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1. Introduction

This deliverable contains an exhaustive study of the most important challenges for the
Mediterranean Diet (MD): socio-economic factors, economic factors, environmental
factors and challenges of cooperation from all the partners’ regions. The main goal is

to increase the available knowledge on the MD.

All the information gathered will be used to develop integrated territorial strategies

and will used for the implementation of WP4 — Testing and WP6 — Capitalization.
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2. Methodology

All the deliverables on Activity 3.1 — Building up Mediterranean diet knowledge from

D3.11to D3.15 have followed a similar methodology.

They have been completed through Excel templates sent by the MDF filled in by the
partners together with protocols that contain the explanation of all the items and

information requested.

The templates for D311 to D315 were sent to all the partners on July 6th, 2018 to be
completed on August 13th, 2018. There has been a series of deadline extensions due to
the fact that some templates were not received on time. The last template for Activity

3.1 was received January 7th, 2019.

As all data was being received, it was put together to be analysed, homogenized and
some information had to be researched and complemented by the MDF. A partner
report was sent on January 8th, 2019 with the updates and some doubts on their work

to be answered, if needed, until January 14th, 2019.
Each template has been analysed following an A, B and C system:

- A lack of information, blank space - this data has been included after being
reviewed by the MDF experts with the collaboration of the partner and based
on reliable data always using the original source provided by the partner,

whenever possible.

- B:dataincluded with a different format from the one requested originally — this
data has been reviewed by the MDF experts with the collaboration of the
partner and based on reliable data always using the original source provided by

the partner, whenever possible.

- C:wrong/incongruous data - this data has been reviewed by the MDF experts
with the collaboration of the partner and based on reliable data always using

the original source provided by the partner, whenever possible.
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Whenever a partner included different data from different dates, a separate table had

to be created to avoid any type of confusion.
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3. Results

EUROPEAN UNION

3.]1. Socioeconomic Factors

3.11. Data by partners

Campania

Tab.1- Campania region partner’'s submitted data

ICotntry T Jalia

Campania

2015, 2018
13,595.00
5,826,860
2,841,049
2,985,811
285,516
5541344
428.6
874,029

3,892,342

1,060,489(b)
50,1
56,520
0.77%(b)
0.78%(b)
81.10
99.20%(b)
99.40%(b)
99.40%(b)
21.20%
19.40%
24.30%
ISTAT()
Eurostat(2)
http://dati.istat.it/
https://ec.europa.eu/eurostat
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Algarve
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Tab. 2 — Algarve region partner's submitted data

[Country I Portugal
[Region I Algarve

DGERT/MTSSS, PORDATA (4)
Knoema World Data Atlas(5)
https://www.ine.pt/xpor-

coes&PUBLICA-

COESmodo=2
https://www.pordata.pt/Portu-

nal-74

gration-rate

2017
4,996.79
441,469
211,339
230,130
77,856
305,726
88.4
66,567

281,631

93,271
4,175
5214

1.80%

4.46%(a)
80.62
100%
100%
100%

9.20%

10.00%
8.40%

Anuario Estatistico da Regido Agarve(3)

tal/xmain?xpid=INE&xpgid=ine_publica-

COESpub_boui=277104047&PUBLICA-

gal/Sal%C3%Alrio+m%»C3%ADnimo+nacio-

https://knoema.com/atlas/Portugal/to-
pics/Demographics/Population/Net-mi-
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Split-Dalmatia
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Tab. 3 - Split-Dalmatia region partner’'s submitted data.

ICouRERy I Croatia
[Region T split-Dalmatia County
‘Year of publication 200

DZS(6)

https://www.dzs.hr/
www.hzz.hr/

56,594.00
4,203,604
2,028,640
2,174,964
1,975,694(b)
2,227,910(b)
75.8
896,605

2,629,651

758,633
37,537
51,542

0.33%(b)

0.87%(b)

7728
98.10%
99.30%
97.10%
12.20%
10.40%
14.60%

HZZ - data is on national level(7)
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EUROPEAN UNION

Tab. 4 — Crete region partner’s submitted data.

Greece

IRegion I Region of Crete

m
m
%)
>
=
®

)

www.statistics.gr

20m
8,303.00
625,065
309,656
315,409
408,899
216,166
75,28
131,217

390,008

103,840
6,619
5,692

1.08%
0.80%
86.60

98.02%(b)

98.62%(b)

97.44%(b)

23.50%
19.90%
28.10%
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Bosnia & Herzegovina
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Tab.5- Bosnia & Herzegovina region partner’'s submitted data.

ICouRtry I Bosnia and Herzegovina
IRegion I Bosnia and Herzegovina

Federalni zavod za statistiku(9)
countryeconomy.com(10)
World Bank Group(11)

http://fzs.ba/

5,763.20
316,905
156,329
160,576
201,853

115,052
54.99
70,679.94

200,882.32

4534274
2,429.00
3,231.00
1.06%
47.39%
76.91
98.23%(b
99.53%(b
97.08%(b
(

(

(

19.20%(a

)
)
)
a)
)
21.50%(a)

https://countryeconomy.com/coun-

tries/compare/bosnia-herzegovina/euro-

Zone

ttps://data.worldbank.org/indica-

tor/SP.DYN.LEOO.IN?locations=BA
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Catalonia
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Tab. 6 — Catalonia region partner’'s submitted data.

[CouRtry I spain
[Region I Catalonia

2018, 2017, 2016
32,108.00
7,534,813
3,689,012
3,845,801
342,309
7,192,504
234.67

1,556,178

4,559,160

1,419,475
275,896
253,156
37.70%
37.10%
83.20
98.58%
99.16%
98.03%
12.19%
1.49%
12.97%

[Solires I IDESCAT(12)

https://www.ides-
cat.cat/pub/?id=aec&n=195
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Andalusia

EUROPEAN UNION

Tab.7 - Andalusia region partner’'s submitted data.

[Country I spain
[RegioR I Andalusia

todeestadisticaycartografia

=
[}
=
—+
c
—t
o
Q
o)
m
n
—+
Q
Q
[}
=
o)
[o)]
n
Q
)
>
)
o}
QL
c
o)
Q
X

2017
87,268
8,379,248
4,131,601
4,247,647
3,770,662
4,608,586
96.38
1,842,256

5,248,932

1,288,060
74,456
7119
3.35%(b)
3.40%(b)
81.34
96.40%
97.78%
95.20%
24.70%
21.60%
28.60%

)

https://www.juntadeandalucia.es/institu-
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Emilia-Romagna
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Tab. 8 - Emilia-Romagna region partner’'s submitted data.

[CouRtry I ltaly
IRegion I Emilia-Romagna

tics)(1)
Regione Emilia-Romagna(14)
http://dati.istat.it/

2017 - 2018
22,452.76
4,461,612
2,167,276
2,294,336
2,856,035
1,605,577
198.71
708,622

2,691,162

1,061,828
33,01
51,064
3.58%
3.09%
83.20
100.00%
100.00%
100.00%
6.50%
5.30%
8.00%

ISTAT (Italian National Institute of Statis-

http://statistica.regione.emilia-romagna.it/
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Slovenia
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Tab. 9 - Slovenia region partner’'s submitted data.

[CouRtry I Slovenia
[RegioR I slovenia

‘Year of publication 2018
Surfacekmz 20,273,00
Total Population 2,066,880
Total Population - Male 1,027,041
Total Population - Female 1,039,839
Rural population 1,040,632
‘Urban population 1,026,248
‘Population density p/km? 10195
Population under18years 384,873
Population over 65years 373,44]
n°pirths 20,241
n°deaths 19,689
‘% immigration 0.91%(a)
‘%emigraton 0.85%(a)
Life expectancy 77.70
Literacyrate 99.70%(a)
‘Maleliteracy rate 99.70%(a)
‘Female literacy rate 99.70%(a)
‘Unemploymentrate 8.80%
‘Male unemployment rate 7.80%
‘Female unemployment rate 9.90%
Statistical office Republic of Slovenia (SI-
Stat Database)(15)
EUROSTAT(2)
Employment Service of Slovenia(17)
http://pxweb.stat.si/pxweb/dialog/stat-
filel.asp
- https://data.worldbank.org/indica-
tor/SP.URB.TOTL?locations=SI
http://ec.europa.eu/eurostat/data/data-
base
http://english.ess.gov.si
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Sicily
Tab. 10 - Sicily region partner's submitted data (8)

[CouRtry I italy
IREgiOANI sicily

n
Q
—~+

(M

-y
—
—
(o]
o~
I~
(o}
Q)
f
n
—
Q)
—t
:r
S~

2018
2583239
5,026,989
2,445,343
2,581,646
3,307,407(a)
1,719,582(a)
194.60
703,778(b)
3,277,597(b)
1,045,614(b)
41,479
54,358
3534%
24.61%
81.60
98.05%
98.14%
97.96%
21.50%
20.40%
23.40%
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Albania (a)

Tab. 11— Albania region partner's submitted data.

[Country I Albania
[RegioR I Albania

EUROPEAN UNION

CIA World Factbook(18)
Knoema World Data Atlas(19)

2018
28,748
3,047,987
1,506,748
1,541,239
1,240,531
1,807,456
106.02
550,116

2,135,451

362,420
40,233
20,726

3.07%
3.40%
78.50
98%
98%
97%
14.00%
13.00%
12.30%

https://www.cia.gov/library/publica-

tions/the-world-factbook.html

https://knoema.com/atlas/Albania/to-

pics/Demographics
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Cyprus (c)
Tab. 12 — Cyprus region partner’'s submitted data.

[Country I Cyprus
[RegioR I Cyprus

EUROPEAN UNION

‘Year of publication 2018
Surfacekmz 9,251
Total Population 1,221,549
Total Population - Male 624,021
Total Population - Female 597,528
Rural population 405,554
‘Urban population 815,995
‘Population density p/kmz 132.05
‘Population under18years 190,603
Population over 65years 147,679
n°pirths 13,804
n°deaths 8,307
% immigration 1.84%
‘%emigraton 0.97%
Life expectancy 78.80
Literacyrate 99.10%
‘Male literacy rate 99.50%
‘Female literacy rate 98.70%
‘Unemploymentrate 10.60%
‘Male unemployment rate 11.00%
‘Female unemploymentrate 10.10%
CIA World Factbook(18)
_ Knoema World Data Atlas(20)
countryeconomy.com(21)
- https://www.cia.gov/library/publications/the-
world-factbook.html
https://knoema.com/atlas/Cyprus/topics/Demo-
graphics
https://countryeconomy.com/unemployment/cy-
prus

18
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3.1.2. Data by item

EUROPEAN UNION

Surface data

Tab. 13 - All Partners’ surface in Km?

Population data
Tab. 14 — All Partners’ total population

Total Population

13,595.00
4,996.79
56,594.00
8,303.00
5,763.20
32,108.00
87,268.00
22,452.76
20,273.00
25,832.39
28,748.00
9,251.00

5,826,860
441,469
4,203,604
625,065
316,905
7,534,813
8,379,248
4,461,612
2,066,880
5,026,989
3,047,987
1,221,549

19
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Tab. 15 - All Partners’ total male population

Total Population - Male

2,841,049
211,339
2,028,640
309,656
156,329
3,689,012
4,131,601
2,167,276
1,027,041
2,445,343
1,506,748
624,021

Tab. 16 — All Partners’ total female population

Total Population — Female

2,985,811
230,130
2,174,964
315,409
160,576
3,845,801
4,247,647
2,294,336
1,039,839
2,581,646
1,541,239
597,528
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Tab. 17 - All Partners’ rural population

Rural population

285,516
77,856
1,975,694
408,899
201,853
342,309
3,770,662
2,856,035
1,040,632
3,307,407
1,240,531
405,554

21
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Tab. 18 — All Partners’ urban population

Urban population

5541344
305,726
2,227,910
216,166
115,052
7,192,504
4,608,586
1,605,577
1,026,248
1,719,582
1,807,456
815,995

Tab. 19 — All Partners’ population density in people by Km?

Population density p/km?2

428.60
88.40
75.80
75.28
5499

234.67
96.38
198.71
101.95

194.60

106.02
132.05

22
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Tab. 20 - All Partners’ population under 18 years old

Population under 18 years

874,029
66,567
597,234
131,217
70,680
1,556,178
1,842,256
708,622
384,873
703,778
550,116
190,603
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Tab. 21 - All Partners’ population between 18 and 65 years old

Population between 19
3,892,342
281,631
2,794,727
390,008
200,882
4,559,160
5,248,932
2,691,162
1,308,566
3,277,597
2,135,451
883,267

Tab. 22 — All Partners' population over 65 years old

Population over 65
years

1,060,489
93,271
811,643
103,840
45,343
1,419,475
1,288,060
1,061,828
373,441
1,045,614
362,420
147,679
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Fig. 3 — Partner regions’ population by age in percentages
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Tab. 23 - All Partners’ number of births

50,M
4,175
37,537
6,619
2,429
66,803
74,456
33,01
20,241
41,479
40,233
13,804
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Tab. 24 — All Partners’ number of deaths

56,520
5214
51,542
5,692
3,231
66,165
71,119
51,064
19,689
54,358
20,726
8,307

Fig. 4 — Partner regions’ mortality & natality rate
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Tab. 25 - All Partners’ immigration rate

Tab. 26 — All Partners’ emigration rate

0.77%
1.80%
0.33%
1.08%
1.06%
37.70%
3.35%
3.58%
0.91%
35.34%
3.07%
1.84%

0.78%
4.46%
0.87%
0.80%
47.39%
37.10%
3.40%
3.09%
0.85%
24.61%
3.40%
0.97%
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Tab. 27 - Partner regions’ immigration rate, emigration rate and net migration rate

% Immigration | % Emigration

LP1Campania 0.77% 0.77% 0.00%
PP1AIgarve 1.80% 4.46% -2.66%
PP2split-Dalmatia 0.33% 0.87% -0.53%
PP3Crete 1.08% 0.80% 0.28%
PP4 Bosnia & Herzegovina 1.06% 47.39% -46.33%
PP6 Andalucia 335% 3.40% -0.05%
'PP7Emilia-Romagna 3.58% 3.09% 0.49%
PP8Slovenia 0.91% 0.85% 0.06%
PP9 Sicily 35.34% 24.61% 10.73%
PPIOAlbania 3.07% 3.40% -0.33%
PP5/PP1 Catalonia 37.70% 37.10% 0.60%
PPR2Cyprus 1.84% 0.97% 0.87%

Life expectancy

Tab. 28 — All Partners’ life expectancy rates

Life expectancy

81.10
80.62
77.28
86.60

76.91
83.20

81.34
83.20
77.70

81.60
78.50
78.80
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Fig. 5 - Partner regions’ life expectancy at birth

Literacy
Tab. 29 - All Partners’ literacy rates

Literacy rate

99.20%
100.00%
98.10%
98.02%
98.23%
98.58%
96.40%
100.00%
99.70%
98.05%
97.60%
99.10%
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Tab. 30 — All Partners’ total male literacy rates

Male literacy rate

99.40%
100.00%
99.30%
98.62%
99.53%
99.16%
97.78%
100.00%
99.70%
98.14%
98.40%
99.50%
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Tab. 31— All Partners’ total female literacy rates

Female literacy rate

99.40%
100.00%
97.10%
97.44%
97.08%
98.03%
95.20%
100.00%
99.70%
97.96%
96.90%
98,70%

Unemployment

Tab. 32 - All Partners’ unemployment rates

Unemployment rate

21.20%
9.20%
12.20%
23.50%
20.00%
12.19%
24.70%
6.50%
8.80%
21.50%
14.00%
10.60%
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Tab. 33 — All Partners’ male unemployment

Male unemployment rate

Tab. 34 - All Partners’ female unemployment

19.40%
10.00%
10.40%
19.90%
19.20%
11.49%
21.60%
5.30%
7.80%
20.40%
13.00%
11.00%

Female unemployment rate

24.30%
8.40%
14.60%
28.10%
21.50%
12.97%
28.60%
8.00%
9.90%
23.40%
12.30%
10.10%
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3.2. Economic Factors
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3.2.1. Data by partners

Campania

Tab. 35 - Campania region partner’'s submitted data.

"CoURERyEE TALIA
IREgEATE ] CAMPANIA

2010-2018

12,707.04 €
26,000.00 €
24,373.00 €

250.60

8.50%

4.80%

102.30

14.00%

N.A

9.00%

1.30%
2,248,890,000.00 €
13,900,700,000.00 €
68,588,020,000.00 €

Cereals

n.a.

108.80 €
Olive

n.a.

17430 €

Fruit

Wine

n.a.

104.50 €

n.a.

14370 €
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EUROPEAN UNION

Algarve
Tab. 36 — Algarve region partner's submitted data.
ICotntry T Portugal
IRegion T Algarve
Year of publication 2017
Minimumsalary 6,960.00 €(b)
Averagesalary 111356 €(b)
Rentpercapita 7,261.00 €
Riskpremium 144.00
[Government debt ] 246,144,100,000.00 €
Interestrate 2.40%
cPL 101.20(c)
[Publiciexpenditureon health T 8,757,700,000.00 €
‘Public expenditure on agriculture/fishing/food 446,600,000.00 €
[Public'expenditureon education I 7,289,200,000.00 €
[Publicexpenditure’on research T 1,838,000,000.00 €
‘Production of the primary sector 214,363,000.00 €
‘Production of the secondary sector 423,800,000.00 €
‘Production of the tertiary sector 4,765,516,000.00 €
[Fishing/Agricultural/Animal export T 80,802,195,000.00 €
[Fishing/Agricultural/Animalimport I 130,379,208,000.00 €
‘Food and beverage basket consumer goods 2,076.00 €
First most producedfood ~~ Orange
'Second most produced fO0d ] Tangerine
Third most producedfoed ~ Lemon
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EUROPEAN UNION

237 €

potatoe (white, "pri-
mor")

0.60 €

399 €
table grape var Vitoéria

200 €

350 €

Split-Dalmatia
Tab. 37 — Split-Dalmatia region partner’'s submitted data.

ICouRtrRy I Croatia
IRegion I split-Dalmatia County

2018
5,551.50 €(b)(22)
9,988.43 €(b)
12,133.41 €(b)

82.90%

101.40
1,217,150,388.68 €(b)
914,543,938.46 €(b)
1,855,986,228.04 €(b)

1,501,493,156.37 €(b)
15,606,428,867.69 €(b)
28,391,870,593.11 €(b)
1,745,000,000.00 €(b)
2,614,000,000.00 €(b)
904.39 €(b)
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EUROPEAN UNION

Crete
Tab. 38 — Crete region partner’'s submitted data.

Greece

Region Of Crete
2016
7.032,96 €(b)
9,716.00 €
331(c)
343.700.000.000,00 €
105.00

9,034,700,000.00€(b)
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[First most produced food T Olive oil

EUROPEAN UNION

Vegetables

Fruit

Meat From Sheeps &
Goats

Milk

Bosnia & Herzegovina

Tab. 39 — Bosnia & Herzegovina region partner's submitted data.

vyl
o)
n
)
Q
[4))
>
o
I
o
-
N
()
Q
0
<
>
(o))

Herzegovina-Neretva Canton-
West Herzegovina Canton

2,551.14 €(b)(23)

5,322.55 €(b)
4,592.00 €(b)
107.50
39.05%

4.38%

101.70
1,313,409.96 €
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EUROPEAN UNION

‘Public expenditure on education 4%
Public expenditure on research 13,929,177.04 €
Fishing/Agricultural/Animal export 457,071,754.46 €(a)
Fishing/Agricultural/Animal import 1,385,317,295.73 €(a)
‘Food and beverage basket consumer goods 725.77 €
[First most produced food T Cow's milk, whole, fresh
‘Second most produced food ~ Maize
[Third most produiced food T Fresh vegetables
‘Fourth most producedfood ~~ Potatoes
Fifth most produced food ~ Wheat
Catalonia
Tab. 40 — Catalonia region partner’'s submitted data.
ICotintry I spain
IRegion T Catalonia
‘Year of publication 2017, 2018
Minimumsalary 10,302.60 €
Averagesalary 24,454.64 €
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01 Cereals and derivatives

02 Bread

03 Beef

04 Sheep meat

05 Pork meat

06 poultry meat

07 Other meats

08 Fresh and frozen fish

09 Crustaceans, molluscs and
fish preparations

10 eggs

1 Milk

12 Dairy products

13 Oils and fats

14 Fresh fruits

15 Preserved fruits and nuts
16 Legumes and fresh vegeta-
bles

17 Prepared vegetables and
legumes

18 Potatoes and their prepara-
tions

19 Coffee, cocoa and infusions
20 Sugar

21 Other food preparations

22 Mineral water, soft drinks

31,302.34 €

306.8
77,740,000,000.00 €
219%

104.5
8,876,530,000.00 €

400,000,000.00 €

7,767,952,000.00 €
503,800,000.00 €
2,169,000,000.00 €
56,593,000,000.00 €
156,490,000,000.00 €
1,666,659,058.79 €
3,923,427,044.13 €

and juices
23 Alcoholic beverages
24 Tobacco
\First most produced food I Pork meat
|Second most produiced food T Poultry meat
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EUROPEAN UNION

=
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U
0}
Q
0
>

Andalusia

Tab. 41— Andalusia region partner’'s submitted data.

ICouRtRy I spain
IRegioRTI T sevilla

1.00 €

265€

0.44 €

265€

0.41€

1.68 €

039 €

136 €

2016-2017
10,302.60 €
22,536.00 €
18,470.00 €

99.00
34,260,000,000€
0.1%

104.10
9,237,635.00 €

921,552.00 €

7,020,252.00 €
488,583.00 €
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Dairy, meats, eggs, legumes,
sugar, fruits, vegetables.

[Firstmost produced food I Vegetables

0.66 €

144 €

n
=
c
=
n

027 €

0.83 €
Olive Qil
315 €

427 €

<
D
Q
~+

127 €

244 €
Cereal

018 €

117 €

Emilia-Romagna
Tab. 42 — Emilia-Romagna region partner’'s submitted data.

ICotntry Y Italy

IRegion I Emilia-Romagna
2013-2018
12,707.04 €(b)
2214420 €
34,516.00 €(b)
250.60(a)
8.50%(a)
427%
100.10
111820 €

13,844.20 €
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EUROPEAN UNION

505510 €
3598551 €

6,117,000,000.00 €

5,792,000,000.00 €

Food and non-alcoholic beverages: rice,
flour and other cereals, fresh bread, pack-
aged bread, fresh confectionery products,
packaged bakery products, packaged bak-
ery products, pizza and quiches, dried
pasta, fresh pasta, pasta preparations,
breakfast cereals, other products based on
cereals, beef, veal, pork, ovine and goat
meat, poultry, other meats, counter cured
meats, packaged cured meats, prepara-
tions with minced meat, other meat based
preserved or processed products, fresh sea
fish, fresh farmed sea fish, fresh freshwater
fish, frozen fish, fresh shellfish, fresh crusta-
ceans, frozen seafood, dried, smoked or
salted fish and seafood, other preserved or
processed fish and seafood, whole milk,
skimmed milk, canned milk, yoghurt, hard
cheese, soft cheeses and dairy products,
processed cheeses, other dairy products,
eggs, butter, margarine and other vegeta-
ble fats, olive oil, other edible oils, oranges,
mandarins, clementines, lemons, grape-
fruits, bananas, apples, pears, peaches,
nectarines, apricots, cherries, plums,
grapes, strawberries, watermelons, melons,
pineapples, kiwi, dried fruits and walnuts,
fruit preserves and fruit products, salad,
chicory, spinach, green chard, broccoli, cel-
ery, savoy cabbage, cauliflower, cabbage
broccoli, cabbage, salad tomatoes, toma-
toes for sauce, cucumbers, aubergines,
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EUROPEAN UNION

courgettes, peas, peppers, green beans,
pumpkins, fennel, carrots, onions, garlic,
fresh cultivated mushrooms, asparagus, ar-
tichokes, frozen vegetables, vegetables
dried, vegetables in pack, processed or
preserved tomatoes, other processed veg-
etables, vegetarian and / or vegan prepara-
tions, potatoes, frozen potatoes, french
fries, sugar, jams, jams and honey, choco-
late, confectionery, ice-creams, sauces and
condiments, salt, spices and aromatic
herbs, baby foods, ready meals, yeasts and
other food preparations, coffee, tea, cocoa
and chocolate powder, mineral water, car-
bonatedrinks, other non-alcoholic drinks,
fruit and vegetable juices.

Alcoholic beverages and tobaccos: li-
queurs, spirits, alcoholic aperitifs, table
wines, quality wines, sparkling wines, li-
gueur wines, lager beers, low-alcohol and
non-alcoholic beers, cigarettes, cigars and
cigarillos, other tobaccos.

Catering services: meal at the restaurant,
pizzerias, self service, alcoholic beverages
at the bar, soft drinks at the bar, cafeteria
at the bar, pastry and ice cream at the bar,
snacks at the bar, consumption of ice
cream and pastry products, fast food,
vending machines, gastronomy, pizza by
slice pizzerias, company canteens, school
and other educational institutions cafeteria

<
(]
Q
—~+

1.68 €

16.96 €
dairy food (milk, cheese)

542 €

Nn22 €
Fruits

0.86 €

497 €
Vegetables
0.75€

198 €
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Slovenia

Tab. 43 — Slovenia region partner’'s submitted data.

ICotntry I slovenia
IREGIOATI slovenia
Yearof publication 2018

84279 €
1,663.23 €
19,576.00 €

31.90%

2.64%

101.4
2,710,000,000.00 €

200,300,000.00 €

1,938,311,000.00 €
809,180,000.00 €
3,570,300.00 €
571,575,000.00 €
36,767,973,000.00 €
15,869,214,000.00 €
46,897,000.00 €

O

ow's milk

031€

090 €
wheat

153.97 €

145.00 €
corn

141.25 €
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chicken

Meat - bulls

Sicily (a)
Tab. 44 — Crete region partner’s submitted data.

Italy

n
0
<

135.00 €

099 €

377 €

1.80 €

9.28

2007-2018

12,707.04 €

19,100.00 €
87,605.90 €

269
626,072,100,000.00 €
2.24%

102.4
152,817,000,000.00 €

58,004,677,000.00 €

840,763,000,000.00 €

23,286,885,750.00 €
6,353,000,000.00 €
70,584,000,000.00 €

1,094,484,874,000.00 €

593,600,000.00 €
12,959,000,000.00 €

577,329,315,000,000.00 €
Milk (Excluding Butte)r

0.43 €

149 €

Grapes and products (excl wine)
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Albania
There is no data available.

Cyprus
There is no data available.

Maize and products

Vegetables, Other

Wheat and products

0.44 €

0.2241

0.706

0.2508

0.78
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3.2.2. Data by item

EUROPEAN UNION

Salari

Tab. 45 — All Partner regions’ minimum salary.

Minimum salary

12,707.04 €
6,960.00 €
555150 €
7,032.96 €
255114 €
10,302.60 €
12,707.04 €
84279 €
12,707.04 €

10,302.60 €

Tab. 46 — All partner regions’ average salary.

Average salary

26,000.00 €
1,113.56 €
9,988.43 €

532255 €
22,536.00 €
2214420 €

166323 €
19,100.00 €

24,454.64 €
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EUROPEAN UNION

Gross domestic product
Tab. 47 — All partners’ regions GDP per capita.

24,373.00 €
7,261.00 €
12133.41 €
9,716.00 €

4,592.00 €

18,470.00 €

34,516.00 €

19,576.00 €

87,605.90 €

31,302.34 €

Fig 7 — Partners’ regions salary and GDP per capita
1-84279 € 1-555150€
4 /_,z,-;,t.s,sz,;zsgxf 2-9.98843€
- 3-1957600 € 31213341€

112.707,04 4
11030260€ 5 5314420 € ‘

2- 2445464 C p Y - 532255 €
3-34516,00 € ;
3 mmz-”{‘ % . W 3 459200€  y.Minimum salary
: = B ol 2-Average salary
1-12.707,04 € ~ 3-CDPpercapita
1-6.960,00€ 2-26.000,00 € o ay - _
2-11.13,56¢€ 3-2437300 € o
3-7.261,00€ ' :
- 1-7.031,96 €
. z- f -
7 1-12.707,04 € 3-9.716,00€ e
2-19.100,00 € w1
1-10302,60 € - U
2-22536,00 € ottt
3-18.470,00 €
1-Minimum salary; 2-Average salary; 3-GDP per capita
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Risk premium

EUROPEAN UNION

Tab. 48 — All partners’ regions risk premium.

Government Debt

250.60
144.00

331.00
107.50

99.00
250.60

269.00

306.80

Tab. 49 - All partners’ regions government debt.

Government debt

8.50%
246,144,100,000.00 €
82.90%
343,700,000,000.00 €
39.05%

97.10%

8.50%

31.90%
626,072,100,000.00 €

77,740,000,000.00 €
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Interest

EUROPEAN UNION

Tab. 50 — All partner regions’ interest rate.

Interest rate

Consumer Price Index
Tab. 51— All partners’ regions CPI.

4.80%
2.40%
0.00%
0.00%
4.38%
0.10%
4.27%
2.64%
2.24%

2.19%

102.30
101.20
101.40
105.00
101.70
104.10
100.10
101.40
102.40

104.50

50

MD MARKET CHALLENGES

Project co-financed by the European Regional Development Fund



interreg

/Vlediterranean

Q MD.net

EUROPEAN UNION

Fig.8 — Partners’ regions CPI
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Public Expediture

Tab. 52 — All partner regions’ public expenditure on health.

Public expenditure on
health

14%
8,757,700,000.00 €
1,217,150,388.68 €
9,034,700,000.00 €
1,313,409.96 €
9,237,635.00 €
11,118.20 €
2,710,000,000.00 €
152,817,000,000.00 €

8,876,530,000.00 €
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EUROPEAN UNION

Tab. 53 - All partner regions’ public expenditure on agriculture/fishing/ food.

Public expenditure on agricul-
ture/fishing/food

446,600,000.00 €
914,543,938.46 €
2.50%

921,552.00 €
13,844.20 €
200,300,000.00 €
58,004,677,000.00 €

400,000,000.00 €

Tab. 54 — All partner regions’ public expenditure on education.

Public expenditure on educa-
tion

9.00%
7,289,200,000.00 €
1,855,986,228.04 €
4.00%

7,020,252.00 €
505510 €
1,938,311,000.00 €
840,763,000,000.00 €

7,767,952,000.00 €
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Tab. 55 — All partner regions’ public expenditure on research.

Public expenditure on re-
search

1.30%
1,838,000,000.00 €

13,929,177.04 €
488,583.00 €
3598551 €
809,180,000.00 €
23,286,885,750.00 €

503,800,000.00 €

Tab. 56 — All partner regions’ public expenditure.

Public expendi-

Public expen- | ture on agricul-
diture on health ture/fish-
ing/food

Public expen- Public expen-
diture on edu- diture on re-
cation search

8,876,530,000€ 400,000,000 € 7,767952,000€ 503,800,000 €

P 14% - 9% 1%
PP 8757,700,000€  446,600,000€ 7,289,200,000€ 1,838,000,000€
1217150,388.68  914,543,938.46 1,855986,228.04

9,034,700,000.0
[ oe
[PPZT 1313,409.96 € 2.50% 4.00% 13,929177.04 €
PP 9237,635.00 € 92155200 €  7,020,252.00 € 488,583.00 €
PP7 11,118.20 € 13,844.20 € 5,055.10 € 3598551 €
[PP8  2710,000,000€  200,300,000€  1938311,000€  809,180,000€
- 152,817,000,002 58,004,677,002 840,763,000,82 23.286,885.750€
pPPIO
PPS/PPIT
pPPR2
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Production of the sectors

EUROPEAN UNION

Tab. 57 - All partner regions’ production of the primary sector.

Production of the primary
sector

2,248,890,000.00 €
214,363,000.00 €
1,501,493,156.37 €

€

€

€

€

3,570,300.00 €
6,353,000,000.00 €

2,169,000,000.00 €

Tab. 58 — All partner regions’ production of the secondary sector.

Production of the second-
ary sector

13,900,700,000.00 €
423,800,000.00 €
15,606,428,867.69 €

571,575,000.00 €
70,584,000,000.00 €

56,593,000,000.00 €
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Tab. 59 — All partner regions’ production of the tertiary sector.

Production of the tertiary
sector

68,588,020,000.00 €
4,765,516,000.00 €
28,391,870,593.11 €

36,767,973,000.00 €
1,094,484,874,000.00 €

156,490,000,000.00 €
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Fig. 9 — Partner regions’ production by sectors

EUROPEAN UNION

PP5/PP11 Catalonia

PP Sicily

PP8 Slovenia

PP2 Split-Dalmatia

PP1 Algarve

LP1 Campania

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

M Production of the primary sector B Production of the secondary sector H Production of the tertiary sector

Fishing/Agricultural/Animal export and import
Tab. 60 — All partner regions’ Fishing/Agricultural/Animal export

Fishing/Agricultural/Animal
export

80,802,195,000.00 €
1,745,000,000.00 €

457,071,754.46 €

6,117,000,000.00 €
15,869,214,000.00 €
593,600,000.00 €

1,666,659,058.79 €
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Tab. 61— All partner regions’ Fishing/Agricultural/Animal import

Fishing/Agricultural/Animal
import

130,379,208,000.00 €
2,614,000,000.00 €

EUROPEAN UNION

1,385,317,295.73 €

5,792,000,000.00 €
46,897,000.00 €
12,959,000,000.00 €

3,923,427,044.13 €
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EUROPEAN UNION

Fig. 10- Partner regions’ fishing, agricultural and animal export & import.

PP12 Cyprus

PP5/PP11 Catalonia

-

PP10 Albania
PP Sicily _
PPS SIOVENTE
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PP1 Algarve
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W Difference B Fishing/Agricultural/Animal import B Fishing/Agricultural/Animal export

Food and beverage basket
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Tab. 62 - All partner regions’ food and beverage basket consumer goods.

Food and beverage basket consumer goods

2,076.00 €
904.39 €

725.77 €
Dairy, meats, eggs, legumes, sugar, fruits, vegetables.
Food and non-alcoholic beverages: rice, flour and other cereals, fresh bread,
packaged bread, fresh confectionery products, packaged bakery products,
packaged bakery products, pizza and quiches, dried pasta, fresh pasta,
pasta preparations, breakfast cereals, other products based on cereals, beef,
veal, pork, ovine and goat meat, poultry, other meats, counter cured meats,
packaged cured meats, preparations with minced meat, other meat based
preserved or processed products, fresh sea fish, fresh farmed sea fish, fresh
freshwater fish, frozen fish, fresh shellfish, fresh crustaceans, frozen seafood,
dried, smoked or salted fish and seafood, other preserved or processed fish
and seafood, whole milk, skimmed milk, canned milk, yoghurt, hard cheese,
soft cheeses and dairy products, processed cheeses, other dairy products,
eggs, butter, margarine and other vegetable fats, olive oil, other edible oils,
oranges, mandarins, clementines, lemons, grapefruits, bananas, apples,
pears, peaches, nectarines, apricots, cherries, plums , grapes, strawberries,
watermelons, melons, pineapples, kiwi, dried fruits and walnuts, fruit pre-
serves and fruit products, salad, chicory, spinach, green chard, broccoli, cel-
ery, savoy cabbage, cauliflower, cabbage broccoli, cabbage, salad tomatoes,
tomatoes for sauce, cucumbers, aubergines, courgettes, peas, peppers,
green beans, pumpkins, fennel, carrots, onions, garlic, fresh cultivated
mushrooms, asparagus, artichokes, frozen vegetables, vegetables dried,
vegetables in pack, processed or preserved tomatoes, other processed veg-
etables, vegetarian and / or vegan preparations, potatoes, frozen potatoes,
french fries, sugar, jams, jams and honey, chocolate, confectionery, ice-
creams, sauces and condiments, salt , spices and aromatic herbs, baby
foods, ready meals, yeasts and other food preparations, coffee, tea, cocoa
and chocolate powder, mineral water, carbonatedrinks, other non-alcoholic
drinks, fruit and vegetable juices.
Alcoholic beverages and tobaccos: liqueurs, spirits, alcoholic aperitifs, table
wines, quality wines, sparkling wines, liqueur wines, lager beers, low-alcohol
and non-alcoholic beers, cigarettes, cigars and cigarillos, other tobaccos.
Catering services: meal at the restaurant, pizzerias, self service, alcoholic
beverages at the bar, soft drinks at the bar, cafeteria at the bar, pastry and
ice cream at the bar, snacks at the bar, consumption of ice cream and pastry
products, fast food, vending machines, gastronomy, pizza by slice pizzerias,
company canteens, school and other educational institutions cafeteria

577,329,315,000,000.00 €
01 Cereals and derivatives
02 Bread
03 Beef
04 Sheep meat
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Food and beverage basket consumer goods

05 Pork meat

06 Poultry meat

07 Other meats

08 Fresh and frozen fish

09 Crustaceans, molluscs and fish preparations
10 Eggs

1 Milk

12 Dairy products

13 Oils and fats

14 Fresh fruits

15 Preserved fruits and nuts

16 Legumes and fresh vegetables

17 Prepared vegetables and legumes
18 Potatoes and their preparations

19 Coffee, cocoa and infusions

20 Sugar

21 Other food preparations

22 Mineral water, soft drinks and juices
23 Alcoholic beverages

24 Tobacco

EUROPEAN UNION

Most produced food and average price
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Fig 11 — Partner regions’ most produced foods.

4Chicker
5.Meat- bulls ow's milk, whole, fresh

A 3.Fresh vegetables
R ~ 1L.Meat 4. Potatoes
2. Dairies (milk, cheese) 5.Wheat
3. Fruits 7 - Wt A e
\ "V‘ﬂ's'.“mb'_!' 1Cereals P i
SO ne  20iive , i Sa0s
: 3.Fruit e o
e’ Rty Mene 4Wine ) 3
V s'w'n. s"m.ub'._ - " 4 < 2
;'Appl': : P 1. Olive Oil
B - ~ 2.Vegetables
Vegeta i 3. Fruit
. z,FrI:nl: - 4. Meat from sheeps & goats
\ X 3.0live Oil 7 1.Milk Excluding Butter SMilk
1.0range 4 Meat 2.Grapes and products (excl Wine)
2Tangerine 5.Cereals , 3.Maize and products ”
3.Lemon 4.Vegetables
4 Potatoe 5.Wheat and products
5.Table Grape

Tab. 63 — All partner regions’ First most produced food.

First most produced food
\LPICampania T Cereals

orange
IPP3Crete I Olive oil
IPP4Bosnia &Herzegovina | Cow's milk, whole, fresh
IPP&/AnRdaltcia I Vegetables
'PP7 Emilia-Romagna ~ Meat
IPP8Siovenia I Cow's milk
PRI Sicily I Milk (Excluding Butter)
Pork meat
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Tab. 64 — All partner regions’ Average price of the producer of the first most

Average price of the producer of
the first most produced food

0.70 €

EUROPEAN UNION

produced food.

0.28 €
0.66 €
1.68 €
031€
0.43 €

140 €

Tab. 65 — All partner regions’ Average price to the consumer of the first most

of the first most produced food
108.80 €
132 €

produced food.

0.72 €
144 €
16.96 €
090 €
149 €

612 €
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Tab. 66 — All partner regions’ Second most produced food.

Second most produced
food

Olive
IPPTAIGarve I Tangerine

IPP3Crete I Vegetables

'PP4 Bosnia & Herzegovina  Maize
PP6Andalticia I Fruits

'PP7 Emilia=Romagna ] Dairy food (milk, cheese)

wheat

Grapes and products (excl
wine)

EUROPEAN UNION

Poultry meat

Tab. 67 — All partner regions’ Average price of the producer of the second most

Average price of the producer of
the second most produced food

1.00 €

produced food.

027 €
542 €
153.97 €
0.44 €

1.00 €
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Tab. 68 — All partner regions’ Average price to the consumer of the second most

the second most produced food
17430 €
199 €

EUROPEAN UNION

produced food.

0.83€
Nn22<€
145.00 €

265€

Tab. 69- All partner regions’ Third most produced food.

Third most produced food
ILP1 Campania I Fruit
IPRTAIgarve I lemon

IPP3Crete I Fruit

IPP% Boshia & Herzegovina il Fresh vegetables
IPPEARdalucia I Olive Oil
PP7Emilia-Romagna ~ Fruits

corn

(PRI Sicily I Maize and products

Wine
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Tab. 70 — All partner regions’ Average price of the producer of the third most

Average price of the producer of
the third most produced food

1.00 €

EUROPEAN UNION

produced food.

315€
0.86 €
14125 €
022 €

0.44 €

Tab. 71 — All partner regions’ Average price to the consumer of the third most

the third most produced food
104.50 €
237 €

produced food.

427 €
497 €
135.00 €

265€
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Tab. 72 - All partner regions’ Fourth most produced food.

[P Campania I wine
IPPIAIgarve I potatoe (white, "primor”)
PP2Split-Dalmatia -
IBP3Crete 1 Meat From Sheeps & Goats
[PP4Bosnia & Herzegovina il Potatoes
IPPE&ARdalucia T Meat
(PP7 Emilia<Romagha I Vegetables
IPP8 Slovenia I chicken
(PRI Sicily I Vegetables, Other
PPI0Abania -

Peach

EUROPEAN UNION

Tab. 73 — All partner regions’ Average price of the producer of the fourth most

Average price of the producer of the
fourth most produced food

0.60 €

produced food.

028€
127 €
0.75 €
099 €
0.71€

0.41€
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Tab. 74 — All partners’ regions Average price of the producer of the fourth most

the fourth most produced food
14370 €
399 €

EUROPEAN UNION

produced food.

051€
244 €
198 €
377€

1.68 €

Tab. 75 - All partner regions’ Fifth most produced food.

Fifth most produced food
[LPI.Campania 1 Vegetables
[PRTAIgarve I table grape var Vitoria

(PP ICrete I Milk

'PP4 Bosnia & Herzegovina  Wheat
[PPE/ARdalucia I Cereal
PP7Emilia-Romagna  Wine

[PP8 Slovenia I Meat - bulls
IPPISicily I Wheat and products

[PPS/PPIT Catalonia I Apple
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Tab. 76 — All partner regions’ Average price of the producer of the fifth most

Average price of the producer of the
fifth most produced food

200 €

EUROPEAN UNION

produced food.

025€
018 €
039 €
1.80 €
025€

039 €

Tab. 77 — All partners regions’ Average price of the consumer of the fifth most

produced food.

the fifth most produced food
120.10 €
350 €

0.56 €

117 €
220 €
928 €
0.78 €

136 €

Tab. 78 — All partner regions’ First most produced food prices.

68

MD MARKET CHALLENGES

Project co-financed by the European Regional Development Fund



interreg

/Vlediterranean

EUROPEAN UNION

Average price of | Average price to

First most produced the producer of | the consumer of Diference
food the first most pro-| the first most
duced food produced food
WP cereals - 108.80 €

BRI orange 0.70 € 132 € 0.62 €
BRI Olive oil - - -
IBPZ Ccow's milk, whole, fresh 028 € 072 € 0.43 €
IBBE Vegetables 0.66 € 144 € 0.78 €
IBB7 1 Meat 168 € 1696 €  1528€
IBBP8 1 Cow's milk 031€ 090 € 0.59 €
IBBS 1 Milk - Excluding Butter 0.43 € 149 € 1.06 €

Pork meat 1.40 € 612 € 472 €

Tab. 79 - All partners regions’ Second most produced food prices.
Average price of | Average price to

Second most produ- the producer of | the consumer of Diference
ced food the second most |[the second most
produced food produced food
B olive - 17430 € -

_ Vegetables - - -
PP Maize - ; ;
[BBEI Fruits 027 € 0.83€ 0.56 €

dairy food (milk,

BRI tangerine 1.00 € 199 € 099 €
PP2

542 € Nn2<€ 581€
cheese)
wheat 15397 € 145.00 € 897 €
Grapes'and products 04t € ) )
(excl wine)
Poultry meat 1.00 € 265 € 1.65 €

Tab. 80 — All partners’ regions Third most produced food prices.
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Average price of | Average price to

Third most produced the producer of the consumer of

food the third most the third most RIS EIEE
produced food produced food

BT Fruit - 104.50 € -
BRI lemon 1.00 € 237€ 137 €
PRSI Fruit - - -
IBPZ Fresh vegetables - - -
IBBE T Olive Ol 315€ 427 € 12 €
IBB7Z 1 Fruits 0.86 € 497 € 41N €
PR8I corn 14125 € 135.00 € 625 €
BP9 Maize and products 022€ - -
IBP5/PPITY Wine 0.44 € 2.65€ 221€

Tab. 81 - All partners’ regions Fourth most produced food prices.
Average price of | Average price to

Fourth most produ- the producer of the consumer of
ced food the Fourth most the Fourth most
produced food produced food
IR Wine - 14370 € -

- potatoe (white, "pri- 0.60 € 399€  339€
mor")

Meat From Sheeps &
Goats

IPPZ " Potatoes 028 € 051€  023€

IPP6 " Meat 127 € 2.44 € 117 €

IPP7 1 Vegetables 0.75 € 198 € 123 €
IPP8 " chicken 0.99 € 377€  278€

IPP9 1 Vegetables, Other 0.71€ - -

IBP5/PPII Peach 0.41€ 168 € 128 €

Tab. 82 — All partners’ regions Fifth most produced food prices.
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Average price
of the pro-
ducer of the
Fifth most pro-
duced food

[IPTE Vegetables -

- ta]ple grape var Vi- 500 €
toria

IEEZR -
PRSI Milk -
[PP4 7 Wheat 025€
[PP6 " Cereal 018 €
[PP7 1 Wine 039 €
[PP8 " Meat - bulls 1.80 €

- Wheat and pro- 05 €
ducts

PPIO - -
IPPS/PPI Apple 039 €
PPI2 - -

Fifth most produ-
ced food

Average price
to the con-
sumer of the
Fifth most
produced
food

120.10 €
350 €

056 €

117 €
220 €
928 €

0.78 €

136 €
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3.3. Environmental Factors

EUROPEAN UNION

3.3.1. Data by partners

Campania

Tab. 83 - Campania region partner’'s submitted data.

[Cotntry ] TALIA
IREgOAT CAMPANIA
\Yearof publication I 2016 ENEA

1,673.81

156.055
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Algarve

EUROPEAN UNION

Tab. 84 — Algarve region partner’s submitted data.

ICotntry I Portugal

[Region T Algarve

‘Year of publication 2018

Diadrio da Republica, 1.7 série — N.° 104
— 30 de maio de 2014, namely the arti-
cles, 9,10,12, 26, 37, 38, 45; as well as EC
protocols and agreements
Metropolitan Index of Air Quality is
based on the average hourly concen-
tration values of NO2 (alert > 24 ng/m3),
SO2 (alert > 12 ug/m3), O3 (alert > 240
ng/m3), CO (alert > 7 mg/m3) and dusts
(alert >17 pg/m3); a classification range
from bad to very good is used, and
based on a balanced average mostly
influenced by the worst case
(limit/alert values are legally defined by
Dir n.° 2008/50/CE and nationally by
DR - Dec-lei n.°102/2010, de 23 de
setembro)

detailed information not available

traditional (small familiar farms); mod-
ern (agricultural businesses of inten-
sive, extensive, organic farming mod-
els); pastures, forest

% of exploitation of agricultural land ~ 3.2% (2015)

[Amouint of organic production 1 €; detailed information not available
data for Algarve (DGADR 2015) in % of
total national organic production: 13%
organic fruit trees are at Algarve; 5% of
the greens/vegetables; 4% fallow/crop-
free; 2% arable crops (cereals, pulses);
2% fodder cultures; 1% vineyards; 1%
pastures; 2% of the small ruminants; 1%
porc and 1% of the bees

ecological food production is not dis-
tinguished from organic food produc-
tion

ecological food production is not dis-
tinguished from organic food produc-
tion

the approx value is 59598 ton/y at Al-
garve (based on data 2016/2017)
Portugal scored highly in the food loss
and waste pillar, with only the solutions
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to distribution-level loss indicator scor-
ing poorly (http://foodsustainabil-
ity.eiu.com/country-profile/pt); A com-
mission (CNCDA) was created by Des-
pacho n.°14202-B/20161,DR N.° 227/
2016, to propose a plan of action to
combat food waste; some successful
initiatives are implemented such as: a)
some retailers raise awareness to fruits
and vegetables of non-uniform size,
and to the fact that many foods can be
safely consumed at or after the "best
before" date, signalling and lowering
the prices of such foods, and b) the ini-
tiative ReFood, which collects excess
cooked meals at restaurants and cater-
ing, by the end of each day and distrib-
utes them to charities

[Emissions (CO2&q) T 78,770,956.08

_ not discriminated (included in Emis-
sions (CO2eq) value)
not discriminated (included in Emis-
sions (CO2eq) value)

a) Organo-Phosphates; b) Carbamates
Insecticides; c) Pyrethroids; d) mineral
oils; e) Botanicals&biological

a)344.15; b)13.73; ¢)14.99; d)237.47; €)1.14
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Split-Dalmatia

EUROPEAN UNION

Tab. 85 - Split-Dalmatia region partner's submitted data.

ICountry I Croatia
[Region I split-Dalmatia County

2017

In conversion supports:
- Arable crops 347.78 EUR /ha,
- permanent crops 868.18 EUR/ha,
- vegetables 576.94 EUR /ha,
- grasslands 309.94 EUR /ha.
Fully converted area supports:
- Arable crops 289.92 EUR /ha,
- permanent crops 723.48 EUR /ha,
- vegetables 480.78 EUR /ha,
- grasslands 258.28 EUR/ ha.
Conventional -industrial, organic
0.62
93,814 Ha
0.0607
93,814 Ha
0.0607
380,000t
Reguleted under Croatian Waste Man-
agement Plan for the 2017-2022
(http://www.mzoip.hr/doc/manage-
ment_plan_of_the_republic_of_croa-
tia_for_the_period_2017-2022.pdf)
mainly focused on recycling yards and
recycling centres with sorting and
composting in which the waste will be
prepared for recycling
2,484 kilotonnes (Eurostat, 2015)
1,369 kilotonnes
1117 kilotonnes
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Crete
There is no data available.

EUROPEAN UNION

Bosnia & Herzegovina

Tab. 86 — Bosnia & Herzegovina region partner's submitted data.

W
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3
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Herzegovina-Neretva Canton  West
Herzegovina Canton

Zakon o zastiti okolia/Law on protec-
tion of environment

0.3
80,000.00 BAM

Traditional

Agricultural land =1,178

Arable land and gardens =425
Orchards = 46

Vineyards = 4

Meadows = 267

pastures = 435

Swamp and pond =2

Cultivated organic

agricultural area (ha)= 580

Total certiled

organic areaa (ha)=220 580

Organic

operators=27

Agreement on agricultural organic
production for the territory of the Fed-
eration of Bosnia and Herzegovina was
adopted in 2016

No data

21712
120

zZz Z Z
O O O
0O o Qo
QO W
~ o+
QO
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Catalonia

Tab. 87 — Catalonia region partner's submitted data.

[Country I Spain
[REgioRTIIII Catalonia

2018

Local Agenda 21 (Barcelona 2018-
2022)

NO2 - Limit value, the annual av-
erage can not overcome the 40
ug / m3 - Time limit value, time
averages they can not overcome
them 200 ug / m3 more than 18
times a year

5909,058.08 €

Plowed land

0.223923429

146628644.3

1.64%

No diference between eco and or-
ganic

Rulebook on maximum residue levels
of pesticides in food by type of product
Rulebook on maximum residue levels
of pesticides in food by type of product

http://www.sostenibili-
tatbcn.cat/attachments/arti-
cle/117/FesteAmicBoscos.pdf
PM10 - Limit value, the annual av-
erage can not overcome the 40
ug / m3 - Daily limit value, daily
averages they can not beat 50 ug/
m3 more of 35 time the year* (*
The daily limit value (VLd) of the
PM10 is evaluated from of P90.4,
which implies that 90.4 percent
percentile on daily averages can
not exceed 50 ug / m3)
http://agricultura.gen-
cat.cat/ca/detalls/Noti-
cia/170707_not_pagament_agri-
cultura_ecologica_2016

Dry land

0.1643729

https://www.ma-
pama.gob.es/es/alimentacion/te-
mas/produccion-ecologica/esta-
disticas_ae_2017_defini-
tivo120618connipo_tcm30-
453078.pdf

calculated on the production of
the primary sector

Ecologically, biologically and or-
ganically, etymologically, they
have different origins, but under
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No diference between eco and or-
ganic

262471000

The "Waste Agency of the Gov-
ernment of Catalonia" has long
been working against food waste.
In 2016, the agency subsidized 34
actions to prevent food waste by
an amount of 409,015 euros.

44,528.00

5,431.00

1,610.00
we have not found it

we have not found it

http://www.sostenibilitatbcn.cat/

O3 - Target value for the health
protection - no averages 8h they
should overcome them 120 ug /
M3 in more than 25 days a year
(on average 3 years) - Information
threshold, when the averages
hours exceeds 180 g/ m3is
aware of a the population

the European regulation of or-
ganic production they are equiva-
lent, and therefore all three are at
the same level of protection and
meaning in the label.
Ecologically, biologically and or-
ganically, etymologically, they
have different origins, but under
the European regulation of or-
ganic production they are equiva-
lent, and therefore all three are at
the same level of protection and
meaning in the label.
http://residus.gen-
cat.cat/web/.content/home/am-
bits_dactuacio/prevencio/malba-
ratament_alimentari/publica-
cions_especifiques/resum_execu-
tiu.pdf

https://web.gencat.cat/ca/actuali-
tat/detall/Contra-el-malbarata-
ment-alimentari

https://view.ge-
nial.ly/5b17b384cb138502028c01b]1
/emissions-geh-a-catalunya-1990-
2

Catalan Forestry Agency (Forestal
Catalana, SA)

http://premsa.gen-
cat.cat/pres_fsvp/docs/2017/04/20/
13/57/210f833d-8985- 4fee-bbff-
c02b850f0fbb.pdf
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Irrigation

http://forestalcata-
lana.gen-
cat.cat/web/.con-
tent/or_organis-
mes/or06_forestal_ca-
talana/docu-
ments/fitxers-esta-
tics/activitats.pdf

Herbaceous crops

0.1260586

0,13882

http://www.ccpae.org/me-

The Waste Agency of Catalonia,
together with six other European
partners, participates in the ECO-
WASTE4 FOOD project

1Gg=109 g

Centres de produccid
vegetal i gestié dels
planters - Catalan Fo-
restry Agency

483373406.81 M€ dia/00_2017_ccpae_recull-estadis-
tiques.pdf

http://www.inter-
regeurope.eu/ecowaste4food/

http://forestalcata-
lana.gen-
cat.cat/web/.con-
tent/or_organis-
mes/or06_forestal_ca-
talana/docu-
ments/fitxers-esta-
tics/especies.pdf
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Fruit trees

The Private Bank of
Foods of Barcelona

Manteniment de for-
ests publiques i es-
pais naturals - Cata-
lan Forestry Agency

Other lands

0.0139524

0.0946193

Olives

0.107308

https://www.bancdel-

saliments.org/

http://forestalcata-
lana.gen-
cat.cat/ca/temes/ma
nteniment-forests-
publiques-espais-
naturals/

Permanent pasture

0.0316458

Vineyards

Gestio i maneig
d'espeécies de flora
amenacgada - Cata-
lan Forestry Agency

Forest area

0.0667517
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http://forestalcata-

lana.gen- Actions of reforesta-
cat.cat/ca/te- tion forestry - Fun-
mes/centres-segui-  dation Catalonia "La
ment-flora-fauna- Pedrera"
protegides/

https://www.idescat.
cat/indica-
dors/?id=anu-
als&n=10486
https://www.idescat.
cat/indica-
dors/?id=anu-
als&N=10486

http://www.fundaci
ocatalunya-la-

pedrera.com/ca/con-

tent/accions-de-re-

poblaci%C3%B3-for-

estal
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Andalusia

Tab. 88 — Andalusia region partner's submitted data.

ICountry I Spain
IREgiOATI Andalucia
2017

Ley de Ges-
tion Inter-
grada de la
calidad me-
dioambiental
(GICA)

PM10 =50
ug/m3

201,584,475.00
€

Herbs harves-
ting Lands

51%

61,828.625TM

50%

552 M/Kg an-
nual

1. Categorizing
and selection
2. Evaluation

Plan de Emer-
gencia por In-
cendios Fores-
tales de Anda-

Reglamento
de Calificacion

ambiental lucia (Plan IN-
FOCA).

NO2= SO2 =125

40ug/m3 ug/m3

Fruit harves- Olive harves-

ting land ting land
6% 42%
151,406.455TM  73,425198 TM
20% 21%

Plan Fores-
tal Andaluz
Horizonte
2015.

Vine harves-

ting land Other
1% 2%
2,200.17 TM
1% 8%
82
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of waste treat-

ment

3. Storage

4. Waste dis-

posal

5. Control and

verification
271725.57

38352.34

EUROPEAN UNION

16108.49

Emilia-Romagna
Tab. 89 - Emilia-Romagna region partner’s submitted data.

Coumtry I taly

Region I Emilia-Romagna

Year of publication T 2013 - 2014 - 2015 - 2016- 2017

REGIONAL Law 21 December 2017, n. 24
Regional framework on protection and
land use and the subsequent
amendments made by

Regional Law 27July 2018, no. 11

Regional Law 22 October 2018, no. 14
Regional regulation for the preservetion
and the use of the territory Regional Law
54/2017 and s.s.l

Reference limits for monitored
pollutants (D.lgs 155/2010): "pollutant,
limit, period of mediation, limit,
exceeding in one year" PMI10 (ug / m3),
daily limit value, daily average, 50 (ug /
m?3), maximum 35; NO2 (ug / m?3), hourly
limit value, hourly average, 200 (ug / m3),
maximum 18; O3 (ug / m?3), information
threshold, hourly average, 180 (ug / m?3),
//; O3 (ug / m3), alarm threshold, hourly
average, 240 (ug/ m3),//; O3 (ug / m3),
target value, maximum of 8-hour
moving averages, 120 (ug / m3), no more
than 25 times / year as a 3-year average;
CO (mg/ m3), limit value, maximum of 8-
hour moving averages, 10 (mg / m?3), //,
SO2 (ug / m3), daily limit value, daily
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average, 125 ug / m3, maximum 3; PM 2; 5
(ug / m3), limit value on an annual basis,
daily average, 25 pg / m3, //; Benzene (ug/
m?3), limit value on an annual basis, daily
average, 5 ug/ m3,//;

The Region Emilia-Romagna, through
calls, has allocated from January 2018
27.2 million euros both for the
conversion to biological practices and
methods and for maintenance,
resources that are added to those
already committed with the previous
calls. In total, support for organic
farming over the duration of the 2014-
2020 Rural development plan (PSR)
ammounts to over € 115 million.

The annual contribution per hectare
recognized to farms varies, for those
who already practice the bio, from 90
euros for arable crops to 668 euros for
fruit crops. Who for the first time starts
organic farming will have from € 150 for
fodder to € 791 for fruit.

In zootechnics, increased aid is provided
for fodder crops and for animal feed,
ranging from € 333 to € 453 per hectare
per year.

Modern

The agrifood sector is an economic
engine for Italy and in particular for the
Emilia-Romagna region, thanks to a
high level of specialisation and a great
number of products bearing the
prestigious PDO (protected designation
of origin) and PGl (protected
geographical indication) labels which
are ex-ported all over the world. The
sector covers the whole "from farm to
fork" value chain: starting from the
farmed produced all the way to the
consumers’ plates, it includes ICT
systems, equipment and machineries,
transformation and packaging plants,
logistics and food by-products and
waste valorisation.

In 2017, there were 5,555 organic farm
businesses operating in the sector, a 10%
increase and with a 13.5% rise in the total
area under organic crops, making the
region the leader in northern Italy.

A total of 13% of the region's agricultural
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land is organically farmed, with an
impressive number of farms run by
young farmers.

Integrated production together with
organic farming it is one of the
sustainable production methods that
the Emilia-Romagna Region has been
encouraging for over 30 years.
Integrated farming is a production
system aimed at minimizing the use of
synthetic chemicals (plant protection
products and fertilizers), but also the
consumption of water and energy,
without compromising the quality of the
product and respecting the
environment and human health.

The integrated farming standards
applied in Emilia Romagna are shown in
the Integrated Production Regulations
and the activity of the farmer is
supported by integrated and organic
production bulletins containing the
appropriate information and technical
advice.

The integrated production can be
validated through the regional collective
mark QC (Controlled Quality).

76.99% UAA/TAA

total agricultural area (TAA)

1348.363

utilised agricultural area (UAA)
1,038,052

Amount of organic production  Nodata
gelof Srganic production T No data
Amount of ecological food production  No data
% of ecological food production  Nodata

organic waste = 18% of urban waste
green waste = 19% of urban waste in
Emilia-Romagna

Total urban waste production in ER =
2,895,720 t

organic waste = 521,230 t

green waste = 550,187 t

Region Emilia Romagna waste
management is based on Regional Law
16/2015 (Provisions in support of the
circular economy, the reduction of the
production of urban waste, the reuse of
goods at the end of its life cicle, the
separate waste collection and changes
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to regional law 19 august 1996 no. 31
(discipline of the special tax for the
dispose in dump of solid waste); it puts
prevention first, followed by the recovery
of materials and energy recovery and
sees the disposal in landfills as a residual
option to complete the recovery chains.

O year 2013
7119 gg year 2013
5.878 gg year 2013
1725 gg year 2013
Slovenia
Tab. 90 - Slovenia region partner's submitted data.
[Cotintry T slovenia
IRegion T slovenia
2018

The forest policy is manage by Slove-
nian Forest Service and was estab-
lished by the Law on Forests (Decision
on the organization and the start of
work on Forest Service of Slovenia - Of-
ficial Gazette of RS, No. 72/93, 3/94 -
corr., 43/94 ,15/98 ,'72/02 ,112/06 , 97/12 ,
20 /13 and 18/15). The main activates of
the institute are:

- Growing of other perennial crops,

- Plant propagation,

- seed treatment,

- Support activities for crop production,
- Hunting,

- Silviculture and other forestry activi-
ties

- Logging,

- Gathering of wild growing non-wood
products,

- Support services to forestry,

- Production of meat,

- Production of poultry meat,

- Agents involved in the sale of various
products,

- Non-specialized wholesale trade,

- Other retail sale not in stores, stalls or
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markets,

Tourist with rooms,

Mountain lodges and youth hostels,
Other short-stay accommodation,
Book publishing,

- Publishing directories and mailing
lists,

- Publishing magazines and periodi-
cals,

- Other Publishing,

- Buying and selling of own real estate,
- Renting and operating of own or
leased real estate,

- Research and development activities
in other areas of science and technol-
0ogy,

- Geophysical measurements, map-
ping,

- Landscape, urban and other design,
- Other engineering activities and re-
lated technical consultancy,

- Organization of conventions and
trade shows,

- Regulation of and for efficient opera-
tion,

- Other education, training and educa-
tion and

- Educational support activities.

In addition to the activities referred to
in the preceding paragraph, the Insti-
tute carries out other activities pre-
scribed by the regulations governing
forestry, hunting, nature and environ-
ment.

25,180.60 €
modern
55%
No statistical data
105,001.34 tones

% of organic production I No statistical data

Meat :0.31%

Production of milk :5.76%
Honey:0.03%

Eggs for consumption :4.95%
Cereals for the production of
grain:4.62%

Dried pulses and protein crops:0.19%

87

MD MARKET CHALLENGES

Project co-financed by the European Regional Development Fund



interreg

/Vlediterranean

EUROPEAN UNION

Root crops:1.68%

Industrial crops:0.41%

Plants harvested green:13.62%
Fresh vegetables, melons:1.41%
Strawberries:0.04%

Cultivated mushrooms:0.00%
Fruit:0.85%

Olives:0.40%

Grapes:1.25%

Production of permanent grass-
land:48.08%

[Amount of ecologicalfood production ™| No statistical data

% of ecological food production  No data

[Foodwaste T 73 kg per inhabitant

Data gathered by the Statistical Office
of the Republic of Slovenia shows that,
excluding the export of collected
waste, in 2014 only approximately 4.6%
of waste was disposed of in landfills
and in 2015 this percentage fell further
to below 4%. Thus, in the timespan of
approximately 20 years Slovenia has
made a great improvement in terms of
prevention of waste disposal. Addition-
ally, the amount of recycled waste was
between 40 and 45 % in 2014 and 2015,
while prior to implementing the Un-
ion’'s policy on waste treatment, this
percentage was around 6%.

A very important step in improving the
waste management system by increas-
ing the possibility for recycling and de-
creasing the amount of waste disposal
was the implementation of separate
collection of fractions of municipal
waste in 2001 by Order on the manage-
ment of separately collected fractions
in the public service of urban waste
management. Prior to the implemen-
tation, households gathered all pro-
duced waste into singular waste con-
tainers and the task of separation was
imposed on waste processing compa-
nies.

However, since the implementation,
households are obliged to separate
their waste by themselves into several
fractions, including paper and card-
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board; glass; plastic and light packag-
ing; and biologically

degradable waste as fractions repre-
senting the largest percentage of pro-
duced waste.

According to the Statistical Office of
the Republic of Slovenia, the percent-
age of separately collected municipal
waste was 8.6% in 2002, a year after the
implementation of the Order. This
number increased slowly in the first
couple of years and was 11.5% in 2007.
However, the percentage extraordinar-
ily increased between 2009 and 2013
and has since settled at around 65% of
municipal waste. Despite the initial re-
luctance of the municipal population to
change their habits and comply with
these regulations, the practice of sepa-
ration has seen an immense increase
since 2009 and Slovenia is one of the
leading EU countries in this aspect.

The waste management system is
mostly decentralized and organized on
a municipal level, whereas the munici-
pal authorities issue special regulations
regarding waste management in their
area. Waste management participants
(collectors, processers, etc.) range in
sizes from small to large companies,
while the collection of municipal waste
is organized as a public service which
must be provided for all residents.

While there have been certain accusa-
tions regarding the failure of the Minis-
try of the Environment and Spatial
Planning to completely implement an
effective supervisory system over all
waste management participants and
the consequential misrepresentation of
data regarding waste management in
the Republic of Slovenia, it cannot be
denied that Slovenia has made great
progress in developing its waste man-
agement system to the European Un-
ion's standard and, consequently, pro-
tecting the environment.

Simple personal motivation of all the
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participants of waste management
could bring us all clean environment
and profits: usually, the takeover of
sorted waste by waste processing com-
panies costs much less for households
than of non-sorted waste and recycling
companies make profit on selling the
recycled waste for reuse. As a result
everyone's a winner. The only invest-
ment to make in order to achieve this is
willingness and consideration.
12366.3
2626.7
75440.1
Utilised agriculture area: Pesticides,
fungicides, herbicides, insecticides,
other
Total in kg for year 2014: 1352328
Pesticides: 676164
Fungicides: 514050
Herbicides 134642
Other: 5067

Sicily

- Sicily region partner’s submitted data.

—
Q
O
Q

Italy

2010-2017
1) REDD + program (Reducing Emis-
sions from Deforestation and Forest
Degradation) defined by the UN Con-
vention 2) Forest Law Enforcement,
Governance and Trade (FLEGT) Action
Plan 3) COUNCIL REGULATION (EC) No
2173/2005 4) COMMISSION REGULA-
TION (EC) No 1024/2008
http://www.isprambi-
ente.gov.it/files/aria/tabellestandard-
gualitaaria.pdfs(24)

31,690,000.00 €

Organic, conventional
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Agricultural land: 43.68% Tilled land:
51.12% Organic surface/
total utilised agricultural area: 8.7%

‘Amount of organic production 1550000000
1% of organic production T No found data

IAmount of ecological food production ™| No found data

% of ecological food production " No found data

[Food waste T 1246603

1) Eco-tax (Law no. 549 of December 28,
1995 - art.3 clause 24 et seq. Law no. 221
of December 28, 2015), 2) Incentives for
energy production from biomass (Law
no. 221 of December 28, 2015 - art.13,
clause 1). Tax reliefs on the waste
charge and pay as you throw (PAYT)
schemes (Law no. 147 of December 27,
2013 (the s.c. 2014 Stability Law) - art.],
clauses 639 to 668, Law no. 221, of De-
cember 28, 2015 - art.36 “provisions to
foster food waste prevention policies”,
Law no. 221 of

December 28, 2015 - art.37 “Waste
treatment by means of aerobic com-
posting”, Law no. 221 of December 28,
2015 - art.38 (Provisions to foster bio-
waste composting), Law no. 147 of De-
cember 27, 2013, - art.1 clause 655, Law
no. 147 of December 27,2013 - art.]
clause 667) file:///C:/Users/amruiz/Desk-
top/Sicily_data/FUSIONSITCountryRe-
port30.06.pdf

EUROPEAN UNION

Fungicides and bactericides, herbi-
cides, haulm destructors, ‘other plants
protection products’, insecticides and
acaricides, plant growth regulators,
molluscicides

[AmouRt of pesticides TN 116808762 kg

Albania (a)
There is no data available.
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Cyprus
Tab. 92 - Cyprus region partner's submitted data.

ICountry I CYPRUS
IRegion T NICOSIA AREA

EUROPEAN UNION

Traditional

CYPRUS
LIMASSOL AREA
2016

Traditional

12199

8970
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3.4.]. Data by partners

Campania
Tab. 93 — Campania region partner's submitted data.
N°T N°2 N
[CotRtry T ITALIA ITALIA ITALIA
[REgion I CAMPANIA CAMPANIA CAMPANIA

Regional Operational
RIS3 2014-2020 - Agri- Programme ERDF

National Funds

food priority 2014-2020 - Interna-
tionalization Priority

2014 2014

2023 2023

Ministry of Economic
public (EU+National) Development, Minis-
try of Agriculture
NA - related to calls NA - related to calls NA - related to calls
for proposals for proposals for proposals
[Related entities| Public and private stakeholders
Internationalization
of regional main
economic sectors

public (EU+National)
and private

Innovation of tradi-
tional sectors

In agri-food sectors:

Consumer Involvement in Agri-

food Innovation

- High Tech Farming .

- Nutritional Ingredients Agri-food SMEs

- Smart sensor systems for agri-

food

- Traceability & Big Data

higher employment

in niche sectors

lost of traditional food not responding to EU safety criteria
Need to include new
criteria in EU regula-
tions for agri-food
production metch-
ing traditional prod-
ucts to environmen-
tal and safety issues
in order to allow the
maintenance of tra-
ditional processes

Innovation
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Algarve

Tab. 94 — Algarve region partner’'s submitted data.

N°1

Portugal

National; Tavira
chosen as rep-
resentative
community

Working group
for the prepara-
tion of the In-
scription of DM
in the UNESCO
representative
list of intangible
cultural herit-
age of Human-
ity - new text
replacing the
210 candidacy
and the inclu-
sion of Portu-
gal, Cyprus and
Croacia

2010

2013

public

budget not dis-
criminated
(originated
from the
budget of each
participating
entities)
Ministries of
Agriculture,

N°2

Portugal

National with a

focus on Al-
garve
GADM - group

for the safe-
guard and pro-
motion of the
mediterranean
diet

2014
2018

public

budget not dis-
criminated
(originated
from the
budget of each
participating
entities)
UNESCO, Minis-
try of Foreign

N°3
Algeria, Croatia,
Cyprus, Egypt,
France, Ger-
many, Greece,
Israel, Italy, Jor-
dan, Lebanon,
Luxembourg,
Malta, Morocco,
Portugal, Slove-
nia, Spain, Tuni-
sia and Turkey

Mediterranean
basin

PRIMA - Part-
nership for Re-
search and In-
novation in the
Mediterranean
Area

2018
2020
public and pri-
vate
494 M€

PRIMA founda-
tion, European

N°4

Cyprus, Egypt,
France, Greece,
Israel, Italy, Jor-
dan, Lebanon,
Malta, Pales-
tine, Portugal,
Spain, Tunisia

selected re-
gions in the
member coun-
tries (in Portu-
gal, the eligible
region is Al-
garve)

ENPI-CBC-MED
- Cross border
cooperation in
the mediterra-
nean

2007
2013

mostly public

204 M€

European Un-
ion and partner
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Tourism and
Municipality of
Tavira, different
entities were
associated later

Inscription in
UNESCO's list of
countries that
promote MD as
an intangible
heritage of the
Humanity, and

Affairs plus the
associated enti-
ties as mem-
bers of the
commmission:
minisitry of Ag-
riculture, Mu-
nicipality of Ta-
vira, INIAV-Na-
tional institute
for agrarian and
veterinarian re-
search, the of-
fice of planning
and Policies,
National Direc-
torate of
Health, Tourism
of Portugal,
secretary of
Statefor culture,
a CCDR-AI-
garve, Regional
directorate of
agriculture and
fishing of Al-
garve, Portu-
guese Founda-
tion of Cardiol-
ogy, Order of
nutritionists,
University of Al-
garve, o IELT -
Institute of
studies on tra-
ditional litera-
ture - Nova Uni-
versity of Lisbon
and the associ-
ation "Mo-
vimento Mul-
heres de Ver-
melho"
(Women in red)
Contributing to
the knowledge
about, safe-
guard and pro-
motion of the
DM in Portugal,
to disseminate

Union Member
States, Horizon
2020 Associ-
ated Countries
and Mediterra-
nean Partner
Countries on an
equal footing
basis (co-own-
ership, co-man-
agement and
co-funding)
with the Partici-
pation of the
European Com-
mission, under
the framework
of an art.185
TFEU.

Build research
and innovation
capacities and
to develop
knowledge and
common inno-
vative solutions

countries re-
gions placed
along the
shores of the
Mediterranean
Sea, with a joint
management
structure in It-

aly

The multilateral
cross-border
cooperation
"Mediterranean
Sea Basin Pro-
gramme" is
part of the new
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planing for the DM concept for agro-food European
safeguard of and raise systems, to Neighbourhood
the MD in coop- awareness on make them Policy (ENP)
eration with the its importance, sustainable, and of its fi-

other countries

All countries in
the UNESCQO's
list: Portugal,
Spain, Italy,
Greece, Craocia,
Cyprus and Mo-
rocco, mainly
their repre-
sentative com-
munities

in relation to
the directives
for the applica-
tion of the con-
vention for the
safeguard of
that intangible
cultural herit-
age; to transmit
the necessary
information
about DM in re-
sponse to re-
guests from
public or pri-
vate entities, in-
cluding medig;
to monitor the
implementa-
tion at national
level of the
safeguard plan
as proposed to
UNESCO's rep-
resentative list
of intangible
heritage of Hu-
manity; To rep-
resent Portugal
at the level of
international
coordination
between the
countries that
share the same
recognition by
UNESCO

Mainly Portu-
guese popula-
tion

and for inte-
grated water
provision and
management
in the Mediter-
ranean area, to
make those sys-
tems and that
provision and
management
more climate
resilient, effi-
cient, cost-ef-
fective and en-
vironmentally
and socially
sustainable,
and to contrib-
ute to solving
water scarcity,
food security,
nutrition,
health, well-be-
ing and migra-
tion problems
upstream

All 19 participa-
ting countries

nancing instru-
ment (Euro-
pean Neigh-
bourhood and
Partnership In-
strument -
ENPI) for the
2007-2013 pe-
riod: it aims at
reinforcing co-
operation be-
tween the Eu-
ropean Union
(EVU) and part-
ner countries
regions placed
along the
shores of the
Mediterranean
Sea

Main benefi-
ciaries include
regional and lo-
cal public au-
thorities, NGOs,
associations,
development
agencies, uni-
versities and re-
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(which in Portu-
gal is Tavira, lo-
cated at Al-
garve)

Several studies
and reports
were under-
taken and pub-
lished; aware-
ness on the
multidiscipli-
narity and holis-
tic nature of
MD; candidacy
text prepared,

Main goal fully
attained; no
negative effects
on relation to
the main goal
of the initiative

'Sustainability " sustainable

1 movie; in-
formative leaf-
lets; press re-
leases

GADM evolved
from the Portu-
guese working
group on
UNESCO candi-
dacy; GADM
proposed sev-
eral strategies
and plans of ac-
tion to promote
and consolidate
DM in its vari-
ous angles and
sectors of activ-
ities; various na-
tional policies
and regional in-
itiatives were
approved and
implemented,
namely PNPAS
(see 314-1)

No negative ef-
fects in relation
to the proposed
objectives

Sustainable
involvement of
different minis-
tries; creation of
alogoanda
website; publi-
cation of one
informative
leaflet and sev-
eral books; im-
plementation
of a thematic

In 2018 calls on
R&D and inno-
vation actions
were launched
on 3 topics: 1.
Integrated and
sustainable
management
of water arid
and semi-arid
Mediterranean
areas; 2. Sus-
tainable farm-
ing system un-
der Mediterra-
nean enviro-
mental con-
straints; 3. Sus-
tainable Medi-
terranean agro-
food value
chain for re-
gional and local
development

Too early to as-
sess; 2018 calls
are closed; no
further calls are
opened yet

Sustainable

Ongoing/to
early to assess

search insti-
tutes, as well as
private actors
operating in
the fields of in-
tervention of
the Pro-
gramme

The quality of
some of the
funded projects
have been
highlighted
through prizes
and labels pro-
moted by na-
tional, regional
and interna-
tional organisa-
tions. Awards
contribute to
capitalize on
good practices
implemented
by projects, cre-
ate new net-
works and in-
crease their visi-
bility with po-
tential donors
for additional
fund-raising op-
portunities

Not high-
lighted; good
practices ob-
served as well
as aspects to
follow up
Sustainable

3,098 young
people and
women en-
gaged in pro-
fessional devel-
opment train-
ings, 2,226
SMEs involved
in technology
transfer activi-
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https://www.un
escoportu-
gal.mne.pt/pt/n
oticias/dieta-
mediterranica-
na-lista-do-pa-
trimonio-imate-
rial

N°5

Algeria, Cyprus,
Egypt, France,
Creece, Israel,
Italy, Jordan,
Lebanon, Malta,
Palestine, Por-
tugal, Spain
and Tunisia

exhibition on
MD at the Mu-
nicipal mu-
seum of Tavira;
international
conferences or-
ganized at Uni-
versity of Al-
garve; Interna-
tional meeting
with represent-
atives from all
the member
countries of
MD's UNESCO
list; implemen-
tation of Medi-
terranean Diet
fair at Tavira;
implementa-
tion of plan of
action for
healthy eating;
dissemination
materials:
online and hard
copies

http://dietame-
diterra-
nica.net/?g=pt/
node/78

Portugal and
Spain

http://prima-
med.org/about-
us/prima-in-
brief/

N°7

Portugal and
Spain

ties, 215 herit-
age sites en-
hanced, 1.9 mil-
lion people pos-
itively affected
by new waste
management
plans; more
than 2,100
events orga-
nized with the
Programme
support total-
ling almost
230,000 partici-
pants in confer-
ences, work-
shops, seminars
and 35,000 in
technical train-
ings; more than
1000 publica-
tions

http://www.en-
picbc-
med.eu/progra-
mme

N°8
Portugal, Spain,
France, Italy,
Malta, Slovenia,
Croatia, Greece,
Cyprus, UK,
Bosnia-Herze-
govina, Monte-
negro and Al-
bania
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selected re-
gionsin the
member coun-
tries (in Portu-
gal, the eligible
region is Al-
garve)

ENI-CBC-MED -
cooperating
across borders
in the Mediter-
ranean

2014
2020

mostly public

1 Billion €

European Un-
ion and partner
countries re-
gions placed
along the
shores of the
Mediterranean

Sea, with a joint

management
structure in It-

aly

Algarve, Alen-
tejo, Andaluzia

InterReg IVC -
Inter-Regional
cooperation

projects involv-

ing PT and SP

2007
2013

public

315,760,580 €

EU and inter-
venient mem-
ber states

This pro-
gramme in-
volves Commu-
nity support for
the 17 NUTS Il
border areas in
both countries,
plus 16 NUTS I
adjacent areas,
within the
framework of
the European
territorial coop-
eration objec-
tive (including
Algarve,
Alentejo, Anda-
luzia)

InterReg POC-
TEC - coope-
racao transfron-
teirica PT/ES
2007

2013

public

354 million €

EC and public
bodies from SP
and PT

57 regions, bor-
dering the
mediterranean,
divided among
10 EU Member
States and Bos-
nia-Herze-
govina, Monte-
negro and Al-
bania

Interreg-MED

2014
2020

public

265 M€

EC and regional
organizations
from participat-
ing countries
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The ENI CBC
“Mediterranean
Sea Basin” Pro-
gramme is
structured in
two overarch-
ing objectives
declined in four
thematic objec-
tives and eleven
priorities; One
of the biggest
challenges of
the cooperation
area is to create
economic op-
portunities and
jobs to reduce
high rates of
unemploy-
ment, trough
the thematic
objectives:
'Business and
SMEs develop-
ment', 'Sup-
port to educa-
tion, research,
technological
development
and innovation',
'Promotion of
social inclusion
and fight
against poverty'
and 'Environ-
mental protec-
tion, climate
change adapta-
tion and miti-
gation'

92 projects out
of 439 were
shortlisted for
the final evalua-
tion stage; less
than half were

INTERREG IVC
provides fund-
ing for interre-
gional coopera-
tion across Eu-
rope; the pro-
gramme aims
to contribute to
the economic
modernisation
and competi-
tiveness of Eu-
rope

Eligible regions,
more specifi-
cally people
and organiza-

In accordance
with the Lisbon
Strategy objec-
tives, the strate-
gic guidelines
were the devel-
opment of joint
economic, so-
cial and envi-
ronmental
cross-border
activities
geared towards
sustainable ter-
ritorial develop-
ment, namely
through: a) sup-
port and en-
couragement
for entrepre-
neurial activi-
ties, the expan-
sion of SMEs
and the devel-
opment of
cross-border
tourism, culture
and commerce;
b) joint man-
agement and
protection of
the environ-
ment and risk
prevention; c)
support for co-
operation in the
development
and joint use of
common infra-
structures,
equipment and
services in ar-
eas such as
health, culture
and education

Eligible regions,
more specifi-
cally people
and organiza-

To promote
sustainable
growth in the
Mediterranean
area by foster-
ing innovative
concepts and
practices and a
reasonable use
of resources
and by support-
ing social inte-
gration through
an integrated
and territorially
based coopera-
tion approach

People and or-
ganizations
from the eligi-
ble regions
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financed; pro-
jects not imple-
mented yet

Cross-Border
Cooperation is
a key element
of the EU policy
towards its
neighbours,
supporting sus-
tainable devel-
opment along
the EU’s exter-
nal borders;
moreover, the
preparation of
such applica-
tions increases
the dialogue
and networking
between organ-
izations in the
both shores of
the mediterra-
nean

Too early to as-
sess; 2018 calls
are closed; no
further calls are
opened yet

Sustainable

Ongoing/too
early to assess

tions from Al-
garve, Alentejo,
Andaluzia

The program
aimed at devel-
oping regional
economies by
enhancing in-
novation; The
program con-
tributed to the
effectiveness of
regional/local
policies, ex-
changing
knowledge, and
identifying and
transferring
good practices

The fact that
only 15% of the
project applica-
tions were ap-
proved is a con-
siderable con-
straint and bur-
den for the pro-
gramme

Sustainable

in what con-
cerns PT/ES fi-
nanced pro-
jects, the n° of
workshops,
seminars, con-
ferences, sur-
veys, study vis-
its and publica-
tions are many

tions from Al-
garve, Alentejo,
Andaluzia

The program
developed a
more intensive
approach to
territorial inte-
gration and
also focus pro-
gramme inter-
ventions on co-
operation and
the joint man-
agement of in-
frastructures,
equipment and
services. One
strategic pro-
ject was the
construction
and instalation,
in the North of
Portugal, of the
International
lberian Nano-
technology La-
boratory (INL)

Not high-
lighted; good
practices ob-
served as well
as aspects to
follow up

Sustainable

launch of one
international
R&D centre
(INL); 3 learning
sessions for
beneficiairies; 1
open day; 18
videos POCTEP
admitidos al
concurso Inter-
act/EC DAY
“Border issues,

key action areas
of the cohesion
policies are in-
novation, envi-
ronment, ac-
cessibility and
development;
namely en-
hancing inno-
vation govern-
ance and
strengthening
dialogue be-
tween stake-
holder partners,
in the sectors
Agriculture and
Agri-food, and
biotechnolo-
gies, in the case
of Algarve

MD is very ap-
pealling to
tourism and
further enhanc-
ing the sector
calls for the em-
bedment of
sustainable
practices and
innovation;

Sustainable

Ongoing/too
early to assess
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but reliable in-  border solu-

formation is not tions”; 1 gastro-

easily available nomic market
involving >30
SME from PT
and ES; 1semi-
nar for the
presentation of
results and dis-
Cuss prospec-
tives; press re-
leases in ac-
cordance to
communication

plan
] http://www.in-
thp.// WWW.EN" 4o http://www.poc I
picbc- U https//interreg-
med.eu/progra- rreg4c.eu/pro— tep.eu/en/inicio med.eu/me/
) gramme/in- -2007-2013 :

mme

dex.html
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Split-Dalmatia

Tab. 95 - Split-Dalmatia region partner’'s submitted data.

N°1

\Cotintry I Croatia

IREgioR I split-Dalmatia County

EAFRD Measure 3.2 - Support
for information and promotion
activities implemented by
groups of producers in the in-
ternal market

IStartyear I 2014
[Endingyear il 2018

Grant

4.941176,00 euro

Ministry of Agriculture, Agency
for payments, producer groups
(associations) participating in
Union or national quality
schemes;

associations of organic agricul-
tural producers whose mem-
bers participate in an organic
production

scheme.

Inform consumers and distribu-

ucts or foodstuffs covered by
EU quality schemes or organic
production and their specific
features and characteristics;

- Inform consumers of the au-
thenticity, high animal welfare
standards or respect for the en-
vironment

linked to the quality scheme
concerned;

- Disseminate information on
nutritional and health-related
aspects of the products includ-
ing specific

scientific and technical
knowledge

Number agricultural holdings
receiving support for participat-
ing in quality schemes, local
markets and short supply cir-
cuits, and

tors about the agricultural prod-

N°2
Croatia
Split-Dalmatia County

EAFRD Measure M09 - Setting-
up of producer groups and or-
ganisations

2014
2018

Grant
8,888,888.89 euro

Producer groups or organisa-
tions from agriculture sector un-
der the definition of small and
medium

enterprises and officially recog-
nised or in the process of recog-
nition by the competent na-
tional authority; Ministry of Agri-
culture, Agency for payments,

Establishment and operation of
producer groups and organisa-
tions in the agriculture sector
will enable

adapting the production to
market requirements, better
product placement and its com-
petitiveness on the

market as well as the reduction
of intermediary sales.

A: Nr of operations supported
(producer groups set up) 33.00
B: Nr of holdings participating in
producer groups supported
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producer groups/organisations

(focus area 3A)

Positive effects cannot be Positive effects cannot be
clearly identified jet as the clearly identified jet as the
measure is in implementation measure is in implementation
for the first time. Evaluation will  for the first time. Evaluation will
be done by 2023 be done by 2024

Negative effects cannot be Negative effects cannot be
clearly identified jet as the clearly identified jet as the
measure is in implementation measure is in implementation
for the first time. Evaluation will  for the first time. Evaluation will
be done by 2024 be done by 2025

A=33 by 2023

B=363 by 2023
https://ruralnirazvoj.hr/files/do-  https://ruralnirazvoj.hr/files/do-
cuments/Progra- cuments/Progra-
mme_2014HRO6RDNPOOT_5_3 e mme_2014HRO6RDNPOO1_5_3_e

n.pdf n.pdf

1,462.00 by 2023

Crete
There is no data available.

Bosnia & Herzegovina
There is no data available.
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Catalonia

N°1

Consell catala
de l'alimentacidé
/ catalan food
council

2017

[EndingVear il Active

Public

>1,000,000

DARP

1-Continue pro-
moting the
quality and
safety of food

2- Promote Cat-
alan food prod-
ucts, including
those of a dif-
ferentiated
quality, those of
proximity and
those produced
ecologically
3-Favor bal-
ance, transpar-
ency and posi-
tive synergies
throughout the
food chain
4-Promote sus-
tainability, so-
cial responsibil-
ity and the fight

N°2
Spain
Catalonia

Amed -alimen-
tacio medi-
terrania - me-
diterranian diet

2007
Active

Public

200,000
500,000

Generalitat de
Catalunya.
Agéncia de Sa-
lut Publica Ca-
talana, Funda-
ci6 Dieta Medi-
terrania

To promote the
Mediterranean

diet as a model
for healthy eat-

ing

Tab. 96 — Catalonia region partner’'s submitted data.

N°3
Spain
Catalonia
Preme - pro-
grama de revi-
sid dels menus
escolars/ re-
view program
of escolar me-
nus

2006

Active

Public

200,000

500,000
Generalitat de
Catalunya/
Ageéncia de Sa-
lut Publica Ca-
talana / Depar-
tament Salut i
Departament
Ensenyament

1-Offer all the
educational
centers of Cata-
lonia an evalua-
tion report
about the
menu pro-
gramming that
the center
serves in the
school dining
room

2-Boost the
profile of our
traditional food,
Mediterranean
food, adapted
to the current
social context.
3-Guarantee a
varied, bal-
anced and
healthy diet, as

N°4
Spain
Catalonia

Pla de consum
de fruites a les
escoles / fruit
consumption
plan in schools

2016
Active

Public

200,000
500,000

Generalitat de
Catalunya / De-
partament
d'Agricultura
Ramaderia i
Pesca (DARP)

1- Promote the
students
knowledge and
appreciation of
the properties
in fruit and veg-
etables and
their im-
portance within
the diet

2- Work on con-
sumption hab-
its and proper-
ties of fruits and
vegetables
such as texture,
flavor, color, etc.
3- Educate chil-
dren to connect
with the agri-
cultural world
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against food
waste
5-Promote the
Mediterranean
diet and pro-
mote healthy
eating habits in
the citizenry.

Consumers, as-
sociations, agri-
food industry,
professional
colleges, insti-
tutions

The debates
have already
begun to define
a National Pact
for the Food
Policy of Catalo-
nia, which will
be transferred
to the Catalan
Food Council to
be shared and
agreed with the
representatives
of the civil soci-
ety concerned
with food.

They have not
been detected

Sustainability  YES

Restoration
sector/ Final
consumers

1-The restora-
tion sector has
been involved
in the dissemi-
nation and en-
joyment of the
Mediterranean
diet

2-The platform
has developed
very useful tools
for the self-eval-
uation of the
follow-up of a
mediterranean
diet. For exam-
ple: test "Do |
follow the Me-
diterranean
diet?

They have not
been detected
YES

in the progres-
sive acquisition
of habits linked
to the food pro-
cess that con-
tribute to the
prevention of
disorders such
as overweight
and obesity

AMPA (parents'
associations of
educational
center) /school
Centers/ Stu-
dents / Town
halls/
Nutritionists

1-The most
commonly
used oil is olive
oil

2-Almost all
programming
includes vege-
tables and fresh
fruit in the daily
menu
3-Recom-
mended fre-
guencies of
rice, vegetables,
fish and meat
have been
reached

4-1t has been
achieved that a
high percent-
age of menu
programs meet
the recom-
mended fre-
guencies of
fried

They have not
been detected
YES

Children of Pri-
mary Education
of the educa-
tional centers
that participate
in the Plan of
consumption of
fruitin the
school year
2016/2017

1- Get spread
the message
among children
that eating fruit
is healthy.
2-Strengthen
the idea, based
on the Mediter-
ranean diet,
which is
healthy toeat 5
servings per
day of fruits and
vegetables

They have not
been detected
YES
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1- Analysis, de-
bate and pro-
posal forum on
issues related
to the agri-food
policies of the
country: the so-
cial, environ-
mental, busi-
ness and tech-
nological chal-
lenges.

2- Agro-food
observatory to
propose the
necessary
measures to
take advantage
of all the oppor-
tunities of the
markets and to
offer the best
conditions of
quality and sus-
tainability.

3- Promote a
new country
food policy
based on local
food produc-
tion and the
sustainable
management
of the environ-
ment, which
contributes to
the socioeco-
nomic cohesion
of the territory
and to the food
sovereignty of
Catalonia
http://pre-

msa.gen-
cat.cat/pres_fsv

p/AppJlava/no-

tapre-
msavw/303201/

ca/constitueix-
consell-catala-
lalimentacio.do

EUROPEAN UNION

636 accredited
restaurants /
147 municipali-
ties with capac-
ity to serve
Mediterranean
diet menus
daily to 95,000
consumers

http://www.am
ed.cat/home.ph

e

1- 70.000 chil-
dren per year
have partici-
pated

2- 64% of
schools re-
viewed meet
the recom-
mended per-
centage of fruit
(data 2016)

3- 89% of
schools re-
viewed meet
the recom-
mended fre-
guency of
pulses (data
2016)

4- 91% of
schools re-
viewed meet
the recom-
mended fre-
guency of vege-
tables (data
2016)

5- 95% of
schools re-
viewed meet
the recom-
mended fre-
guency of fish
(data 2016)
6-90% of
schools re-
viewed meet
the recom-
mended fre-
guency of meat
(data 2016)

http://sa-
lutweb.gen-
cat.cat/ca/am-
bits_tema-
tics/per_per-
fils/cen-
tres_educa-
tius/menus_es-

565 educational
workshops

http://agricul-

tura.gen-
cat.cat/ca/am-
bits/alimenta-
cioffruita-llet-
escoles/fruita-
escoles/
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Mengem sa,
mengem mer-
cat! Eat healthy,
eat market!

2014

[EndingVear il Active

Public and pri-
vate

50,000 -

200,000
Institut Munici-
pal de Mercats
de Barcelona /
Ajuntament de
Barcelona /F.C.
Barcelona
Foundations
1- Transmit chil-
dren and young
people the
value of a bal-
anced diet and
the usual prac-
tice of sport to
have a healthy
life
2- Encourage
the value of
buying healthy,
fresh and of
quality by dis-
covering the
market and
what character-
izesitand a
way of close
and sustainable
trade thatis
deeply rooted

N°6
Spain
Catalonia
Infadimed -
infancia i dieta
mediterrania /
children and
mediterranian
diet

20M
2015
Public
200,000 -
500,000

ICS (Institut ca-
tala de la Salut)

1- Program de-
veloped by
nurses of pri-
mary care with
the objective of
promote the
Mediterranean
diet among
children and
primary school
students with
the objective of
giving children
tools so that
they can decide
what is most
beneficial for
their health.

2- Develop a
more engaging
communication
strategy

colars/pro-
grama._revisio-

programa-
cions_me-

nusescolars/
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in the Mediter-
ranean culture

Students and
teachers of pri-
mary and sec-
ondary educa-
tion

1- A balanced
diet with sea-
sonal, fresh and
proximity prod-
ucts is pro-
moted

2- Students
have learned to
relate products
of proximity to
the Mediterra-
nean diet

3- Students
have known the
markets and
have a direct
experience

They have not
been detected
YES

30 schools of
Barcelona/
5000 children

through a se-
ries of cartoons,
with a central
character that
is responsible
for explaining
to children the
benefits of a
healthy lifestyle:
Captain Vita-
mins, the new
super hero of
children.

Children be-
tween 3and 7
years old

1- The promo-
tion of the Med-
iterranean diet
manages to re-
duce over-
weight in chil-
dren between 3
and 7 years old
2- The con-
sumption of
fruits and vege-
tables has in-
creased consid-
erably between
the key public
3-Increase in
the consump-
tion of daily
fruit

4-The reduction
in consumption
of industrial
pastries is en-
couraged

They have not
been detected
YES

1-A total of 319
schoolchildren
divided into
four schools
groups be-
tween 3and 7
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years old com-
pose the IMFA-
DIMED inter-
vention group
and a total of
880 children
the group
control. The
prevalence of
excess weight
in children
(overweight +
obesity) at the
beginning of
the study was
21.9%.

(control group
with a preva-
lence of 20.8%
of excess
weightand a
group interven-
tion with a
prevalence of
22.9%.).

When finalizing
the Program of
intervention,
three years
later, the con-
trol group goes
increase the
prevalence of
child over-
weight in 8.4
points (final
percent-
age:29.2%),
while the inter-
vention group
dropped 6.3
points (final
percentage:
16.6%).

http://www.me http://www.tic-

- salut.cat/obser-
njodemer-

vatori/innova-
cat.cat/ tic-salut/128/in-
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\Couintry T Spain

IRegion T Catalonia

Pass (pla inte-
gral perala
promocid de la
salut mitjan-
cant l'activitat
fisica i ali-
mentacio sa-
ludable / global
plan for the
promotion of
health throug
physical activity
and healthy
eating

IStartyear I 2008
[ERdingVear il Currently valid

>1,000,000

Departament
de Salut de la

Generalitat de
Catalunya

1- Develop a
comprehensive
plan for the
causes of un-
balanced food
and insufficient
physical activ-
ity.

2-Develop pre-
vention strate-
gies that act yn-
ergistically and
concurrently
with the various
factors of life-
styles.

fadimed-infan-
cia-i-dieta-me-
diterrania

N°8
Spain
Catalonia

Apats en familia
/ meals in fam-

ily

2015
Active

Public

50,000 -
200,000
Departament
de Treball, Afers
Socials i Fami-
lies de la Gene-
ralitat de Cata-
lunya

Give educa-
tional guidance
to provide fami-
lies with tools in
the food issue
from the nutri-
tional, relational
and economic
perspective
based on the
principles of
positive aging

1M1
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3-Create favora-
ble environ-
ments, within
the framework
of local action
programs, to fa-
cilitate the pro-
gressive adop-
tion and
maintenance of
healthy life-
styles to the
public

Society, profes-
sionals in the
world of health,
education,
sports, teach-
ers, children,
families, restau-
rateurs, opinion
leaders, govern-
ing bodies, me-
dia

1-A global pro-
tocol has been
established to
maintain the
benefits of a
healthy diet
that contrib-
utes to reduc-
ing obesity for
children

2-The health
sector has spe-
cific infor-
mation on how
to disseminate
and consolidate
the benefits of
the Mediterra-
nean diet com-
bined with
physical exer-
cise

3-The issue of
healthy diet has
entered into
the political

EUROPEAN UNION

Families of boys
and girls be-
tween O and 18
years old

Families have
had at their dis-
posal very prac-
tical infor-
mation and ad-
justed to each
age group on
good consump-
tion habits
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_ They have not
been detected
Sustainability ~ YES

1- Teaching re-
source guide
on food and ac-
tivity

physics
2-Consensus
document on
the feeding of
the child from
0-3

years
3-Workshops
and activities to
promote the

EUROPEAN UNION

fruit and vege-
tablesin the
schools of Cata-
lonia

4-Health and
School Pro-
gram

5-Study on be-
liefs, attitudes
and habits re-
lated to food
and

health during
the school
stage

6-Plan of grad-
ual action to
promote
healthy habits
(PAGHS)
7-Workshops
for healthy eat-
ing and physi-
cal activity:
Live more and
better
8-Recommen-
dations for im-
proving nutri-
tion balance
breakfasts,

agenda as a pri-

consumption of

They have not
been detected
YES

Development
of 3 specific ac-
tivities for each
age groups.
Each activity
has teaching
support mate-
rial that can be
used by parents
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snacks and
lunches served
in the work en-

vironment
http://tre-
balliafersso-
http://sa- cials.gen-
lutweb.gen- cat.cat/ca/am-
cat.cat/ca/am-  bits_tema-

bits_tematics/li-

tics/families/for-

nies_dactua-

ma-

cio/plans_secto- cio_per_a pa-

rials/paas/

NS

‘Cotntry I Spain
IRegion I Catalonia

Fruitteam

IStartyear I 2010
[ERdingVear i Active

Private

50,000 -
200,000
AFRUCAT (Aso-
siacion Empre-
sarial de Fruta
Catalana/ Fruit
Business Asso-
ciation of Cata-
lonia)
Catalonia Quali-
tat

1- Spread the
benefits of eat-
ing fruit and
boosting con-
sumption
among the
youngest popu-
lation

2- Toreach the
children in an

res_i_ma-
res/apats_en_fa

milia/

N°10
Spain
Catalonia

Creix amb peix/
grows with fish

2010
Active

Private and pu-
blic

0 -50,000

Centre Interac-
tiu del Peix /
Mercabarna

Encourage
healthy eating
habits, with suf-
ficient presence
of fish in the
diet, in accord-
ance with the
recommenda-
tions of the
Mediterranean
Diet.

N°1
Spain
Catalonia

Programa tas/
tas program

2011
Active

Private

50,000 -
200,000

Fundacié Alicia

Improve the
quality of life of
adolescents
and provide
them with the
knowledge,
abilities and
skills needed to
prevent future

N°12
Spain
Catalonia
Xarxa produc-
tes de la terra/
rural products
network
2010
Active

Public

50,000 -
200,000

Diputacié de
Barcelona

Achieve that a
thousand pro-
ducers of qual-
ity food prod-
ucts in the de-
marcation of
Barcelona are
more competi-
tive and sus-
tainable, and
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attractive, dif-
ferent way, that
allows them to
work simulta-
neously in other
areas, such as
mathematics,
computer sci-
ence and read-
ing

3- Improve the
eating habits of
students and
their families
4-Add a more
integrating as-
pect, as it con-
templates a
group of friends
of different
races and typol-
ogy and ana-
lyzes, in its con-
tents, the roles
of fruit in differ-
ent diets
around the
world, pro-
moted by the
characters
themselves,
showing from
exotic fruit to
foreign dishes
Children be-
tween 5and 8
years old / Par-
ents / School
centers

1- Children
learnin a fun
and entertain-
ing way, using
new technolo-
gies and the
use of the com-
puter, to con-
sume fruitin a
Mediterranean
diet.

2- Families get

Boys and girls

of Middle and

High School of
Primary

Children are
consciously
aware of the
importance of
eating fishin a
healthy diet ac-
cording to the
parameters of
the diet

illnesses caused
by bad habits.

Teens, schools
and teachers

1- Improve-
ments in the in-
take of fruits
and vegetables
among adoles-
cents
2-Moderated in-
crease of fish
and grape con-
sumption
3-Reduction of
the consumer

the most at-
tractive and
quality territo-
ries

Food products
in the demarca-
tion of Barce-
lona

1- Cooperation
between com-
panies

2- Promotion of
collaboration
strategies with
the restoration
sector, gastro-
nomic cam-
paigns, partici-
pation in spe-
cific or generic
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involved in the
dissemination
of good eating
habits where
the fruit is in-
cluded as part
of the Mediter-
ranean diet
They have not
been detected
YES

Audiovisual
materials have
been devel-
oped that can
be found easily
on the Internet
and schools
and used as ed-
ucational mate-
rial

www.fruit-
team.es

N°13

ICotntry I Spain
IRegioRT Catalonia

Benvinguts a
pagés / well-
come to the

farm

IStartyear i 2016
[EndingVear il Active

Public and pri-
vate

50,000 -
200,000
Generalitat de
Catalunya,
DARP, I'Agéncia
catalana de Tu-
risme, Prodeca

They have not
been detected

YES

2,000 students,
from 81to 12
years, of some
25 schoolsin
the province of
Barcelona have
taken partin
this pedagogi-
cal activity

http://www.cen
treinteractiu-
delpeix.org/es-

coles/

N°14
Spain
Catalonia

Mercats de
pagés / farmers
markets

2012
Active

Public

50,000 -
200,000

Diputacié de
Barcelona /
Parc Agrari del
Baix Llobregat

of fried food,
crushes and in-
dustrial food.

They have not
been detected

YES

Since 2011:
11,615 Participat-
ing students/
663 Teachers/
358 Secondary
schools /

650 Families

http://progra-
matas.com/ob-

jetivos/

N°15
Spain
Catalonia
Xarxa venda de
proximitat / sale
of proximity
network
2013
Active

Public

50,000 -
200,000

DARP

fairs, promotion
campaigns, cat-
alog making
and presence
on the Internet

They have not
been detected
YES

1- 325 activities
about training
and advice on
quality and
safety of food,
agri-food trans
formation, cer-
tifications, des-
ignations of
origin, recon-
version to or-
ganic farming,
technological
and productive
innovation

https://xarxapro

ductesdelate-

rra.diba.cat/

N°16
Spain
Catalonia
Observatori del
mon rural / ob-
servatory of the
rural world
2006
Active

Public

50,000 -
200,000

DARP
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1- Open week-
ends door to

the farms to get

to know the
origin of what
we eat, taste
the products
grown, bred
and fish, taste
the cuisine of
the territory in
the restaurants
and sleep in the
participating
lodgings

2- See and live
in person what
isto be a
farmer and
from where the
proximity prod-
ucts come from
Farmes, final
consumers, res-
taurateurs, me-
dia

1- The
knowledge
about the
origin of the
proximity prod-
ucts has in-
creased

2- The rural life
has ap-
proached to
the consumer
3-The quality of
Catalan agri-
food products
has been high-
lighted and the
importance of
their farms for
the productive
fabric of the
country

They have not
been detected

Sustainability  YES

1- Obtain a
meeting place
between the
farmers of the
Baix Llobregat
Agricultural
Park and con-
sumers to buy
directly from lo-
cal farmers fruit
and vegetables.

Consumers and
producers

1- Possibility of
directly buying
fruit and vege-
table farmers
from nearby

2- Local and
seasonal agri-
culture, social
and environ-
mental fair is
promoted and
responsible
consumption
that avoids the
cost of packag-
ing and the fuel
that the import
products entail

They have not
been detected
YES

To prove and
regulate the ac-
creditation of
the sale of prox-
imity of agri-
food products.

Producers and
consumers

1- Consumers
can quickly
identify prod-
ucts that can
be legally iden-
tified with prox-
imity sales
2-The producer
can guarantee
consumers that
they are selling
direct proximity

They have not
been detected
YES

1- To present,
visually and
clearly, the
state of affairs
of the rural
world.

2-Learn about
the evolution of
the rural world
compared to
the previous
year, and at the
same time
compare the
rural world and
the urban world

Producers and
insitutions

The observatory
has managed
to group to-
gether a lot of
scattered infor-
mation and
provide key in-
formation to
guide actions or
research pro-
jects of those
entities or ad-
ministrations
that carry out
their activity in
relation to the
Catalan rural
world

They have not
been detected
YES
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1- Participation
of 240 farms

2- Develop-
ment of 900 ac-
tivities
3-30,000 visi-
tors
4-Participation
of 42 Catalan

1- Realization of
the web elcam-
pacasa.cat to
bring the Del-
ta's agricultural
wealth and the
exclusivity of its
products

2- Bring home
the products of
the field, with
the confidence
of a direct deal
with the farm-

It has been pos-
sible to estab-
lish a brand
that helps the
consumer to

Annual publica-
tion of the
study "Observa-
tory of the rural
world" on de-
mography, eco-
nomics, ser-
vices and qual-
ity of life and
territory that al-
lows to know

. ers, with the identify the the evolution of
regions Y
L guarantee of proximity sale  the rural world
5- Participation L .
origin and products with respect to
of 235 restau- . )
freshness, with the previous
rants )
. . the commit- year, and at the
6- Participation .
: ment to the en- same time
of 280 lodgings .
vironment and compare rural
the territory world and ur-
and with the fu- ban world
ture commit-
ment of the Ag-
ricultural Park
http://www.fmr.
http://agricul- cat/ca/projec-
tura.gen- tes-i-biblio-
http://benvin- http://www.pro- cat.cat/ca/am- teca/projec-
gutsapages.cat/ ductefresc.cat/ bits/alimenta-  tes/observatori-
cio/venda-pro- del-

N°17

\Country I Spain
IRegioRTII Catalonia

PARCS A
TAULA / PARKS
ON THE TABLE

Startyear 1992
[ERdingyear il Active

N°18
Spain
Catalonia
PROJECTE BIO-
DIVERSITAT
CULTIVADA

Ximitat/

N°19
Spain
Catalonia

PARC NATURAL SETMANA BIO/

MONTSANT/
PROJECT CUL-
TIVATED BIODI-
VERSITY

2018

Active

Public and pri-
vate

BIO WEEK

2012
Active

Public

M%C3%B3n-ru-
ral
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Diputacié de
Barcelona /
Xarxa de Parcs
Naturals

1- Development
program that
aims to high-
light, through
gastronomy, ar-
tisanal produc-
tion and viticul-
ture of proxim-
ity and quality,
the natural, cul-
tural and land-
scape values of
the parks of the
province of Bar-
celona

Producers and
transformers of
natural prod-
ucts, restaura-
teurs, local con-
sumers

Socio-economic
dynamism,
management
of natural and
cultural herit-
age

They have not
been detected

1- Participation
of 8 natural
parks

2- Preparation
of an annual
guide that aims
to bring to-
gether all the

50,000 -
200,000

Conselleria de
Territori i Soste-
nibilitat de la
Generalitat /
DARP / Funda-
cio Miquel
Agusti

1- Recover a
trenty of tradi-
tional agricul-
tural crops of
the Montsant
natural park

2- Distribute
the recovered
varieties to eco-
nomically dyna-
mise the terri-
tory

Farmers and
producers

Recovery of va-
rieties that had
already been
lost

They have not
been detected
YES

1- Identification
of some thirty
varieties

50,000 -
200,000
Generalitat de
Catalunya,
DARP / Ensen-
yament i Terri-
tori i Sostenibili-
tat, Associacio
Vida Sana Dipu-
tacié de Barce-
lona

The Bio Week
for organic food
isan eventin
which a whole
series of activi-
ties will be held
throughout
Catalonia, with
the common
goal of promot-
ing and publi-
cizing ecologi-
cal production
and feeding
among the
population.
Restaurateurs,
producers, local
governments,
schoolchildren,
final consum-
ers, media, re-
tail

Promotion and
publicize food
and organic
products
among the
population
They have not
been detected
YES

The week has
been consoli-
dated as a ref-
erent for the
dissemination
of the agro-
food sector of
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agents that, for biological prod-
years, have ucts, especially
been promot- among schools
ing and dissem-

inating local

and quality

food products

to promote sus-

tainable eco-

nomic develop-

ment, biodiver-

EUROPEAN UNION

sity and the

strengthening

of the local

identity
http://pre-
msa.gen-
cat.cat/pres_fsv
p/AppJlava/no-
tapre-

https://parcs.di msavw/307191/c htto//setrana-
ba.cat/web/par a/parc-natural- bi t/
c-a-taula/inici montsant-pro- lo.ca

mou-recupe-

racio-varietats-

agricoles-tradi-

cionals-am-

bit.do

N°20 N°21
\Cotintry I Spain Spain
IRegion I catalonia Catalonia
Programa de

fomment de la

produccio

agroalimentaria

ecoldgica 2015- Premi rural app
2020/ program /app rural
of promotion of award
the ecological

agricultural

production

2015-2020

[Startyear I 2015 2013
[ERdingVear i Active Active

500,000 -

IRelated entities™| DARP DARP / Eurecat
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Encourage the
growth and di-
versification of
ecological pro-
ductions, the
development of
initiatives and
commercial ac-
tivities, both
aimed at the lo-
cal market and
foreign mar-
kets, and the
promotion of
the internal
market for the
consumption of
organic food

Consumiers,
producers, res-
taurations sec-
tor, local institu-
tions

Promotion of
ecological pro-
ductions, pro-
motion of mar-
keting and con-
sumption, pro-
motion of inno-
vation and pro-
motion of com-
munication

They have not
been detected

YES

1- Implementa-
tion of the Eco-
logical Food

and Agriculture

1-Distinguish
the companies
that have de-
veloped the
two best func-
tional mobile
applications
that contribute
to the improve-
ment of the
agrarian, food
or rural sector
2-Recognize
the innovators
that have de-
veloped mobile
applications ori-
ented or that
provide techno-
logical solutions
to the citizens
or to the profes-
sionals of the
agricultural
sectors, food
and rural

Consumers and
producers

The producers
approach the
consumer with
new technolo-
gies that favor
the improve-
ment of the in-
formation: for
example, the
control of the
traceability of
the product
They have not
been detected
YES

The awards
have been con-
solidated as a
reference in
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Observatory
2- Celebration
of the bio week

EUROPEAN UNION

http://pae.gen-

cat.cat/ca/pro-

grama-foment/

N

‘Cotintry I Spain

'Region T Catalonia
Programa de
desenvo-
lupament rural
de catalunya
2014-2010 /
rural develop-
ment program
of catalonia
2014-2010

IStartyear i 2014
[EndingVear il Active

>1,000,000

DARP

The Rural De-
velopment Pro-
gram (PDR) of
Catalonia 2014-
2020 is one of
the mainin-
struments
available to the
Generalitat

of Catalonia in

technology and
rural world. Five
editions have
been cele-
brated with a
remarkable in-
crease of partic-
ipants year af-
ter year
https://rural-

cat.gen-
cat.cat/premis-

ruralapps

N°23
Spain
Catalonia

Estrategia mari-
tima per a cata-
lunya / mari-
time strategy
for catalonia

2018
Active

Public

>1,000,000

Generalitat de
Catalunya.
DARP, Consell
Catala de Co-
gestid Maritima
With this in-
strument, Cata-
lonia vindicates
its status as a
maritime coun-
try and the rele-
vance of the
sustainable
blue economy
as an economic
engine

Spain
Catalonia

Codi de bones
practiques
comercials
(cbpc)/

code of good
commercial
practices

2011
Active

Public

>1,000,000

DARP

T-Improvement
of the relation-
ships between
different types
of operators
throughout the
entire value
chain.
2-Improvement
of transparency,
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order to pro-
mote a struc-
tural policy di-
rected at the
Rural world,
paying special
attention to the
agricultural and
forestry sectors

agility and effi-
ciency in busi-
ness relations.
3-Improvement
of the infor-
mation and
perception re-
ceived by con-
sumers of agri-
food products
and the opera-
tion of the sec-
tor.
4-Appreciate
quality agri-
food products,
with greater
food security,
more sustaina-
ble and re-
spectful with
animal welfare.
5-Improve mar-
keting, growth
and market ori-
entation.
6-Improve effi-
ciency and
technological
development.
7-Favor the
channels that
favor the com-
mercialization
of local produc-
tion.

8-Improve the
market orienta-
tion of the en-
tire value chain.
9-Implementa-
tion of instru-
ments to com-
municate and
resolve conflicts
between com-
panies and all
types of opera-
tors.
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agricultural
sector

1-Promoting
the transfer of
knowledge and
innovation in
the agricultural
and forestry
sectors andin
rural areas.
2-Improving
the viability of
farms and the
competitive-
ness of all types
of agriculture in
all regions pro-
moting innova-

tive agricultural.

technologies
and sustainable
forest manage-
ment.
3-Encouraging
the organiza-
tion of the food
chain, including
the transfor-
mation and
commercializa-
tion of agricul-
tural products,

It includes eco-
nomic sectors,
leisure, culture
and research,
as well as their
economic, so-
cial and envi-
ronmental sus-
tainability

It just started
up. There are
still no results.
Areas of work:
1.- Sustainable,
integrated and
harmonious de-
velopment of
the Blue Econ-
omy, respectful
of the whole
human uses of
the sea.

2.- Resilient and
fully functional
marine ecosys-
tems.

3.- Improve-
ment in the
quality of life of
citizens.

4.- An innova-
tive governance

All the agents
of the food

chain partici-
pate: produc-
tion, industry
and agri-food
distribution

1-It is improving
in the field of
the information
and the percep-
tion that con-
sumers receive
from agri-food
products and
the operation of
the sector.

2- Quality agri-
food products,
with greater
food security,
more sustaina-
ble and re-
spectful with
animal welfare
are being val-

. framework that ued.
animal welfare .
. will boost the
and risk man-
. Strategy and
agement in the .
. guarantee its
agrarian sector. .
operability.

4- Preserving
and improving
ecosystems re-
lated to agricul-
ture and for-
estry.

5- Promote the
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efficiency of re-
sources and
promote the
transition to a
low carbon
economy and
capable of
adapting to cli-
mate changein
the agricultural,
food and for-
estry sectors.

6- Promoting
social inclusion,
poverty reduc-
tion and eco-
nomic develop-
ment in rural
areas.

They have not
been detected
YES

The Rural De-
velopment Pro-
gram (PDR) of
Catalonia 2014 -
2020 has, until
now, executed
23% of the 810
million euros
programmed,
that is, more
than 193 million
euros. The
amount exe-
cuted guaran-
tees the correct
execution of
European funds
in accordance
with the objec-
tives and tar-
gets set by the
European Com-
mission itself
(EC).

They have not
been detected
YES

It just started
up. There are
still no results.
Areas of work:
1.- Sustainable,
integrated and
harmonious de-
velopment of
the Blue Econ-
omy, respectful
of the whole
human uses of
the sea.

2.- Resilient and
fully functional
marine ecosys-
tems.

3.- Improve-
ment in the
quality of life of
citizens.

4.- An innova-
tive governance
framework that
will boost the
Strategy and
guarantee its
operability.

They have not
been detected

YES

Initially, there
were 11 associa-
tions represent-
ing the produc-
tion, industry
and agri-food
distribution
that were
signed by the
Agreement. Af-
ter several
memberships,
currently there
are 17 entities
that are part of
it.

125

MD MARKET CHALLENGES

Project co-financed by the European Regional Development Fund



interreg

/WUediterranean

EUROPEAN UNION

K3 MD.net

http://agricul-

tura.gen-
cat.cat/web/.co

ntent/09-
desenvolupa-
ment-rural/pro-

grama-desen-
volupament-ru-

ral/periode-
2014-2020/en-
|lacos-docu-
ments/fitxers-
binaris/full-in-
formatiu-pdr-

2014-2020-2015-

02-27.pdf

N

ICoUtntry I Spain
IRegioRT Catalonia

Cupula gustum

Private and pu-
blic

50,000 -
200,000
Associacio Lea-
der de Ponent/
Departament
d'Agricultura,
Ramaderia,
Pesca i Alimen-
tacio de la Ge-
neralitat de Ca-
talunya / Fons
Europeu Agri-
cola de Desen-
volupament
Rural (FEADER).

http://pre-
msa.gen-
cat.cat/pres_fsv
p/AppJava/agri-
http://pre- cultura-rama-
msa.gen- deria-pesca-ali-
cat.cat/pres fsv mentacio/no-
p/docs/2018/06/ tapre-
12/16/50/ea642e msavw/306596/
62-39c7-4841-  ca/empreses-

a28e-

5a855df09325.p
df

N°25
Spain
Catalonia
Segell ccpae -
consell catala
de la produccié
agraria
ecologica /
ccpae stamp -
catalan council
of ecological
agricultural
production
2014
Active

Public

50,000 -
200,000

Consell Catala
de la Produccié
Agraria
Ecologica
(CCPAE

poden-adherir-
lacord-codi-bo-
nes-practigues-
comercials-

llarg-cadena-
alimentaria-ca-

talunya.do

N°26
Spain
Catalonia

Segell marca
cuina catalana/
project brand
kitchen catalan

2001

Active

Public and pri-
vate

50,000 -
200,000

Institut Catala
de la Cuina/
Fundacié Viure
el Mediterrani

N°27
Spain
Catalonia

Marca g de
qualitat /
g quality brand

2003
Active

Public

50,000 -
200,000

Generalitat de
Catalunya
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An integral ed-
ucational pro-
posal whose
objective is to
bring agrifood
production of
rural areas to
Catalonia in
value through
the proximity
products that
are elaborated,
the landscape
that they gen-
erate and the
impact they
have on the
economy and
traditions of the
territory.

Catalan School
Centeres/
33/5000
Medium and
upper cycle stu-
dents/

Through inter-
active capsules
students have
learned about
basic products
of the Mediter-
ranean diet
such as milk,
meat, rice, leg-
umes, olive oil,
cereals, fruit or
vegetables

They have not
been detected
YES

1-1 8,000 visitors
2-The dome has

Certification to
ensure that the
organic food
production sys-
tem reaches
the consumer
with the maxi-
mum guaran-
tees

Consumers,
producers

It ensures that
the techniques
used in ecologi-
cal agricultural
production are
respectful with
the environ-
ment and with
people because
it restricts the
use of synthetic
chemicals (hor-
mones, herbi-
cides, chemical
fertilizers, pesti-
cides, etc))

They have not
been detected
YES

Exhaustive con-
trols are carried

1- Ensure the
conservation of
food biodiver-
sity, the promo-
tion and de-
fense of the ru-
ral environ-
ment, as well as
the activities
carried out
there

2- Guarantee
the continuity
of Catalan cui-
sine

3- Promote Cat-
alan food prod-
ucts and res-
taurants
through a qual-
ity label

Consumers,
producers, res-
toration,
collective resto-
ration

A network has
been created
that involves
restaurateurs,
pastry makers,
gourmet estab-
lishments, pro-
ducers of gas-
tronomy and
farmers who,
with the dis-
tinctive Catalan
Cuisine, defend
and offer the
culinary cul-
tural heritage of
Catalonia

They have not
been detected
YES

1- Publication of
the Corpus of

Give a quality
mark to agri-
food products
that have differ-
ential charac-
teristics set by a
specific regula-
tion, which
meet the re-
quirements of
the higher
grades of the
regulationsin
force regarding
agri-food qual-
ity and that are
certified by ex-
ternal entities

Producers and
consumers

1- The con-
sumer can dis-
tinguish the
quality prod-
ucts under the
guarantee of
the quality seal
2- The producer
has another
sales argument

They have not
been detected
YES

1-Stamps has
been awarded
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been brought
to 62 schools
3-4900 stu-
dents have par-
ticipated

https://www.gu

out on the op-
erators through
audits of the
production and
processing sys-
tems, and sam-
ples of the
products to be
analyzed

http://www.ccp
ae.org/in-
dex.php?op-

stum.org/pro-

tion=com_con-

jecte/la-cupula-

tent&task=view

gustum/

N°28

‘Country I Spain
IRegioRTIII Catalonia

Tr3s LOCAL

Public

50,000 -
200,000

DARP /
Chambers of
agriculture of
the French de-
partments of
Ariege and the
Eastern Pyre-
nees

&id=35:lang=ca

ES# WOx242nF
Ly

N°29
Spain
Catalonia
Creg'le cata-
lunya regid eu-
ropea de gas-
tronomia /
catalonia euro-
pean gastro-
nomy region
2016
2016
Public and pri-
vate

> 1,000,000

700 entities
http://somgas-
trono-
mia.cat/qui-hi-
ha-partici-
pat/?type=l#re-
sult

Most relevant
participants:

the culinary
heritage of Cat-
alonia
2-Disclosure of
a logo stamp,
"CATALANA
CUINA" which
guarantees the
quality of the
dishes and the
products of the
processors or
restaurateurs.
3- Edition of the
book Catalan
Cuisine

http://www.cui-
nacata-

lana.eu/es/

N°30
Spain
Catalonia

#CATALAN-
FOOD

2018
Active

Public

0-50,000

DARP / PRO-
DECA

to producers in
12 different sec-
tors

http://agricul-

tura.gen-
cat.cat/ca/am-

bits/alimenta-
cio/distintius-
origen-gqualitat-
agroalimenta-
ria/dar_mgq/

N°31
Spain
Catalonia

Menu som gas-
tronomia /
we are gastron-
omy menu

2016

2016

Pubic and pri-
vate

50,000 -
200,000

DARP
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Promote the
sale of proxim-
ity companies
and the com-
mercialization
of local prod-
ucts in rural en-
vironments

Local producers
and consumers

The profession-
alization, com-
petitiveness
and interna-
tionalization of
agricultural

DARP, PRO-
DECA, AGEN-
CIA CATALANA
DE TURISME

1- Highlight the
different Euro-
pean food cul-
tures, extend
education for
healthy and
sustainable
food, promote
gastronomic in-
novation and
ultimately con-
tribute to a bet-
ter quality of life
for people.

2- To position
the local agri-
food product as
a unigue expo-
nent of the ter-
ritory and as a
basis for a cui-
sine that adds a
particular ac-
cent to culture;
To position Cat-
alonia for its
products, its
cuisine and as a
tourist destina-
tion in gastron-
omy.
Consumers,
catalan institu-
tions, stake-
holders, restau-
ration sector,
institu-
tions,agri-food
companies, me-
dia, universities
1- Positioning
gastronomy as
a key element
of singulariza-
tion and as one
of the main de-
fining axes of

Video that has
to serve to en-
hance the po-
tential of the
field and the
Catalan prod-
uct in the
words of the
best ones, the
chefs who work
it

International
markets

The video will
be used to visu-
alize the larder
of Catalonia,
where they ex-
cel in different

To make
known, during
2016 (Catalonia,
European re-
gion of gastron-
omy), the Cata-
lan gastronomy
through a spe-
cial menu
made with
proximity, sea-
sonal product
and based on
the territory.

Consumers,
restaurateurs,
producers

The restaura-
teurs have been
involved in Cat-
alonia, a gastro-
nomic region
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companiesin
the cross-bor-
der territories of
Catalonia and
France is en-
couraged,
through the
promotion of
the sale of food
in proximity cir-
cuits.

They have not
been detected
YES

The project will
culminate with
the creation of
a web page and
a mobile appli-
cation with ge-
olocated infor-
mation of the
direct points of
sale and tour-
ism initiatives
linked to the lo-
cal product

http://pre-
msa.gen-
cat.cat/pres_fsv
p/AppJlava/agri-
cultura-rama-
deria-pesca-ali-

mentacio/no-

Catalonia as a
tourist destina-
tion 2- Vindi-
cate
Gastronomy as
an identity ele-
ment, position-
ing Catalonia
As a gastro-
nomic refer-
ence destina-
tion
International
markets

They have not
been detected
YES

94 Fairs, parties
and product
shows /

169 Gastro-
nomic seminars
and menus/
14 Creen, peas-
ant, ecological
and km O mar-
kets /

43 Workshops,
tastings

29 Exhibitions /
86 Enogas-
trondmica ex-
periences /

9 Congresses,
workshops,
seminars and
presentations
to professionals
/

5 Prizes and
contests

http://somgas-

tronomia.cat/

product cate-
goriesdueto a
very diverse
landscape and
weather condi-
tions, and also
to show how
the productive
and industrial
potential nour-
ishes one of the
most powerful
gastronomies
in the field in-
ternational
They have not
been detected
YES

Each one of the
13 personalities
that participate
and that add 26
Michelin stars
in total, has
been associ-
ated to a prod-
uct agroalimen-
tario Catalan
that speakin
individual vid-
eos that sum-
marize the ex-
cellence of
some of the
most exported
and valued
products of
Catalonia.

http://pre-

msa.gen-
cat.cat/pres_fsv

year and in ad-
dition, Catalan
cuisine has

been honored

They have not
been detected
YES

About 50 res-
taurants have
been added to
the initiative

http://somgas-
trono-

p/AppJava/agri-

mia.cat/menu-

cultura-rama-

som-gastrono-

deria-pesca-ali-

mia/

mentacio/no-
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tapre-
msavw/306942/

ca/departa-
ment-dagricul-
tura-lidera-pro-
jecte-transfron-
terer-tr3s-local-
donar-suport-
venda-proximi-
tat.do

Premis nacio-
nals de gastro-
nomia / natio-
nal gastronomy
awards

2002
Active

Public

50,000 -
200,000
Generalitat de
Catalunya/
Académia Cata-
lana

de Gastronomia
i Nutricié
Girona
Recognize
cooks, restau-
rants, profes-
sionals or
groups and in-
stitutions re-
lated to the
world of Cata-
lan cuisine that,
throughout the
year or for their
career, have
stood out for
their work and
contribution to

N°33
Spain
Catalonia
Cluster gour-
met catalunya -
nit del gourmet
catala / cluster
gourmet-night
of catalan gour-
met
2014
Active
Public and pri-
vate
50,000 -
200,000

ACCIO, Genera-
litat de Cata-
lunya, PRO-
DECA

1- Value has
been given to
gourmet prod-
uct makers
2-The idea has
been commu-
nicated that
Catalonia has a
wide variety of
gourmet prod-
ucts, based on
artisanal elabo-
ration and inno-
vation.

tapre-
msavw/306061/

ca/catalanfood-
xefs-productes-
junts-mostrar-
internacional-
ment-potencia-

lagroalimenta-
cio-catalana.do

N°34
Spain
Catalonia

Premi carta vi/
carta vi award

2009
Active

Public

0-50,000

INCAVI, DARP,
Assossiacio Vi-
nicola Catalana

To distinguish
the restaurants
of Catalonia
that carry out
the defense
and promotion
of wines pro-
tected in the 11
denominations
of Catalan
origin

N°35
Spain
Catalonia

Premis vinari/
vinari award

2013
Active

Public and Pri-
vate

0-50,000

vadevi.cat,
DARP, INCAVI

Make known
the range of
wines that are
produced in
Catalonia and
guide the final
consumer
about the local
quality product.
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the cuisine of
Catalonia
Professionals
from the world
of restoration,
food and gas-
tronomy / con-
sumers / media

The gastron-
omy and food
sector in Cata-
lonia has been
valued recog-
nizing the work
of outstanding
professionals

They have not
been detected
YES

Throughout its
16 years of his-
tory they have
managed to
consolidate
themselves as
the reference
awards within
the gastro-
nomic sector of
Catalonia

https://www.ac

Producers, con-
sumers

The cluster has
become a
meeting point
for gourmet
producers who
share their ex-
periences and
efforts to
spread the culi-
nary culture of
Catalan prod-
ucts

They have not
been detected
YES

1- It has be-
come a meet-
ing point for
reference in the
gourmet gas-
tronomy sector
in Catalonia.
2-The cluster
has managed
to bring to-
gether the
most important
gourmet pro-
ducers in Cata-
lonia and, year
after year, the
number of part-
ners increases

gn.cat/l-acade- http://www.ca-
mia-catalana- taloniagour-
de-gastrono- met.cat/in-

mia-i-nutri-

dex.php/nit-del-

Restorers, wine
producers, con-
sumers, DO

The awards
have become a
reference in the
world of wine

They have not
been detected
YES

The award has
managed to
recognize the
work of restau-
rateurs in order
to promote the
consumption of
Catalan wines

Producers and
consumers

They are intro-

ducing Catalan
wines and their
appellations of
origin. The con-
sumer is being

informed.

They have not
been detected
YES

After the first
five editions,
the contest has
won the recog-
nition of the
sector and has
been able to
give voice to
the sector
through an im-
portant pres-
ence in the me-

dia, both spe-

cialized and

generalist
http://www.car- https://el-
tavi.cat/ mon.cat/vinari/

cio/premis-na-

gourmet-ca-

cionals-de-laca-

tala/

demia
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N°37
Spain
Catalonia

IRegion I Catalonia

Premis pita / Premis barce-

. lona medi-
pita award L
terrania
2001 1996 (?)
'Endingyear T Active Active
50,000 -

N°38
Spain
Catalonia

Nit de I'enotur-
isme /

night of enotur-
ism

2013

Active
Public and pri-
vate

50,000 -
200,000

N°39
Spain
Catalonia
Associacions
gas-
trondmiques /
gastronomic
associations:

1. Girona bons
fogons

2. Cuines de
'empordanet
3.Cuina
volcanica la ga-
rrotxa

4. Cuina del
vent

5. Cuina termal
6.cuines del
vendrell
7.0s0Nna cuina
8. Tarragona
gastrondmica
9. Cuina del bo-
let del ber-
gueda

10. Cuina vo va-
|lés oriental

1. Col.lectiu de
cuinadela
rapita

12. Cubat cuina
del baix llobre-
gat

13. Col.lectiu de
cuina cuiners
de sils

14. Col.lectiu de
cuina cuineres
del bages
DIFFERENT
YEARS AC-
CORDING TO
THE ASSOCIA-
TION

Active

Public and pri-
vate

0-50,000 (for
each associa-
tion)
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This award aims
to distinguish
between agri-
business and
agro-industries
that have incor-
porated innova-
tions that rep-
resent a new
product, pro-
cess or man-
agement for
the company,
aimed at im-
proving the
competitive-
ness and sus-
tainability of
companies,
through inno-
vation.

Industry,
entrepreneurs

The technologi-
cal innovation
of the agri-food
sector has been
encouraged to
respond to the
demands of our
society that
want quality
products, safe
and produced
in a respectful
way with the
environment
and animal wel-
fare

They have not
been detected

Fundacié Dieta
Mediterrania

Producers and
consumers

They have not
been detected

YES

Diputacié de
Lleida / Ara
Lleida / INCAVI/

Award winning
best initiatives
developed in
Catalonia
within the field
of wine tourism

Restoration and
consumers

The award is a
reference for
consumers and
also for profes-
sionals who
promote wine
tourism

They have not
been detected
YES

LOCAL COUN-
CILS, TOURISM
RELATED BOD-
IES (DEPEND-
ING ON THE
ASSOCIATION)

Prescribe the
cuisine of a par-
ticular region,
making gastro-
nomic culture
and boosting
the tourist offer

The most posi-
tive effect is the
increase in
tourism that
values the gas-
tronomic offer
of KmO

They have not
been detected
YES
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Q I§/| D.nét

Over the years,
there was a
need to distin-
guish the differ-
ent types of in-
novation within
the sector and
in 2005 two
modes were
created, one for
agribusiness
and the other
for agrarian
companies. As
the sector con-
tinued to
evolve, in the
2012 call, DAAM
decided to cre-
ate a third cate-
gory specifically
aimed at young
entrepreneurs

https://rural-
cat.gen-
cat.cat/premis-
pita

The prize puts
in value all the
activities re-
lated to the
wine tourism
emphasizing its
importance and
contribution in
the economy

http://act.meet2

b.org/web/nits

The data de-
pend on each
association. The
common thing
is that all have
managed to in-
crease tourism
that values the
KMO gastro-
nomic offer.

https://www.gi-
ronabonsfo-
gons.cat/
http://www.cui-
nadelemporda-
net.com/
https://www.cui
navolca-
nica.cat/ca
http:// www.em-
pordahostale-
ria.com/la-
cuina-del-
vent/qui-som/
http://www.el-
vendrellturis-
tic.com/cui-
nes_ven-
drell.php
http://www.oso-
nacuina.com/
https://www.ta-
rragonatu-
risme.cat/ca/ta-
rragona-gastro-
nomica
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N
ICouRtry I Spain
IREgioATIIII Catalonia

Gastroteca

Direcci¢ Gene-
ral de Comerg
de la Generali-
tat de Cata-
lunya

N
Spain
Catalonia

Bacuspedia

2018

Active

Public and pri-
vate

0-50,000

DARP/ UE

(Fons Europeus

Agricoles pel
desenvolupa-
ment rural) /

Consell regula-

dor DO Cata-
lunya

N°42
Spain
Catalonia
Congrés dieta
mediterrania
fira alimentaria
/
mediterranean
diet congress
food fair /

50,000 -
200,000

http://www.cui-
nadelbo-
let.com/
http://www.cui-
navalles.cat/
http://www.cui-
nalarapita.com/
http://www.cu-
bat.cat/
http://www.la-
cuinaa-
sils.com/cat/in-
dex.php
http://www.els-
fogonsdel-
bages.cat/

N°43
Spain
Catalonia

Marca enotu-
risme catalunya
/ catalunya eno-
turisme brand

2016

Active

Public and pri-
vate

200,000 -
500,000
Ageéencia Cata-
lana de turisme
/ Patronat de
turisme / Dipu-
tacions de Bar-
celona, Tarra-
gona, Lleida i
Girona/ Consell
general de
cambres de Ca-
talunya/ Bar-
celona Turisme
/ F.C. Barcelona
/Vueling / Cir-
cuit de Cata-
lunya/ Estrella
Damm / Port
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1- Promote local
agri-food prod-
ucts, encourage
their
knowledge and
consumption
and generate a
favorable im-
pact through-
out the chain of
this sector, that
is, producers,
distributors and
consumers.

2- Encourage
the close, sus-
tainable and
responsible
trade and con-
sumption
Distributors,
chefs, produc-
ers, gourmets,
promoters of
gastronomic
tourism, con-
sumers

1- It has gener-
ated a favorable
impact
throughout the
chain of this
sector, that is,
producers, dis-
tributors and
consumers

2- The close,
sustainable and
responsible
trade and con-
sumption has
been encour-
aged

They have not
been detected

Make an ani-
mated encyclo-
pedia of the DO
Catalunya to
make publicity
about the world
of wine

Consumers,
producers

Dissemination
of the wine cul-
ture, demythol-
ogizing it and
making it closer
to all the public

They have not
been detected

Companies and
organizations,
consumers

Aventura/ La
Roca Village/
RCD Espanyol /
Codorniu / To-
rres

Members of the
Enoturisme Ca-
talunya brand
must contrib-
ute their activ-
ity to promot-
ing and / or pro-
moting the
wine-growing
heritage of at
least one of the
twelve Denomi-
nations of
Origin (DO) of
the Catalan ter-
ritory.

The consumer
can easily de-
tect companies
and entities
that offer spe-
cific proposals
of experiences
and enotourism
activities of
high added
value, which
contribute to
the knowledge
and enjoyment
of the world of
Catalan wine
culture

They have not
been detected
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Sustainability  YES

Get agglu-
tinated infor-
mation about
where it can be
finded all the
information
about the prod-
ucts, the points
of sale where
you can buy
them (includ-
ing the sale
over the Inter-
net), how to
cook them,
their nutritional
properties, res-
taurants where
to taste them,
gastronomic
routes, agenda
of activities,
news of the
sector.

EUROPEAN UNION

http://www.gas-

troteca.cat/

N°44

\Cotintry T Spain

IRegion T Catalonia
Marca ex-
periéncies gas-
trondmiques /
gastronomic
experiences
stamp

[Startyear I 2016
[ERdingVear i Active

_ Public and pri-
vate
500,000

YES

To demystify

some ideas and

prejudices

about the world

of wine that
make it move
away from the
youngest

https://do-
cat.cat/es/ba-

cuspedia/

N°45
Spain
Catalonia

Segell hotels
gastronomics /
gastronomic
hotels stamp

2016

Currently valid
Public and pri-
vate

200,000 -
500,000

N°46
Spain
Catalonia

Centre de la
cultura de l'oli
de catalunya /
catalunya oil
culture center

2015

Active

Public and pri-
vate

50,000 -
200,000

YES

41 companies
participate in
the project

http://act.gen-
cat.cat/mar-
ques-i-sege-
lls/adhesio-
marques-i-
segells/enotu-

risme-cata-

lunya/

N°47
Spain
Catalonia

Enoturisme al
mirador colom /
enoturism to
the mirador co-
lom

2015

Active

Public and pri-
vate

200,000 -
500,000
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Agéncia Cata-
lana de turisme
/ Patronat de
turisme / Dipu-
tacions de Bar-
celona, Tarra-
gona, Lleida i
Girona/ Consell
general de
cambres de Ca-
talunya/ Bar-
celona Turisme
/ F.C. Barcelona
/Vueling / Cir-
cuit de Cata-
lunya/ Estrella
Damm / Port
Aventura/ La
Roca Village/
RCD Espanyol /
Codorniu/To-
rres

This brand is
aimed at com-
panies and or-
ganizations
that offer spe-
cific proposals
of experiences
and gastro-
nomic activities
of high added
value, which
contribute to
knowing and
enjoying the
Catalan gastro-
nomic heritage
bringing visi-
tors a part of
the traditions,
trades, culture,
history and ter-
ritorial identity
of Catalonia

Companies and
organizations,
consumers

Ageéncia Cata-
lana de turisme
/ Patronat de
turisme / Dipu-
tacions de Bar-
celona, Tarra-
gona, Lleida i
Girona/ Consell
general de
cambres de Ca-
talunya/ Bar-
celona Turisme
/ F.C. Barcelona
/Vueling / Cir-
cuit de Cata-
lunya/ Estrella
Damm / Port
Aventura/ La
Roca Village/
RCD Espanyol /
Codorniu / To-
rres

Offer a gastro-
nomic offer
with outstand-
ing representa-
tion of Catalan
cuisine dishes
made with in-
gredients of
proximity and
products with
Protected De-
nominations of
Origin (PDO)
and Protected
Geographical
Indications
(PGI) and Cata-
lan wines

Consumers,
restoration

Ajuntament La
Granadella/ Ara
Lleida / Turisme
de Catalunya/
Oleoturisem
Les Garrigues

1- Spread the
culture of oil
among citizens
2-Agglutinate
creative talent,
research and
innovation for
oil consump-
tion

3-To develop
activities of a
fun, cultural
and tourist na-
ture

4- Showcase
and point of
sale of high
quality gastro-
nomic prod-
ucts, elaborated
with extra vir-
gin olive oil

Consumers,
productors,
chefs, localin-
sttitutions,
schools

Diputacié de
Barcelona/ Tu-
risme de Barce-
lona

GCet the tourists
to be interested
in the culture of
wine and cava
thatisdoneata
short distance
from the city

Tourists and lo-
cal consumers
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1- The con-
sumer can eas-
ily detect com-
panies and en-
tities that offer
specific pro-
posals of

high value
added gastro-
nomic experi-
ences and ac-
tivities

It is obtained
that the adher-
ents to the
brand Experi-
ences Gastro-
nomic contrib-
ute with its ac-
tivity to encour-
age and/or
promote the
culinary and
gastronomic
heritage of Cat-
alonia

They have not
been detected
‘Sustainability ~ YES

20 companies
participate in
the project

EUROPEAN UNION

2-

http://act.gen-
cat.cat/mar-
gues-i-sege-
lls/adhesio-
marques-i-
segells/expe-

riencies-gastro-

nomigues/

N°44
Country " Spain
IRegion 1 Catalonia

MUSEU DE LA
ESCA PALAMOS

1- Consumers
can easily find a
catering offer
with a gastro-
nomic offer of
Catalan cuisine
dishes made
with proximity
ingredients and
products with
Protected De-
nomination of
Origin (PDO)
and Protected
Geographical
Indications
(PGI) and Cata-
lan wines.
2-Restorers can
enjoy services
to promote
their business
and improve
their image

They have not
been detected

YES

16 hotels partic-
ipate in the pro-
ject

http://act.gen-
cat.cat/mar-
gues-i-sege-
lls/adhesio-
marques-i-
segells/hotels-
gastronomics/

N°45
Spain
Catalonia

Fira de la Nou

1- The con-
sumer makes
contact with
the culture of
the oil in a fun
and informative
way

2- Gourmet cre-
ativity with oil is
promoted as a
star product

They have not
been detected

YES

Launching and
promotion of
the oil museum

http://www.cul-
turade-
loli.cat/ccoc/el-

centre/

N°46
Spain
Catalonia

A Pals, I'arros

The tourist can
know the wine
culture closely
and how itisin-
tegrated into
the Mediterra-
nean Diet

They have not
been detected
YES

It has become a
point of refer-
ence for the
wine tourism
offer in the city
https://bcns-
hop.barcelona-
tu-
risme.com/sho
pv3/ca/pro-
duct/23313/eno-
turisme-al-mi-
rador-de-co-
lom.html

N°47
Spain
Catalonia

“ira de I'Avellana
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-~
<
O
)
e

/ MUSEUM OF

"HE FISHING OF

PALAMOS
2002
Active

0,000 -200,000

Ajuntament de
dalamoés / Dipu-
:acié de Girona /
eneralitat de Ca-
ilunya / Associa-
ci6 Costa Brava
irineu de Girona
/ Comfraria de
‘escadors de Pa-
mos / Ports de la
Generalitat /
amm Fundaci6 /
undacid La Caixa
- Contribute, as
an element of
uality, to the cul-
tural, economic
ind social devel-
opment of the
community. It
works to
strengthen itself
1 its territory and
to help bring
about changes
nd reflections on
the marine and
shing patrimony
nat favor society.
-Focusing on as-
ects such as sus-
tainable fishing
and the impact
n the Mediterra-
nean diet

ourists and local
consumers,
schools

t has become a
oint of reference

2012 2017
Currently valid  Currently valid

0-50,000 0-50,000

Ajuntament
de Montesquiu
nd Diputacié de

Barcelona.

Ajutnament de
Pals and Dipu-
tacioé de Girona.

1995
Currently valid

ublic and private ublic and private ublic and private ublic and private

0-50,000

Ajuntament de
Brunyola
and
.onsell Comarcal
de la Selva.

‘0 promove local ‘o promove local ‘o promove local

walnuts Rice

“inal consumers ~inal consumers

To make the To make the

Hazelnuts

1eeting point for
axperts, produc-
ars, farmers and
etailers and final
consumers.

To make the

roduct known to roduct known to roduct known to
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tainable fishing

They have not
been detected
YES

1-Sea Heritage

tion Campaign
Award

quality
5-Finalist for the
European Mu-
seum Forum of
the Year Award
2005

| a culture of sus-

est Communica-

‘He has obtained
ne seal of tourist

the final con-
sumer while al-

the final con-
sumer while al-

the final con-
sumer while al-

>wing to interact »wing to interact >wing to interact

with producers

with producers

with producers

nd processors in nd processors in nd processors in
close way and to close way and to close way and to
‘now the gastro- :now the gastro- now the gastro-
nomic reality of nomic reality of nomic reality of

the territory.
They have not
been detected
Yes

the territory.
They have not
been detected
Yes

"productors and
7 restaurants.

ittp://Www.visit-

pals.com/ca/l-

ttp://museudela- ttp://www.nous.c arros-de-pals/v-

the territory.
They have not
been detected
Yes

0 township pro-
ucers and 5.000-
6.000 visitors.

ttp://www.avella-

pesca.org/

ICotntry I Spain
IRegioRT Catalonia

Fira del Rovelld

Startyear 1994
[EndingVear i Currently valid

Public and pri-
vate

0-50,000

Ajuntament de
Coll de Nargoé.

at/

N°46
Spain
Catalonia

Fira de la Cara-
bassa

2010
Currently valid
Public and pri-
vate

0-50,000

Organitzes As-
sociacié de Car-
bassaires de
Sant Joan de
les Abadesses
in collaboration

lanta-t-a-pals-ii-

adebrunyola.cat/

mostra-divulga-
iva-a-pals-arros/

N°47
Spain
Catalonia

Carxofada

1999
Currently valid
Public and pri-
vate

0-50,000

Ajuntament de
Sant Boi de Llo-
bregat.

N°48
Spain
Catalonia
Festa i Mercat
de la Castan-
yada
1974
Currently valid
Public and pri-
vate

0-50,000

Ajuntament de
Vilanova de
Prades.
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To promove lo-
cal Mushrooms
and Onion
Final consu-
mers

This event be-
comes a good
showcase for
the typical on-
ion of the pecu-
liar municipality
due to its size
and sweetness

They have not
been detected

Sustainability  Yes

with Ajunta-
ment de Sant
Joan de les
Abadesses, |la
Diputacié de
Girona and
Unié de Boti-
guers.

To promove lo-
cal pumpkin

Final consu-
mers

To make the
product known
to the final con-
sumer while al-
lowing to inter-
act with pro-
ducers and pro-
cessorsina
close way and
to know the
gastronomic re-
ality of the terri-
tory.

They have not
been detected
Yes

To promove lo-
cal artichoke

Final consu-
mers

The traditional
popular festival
is framed in the
Artichoke
Month, a gas-
tronomic and
recreational
promotion
campaign that
takes place
throughout the
month of
March, along
which restau-
rants and bars
offer menus
and tapas. The
festival brings
the product
closer to the
public as a dif-

ferential feature

of the diet of
the territory.
They have not
been detected
Yes

20 restaurants
and bars of the
city participate
in the cam-
paign and dur-
ing the month
of March they
include in their
menus dishes
prepared with

local artichokes.

To promove lo-
cal chestnuts.

Final consu-
mers

Popular event
that integrates
culture and
gastronomy as
a differential
feature of the
territory.

They have not
been detected
Yes
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https://ca-es.fa-

ce-
book.com/car-
bassai-
res.desantjoan
http://co- https.//www.sa )
liInargo.ddl.net/f ntjoandele- ) httpy/www.vpr
, . http://www.sant ades.alta-
ires_i_fes- sabades- boi.cat/carxo- net.org/tu-
tes.php?id=1054 ses.cat/in- : =
- . fada risme/lescas-
&id_sec- dex.php/noti-
Ccio=2856 cies-vila/2325- tanyes.php
els-cultivadors-
mes-destacats-
se-citen-a-la-
viii-fira-de-la-
carbassa
N NS10) N°51 N°52
IColintry 1 Spain Spain Spain Spain
IRegion 1 Catalonia Catalonia Catalonia Catalonia
_ Fira de la Ceba i Fira de la Cirera Fira del Citric Fira de la Col
del Calgot
IStartyear " 2004 1995 2010 2015
IEndingyear ! Currently valid  Currently valid  Currently valid ~ Currently valid
_ Public and pri- Publicand pri- Publicand pri- Public and pri-
vate vate vate vate
0-50,000 0-50,000 0-50,000 0-50,000

Organitzes
Ajuntament de
Vila-sacra in co-
[laboration with
Associacio Ju-
venil, Cultural i
de Lleure de
Vila-sacra, Asso-
ciacié de Dones
de Vila-sacra,
Llar d'avis,
Radio Vila-sa-
cra, Coral Veus
Blanques Vila-
sacra, Generali-
tat de Cata-
lunya, Dipu-
tacioé de Girona,
Consell Comar-
cal de I'Art Em-
porda and Unidé

Organitzes As-

sociacié

d'Amics de

Llers Culturai

Esbarjo in colla- Ajuntament de
boration with Xerta.
Ajuntament de

Llers, Diputacié

de Girona and

Emporda.info.

Ajuntament de
la Roca del Va-
[lés.
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Esportiva Vila-
sacra.
To promove lo-

. .To promove lo-
cal onion and

cal cherries

calcot.
Final consu- Final consu-
mers mers

To make the
product known
to the final con-
sumer while al-
lowing to inter-
act with pro-
ducers and pro-
cessorsina
close way and
to know the
gastronomic re-
ality of the terri-
tory.

They have not
been detected
Yes

To make the
product known
to the final con-
sumer while al-
lowing to inter-
act with pro-
ducers and pro-
cessorsina
close way and
to know the
gastronomic re-
ality of the terri-
tory.

They have not
been detected

<
D
n

http://ca.sali-
nes-basse-
oda.org/cul-
turaffires-i-mer-
cats/fira-de-la-
cirera-de-llers-

283.html
N°53 N°54
‘Cotintry I Spain Spain
IRegion " catalonia Catalonia

Fira d'Esparrecs Mercat Figueter

Startyear 1932 1996

lEndingyear " Currently valid  Currently valid
Public and pri- Public and pri-
vate vate

To promove lo-
cal Citrus fruits.

Final consu-
mers

Promotion of
the local variety
Orange of
Xerta.

They have not
been detected
Yes

10 Productors
and local res-
taurants.

http://www.xe-
rta.alta-
net.org/fira-del-
citric

N°55
Spain
Catalonia

Fira Sant Er-
mengol

1995
Currently valid
Public and pri-
vate

To promove lo-
cal cabbage.

Final consu-
mers

To make the
product known
to the final con-
sumer while al-
lowing to inter-
act with pro-
ducers and pro-
cessorsina
close way and
to know the
gastronomic re-
ality of the terri-
tory.

They have not
been detected
Yes

50 Exhibitors
cabbage rela-
ted.
http://www.la-
roca.cat/in-

dex.php?op-
tion=com_con-

tent&view=arti-
cle&id=2161%3Af
ira-de-la-
col&ca-
tid=100&lte-
mMid=255&lang=
ca

N°56
Spain
Catalonia
Lactium, la
mostra de for-
matges cata-
lans
2008
Currently valid
Public and pri-
vate
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Organitzes
Ajuntament de
Gava in collabo-
ration with
Cooperativa
Agropecuaria
de Gava, Agru-
pacié de Res-
tauradors de
Gava and Asso-
ciacié de Gatro-
nomia i Tu-
risme del Baix
Llobregat (AGT).

To promote lo-
cal asparagus

Final consu-
mers

It conserve agri-
cultural tradi-
tion and incor-
porating other
sectors such as
commercial
and restoration.
In the gastro-
nomic space of
the event, local
restaurateurs
offer their culi-
nary menu that
includes aspar-
agus as an prin-
cipal ingredi-
ent.

0-50,000

Ajuntament de
Capellades and
Diputacié de
Barcelona.

To promote lo-
cal figs.

Final consu-
mers

To make the
product known
to the final con-
sumer while al-
lowing to inter-
act with pro-
ducers and pro-
cessorsina
close way and
to know the
gastronomic re-
ality of the terri-
tory.

0-50,000

Organitzes
Ajuntament de
la Seu d'Urgell
in collaboration
with Fons Euro-
peu Agricola de
Desenvolupa-
ment Rural, Ins-
titut per al
Desenvolupa-
mentila Pro-
mocio de 'Alt
Pirineu i Aran
(IDAPA), Gus-
tum, Innolact,
Generalitat de
Catalunya,
Diputacié de
Lleida, Associa-
cio d'Hosteleria
Alt Urgell, Pire-
naica Societat
Cooperativa
and Consell Ca-
tala de la Pro-
duccio Agraria
Ecologica.

To promote
Cheeses of
Pirineus.

Final consu-
mers

Platform for the
promotion, dif-
fusion and ex-
ternal projec-
tion of cheeses
made in the
Pyrenees.

50,000 -
200,000

Organitzes
Ajuntament de
Vic in collabora-
tion with Asso-
ciacié Catalana
de Ramaders
Elaboradors de
Formatge Ar-
tesa, Diputacié
de Barcelona
and Generalitat
de Catalunya.

To promote Ca-
talan cheeses.

Final consu-
mers

The biggest
cheese market
in Catalonia
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They have not
been detected

‘Sustainability  Yes

EUROPEAN UNION

30,000 Visitors.

ttg //firaespa-
rrecsgava.cat/

N°57

‘Country T Spain

'Region T Catalonia
Mercat de Mer-
cats

2010

[ERdingyear il Currently valid

Public and pri-
vate

50,000 -
200,000

Ajuntament de
Barcelona.

Multiproduct:
Fresh and prox-
imity products
to the markets
of Barcelona.
Final consu-
mers

They have not
been detected
Yes

More than 200

They have not
been detected
Yes

More than 150

They have not
been detected
Yes

More than 200
cheeses and 40

exhibitors and S;Zeerseenstmade catalan handi-
10,000 visitors. . crafts produc-

in Pyrenees.

tors.

http://www.ca-
pellades.cat/el- https://vicfi-
municipi/tu- http://www fira- res.cat/lactium-
risme-i-ociffes- santermen- la-mostra-de-
tes-fires-i-mer- gol.cat/ formatges-ca-
cats/mercat-fi- talans
gueter.htm]

N°58 N°59 N°60
Spain Spain Spain
Catalonia Catalonia Catalonia
Fira Format- Forum Gas- Fira de la Ma-
gera trondmic duixa

It was born in
1999 in the city
2002 of Vic. It moved 2004

Currently valid
Public and pri-
vate

0-50,000

Artesans Vall de
Ribes in colla-
boration with
Ajuntament de
Ribes de Freser.

To promote lo-
cal Cheeses.

Final consu-
mers

to Girona in
2005.
Currently valid
Public and pri-
vate

50,000 -
200,000
Organitzes
Ajuntament de
Girona in colla-
boration with
Diputacié de
Girona, Patro-
nat de Turisme
Costa Brava Gi-
rona and Gi-
rona Emociona.

To promote ca-
talan gastro-
nomy.

Final consu-
mers

Currently valid
Public and pri-
vate

0-50,000

Ajuntament de
Sant Pol de Mar
and Diputacié
de Barcelona.

To promote lo-
cal strawbe-
rries.

Final consu-
mers
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Local markets
promotion.

They have not
been detected
‘Sustainability  VYes

21 exhibitors of
local markets

To make the
product known
to the final con-
sumer while al-
lowing to inter-
act with pro-
ducers and pro-
cessorsina
close way and
to know the
gastronomic re-
ality of the terri-
tory.

They have not
been detected
Yes

Is the greatest
meeting for
professionals of
the world of
gastronomy.

They have not
been detected

Yes
More than 250
exhibitors and

Promotion of
the strawberry
variety of Val-
lalta, autoch-
thonous in El
Maresme.

They have not
been detected

Yes

and 15 local res- more than

taurants. 25,000 visitors,

http://ajunta- http://www.vall- https://sant-
ment.barce- deri- pol.cat/tu-
lona.cat/som- bes.cat/even- http://www.foru risme/fires-i-

demer-
cat/ca/mercat-

tos/fira-format-

mgirona.com/

festes/fira-de-

gera-de-la-vall-

de-mercats

de-ribes-2018/

IRegioRTI Catalonia

Fira de la Mel

IStartyear i 2016
IERdingVear il Currently valid

Public and pri-
vate

0-50,000

Organitzes
Ajuntament de
Riner in colla-
boration with
Departament
d'Agricultura,
Ramaderia i
Pesca of Gene-
ralitat de Cata-

Spain
Catalonia

Fira de la Mel

1980
Currently valid
Public and pri-
vate

0-50,000

Ajuntament de
Crespia and
Diputacié de
Girona.

Spain
Catalonia

Fira de la Mon-
geta

1999
Currently valid
Public and pri-
vate

0-50,000

Futbol Club
Sant Lloreng de
la Muga in co-
[laboration with
Ajuntament de
Sant Lloreng de
la Muga.

la-maduixa-de-
la-vallalta

Spain
Catalonia

Fira de St An-
toni i Fira del
Fesol

1982

Currently valid
Public and pri-
vate

0-50,000

Ajuntament de
Santa Pau,
Diputacié de
Girona, Fons
Europeu Agri-
cola de Desen-
volupament
Rural, Denomi-
nacié d'Origen
Protegida
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lunya and Es-
cola Agraria del
Solsones.

To promote lo-
cal honey.

Final consu-
mers

To make the
product known
to the final con-
sumer while al-
lowing to inter-
act with pro-
ducers and pro-
cessorsina
close way and
to know the
gastronomic re-
ality of the terri-
tory.

They have not
been detected
Yes

40 exhibitors
and 3,000 visi-
tors.

http://ri-
ner.ddl.net/no-
ve-

tats.php?id=264

38&id_seccio=

N°65

Spain

Catalonia

Fira de l'oli de
les Terres de I'E-
bre

1996

To promote lo-
cal honey.

Final consu-
mers

To make the
product known
to the final con-
sumer while al-
lowing to inter-
act with pro-
ducers and pro-
cessorsina
close way and
to know the
gastronomic re-
ality of the terri-
tory.

They have not
been detected
Yes

60 exhibitors
and 20,000 visi-
tors.

N°66
Spain
Catalonia
Fira de I'Oli de
Qualitat Verge
Extra
Fira de les
Garriges starts
at 1963. Fira de
|'Oli de Qualitat

To promote lo-
cal beans.
Final consu-
mers

Promotion of
the beans culti-
vated in the vil-
lage orchards
and the recov-
ery of the lost
old job of the
coalman.

They have not
been detected

Yes

http://ca.santllo
rencde-
lamuga.cat/tu-
risme/fira-de-la-

mongeta/

N°67
Spain
Catalonia

FiPorc

2014

Santa Pau and
Generalitat de
Catalunya.

To promote lo-
cal beans.

Final consu-
mers

To make the
product known
to the final con-
sumer while al-
lowing to inter-
act with pro-
ducers and pro-
cessorsin a
close way and
to know the
gastronomic re-
ality of the terri-
tory.

They have not
been detected
Yes

A multitude of
exhibitors and
o0 restaurants
that offer 3600
menus that
have Santa Pau
beans as the
main ingredi-
ent.
http://visitsan-
ta-
pau.com/agend
a-santa-
pau/fira-del-fe-

sol-2018/

N°68
Spain
Catalonia
Firade la
Tofona de Cen-
telles

2008
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[ERdingVear il Currently valid

Public and pri-
vate

0-50,000

Entitat Munici-
pal Descentrali-
tzada de Jesus
in collaboration
with Generalitat
de Catalunya,
patronat de Tu-
risme, Dipu-
tacié de Tarra-
gona, Consell
Comarcal del
Baix Ebre, Ajun-
tament de Tor-
tosa, Cambra
de Comerg de
Tortosa and Ins-
titut per al
Desenvolupa-
ment de les Co-
marques de I'E-
bre (IDECE).

To promote lo-
cal oil.

Final consu-
mers

A platform to
promote our
ethnological
legacy and re-
cover and
maintain tradi-
tions linked to
the agricultural
world.

They have not
been detected

Verge Extra
starts at 1997.
Currently valid
Public and pri-
vate

0-50,000

Organitzes
Ajuntament de
les Borges
Blanques in co-
[laboration with
Consell Comar-
cal de les Garri-
gues, Generali-
tat de Cata-
lunya, Cambra
de Comerg de
Lleida, Denomi-
nacié d'Origen
Garantida Les
Garrigues and
Diputacié de
Lleida.

To promote lo-
cal oil.

Final consu-
mers

To make the
product known
to the final con-
sumer while al-
lowing to inter-
act with pro-
ducers and pro-
cessorsina
close way and
to know the
gastronomic re-
ality of the terri-
tory.

They have not
been detected

Currently valid
Public and pri-
vate

0-50,000

Ajuntament de
Riudellots with
organization
support of Inca-
tis. Also collabo-
rates with Dipu-
tacié de Girona,
Ajuntament de
Girona, Associa-
cid de Tractors
Antics, Associa-
cions de Pun-
taires de les Co-
marques de Gi-
rona Associacié
de Vehicles
Classics i Espor-
tius de Riude-
|lots, Casal de
Jubilats de Riu-
dellots, Comis-
sio de Festes de
Riudellots, Es-
pai Jove and TV
Girona.

To promote pig
elaborations.
Final consu-
mers

To make the
product known
to the final con-
sumer while al-
lowing to inter-
act with pro-
ducers and pro-
cessorsin a
close way and
to know the
gastronomic re-
ality of the terri-
tory.

They have not
been detected

Currently valid
Public and pri-
vate

0-50,000

Organitzes
Ajuntament de
Centelles in co-
[laboration with
Generalitat de
Catalunya,
Diputacié de
Barcelona, Cen-
telles és Magia,
Comerg Cata-
lunya, Unid de
Botigues i Ser-
veis de Cente-
lles and Cente-
|les Portal de
Comerg.

To promote lo-
cal truffle.

Final consu-
mers

To make the
product known
to the final con-
sumer while al-
lowing to inter-
act with pro-
ducers and pro-
cessorsina
close way and
to know the
gastronomic re-
ality of the terri-
tory.

They have not
been detected
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http://www.em
dje-

Yes

125 exhibitors
and 60,000 visi-
tors.

https://fira-

sus.cat/nivl.php oli.cat/

?id=6

N°69

ICotnty I Spain
IRegioRT Catalonia

Fira de la Can-
delera

IStartyear I 1852
[ERdingyear i Currently valid

Public and pri-
vate

0-50,000

Ajuntament de
Molins de Rei
with organiza-
tion support of
Expogestio.
Also collabora-
tes with Dipu-
tacioé de Barce-
lona, Incavi, Ge-
neralitat de Ca-
talunya and
Molins de Rei
Centre de Co-
merg.

alan wines and
cavas.

Final consu-
mers

To make the
product known

To promote cat-

N°70
Spain
Catalonia

Mostra de Vins i
Caves de Cata-
lunya

1981
Currently valid

Public

50,000 -
200,000

Promotora
d'Exportacions
Catalanes
(PRODECA), In-
cavi and Gene-
ralitat de Cata-
lunya.

To promote cat-
alan wines and
cavas.

Final consu-
mers

It isa modern
and dynamic

Yes

http:// www. fi-

porc.cat/

N°71
Spain
Catalonia

Fira del Xaiila
Llana

2013
Currently valid
Public and pri-
vate

0-50,000

Organitzes
Ajuntament de
Pontds in colla-
boration with
Diputacié de
Girona and
Consell Comar-
cal de I'Alt Em-
porda.

To promote
lamb elaborati-
ons.

Final consu-
mers

To make the
product known

Yes

https.//www.ce
ntelles.cat/co-
neixer/festes-i-
tradicions/fira-
de-la-tofona

N°72
Spain
Catalonia
Most Festival:
Festival Inter-
nacional del
Cinede Vii
Cava
201
Currently valid
Public and pri-
vate
50,000 -
200,000
Organitzes Mu-
seu de les Cul-
tures del Vide
Catalunya (Vi-
seum) and Ci-
neclub Vila-
franca in colla-
boration with
Ajuntament de
Vilafranca,
Diputacié de
Barcelona, Ge-
neralitat de Ca-
talunya, Incavi
and Ajunta-
ment de Sant
Sadurni d'A-
noia.

To promote
wine and cava
cinema.

Cinema lovers.

The festival
wants to spread
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to the final con-
sumer while al-
lowing to inter-
act with pro-
ducers and pro-
cessorsina
close way and
to know the
gastronomic re-
ality of the terri-
tory.

EUROPEAN UNION

They have not

‘Sustainability  Yes

4,000 m2 of ex-
position, more
than 900 exhib-
itors and
300,000 visitors.

http://www.can

delera.cat/

IREgioRTIII Catalonia

Calderada de
Santa Lldcia

1855 interrup-

ted by Civil War.
IERdingyear 1 currently valid

Public and pri-

0-50,000

Ajuntament de
Gelida

sector, worried
to continue of-
fering new
products, inter-
ested in the
conservation of
the native wine
legacy.

They have not
been detected
Yes

68 wine pro-
ductors.

http://in-
cavi.gen-
cat.cat/ca/pro-

mocio-difu-

to the final con-
sumer while al-
lowing to inter-
act with pro-
ducers and pro-
cessorsina
close way and
to know the
gastronomic re-
ality of the terri-
tory.

They have not
been detected
Yes

http://firaxai-
pon-
tos.wixsite.com/

the arts and
wine cultures
through audio-
visual creation,
as well as ap-
proaching the
enology from
all possible as-
pects, promot-
ing values such
as quality, di-
versity or in-
volvement with
the territory.
They have not
been detected
Yes

http://www.mos
tfestival.cat/

sio/dar_mos-

firaxai

tra_vins_caves/

Spain
Catalonia
Tast a la Ram-
bla

2014

Currently valid
Public and pri-
vate

50,000 -
200,000
Organitzes GSR
Grup and
Amics de la
Rambla in colla-
boration with
Ajuntament de
Barcelona.

Spain
Catalonia

Gastropirineus

2016

Currently valid
Public and pri-
vate

0-50,000

Organitzes Gas-
troEvents in co-
[laboration with
Ajuntament de
Berga, Consell
Comarcal de
I'Alt Urgell and

Spain
Catalonia

VanVanMarket

2014

Currently valid
Public and pri-
vate

0-50,000

Van Van.
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Historical recre-
ation around an
altruistic and
gastronomic
tradition

Final consu-
mers

Union of people
who lives in
Gelida around
popular culture.

They have not
been detected

Yes

http://www.ge-
lida.org/santa-
llucia.htm

Promove the
best local res-
taurants and
the gastronomy
innovation with
the greatest
cookers of the
city.

Final consu-
mers

Strengthen lo-
cal restaurants
and promote
the most inno-
vative cuisine.

They have not
been detected

Yes

60 restaurants
and more than
70 chefs,

https://www.tas

talarambla.cat/

Consell Comar-
cal de la Cer-
danya. Also is
supported by
Universitat de
Barcelona
(Campus d'Ali-
mentacio), Fun-
dacié Institu
Catala de la
Cuinaidela
Cultura Gats-
ronomica and
Fundacié Alicia.

Present the tra-
ditional moun-
tain gastron-
omy and in-
clude innova-
tion by profes-
sional coockers.

Professionals
and locals od
the area.

Increase the in-
terest in the
cuisine of the
area and the
visit of people
from all the
country.

They have not
been detected
Yes

10 restaurants
and more than
140 profession-
als of gastron-

Van Van is a pi-
oneering gas-
tronomic mar-
ket throughout
the State made
up of a food-
trucks convoy
that offer
streetfood of
quality.

Young people
who lives at the
event city, cul-
tutally troubled,
seduced by the
cuisin and very
ative in the so-
cial networks.

Gastronomic
dynamization
of events.

They have not
been detected

Yes

omy world.
https://www.ga http://www.van
stropiri- vanmar-
neus.com/ ket.com/
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ComoComo-
Festival

IStartyear i 2016
IERdingVear i Currently valid

Public and pri-
vate
0-50,000

Associacid
Cémo Como in
collaboration
with Ecoembes,
Ajuntament de
Barcelona, Con-
sell Catala de la
Produccio
Agraria
Ecologica, Expo
Eco Salud and
Transports Me-
tropolitans de
Barcelona.

To promote the
producers,
manufacturers
and distributors
of the ecologi-
cal and healthy
world.

N°78
Spain
Catalonia

White Summer

2015
Currently valid

Private

0-50,000

Organitzes Es-
trella Damm.

Is a festival that
collects the last
tendences in
escenic arts, de-
sign, music and
gastronomy.

N°79
Spain
Catalonia
Llegat Josep
Lladonosa
2017
currently valid
Public and pri-
vate

0-50,000

Ajuntament de
Sant Viceng
dels Horts

Josep Lla-
donosa & Gird,
cook and cata-
lan chef, gave
up his legacy to
I'Ajuntament
de Sant Viceng
dels Horts in
the January of
2017. The objec-
tive of this ces-
sion was create
a special base
of Traditional
Catalan Cook-
ing based on
the biblio-
graphic legacy
with the objec-
tive of promove
and spread the
tradicional cat-
alan cooking. A
thousand of
documents,

N°80
Spain
Catalonia

Fira Apat

2015

currently valid
Public and pri-
vate

50,000 -
200,000

Fira Apat

La Fira Apat is
the trade fair of
food produced
in Catalonia,
where the pro-
ducers and pro-
cessors of Cata-
lan products
may present
every year its
products shops,
restaurants, ho-
tels, wine bars,
retailers and
consumers.
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Consumers in-
terested in
healthy and
ecological food.
Show to the
world that
many people
want to live a
committed and
conscious life
with individual
and global
health.

They have not
been detected

Final consu-
mers

They have not
been detected

‘Sustainability ~ Yes Yes
More than 60
exhibitors.
http://comoco-  http://www.whi

mofestival.com/ tesummer.es/

N°81 N°82
[Code I ES-312-4-89 ES-312-4-90
‘Cotntry I Spain Spain
IREgioR catalonia Catalonia

Mercat de la Te-
rra

Fira Avicola

2015
currently valid

IStartyear I 1974
IERdingyeariii currently valid

manuscripts
and cooking
gadgets of a va-
riety of ages will
serve for create
in a future an
interpretation
center of the
catalan cooking
in Sant Viceng
dels Horts.

Professional
and final consu-
mers

Disclose of the
history of the
catalan cook-

ing.

They have not
been detected

Yes

https://bibliote-
cavir-
tual.diba.cat/de
tall-fons-espe-
cial/-/de-
tall/gdD7/FONS

ESPE-
CIAL/351150/130
821255

N°83
ES-312-4-91
Spain
Catalonia
Delcamp ala
taula: jornada
de collita i gas-
tronomia
2012
currently valid

Professional

Popularise the
catalan pro-
ducts

They have not
been detected
Yes

9.000 visitors

http:/fira-
apat.cat/

N°84
ES-312-4-92
Spain
Catalonia

Tuna Tour

2012
currently valid
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Public and pri-
vate

0-50,000

Ajuntament
d'El Prat de Llo-
bregat

The fair be-
comes an ex-
traordinary ex-
perience that
combines the
one hand, the
tradition of the
peasantry
through the
quality of local
products,
chicken leg and
Blue Prat arti-
choke and,
moreover, a
sign of eco-
nomic activity,
trade and ca-
tering and local
initiatives of en-
trepreneurs
who are in the
Fair, an excel-
lent promotion
space.

Private

0-50,000

Slow Food Bar-
celona

The products
must be locals,
of the season,
gets with tradi-
cional pro-
cesses in re-
spect of the na-
ture and the
work, and fi-
nally have a
correct price for
who buy it and
for who pro-
duce it.

Public and pri-
vate

0-50,000

Olea Soul Food
Travel, Ara
Lleida, Dipu-
tacié de Lleida,
This experience
aims to show
where our food
comes from
and what the
producers'
work is like. A
variety of local
products are
tasted during
the day. From
September to
February, Olea
Soul Food
Travel offers

a culinary expe-
rience that
starts in the
fields and fin-
ishes at the ta-
ble. The activity
varies with the
season, so it
might be grape
or almond pick-
ing, olive tree
beating or
gathering black
truffles. A buffet
breakfast is pro-
vided to pro-
vide a break
and recharge
after the work.
You can also
learn about the
best of local
cuisine and lo-
cal products in
a cookery work-
shop. Finally,
everyone gets

Public and pri-
vate

0-50,000

Grup Balfegé

You will be able
to dive and
swim alongside
the largest tuna
in the world
and experience
moments of ex-
citement with
all 5 senses. The
experience be-
gins at 'Ametlla
de Mar port
(Tarragona) on
board a mod-
ern catamaran.
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Final consu-
mers

This annual
event has be-
come a fair
benchmark, not
only in Llobre-
gat, but
throughout
Catalonia, along
with the rooster
Vilafranca. The
Blue Paw has
the European
seal of Pro-
tected Geo-
graphical Indi-
cation (PGl).

They have not
been detected

Sustainability  Ves
IRESERTIIIIIEN 80,000 visitors

http://www.el-

prat.cat/em-

presa-comerc-i-

ocupacio/fira-

avicola-de-la-
raca-prat

N°85
ICountry I Spain
IREgioATTIIIIIN Catalonia

Final consu-
mers

The mercats de
la terra objec-
tive is create a
network of
proximity sell of
quality food-
stuff offered
and produced
by farmers,
ranchers, fish-
mongers and
transformers.

They have not
been detected

Yes
24 producers

http://www.slo
wfood.barce-
lona/in-
dex.php/mer-

cat-de-la-terra

N°86
Spain
Catalonia

to enjoy a good
lunch.

Final consum-
ers. Food travel
for the inher-
ently curious
Olea Soul In-
coming Travel
Agency was
born in the out-
skirts of a small
Catalan village
of only 200 peo-
ple. Ignasi the
father, a profes-
sional photog-
rapher with the
keenest of eyes
to capture the
surroundings.
Ariadna the
mother, an an-
thropologist av-
idly searching
for deeper
meanings to
the everyday
life. Jara the
rescued Span-
ish Mastiff con-
tributed to pin-
point the
sources of in-
spiration.

They have not
been detected

Final consu-
mers

Know in first-
hand the world
of the tuna
breeding and
live a unique
experience in
his sea farms.

They have not
been detected

Yes Yes
20,000 visitors
http://www.olea http://tuna-
soul.com/ tour.com
N°87 N°88
Spain Spain
Catalonia Catalonia
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La carretera del
Vi

IStartyear I 2017

currently valid
Public and pri-
vate

0-50,000

La Carretera del
Viis a joint ini-
tiative of the
town councils
of Sant Marti
Sarroca, Pacs
del Penedés, Vi-
lafranca del Pe-
nedes, San Mi-
quel d'Olérdola,
Canyelles, Sant
Pere de Ribes
and Sitges.

La Carretera del
Viis an oeno-
touristic attrac-
tion that has a
high historical
and cultural
value. It allows
wine lovers to
get acquainted
with the an-
cient route that
linked together
the vineyards in
the Penedeés
and the
beaches of Gar-
raf. La Carretera
del Vi, the first
Wine Road in
Spain, is a joint
project
launched by 12
wineries situ-
ated along the
route and is
supported by

ViJazz

2007

currently valid
Public and pri-
vate

50,000 -
200,000

Principal spon-
sors: Banc de
Sabadell, Ajun-
tament de Vila-
franca del Pe-
nedes

Wines and jazz
togetherin
Vilafranca del
Penedes

Vinyasons

2012
currently valid
Public and pri-
vate

0-50,000

Ametller Ori-
gen, Diputacio
de Barcelona,
Audi

The festival
where music,
wines, and gas-
tronomy com-
bine for create
unique experi-
ences in the
summer nigths.
An original pro-
pose where en-
joy the magic of
the live music
of different
styles and
types. Savor
with some of
the best wines
and caves from
emblematic
wine cellars
served with a
gastronomic
menu elabored
especially for
each ocasion.

CAMPUS D'ALI-
MENTACIO TO-
RRIBERA - UB/
TORRIBERA
FOOD CAMPUS
-UB

2007

Active

Public

200,000 -
500,000

Universitat de
Barcelona

1- Act in the
field of food
and provide the
strengths of the
University.
2-Act on teach-
ing, research,
transfer and
dissemination
of knowledge,
as well as uni-
versity social re-
sponsibility re-
lated to food.
3-To train uni-
versity students
and to contrib-
ute to the soci-
ety a quality en-
vironment ded-
icated to the
thought and
the knowledge
in feeding
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the seven mu-
nicipalities
through which
it winds, joining
in boosting this
innovative pro-
ject that aims
to recover the
historical com-
mercial route
that was al-
ready used by
the Romans to
export the
Penedeés wines
all over the
world.

Wine lovers

Discover cata-
lan wines. The
visitors can de-
sign their own
oeno-touristic
experience by
choosing them-
selves the win-
eries and other
sights and
places they are
interested in
spread along
the side ways of
this 40 km long
lineal route.
They have not
been detected
Yes

Wine and Jazz
lovers

A vinculation
between the
culture and the
wine for dis-
cover new
products and
new styles of
music.

They have not
been detected
Yes

Visitors: 55,000
visitors at the
2017 edition -
Tastings: 75,000
wine tastings /
champagne
served the 2017
edition

wine, cava and
music lovers

A vinculation
between the
culture and the
wine for dis-
cover new
products and
new styles of
music.

They have not
been detected
Yes

12 concerts

Students in the
field of health
and nutrition,
researchers

It is becoming a
reference cen-
ter for all those
who want to
develop their
studies and re-
search in the
field food and
nutrition

They have not
been detected
YES

1- The Torribera
Food Campus
has an opera-
tion of 2,178 m?
dedicated to re-
search, with nu-
trition and bro-
matology labor-
atories, among
others

2- Research
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www.lacarrete-

radelvi.com

http://vijazzpe-

nedes.com

ICoUntry I Spain
IRegioRT Catalonia

ODELA

IStartyear I 2015
[EndingVear il Active

50.000 -
200.000

OBSERVATORI
ALIMENTACIO

Universitat de
Barcelona

1- Study the
food practices

N°90
Spain
Catalonia

CATEDRA DE
GASTRONOMIA,
TURISME | CUL-
TURA UNIVER-
SITAT DE GI-
RONA (UdG)

20716
Active

Public

50.000 -
200.000
Universitat de
Girona / Ajunta-
ment de Ca-
longe-Sant An-
toni

Be an interna-
tional center of

http://www.vin-

yasons.com/

N°91
Spain
Catalonia

POST GRAU EN
COMUNICACIO
| GASTRONO-
MIA: SALUT |
CULTURA

2018
Active

Public
50.000 -
200.000

Universitat
Autonoma de
Barcelona

Analyze the
communicative

groups partici-
pated by the In-
stitute of Re-
search in Nutri-
tion and Food
Security (INSA).
It was approved
in 2005, pro-
moted by
twenty-two re-
search groups
from eleven de-
partments.
http://www.ub.e
du/campusali-
menta-

cio/ca/cam-
pus.html

N°92
Spain
Catalonia
POSTGRAU EN
MARKETING |
COMUNICACIO
GAS-
TRONOMICA |
ENOLOLGICA/
POSTGRADU-
ATE IN GAS-
TRONOMIC
AND ENO-
LOLOGICAL
MARKETING
AND COMMU-
NICATION
20T
Active

Private

50.000 -
200.000

Universitat
Abat Oliva -
CEU

Respond to the
communication
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and attitudes in
any of the
phases of the
agro-food chain
(production,
distribution,
consumption
2-Knowledge
management
about food and
health

Students in the
field of health
and nutrition,
history, athro-

pology, re-
searchers

It has become a
reference re-
search center in
the field of food
supplying rele-
vant data and
studies on as-
pects of the
Mediterranean
Diet

They have not
been detected

Sustainability  YES

reference in the
subject of the
Gastronomy
and its ties with
the Culture and
the Tourism

Students in the
field of health
and nutrition,
history, athro-

pology, re-
searchers

The university
has been
awarded an in-
ternational cen-
ter of reference
in the field of
gastronomy,
developing es-
pecially its link
with culture
and tourism

They have not
been detected

YES

aspects linked
to the gastro-
nomic sector
and its links
with health,
sustainability
and culture

Students inter-
ested in obtain-
ing tools and
resources for
the design, de-
velopment and
management
of communica-
tive projects
within the
world of gas-
tronomy.

We do not yet
have data be-
cause it is a pro-
ject that has
just begun

They have not
been detected

YES

needs of com-

panies related

to Gastronomy
and enology

Graduates in
the areas of
business, com-
munication,
gastronomy
and other social
sciences inter-
ested in work-
ing as commu-
nicative experts
and in the crea-
tion and strate-
gic planning of
brands, the pro-
motion of the
product and
the positioning
of establish-
ments and ser-
vices in the
world of gas-
tronomy, oenol-
ogy and resto-
ration.

It has contrib-
uted to profes-
sionalize gas-
tronomic com-
munication,
giving im-
portance to the
work of diffu-
sion of topics
such as the
Mediterranean
diet

They have not
been detected
YES
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Development
of the following
lines of work:
Food waste /
Food, heritage,
tourism /
Analysis of food
systems / Bodly,
food and envi-
ronmental
health /

New trends in
food consump-
tion / Gastron-
omy and resto-
ration / History
of food

http://www.ub.e

du/odela/

N°93
[Code I ES-312-4-101
ICouRtry I Spain
IREgioATIIII Catalonia

ECOGRANJA
SALGOT / ECO-
FARM SALGOT

1- Studies on
the three axes
of gastronomy,
culture and
tourism are be-
ing pro-
moted.This
knowledge is
being dissemi-
nated, both to a
specialized au-
dience and to
the general
public.

2-ltis interna-
tionally posi-
tioned as a
benchmark in
this field, thus
strengthening
ties with stud-
ies of humani-
ties, tourism or
technology ap-
plied to food.

http://www?2.ud

We do not yet
have data be-
cause it is a pro-
ject that has
just begun

http://www.uab.

cat/web/post-

grado/diploma-

tura-de-post-
grado-en-co-

It has become a
reference on
culinary com-
munication for
students and
companies

https://www.ua

municacion-y-

oceu.es/ca/post

g.edu/ta- gastronomia- grau-en-mar-
bid/24197/lan-  salud-sostenibi- queting-comu-
guage/ca- lidad-y-cul- nicacio-gastro-

ES/Default.aspx

tura/informa-

nomica-enolo-

N°94
ES-312-4-102
Spain
Catalonia
CAPRABO: TAN
LLETGES COM
BONES / CA-
PRABO: CA-
PRABO: UGLY

cion-general-

gica

1206597472083.
html/parami-

3704 _es/pa-
ramz2-2001/

N°95
ES-312-4-103
Spain
Catalonia

CASA
AMETLLER: ET
PORTEM A
L'HORT
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2009
Active

Private

>1,000,000

Embotits Salgot
/ fons europeus
Create are-
search space
around the
breeding of the
pig. All thisin a
sustainable
space for the
management
of waste, the
use and recy-
cling of water
and the gener-
ation of energy
with biomass
and solar pan-
els

Schools, profes-
sionals in the
sector, re-
searchers, con-
sumers

They have man-
aged to raise
awareness
among the
youngest in-
dustry and pub-
lic, as school-
children, about
the importance
of research in
the agri-food
sector

They have not
been detected
YES

1- They have

AND GOOD
TASTE

2017

2017

Private
0-50,000

Caprabo Eroski

Sensitize about
the consump-
tion of "ugly"
fruits and vege-
tables, which
do not corre-
spond to the
established ap-
pearance
standards but
which have the
same quality in
flavor and nutri-
tional proper-
ties

Consumers

They have
helped raise
awareness of
the waste of
food and, at the
same time, the
consumption of
fruit and vege-
tables of prox-
imity in the
context of the
Mediterranean
diet, beyond its
appearance
They have not
been detected
YES

A total of 16 va-
rieties of fruits

2018
Active

Private
0-50,000

Casa Ametller

To bring the
consumer
closer to the ru-
ral world and to
the cultivation
of fruit and veg-
etables

Consumers

Consumers
have been able
to see where
they come from
the products
they buy by
seeing the posi-
tive of proxim-
ity products on
site

They have not
been detected
YES

In the short life
of the program
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managed to
breed pigs who
only feed on
ecological in-
gredients of
proximity: cere-
als, legumes
and olive oil

2- They have
launched a
brand of green
sausages lead-
ing their mar-
ket

and vegetables
classified as
second cate-
gory by their
appearance or
size but with all
the nutritional
and organolep-
tic quality were
sold in the su-
permarkets of
Caprabo with
discounts of up
to 50% in its

more than 200
consumers
have already
participated in
visits to farms

price

https://www.ca-

prabo.com/pdfli

nk/ca/35403978

-8e18-11e7-

bb90- https://ametlle-
http://www.sal- 0a015e50794c/  rori-
got.com/es/eco Caprabo-pro- gen.cat/ca/noti-
granja/ mou-el-con- cies/etporte-

sum-de-fruites-

malhort/

i-verdures-llet-
ges-
00002.pdf%20t
arget=

Andalusia
Tab. 97 — Andalusia region partner’'s submitted data.
N°1 N°2 N°3 N°4 N°5 N°6
[Eatintry T spain Spain Spain Spain Spain Spain
IRegion ! Andalusia  Andalusia  Andalusia  Andalusia  Andalusia  Andalusia
Programme
to support
the tourism
strategies of
the cities of Programme Seminaries
Chefchaoue of Promo- on Medite- Mediterra- Gastrono-
n, Tetouan, tion of rranean Li.  N€@ Cooking PREDIMED mic Tourism
Tangier, As- Healthy Liv- festyle Contest in Andalusia
silah, ing Habits
Larache and
Alcazarqui-
vir (North
Morocco)
IStartyear 1 2017 2015 2016 2006
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Andalusia
International
Cooperation
Fund

AACID,
FAMSI,
RMM and
integrated
municipali-
ties

Improve the
quality of life
of the citi-
zens of Te-
tuan,
Chefchaoue
n, Larache,
Assilah,
Algazarqui-
vir and
Tangier by
increasing
the level of
their tourism
resources
and their
quality as
well as the
income gen-
erated by it.

Creat a
Committee
to control
MD. MD
awareness
campaign.

2018

Regional
Funds

Andalusia
Councils of
Health, Edu-
cation, So-
cial Affairs,
and Agricul-
ture

Promote
healthy liv-
ing habit in
the primary
and second-
ary educa-
tional levels

Primary and
secundary
education

2018

Regional
Funds

Andalusia
Council of
Agriculture
and
IEAMED

Expose the
benefits of
MD among
students of
secondary
schools in
Andalusia.

Seconday
schools (12-
16 y/o)

2017

Regional
Funds

Andalusia
Council of
Agriculture
and
IEAMED

MD Aware-
ness

General pu-
blic

Spanish
Ministy of
Economics,
SIBEROBN,
ISC, ERC,
EU

The PRED-
IMED trial is
the largest
primary pre-
vention trial
showing that
an interven-
tion to pro-
mote a Med-
iterranean
diet is bene-
ficial against
the inci-
dence of
several ma-
jor chronic
diseases in
subjects at
high cardio-
vascular
risk, particu-
larly when
improved
adherence
to the Medi-
terranean
diet includes
increased
consump-
tion of extra
virgin olive
oil and
mixed tree
nuts.

Scientific
Research

Regional
Funds

Andalusia
Tourism
Council

Specialist
practical
guide pro-
moting gas-
tronomic
tourism in
Andalusia
with empha-
sis in MD

Publication
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Manual on
MD, training
in controlling
and certify-
ing brand of
MD, Tech-
nical assis-

tance

launching
MD,

http://lwww.a
n_
mar.org/pro-
grama-de-
apoyo-a-la-
estrategia-
municipal-
de-turismo-
de-las-ciu-
dades-de-
chefchaoue
n-tetuan-
tanger-assi-
lah-larache-
y-algazar-
quivir-re-
gion-de-tan-
ger-tetuan-
alhucemas/

EUROPEAN UNION

Strong em-
phasis on
MD values.
Ugraded
every year
for better

http://www.j
untadeanda-
lu-
cia.es/edu-
cacion/web-
por-
tal/web/pla-
nes-y-pro-
gramas/ha-
bitos-de-
vida-saluda-
ble

http://www.i
eamed.es/s
ervlet/Front-
Contro-
ller?ac-
tion=Re-
cordCon-
tent&ta-
ble=3&ele-
ment=21937
&menu=

Emilia-Romagna

There is no data available.

It has been
taking place
during the
last 11
years

http://www.i
eamed.es/s
ervlet/Front-
Contro-
ller?ac-
tion=Re-
cordCon-
tent&ta-
ble=3&ele-
ment=22198
&menu=

http://www.p
redimed.es

http://lwww.a
ndalu-
cia.org/me-
dia/publica-
tions/pdf/pra
cti-
cal_guide_g
astronomic-
tourism.pdf
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Tab. 98 - Slovenia region partner’'s submitted data.

N°1

Resolution on the National Pro-
gram on Nutrition and Physical
Activity for Health 2015-2025. Ac-
tion plan for implementation of
resolution on the national pro-
gram on nutrition and health
activities for health 2015-2025
(current action plan is till year
2018).

[Startyear i 2015

[Endingyear i 2025

Public funds (EU and national
funds)

52518578

Ministry of Health

Ministry of Agriculture, Forestry
and Food

Ministry of Education, Science
and Sport

The Ministry of Labor, Family,
Social Affairs and Equal Oppor-
tunities

With the implementation of the
National Program 2015-2025 in
order to achieve the following
strategic objectives:

- reduce the proportion of
the population overweight and
obese;

- to reduce the proportion
of people who are physically in-
active;

- to increase the proportion
of breastfed children;

- reducing the proportion of
undernourished functional and
less able and elderly patients;

- increase the share of those
who daily breakfast;

- Increase consumption of
vegetables and fruits;

- Reduce the intake of satu-
rated fat, sugar and salt;

N°2
Slovenia
Slovenia

Nutrition of children
and adolescents in
educational institu-
tions

2015

2018

Public funds (EU and
national funds)
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- to reduce the content of
trans fats in foods.

Specific target groups of the
population, while special social
care for vulnerable groups of all

ages (deponding of the meas-
ure in action plan).

[PositiVeeffects™ Not mesured yet

[Negative effects’ Not mesuredy yet
[SUstainability VYes the program is sustainable
[Reach 1 whole country

http://www.dobertekslove-
nija.si/wp-con-
tent/uploads/2018/01/akcijski-
nacrt-DTS-2017-in-18.pdf
http://pisrs.si/Pis.web/pre-
gledPredpisa?id=RESOI101

EUROPEAN UNION

Sicily
Tab. 99 - Sicily region partner's submitted data.
N°1 N°2
[€ode T T-312-41 IT-312-4-2
[Cotintry I Italy Italy

IRegion T sicily
MedDiet — Mediterranean
Diet And Enhancement Of

CREATIVE MEDITERRANEAN Traditional Foodstuff I-

ANN52
[Startyear 1 2014 2013
[Endingyear " 2018
Public Public
Public Public
>1,000,000 € >1,000,000 €

European Union, The Union

for the Mediterranean (UfM),

Italian Development Cooper- European Project ENPI CBC-
ation, United Nations Indus- MED

trial Development Organiza-

tion (UNIDO),
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EUROPEAN UNION

K3 MD.net

A pilot project to demon-

strate the potential of cul-

tural and creative industries an integral part of the Medi-
organized into clusters to lity and solidarity in the Medi-
contribute to inclusive and

sustainable growth in the

South Mediterranean Region.

Universities, cultural centers,
R&D, governamental institu-
tions, producers, market
trends & public opinion.

1 exhaustive mapping of cul-
tural & creative industries in
the region produced, 11 new
collections developed and
branded, 2 millions people
reached through dissemina-
tion of activities, Local institu-
tions' capacities strength-
ened, Recommendations on
clusters & CCl policy elabo-
rated, start-up capital...
https://www.medcrea-
tive.org/the-project

General population

Yes Yes

https://www.medcrea-

tive.org/the-project http://www.med-diet.eu

Albania
There is no data available.

Cyprus
There is no data available.
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3.4.2.Data by item

EUROPEAN UNION

Financing
Tab. 100 - Initiatives by types of financing
Type of financing
45
65
7

Main objective

Tab. 101 - Main objectives by subcategories.

43
28
10
6
7
12
29

Target
Tab.102 - Targets by subcategories

65
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Main objective

EUROPEAN UNION

Tab. 103 - Positive and negative effects by subcategories

Positive effects Negative effects

33
7
10
7
16
7
30
7

ONRNOOOO
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4. Conclusions

Studies have shown that the Mediterranean Diet pattern represents more than just a
healthy eating pattern and is important, not only for the wellbeing of the population

but also for the different sectors it influences, from culture and tradition to economics.

Raising awareness about the Mediterranean Diet faces many challenges. These
challenges have been identified and analyzed by sector in each of the countries
participating in the Interreg Med-MD.net project. The main socio-economic
challenges the Mediterranean Diet faces is the decreasing rural population, higher
rates of urbanization. High unemployment rates were observed in the regions of
Campania, Crete, Andalucia and Sicily, while low unemployment rates can be found in
the regions of Algarve, Emilia-Romagna and Slovenia. Literacy rates range from 96.4%

in Andalusia to 100% in both Portugal and Emilia Romagna.

All regions boast relatively high life expectancy, the highest being found in Crete,
Catalonia and Emilia-Romagna. Regarding immigration, Campania (0.77%) and
Slovenia (0.91%) are the regions with the lowest rates while Catalonia (37.70%) and Sicily
(35.34%) are the highest. The case of Catalonia is to be noted since it has practically the

same rate of emigration (37.10%).

All partners have various environmental policies in place regarding deforestation,
permitted levels of environmental pollutants, subsidies for producers of eco/organic
agriculture, food waste, and waste management. However, no conclusions can be
reached since partners weren't able to provide sufficient data and the little data that

was received is not homogeneous.

All partners have existing initiatives in place for raising awareness of the Mediterranean
Diet. The institutions responsible for these initiatives should create synergies to
increase visibility and cause a ripple effect to reach the largest audience possible. An
interesting fact to note is that most are public and the Spanish state has public-private

initiatives.
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All the data gathered in this document may be subject to modifications and
improvements at any time by the partners during the different phases of the

project.
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For more information

Lead Partner
Regione Campania
assesore.fondieuropei@pec.regione.campania.it
c.cotrone@regione.campania.it

https://mdnet.interreg-med.eu



