus articles for the

Italian audience (not included in

Press releases)
● Re-Live Waste: da rifiuti a risorse di Alfonso Lucifredi:

https://www.radarmagazine.net/index.php/2020/10/15/re-live-waste-da-rifi
uti-a-risorse/

● A series of interviews are and will be added to the official YouTube
Channel, including the interviews involving the creators of the official
Re-Live Waste comic strips.

https://www.radarmagazine.net/index.php/2020/10/15/re-live-waste-da-rifiuti-a-risorse/
https://www.radarmagazine.net/index.php/2020/10/15/re-live-waste-da-rifiuti-a-risorse/












Gadgets







Video collections
All video collections, including live streaming recordings were uploaded on
YouTube, Facebook, Twitter, and Instagram.

Not all materials were uploaded on all profiles to stimulate circulation on
different platforms.

Video collection on:
1. Final conference: link
2. Dissemination events: link
3. Sparkshow: link
4. Final video collection: link

Radio commercial
On the occasion of the final conference, a radio commercial was published in
the previous three days to promote the event. The Commercial, that is uploaded
on the Deliverable platform, was broadcast by Radiolina, a Sardinian radio
station.

Tailored messages
Graphic and video materials were not intended to be stand-alone only. Some
materials were to be accompanied by text-based material, including developed
within other WPs, such as the comic strip collection.

All materials were intended to convey the following messages:
1. The partnership has advantages over other options

● Support of public (regional) institutions which aim at streamlining
policy-making processes.

● Working with partners with substantial experience on pilot-scale
integrated systems for livestock waste treatment for the production of
struvite.

2. Struvite has potential advantages over other options
● Reduction of environmental pollution
● Promote a new business model to increase revenues
● Enhance the quality of life (reducing the spreading of odors)

3. Networking and communication via mass media

https://www.youtube.com/watch?v=K0u6nUi8kjI&list=PL3QFrfzHw7wUcsFOB0MpV3Qg_fHlhafUx&ab_channel=Re-LiveWasteCommunicationTeam
https://www.youtube.com/watch?v=fgyvjje6pcs&list=PL3QFrfzHw7wUIgvdQzSgz8JBaPk6tZRyG&ab_channel=Re-LiveWasteCommunicationTeam
https://www.youtube.com/watch?v=fVrwhaVLZbw&list=PL3QFrfzHw7wV6RjwL8kdB9RCkiMb73FiM&ab_channel=Re-LiveWasteCommunicationTeam
https://www.youtube.com/watch?v=VDxWGphRYGI&list=PL3QFrfzHw7wXoxA2GvcOIpKM5lR8zP0NV


● waste management is a hot topic that still needs practical solutions to
promote:

● a higher quality of life for local societies
● farm sustainability
● animal welfare
● a positive image of the industry as a sustainable generator of income

4. Economic benefits
● The process may promote a circular economy and employment based

on sustainable agriculture.
● Worldwide shortage of phosphorus threatens global food supply

5. Technical benefits
● A reliable, cost-effective method to manage the nitrogen load of soils.

Other techniques destroy nitrogen instead of reusing it
● Increasing the livestock waste use standard
● Flooding the market with safe compost made from livestock waste


