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Summary description of the key features of the tool (developed and/or implemented)  

When starting a new energy cooperative for renewable energy projects, the problem is often to 

communicate successfully and promote the project in a positive way. Additionally, it can be hard to 

reach out to all the relevant stakeholders. This tool gives an indication how to communicate effective 

and gives tips and hints to create a relevant and positive communication. 

 

The delivered Tool 3 (D.T2.2.3) was created in an EU-wide cooperation. It ended now in an extensive 

manual, which will help community projects EU-wide to get going. Input was given from every project 

partner on different levels and intensities. 

 

The key features are: 

• Evaluating the target audience 

o Key stakeholders 

▪ Children 

▪ Families 

▪ Business sector 

▪ Elderly 

• Presenting a communication toolbox 

o Workshops, conferences, seminars, focus groups 

o Newsletters, technical papers, etc. 

o Exhibitions and info-days 

o Info point and urban centers 

o Press office activities and local media relations 

o Flyers, leaflets 
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o Gadgets 

o Website and internet tools for networking 

• Recommend tools for each target audience 

o Digital communication 

▪ Facebook 

▪ Instagram 

▪ Twitter 

▪ Linkedin 

▪ Promotional video 

▪ WhatApp 

▪ Viber 

▪ Tik Tok 

▪ Radio/TV 

o Non-digital communication 

▪ Printer materials 

▪ Local climate magazines or climate newspapers 

▪ Short stories and written material for children 

• Deliver best practices to give hands-on information, e.g.: 

o Local food market online with web shop 

o Digital brochure with the local energy plan 

o Climate radar 

o Climate protection tips online 

o Offline magazines 

 

With all this information provided, the project partners are able to support their citizen projects. 

Further on in the future, the tool can be used by everybody who is interested and in need. 

 

To sum it up, the tool gives a good overview over possibilities of communication methods to create 

successful citizen energy projects. With its hands-on examples it shows specific possibilities to develop 

a greener future in cooperation with citizens and stakeholders. 

 

NUTS region(s) where the tool has been developed and/or implemented (relevant NUTS 

level) 

The tool was developed in cooperation of the following NUTS regions: 

• DE21J 

• ITH58 

• HR046 

• HU101 

• PL314 

• SI012 

 

Expected impact and benefits of the tool for the concerned territories and target groups 



 

 

 

 

The tool will be spread through online media. Used will be the project website as well as the national 

project partners. The goal is to distribute the tool as widely as possible and make it accessible to as 

many people as possible. In addition, it will be spread through the projects newsletter to get further 

attention. 

 

Furthermore, it will help the users to communicate projects faster and in a more efficient way. So, in 

the end it will help European partners to increase the usage of renewables overall because they are 

getting more accessible to everyone. One of the most important aspects along that project development 

is the communication. Therefore, the focus on the hands-on examples will help any project developer 

to keep the citizens in mind from the beginning. And this will lead to easier and faster project 

implementation. 

At the moment this tool has not led to any additional uptake at policy or institutional level. Mainly, 

because this tool has to be used in the future and its impact will then really reveal itself. 

 

Sustainability of the tool and its transferability to other territories and stakeholders 

The tool was designed to be as transferable as possible. The information given should easily be applied 

in other countries as well as the information is general and accentuated with examples. 

 

In addition, the tool is very sustainable because it is distributed as a pdf file. Therefore, it has a very 

good longevity as many people around the European Union have the possibility to open and read it. 

 

Lessons learned from the development/implementation process of the tool and added 

value of transnational cooperation 

The most important lesson were the different approaches in different countries and territories. It was 

very valuable to exchange with the project partners and try to get one wrap-up, which covers a 

general approach to communication.  

 

References to relevant deliverables and web-links 

If applicable, pictures or images to be provided as annex 

D.T2.2.3 Tool 3: Communication methods for local energy plans and creating an atmosphere of 

acceptance. 

https://www.interreg-central.eu/Content.Node/ENES-CE.html 



 

 

 

 

Presentation of the different stakeholder: 

 
 

The connections between the stakeholders: 

 



 

 

 

 

General communication approach: 

 
 

First page of the communication toolbox:  

 
 



 

 

 

 

Recommended tools – digital communication: 

 
 

Example of digital communication – Facebook: 

 



 

 

 

 

Recommended tools – non-digital communication: 

 
 

Example of non-digital communication – short stories and written materials for children: 

 
 



 

 

 

 

Example of a best practice:

 

 


