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2. Gastronomy 
 

For several decades, gastronomy was considered as an additional service in 

tourism industry, which nowadays, becomes increasingly important in the creation of 

travel experience. As a result, gastronomy tourism was established as an independent 

branch of contemporary tourism industry as part of cultural tourism. Gastronomic 

tourism can be interpreted as a tourism product, in which the visitor’s key motivation is 

to experience the culinary specialities of the visited area; to try local, national and 

regional cuisine, and to get familiar with the destination’s traditions and hospitality. 

Trough gastronomy, visitors can more intensively experience local culture. It can be the 

main motivation for travelling. 

Gastronomic tourism includes several types of activities from consuming to meals 

to preparing them. Gastronomy can be experienced in many ways, including in 

restaurants, gastronomic thematic trips, fairs, gastronomic museums, gastronomic 

festivals or other gastronomic events showing traditions of a particular region, area or 

community.  

Gastronomy stands fairly close to festival tourism, as gastronomic events and 

festivals are becoming more and more widespread all over the world.  These events are 

often built around a type of drink, food or another type of local gastronomic product. 

The purpose of a gastronomy festival is to promote a particular food, that has a 

special traditional preparation. The visitors can not only consume them, but they can 

acquire the preparation techniques of the food. Furthermore, local residents can earn 

extra income by selling these products moreover, involve local cultural performances, as 

well, such as dances, plays, concerts etc. 

According to the results of Osijek Partner Meeting, the local portfolios (LP) and the 

collected Joint Thematic Tour ideas three major gastronomy-related products were 

identified, alongside eight smaller ideas which were briefly described with the synergies 

in the Joint Project Portfolio. Project partners are free to choose which ideas are the most 

suitable for them, and they are free to co-operate with each other. 

The three major products are: 

1) Order your Kosher food! 

2) Small tasting and culinary workshop 

3) Jewish Cookbook with stories and recipes 
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3. Built Heritage 
 

Cultural tourism has many definitions derived from several aspects. Cultural tourism 

is recognised as a form of tourism, where different forms of culture are the key factors 

to attract and motivate people to travel.  It can be motivated by study tours, performing 

arts, cultural tours, festivals and events to have contact with the unique social and 

cultural fabric, heritage and character of different places.  

The literature identifies several activities which are connected to cultural tourism, 

but cultural heritage plays important role in these. Cultural heritage includes two main 

categories; tangible (material) and intangible (intellectual) heritage. The latter is 

made, accumulated and owned by a group of people that enclosed intellectual properties 

and values such as identity, while tangible heritage mainly accommodates memories and 

values of the built environment. Built heritage is an important part of the cultural 

heritage of towns and cities and heritage is applied as an honorific label to sites, 

buildings and other cultural objects by experts.  

Cities are often mentioned as tourist destinations, furthermore, they also include 

attractions combined with the special atmosphere that motivate the tourist’s decisions 

on travel. Squares and other public spaces within cities can be mentioned as cultural 

junctions, where the built heritage and the cultural events occur.  

The built heritage attractions could be used in heritage tourism and city tourism as 

well. Moreover, some elements of built heritage could be connected to pilgrimage tourism 

and thematic routes too.  

According to the Osijek Partner Meeting, the local portfolios (LP) and the collected 

Joint Thematic Tour ideas, three major built heritage-related products were identified, 

alongside 37 smaller ideas which were briefly described with the synergies in the Joint 

Project Portfolio. Project partners are free to choose which ideas are the most suitable for 

them, and they are free to cooperate with each other. 

The three major products are: 

1) Remembering Baumhorn  

2) Demolished and perished  

3) REDISCOVER Cemetery Route
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4. Events, programs, rituals, festivals 
 

Nowadays, tourists no longer want to be only passive observers of the chosen 

destinations; instead they are looking for a more active experience in which they can 

become parts of the local communities, experience local culture. Experiencing cultural 

festivals, events and everyday rituals of local communities can be a motivation for 

tourists. This touristic motivation generates the appearance of festivals and events 

tourism as a branch in tourism industry. Festivals and events tourism covers attendance 

at traditional or contemporary celebrations of culture, which can include music, 

dancing, gastronomy, arts and sports. Such events can be one-off or may take place at 

the same time every year, and can last from one day to several days. This type of tourism 

requires the systematic planning, development and marketing of festivals and events. 

Festivals and events have positive effects on the promotion of the destination and also 

have economic, socio-cultural and environmental impact on local community. 

Festivals play a key role in event tourism, contributing to the development of tourism 

in a certain area, helping to connect locals and visitors, enabling a cultural exchange 

between them. Festivals are often free to the public, are centred around a specific topic, 

they have fixed duration, and they are regularly (yearly) organised, or in other cases, on 

a special and unique occasion. The key feature of festivals is that they can include the 

traditions, habits, customs and rituals that convey cultural values to participants. In 

addition to these, the aim of these festivals is to highlight the manifestation of the 

community, communicating their culture and present it to the visitors. Furthermore, 

special events can also be used to increase the attendance of built heritage. The 

attractiveness of an event is mainly determined by its theme.  

Event tourism plays a significant role in local portfolios, this category contains a 

wide range of different values. 

According to the Osijek Partner Meeting, the local portfolios (LP) and the collected 

Joint Thematic Tour ideas, one major event and festival-related product was identified, 

alongside 14 smaller ideas which were briefly described with the synergies in the Joint 

Project Portfolio. Project partners are free to choose which ideas are the most suitable for 

them, and they are free to co-operate with each other. 

The major product is the Jewish Cultural Festival, which is going to be a franchise, and 

several project partners are devoted to organise a similar festival as Timisoara’s Shalom 

Jerusalem Festival annually.  

The major product: 

1) Jewish Cultural Festival / Jewish Cultural Days 
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