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1. GENERAL INFORMATION 
The partners promoted the REEF 2W project adding banners, news, stories or short 
editorials on their websites. Promotional campaigns within the REEF 2W project were 
made for: 
-     stakeholder events 
- articles in magazines 
- eBook (Deliverable D.C.5.1) 

 
 

2. EXAMPLE OF A PROMOTIONAL CAMPAIGN 
Here you can find a choice of partners' websites where to find the banner or items 
linked to the promotional campaign: 
 
ADELPHI, https://www.adelphi.de/en/project/reef2-water-%E2%80%93-new-pathways-
exploiting-untapped-energy-potential-wastewater-europe, p. 4 
 
ENEA, https://www.enea.it/en/news-enea/the-project-reef-2w, p .5 
 
KOMPETENZZENNTRUM WASSER BERLIN, https://www.kompetenz-
wasser.de/en/project/reef2w/, p. 6 
 
MONTEFELTRO SERVIZI, https://www.montefeltroservizi.it/interrag.php, p. 7 
 
REGEA, http://regea.org/?sfw=pass1617870641, p. 8 
 
RHV TRATTNACHTAL, https://www.rhv-trattnachtal.at/interreg-reef-2w/, p. 9 
 
UNIVERSITY OF CHEMISTRY AND TECHNOLOGY PRAGUE, 
https://tvp.vscht.cz/home/41413?ecrof&jazyk=cs, p. 10 
 
UNIONCAMERE DEL VENETO, http://www.eurosportelloveneto.it/progetti.asp?p=25,p.11 
 
VEOLIA, https://www.veolia.cz/cs/aktuality/veolia-spolupracuje-na-projektu-reef-2w-v-
ramci-programu-interreg-central-europe, p. 12 
 
UNIVERSITÄT FÜR BODENKULTUR WIEN, https://boku.ac.at/en/wau/sig, p. 13 
 
REEF2W, https://www.facebook.com/Reef2w, p. 16 
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“The campaign must be formulated to reach a large audience of target groups, in IT CZ, 
A, DE HR promoting OT 4.3 through: Banner announcement in the web sites of utilities 
and municipalities associations, providers of REEF 2W technologies and systems." 
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General information 

The Austrian team promoted the REEF 2W project throughout the project via banners at the Institute's and 
university's website. Promotional campaigns within the REEF 2W project were made for: 

- The stakeholder events (see D.T4.3.2 Training of PAs and Deliverable D.C.7.2 Workshop for policy 
makers, respectively) 

- The article in the Profil Magazine (see Deliverable D.C.5.1 Press release) 

Promotion will be also made for the eBook (Deliverable D.C.5.1) once it will be available (similar as for the 
e(Hand)Book "Teaching Geoethics" produced within an ERASMUS+ project, see below). 

Promotional campaigns at the BOKU website (https://boku.ac.at/) are only visible as "Top Stories" for a 
duration of two weeks, older "Top Stories" can be found in an archive 
(https://boku.ac.at/news/newsarchiv). 

 

Example of a promotional campaign 

 

Example of a promotional campaign for the article on REEF 2W in the Profil magazine (Deliverable D.C.7.2) on 
the Institute's website (https://boku.ac.at/wau/sig). 



 
 



 



 



 
 



 
 



 
 
Final conference promotional campaign  
 



 
 



 
 



 
 
Link at you tube video of the Final conference 
https://www.youtube.com/watch?v=PtjUsUmwcNo 
 



 
Video 

 



Link at the video A new day at the municipal Hall: 
https://www.youtube.com/watch?v=oB2hzrH7YR4&t=22s 
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