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«Lindpposoe mbilwneHme»

MNMpeancnosue

ABTOPbI JaHHOT0 NOCO6MS HAMEPEHHO BKIOUM/M B €70 Ha3BaHWe TePMUH
«UnpoBoit», 4TobbI Bbl MONPo6OBasM B3r/ISHYTb Ha Hero npouwe. Aas
60/IbIINHCTBA NtoAeN «LMbpPOBOM» MO ONpeseneHNI0 03HAYAET C/IOXKHbIN
M MaNoOAOCTYMHbIN ANs NOHUMAHKS. KOHEYHO, 3TO HE BbI3bIBAET AOBEpHE.
C nomoLbto AaHHOrO MOCO6MS Mbl XOTUM HAY4MTb BaC MOHMMaTb, YTO Ha
CaMoM Je/le 03HA4aET TEPMUH «LUPPOBO» B MPUMEHEHUM K MPUBbIYHBIM
ANS BCEX ABNEHUAM.

Bo/bWKWHCTBO M3 Hac 3HaeT, Kak pa60TaeT Kpyr O6LLI,eHVIF|, M Kak CBA3U B
HaweM MUpe UCno/sib3yroTca ANnd B3aMMHOM BbIrOAbl YY4aCTHUKOB. Y
Kaxaoro wu3 Hac, eC/n Bbl He XuWanM B MNOJIHOM OTWeNbHUYeCTBE
I'IOC}'Ie,qu/Il‘/II AECATOK NeT, COBepLWeHHO TOYHO eCTb HajlaXeHHaa CeTb
KOHTaKTOB.

C nomolbio AaHHOro nocobus aBTOpPbl XOTenu 6bl MokasaTb Bam
Ll,VId)pOBble BO3MOXHOCTU TakKoro NMOHATHOrO AB/eHUA, KakK couuaibHble
cetn. Oco3HaB 3TU BO3MOXHOCTH, Bbl CMOXeTe B MoJIHOM mepe
NCNosb30BaTb UX ANA PAa3BUTUA CBOEro 6u3Heca.

Coaep>xaHue nocobus:

1. HoBas peanbHOCTb
2. CoumanbHble MeAMa, BAUATENbHbIE
NepCcoHbl M OTOOP KOHTEHTA
3. Kpyr obweHus — camoe rnaeHoe!
4. Baww pelicteua



HoBas PeasibHOCTb

YCKOPEHME TeéMnoB pa3BuUTuUA

Y106b1 50 MUNNMOHOB YeI0BEK Hava v MNO/Ib30BaTLCA
* TenedpoHom, noHagzobunock 75 ner,

* paguo — 38 ner,

* TenesuaeHvem — 13 ner,

* uHTepHeTOoM —4 roaa,

* aunnogamu — 3 roaa,

* urpaTb B urpy Angry Birds - 35 aHen.

NHTepHeT Belen

MHTepHeT Bewen npegcTaBnseT cobo obbejuHEHNE B eUHYIO CeTb MPUBbLIYHBIX ANS HAC
npeAMeTOB Npy MOMOLM  AATYUKOB, NPOBOAHLIX U BECnpoBOAHbIX CPeACTB  CBSA3W.
ObbegMHATLCA MOTYT pas/ivyHble NpesMeTbl ObITOBOM TEXHWKM, BCMIOMOraTebHble npubopsl,
WHXeHEePHbIe CUCTEMbI, TPAHCMOPTHbIE CPEACTBA, 34aHNS, CTaHKN U AaXe MPeAMeTbl O4eXAbl.
Bce OHM cobupaloT, aHanM3MpylT gaHHble, OOMEHWBAKOTCS MMWU U MOTYT MPUBOAUTL K
B3aMMHbIM 4EUCTBUAM, KOTOpble 06ecneunBatoT MHTENNEKTYasIbHYIO OCHOBY ynpassieHus. Kak
Xe 3TO BbIMAANT Ha NpaKTuUKe?

MpeacTaBbTe cebe, 4TO AATUMK, BCTPOEHHbIV B BaLly
Namny, CHUMAeT MHPOPMALIMIO O TOM, YTO JIAMMOYKa
CKOpO NeperopuT. 3Ty MHPOPMaLMIO OH NepeAaeT B
cncTemMy, o6beAMHALYI0 NPUOOPLI U MHXEHEPHbIE
CeTu Balle KBapTUPbI, KoTopas 6e3 Balero y4yacTms
nepesaeT 3aka3 B MarasuH, OM/JayMBas HOBYIO
JIaMMOuKY C BblAE/IEHHOIO BaMU CHeTa. Van gatumnku,
BCTPOEHHble B KPOBaTb 4Ye€/0BeKa, HaxoAsLierocs
NoA MeAWLMHCKUM  HabnlogeHneM, onepaTuBHO
nepesaloT MHbopMauuio 06  yXYALWEHWU  ero
cocTosHMS U 6e3 y4yacTus CUAEIKM Bbi3bIBaOT
«CKOPYIO MoMoLby. W Takmx NpoCTbIX NPUMEPOB yXKe
O4YeHb W OYeHb MHOrO B MPOMbILIEHHOCTH,
Toprosne, cdepe ycayr, MeauLmHe, obpasoBaHuu,
Hayke U gpyrux céhepax XusHu. VHTepHeT Belleint
aKTUBHO Pa3BMBAETCS, NO3BO/IAS 06bEKTAM CUCTEMDI
6bICTPO 06MEHMBATLCA HYXHOU UHbOpMaLnen Ans
afeKBaTHbIX  KaXAOW  KOHKPeTHOW  CUTyauuu
AENCTBUM, SKOHOMWTbL 3HAYUTE/IbHbIE CPeAcTBa W
CO34aBaTb AOMNONHUTE/bHbIE Mose3Hble 3¢deKTbl,
yNyuLIas KayeCTBO HaLLEN XU3HW.

TepmuH «MlHmepHem geujelil» 8nepsbie NOABUACA 8
1999 eody 8 obaacmu 3HaHud, cgs3aHHOU ¢
paduodacmomHoll  udeHmudgpuxayued. Tenepb
NoHAMUE NpUXCUAOCL U 8 Opyaux 061acmsax WU3HU
6nazodaps momy, Ymo ucnonb308aHue mexHonoaull
MO6UbHBIX ycmpolicms u Bcmpausaembix cucmem
pacmem ¢ Kaxcobim 2000M.



Heckonbko NnpuMepoB HOBOW peasibHOCTH

MonyASiPHOCTb MHTEPHET-Maras1HoOB pacTeT C KaX/blM roZoM, Torga Kak obbeMbl MOKYNok B 0ObIYHBIX MarasvHax eXerogHo cHuxatoTcs. B nomnckax
MHPopMaLMKn Mbl Bce Bonblie obpalaeMcs K UCTOUHUKY, KOTOPbIA BCErAa Moj PyKOM — MHTEPHeTY C HalMX CMapTQOHOB M KOMMbIOTEPOB, a He K
TPaAULMOHHBIM UCTOYHUKAM — raseTam U KHUram. CMapT@OH — F1aBHbIN MOMOLLHMK B ObITOBbIX Aefax, NOTOMY YTO C MOMOLLbIO Pa3/INYHbIX MPUIOKEHNI
Mbl MOXEM 6bICTPO 3aKa3aTb TakCK, HAUTU HY>XHbIA TPAHCMOPT, 6MXKalLWyo anTeky, MarasvH UM NpayeyHyto, pacciuTaTh BpeMsi MapLLpyTa U MHOroe

Apyroe.

Ec/M Mbl XOTUM perynspHO 3aHMMaTbCs CMOPTOM WK BblyuYnTb
HaKOHEL|-TO MHOCTPAHHBbIN A3bIK, Mbl CKaYMBaeM cebe NpuaoxKeHus,
HanoMuHaloLWMe HaMm, YTO Mopa cAenaTb AeCATOK NpUcesaHuni u
Bbly4nTb HOBble C/10Ba. C NMOMOLLbIO BCEBO3MOXHbIX MPUIOKEHNIA
Mbl CYMTAeM Kasopuu, cocTaeasem cebe niaHbl pPasBUTUS,
ynpaB/iseM MPOU3BOACTBEHHLIMM MPOLLECCaMK, KOHTPOAUPYyeM
cUTyaumio Ha paboTe uam goma, oblaemca co BCEM MWUPOM WU
NpoCTO pa3B/ieKaemcs.

3BOHKM M MUCbMa Mepewar B GOpPMAT KOPOTKUX 3EKTPOHHbIX
coobuieHnin B mecceHaxepax, Tuna WhatsApp uan Telegram, namn
coobleHnit B couMasbHbIX CeTsiX. M3-3a 3TOro 3ameTHyto
TpaHchopMaumio NpeTeprenn U npaBuaa 3TUKeTa B OOLLEHUM.
Tenepb kopoTkoe coobuieHre no Aesy 6e3 NNLWHKUX SNUTETOB — 3TO
noBcemMecTHasi HOpMa, TaK Kak Jiloau Bce bGosblue LEHAT cBoe
Bpems.

3HAUYMMOCTb U BAUSIHUE UHTEpHEeTa BEUJ,EVI

B MosHOM Mepe 3HaUMMOCTb MHTEPHETA BelLel B MOBCEAHEBHOM XU3HU U3MEPUTH
HEBO3MOXHO, C/MWWKOM ObICTPO pacTeT chepa UX MPUMEHEHUS, YCAOXKHSIOTCS
B3aMMOCBSA3M 1 Nosyyaemble 3 deKTbl.

C 0AHOW CTOPOHBI, HaM Bce 60/blUe HPABWUTCA HOBAasi PeasibHOCTb, MOTOMY YTO Mbl
nosy4aem yz06Hble CepBUCHI KaxAbli AeHb. MOXHO ferko BuibupaTh Bewm 1 ycayru
MO MHOXEeCTBY 3afaHHbIX NapamMeTpoB, MPOKAAAbIBaTb ONTUMAsIbHblE MApPLUPYThI,
3apaHee paccunTbiBasi BpeMs U CTOMMOCTb, 6pOHUPOBATL FOCTUHMLbI U GUNETDI.
CoBpeMeHHbIe CepBHUChI NMO3BOAIOT TakKe NAATUTb 33 YCAYrM TONbKO TOTAa, KOrAd
Mbl UMW peanbHO nonb3yemcs. Vau, Hanpumep, BbiGUpaTb ONTUMasbHBIA Tapud,
COOTBETCTBYIOWMI MHAMBUAYAIbHBIM NOTPeBHOCTAM.

COBEpLEHHO OYEBUAHO, YTO MWHTEPHET Belel, MO6W/bHbIE TEXHOJOrMM, TEXHOAOMMM YMpPaBAEHUs
6ONbWUMN AAHHBIMY, UCKYCCTBEHHBIM WMHTENNIEKTOM W BUPTYa/bHOW PeasibHOCTbIO BO MHOMOM AenatoT
XU3Hb /itogel ydwe u kombopTHel. Ho, ¢ Apyroi CTOpPOHbI, YCKOPsOWMECs TeMMbl pasBUTUS HOBbIX
TEXHOJI0MMIA U POCT NPEeAJIOKEHWI TOBAPOB U YCNYT, HANPaB/AEHHbIX HA UHAWBUAYa/IbHBIN CNPOC, MOCTOAHHO
CTaBUT MO Yrpo3y CyLeCTBOBAHUE PA3NNYHBIX KOMNaHW — NpeAcTaBUTenelt Maioro busHeca.

bonbwol 8oNpoc, Kak Manomy 6GU3HeCy BbixUBAMb 8 NOMOKe BbICMpbIX nepemeH, koz2da 8 6opbbe 3a
nompebumens Heob6xo0UMO NOCMOSHHO 4YMO-MO MeHAMb, nodcmpausamscs, 6bimsb 8 mpeHoe. HyxcHo
8ce20a noay4yams onepamusHyto UHgopmayuro, depicame pyKy Ha nyabce nompebumesnbckoz2o cnpoca.
Cyumaemcs, 4mo 00HUM u3 cnocobos peweHus 3mol macwmabHol npobaembl moxem cmams
UCNo/Nb308aHUE COYUAbHBIX MEOUa.
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CoumnanbHbie Mmeagma

OTgenbHoe BHUMaHWe B COLMAJbHbIX CETAX KOMMaHWW  yAensioT
B3aVMMOAENCTBUIO C KAMeHTaMW. BUsHec, MMetoLLuiA CTpaHULYy B MONYASPHOM
COLMa/bHOM CETU, MOXET Pery/asipHO OTC/EXMUBATb HACTPOEHWE KAUNEHTOB, C

COLI,VIaﬂbeIe mMeana npeacTaBafloT cobon BUA MaccoBom KOMMYHUKaLMN NoCpeaCTBOM UHTEPHETA, KOMNbIOTEPHbIE TEXHOJ/IOTMKU, KOTOPbIE obnervatoT
co3jaHne n obmeH MHd)OpMaLLIAel\;I, naeaMmmn, KapbepHbiIMU UHTEPECaAMU U A PYTUMN ¢opmaMm BblpaXKeHna Yyepes BUpTya/ibHble COOGLLI,ecTBa nCceTun.

CyLyecTByIOT pasNnyHble BUAbI COLMabHLIX MeAna, Takme Kak caiTbl U BU3HeC-CTpaHuLbl, CoLMasibHble CeT U MUKpobaorn, Gopymbl U NMPUIOXKEHNS. KOTOPbIM OHM OTHOCATCA K KOMMaHWM WM €ee MPOAYKUMM WU yCayram.
TpaanumoHHbsle CMU Takxe akTUBHO MOJ/Ib3YIOTCSA COLMA/bHBIMU MeAMA, HE TOJIbKO CalTaMM, HO U CMeLVasabHbIMKU NPUNOXKEHUSMU Y BO3MOXHOCTAMMU, Hanpumep, AoAn MOTyT CTaBUTb «1avik» MO TEM WAW UHBIM MOCTOM, YTO
4TObbl MONb30BATENN MOMN OCTaBASTb CBOM KOMMEHTapuu U AennTbCs MHPOopMaLmen. BusHec ncnonb3yeT coumasnbHble MeAna AJs MapkeTUHra - JAaeT noBoA AN aHasu3a, Yemy 6Gosblue  OTAAOT npeArnouvTeHue
npoABMXeHUs 6peH0B, NPOAYKLUM U YCYT, B3aUMOAENCTBIS C KJIMEHTaMK, NoMCKa HOBbIX KaHaoB CobITa. notpebuTenn u Kakom cAenaTb Clejylollylo peksamy, 4Tobbl OHa cTana

AeNcTBUTENbHO 3bdekTUBHOM. MOXHO Takxke obwatbca CO CBOMMMU
KAMEeHTaMu HanpsMyto, NOBbILLASA UX J0BepUe 1 MoJib3y Takol B3aMMOCBA3M.
Kpome Toro, KomMnaHuu, ocobeHHO KpyrHble, BCErAa CIEAAT B COLMAbHBIX
CeTaAX, YTO FOBOPAT O HUX JIOAW, W MOryT MOBAMUATL Ha (OPMUpOBaHUE
06l EeCTBEHHOrO MHEHMWSA, OTBETUB Ha KPWUTUKY WKW OMPOBEPrHYB JIOXKHOE
BbICKa3blBaHWe.

MapKeTVIHI' B COUMaJIbHbIX CETAX UCMONb3YyeTCAa BCe 6osee AKTUBHO, Kak 60/IbLWIMMN KOMMAHUAMWN C VICTOpVIelZ 1 y3HaBaeMbIMN 6peH,anV|, Tak n
MaNeHbKMMU OpraHusayunammn, B ToM 4ucie ctaptanamu, MHANMBUAYA/IbHBIMU NpeAnpUHUMAaTENAMU U CaMO3aHATbIMU IpaXKJaHaMun. 3T0 NO3BOASIET He
TO/IbKO YBE/INYNTb Y3HABAEMOCTb KOMNAHNN U YBE/IMYNTb OXBAT ayAUTOPUN NOTEHLUUNA/IbHBIX K/IMEHTOB, HO U bonee 3¢¢GKTVIBHO npoAasuraTb TOBapbl 1
ycnyru Ll,eﬂeBOl\;I ayantopun.

Ana 6bicmpozo pacnpocmpaHeHus UH@opmayuu o KOMNAHUU U ee

mosapax mapkemosoau cozdarom uHmepecHsil 041 yenesoll aydumopuu

KOHmMeHm, 4mobbl nosb3osamenu OeauauCb UM B8 cBoell cemu

KoHmMakmos. 3a nocnedHuld decasmok 1em NOABUAUCL U CMAAU AaKMUBHO

pa3susambCs Hosble npogeccuu, CBA3AHHbIE C NpPodBuUNEeHUEM B8 Kak noka3ssisaem npakmuka, 8 COYUANbHBIX CeMsAX 10U 0XOMHO Udym Ha KOHMAKM C 0P2aHU3AUUAMU,

uHmepHeme. eC/aU y HUX ecmb BONPOC, NOXBAAA UAU NpemeH3Uus. A 3Mo 3Ha4yum, Ymo u KOMNAHUsA Moxcem 6bicmpo
ompeazuposams Ha BO3HUKULYH CUMYQUUI0, peluums npobaemy KAUeHMa uau npocmo ckasams cnacubo.
Bce amo, 6e3ycnosHo, denaem s3aumodelicmaue 6usHeca u nompebumenell 6onee 4en08e4HbIM,
UHOUBUOYaNbHLIM U NOBbILUAem dosepue K KOMNAHUU.



BavaTenbHble NepCcoOHbI

Bbl HMKOrAa He 3alyMbIBaINCh, Kakoe KOJIMYeCTBO LMPPOBOro KOHTEHTa Bbl
notpebssiete exegHeBHo. Mo Npasge rosops, 40B0O/IbHO 60/1bLOE. U B 3TOM
HET HUYero yAMBUTENbHOMO, Tak KaK COLMa/bHbIE MeAMNa UCMO/b3YIOTCS BO
BCex cdepax Hallew XU3HMN.

OAHAKO aKTMBHOE UCMOJ/b30BaHNE WHPOPMALUKM M3 COLMANbHBIX CETEN U
APYTMX COUMaibHbIX MeAMa BOBCE He O3HA4YaeT, 4To Mo/b30BaTeNu
AoBepstoT abcontoTHO BCelt Macce KOHTeHTa. 1o gaHHbIM ucciegoBaTesen,
MpY NPUHATUN peLLeHn 0 NPMObpeTeHMN HOBOM MPOAYKLMM BO/bLUMHCTBO
JtoAel NPUBBIK/O J0BEPSATb TO/IbKO TOW MHGOPMALMKM, KOTOPYIO pasMelLatoT
ApYy3bs 1 6anskume.

Moymu 50 % nonb3o0s8amenell dosepsiem peKOMeHOAYUAM BAUAMENbHBIX NEPCOH!

BansATeIbHOM NepCOHON MOXET 6bITb 1060 U3BECTHBIV YeNOBEK, KaK Cyrnep3Be3aa Ui NoMTUK, Tak M MPOCTO M3BECTHBIN B Y3KMUX KPYrax cneumuanmct
WM MEeCTHbIM TafaHT. [laBHOE, YTO TaKoW 4Ye/oBEK WMEET CBOKO AYAUTOPWIO B UHTEPHETE WM Pa3MELLaeT UHTEPECHYIO A/ CBOWMX MOK/IOHHUKOB
nHobopmaumio. Hacto oHa cBsizaHa ¢ abcoNoTHO BbITOBBIMU BELLAMM, 3TO MOTYT BbiTb, Hanpumep, doTorpadumn CBOero BPEMAMNPOBOXAEHUS, YEHOB
CeMbMU, NOCTbI O MPOUCXOASLLMX COBBITUSAX, CBOMX 3aHATUAX U YBIEYEHUSAX.

nO-HaCTOﬂUJ,eMy B/IMATE/ILHON CYMTaEeTCa Ta nepcoHa, KoTopas cnocobHa BAOXHOBUTb ﬂlOAeVI Ha MNOCTYNKW, NONb3yACb BbICTPOEHHbIM AOBEPUEM.
I'IoaTomy B/INATE/IbHbIX MNEPCOH 4YacCTo MNpuBJIEKaldT KOMNaHUM ANA pekKsaMbl CBOUX 6peHAOB, npoAaykKunmn unnn ycnyr. MHOFAa 3TO HaMHoro
3¢¢eKTVIBHel\;I 06blyHOM peknambl, NOTOMY YTO NOKNOHHUKHN I'IOpOlji rOTOBbI MOWTU Ha MHOrOe paan Toro, YTObBI cnefoBaTb CBOEMY KYMUPY BO BCEM. Aa
M B MeHee 3MOLUMOHa/IbHO aKTUBHOM cpeae I'IpO(IJECCMOHaJ'IbeIX COO6LL|,€'CTB €CTb CBOMW Typy, K KOTOPbIM MHOrme npucaylwimBaroTcad U MOryT
nocnea0BaTb X peKOMeEHAaUnaAM Npu Bbl60pe npo¢eccv10Haanoro nporpaMmHoro obecneueHusa uam UHCTPYMEHTa.
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OT6op KOHTEHTa

Otbop  KOHTeHTa  npeAacTaBaser  cobon  cbop,
pacnpocTpaHeHe U LUTUPOBAHUE KOHTEHTa ApYyrux
no/ib3oBaTesIell B COLMAbHbIX CeTax. ITo AenaeTtcs Ans
TOro, 4Tobbl MOAYYUTL AOMOJHUTENbHYIO MOMb3Y ANS
pasBuTus cBoero 6peHaa. LiuTupoBaHmne MHeHUs Apyrux
03HAYaeT He YTO MHOE, KaK TO, YTO Bbl NPUC/YLIMBAETECH
K 4Yy>XXOMY MHEHWIO W MOAJEPXMBAeTe LEeHHOCTH, Ha
KOTOPbIX MAET CCbl/IKA B LLUTUPYEMOM KOHTEHTE.

Mony4aeTcs, 4To, KOrAa Bbl OTOMpaeTe KOHTEHT, Bbl
paclumpsieTe CBOU CBA3W He TOJIbKO A/si cebs, HO 1 Ans
Balen ayautopumn. Ecam nogam HpaBUTCA TOT KOHTEHT,
KOTOprl‘/‘I UMTUpyeT Balla KOMMaHWA, 3TO MNOMOXeT
YBE/NMUUTb OXBAT ayanTopun. Kpome TOro, Jtoam 1 camm
HaYHYT AENWUTbCA BallMM KOHTEHTOM W WHbOopMaLus
pacnpocTpaHUTCs €O CKopocTblo  Bupyca. K
LMTUPOBAHMIO KOHTEHTa NpuUBeraloT Takxe B CAy4asx,
korga TpebyeTcs HanaguTb CBA3b C  BAUATE/bHOM
MepcoHoM uaAM Beaylied KomnaHuen oTtpacau. Onu
0653aTe/IbHO 3aMETAT, C/IN KTO-TO aKTUBHO LUTUPYET UX
KOHTEHT, M 3TO MOXET TMOBAUATb Ha CO3AaHWe
OTHOLIEHWUI C HUMM.



Kpyr obweHus — camoe rnaBHoe!

Bbl korga-Hubyab 3a4yMbIBanvCh Hag TeM, YTO B OCHOBE LiMdpPOBM3aLMM 1eXaT O4eHb MacliTabHble 1 MHOrOCTOPOHHME CoLMasibHble B3aMMOCBSA3N, a B
LleHTpe KaXKA0ro y3/1a 3TOW CBA3MN CTOUT OTAE/IbHbIV YesloBeK. ITO Xe NPOCTO 3amMeyaTesIbHO!

Ecim Bbl ewe 3agaetecb BOMPOCOM, CTOMT /M PasBMBaTb CBOKO KOMMAHWIO C MOMOLLbIO COLMANbHBIX MeAua, TO MPULWa Nopa OTBETUTb Ha Hero
yTBepAnTeNbHO. Jlpyroro nyT1 npocTo Het, BeCb MMP BbICTPO NpeBpalLaeTcs B 04HY 60/bLUyIO COLMabHYIO CeTb, KOTOPAs CTasia BO3MOXHOM Baarogaps
passuTuio unbposmsauum. M Torga BamM HyXHO AeNCTBOBATb MPOAYMAHHO M pELIMTEbHO, MOTOMY YTO KPOME BacC HWKTO HE CMOXET BbiCTPOWTb
AENCTBUTENBbHO HYXHble BaM B3aMMOOTHOLLEHWS B 3TOW r106a1bHON CeTH.

Ecau Bac 3auHmepecosaso 3mo nocobue, 3Ha4yum, Bel yxce Ha npasunbHom
nymu!

KoHeuHo, ecan KOMNaHWsa YyXe WMeeT LWWPOKUIA Kpyr COLMaNbHOIO
B3aVMOZAENCTBUA B PeasibHOM XXM3HM, 3TO AACT ell MpPevMYLLecTBO U B
COLMaNbHBIX CETAX. Takne KOMNaHUM YMEIT LeHUTb 3G PeKT, nosyvaembii oT
COLMaNbHLIX MefMna, MO3TOMY OHW CMOTyT BbICTPO PaclUMPUTL CBOK CETb
CBS3el M B BMPTyas/IbHOM npocTpaHcTBe. B obuwem, ecan Gosblion kpyr

obweHns — 3TO MNpo Bac, TO MOpa MCMO/b30BaTb 3TO B KayecTse
KOHKYPEHTHOrO MNpeuMyLLecTBa A pa3BUTUS cBoero 6u3Heca B Mupe
undposmsaLum.
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Mpu 3TOM He CTOUT CAABaTbCs U TeM, KTO MOKa He O4YeHb cueH B paboTe ¢ coumasbHbIMM MeAna. YTobbl BceMy HayumMTbCsi, HYXHO AelCcTBOBaTb
nocneAoBaTe/IbHO, LAl 3a LaroM ocBanBas HOBble MHCTPYMEHTbI U MPUKAaAbIBas A9 3TOro onpejeseHHble ycuams. Torga Ha onpejeneHHoOM 3Tane,
NoJlyuYMB OTAauy 3a CBOWM CTapaHus, Bbl B MOJIHOM Mepe MOMMETE, HAacKO/IbKO 3TO OblN0 MPaBU/IbHBIM LWAroM — UCMO/Ib30BaTb COLMabHbIE MeAua.
[naBHOe - MOMHUTb, 4TO paboTa B COLMa/bHLIX MeAMA O3HAYaET, YTO MO CBOEMY MyTU Bbl UAETE HE OAWH, @ BMecTe ¢ Apyrumu. VimenHo KPYI
OBLWEHWSA obnagaeT 3aech yAMBUTENBHOM CUION, pe3yibTaTbl KOTOPO BaC MNO-HACTOsLLEMY MOPaAYHOT.

HauHuTe ¢ Toro, uTobbl cAenaTh 0bLieHMe C MOMOLLbIO LMdPOBbIX CPeACTB KOMMYHUKALMK B CBOEM COLMaIbHOM KPYry YacTblo CBOEM NOBCeAHEBHOM
XM3HW. Ha npakTyKe 3TO O3Ha4aeT, YTO HYXHO BOCMUTaTb B cebe nonesHyto NpuBbIUKY AenaTb poTorpadum, LUTMPOBaTL NOCTHI U NPOABUraTb CBOU
6usHec-naewn, ycayru u Tosapsl C UCMO/b30BaHUEM Kpyra Apy3eit 1 KOHTakToB. Toraa sce 6onblie noaeit 6yaeT o Bac y3HasaTb. Heobxoaumo Takxe
Mpu1 3TOM LUTUPOBaTb APYruX, CTaBUTb «1alkn» 1 NMCaTb CBOE MHEHWe B NoCTax, MOMOras /oA aM U3 CBOero Kpyra pacnpoCcTPaHATh BaXHYIO A1 HUX
UHPpopMaLMio.

Ymobbl dobumeca ycriexa 8 8upmyasbHOM MPOCMPAHCMee, 8amM U 8AWUM
noonuUCYUKAaMm Heobxo0UMO peaysnapHO mpamume HA 3Mo O00CMamo4Hoe
KOAUYecmeo apemeHu.

Onpedenume kpyz csoezo0 obwjeHus u mex awdel,
komopbie ¢ 6onbwoll seposmHocmbio 6ydym OJdenamb
nepenocmsl sawux coobujeHulli Ha Odenosbie membl 8
coyuanbHbIX cemsx.
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Yto moxeTe caenatb Bbl

1. Kmo saw kaueHm?

OyeHb BaXXHO ONpPeAeNunTb, KTO AeNCTBUTE/bHO ABASETCS BalMM KaneHToM. OTBeT «Aa
KTO YrOZAHO» 3/1€Cb He MOJOWAET, MOTOMY YTO Orpee/ieHHble OrpaHUYeHUs CyLLeCTBYIOT
Ans noboit NpogyKumMmn uam ycayru. Jlaxe ToBapbl MaccoBoro notpebieHus, Takue Kak
MbIJIO UM 3ybHas nacTa, CerMeHTUPYIOTCA MO LieNieBbIM rpynnam, NoTOMy 4YTO eCTb
Takune ¢aKTopbl, KaK BO3PacT, Ha/jnuMe ajnepruu, BKyCOBble MPeAMOYTeHUs U T.A.
Mo3ToMy M NPOABUraTb UX HYXXHO Tak>Ke B PasHbIX COLMAbHbIX Fpynnax.

Modymaiime, kakue KknueHmbl SBAAIOMCA OAA BAC OCHOBHbIMU,
u nepeyqucaume ux 30ecb

12

Bbi moyHo 3Haeme, ymo makoe 6peHO?

Yacto noan AymatoT, YTo bpeH/ xapakTepusyloT LBeTOBas ramMMma, I0roTun 1 WpudThl.
OAHaKo 3TO He coBceM Tak. YTobbl OTBETUTL Ha 3TOT, Ka3asioch Hbl, MPOCTON BOMPOC, HY>XHO
OTBETUTb Ha APYroW.

Ecau 6b1 Baw 6peHd 6bin yenosekom, kmo 661 3mo 6bin?
BonbwnHcTBO mop,eﬁ OTBETUT COBEPLUEHHO O4YEBUAHO: «$A».

Mpu 3ToM HeobxoAMMO MOAOUTM K BOMPOCY HECTAHAAPTHO M OfpeAennTb 0CcobeHHOCTH,
KOTOpble OT/MYalT Baw b6peHA. I3TO MpUAACT emMy UHAMBWUAYANbHOCTb, @ 3HauuUT, U
y3HaBaeMoCTb.

[Jlaxe rosops o cebe 1 cBoem bpeHAe, HY)XHO MOHUMaTb, KAKUMU OCOBEHHOCTAMM, MO3BO/IAIOWMMU OTIMYATL BaC OT APYruX Jtogen, Bol obnagaeTe.
Kakor 06pas dopmupytoT BallM NOCTYMNKM, Balle 06bIYHOE HACTPOEHME U KaKOM HAaCTPOWM Bbl TPaHC/IMpyeTe Mupy? ECan Bbl CMOXETEe NPOSICHUTb 3TO AN
cebs, 3HauuT, Bam nlerye ByeT npoaBUraTh cBoel bpeH B peasibHOM MUPe U COLMasIbHbIX Meamna. [o3ToMy CeytoWmMm Larom OTBETbTE Ha BOMPOC:

2. Ecnu 6b1 moli 6peHd 6bin yenosekom, kKmo 6b1 3mo 6bin?
MonpobyiTe coctaBuTb ero nopTpet! CKOMbKO eMy JIeT, Kakoro OH Nosa, Kak OH BbirisAnT? OxapakTepusymTe ero — HamopuCTbIN, YBEPEHHbIN UK
MArKUN 1 A06PbIN, Ha KAKOM S3blKe OH FOBOPUT, YTO OAEBAET, YTO OH JIOUT AENaTb U YEM OT/IMYAETCH OT APYruX MoAen? MOXHO NOWTW Aasblue

npuAyMaTb eMy UCTOPUIO, OTKY/a OH B3/CS, eCTb /N Y Hero cemMbs. MoBepbTe, Bce 3TO MOXeT Ka3aTbCs 3a6aBHbIM, OAHaKO B JeACTBUTE/IbHO NMO3BONT
BaM C TOYHOCTbIO NPOAYMaTb UMEHHO Te aKL,eHTbl, KOTOpble BaXHbl 4151 OPMUPOBAHKS NO-HACTOALLEMY CUbHOrO BpeHaa.
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3. Hanuwume npunazamensbHbie, omseyaroujue Ha sonpoc: «Kakux kayecmas y moezo 6peHda mo4yHo Hem?» ,
C Kakumm TPYAHOCTAMMU MOXKET CTOZIKHYTbCA Ballla KOMNaHUA B cOUuUaibHbIX MeAunar

flensemcs nu saw 6peHd docmamoyHo y3Hasaembim?

CreneHb y3HaBaeMoCTn bpeHAa onpesenTb J0BO/bHO NPocTo. OHa onpeAenseTcs Tem, CKObKO KJIMEHTOB MOTYT
BCMOMHWTb U y3HaTb Ball OpeHs. Y3HaBaeMOCTb BaXHO MMEHHO B COObLeCTBE KMEHTOB, MOTOMY YTO MaJsio KTO

o MOXeT COpeBHOBaTbCﬂ B y3HaBaeMocm C MMpOBbIMVI 6per,aMM, KOTOpre 3HalOT daXe AeTwn. OAHaKO Ball 6peHA
lMpedcmasbme, kak mo2ym onucams sawu camble npedaHHble KaueHmsi saw 6peHd. [Monpobyilime nepedamsb ux NPU 3TOM MOXET GbiTh OeHb Y3HaBaeMbIM B y3KOil Chepe, Cpea BaLX noTpebuTeneit. JJaBHO A0KA3aHO, UTO

sbipajxceHus Huxce. BEPOATHOCTb MOKYMKWU CHUXAETCS, ecv NnoTpebutenb He ysHaeT 6peHg.

Hanuwume, Kakas 4yacmob sawel ueneeo& ayaumopuu moicem
KoHeuHo, ny4we Bcero byseT He PpaHTa3MpoBaTb, a CMPOCUTL HaNpsiMyto. JIOASAM HPABUTCS, KOTAa KTO-TO MHTEPeCyeTCs UX MHEHUEM. npednonoxcumenbHo y3Hamsp saw 6peHd?
[Jlaxxe ec/iv Bbl paHblUe HUKOTAA He COBMpPann MHEHWE CBOUX K/IMEHTOB, NMPULL/IO BPEMS 3TO CAeNaTb. ITO BaXHO HE TOJIbKO A5 06LEeHUs B COLMAbHBIX
MeZzu1a, Nob3a 06paTHOM CBA3WN OT K/IMEHTOB SBASETCS HEOOXOAMMbIM MHCTPYMEHTOB MapKeTUHIa, KOTOPbIN NO3BO/ISIeT KOMMAHWUKN CTaHOBUTLCS bonee
KJ/IMEHTOOPUEHTMPOBAHHOW, UCMPABASTb CBOM OWMOKM U feNaTb TO, YTO HPaBUTCA KIMEHTaM elue bosblue.

AocmamoyHo nu nocewjeHull y sawezo calima?

Hwu3kas noceljaeMocTb caiiTa — 04Ha U3 CaMbIX YacTbl Npobnem B 6usHece. OHa 06ycs10BNIEeHa MOCTOAHHO pacTylei KOHKypeHuuen B ceTu. OTBeToM
Ha HM3KYIO MOCeLLaeMOCTb MOXET ObITb MPOABMXKEHME CaliTa B COLMaNbHbIX MeAna. Hanprmep, MOXHO AenaTb MHTepecHble MOCTbI C OTCHIIKOM Ha CauT,
NpuB/AeKaTb K PasBUTUIO BpeHAa M3BECTHbIX MEPCOH U T.N. EC/M Bbl MOBbICKTE NOCELaeMOCTb Ballel CTPaHWULbl B COLMAbHbIX CETAX, JIOAU OXOTHEN
CTaHYT 3aXOAWTb W Ha BalLl CalT.

Hanuwume, kak ntodu nonadatom Ha saw calim? [Modymaiime, ecmb Au ewe kakue-HUbydb 803MOMCHOCMU 0N
pocma noceujaemocmu calima, kKomopble 8bl Npexcde He UCN0Nb308aANU.
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Kakue ele Bonpochl Hy>XHO 3ajaTb camomy cebe? .
8. Kakue kaHanbl coyuanbHbix medua oHU UCNoAb3ylom KaxOblli 0eHb?
4. Ecmb nu Ha pbiHKe KomnaHuu ¢ noxoxceli uHOUBUAYaNbHOCMbIO?

5. Ucnonb3ys npunazamensHele, Hanuwume, Kakumu 00/xcHbI 6bIMb 2010C U MAHepa peyu y nepcoHbl, Komopas 9. Kakue kaHanbl coyuanbHeix meoua A8AaOMCcA 0n8 HUX Haubonee
npedcmasnsem sauly KOMNAHUIO. afppekmusHbimu?

10. Ckonbko pas e deHb U 8 HedeAto OHU pa3meujarom uHgopmayuio 8 cemsx?

6. Kakue omdenbHble 4epmbl 8bidenslom saw 6peHO cpedu Opyaux 8
coyuanbHbIX cemsx, KaAK OHU MO2ym npusaeyb KAueHmos?

11. [Tepeyucaume mpu 0CHOBHbIX KAHANA COYUANbHLIX Medua, Komopble Mo2ym damse 045 pa3sumus sawezo
6usHeca makcumanbHbll 3¢pghekm. CKonbko pa3 8 deHb U 8 HEOeN0 HYJICHO pasmewame UHPHOPMAYUIo 8 Smux

7. [lepeyucnume mpu KomnaHuu-kOHKypeHma, 00HO20 C BaMu YpOBHS, cemsx? B kakoe spems Cymok ny4ule 8ce2o pasmeujams 3my uHgopmayuro?
cmpamezuelli KOMOPbIX 8 COYUANBHBIX CEMSAX Bbl BOCXUUjaemecsh.
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HecomHeHHo, uTo Byayuiee 3a LdpoBLIMM TexHOOrMAMU. LindpoBsbie Meana MeHsOT 0bLiecTBO 1
mMeTozbl pa3BuTUs BusHeca. [lobbeTcs ycnexa TOT, KTO NobOpeT CBOM COMHEHUSI U HayuuTCs WX
MCMO/b30BaTb.

Ecau Bbi npoyumanu smo nocobue, mo yxe sacmanu Ha nyms npozpecca. Mbi
nosdpasnasem Bac c Hosbimu udessmu, KOmopsbie HagepHAKa npuwiau k Bam so
spems ymeHus, U ¥enaem Bam ycnexa u npoysemanus!

Aobpo noxanoBaTb B byayuee!
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Mocnecnosue

HacTosiiee nocobue moAroToBseHO B XO4e peanusauuu npoekTa
«[peAnpUHMMATENbCTBO, XEHLMHbI U KOHCY/IbTalun: ceTb pecypc-
HbIX LEHTPOB A/ XeHLWWUH-NpeAnpuHMUMaTenel B MpUrpaHUYHbIX
pavioHax flatBun n Poccum» (EWA) B pamkax lNporpammbl npurpa-
HWUYHOrO cOTpyAHMYecTBa JlaTBus-Poccus. OHO sABASETCS HOBOW pe-
Jakuuen yyebHoro nocobus «Lludposbie TexHonornu B npeanpu-
HUMaTeNbCKOW AeATe/IbHOCTU», pa3paboTaHHOro B paMKax rnpoekTa
«Myapas skoHOMUKa B perroHe BanTuickoro Mopsi», NoAAepxaHHo-
ro CoseTom MuHuctpos CeBepHbix CTPaH Npu peaausaLum nporpam-
Mbl cOTpyaHmyecTBa ¢ HKO.

KPATKAA UHOOPMALNA O NAPTHEPCKOW CETM:

YacTHoe obpasoBaTe/ibHOe yupexzeHUe JONOoJIHUTENbHOO
npodeccuoHanbHoro obpasoBanusa «CaHkT-MNeTepbyprckuin
COLMa/IbHO-3KOHOMUYECKUI MHCTUTYT» (CM6COU), Poccus

npegnaraet nporpamMmmbl 06y"IeHVIF| ANA PpasBUTUA NepcoHana C Lesbio
yAydlweHna KOHKypeHTOCI‘IOCO6HOCTVI KOMMNaHUA Ha COBPEMEHHOM
PbIHKE, YyCTaHaB/IMBae€T N pa3BUBAET MeXAYyHapoAHble CBA3N, B TOM
4yuncie 3KoOHOMUYecKkmne, a Takxxe NOMOraeT B pasBuTmnn 6u3Heca xeH-
WMHaM-NpeanpUuHNMaTenam. B ocHoBe nporpamm O6y“|eHVIF| NexnT
naea coyetaHma yywnx TeXHOﬂOI'VI[;I, nepeaoBbiX MeXAYHapoAHbIX
MeTOoAUK, NPaKTNYeCKNX NPUMEPOB U3 ONbiTa KOHCANTUHIOBOIro 6us-
HeCa N COBpPEMEHHbIE NCC1e[0BaHNA B cd)epe ynpaBaeHUs.
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BTopbIM HanpaBaeHWEM AesTeIbHOCTU MHCTUTYTa IBASIETCS COLMab-
Hoe. VIHCTUTYT opraHusyeT cneuuanbHoe obyyeHue Ans XeHLWMWH B
TPYAHOM XM3HEHHOM CUTYaL MK U XXEHLLMH NPeANeHCUOHHOIO U CTap-
Lero BO3pacTa, a TakXe peasnunsyeT NporpaMmbl U NMPOeKTbl MO Mpo-
JABVXKEHMIO HALMOHA/IbHOW NMOJIMTUKM PABHbIX NMPaB U BO3MOXHOCTEN
(Poccuiickas HauMoHabHasi CTpaTerust AelcTBUMA B MHTEpecax XeH-
WWH), BKJOYasA Cegylollee: MoBbILEHNE KOHKYPEHTOCMOCOOHOCTH
XKEHLLWH Ha pPbIHKe TPYZAa, COAeNCTBMNE NPOBEAEHUIO B XM3Hb CTpaTe-
TN PaBHbIX NMPaB U BO3MOXHOCTEW; NPOABUXEHME XEHLMH BO BCEX
cdepax pa3Butus obuiecTsa.

Pexktop CaHkT-MNeTepbyprckoro coumanbHO-IKOHOMUYECKOTO  WUH-
CTUTYTa, KaHANAAT dunocodcknx Hayk KaauHuHa EneHa NsaHosHa
sBasietcs MpegcesaTenem oblecTBeHHOM opraHusauum «KeHCKuii
anbaHo», obbeguHstoLWeln 6onee 30 XXeHCKMX opraHmsau i CaHkT-Me-
Tepbypra, uneHom ObuecTBeHHOM nanatbl CaHkT-MeTepbypra, npe-
31AeHTOM MexpernoHaibHoM 0bLeCTBEHHOW OpraHmn3aLMm XeHLLUH
ctapuwero Bo3pacta «Kny6 33,6 MUAMOHa», rNaBHbLIM peAaKTOPOM
xypHana «Knyb6 33,6 muanvoHar.

MouToBbIN agpec: Poccus, 191186 2. Cankm-Ilemepbype,
yn. MunauoHHas, dom 11

Ten. +7(812) 717 07 11
E-mail: interweb@iwm.spb.ru Web-cant www.iwmspb.ru

aApec B coumanbHbix ceTax: www.facebook.com/iwm.spb


mailto:interweb@iwm.spb.ru
http://www.iwmspb.ru
https://www.facebook.com/iwm.spb/

YacTHoe yupexxzeHue A0MONHUTENbHOro NpodeccuoHasb-
Horo obpasoBaHus «MHTenKan» (Poccus) — Herocyaap-
CTBE€HHas HeKommepquKaﬂ oprauuaauwn, OCHOBHbIMU
HanpaBnevaMM AeATe/IbHOCTHU KOTOpOVI ABNAAKOTCA:

hd o6pa3OBaHme ANA B3POC/bIX U NpoYne BUAbI 06paBOBaHMH;
® n3jgaTtenbckaa 4eATEeNbHOCTb;

® Hay4Hble UCCNe0BaHMS U pa3paboTku B 061aCTH eCTECTBEHHbIX U
TEXHUYECKMX HayK, OBLLECTBEHHBIX M F'YMaHUTapHbIX HAYK;

® 1cce;0BaHMe KOHBIOHKTYPbI PblHKA U BbisiB/IeHWe 06LL,eCTBEHHOrO
MHeHus;

® KOHCY/IbTUPOBaHMWE MO BOMPOCaM KOMMEePYECKOW AeATeNbHOCTH U
ynpasaeHus

* NnpeAoCTaB/eHne YCayr No nog6opy nepcoHana;

* NpeAoCTaB/eHNe CeKPeTapCKuX, PeAakTOPCKUX YCAYT U yCayr No
nepesoay;

* 0byyeHne B 06pa3oBaTe/IbHbIX YHUPEXAEHUAX JOMNOJHUTESILHOTO
npodeccnoHanbHoro obpasoBaHus (MoBbILLEHUA KBadUKaLLUM)
ANS CNeLManvcToB, UMeLWKX CpeAHee 1 Bbicluee NpodeccnoHanb-
Hoe obpa3oBaHue.

JvpekTop 1 yupeanTesb HacTHOrO yupeXAeHUs JOMONHUTEbHOro
npodeccrmoHansHoro 06pasoBaHus «HTenKany», KaHgMAAT SKOHOMM-
yeckmx Hayk CedyHosa CeemaaHa OpbesHa SBNSETCSA AMPEKTOPOM

AHO «LleHTp MHHOBaLWI counanbHoW chepbl MNMckoBckon obaactuy,
yneHom ObuiecTBeHHOM NanaTsl [ckoBCKoM 0baacTu.

MouTtoBbIV agpec: Poccus, 180025, 2. lMckos,
yn. Pokoccoeckoeo, 0. 24, k8. 2

Ten.: +7(9121) 361 02 82

E-mail: svsedunova@yandex.ru  Web-caiiT www.intellcap.ru

Accoumnauma aenoBbiX XeHwmH «MeHTopbi» (JlatBuA)

06beAMHSET, C O4HOWN CTOPOHbI, XEHLLMH, UMEIOLL X CTabWAbHbIV 613-
HEeC, a C APYrov CTOPOHbI, XeHLUWH, KOTopble XOTAT YTo-1Mbo M3me-
HUTb B CBOEM XW3HM M HAbPaTLCA HOBOTO OMbITa C MOMOLLbIO CUbHBIX
1 yBepeHHbIX B cebe HaCTaBHUMKOB-MeHTOPOB. JlesTeNbHOCTb OpraHu-
3aUMK HanpaB/ieHa Ha Oby4YeHMe KakK HauYMHAWMX XKEHLMH-Mpes-
npvHMMaTeNel, Tak U camux NpeAnpuvHMMaTE/Ieli-HacTaBHUKOB, No-
BbILLEHME MX KY/bTYPHOIO YPOBHS (NOCELLEHME TEATPOB U BbICTABOK),
a TakXe Ha peanun3aumio pasinyHbIX 61aroTBOPUTE/IbHBIX NPOEKTOB.

Mpeacegaten npaBaeHus Accoumaumn AeoBbIX XeHWWH «MeH-
Topbi» MpuHa lMemepcoHe siBASETCH 3KC-NPE3NAEHTOM U KOOPAWHA-
TOPOM MeXAyHapoAHbIX npoekToB «PoTapu Actop Pura», a Takxe
npenojaBaTesieM pycckoro s3bika B Puxckom MocysapcteeHHoM Tex-
HUKyMe.

MouTtoBbivi agpec: Puea, 3acynayka 11, /lamsus, LV-1046

Ten.: + 371298162 42 E-mail: irinap@inbox.lv
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O6begunHeHne fenoBbIX XeHWmUH Jlatranuu (Jlateus)

ABNseTCA 0bLWeCcTBeHHOW OopraHu3aumen, co3gaHHoW U QYHKLMOHW-
pYHOLLEN B LLeIAIX CO34aHUA 06LLEero NpoCTPaHCTBA 415 06begUHEHNS
AKTUBHbBIX XEHLWH, CO3AaHMA 418 HUX HOBbIX BO3MOXHOCTEN B 4€/10-
BOW M JINYHOMN XM3HW, OKa3aHUA BAMAHUA Ha 06LeCcTBEHHOE MHEeHMe
OTHOCWTENbHO POJIM XEHLUMHbI B OBLECTBE, COAENCTBUA CO34aHUI0
YCNIOBUI ANl YCMEWHOW CaMOpeanunsaumm XeHwuH B npodeccuo-
Ha/bHOM 1 06w ecTBeHHOM AesiTenbHoCTU. ObbeanHeHWe NpeanaraeT
MM y4acTBOBaTb B pOpyMax 1 KOHDEPEHUUSX, B ANCKYCCUOHHBIX U1 Te-
MaTUYECKMX BCTPEYAX, NEKLMAX U CEMUHAPAX, 0BYYaIOWMX 3aHATUAX
W TPEHUHraX, akLMsAX, B TOM uncsie 61aroTBOPUTEbHBIX, MOJYYaTh UH-
AMBUAYasIbHbIE KOHCYAbTALMK crneunannctos. ObbeguHeHne chop-
MMPOBaso 6a3y AaHHbIX — CeTb MPOGECCUOHA/BbHBIX KOHTAKTOB U 3a-
HUMaeTCs eé akTyanmnsaumen. ObbeanHeHUe BEAET MEXAYHAPOAHYHO
AEATENbHOCTb M OCTAETCA BHE NOANTUKMN U BHE HO6bLIX NMOSUTUYECKMX
OLLEHOK.

Mpe3ngeHT Ob6beauHeHUs AenoBbIX XeHWMWH Jlatraaun Kynako-
8a )KaHHa MuxalinosHa sBnsieTcA npejcejartenem obLecTBEHHON
opraHusaummn «/lnanor KynsTyp», 3KC-M3pOM ropoga Jayrasnwic,
npeAnpuHUMaTENEM.

MouTtoBbivi agpec: ya. Teampa 2-7, fayzasnuac, Jlamsus, LV-5401
Ten.: #3712 926 55 79 E-mail: zanna_kulakova@inbox.lv

Aapec B counanbHbix cetax (WhatsApp, Viber, Facebook):
Latgales lietisko sieviesu apvieniba
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3eMrasibCckuil permoHanbHbIN LLEHTP pasBUTHUSA
KomneTteHuui (/lateus)

37O yupexAeHue camoynpasieHus ropoaa Enrasa, uenb KoToporo
— oCyLlecTBNeHME HempepbIBHOrO 0bpasoBaHus Aas xutenel Eara-
Bbl M 3eMrafbCckoro pervoHa.3agaun: obecneyeHne MeToANYECKON,
obpasoBaTesbHON U MHGOPMALIMOHHOM NOAAEPXKM NPeAnpUHUMA-
Tenew, yuypexgeHui, y4ebHbix 3aBefdeHWN UM HErocyAapCTBEHHbIX
opraHusauui.

OcHoBHble HanpaBeHWs paboTbl: pasBUTUE YeI0BEYECKOro KanuTa-
N3, SKOHOMUYECKMX 3HaHWI 1 MHPOpMaLMOHHOro obuiecTea. B 2016
rogy LeHTp noayyun npus MuHuctepcta o6pa3oBaHMs U HayKu Kak
Ny4lni LeHTp o6pa3oBaHus B3poC/ibix J1aTBMK 1 cTan naypeatom EB-
ponemnckol npemMmn B 061acT NoAAepKKu NpeAnpuHUMaTenbCTBa.

3aBegylowasi  OTAeNOM  MOAAEPXKM  MpeAnpuUHMMaTeNbCTBa
3eMranbCckoro pernoHasbHOro LeHTpa pasBUTUS KOMMETEHLMI
Jluza MukenbcoHe sIBNSIETCSA MEHTOPOM HaYMHAIOLWMX MPeANPUHU-
MaTenel, KOHCYIbTAHTOM MO MHHOBALMOHHOMY MEHEAXMEHTY 1 Co-
LMabHOM NpeAnpUHUMATENbCKOM AeATeNbHOCTY.

MouToBbIN agpec: yn. Ceemec 33, Enzasa, /lamsus, LV-3001

Ten.: +371 (630) 1 21 55

E-mail: liga.mikelsone@zrkac.jelgava.lv  web-cait www.zrkac.lv

AApec B coumanbHbix ceTsx: : www.facebook.com/ZRKAC


mailto:svsedunova@yandex.ru
http://www.intellcap.ru
https://e.mail.ru/compose/?mailto=mailto%3aliga.mikelsone@zrkac.jelgava.lv
http://www.zrkac.lv
https://www.facebook.com/ZRKAC/

MPOrPAMMbBI MPUTPAHUYHOTO COTPYAHUYECTBA THE RUSSIA-LATVIA CROSS-BORDER COOPERATION

LATVIA-RUSSIA
POCCUA-AATBUA HA NMEPUOA 2014-2020 TOAOB N ==m WP PROGRAM FOR THE PERIOD 2014-2020
b Corfunded by the European UNen oy gunwarcosom yuacTun . .
MPOEKT «MpeAnpPUHUMATEABCTBO, XXEHLLLWMHBI M KOHCYABTALMM: e Poccricai PROJECT “Entrepreneurship, Women and Counseling: A Network
CETb PECYPCHbIX LLEHTPOB AA XXEHLLMH-MPEANPUHUMATEAEMN . of Resource Centers for Women Entrepreneurs in the Border Areas
B MPMIPAHMYHBIX PAMOHAX ACTBMM 1 Poccumy (EWA) www.ewd prOJeCT.COI N of Latvia and Russia” (EWA)
MNMapTHEPLI NPOEKTa Partners of the project
HOY ANO «CaHkT-MeTtepbyprckmm COUMAAbHO-OKOHOMMYECKMM UHCTUTYT) I. CaHKT-MNeTep6ypr, Poccus St. Petersburg Social and Economic Institute St. Petersburg, Russia
HacTHOE yypexXAeHUE AOMOAHUTEABHOTO MPOJECCHUOHAABHOTO OBPa30oBaAHMS «MHTEAKar I. NckoB, Poccus Private educational institution INTELCAP Pskov, Russia
ACCOUMALMI AEAOBbIX XEHLLIMH «MeHTopPb» T. Pura, AaTeus Association of Business Women “Mentors” Riga, Latvia
OBbeAMHEHNE AEAOBbIX XXEHLLIMH AQTTaAMK I. AayrasnuAac, AaTeus Business Women Association of Latgale Daugavpils, Latvia
3EeMIOAbCKMM PEMMOHAABHbIN LLEHTP PA3BUTUS KOMMNETEHLMM I. EAraBa, AaTeus Zemgale Region Human Resource and Competences Development Centre (ZRKAC) Jelgava, Latvia
YCAYTU AAG XKEHLLIMH: Services for Women:
* [TOMOLLLb HO CTApPTE COBCTBEHHOTO A€AQ;  * COAENCTBME B MOMUCKE PECYPCOB; * Help at the start of their own business;  Assistance in finding resources;
* PaBo4mMe MECTA AAT HOYMHOIOLLMX;  © TTOAAEPXKA MPEANPUHMMATEABCKMX MHULIMATMB B COLIMOABHOM CAoEpPE; » Co-working places for beginners; » Support of entrepreneurial initiatives in the social sphere;
* becnAaTHble KOHCYAbTALIMK;  © [lepeobyyeHue; * Free consulting services; e Reskilling;
¢ COLIMAABHO-TICMXOAOTMYECKAS MOAAEPXKKA;  © MOCT-MPOEKTHOE COMPOBOXAEHME. * Social & psychological support; * Post-project support.
Mporpamma NPUrPAHMYHOTO COTPYAHUYECTBA Poccus-AaTemg Ha neproa 2014-2020 roa0B OKA3bIBOET OUHAHCOBYIO MOAAEPXKKY COBMECTHOM The Russia-Latvia Cross-Border Cooperation Program for the period 2014-2020 provides financial support for joint activities on

AEFTEABHOCTM MO MPUTPAHMYHOMY PA3BUTUIO B LLEATX MOBbILLEHMS KOHKYPEHTOCMIOCOBHOCTM PEMMOHA NMYyTEM MCMOAB3OBAHMS €r0 cross-border development in order to increase the region’s competitiveness by using its pofential and a favorable
MOTEHLIMAAQ M BbITOAHOTO PACMOAOXKEHMS HO NepekpecTke mexay EC 1 Poccumckon Peaepaupen. WWW, |O TrUSC bc . e U location at the crossroads between the EU and the Russian Federation.
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In one minute internet users...

«Digital Thinking» Contents

Foreword 1. The new Reality The new Reality

The authors of this manual intentionally included the term “digital” in its 2. Social Media, Influencers and
name so that you would try to look at it more simply. For most people,
"digital" by definition means complex and inaccessible to understanding.

. Accelerated Development
Content Curation

Of course, this is not credible. With the help of this manual, we want to 3_The Social Circle is the most

teach you to understand what the term “digital” actually means in relation . .

to the phenomena common to all. important thmg! s 50 mili e b

Most of us know how the social circle works, and how the connections in 4.YOUI’ actions oasto miion people began to use
our world are used to the mutual benefit of the participants. Each of us, if * the phone, it took 75 years,

you have not lived in complete seclusion for the last ten years, most « the radio — 38 years,

certainly has an established network of contacts.

e theTV-13years,
Using this manual, the authors would like to show you the digital
possibilities of such an understandable phenomenon as social networks. * theInternet—4 years,
Having realized the.se opportunities, you will be able to use them at full « iPods — 3 years,
breath for your business development.

* to play the game Angry Birds - 35 days.
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The Internet of Things

The Internet of Things is a combination of objects that are familiar to us into a single network
using sensors, wired and wireless communications. Various items of household appliances,
auxiliary devices, engineering systems, vehicles, buildings, machine tools and even items of
clothing can be combined. They all collect, analyze, exchange data and can lead to mutual
actions that provide an intellectual basis for management. How does it look like in practice?
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Imagine that a sensor built into your lamp reads that
the lamp will soon burn out. He transmits this
information to a system that combines the
instruments and engineering networks of your
apartment, which without your participation
transfers the order to the store, paying for a new
light bulb from the account you allocated. Or sensors
built into the bed of a person under medical
supervision, quickly transmit information about the
deterioration of his condition and without the
assistance of a nurse call an ambulance. And there
are already very, very many such simple examples in
industry, trade, services, medicine, education,
science and other areas of life. The Internet of things
is actively developing, allowing system objects to
exchange the necessary information quickly for
actions appropriate to each specific situation, save
significant funds and create additional beneficial
effects, improving the quality of our live.

The term “Internet of Things” first appeared in 1999
in the field of knowledge related to radio frequency
identification. Now the concept has taken root in
other areas of life due to the fact that the use of
mobile device technologies and embedded systems is
growing every year.

A few examples of the new Reality

The popularity of online stores is growing every year, while the volume of purchases in regular stores is declining every year. In search of information, we
are increasingly turning to a source that is always at hand - the Internet from our smartphones and computers, and not to traditional sources -
newspapers and books. A smartphone is the main assistant in household affairs, because with the help of various applications we can quickly order a taxi,
find the necessary transport, the nearest pharmacy, store or laundry, calculate the time of the route and much more.

If we want to play sports regularly or finally learn a foreign
language, we download applications that remind us that it's time to
do a dozen squats and learn new words. With the help of various
applications, we count calories, draw up development plans,
manage production processes, monitor the situation at work or at
home, communicate with the whole world or just have fun.

Calls and letters switched to the format of short electronic
messages in instant messengers, such as WhatsApp or Telegram, or
messages on social networks. Because of this, the rules of etiquette
in communication have undergone a marked transformation. Now
a short report on a case without unnecessary epithets is a universal
norm, as people value their time more and more.
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The Importance and Impact of the Internet of Things

It is impossible to measure the significance of the Internet of Things in everyday life,
the scope of their application is growing too fast, the relationships and the resulting
effects are becoming more complicated.

On the one hand, we increasingly like the new reality, because we get convenient
services every day. You can easily choose things and services according to a variety of
preset parameters, lay optimal routes, pre-calculating time and cost, book hotels and
tickets.

Modern services also allow you to pay for services only when we actually use them.
Or, for example, choose the optimal tariff that meets individual needs.

It is obvious that the Internet of Things, mobile technologies, technologies for managing big data, artificial
intelligence and virtual reality in many ways make people's lives better and more comfortable.

But, on the other hand, the accelerating pace of development of new technologies and the growth in the
supply of goods and services aimed at individual demand, constantly jeopardize the existence of various
companies - representatives of small businesses.

The big question is, how can small businesses survive in a stream of rapid changes, when in the struggle for
the consumer it is necessary to change something constantly, adapt, be in the trend. You must always receive
timely information, keep your finger on the pulse of consumer demand. It is believed that one of the ways to
solve this large-scale problem can be the use of social media.
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Social Media

Social media represent a form of mass communication via the Internet, computer technologies that facilitate the creation and exchange of information,
ideas, career interests and other forms of expression through virtual communities and networks.

There are various types of social media, such as sites and business pages, social networks and microblogging, forums and applications. Traditional media
also actively use social media, not only sites, but also special applications and features, so that users can leave their comments and share information. A
business uses social media for marketing - promoting brands, products and services, interacting with customers, and searching for new distribution
channels.

Social media marketing is being used more and more actively, both by large companies with a history and recognizable brands, and by small
organizations, including start-ups, individual entrepreneurs and self-employed citizens. This allows not only to increase the recognition of the company
and increase the reach of the audience of potential customers, but also to promote goods and services to the target audience in a more efficient way.

To quick disseminate information about the company and its products,
marketers create interesting content for the target audience so that users
share it in their network of contacts. Over the past ten years, new
professions related to promotion on the Internet have appeared and began
to develop actively.
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Special attention in social networks is given to companies interacting with
customers. A business with a page on a popular social network can regularly
monitor the mood of customers, with which they take the company or its
products and services. For example, people can “like” under one or another
post, which gives rise to analysis, which consumers give more preference to
and what kind of next advertisement to make it really effective. You can also
communicate with your customers directly, increasing their trust and the
benefits of this relationship. In addition, companies, especially large ones,
always follow on social networks what people say about them and can
influence the formation of public opinion by responding to criticism or
refuting a false statement.

As practice shows, in social networks people are willing to make contact with organizations if they have a
question, praise or complaint. And this means that the company can quickly respond to the situation, solve
the client’s problem or just say thank you. All this, of course, makes the interaction between business and
consumers more humane, individual and increases confidence in the company.
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Influencers

Have you ever wondered how much digital content you consume daily? In
truth, pretty big. And this is not surprising, since social media is used in all
areas of our lives.

However, the active use of information from social networks and other social
media does not mean at all that users trust absolutely the entire mass of
content. According to researchers, when deciding to purchase new products,
most people are accustomed to trust only the information that their friends
and relatives post.

Almost 50% of users trust the recommendations of influencers!

An influential person can be any famous person, such as a superstar or politician, or simply a specialist known in narrow circles or local talent. The main
thing is that such a person has his own audience on the Internet and places information interesting for his fans. Often it is connected with absolutely
everyday things, for example, photos of your pastime, family members, posts about current events, your activities and hobbies.

The person who is able to inspire people to do things using the built trust is considered to be truly influential. Therefore, influential people are often
attracted by companies to advertise their brands, products or services. Sometimes this is much more effective than regular advertising, because fans
are sometimes willing to do a lot in order to follow their idol in everything. And in a less emotionally active environment of professional communities,
there are gurus whom a lot of people listen to and can follow their recommendations when choosing professional software or a tool.
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Content Curation

Content Curation is the collection, distribution and
citation of the content of other users on social networks.
This is done in order to get additional benefits for the
development of your brand. Quoting the opinions of
others means nothing more than the fact that you listen
to the opinions of others and support the
values referenced in the cited content.

It turns out that when you select content, you expand
your connections not only for yourself, but also for your
audience. If people like the content your company cites, it
will help to increase your reach. In addition, people
themselves will begin to share your content and
information will spread with the speed of the virus. Citing
content is also resorted to in cases when you need to
establish a relationship with an influential person or a
leading company in the industry. They will definitely
notice if someone actively quotes their content and this
can affect the creation of a relationship with them.

The Social Circle is the most important thing!

Have you ever thought that digitalization is based on very large-scale and multilateral social relationships, and at the center of each node of this
connection is a separate person. This is just wonderful!

If you are still wondering if it is worth developing your company using social media, then it's time to answer it in the affirmative. There is simply no other
way, the whole world is quickly turning into one large social network, which became possible by dint of the development of digitalization. And then you
need to act thoughtfully and decisively, because no one except you can build the relationships you really need in this global network.

If you are interested in this manual, you are already on the right way!

Of course, if the company already has a wide range of social interaction in real
life, this will give it an advantage in social networks. Such companies are able
to appreciate the effect obtained from social media, so they can quickly
expand their network of connections in the virtual space. In general, if a large
circle of people is about you, then it's time to use this as a competitive
advantage for developing your business in the world of digitalization.
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At the same time, those, who are not very good at working with social media, should not give up. In order to learn everything, you need to act
consistently, step by step, mastering new tools and applying certain efforts for this. Then at a certain stage, having received a return for your efforts,
you will fully understand what the right step was to use social media. The main thing is to remember that working in social media means that along
your path you go not alone, but along with others. It is the SOCIAL CIRCLE that has amazing power here, the results of which will truly please you.

Begin by making digital communication in your social circle a part of your daily life. In practice, this means that you need to cultivate a good habit of
taking photos, quoting posts and promoting your business ideas, services and products using a circle of friends and contacts. Then more and more
people will learn about you. It is also necessary at the same time to quote others, put “likes” and write your opinion in posts, helping people from your
circle to spread important information for them.

To succeed in the virtual space, you and your subscribers need to spend enough
time on this regularly.

Define the social circle and those people who are likely to
repost your messages on business topics on social networks.
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What can you do

1. Who is your customer?

It is very important to determine who your customer really is. The answer “anyone” is
not suitable here, because certain restrictions exist for any product or service. Even
consumer goods, such as soap or toothpaste, are segmented by target groups, because
there are factors such as age, allergies, taste preferences, etc. Therefore, they must also
be promoted in different social groups.

Think about which customers are your primary customers and list them here.
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Do you know exactly what a brand is?

Often people think that the brand is characterized by colors, logos and fonts. However, this
is not quite true. To answer this seemingly simple question, you need to answer the
following.

If you brand were human, who would it be?

Most people will answer very clearly: “"Me".

At the same time, you need to approach the issue non-standardly and determine the
features that distinguish your brand. This will give it personality, and therefore recognition.

Even talking about yourself and your brand, you need to understand what features you possess that make it possible to distinguish you from other
people. What image do your actions, your usual mood, and what mood do you transmit to the world? If you can clarify this for yourself, then it will be
easier for you to promote your brand in the real world and social media. Therefore, the next step is to answer the question:

2. If my brand were human, who would it be?
Try to make his portrait! How old is he, what gender is he, what does he look like? Describe it - assertive, confident or soft and kind, what language does
he speak, what does he wear, what does he like to do and how is he different from other people? You can go further and come up with a story for him,

where he came from, whether he has a family. Believe me, all this may seem funny, but it really will allow you to think through precisely those accents
that are important for the formation of a truly strong brand.
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3. Write adjectives that answer the question: «What qualities does my brand definitely not have?»

Imagine how your most loyal customers can describe your brand. Try passing their expressions below.

Of course, the best thing is not to fantasize, but to ask directly. People like it when someone is interested in their opinions.
Even if you have never before collected the opinions of your customers, it's time to do it. This is important not only for communication in social media,
the benefit of customer feedback is a necessary marketing tool that allows the company to become more customer-oriented, correct their mistakes and
do what customers like even better.
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What difficulties might your company face in social media?

Is your brand recognizable enough?

Brand recognition is fairly easy to determine. It is determined by how many customers can remember and
recognize your brand. Recognition is important precisely in the customer community, because few people
can compete in recognition with world brands that even children know. However, your brand can be very
recognizable in a narrow sphere among your consumers. It has long been proven that the likelihood of a
purchase is reduced if the consumer does not recognize the brand.

Write, what part of your target audience can supposedly recognize your brand?

Are there enough visits to your site?

Low site traffic is one of the most frequent problems in business. It is due to the ever-increasing competition in the network. The answer to low traffic
may be website promotion on social media. For example, you can make interesting posts with a link to the site, attract famous people to the
development of the brand, etc. If you increase traffic to your page on social networks, people will be more likely to come to your site.

Write, how people get to your site? Think about what opportunities there are to increase site traffic that you have
not previously used.
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What other questions do you need to ask yourself?

4. Are there any companies on the market with a similar personality?

5. Using adjectives, write which voice and manner of speech should have the person who represents your
company.

6. What individual features distinguish your brand from the others in social
networks, how they can attract customers?

7. List three competing companies, of the same level with you, whose strategy
on social networks you admire.
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8. What social media channels do they use every day?

There is no doubt that the future is in digital technology. Digital media is changing society and
business development practices. Those who overcome their doubts and learn to use them will succeed.

If you read this manual, you have already embarked on the path of progress.
We congratulate you on new ideas that probably came to you during the

- - - ? - - -
9. What are the most effective social media channels for them: reading and wish you success and prosperity!

Welcome to the future!

10. How many times a day and a week do they post information on networks?

11. List the three main social media channels that can maximize the impact on your business. How many times

a day and a week do | need to post information on these networks? What time of a day is the best time to post
this information?
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Afterword

The present manual is drawn up throughout the project
«Entrepreneurship, Women and Counseling: A Network of Resource
Centers for Women Entrepreneurs in the Border Areas of Latvia
and Russia” (EWA)» within the framework of Latvia-Russia cross-
border cooperation program. It is a new edition of manual “Digital
Technologies in Entrepreneurship”, developed in the framework of
the project “The Wise Economy in the Baltic Sea Region”, supported
by Nordic Council of Ministers while executing the program of
cooperation with non-profit organizations..

BRIEF OVERVIEW OF NETWORK OF PARTNERS:

St. Petersburg Social and Economic Institute
(St. Petersburg, Russia)

offers educational programs for staff development in order to
enhance competitiveness of companies in the contemporary market,
establishes ant improves international relations, including economic
ones, and also helps women entrepreneurs in business development.
The educational programs are based on idea of combination of the
best technologies, the best international practices, practical examples
from the consulting business experience and recent research in
management sphere.
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The second direction of the institute is the social one. The institute
organizes special training for women in hardship and women of
preretirement and elder age, and also realizes programs and projects
of promotion of the national equal rights and opportunities policy
(Russian national strategy of actions in the interests of women),
including the following: improving competitiveness of women at
the labor market, promoting the implementation of equal rights and
opportunities strategy; promotion of women in all spheres of social
development.

The rector of St. Petersburg Social and Economic Institute, Ph.D.
Kalinina Elena Ivanovna is the Chairman of public organization
“Alliance of Women”, which unites more than 30 women organizations
in St. Petersburg, a member of Civic Chamber of St. Petersburg, the
President of interregional public organization of women of elder age
33,6 Millions Club”, the chief editor of the magazine 33,6 Millions
Club”.

Postal address: 21 Millionnaya str., St. Petersburg, Russia, 191186
Tel. +7 (812) 717 07 11

E-mail: interweb@iwm.spb.ru Web-canT www.iwmspb.ru

Address on social media: www.facebook.com/iwm.spb

Private educational institution INTELCAP (Russia) —
non-government non-profit organization, the main
activity areas of which are:

e adult education and other types of education;
* publishing activities;

e research and development activities in the area of natural and
engineering sciences, social sciences and humanities;

* market trends research and revealing of public opinion;

e consulting on the issue of business activities and management;
* provision of recruitment services;

* provision of secretarial, editorial and translation services;

e training in private educational institutions (of further training) for
specialists with secondary level and higher professional education.

The director and founder of the Private educational institution
INTELCAP, Ph.D. Sedunova Svetlana Yuryevna is the director of the
autonomous noncommercial organization “Social Innovation Center
of the Pskov Region”, a member of the Civic Chamber of the Pskov
Region.

Postal address: 24-2 Rokossovskogo str., Pskov, Russia, 180025
Tel.: +7(911) 361 02 82

E-mail: svsedunova@yandex.ru  Web-caiit www.intellcap.ru

Association of Business Women “Mentors” (Latvia)

on the one hand, unites women with a stable business, and on the
other hand, women, who want to change something in their lives and
gain new experience with the help of strong and self-confident tutors
and mentors. Activity oa the organization is directed at training of
both the first-time women entrepreneurs and tutor entrepreneurs
themselves, at raising their cultural level (by visiting of theatres and
exhibitions), as well as at realization of different charity projects.

The Chairman of the board of Association of Business Women
“Mentors” Irina Petersone is an ex-president and coordinator of
international projects “Rotari Astor Riga”, as well as a teacher of
Russian at Riga State Technical College.

Postal address: 11 Zasulauka, Riga, Latvia, LV-1046;

Tel.: +3712981 62 42 E-mail: irinap@inbox.lv
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Business Women Association of Latgale (Latvia)

is a public organization, created and functioning for purposes of
creation of public space for uniting of active women, creation new
opportunities in business and private life for them, influence on public
opinion about women’s role in society, assistance for creation of
conditions for women's successful self-realization in professional and
public activities. The Association offers them to take part in forums
and conferences, in discussion and thematic meetings, lectures
and seminars, educational studies and trainings, actions, including
charitable ones, to get individual consultation from specialists. The
Association hasformedadatabase—anetwork of professional contacts,
and keeps it up to date. The Assosiation conducts international
activities and stays out of politics and any political evaluation.

The President of Business Women Association of Latgale Kulakova
Zhanna Mikhailovna is the Chairman of public organization “"Dialogue
of Cultures”, ex-mayor of Daugavpils, an entrepreneur.

Postal address: 2-7 Teatra str., Daugavpils, Latvia, LV-5401;
Tel.: +3712 926 55 79 E-mail: zanna_kulakova@inbox.lv

Address on social media: (WhatsApp, Viber, Facebook):
Latgales lietisko sieviesu apvieniba

Zemgale Region Human Resource and Competences
Development Centre (ZRKAC) (Latvia)

it is a self-government institution in the city of Jelgava, the purpose
of which is to provide continuing education for residents of Jelgava
and the Zemgale region. Objectives: to provide methodological,
educational and informational support to entrepreneurs,
institutions, educational institutions and non-governmental
organizations.

The main aspects of work: development of human capital,
economic knowledge and information society. In 2016, the center
took the prize of the Ministry of Education and Science as the best
adult education center in Latvia and became the winner of the
European Award in the field of entrepreneurship support.

The head of the entrepreneurship support department of the
Zemgale Region Human Resource and Competences Development
Centre, Liga Mikelson, is a mentor for start-up entrepreneurs, a
consultant on innovative management and social entrepreneurship.

Postal address: 33 Svetes str., Elgava, Latvia, LV-3001;
Tel.: +371 (630) 1 21 55
E-mail: liga.mikelsone@zrkac.jelgava.lv  web-cait www.zrkac.lv

Address on social media: www.facebook.com/ZRKAC
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